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ACT STATEMENT OF ACCREDITATION

The American College of Thessaloniki, a division of Anatolia in Thessaloniki, Greece, is aceredited by the
New England Association of Schools and Colleges, Inc., through its Commission on Institations of Higher
Tiducation.

Accreditation of an institution of higber education by the New Hnpland Association indicates that it meets or
exceeds criteria for the assessment of institutional quality periodically applied through a peer review process.
An aceredited college ot university is one which has available the necessary resources to achieve its stated
purposes through appropriate educational programs, is substantially doing so, and gives reasonable evidence
that it will continue to do so in the foresecable future. Institutional integrity is also addressed through acered-
1ration,

Accreditation by the New Fngland Association is not partial but applies to the institution as a whole. As such,
it is not a guarantee of cvery course or program offered, or the competence of individual graduates. Rather,
it provides reasonable assurance about the quality of opportunities available to students who attend the insttution.
Inquiries regarding the accreditation status by the New lingland Association should be directed to the admin-
istrative staff of the institution. Tadividuals may also contact:

Commission on Institutions of Higher Fducation
leges

New Lingland Association of Schools and Co
209 Burlington Road

Bedford, MA 01730-1433

(617) 271-0022

c-mail: cihe@neasc.org

web-site: www.neasc.org




OPEN UNIVERSITY VALIDATION:
Institutional Approval and Program validation by The Open University

The American College of Thessaloniki is approved by The Open University (OU) as an appropriate organiza-
tion to offer higher education programs leading to Open University validated awards.

All four of ACTs undergraduate degree programs- BA (Hous) Business Administration, BSc (Ilons) Business
Computing, BA (Ions) English and BA (Hous) Internatonal Relations - are currently validated by The Open
Uoiversity, All Fall 2013 catering studenrs will complete a single course of studies leading simultancously to a
clual degreer a LS. degree from ACT aceredited by NTEASC and a Buropean degree awarded by The Open
University. ACT s one among few institutions to enjoy such a privilege in international higher education,
Details on these programs are available from the Admissions Office and the Provostes Office

For more information about The Open University and its validation services, including the Student’s guide 10
studying on a program validated by The Open University, please visit http:/ /www.open.ac.uk/validace

Institutional Memberships
The American College of Thessaloniki holds institutional membership in the following organizations:
- Association of Ameriean Colleges of Greece (AACG)
- Association of American International Colleges and Universities (AAICU)
. The Insttute of Internadonal Liducation (I114)
American loternational Consortum of Academic Libraries (AMICAL)
. Committee for the Support of Libraries (CS1)
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UNDERGRADUATE DEGREE PROGRAMS

Hew Student Orfsatation
Registration
SLudyAbrond Orientation
First Day of (la;&es
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Fall Break
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Polylechnic Day (no classes)
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Tovember 14](F) |

November 17 (M)

Decermbet 19 () |
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Sy 16/1F)
Januar\r 1923 IM:F)
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Shiréo tanday (Kathara efteral b Clatdts iy 23 (W)
Independence Day (no classes) Mhlch 25(W)
| Litst Day to Drop o/ Catrse: - March 221(£) |
Last Dn‘f of Cla..sea l]-efule Sl.u Ing Breah April 3(F)
lussed Resiima. ApriL 200y
M.ny I‘Jug,r {no classos) May 1 {F) ;
st oyt of Cadses ; g2
Finnl Examinations June 145 {M-F)
Comimencemant June 30T« Tentasive) |
Sty Abred Orlentation RIS ERT
First Dy, of Classes June 17 (W)
{iast Day for Eoufse Changes, Hirie 18Th)
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alendar 2014-2015

MBA PROGRAM

INew Student Orjentation/Registration
Pre term courses

Fall 2014
oot |

First Day of Classes

‘Break -
Classes Resume
Break : &

Finat Examinations

auners |

First Day of Classes

Last Day of Classes Before Wiliter Break
Classes Resume

Break .

Final Examinations

Spring 2015
[ quarier3 |

First Day of Classes

Shirove Mariday, N Classes

Break

Make up'eldss for Febuary 23

I|_1df.'_pe'nde:j.ce_ Day, No C[_:_\_sses

Makelip cliss for March 25

Final Examinations

Last Day, of Glasses before Spring Break
" Quorter 4|

First Day af Classes

May Day, NoClasses i

Break

Classes Restime

Break

Final Examinatinns

Commencement

‘septamber 20(53)
TBA

September 29 (M)
Gctober 2731 (WF)
MNovember 3 (M)
Nevember 17-21(NF). |
Neavembet 24-28 (M-F)

December 1 (M)

December 19/(F)

January 8 (Th)

0 Jafiliaiy 29730 (Th:F)
ﬁ\hruary 1:6/ [M-F)

February.9 (M)
February 23 (W)

March 256 (M-F)
~March2 (M)

March 25(W)

March 27 (F)

March 30 -Aprit 3/ (M-F)
April 3 (F)

Anril 20 (M)

May 1 (F)

May 11-15 {M-F)

May, 18 (M)

June 8-12 (M-F)

Jume 15-19(M-F)

June 30 (Tu - Tentative)

* Make-up closses for holidays will be conducted during the breoks




ACADEMIC & STUDENT AFFAIRS
AND INTERNATIONAL PROGRAMS

OFFICE OF ACADEMIC AFFAIRS & STUDENT SERVICES

Provost Student Services Coordinator
Dr. Stamos Karamouzis Ms. Natalia Alexiou

New Building, Ground Floor New Building, Ground Floor
2310 398-221 2310 398-242

Email: stamos@act.edu Email: nalexiou@act.edu

The Provost's office oversees and coordinates all aspects of academic & co-curricular lite at ACT. The Otfice aims to fos-
ter intellectual, emotional and physical growth and Jeadership potential in an environment that supports and challenges the
student populadon. The College’s size and cammitment o personal atention allows Taenly advisors and Sradent Serviees
staff to engage students in a variety of student clubs and academic socictics, leadership development and community serv
ice opportunities, athletics, and recreational sports.

All issues relating to academic affairs & student services / policies are clearly defined and detailed in che ACT Student
Handbook, ltis intended to address some of the common questions and concerns relating to academic and student life.

OFFICE OF INTERNATIONAL PROGRAMS

Director of International Programs Study Abroad Coordinator  Enrolment Officer for North
Ms. Arian Kotsi Ms. Miranda Margariti America

New Building, Ground Floor New Building, Ground Floor Ms. Elizabeth Moskofides
2310-398-215 2310-398-205 Anatolia College Trustees Office
Email; akotsi@act.edu Email: mmargari@act.edu 18 Tremont Str., Suite 784, 71h Floor

Boston, MA 02108

(877) 524-7301 toll free (in US)
(617) 742-7992 (US Office)
Email: abroad@act.edu

Study Abroad Opportunities
US Students Coming to ACT

The Stucdy Abroad Program at ACT has been growing in the past few vears with up (o between 300- 400 students now
coming to ACT from the US each yvear. The Oftice of International Programs is responsible for the Seudy Abroad Program
at ACT (for US students studying at ACT). Al study abroad students are bound (o the rules and regulations ot the
I landbook and the Catalog of Study,

The ACT study abroad program includes a two-day comprehensive seudy abroad orientation, two cultural mandatory
excwsions per semester or summer program, many optional group field wips and excursions and an exit evaluation,
Swdy-abroad students are fully integrated into ACT's regular courses and programs dusing their semester (or vear on cam-
pus. In addition to Modern Greek (which all study-abroad students not fluent in the language are strongly advised to take),
students are free to enrollin any other courses they wish, offered during a given semestes, in order o Fulfill cither clective
or major requirements at their home insdtution.

Students interested in studying abroad ac ACT should address the Office of International Programs lor further inlormation.
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academic / student / financial information

ACT Students Studying in the US

ACT has signed 2 number of study abroad and exchange agreements with colleges and wiversities that enable students to
spend a semesier (or, in some cases, an academic year) studying in the US. Through these study abroad and exchange
agreements, ACT students may spend a semester, normally in their second or third year of study, at a college in the US,
and upon seturn to ACT reecive full ranster eredit for all courses suceesstully completed while abroad. Agreements with
parner schools allow ACT students 1o envoll at collaborating iastitations for a semester while continuing to pay ACT
tuition and fees

FINANCIAL POLICIES

Vice President for Finances & Human Resources/CFO
Mr. Pavlos Floros

Stephens Hall, First Floor

2310 398-214

Email: pfloros@act.edu

All issues relating o financial policies / adminiseration are clearly defined in the ACT Student Handbook Following is a
synopsis of the financial aid policy and the eligibility criteria applicable for interested students,

Scholarships at ACT

The very definition of the word “scholarship” embodies what the college experience is all about — learning, knowledge

acquired by study, and the academic achicvements of a student. ACT' recognizes top students for outstanding academic
achicvement and helps them build a beteer (ure,

ACT strives to be notonly the st choice, but also an affordable choice for the cducation of vouth from Gireeee, Southeast
Turope, the US and beyond. To that end, the College awards financial aid to a substantial number of students in cach enter-
ing class. Finuncial aid awards aim to make quality education affordable to students in need, particuluarly during these diffi-
aloniki

cult rimes, and also reward a student’s academic accomplishments and porential. The American College of Fhes
has developed a well-established program of financial aid o assist students in their quest for a college education, This pro-
gram enswies (that no student should be deprived from attending ACT because of financial strains,

Our goal is to provide opporrunitics for academically talented students to achieve their aspivations through the pursuir of
a college education. At ACT we foster an environment of recognition and equal opportunitics that lead to academic exeel-
lence




Financial Aid Scholarships at ACT

What is a financial aid scholarship?

‘The financial aid program grants awards 1o both local and international undergraduate and graduate students. Financial aid
arants will be determined according to student or family financial necd, as appropriate, and academic merir within College
budget limirations. Financial aid is a pereenrage reduction in the ACT ruition tees,

How can | apply?

Candidates should submit the following documents to the Admissions Office:

* a letter explaining in deil the financial sicuation of the candidate's family, and his/her educadonal objectives:
the complete rax statements of the people financially responsible tor the candidate (parents/guardians) for the last 1wo

vears, including rhe real estate tax statement;

apersonal CV;
> a completed ACT Financial Aid Application Form (online).

When should | apply?
Candidates who wish to be considered for a Financial Aid Scholarships must complete AC
ion. The application must be submirted, complere with all supporting

s Financial Aid Application

online in addition to their application for admi
material, ar the ame of admission appheation. Due to the himitation of Funds available, it is advisable ro apply in rime. A
Finanaial Aid scholarship is normally renewed on an annual basis, pending availability of funds, and providing that the

rec I]’)JL’J’]I’Z

+ Maintain a good academic standing based on the award level reccived.

* Muintain a full-rime status (12 credic hours per semester or above); unless vou're a graduating scoior and rhar’s your last
semesrer.

» Continues to demonsirate financial need

The tinancial aid commitice consists of administrative and faculty seafi” members, The committee decides based on the
credentials submitted by the applicants and the availability of funds. Notification regarding a financial aid scholarship is
normally made within a month afrer the application.

Who is eligible for a financial aid scholarship?
Any candidate applying for admission to the school may apply for a financial aid scholarship. A
on the basis of race, creed, color, sex, national origin, age or disability in the administration of its academic and admi

" doces not discriminate

Ul [eIoUBUY / 3U9pnis / d[wdpede
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policics, scholarship and financial assistance pre
In ovder to be considered for the Tnsticwional Tinancial Aid program, certain requirements must be met:
e Be enrolled or accepted for enrollment.

e Be degree-seeking
» Demonstrate financial need through submitting the financial aid application

Aninterview maybe required, cither in person, for Greek residents, or via skype, for internarional applicants

MBA Financial Aid

ACT strives ro be not onlv the Ise choice, but also an alfordable choice for the education of youth from Greeee, Southe:
urope, the US and beyond, To that end, the College aveards financial aid to a substantial number of srudents in each enrer-
ing class, Financial aid awards aim 1o make quality education atfordable to students in need and also reward a studenr’s aca-
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demic accomplishments and potential. The American College of Thessaloniki has developed a well-established program

aid 1o assist students in their quest Tor a college education. This program ensures 1that no student should be

of financi
deprived from atending ACT because of financial consiraints, (S]]
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THE BISSELL LIBRARY

The Bissell Library Amcrican College of Thessaloniki (ACT) opencd in the fall of 2002 and is one of the Targest Linglish

language Jibrarics in Greeee, The three-leved, 4,500-square meter Library is ome of the laspest private learning resouree cen-

ters in southeast Furope: The Bissell Library offers a collection of aboue 26,400 books in pring, over 126,000 dlectronic
books, DVDs and other media. The Library colleetion strengths inelude business, english language and licrarure, inrerna-
tional relarions, politics and Balkan Sradics. Libravy staft are available all hours the Library is open to assist with research,
informarion literacy and inforimition sceking needs, and 1o assist with sclecting and accessing Library daiabases and

resources. Students are encouraged 1o contact the Bissell Library with any ques
requests: (2310 398 390), actliblact.edu, or "Ask a librarian" tnstant messaging service

ms, Library resource sugeestions and
s 3 {

The Anatolia Libraries: Bisscll Library, ACT, and the Elefiheriades Libraey, Anatolia College, share the Library Management
System, and the Internet public access catalog. The collections of both Libraries may be searched using the online cata-
log and all currently enrolled students are entided to full use of the Anatolia Libraries holdings. The Library hooks and
media collections, subseription res

acch databases and the Internct may be searched using public access terminals available
on both floors of the Bissell Library with a current ACT student idendificadon card, or public membership account

The Bissell Library offcrs, o currentdy cnrolled students, on site and remorte access 1o over 20 rescach databases to SUp-
portinquiry and research. This includes access to over 42,000 full-cese scholarly journals, magazincs, and newspapers via
Bisscll Library subscription databases. Business databases include Fbsco’ Business Source Filite, Floover’s, and ProQuest's
ABL Inform Global. Databases for rescarch include Academic Scarch Premier, Ti-hooks collection, neyvelopacdia
Britannica, GreenP1LE, Columbia [nternational Affaivs Online (CIAQ), [STOR, Oxford Lnglish Dictionary and Oxford

Music Online. We also subsciibe to the ihsco A-7 listing of all the clectronic resources accessible (rom the library. In

order to maximize the value of our collections and increase the ease of their use, 2 new service has been introduced,
EBSCO Discovery Service TM brings together the most compiehensive content providing o uscrs an casy, yet powerful
18 avail-

means ol accessing all of the Jibrary's information resourees thiouph a single search, Convenient “24/7” aceess
able w currvently earolled stadents via a campus remote deskiop conneetion and logging into the campus network profile

fromy on vr off

ampus

The Library building is Wi-11 enabled and network potts are available {or laptops. The two {loors of the Bissell Library

include reading and study space for 250 users with over 40 computers accessible to students and alumni and to visitors

who have patd a membership fee, Group study rooms are available 1o students, alumni and library members, on each floor
and their use can be requested ar the Bissell Library Reference desk. The Library features an Internet-accessible
Bibliographic Instructdon lab with individual student computers and an interactive whiteboard for studeni Library orienta-
tions, and, research and resources instruction. T is also used as an open access Jab. Additionally, the vear of the upper floos
has been recently redesigned in order to host lectures and conlerences accommodating up to 150 people, Finally, the

ground left arca of the building has been also redesigned to create a cozy gathering arca. Regulary updated information
regarding yesources, new titdes and upcoming events is now available ac the Library Reference Desk via a IV scieen slide

show.

The ACT Writing and |
tarors and receive assistance with their nglish Tainguage and NMarhematics needs ‘The Admissions and the Tarolbment

ning Center is located on the uppey Boor of the Library. Students are invited ro meet with the

deparument offices are also located on the upper Hoor of the Library: Prospective students may obtain froni there all the
necessay information concerning their seadies and financial support,




UNDERGRADUATE DEGREE REQUIREMENTS
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In order (o successfully complete all requirements for graduation from the College, students must fulfill or have:

1. A minimum of forry courses, oy at least 121 credit hours, including at Jeast one laboratory session.
2 One semester of keyboard literacy or demonsirated proficiencey (CS 100-~—-non-credit). .
b General Lducauon Requirements (GIER}): The courses listed below satisly the GIER, and in some cases, may be

used to also satisfy requitements for certain majors. (Noter the GER isted below are retroactive to students
matriculating for the first ime in Fall "03 or later; unless a stadent has already fulfilled the GER introduced in
Fall 2003; students who have matriculared easlier will siill have 1o meet the old set of Core requirements, unless
they choose to change 1o a major intoduced in Tall 2003 and onwards.)

(1) The Arts and Tumanirics
Group A (Commmmication):
English 101,102, 203

sjgouwrannbo

Group B (Philoseply): -
Philosophy 101, 203 A
Group C (Literature < Fine AArti): . i i -
One course from: English 120, Arr 120, Music 120 ::

(1) The Sciences

Group A (Natural and Physical Sciences):

One couwrse rom: Biology 101, Biology 112, Chenistry 115, Teology 110
Group B (Mathematics and Statistics):

One course [rom; Nah 100, 101, 115, Statistics 205

Group C (Computer Science):

One course from: Computer Science 101, 105, 107, 151

Plus one additional coutse from any of Groups A-C

c13




degree requirements

C14

(any

The Social Sciences

Gronp 1 (Politice and Viconomics):
Ticonomics 1O, Polities 101

CGranp B (Nuthropolopy, Psycholay, Socialogy):
P poingy. 1°s 3 4

One course from: Anthropology 101, Psychology 101, Sociology 101
Gronp C (History)

One course [rom: History 120 or History 210

6

Al presaiibed sequirements in the student’s declared major(s)-concentration(s)-minor(s), as these are specified
under cach program. Students who have marricalated in Fall 2003 and onwards should (ollow the major require-
ments listed in the presenr Caralog, unless the student has alicady mken courses for major requirements speci-
fied in previous Catalogs. Major courses marked with an asterisk may be taken 1o also meet part of rhe college’s
GIR, Students are encouraged 1o consult the Studenr Handbook for more information on General Fducation
ODbjecrives

An overall GPA of 2.0 (C) or better

After fulfilling all GIR/major/ concentration requirements for their degree, students may use any residual cours-
es ap Lo the minimum graduation requirement of 40 courses in order to complete u second coneentration, a
minor, or even a double major, Students must fulill all prescribed work in their dectared major(s) - concentra-
tion(s)-minos(s), but may use a common course required in more than one major oF minor to satisfy the require-
ments of both programs, unless otherwise specified,

Minimum Residency Requirement: According to NEASC Standards, studenes must complete at least one fourth
of their undergraduate program, including advinced waork in the major or concentration, ar the insticutinn award
ing the degree. As a consequence, all candidates for an ACT degree must have been in residence at the College
lor at least the last two semesters of full-time instruction, assuming availability and equivaleney of ransferable
cOourses,

Starring wirth Fall 2013, all entering students complete a single course of studies leading simultancously to a dual
and a Toaopean degree (validated Flonors Diploma)

degreer a US, degree from ACT aceredited by NJEASC
awarded by the Brirish Open University: All four of ACT’s undergraduare depgree programs - BA (Hons)
Business Administradion, BSe (Ions) Business Computing, BA (Hons) Finglish and BA (Hons) International
Relatons - are currendy validared by The Open University.

A student must meet a common set ol degree requirements for the dual degree. AlLACT degree requirements must be met

in order

o confer an Open University validated degree, Details on course offerings and program requirements ¢an be

tound under cach Division,

Students are subject to all ACT academic policies and regulations and in additdon are subject to the Open University regu-

lations for the validated program of studics. The AC

Student Thindbook includes all applicable palicies and regulations.




SCHOOLS, ACADEMIC DIVISIONS & AREAS







ANATOLIA SCHOOL of BUSINESS




DIVISION of BUSINESS STUDIES

FACULTY ("=laculty teaching in the ACT MBA program or in borh the MBA and the undergraduate programs)

i

*Mr. Georgios Anastasiades, Adjunct Professor (Economics)
BSe. Veonomics &

Uicononriric, 1ivsex: Undversityy Mphil, Tuternational Macroeconomics, Vzssex University. (AAdj)
*#Mr. Vassilis Blatsas, Associate Profcssor (Management, Marketing)
By Liconomicn, BN Biotosy, Taras Cellioey MBA, Managenent, Roeiarddt University (Rea)
Dr. Nikolaos Geronikolaou, Adjuncr Professor (lconomics)
BSe in Liconnmics, vistotle Undvcrsity of Thessalonikei, Msc in Mathematical Liconoiin and Liconopsidvic Methads, Vilbnrg
Cnirersity, the Nethertands, PhD in Uieonomics, ristotle Usdversity of hesialonifed
Mr, Chris Grammenos, Lecturer (Markering, Management)
BBA, Marketing and dysrtising, Pace Univeriity; MBA, Dntornational Business and Vivance, Pace University (Re)
*Mr. Marios Grantas, Instructor (Marketing)
BSe, Businers Adwinistration, Univeriity of Macedonta; MBA, Michigan State Unirersity(-1djj

business studies
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*Dr. Nikolas Hourvouliades, Associate Professor (Managerial Heonomies, Tinance)
BA, Asistotte University of “lwssabonitei;, MB-1, Nale School of Organization <& Management, Ph.D. Department of conomici,
lstotte Unireriity (Reg)
Mr. Nicolaos Karamanlis, Adjunct Professor (Business Law)
Lams; Ardstotle Urinvrsity of " Thessadanides, 11, Lasidon Schood of Liconionics & Poditical Saeney LN Uiiversity of Brossels (-1
*#Dr. Anastasios Karamanos, Adjunct Professor (Management)
Bling in Aevospace Fnginecring  University of Brisind; M in Advaneed Medhandcal §ingineering, buperial College of Science,
Technolyzy and  Medicine, UK Mse i International
Dr. Sevasti Kessapidou, Professor (Leadership, Communications)
B, Luglish Langnage iterature, Arvistotle Ulniversity of Thessalonikt; MA, PO, nglish, Kent State Unirersity (Reg)
Dr. Costas Klimis, Adjunct Prolessor {(Accounting, Marketing)
BSe, Business ldminisiration, risioile University of "Uhessuloniki, School of 1aw & Feoriomies; MSe, Vinancial & Managerial
Controls, University of Sonthampton, Ph.1D. Bank Marketing, Macedonia University. (A1d))
Dr. Sofia Mittopoulou
BoA, MA, PO, T, Aristotle University of Vhessaloniki
#Mr. Hercules Mousiades, Adjunct Professor (Marketing)
BS¢, Business, Wright State Ulniversity; MS, Managenent, Kellage School of Management (Adj)
Ms. Fotini Papamavroudi, Instructor (Accounting)
Bel, lawmting and Vivanaal Mamgenent, Catversity of Vs Ml Dutenational Management and Finanee, Bradford University - (-1ef))
*Ms. Maria Smyrniou, Instractor (Tnternational Business)
T.TAL International Business Ty University of Tondon-Kings College Tondon (Adj)
#Ms. Ioanna Tavanidoun, Instructor (Accounting, FFinance)
BA, Lconomics, Aristotle Unirersity of “Vhessalonikic MS, International Banking and Vinance, Soutbampron Unirersity (1))
*Dr. Athina Vasilaki, Adjunct professor (Management)
B, (Hows) Business Studves and lagan Revource Management, Middlerex University, MSe Haman Resonrce Managenrent und
Orgauisational Analyvis, Kinge Collige, MYe¢ Research Methods, Middlesex: University, PhD Management, Middlevex: Univorsify.

=
¢
an
)
»
=
c
&
0
»

c19




business studies

Goals and Objectives

ACTs programs io business are designed to lead to VS -accredited BS and NMBA degrees, as well as ro offer a forum for
communicating new insights into management and marketing ¢

such and applications among, the academic, business and
entreprencurial communities of Greeee & Southeast Ewrope. T'he business cducation envisi

sioned by ACT is unique for irs
comprchensive view of management and explicit focus on fosteriag cotreprencusial approaches to management io the
region. Graduates will have acquired an appreciation of the interactions amonyg all clements of an organization and be ide-
ally equipped to lead entseprencurial activity throughour Southease Eucope over the next decades. The foremost goal of
the business curriculum is 1o develop and strengrhen srudenes” coherent and logical thinking processes in order to make
and implement sound, cthically responsible business decisions throughout their earcers

Our Vision

Graduate Program: To provide quality education o a diverse graduate student body who will be inumediately effective in
cutting edge business organizations

Undergraduate Program: ‘1o provide the highest quality business education o a diverse student body which reflects the
realities ol the business world

Our Mission
Graduate Program: Our MBA programs prepare our students to be decision-makers, feaders, and entreprencurs, ready

for a broad spectrum of managerial responsibilities and/or for success as higher level professional specialists, We utfirm
our commitment o intellectual contributions that enhance our teaching, particularly w applied scholarship and instruction-

al developmient. We employ our professional skills in service ro the College, scholarly and professional organizations, the

business community, and the regional community.

Undergraduate Program: Our undergraduate programs prepare our students for successful careers and life-long learn-

ing in a rapidly changing world. We guide our students in the developmenr of their intellectual experience.

Our Stakeholders

We recognize the following stakeholders as significant pariners in our suce
* Current and potential students

* Lmployers

* The business and professional community

* Our alumni

* The academic community

* Anatoha College

= Greek public policy makers and non-profit and communin organizations




Our Educational Philosophy

To prepare owr students for the roles we have described we must assure their mastery of:

Thinking Skills: 1ogical, critical and integrated analysis, the capacity to exercise good judgment; creative and non-traditdonal
problem solving; and proficiency in cthical reasoning,

Discipline-Specific Kimowledge and Competencies: ¢, information technology and quantirarive skills appropriace to problem soly
ing in real work settings.

Conrmunications Skifls: proficicncy in oral, written, preseneation, and distance communication.

Change Managenrent: undesstandiog and shaping the forces of change, including globalization, and using this understanding
to formulate, evaluare, and select from alternative serategies to achieve sustainable competitive advantage for themselves
and for theie companies and organizations.

Self-Developnrent: the capacity to engage in the effective self management ol Tifelong leaming to achiceve continuous profes
sional and personal growth,

Our Core Strategies

To realize our vision, 1o implement our mission and to act according 1o our cducational philosophy we must:

*  Creatively intervene in the student recruitment, selection and advising process

+  Torge numerous collaborations and affiliatdons with leading cducatonal instivations and organizations
*  Promote mutually beneficial partnerships and strategic alliances with our stakeholders

*  Review, reconsider and implement faculty staffing and development strategics

+  Continuously develop and enhance our curriculum

Indicative List of Strategic Alliances

* Tippic School of Business, University of Towa
= California State University Tresno

* Ohio University

* University of Michigan

* World Bank

* Greek Institute of Banking

» Karamanlis lnstitute

¢ American-Hellenic Chamber of Commerce

« Koc University

» American University in Bulgaria

Experiential Learning

Tell e cnd 1 will forget
Show e and T onight romeniber,
Tnrolie e and 1 will nnderstand,

Following this rubric, business students are given multiple opportunities to be involved through: company visits, internship
opportunitics, participation in student clubs and pardcipation in the prestgious John Pappajohn Annual Business Plan
Compcetition which offers both graduate and undergraduate students the opportanity to test their entreprencurial skills snd
carn project seed money of up to $ 5,000 doing so,
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GRADUATE BUSINESS PROGRAMS

The graduare business programs offered by ACT include a comprehensive Full Time / Pact Time MBA program.

MBA Program

Participants in ACT's MBA program may choose one of more of the following program concentrations:
+ Banling & Fivnce

= Enneprencuship
+ Managerment

= Marketing
= Digital Markenng

These concentrations shave certain core skill-based and knowledge-based goals essential to managerial effectiveness, The
MBA program is designed to provide students with a comprehensive understanding of contemporary organizational the-
ories and practices and to provide students with enhanced capabilitics in analytica) problem solving, decision-makiog, com-

munication, critical thinking, and leadership skills,

Regardless of concenrration, the program consists of sixtecn courses (48 credits) raken in four (4) 6-week sessions (3 class
mectings per month) and a final exan,

In Session 1 students are introduced to and begin o develop skills in intcellectal inquiry chrough cowrses in
find I J bel
Statistics, and Management Information Systems

Communications, Managetial Accounting and Applied Busines

In Session 2 students continue defining the managerial process through courses in Marketiog, Organizational Behavior,
Corporate T'inance and Managerial Tleonomics,

m 3 students formulate answers o the managerial questions through courses in Tnrernational Business,
Organizational Leadership, Strategic Management and Operations Management.

swerdord ssaursnqg denpers

In Session 4 students specialize in their chosen track by tking 3 courses in their specialization and sclect topics for the
Capstone MBA course which is an integrative casc study that combines all components of the MBA curriculum

Classes are hebld on weekday evenings and/or Saturday morning
For further information about MBA applications:
Enrolment Management Office

Bissell Library, First Floor

2310-398398
Email: admissions@act.edu m
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graduate business programs

MBA PROGRAM OF STUDY

Semester One (October-February)

Quarter One MBA-ACCT 501: Managerial Accounting
MBA-STAT 505: Applied Statistics for Business Decisions
MBA-COM 515: Leadership Communicadon Skills
MBA-MIS 550: Management Information Systems

Quarter Two MBA-TLCO 510: Managerial Iiconomics
MBA-MAN 520: Organizational Behavior
MBA-MKTG 530: Marketing Management
MBA-FIN 540: Corporate Finance

Semester Two (February-June)

Quarter Three MBA-MAN 521: Organizatonal Leadership & Change
MBA-MAN 525: Operations Management
MBA-BUS 570: International Business
MBA-BUS 580: Strategic Management

Quarter Four MBA-MKTG 542: Consumer Behavior (Marketing concentration & Digital Marketing concentration)
MBA-BUS 555: Small Business (Management concentration)
MBA-BUS 560: Lntrepreneurship (Iintrepreneurship concentration)
MBA-FIN 541: Banking: Theory & Practice (Banking and Finance concentration)
Concentration elective
Concentration elective

Closure Requirement
MBA-BUS 599: Tntegrated Case Study
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graduate business programs

MBA COURSES

MBA-ACC 501: Managerial Accounting
This course introduces the use and analysis ol accounting data so that managers may better conduct planning, controlling,

as well as to cost analysis for deci-

and decision-making. In the first pace, students will be exposed to the nature of cos

sion-making, T'he second part of 1he course relates to accountng for control, and is intended to deepen knowledge of
processes, including budgetary conuol, divisional performance appraisal, profit centers, transler prices, management plan-
ning and control systems. Lastly, students will gain an understanding of technical information and learn how to apply this

information within several organizational contexts. Required (QUARTER ONE)

MBA-STAT 505: Applicd Statistics for Business Decisions

This cousse inrroduces statistical rechniques used in business decision making and focuses on enhancing students' ability
to sclect the appropriate statistical method to draw informative conclusions successfully. Topics covered include: analytic
and graphical representation of dara, descriptive statistics, estimanion for means and proportions, hypothesis testing for
decision-making, control charts, linear and muldple segression, and an overview of time series methods. Statistical software

is employed for all projects, Required (QUARTER ONI?)

MBA-LECON 510: Managerial Economics

This course applies economic theory and statistics 10 managerial decision-making in a micro- and macro-economic envi-
ronment. Topics covered include capital budgeting, cost and demand analysss, lorecasting, pricing, the competitive envi-
ronment, investment appraisal, labor market issues, and government regulation. Required (QUARTER TWO)

MBA-COM 515: Leadership Communication Skills

This course builds upon principles of effective written and oral business communication. The course develops the frame-
work [or interculwural communication and analyzes concepis of managerial communication necessary (or corporate lead-
crship. Topics include: communication strategics, writing business leters and memos, as well as managerial reports, syntax,
diction, editing, format and delivery as these apply to both written and oral business communication,

Required (QUARTTER ONT)

MBA-MNGT 520: Organizational Behavior

This course is designed o improve both interpersonal and conceprual skills. Among the issucs considered: Why do peo-
ple behave as they do ae work? How can individuals, groups, and organizations work together eftectively while facing
changes, restructurings, downsizings, and global competition? What can managers do o morivare employees toward greater
productivity? Topics covered include the context of organizational hehavior, organizational culture, communication, moti-
vation, leadership, cmpowerment and participaion, attitudes, job satisfaction, conflicts, interpersonat behavior and dynam-
ics, reambuilding, change, job srress, power, and politics. Required (QUARTER TWO)

MBA-MNGT 521: Organizational Leadership and Change
This course examines leadership and ies role in the change process. Students Jearn how 1o catalyze action by creating a
vision and build momentum for change. Tn the process, rhey learn more about themselves as leaders

Required (QUARTER THRJT?)




MBA-MNGT 525: Operations Management
This course introduces the modeling tools used to manage the complex 21st century business environment. It includes
examination of decision analysis, probabilistic models, simulation techniques, segression based infercace and mathemati

cal programming, Required (QUARTTIR THRI)

MBA-BUS 528: Essentials of Working Capital

This course provides a comprehensive introduction to working capital. imphasis is given 1o the perspective that there is
a limited access (o credit and short term funding, so efficient working capital management is essential for freeing up funds
and optimizing liquidity. The course covers the latest tends concerning working capital, including cash management, bank
relations, accounts receivable, inventory, accounts payable and foreign exchange. In addition, the course explores the gath-
cring and management of information and forcecast data to effectively use funds and identily risk. Elective (QUARTER
FOUR)

MBA-MKTG 530: Marketing Management

This course introduces students ro marketing straregy and management and provides a rigorous analyiical framework for
developing, pricing, distiibuting and promoting products and services. Limphasis is placed on developing the approaches
and skills nceessary to assess marketing opportunitics by analyzing cusromers, competitors and the company ("3 Cs") and
to design cffective marketing programs by choosing and applving appropriate strategics for pricing, promotion, plice and
product ("4 Ps"). The course explains marketiog's role and its linkages with orber functions and the firm's strategy, and
inttoduces and argues the need for a market orientation in company planning and thinking, The focus is on identifying,
analyzing and solving marketing problems, and srudents are provided with opportunities to present and defend their own
marketing analyses and recommendations, J.ectures, cases and classroom discussion are used to develop themes and issues

Required (QUARTER TWO)

MBA-MKTG 531: New Product Development

The course focuses on the strategic management of new products and the new product development proc
provide a thorough understanding of the steps involved in bringing a new product (or service) successlully from idea o
launch; to develop the concepts, issues and decisions involved in new product development; and to examine Lechniques

It aims o

and analytical models designed to assess new product readiness. The course lays out the Stage-Gate'I'M process [or man-
aging the development of new products and oudines the process ingredients that are eritical in improving the probabilicy
loping a

of success in new product development. ‘Techniques for managing a (irm’s new product portfolio and for dev
firm’s new product strategy arc addressed along with ideation techniques and marker research methods used to incorpo-
rate the perspective of the relevant consumer in product definition, design and positioning, Modcls available o
d and utilized in case applications,

analyze/cvaluate opportunities and the innovation diffusion process are explor
s. The overall focus s on applied, practical decision-making

"l'eaching includes lectures, class discussions, and case ans
and the skills and wols involved. This decision orientation is challenging and can be time-ingensiy

Students are required
senture, in the proc

imple

o work in reams to create an idea for a produce or service that is worthy as a new busine
menting the new product development process as taught in the course. Elective (QUARTER FOUR)

\.r',{,_
1
—

0O

q renpeisd

swreidoxd ssoursn

NATOL \";/

—




graduate business programs

MBA-MKTG 536: Global Marketing

This course recognizes the caltural differences and related implications for marketing stratcgy and tactics, An understand-
ing is developed of the pros and cons of international trade, learning how to assess and trget countries/markets, under-
standing the intricacies of organizing and managing cross-cultural teams in a global market, as well as developing strategy
and marketing plans 1o enter country markets. In additon, contemporary trends in sustainable marketing business prac-
tices are examined and critically evaluated. Elective (Quatter Tour)

MBA-MKTG 539: Market Research

Marketing managers depend on the availability of timely and accurate market information to reduce risk in decision-mak-
ing. This course explores the methods and techniques of securing information essential to the efficient solution of ma

keting problems. T'his course includes topics such as qualitative and quantitative market research techniques, electronic and

traditional formats, sampling and data collection procedure, demand forecasting, product search and test marketing,
Elective (QUARTER FOUR)

MBA-MKTG 540: Branding in the New Digital ra

Today you can build powertul, enduring hrands by inregrating classic brand positioning conceprs with 21st cenrury digital

stiategics, tools, and pracrices. The course will present new ways (o uncover, communicare, and evalve hrand position,
embed branding in organizational culture, and collaborate with brand communire. In addition, the concepr of Markering

2.0 will also be explored, Elective (QUARTER FOUR)

MBA-MKTG 541: Strategic Brand Management

Branding is a hot topic. Companies, countries, and even individuals are concerned about their “brand”. They all need to
understand the financial value of their brand and its procducts; manage brands strategically; and deliver implementations to
customers that are relevant, differentiated and powerful o build an emotional bond and lovalty:

The course focuses primarily on three topics: brand strategy and valuation; visual identity and experieniial branding; and
organizational branding issues. Students will learn to combine analytical and strategic thioking with the ereative develop-
ment of ideas and their implementation; they will be exposed to branding case studies, successiul and some not so much
— and some unsuecessful — so they learn what t do and not to do in their own job., Students will learn about frame-
works and conceprs and be equipped with methodologies and tools to manage a branding project. Elective (QUARTER
FOUR)

MBA-FIN 540: Corporate Finance

This course provides an introduction to the interpretation of finuncial information, It adopts the decision-maker's perspec-
rive, emphasizing the inrerplay between publicly available aceounting dara and propricrary information on underlving eco-
nomic values. Topics include valuations, capital restructuring, asymmetric information and incentive problems, bankrupt-

cy, and clements of risk management, Required (QUARTTIR 'J&\"())

MBA-FIN 541: Banking: Theory and Practice

The mujor focus of this course is in providing students with an understanding of the operating and regulatory environ
ments of the hanking indusiry. Topics include the financial statements of banks, measuring and cvaluating the perform-
ance of hanks, asset labiliey management techniques, investment banking and real-world managerent actions of banking
managers, Banking & Finance concentration requirement (QUARTTER FOUR)

MBA-FIN 542: Portfolio Analysis and Management
This course covers the elements of an “ideal” investment, the examination and testing of specilic investment secuities,

and aliernative approaches 1o the management of stock and lixed-income sceurity porttolios. Topics include efficient cap-

ital markets, stock marker analysis, derivadve secuarity analy swap conteacts, convertible securities and professional asset

management, Problems and cases are assigned for analysis, Elective (QUARTIIR FOUR)




MBA-FIN 545: Financing New Ventures
T'his course intraduces the financing tools
tare and the valuarion of a new venture. Pocus is placed on the fimancial sourees, straregies, and mechanismis that are used
from pre-start, through the carly growth stage to the harvest of a business venrure. Rlective (QUARTER FOUR)

tilable o the entreprencur, with parncalar focus on the venre capital stiuc

MBA-FIN 546: Financial Markets and Instroments

The coutse nverviews the main asset classes, their principal characteristics and apalyiical techniques, examines the main
considerations for investors, and Tooks in some detail at the main asser classes, excepting property. Students will examine
cach of the sceurities matkets, the instruments available in these markets, and put the different investiments into perspee-
tive. Animportant part of this module is 1o introduce studenis to the characteristics of the major investors and to the ter-
minology used in the securitics markets. The course will also cover devivative products, As made clear by the carrent finan-
cial crisis, a good understanding of devivatives (such as futures, swaps, and options) is indispensable for all pracrifioners,
from investment managers to corporate financiers. The course provides students with the necessary knowledge on how ro
use and not to use the models for derivatdves. Elective (QUARTER FOLUR)

MBA-MIS 550: Management Information Systems

The aim of this course is 1o provide students with the appropriate knowledge (o understand and apprcciale the role of
information systems in the management of the modern business organization, It provides an understanding ol the infor-
mation and communication technology revolution and its implications. The course continues with an overview of the var-
ious types of Information Systems and the information needs of the modern manager. The cowse concludes with an
investigation of the risks of information systems and merhods of dealing with these, Required (QUARTER ONT)

MBA-BUS 555: Small Business Management

This course examines ceitical small business issues as well as effective marketing, management and financial stiaregies small
businesses can use ro compete effectively ina fase-paced marker, With respeet to the internal cnvironment, there is a focus
on operational processes, information technology processes, communication processes and promoton, customer selation-
ship management, total product oftering, evaluating prospects and employee selection processes. Fixternal environment
issucs include financial and legal ropies critical for small business such as cash flows, risk management, smalt business insur-
ance, firm's valuations and forms of ownership. Real-world cases covering the growth stage stiacegies of a business lile
cyele with entreprencurial emphasis are considered. Management concentration requirement (QUARTTR FOUR)

MBA-BUS 560: Entreprencurship
‘The principal goal of this course is to present concrete management practices that have proved valuable for creating nesw business-
sxisting organizatons, T'he focus is on hands-on experience at every

es and successfully generating innovation and chaage within
level in stacting new businesses, both within and outside of existing corporations, Topics covered include the launching ot a new

venture and its development, managing and tinancing a new venture, and ercation of a detailed business plin. Entreprencurship
concentration requirement (QUARTER FOUR)

MBA-BUS 562: Creative Thinking

“I'his course is about productive thinking, and is designed 1o assist students in developing critical and creatve thinking skills,
which are essential ingredients 1o enhance their innovation and decision-making skills. These skills include the abilitg 1o
make well-veasoned decisions, solve problems skillfully, and make carcfully thought-out judgments about the woirh, aceu-
racy, and value of information, ideas, claims and proposals, Students will apply various modes of thinkig to address erit
issues and workplace applications. Elective (QUARTIER TOUR)

ical busines
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graduate business programs

MBA-BUS 570: International Business

This cowrse analyzes the major Torees tat altect the operations ol firms across national boundaries, Tt undertakes an in-
depth look at the international political, cultural, and cconomic forces affecting multinational enterprises’ market entry
srraregy, mackeding, finnncial, production and human resource functions. Le examines the conditions necded to create and
maintain aa internadonal competitive advantage in an inceeasingly clobalized and interactive market environment

Required (QUARTER THRELE)

s

MBA-BUS 580: Strategic Management

"This course develops a framework Tor assessing the current strategic competitive position as well as future performance
outlook lor a business enuty within a given economic environment, Focus on developing skills tor the application of con-
cepts and tools for strategy formulation ai corporate levels, and on the design of organization structures and management
processes vequired for ellective strategy implementation. Case applications involve sirategic issucs lacing the modern man-
ager of a business enterprise impacted by globalization, and information and rechnology. Required (QUARTIIR TTIR] il

MBA-BUS 581: Strategic Management of Technology

The aim of rhis course s to help students develop a strong conceprual foundarion for managing technological innovarion,
s foranalyzing how tirms can create, commurcialize and capture vidue from echnol
ogy-bascd products and services. The concepts and analytical framewor re aseful and relevant so as o deal with rapid
changes in the technologicat environment, intellectaal property, organizational knowledge, and knowledge professionals,
This is nota course on Information ‘Technology although some of our examples come fron the I'T ndustry. Topics cov-
ered include (1) technological change and how it alfects competition berween new and existing firms, (2) straregics for
firms competing in high-technology industries, (3) how 1o create and manage an innovative organizaton and (1) entrepre-
newrship and venture eapiral. Elective (QUARTTR FOUR)

leinroduces coneepes and framework

MBA-BUS 582: Innovation Management

This course aims o explore the contemporary developments and various perspectives on the issue of Management of
Innovaton, Emphasis will be placed on its linkage with organizational effectiveness and the process of achieving business
and staategic goals. [n particular, the course will: a) focus on the need for strategic divection tor innovation and how this is
planned, b) explore the ways ol designing and redesigning organizations so that they can potentially ac(uire competitive
advantage through innovation in the context of rapidly-changing environment; ¢) analyze how organizatdonal design can
impact employees in terms of 1asks, jobs, training and creatvity; d) 1o assess the effectiveness of organizalional design on
the innovation outcome, and ¢) demonstrate how an organization’s culture can be designed 1o stimutate creativity and inno-

vation, Elective (QUARTIER FOUR)

MBA-BUS 583: Globalization and Corporate Strategies
The focus of the course is on globali
the main players in the global cconomic arena in the context of the global financial crisis and global cconomic inferdepend-
ence. Topics includer the special 1ole of emerging markcts in shaping (he future outlook of the global ceonomy, the rise of
the global middle class, urbanization in emerging markets, new technologics and other key factors shaping the Tutare our-
look of the global cconomy. The course provides implications and scenarios for corporate sreategies and how they need to

adjust o the challenges. Eleetive (QUARTER FOUR)

ation, its meaning and main oends. Empbasis is given on the political cconomy of




MBA-BUS 584: Greece and South Eastern Europe: Economics, finunce and business opportunities

T'he course explores the tansition process, the main characteristics of South Lastern Buropean economies and their finan-
cial sectors. Countries reviewed include: Albania, Bulparia, Croatia, TYR-Macedonia, Romania, Serbia and Turkey and theis
progress towards Liuropean integration, Emphasis is given on the chasacteristics of the Greck cconomy and key cconom-
ic scetors, their evolution over time and future prospects in the context of the current European crisis. Topics include:
regional cconomic interdependence and prospects for further regional integration, the business environment and corpo-
rate opportunitics. Elective (QUARTER FOUR)

MBA-BUS 586:The political economy of the European Union and corporate challenges

The course reviews the process of Tluropean economic integration, the evolution of [uropean institutions and the acquis
communautaire, A comparative analysis of the varieties of” market economy models in Tiurope and their implications for
asis is given on the place of Turope in the global cconomic arena and the
r the European Union,

ceconomic integration is also provided. Tim
Furopean context of the glabal financial crisis, the future cconomic and political challenges faced |
and corporate opportunirics/threats in ihe evolving Llutopean cconomic zone. Elective (QUARTER TOUR)

MBA-BUS 585: Global Business Management

The course is about managing a business. It entails the running of a simualated company in 1 competitive cnvironment and
the course strengthens the participant’s decision making skills in the areas of finance, marketing, operations, and stracegic
planning.  The student wilt develop and guide their own simulated business through twenty-five years of operation
Students will have the opportunity to develop corporate policy and serategy, pat theory they’ve learned in their other MBA
courses into practice, and gain a clenrer understanding of the impact that functional decisions have on financial and non-
financial performance. Elective (QUARTER FOUR)

BUS-MAN 498: Applicd Business issucs

This course integrates (unctional knowledge and general management principles acquired in previous courses with new
concepts and operational principles applicable to business entities secking to establish strategic outcomes to enhance their
competitive advantage in a changing global environment. Students make tactical decisions in areas such as product pricing
and development, process designs, cash management, hiving and training, market selection and promotion, customer and
supplicr relations. Elective (Quarter (our)

BUS-MAN 433: Conflict Management and Resolution

T'his course analyses and seeks to enlarge student’s understandings of the nature and dynamics of conflict in various envi-
ronments and contexts, and the ways in which organizations may resolve conflict-related issues. Topics covered include
power and conflict, culture and conflict, impasse and communication, negotiation and advocacy eechniques, mediation and
achiteation and statcgic dispute management. Elective (Quarter four)

MBA-MKTG 543: Digital Marketing Strategy

Given the digimalizaton of communication in today’s cia, the course will provide an in-depth analysis of all digital media,
such as social media, web display, afiiliadon, mobile markeing, ¢-mail marketing, Searvch Tingine Marketing, and digital TV,
The fundamentals of digital marketing communications as well as the differences between digital and conventional mar-
keting communicanons will also be presenred, The use of these new technological capabilities is applied in developing and
implementing marketing stategy in an integrated way. Elective (Quarter four)
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MBA-MKTG 542: Consumer Behavior
The marketing discipline and marketing activity is or at leas
The marketing proce

should be customer centric and that means conswner centric,
and theory starewith che consumer and end wirh the consumer, from identifying needs all the way

to post putchase satisfaction and loyalne Students are expected to undersrand rhe factors involved in consumer behavior,
including the usc of digiral media, as well as the process of consumer choices and behaviors in the current social enviton-
ment, The uscfulness of this undersanding in terms of marketing application, consumer choice optimization and its impli-
cations on sociery are 1o be explored, Marketing concentration & Digital Marketing concentration tequirement
(Quarict Tour)

MBA-MKTG 544: Branding Communications & Digital Analytics

"This cowrse explores conrent strategy aad irs alignment with the company’s digital magketing strategy and broader commu-
nications serategy. ‘The course reaches you how to create compelling content that can drive business results; discusses the
Lools that can be used to promote and differentiate a brand, remin customers and influence word of mouth. The course
also explores the alternative “communities”™ and digital channels that can be vsed to engage customers and prospects and
distribute conent, aligning and integrating, the message across content types and social media channels to shape a consis-
tent voice for the brand. As Marketing ROL has always been a major focus for marketers 1o measure their marketing activ-
itics” effectiveness and cfficieney, the course takes an exira step in measwing brand performance given the large number
ol digital media through which brands are developed and communicated. On-line reputation management, sentiment
analysis, social media analytics, email markeing evaluation, welby analytics, Search Tingine marketing, ¢-CRM, are some of
the areas that this course covers, Elective (Quarter Tour)

MBA-BUS 599: Integrated Case Study

This capstone course is designed to provide MBA students nearing che end of their program with an opportunity to inte
grace and apply the knowledge and skills developed in the program in a realworld environment, Students must undertake
a work-rclated problem, project or thesis and successtully demonstrare an ability to apply theory to practice by utilizing
appropuiate business tools and theories in realistic and appropriate ways. Required (QUARTER 'OUR)




UNDERGRADUATE
BUSINESS PROGRAMS

ACADEMIC PROGRAMS
The Division of Business Studics offers the following undergraduate programs:
Degree Programs:

Bachelor of Scicnce in Business with Concentrations in:

. Tintreprencurial Management
. Tinance

. Internatonal Business

. Marketing

* Minor in Human Resources Management
* Minor in International Business

Cecrtificate Programs
. Global Business Management

DEGREE PROGRAMS

BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN ENTREPRENEURIAL MANAGEMENT

This Concentration deals with the challenges of leading organizations and working with people in a constantly changing
cconomic environment, The Fatreprencurial Management program prepares vou for a wide varicty of positions in busi-
ness or consulting. One of the most common carcer paths is to begin as a management trainee, the frst siep towards
becoming a general manager or exceutive. Stadents can also prepare for a carcer in human resource management working
in arcas such as training and development recroiting and staffing, Finally, management courses will advance your own per-

sonal leadership and negotiation skills,
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undergraduate business programs

Dcgree Requirements

In order to receive the BS degree, the student must have fulfilled all the GER and major requirements and have complet-
ed at least 121 US eredit hours with an overall G.RA of 2.0 or better. All business srudents take a Rescarch Methods course
followed by a Business Straregy 1 and Business Steategy 11 (capstone, final projeety course. According to NEASC
Standards, students must complete ac lease one fourth of their undergraduate program, including advanced work in the
majot or concentration, at the instirution awarding the degice. As a conscquence, all candidates for an ACT degree muse
have been in residence at the College for at least during the fast owo semesters of full time instruction, assuming availabil-
ity and cquivalency of transferable courses

Open University degree structure: The program in Business—1intreprencurial Management is currently validuted by
Open University: under this scheme, 24 are out of the 40 courses required for a Bachelor’s degree ave validared by Open
University, Students must nec

sarily take the fourth year courses at ACT. Successful - students will receive a Bachelor's
degree from Open University in addition o the ACT degree for a single course of studies by meeting the Tollowing com-
mon sct of requirements (in addidon to meeting General Educadon Requirements)-—courses highlighted in bold are vali-
dated by Open University.

Major Requirements

a. Business Requirements

. Accounting 101 Financial Accounting (OU)
. Accounting 102 Managerial Accounting (OU)
. Business Administration 240 International Business Law (OU)
LEconomics 101% Introductory Macroeconomics (OU)
Economics 102 Introductory Microeconomics (OU)
Finance 201 Financial Munagement (OU)
Management 101 Introduction to Management (OU)
: Management 201 Organizational Behavior (OU)
. Munagement 312 Opcrations Management (OU)
Management 322 Business Strategy I (OU)
Management 323 Business Strategy 11 o)
Marketing 101 Introduction to Marketing (OU)
Marketing 301 Entreprencurial and Corporate Marketing Strategy (OU)
b. Entrepreneurial Management Concentration Requirements
: Business 300 or Economics 242 Special Topics in Business or Applied Managerial Eeonomics
S Finance 202 Entreprencurial and Corporate Finance (OU)
. Management 210 Human Resources Management for Growth (OU)
Management 218 International Business (OU)
Management 240 Creative T'hinking
Management 330 Entreprencurship and Innovation (OU)
Mianagement 340 Business in Greece and the EU. (OU)
Marketing 330 Consumer Behavior (OU)




c. Other Degree Requirements

Mathematics 101* Elements of Finite Mathematics
Mathematics 116* Calculus (OU) )
Statistics 205% Introductory Statistics (OU)

Introduction to Computing
Computer Science 151% Quantitative Computing (OU)
Computer Science 201 Business Computing (OU)
Research 299 Business Research Methods (OU)

Computer Science 101*

d. Business Electives

One Business Elective from among:

Business 300: Special Topics in Business

Business 399: Global Competitiveness Practicum
Econ 242: Applied Managerial Economics

CS 250: E-Commerce

CS8 306: Advanced Web Development (OU)
CS 312: Database Management Systems (OU)
CS 325: Distributed Applications (OU)

CS 412: Object Oriented Programming (OU)
CS 422: Advanced Database Systems (OU)
CS 450: System Analysis and Design (OU)

CS 499: Advanced Programming Tools

Fin 210: International Money and Banking (OU)
Fin 220: Investment and Portfolio Management (OU)
Fin 232: International Finance (OU)

Fin 400: Seminar in Finance

Mkg 200: Principles of Public Relations (OU)
Mkg 212: Sales Management (OU)

Mkg 214: Advertising (OU)

Mkg 311: Retailing

Mkg 318: Global Marketing (OU)

Mkg 320: Marketing Research (OU)

Mkg 324: e-Marketing (OU)

Mgt 218: International Business (OU)

Mgt 244: Managerial Decision Making

e. One free elective.

*Any of the major conrses above marked with an asterisk may be taken to pieet part of the GER
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undergraduate business programs

Suggested Program of Studies

Year One:
Mathematics 101

CS101 or CS105
History 120

Tinglish 101

Politics 101
Mathematics 115 (OU)
Computer Science 151(OU)
Philosophy 101

Lnglish 102

Bio 101 or Ecology 110

Year Two (Level 4):
Management 101 (OU)
Accounting 101 (OU)

Economics 101 (OU)

Lnglish 203

English 120, Art 120, or Music 120
Accounting 102 (OU)

Economics 102 (OU)

Marketing 101 (OU)

Philosophy 203

Anthropology 101, Sociology101, or Psychology 101

Year Three — semester 1 (Level 5):
Management 201 (OU)

Finance 201 (OU)

Business Administration 240 (OU)
Computer Science 201 (OU)

Free Elective

Year Three — semester 2 (Level 5):
Research Methods 299 (OU)

Statistics 205 (OU)

Finance 202 (OU)

Management 340 (OU)

Busincss 300 or Economics/Management 242

Year Four — semester 1 (Level 6):
Management 322 (OU)

Management 218 (OU)

Management 312 (OU))

Marketing 330 (OU)

Management 240

Year Four — semester 2 (Level 6):
Management 323 (OU)

Management 210 (OU)

Management 330 (OU)

Marketing 301 (OU)

Business elective (OU)
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BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN FINANCE

Global financial markets remain a dynamic sector of the world economy. Today the demand lor Finance professionals 1o
interpret the flood of information and o implement wading and financial steategies requires thae the students understand
theory and also have hands-on experience. ACT?s goal is to educate and prepare students for successful careers in fuinan-
cial management through a careful balance between theory and hands-on learning,

Degree Requirements

In order o receive the BS degree, the stadent must have fulfilled all the GER and major requirements and have complet-
ed atleast 121 US credir hours with an overall GPAL of 2.0 or better. All business students take a Rescarch Methods course
followed by a Business Strategy I and Business Straregy I (capstone, final project) course. According ro NEASC
Standards, students muast complete at least one fourth of their undergraduate program, including advanced work in the
major or concentration, at the institution awarding the degree, As a consequence, all candidates for an ACT degree must

have been in residence

at the College for at least during the last two semesters of full time instruction, assuming availabil
ity and equivaleney ol ranslerable coutses

Open University degree structure: The program in Business—Finance is currently validated by Open University: under
this scheme, 24 are ow ol the 40 courses required for a Bachelor’s degree ate validated by Open University. Students must
necessarily take the fourth vear courses at ACT. Successtul students will receive a Bachclor’s degree from Open University
in addition to the ACT degree for a single course of studies by meeting the following common set of tequirements (in

addition (o meeting General Lduecation Requirements)y—courses highlighted in bold are validated by Open University.

Major Requirements

a. Business Requirements

* Accounting 101 TFinancial Accounting (OU)

= Accounting 102 Managerial Accounting (OU)

* Busincss Administration 240 International Business Law (OU)

= Economics 101* Introductory Macroeconomics (OU)

¢ Economics 102 Introductory Microeconomics (OU)

* Leonomics/Management 242 Applicd Managerial Economics (OU)

* Finance 201 Financial Management (OU)

» Management 101 Introduction to Management (OU)

» Management 201 Organizational Behavior (OU)

* Management 312 Operations Management (OU)

* Management 322 Business Strategy I (OU)

* Management 323 Business Strategy II (OU)

» Marketing 101 Introduction to Marketing (OU)

» Marketing 301 Entreprencurial and Corporate Marketing Strategy (OU)
b. Finance Concentration Requirements

¢ Finance 202 Corporate Finance (OU)

« Finance 210 Money and Banking (OU)

* Finance 220 Investment and Portfolio Management (OU)

¢ Finance 232 International Finance (OU)

e Finance 400 Seminar in Finance
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undergraduate business programs

c. Other Degree Requirements

Mathematies 1017 Flements of Finite Marthematics
Mathematics 115% Calcutus (OU)

Statistics 205% Introductory Statistics (OU)
Computer Science J01# Inuroduction to Compulting
Computer Science 151% Quantitative Computing (OU)
Computer Science 201 Business Computing (OU)
Research 299 Rescarch Methods (O1)

d. Business Electives

Three Business Llectives (one must be an OU validated course) from amony;
Business 300: Special “Topics in Business

Business 399: Glohal Competitivencess Practicum

CS 250: F-Commerce

CS 306: Advanced Web Development (OU)

CS 312: Database Management Systems (OU)

CS 325: Distributed Applications (OU)

CS 412: Object Otgiented Programming (OU)

C8 422: Advanced Database Systems (OU)

CS 450: System Analysis and Design (OU)

CS 499: Advanced Programming Tools (OU)

Econ 232: International Economics (OU)

Mkg 200: Principles of Public Relations (OU)

Mkg 212: Sules Management (OU)

Mkg 214: Advertising (OU)

Mkg 311: Retailing

Mkg 318: Global Marketing (OU)

Mkg 320: Marketing Research (OU)

Mkg 324: E-Marketing (OU)

Mkg 330: Consumer Behavior (OU)

Mngt 210: Human Resource Management for Growth (OU)
Mngt 218: Entreprencurial International Business (OU)
Mot 244: Managerial Decision Making

Mngt 330: Entreprencurship and Innovation (OU)

Mgt 340: Business in Grecece and the EU (OU)

e. One free elective

* Ay of the Major conrses abare marked with an asterisk miaiy be takio to also met part of ithe GER.
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Suggested Program of Studies

Year One:

Mathematies 101

CS101 ot CS105

History 120

English 101

Politics 101

Mathematics E15 (OLY)
Computer Scienee 151(OU)
Philosophy 101

Tinglish 102

Biology 101 or Feology 110

Year Two (Level 4):
Management 101 (OU)

Accounting 101(OU)

Liconomics 101(OU)

Linglish 203

English 120, Art 120, or Music 120
Accounting 102 (OU)

Ticonomics 102 (OU)

Marketing 101 (OU)

Philosophy 203

Anthropology 101, Sociology 101, or Psychology 101

Year Three — semester 1 (Level 5):
Management 201 (OU)

Finance 201(0U)

Business Administration 240 (OU)
Computer Science 201(OU)

Free Flective

Year Three — semester 2 (Level 5):
Research Merhods 299 (OLY

Srutistics 205 (OU)

Finance 202 (OU)
Feonomics/Management 242 (OL)

Business clective

Year Four — semester 1 (Level 6):
Management 322 (OL)

Linance 232 (OU)

Management 312 (OL)

FFinance 210 (OU)

Rusiness clective

Year Four — semester 2 (Level 8):
Management 323 (OU)

Finance 220 (OL)

FFinance 400

Markering 301 (OU)

Business clective (OL))
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BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN INTERNATIONAL BUSINESS

I'he International Business program deals with the challenges and the opportunities ot working v a global cnvironment.
Students learn to analyze macket and investment opportunities in other countries. Through a careful blending of theory
and practical applications students are prepared to pursue careers in international companies or international organizations.

Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GIR and major requirements and have compler-
ed atleast 121 US credir hours with an overall GPA of 2.0 or better, All business students ke a Research Methods coutse
followed by a Business Strategy 1 and Business Strategy 11 (capstone, final project) course.  According to NEASC
Standards, students must complete at least one fourth of their undergraduate program, including advanced work in the

major or concentration, at the institution awarding the degree, As a consequence, all candidates for an ACTT degree must
have been in residence at the College for at least during the Inst two semesters of full rime instruction, assuming availabil
ity and cquivalency of transferable courses.

Open University degree structure: The program in Business—International Business is curremily validated by Open

University: under chis scheme, 24 aie out of the 40 cowses sequired for a Bacheloss degiee are validared by Open

University. Students must necessarily take the fourth vear courses at ACT Succeesstul siudents will veceive a Bacheloe’s
degree from Open University in addition to the ACT degree for a single course of studies by meeting the following com-
mon set of requirements (in addition to meering General Lducation Requirementsy—courses highlighred in bold are vali-
dared by Open University.

Major Requirements

a. Business Requirements
- Accounting 101
Accounting 102
Business Administration 240
g Economics 101%*

Financial Accounting (OU)
Managerial Accounting (OU)
Internatinnal Business Law (OU)
Introductory Macroeconomics (QU)
Introductory Microcconomics (OU)
Financial Management (OU)
Introduction to Management (OU)

LEconomics 102
Finance 201
. Management 101

Management 201
Munagement 312

. Management 322
Management 323
Marketing 101

undergraduate business programs

Munagement 218
Management 340
Marketing 318
Marketing 324

Organizational Behavior (OU)

Operations Management

Business Strategy I (OU)

Business Strategy 1I (OU)

Introduction to Marketing (OU)

Entreprencurial and Corporate Marketing Strategy (OU)

Tnternational Economics (OU)

International Finance (OU)

International Money and Banking (OU)
Lntrepreneurial International Business (OU)
Business in Greeee and the EU (OU)

Global Marketing (OU)

E-Murketing (OU)

Marketing 301
b. International Business Concentration Requirements
0 Economics 232
Finance 232
. Finance 210




¢. Other Degree Requirements
. Mathematies 101*

Mathematics 115%
Statistics 205%
Computer Science 101*
Computer Science 151*
Computer Science 201
Research 299

Elements of Finite Mathematics
Calculus (OU)

Introductory Statistics (OU)
Introduction to Computing
Quantitative Computing (OU)
Business Computing (OU)
Business Research Methods (OU)

d. Business Electives

Two Business Electives from among:

Business 300: Special Topics in Business

Business 399: Global Competitiveness Practicum

CS 250: E-Commerce

CS 306: Advanced Web Development (OU)

CS 312: Database Management Systems (OU)

CS 325: Distributed Applications (OU)

CS 412: Object Oriented Programming (OU)

CS 422: Advanced Database Systerns (OU)

CS8 450: Systern Analysis and Design (OU)

CS 499: Advanced Programming Tools (OU)

Fin 220: Investment and Portfolio Management (OU)
Fin 400: Seminay in Finance

Mkg 200: Principles of Public Relations (OU)
Mkg 212: Sales Management (OU)

Mkg 214: Advertising (OU)

Mkg 311: Retailing

Mkg 320: Marketing Research (OU)

Mkg 330: Consumer Behavior (OU)

Mngt 210: Human Resource Management for Growth (OU)
Mgt 240: Creative Thinking

Mgt 244: Managerial Decision Making

Mngt 330: Entreprencurship and Innovation (OU)

e. One free elective

*Any of 1he Major conrses above marked with an asterisk may be laken 1o weet part of the GER.
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Suggested Program of Studies

Year One:
Mathematics 101

CS101 or CS105
History 120

English 101

Politics 101
Mathematics 115 (OU)
Computer Science 151 (OU)
Philosophy 101

English 102

Bio 101 or Licology 110

Year Two (Level 4):
Management 101 (OU)
Accounting 101 (OU)

Economics 101 (OU)

English 203

English 120, Art 120, or Music 120
Accounting 102 (OU)

Economics 102 (OU)

Marketing 101 (OU)

Philosophy 203

Anthropology 101, Sociology101, or Psychology 101

Year Three — semester 1 (Level 5):
Management 201 (OU)

Finance 201 (OU)

Business Administradon 240 (OU)
Computer Science 201 (OU)

Free Tilective

undergraduate business programs

Year Three — semester 2 (Level 5):
Research Methods 299(0OU)

Statistics 205 (OU)

Management 340 (OU)

Economics 232 (OU)

Business Elective

Year Four — semester 1 (Level 8):
Management 322 (OU)

Finance 232 (OU)

Marketing 324 (OU)

Finance 210 (OU)

Management 312

Year Four — semester 2 (Level 6):
Management 323 (OU)

Management 218 (OU)

Marketing 318 (OU)

Marketing 301 (OU)

Business elective




BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN MARKETING

since it involves the closest contact with customers. Marketing nanagers

Marketing is o critical function for all busines
identifn who a firms cusromers are, what they need, and how the (iym can best satisly thar need. As a result, this disci-
pline plays a large rolc in creating profits {or a business. Many successful marketing managers achicve high positions with-
in an organization, Markering graduates may find protessional opportunitics in sales, markee research, retatling and adver-

tising. More expericnce brings advancement o marketing management, market analysis, and consulting,

Degree Requirements

In order to receive the BS degree, the student muse have fulfilled all the GER and major requirements and have complet-
ed atlease 121 US credit hours with an overall GL.RA of 2.0 or beteer, All business students take a Research Methads cowrse
followed by a Business Strategy 1 and Business Strategy 11 (capstone, final project) course. According to NEASC
Standards, students must complete at lease one foutth of their undergraduate program, including advanced work in the

major or concenuation, at the insricution awarding the degree. As a consequence, all candidates for an ACT degree must
have been in residence at the College for ar least dusing the last two semesters of full time insnuction, assuming availabil-
itv and cquivaleney of transferable courses,

Open University degree structure: ‘Fhe program in Business—Markeling is currently validated by Open University:
heme, 24 are out of the 40 courses required for a Bachelor’s degree ace validated by Open University. Students
must necessarily take the fourth vear courses at ACT. Successful students will receive a Bachelot’s degree from Open
University in addition to the ACT degree for a single course of studies by meeting the following common set of require-

undler thi

ments (in addition o meeting General Education Requirements)y—courses highlighted in bold ace validated by Open
University

Major Requirements

a. Business Requirements

Accounting 101 Financial Accounting (OU)
Accounting 102 Managcrial Accounting (OU)
Business Administration 240 International Business Law (OU)
Economics 101% Introductory Macrocconomics (OU)
Economics 102 Introductory Microeconomics (OU)
Economics/Management 242 Applicd Managerial Economics (OU)
Finance 201 Financial Management (OU)
Management 101 Introduction to Management (OU)
Management 201 Organizational Behavior (OU)
Management 312 Operations Management (OU)

. Management 322 Business Strategy I (OU)
Muanagement 323 Business Strategy I1 (OU)
Marketing 101 Introduction to Marketing (OU)
Marketing 301 Entreprencurial and Corporate Marketing Strategy (OU)

h. Marketing Concentration Requirements
Management 240 Creative Thinking
Marketing 212 Sales Management (OU)
Marketing 214 Advertising (OU)
Marketing 318 Global Marketing (OU)
. Marketing 320 Marketing Rescarch (OU

—
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undergraduate business programs
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Marketing 324 e-Marketing (OU)
Marketing 330 Consumer Behavior (OU)

c. Other Degree Requirements

Mathematies 107* Flements of Finite Mathematics
Mathematics 115% Calculus (OU)

Statistics 205% Introductory Statistics (OU)
Computer Science 101* Introduction 1o Computing
Computer Science 151* Quantitative Computing (OU)
Research 299 Business Research Methods (OU

d. Business Electives

Two Business Llectives from among:

Business 300: Special Topics in Business

Business 399: Global Competitiveness Practicum

Econ 232: International Economics (OU)

C$ 250: E-Commetce

CS 306: Advanced Web Development (OU)

CS 312: Database Management Systems (OU)

CS 325: Distributed Applications (OU)

CS 412: Object Oriented Programming (OU)

CS 422: Advanced Database Systems (OU)

CS 450: System Analysis and Design (OU)

CS$ 499: Advanced Programming Tools (OU)

Fin 202: Corporate Finance (OU)

Fin 210: Inernational Money and Banking (OU)

Fin 220: Investment and Portfolio Management (OU)
Fin 232: Interpational Finance (OU)

Liin 400: Seminar in Finance

Mgt 210: Human Resource Management for Growth (OU)
Mgt 218: International Business (OU)

Mgt/FEcon 242: Applied Managerial Economics (OU)
Mgt 244: Nanagerial Decision Making

Mgt 330: Entteprencurship and Innovation (OU)
Mgt 340: Business in Greece and the EU (OU)

Mkyg 200: Principles of Public Relations (OU)

Mkg 311: Reauling

¢. One free clective

¥Auy of the Major conrier abore warfed with an astericd: may be tadon to weit part of the GEER.
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Suggested Program of Studies

Year One:
Mathemarics 101

CS101 or €S105
History 120

Fnglish 101

Politics 101
Mathematics 115 (OL)
Computer Science 151 (OU)
Philosophy 101
Tinglish 102

Bio 101 or Feology 110

Year Two (Level 4):
Managcment 101 (O)
Accounting 101 (OU)
Ticonomics 101 (OU)
English 203

Lipglish 120, Are 120, or Music 120

Accounting 102 (OLU)
Ticonomics 102 (OU)
Marketiog 101 (OL)
Philosophy 203

Anthropology 101, Sociology 101, or Psychology 101

Year Three — semester 1 (Level 5):

Management 201 (OLU)

Iinance 201(OU)

Business Administrarion 240 (OU)
Computer Science 201(OU)

Free lective

Year Three — semester 2 (Level 5):

Research Merhods 299 (OU)
Statistics 205 (O17)
Marketing 212 (OU)
Marketing 214 (OL1)
Business clecrive

Year Four — semester 1 (Level 6):
Management 322 (OLU)

Management 312 (OU)

Marketing 330 (OL})

Marketing 324(OU)

Manapement 240

Year Four — semester 2 (Level 6):
NManagement 323 (OU)

Marketing 320 (OU)

Markering 318 (OF)

Markering 301 (OU)

Business clective
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undergraduate business programs

The Division of Business offers the opportunity 1o students fromy other majors to putsue Minors in FHluman Resources
Management and in lnternational Business, These minors are not available to Business majoss.

Minor in Human Resource Management
* Management 101, 201, 210
* 3 clectives from the following: Business Administration 240, Ticonomics 102, Management 218, Matketing 200

Minor in International Business
* Management 101, 218

* Marketing 101, 318
* 2 clectives from the (ollowing: Business Adminisiratdon 240, eonomics 102 or 232, Finance 210, Marketing 214, 324

CERTIFICATE PROGRAMS
Certificate Program in Global Business Management

This Certificate offers students a global perspective on a varicry of business issues, especially in today’s world economy
which is characterized by cconomic, geopolitical, ethical, and cultural business implications,

* [iconomics 232: [nternational liconomics

* Marketing 318: Global Marketing

* Management 218: Tniernational Business

* Management 240: Creative Thinking: The Business Imperative
= Management 330: Entreprencurship and Innovation

* Management 340: Business in Greece and the Luropean Union

Students interested in pursuing other academic specialized Cerrificate Programs may contact Dr. Nikolas Hourvouliades.







undergraduate business programs

UNDERGRADUATE BUSINESS COURSES

The conrses listed bedow are expected 1o be affered af least every o years and a reevaluation of the cative conrse carricilnm
will be carvied ont crery two years in order to maintaii an npdated list of conrse offerings.

Accounting

Accounting 101: Financial Accounting
This course is designed o provide students with an understanding of accoundng information and the environment in

which it is developed and used. Accounting principles and procedures are discussed in order to provide an undesstanding
of the financial accounting process, including Lthe recording, summarizing, and reporting of business iransactions, which
resultin the preparadon of financial statements, Topics covered include accounting and the business enviconment, revenue

and cost recognition, asset valuation, depreciation, and an introduction to financial sfatement analysis

Accounting 102: Managerial Accounting

This course is designed to give insight into the interpretation and use of financial reports for management planning, coot-
dination and control. Students will be exposed o the kind of accounting information needed, where this information can
be obrained, and how this information can be used by managers as they carry out their planning, controlling, and decision-

making responsibilitics. Topics include management accounting vs. financial accounting, classification and hehavior of
costs, CVP analysis, segmented reporting, standard costing and 1esponsibility accounting, Prereq: Accounting 101,

Management 101

Business Administration

Business Administration 240; International Business Law
I'he aim ot the course is o introduce students to business law in the international enviconment, The course will cover the
following topics:  the formation of contracts, performance and non-performance of contraces, breach of contracts, a

detatled analysis of commercial supply contracts, international sales and transactions, intellectual property, as well as com-

mercial dispute tesolution. The course will also reflect on different ethical dilemmas that businesspersons face today in the

global society. L will also cove issues relating to different forms of getting incorporated and labor law.

Business Administradon 242: Furopean Business Law

An introduction o institutional Furopean Community Law, beginning with an analysis ol the basic principles of the
Luropean Union and the rules concerning the establishment and functioning of the internal market. ‘lopics examined: con-
sumer protection policy and legal protection, including directives on product liability and on the diawing of contracts away
from busine

premises; clements of environmental EU Jaw which may affect the opening and/or operation of a business;

characresistics and limitations of new wypes of business (hire-purchase, leasing, factoring, forfeiting); negotiable instru
ments; technology vansfer agreements; patent daw; copyright protection; aspects of iU external trade sn relation to com-
mercial defense measures such as import and export regimes, and anti-dumping and subsidy measures related o the opu

ation of multinatonals wirhin rhe B Liehical and management issues are considered throughour the course,
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Economics

Iiconomics LO1: Inwoductory Macroeconomics

An introduction to modern cconomic analysis and its policy implications, The course centers on the applications of cco-
nomic theory to national policy problems such as growth, inflation, unemployment, government expenditares and taxa-
tion, and the role of money. In addition, it provides a broad introduction o the understanding of the modern national

sociocconomic systems in today’s globalized cconomies

liconomics 102; [ntroductory NMicroeconomics

A continuation of the introduction to modern economic analysis concentrating on the factors affecring hehavior and deci-
sion making by houscholds, business firms, and institutions operating under 2 mixed sociocconomic system. Tt also con
siders the issues of market failures and introduces basic conceprs of international cconomics.

Liconomics 232: Internarional Feconomics
The goals and ohjectives of this conrse are 1o facilitate the sindents understanding of foreign made low issnes including

enpersiopun

the causces, the volume and the direction of these flows. Swrong emphasis is given to the formulation of industrial trade
policies, Topics to be covered include various trade and exchange rate theories, taritts, and commercial policy, factor move

ment, regional economic integration, international institutions, international macroeconomic interactions, and internation-

qo

al environmental issues and policies. Prereq: Economics 101 and 102

Ficonomics/Management 242: Applied Managerial Liconomics

This course deals with the application of economic theory and the wols of analysis of decision science 1o examine how

an organization can achiceve its aims most efficiently. The course uses the theory of the firm to integrate and link cconom-
cs and macrocconomics), decision sciences (mathematical economics and cconomenics), and the

jc theory (microcconomi
functonal areas of business (accounting, finance, marketing, personnel or human resource management, and production)
and shows how all of rthese topics are crucial components of managerial decision-making, Emphasis is placed on actaal

sions. Prereq: iconomics 102, Math 115

real world managenial deci

Finance

Finance 201: Financial Management

This course provides a comprchensive intoduction to the field of financial management. Emphasis is given to the exam-
inaton of the processes and the methodology of (inancial siatement analysis that can be applied and used as guidelines in
assessing, interpreting and planning financial daca to meet the objectives of managing a business entity cffectively. Topics
coverad include goals and functions of financial management, short-term financial management decisions, financial state
ment analysis, planning and financial forecasting, and time value o money. Prereq: Accounting 102
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undergraduate business programs

Finance 202: Entreprencurial and Corporate Finance
This course will clearly focus on financing an existing family business, start-ups, corporations, and NGO, including sound
financial managemeat practices. The course will go into depth on how to analyse financial statement, create financial fore-

casts, and evaluate the various ventares, Tools and methods used in determining how much money a venture actually needs
in order 10 be viable will also be covered. Awention will be devoted o the different types of financing alternatives avail-
able to an enoeprencur. The venture capital market will be investigated in detail, including self-financing, debr financing,
angel financing, and financing from venture capital firms Students will be encouraged to understand financing issues and
options from the vantage points of the entreprencur, the lender, and the investor, In short, the course will explore the

most important financial issues that an entreprencur may face: Prereq: Finance 201

Finance 210: International Money and Banking

The main intenrion of rhis course is to provide an overview of some key issues related to moncy, monctary policy and
banking. Major topics covered in the money scgment of the course include money creation, the moncrary system, policy
and conteol. The banking part of the course beging with the main banking operations and functions and continues with a
discussion of the principles of bank asser and liahiline management. The markets in which banks operate are then described

and the operations of banks in these markets are assessed. The risks cocountered in banking ate addressed, together with
the means ol conwrolling such vsks. The salewy and stabilicy of the banking system is finally considered. Prereq:

Economics 102 and 102

Finance 220: Investment and Portfolio Management

The principal purpose of this course is to offer a comprehensive introduction to the characteristics and analyses of indi-
vidual sccuritics as well as 1he theory and practice of combining sceurities to form optimal portfolios. 1t provides an under-
standing ot the geaeral principles of Tinancial and investment decision-making through an examination ol asset pricing
maodels and the efficient market hypotheses as well as treabment of interest rates, bond and stock pricing, and bond and
stock fund management. Prereq: Economics/Management 242, Finance 202, Statistics 205

Finance 232: International Finance

This course, designed for students who wish to build upon the basic cconomic and financial principles they have acquired
in the areas of cconomics and corporate finance, covers both the management and the markets of multinational and
Liuropean businesses, Students e exposed o dhe international business environment, with emphasis on the challenges
financial managers face in the dymamic and yapidly expanding ficld of international and Buropean finance, More specifi

cally, students thoroughly examine recent developments in the following areas: financial management of an inrernational-
ly-oriented business, intemational financial markets, multinational capital structure and the cost of capital, hedging of
exchange rate movements and financing of inrernational trade, and the international banking environment, Prereq:
Finance 202, Stadistics 205

Finance 400: Seminar in Finance

The purpose of this course is 1o analyze topics m Linancial Management that have received limited coverage ol No cover-
age in the other courses in Finance. The following topics will be covered in the course: Financial Innovations / Derivatives
/ Venture Capital / International Portfolio Management / International Acquisitions and Valuation / Currency Risk
Management. T'he course topics and theme will vary over time to include the mosi recent issues affecting the financial sec-

tor, Prereq: Finance 202 and Finance 232




Management

Management 101: Introduction to Management
This course provides srudents with knowledge ol basi
case siudies relevant to the theovetical background that is covered. The subjects examined, including some insights from

> management theories and coneepts and intoduces them to simple

international management, are the following: the external and inteenal environment within which an organization operates;
the historical foundations of Managemene; the social sesponsibility of business and the relation between business and gov-

; the organizing function and organizational

ernment; the managerial function of planning; management by objectiv

structures; the function of staffing and personnel selection; the function of leading, motivation and job satisfaction, and

finally, the function of controlling and coordinating a Irin's actions to achieve its objectives

Management 201: Organizational Behavior

The hehavior of individuals and groups within the vrganizational contexr is presented and analyzed, Diffesent forms of
organizational behavior are considered, providing students with exposure to vasinus models. Topics covered include the
context of organizational behavior, organizational culture, understanding individual behavios, personality-pereeption acri-
rudes, job satisfaction, job srress, motivation and leayning, interpersonal behavior and dynamics, leadership, power and pol-

irics. Prereq: Management 101

Muanagement 210: Human Resource Managenient for Growth

T'he course provides an overview of the basic concepts and practices of human resource management of a modern enrre-
prencurial organizaton, Its emphasis is on HIRAPs strategic perspective and well-being ol the people for the suceess of new
ventures, 1t also focuses on the global realifies of TIRM and the use of modern technologies within an ethical tramework.
Topics covered include , basic concepts, strategic HRM, legal aspects of FIRM, Job analysis & Job Design, human resource
planning, employee recruitment, sclection, motivation and orientation, performance evaluation and compensation, Training,
and development, labour relations, satety, health and wellness, social and cthical issues, Prereq: Management 101

Management 218: International Business

“I'he objective of this coursce is to present an overview of the global environment within which firms operate. Students are
exposed to all aspects of international business and will learn how to jaterpret internatonal developments and evaluate
their consequences for the firm. Among the topics considered are the nature of the multinarional corporation, the institu-
tional framewaork for international business, environmental factors influencing the choice of international investment sites,
factors related to business operations in specific countries/regions, and the special circumsrances relating to the marketing

and financing of international businesses, Prereq: Economics 101, Management 101

Management 240: Creative Thinking: The Business Imperative

The course introduces students o the principles and rechniques of ereative thinking, Stadents are ught how ro evaluate
their own ideas, as well as the ideas of others, The focus of the course is in developing the student's innovation and deci-
sion making skills. The course also covers how to anticipare objections to ones” ideas and how 1o overcome them

Management /Economics 242: Applicd Managerial Economics

This cowse deals with the application of cconomic theory and the tools of analvsis of decision science to examine how
an organization can achieve its aims most cfficiently, ‘The course uses the theory of the firm 1o integrate and link econom-
ic theory (microcconomics and macrocconomics), decision sciences (mathematical economics and econometries), and the

functional arcas of business (accounting, finance, marketing, parsonnel or human resource management, and production)
and shows how all of these wpics are cracial components ol managerial decision-making, Fmphasis is placed on actual

real world managedal decisions, Prereq: Eeonomics 102, Math 115
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undergraduate business programs

H

Muanagement 304: Total Quality Management
The objective of this course is to provide students with in-deprh knowledge and understanding of the importance of qual-
ity and customer sarisfaction in business competitiveness, and (o introduce them (o the basie principles and 1ools of qual-

s of a business, from

iy management and improvement, The course will focus on the continuous improvement of all aspec

design through production, to after-sales serviee, using leadership and employee participation. Topics covered will include
the concept of quality and the different quality management philosophies; the basic principles and components of TOQM;
the link with recognized quality awards (Malcolm Baldridge National Quality Award & European Quatity Award); quality
assurance systems & [SCY 9000 standards; measurement of quality cos
sis for class discassion. Prereq: Management 312

; quality improvement tools & techniques. Both see-

ondary readings and real-world cases are provided as a b

Management 312: Operations Management

The course provides an overview of concepts, methodologies and applications ol production and operaions management.
Topics include productivity, foreeasting demand, location and capacity planning, inventory control, project management,
ems, quality control, total quality management. Prereq: Management 101

operations scheduling, just-in-time sy

Management 322: Business Strategy T

The aim of this course is to enable students to approach the whole organization: marketing, finance, accounting and pet
sonnel Funcrions together, Strategy and structure are the central themes of the course. Topies covered include the business
environment, the systems approach, indusery analysis, organizational intelligence, organizalional structuring, organization-
al power, strategy development and implementation, leadership styles, managemenr of the exrernal enviconment, and
strategic decision-making, Prereq: Finance 201, Management 312, Marketing 101

Management 323: Business Strategy 1I (Capstone Project)

“This course is designed to synthesize the knowledge and skills developed in previous business courses and apply them to
the research project. Students learn about all aspects of the process of developing and carrying out their business strate-
gy rescarch project, and gain an understanding of standards and expectations that students need to mecet to be suceesstul

in completing their rescarch, Typically there are no classroom sessions throughout the cowse, However, in order to make

substantial progress, it is essential that students set and meet aggressive poals and meet regularly with rheir coordinator 1

ensure the research project is progressing in a focused and high quality manner. Lastly this rescarch project should prove
the student’s independent ubility to investigate and develop an issue within the field of busioess stiategy,  Prereq:

Management 322

Management 330: Entreprencurship and Innovation
An in-depth study of the legal, linancial, marketing and organizational aspeets of starting up, implementing, and success-
jon of

fully managing one’s own business venture, The major portion of the course, apart from presenation and discus
theoretical bases involving starting a new business, consists of construcdon of a detailed business plan: Class members
consider all issues involving initiation, building, and conmolling a new vemure, The main goal is first the analysis and sce-
ondly the simulation of an effeetive business plan basced on realistic, contemporary case scenarios, Prereq: Economics

102




Management 340: Business in Greece and the EU

The aim of the course is 1o give students in-deprh insights inro the complexities of the Turopean eovironment from a
global, business, economic, political, and Jegal perspective, The couarse also analyzes the various wavs in which the
Luwropean Union insrirutions influence a company working in o with Lurope, wirh specific emphasis placed on doing busi-
ness in Gieeee, Preveq: Economics 101 and 102

Management 421/MBA-MAN 521: Organizational Leadership and Change

This course examines leadership and irs vole in the change process: Students learn how ro caralyze action by creating a
vision and build momentum for change. In the process, they learn more about themselves as leaders, (Permission by the
instructor)

Management 425/ MBA-MAN 525: Operations Management

This course introduces the modeling ools used 1o manage the complex 21st century business environment, 1t includes

examination of decision analysis, probabilistic models, simulation techniques, regression-based infeyence and mathemati
cal programming. (Permission by the instructor)

Management 470/MBA-BUS 570: International Business

This course analyzes the major forees that affect the operations of firms acvoss national boundaries, [t undertakes an in-
depth Took at the international political, cultaral, and cconomic forees affecting mulrinarional enterprises’ market entry
srearegy, matketing, tinancial, production and human resource tuncnons Te examinies the condinons needed o creare and
maintain an international compelitive advaniage inan increasingly glohahzed and interactive marker envisonment,
(Permission by the instructor)

Management 480/MBA-BUS 580: Strategic Management

This course develops a framework Tor assessing the carrent strategic competitive posinon as well as furare performance

outlook for a busine
cepts and tools for strategy formudation at corporate levels, and on the des
processes required tor effective sirategy implementation. Case applications involve stategic issues facing the modern man-

5 entiny within a given cconomic environnient. FFocus on developing skills for the application of con-
ign of orpanization structures and management

ager of a business enterprise impacted by globalization, and information and technology. (Permission by the instructor)

Business 399: Global Competitiveness Practicum
The course s designed to pive students an opportunity to leverage their e
ones in an exciting and team cooperative environment. ACT faculty sefeer a number of local businesses and the siudents

sting business skills, as well as, develop new

work on consulting assignments for them. GCP faculty assign students to teams, cach consisting o generally two ACT and

project and is charged with developing and imple-

two Ohio University students, Tach team is given adifferent business
menting an approach for complering icin a fashion that satisfics its client and mects the course objectives, *1t should be
noted that this course is a special summer cowrse offered only 1o regular ACT and Ohio University students,

MARKETING

Marsketing 101: Introduction to Marketing

The objectives of this course are to introduce the basie marketing concepts, 10 present the practical use of marketing in
modern cotporations, 1o provide students with the cements of marker thinking in solving business problems and to pre-
pare them [or working in the competitive and dynamic ficld of marketing, Topics covered include the macro and micro

role of marketing, market segmenation, basic principles of marketing rescarch, demographic and behavioral dimensions

of consumers, macketing mix, product analysis, producr steatcgies, new product development, distiburion channels, pric-

, introduction to promotion and advertising, and marketing plan construction. The cowrse is eoniched with sup-

ing polici
plementary up-to-date articles, real-world cases, video projections, and markeong simuladon. Prereq: Economics 102

q

swersord ssoursn

GV OF T"U

Y

Pl -\'1“

enpeirsropun




undergraduate business programs

Murketing 200: Principles of Public Relations

‘The course inrraduces students o the theovies and techniques involved in planning and carrying out appropriate programs
in order ro inflacnce public opinion and hehavior. The students will reecive a compychensive knowledoe of Public
Relations, public opinion, public practices and problem solving and prevention

Marketing 212: Sales Management

The main objectives of the course are to introduce the basic coneepts of personal selling, ro give an explicit and praceical

view of salespeople’s main tasks and working practices, and to discuss and organize the current sales management tactics

by analyzing up to dare, real world situations. ‘Topics include sales management functions and suategies, the personal sell

ing process, account relationship management, territory management, scuing sales goals, personnel recruitment and sclec-
tion, sales training, ternitory design, leadership, motivating and compensating the sales loree, and cvaluation and conuol off

sales foree performance. Prereq: Management 101, Marketing 101

Marketing 214: Advertising

The primary objective of this course is 10 introduce students to the challenging world of advertising and promotion
Advertising is examined as a distinetive clement of promotion, topether with other communicition tools, Carrent devel-
opments of advertising are discussed and an integrative perspective is adopted, due o rapid changes and metamorphoses
in the advertising business. Emphasis is given to the role of modern marketing communications, the organizational necds
and strucrure in the field of advertising and promotdon, determining advertising objectives and budget, creative suategy,
media planning, analysis of hroadeast and print media, types of support media and other promotional tools, The large
number of advertsing techniques and applications, as well as students” evervday exposure to thousands of communication
messages, secommend the use of cases, projects, scal-world examples and cluss discussions, Preteq: Marketing 101

Marketing/Computer Science 250: E-commetrce

"This course provides students with a broad understanding of the clectronic commeree domain. It introduces aspeets of ¢
cominerce, and students gain insight into technical, business, legal and policy issucs. On completion of the course busi-
ness students will be able o understand what e-commerec is and how o exploit an e-commeree strategy in an orpaniza-
tion, Business and Computing majors will be ready o comprehend the e.commerce domain and apply it technically.

Prereq: Computer Science 101 or 105, Marketing 101

Marketing 301: Marketing Strategy

An advanced marketing course that offers in-depth examination and analy

sis of the basic matketing principles gained in
Narketing 1012 Introduction 1o marketing, Students are taught what js being confronted in a marketing deparoment and
what the alteenarive procedures for catrying out various markering projects are, A considerable effort is made to provide
students with the clements of markering thinking in structuring marketing strategies for various corpomations. Supporting
students” ability to think, express themsclves, write, speak and argue in macketing terms also consttutes one of the main
course objectives. Finally, students ace prepared o work in the competitive and dynamic ticld of macketing and to become

protessionals with a global perspective. Case analysis and class discussions of curient issucs are among the important cdu-

cattonal and learning tools used, Prereq: Marketing 101




Muarketing 311: Retailing
This course provides an examination and analysis of a vital marketing distiibution channcl. Basic issues regarding retailing,
sses are covered, including types of retail businesses, consumed

ancl all major aspeers of decision-making in retail busine
behavior, external environments, location decisions, store desien and layout, merchandising, human resource management

) s ¢ > L8 I3 B
pricing decisions, financial considerations, promotion, organizational and managerial aspects of operation, and marketing

rescarch applications. Prereq: Marketing 101

Marketing 318: Global Masketing

s marketing management problems, techniques and soategies needed to incorporate the marketing
Cinto today's global marketplace. More specilically the course deals with modes ol [oveign market entry, pricing
culwral and demographical issues and the impact of foreign currency fluctuations on a s performance.
Prereq: Management 101, Marketing 101

This course address

Marketing 320: Marketing Research

‘I'he major objective of this course is to introduce students to the uscful and multi-purpose theory and practice of market-
ing rescarch. Application of this theory to product, price, place and promotion strategics, as well as to every practical mar-
keting issue confronting a business organization, is onc of the main course goals, Topics that are discussed in detail include
the role and the envitonmenr of marketing research, planning a research project, secondary sources of information, qual-
itative interviewing methods, survey-interviewing methods, the basics of sampling, major sampling techniques, question-
maite construction, data-processing, analysis and tbulation, and reporting research findings. All topies are dealt with
through examples in the context of real business situations, Prereq: Macketing 101, Statistics 205

Marketing 324: E-Marketing

This course focuses on the key marketing issues in 1i-Business, compating marketing concepts in the traditional marketing
cavironment with those cmployed in E-Business. Topics addressed include Marketing Rescarch on the Web,
Personalization/Online Community, Pricing Online, Customer Support and Online Quality, E-Commerce, Business to
Business (B2B) Marketing, Advertising/Brand Building, Web Promotion, and "Virtal Legaliy”. Prereq: Marketing 101

RESEARCH

Rescarch 299: Rescearch Methods

This course aims to provide to students a comptehensive knowledge of good rescarch practices, Srudents will also be
exposed to cthical and legal issucs related to research. Tmphasis will be placed on the ability of the students to apply the
appropriatc rescarch methodologics and analytical techniques and on acquiring academic writing and presentation skills,
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DIVISION of HUMANITIES
and SOCIAL SCIENCES

Chair

Dr. Maria Kyriakidou,

Associate Professor (International Relations)

BA, MA History and Archeology, Aristotle University of Thessaloniki; MA Anthropology, George
Washington University; PhD History, King's College London (Reg)

New Building, First Floor, Office 1

Tel.: +30-2310-398233

Email: markyria@act.edu

Coordinator, English Language and Literature

Dr. Eleni Godi, Assistant Professor (English)

BA English Language & Literature, University of Thessaloniki; MA English Language & Literature, Boston
University, MPhil English, Oxford University; PhD English Literature, University of Thessaloniki (Reg)
New Building, First Floor, Office 2

Tel.: +30-2310-398229

Email: egodi@act.edu

FACULTY

Dr. Emily Balkola, _Idjunct Proflessor (Linglish)
B Einglish with Minor in Cinenn and Cltural Studies; MoA; PhDY Comparative Uiteratnre, SUNY Stony Brosk, N.Y. (Adj)
Dr. Maria Bozoudi, Adjunce Professor (International Relations)
B Tnternational Politics and Diplomacy, University of Maccdonia; NA Dnternational Affairs, George Washineton University: Gradiate
Certificute, International Trade Policy, Greorge Washington Vinirersity; Ph. D, Interuational Organization, University of Macedoia (Ad))
Dr. Aigli Brouskou, Adjunct Professor (Anthropology)
BA Euglich Langnage and Litorature, University of Lhessalonikic DIZA Social Anthropology, cole des Tantes Etndes e Seiviees
Sectiles: PhAY. Socicl Anthropolayy, Panteion University (- djj
Ms Fiona Cornes, [nstructor (1inglish)
B (Tons) Theatre Arts/ English L aterature with Vitn and 1 ideo Stndies, University of Exctery M1 Conte mporary Theatre Practice,
Unirersify of Vancaster (-1d))
Dr. Nikolaos Dimitriadis, Adjunct Professor (Humanitics)
BA, MPhity DD Theology, University of “Fhessaloniks (Adjj
Dr. Joseph Michael Gratale, Professor (International Relations)
Bk History, Witlian Paterson Collge; M1 Sociad Sciences/ Madery History, Montclair State University; PhID Aorerean 1 iterature
and Culture] American Studies, Unirersity of Thessalonidei (Resy
Ms. Maria Kalaitzopoulou, Instructor (Maodern Greek)
BA Byzantine and Modern Greek, University of “Vhessadonitei: MoV dpeation, University of “Uhessalonik 7 (<1dj)
Dr. Serap Aise Kayetekin, Associate Professor (Lconomics, Social Sciened)
BS Lconomics, Middle Last Vechnical Universitys MS, PO, Fconomics, Unirersity of Mavsachusetts Amherst (i)
Ms Parthenopi Kirmelidou (Insteuctor, Modern Greek)
BA Medieral and Modern Greok Studici: M- -\pplicd Lingistics, Aristothe Unarersivy of Uhesialonifi (1))
Ms. Nicola Kondoyiannis, Instructor (Innglish)
Bod French 1 anignage and Titeratnre, Goldsnith's Colloge, University of Landong RS A Canhridge TUFLe M TEST, 87 Michai's
Callege (1))
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Dr. Yvonne Kosma, Adjunct Professor (Conununication and Mcdia)
BA Sociolgy, Pantiion University for Social and Political Sciic, Whens, Goreeeey Mo dn Pulitical Science and
Sociadsgy, National Kapodertrian Univirsity of - Athons: PUD Gender and Ciizena, Dipartient of Political Scinee
and Public \dnminictration, Notianal Kapodestrian University of A\thens (1d))
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Maria Kyriakidou, Associate Professor (International Relations)
B, ALA History and Vrcheology, University of Thessalonikic M _Anthropology. Geoige Wisshington University: PhEY Tistory,
Kingls College Tondon (Reg)
. Daphne Lamprou, Tnstructor (Art History)
B -t History, University of Akerony Mo 23t Ulistary, Kent State University (- 1dj)
Argyro Mavroudi (Instructor, Modera Greek)
Bl Vreneh Laangierse and 1iterature; N Applicd Linguitics, Avistotle University of Vhessalonidi (<1).)
. Vincent C. Miiller, Professor (Philosophy)
B4 Phitssophy, Phillips Cniversity Marbures Mo Phitosoply, Kings Colfege, andon; PHD Philosophy, University of Hambure (Reg)
Dr. Lambrini Nassis, Adjunct Professor (International Relations)
BA Political Science, Hanter College: [1 Lawy Brookhyn Vam School {-1dj)
. Georgia Nenopoulou, [nstractor (Hnglish)
BA Lugalish and Vrend 1 dterature, Sivamons Collegey Mol TEST, Sait Michadds College (-1d))
Dr. Maria Patsarika, Adjunct Professor, Honors Program Convener (Social Sciences)
B Hivtory, Univirsity of Thessatoniki : M Herituge idncation and liderpretation, Newcastle Uriversityy Ph.1D. Sucivlogy, University
of Sheffield (Ad))
. Vasileios Pergantis, Adjunct Professor (International Relations)
V1B Lans University of ‘Thessatoniki ;1IN International Studies, University of “Vhessalonii s DV, PO Didernational Refations,
Tustitut siiversitaire de Hantes Uitudes (-1dj)
. Filippos Proedrou, Adjunct Professsor (International Relations)
BA Josmrnalism and Mass Media Commmnication, University of Thessafoniks ; MA Iuternationat Redations, University of Warwick;
PO, International Relations, Unirversity of “Fhrace (+1dj)
Dr. Maria Psoinos, Adjunct Professor (Psychology)
B Psyehology, University of Thesatonikei ; MA, PhID. Social Piyeholagy, University of Cambridge (<1d))
Ms Ruth Sutton, [nsteuctor (Communication, Tnternational Relations)
BA Philusophy and Politics, Unirersity aof Liverpool: MSe Sustainability, 1 auduon South Bank Universify (Adj)
Ms Elisavet Tsakiroglou, Adjunct Professor (Finglish)
Bolin Viterature with Spanish, University of Hertfordchive, UR; MSein TESOL and CA Uiiversity of Stirling, Seotand, UK
Postoradmate Certificate in Vducation, bistitntc of Viducation, University of Lasidon, UK (21d))
Dr. David Wisner, Professor (International Relations), lixecutive Dircetor, Michael and Kirey Dukakis Center for Public
and Flumanicarian Service
BA Phitosophy, University of South loridu; P Madern Uistory, Univeriity of Rochester (Reg)
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GOALS AND OBJECTIVES
MISSION

The Division of Humanities and Social Sciences provides intoductory and advanced instraction in all arcas of the human
sciences, with undergraduate programs of distincton in Knglish and International Relations, minors in seleet ficlds, and
special certificate programs in Iellenic Studies and in “Teaching English as a Foreign Language (TEFL). More generally, the
Division offers a solid liberal arts underpinning 1o ACT’s academic and professional programs, Teaching and rescacch
strengths within the division include: communication practice, modern lieraure, and langu teaching methodoloyy; his-
tary, politics, and Luropean integration; applicd and counscling psychology; caliural studies; and ethnography and cultur-

al anrhropology.
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The principal mission ol the Division is 1o assist students to master and integrate different modes of know fedge and expe-
rience in order 10 solve problems, resolve contlict, and express new ideas crcatively and protessionally; and challenge vouth

to culrivare personal inregrity and respect for values not one’s own

Division alwmini have been admitted for post-graduate study, ofren as scholarship recipicnts, in che most prestigions uni-
versities in Europe and North Ameriea, including Oxford, Cambridge, LSE, St Andrew'’s, King’s, ITEL Geneva, the College
ol Europe, Johns Hopkins SALS, Georgetown, the Fletcher School, Columbia, and the Univ rsity of Texas at Austin, while
some of our American alumni have gone on o law school after studying at ACT. Many have worked or are now working
i ministries of toreign alfairs and other public entities, leading international organizations, feading regonal and inteyna
tional NGOs, colleges and universities of repure, and MNCs wordlwide.

THE MICHAEL AND KITTY DUKAKIS CENTER FOR PUBLIC AND HUMANITARIAN SERVICE

Launched in Seprember 1999 as the Michael S Dukakis Chair in Public Policy and Service, in its current form the Dukakis
Centet is the administrative home 1o ACTs BA io International Relations, The mission of the Dukakis Center is to CXpose
vouth o the pressing public affairs issues of our times, with a principal view toward inspiring voung, people o beeome
involved in public service.

nd

Anintegral function of the Dukakis Center is the Dukakis Seminar Series, ach semester ACT hosts prominent Greek ¢
international public figures whose protessional carcers illustrate the Dukakis” own commitment o public service, Dukakis
lecrurers have included Nicholas Burns, Monteagle Stearns, Mark Mazower, Thea Halo, Duian Baiakovie, Radmila
Sckerenska, Iidi Rama, Nadezhda Mihaylova, Alvaco de Soto, and Michael Dukakis himsclf.

The Center also hosts a series of larger events, Tn December 2012 the Center co-hosted the inaugural Business & Polites
ey

Forum on the theme “Business and Politics: Where do we Draw the Tine?” featuring leading experts in the field of busi-
o tal

ness, institutional economics, journalism, and public administration, while in July 2014 the Honorable Erhard Busck was

the keynote speaker ara symposium dedicared to “The Turire of Democracy in Hurope and Beyond”

Qualificd students from all majors may have the opportunity 1o undertiake a formal internship with the Dukakis Center,
THE LUCY CENTER FOR BALKAN STUDIES

“The Lucy Center for Balkan Studies was established in 2004 thanks to a gencrous donation from ACT fiend and trustee,
Elias Kulukundis, and named afier his late wife Lucy, The Center was created 1o facilitate the formal study o Soarheast
Furopean affairs, pacticulatly for uodergraduate study abroad students spending a semester or academic year av ACT.
Srudents studying at the Center have the opportunity to do formal coursework in Balkan Studics, participate in study trips
throughout the region, and, in select cases, undertake formal internships in regional organizations.

The Center for Balkan Stuclics also acis

as a forum lor debate on regional issacs. In particular, a lecture series has been established for discussion of such impor-

a clearinghonse for information about the Balkans and the Acgean Basin, and

tnt topics as civil sociery, democeatization, and Luropean and transatlantic integration,




ACADEMIC PROGRAMS

The Division of Humanitics and Social Sciences offers the following academic programs:

Degree Programs

. Bachclor of Arts in English, Concentrations in Language & Literatute and Communication & New Media
. Bachelor of Arts in International Relations

’ Minor in Diplomacy and International Relations (for non-1R majors only)

" Minor in Communication and New Media (Ior non-Tinglish majors only)

. Minor in English (for non-English majors only)

Certificate Programs

& Helenie Swudies
. Teaching English as a Torcipn Language (TEFL)

DEGREE PROGRAMS
BACHELOR OF ARTS IN ENGLISH

The Bachelor of Acts in linglish offers a synthesis of wadidonal and contemporary course content. Students may choose
berween two different concentrations, Language & Literature or Communication & New Media, The progran aims to pro-
vide students with vital knowledge in the subject ateas of literature, social media and communication, gender, linguistics,
and culture; cultivate students” analyvtical and creative skills for intellectual and professional purposes; enable students to
explore the evolution of Einglish studies as it intersects a variety of academic disciplines; help students hecome more astute
readers, writers, thinkers, and communicators; challenge students to operate more effectively in multicultural, interdiscipli-
nary environments, both as students and future professionals; and inspire confidence, open-mindedness, and personal and
professional success,

Degree Requirements

In order to reccive the BA degree, the student must have fulfilled all the GER and major requirements and have complerer at
least 121 US eredit hours with an overall GRA, of 2.0 or betrer. According to NEASC Standards, students must complete at
leasr one fourth of their undergraduare program, including advanced work in the major or concentration, at the insttution
,all candidaces for an ACT degree musc have been in residence at the College dwing the

awarding the degree. As a consequence
last 1wo semesters of full time instructon, assuming availability and equivalency of wansferable courses
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Major Requirements

e Tinglish 101 Composition 1

e Jinglish 102: Composition T1

* English 120: Introduction to Literature (OU)

¢ Finglish 203: Tssucs in the Disciplines

* Comm 127: Communication, Culture and Socicty (OU)

* English 220: Introduction to Twentieth Century Poetry and Drama (OU)
* English 230: English Literatures (OU)

* English 273: Introduction to Linguistics (OU)

* nglish 275: Sociolinguistics (OU)

* English 250: Advanced Writing and Professional Communication (OU)
* English 300: Image, Text, Culture (OU)

* Hum 246: Introduction to American Cultural Studies (OU)

Language & Literature Concentration: Required Courses

* English 259: Topics in Contemporary World Literature (OU)

* Iinglish 340: Comparative Literature (OU)

* English 274: Applied Linguistics (OU)

* English 325: Second Language Acquisition (OU)

« English 350: Advanced Writing: Writing for Social Change (OU)
¢ English 380: The Business of Literature (OU)

Language & Literature Concentration: Major Elective Courses (6 of the following)

» History 201: Women in Modern Times (OU)

* English 268: Women and Literature (OU)

¢+ English 221: Short Fiction (OU)

* English 335: English Language Teaching I (OU)

* English 345: English Language Teaching II (OU)

* English 375: Instructional Technology (OU)

* English 370: Literature and Film (OU)

* Inglish 360: Literary Theory (OU)

* Hum 221: History on Film/ Film on History (OU)

* Soc Sc 228: Society & Culture: Theory, Texts and Practices (OU)
* Any course from (he Concentraion Communication & New Media




Communication & New Media: Required Courses
» Comim 217: Media in Transition (OU)
* Comm 317: Communicating Through New Media (OU)
* Comm 227: Media Theory (OU)
= Comm 327: Communication Rescarch Methods (OU)
= Anthr 349: Intercultural Communication in Theory and Practice (OU)
» One of the following:
1. Marketing 200: Principles of Public Relations (OU)
2. Murketing 214: Advertising (OU)
3. SocSc 215: Studics in Media and Contemporary Society (OU)

Communication & New Media: Major Elective Courses (6 of the following or any elective in the
Language and Literature Concentration)

¢ Marketing 324: i-Marketing (OU)

¢ CS 206: Web Devcelopment (OU)

« CS 219: Video Game Design with Unity and Blender (OU)

* CS 306: Advanced Web Development (OU)

* Soc Sc 210: Introduction to Global Studies and Human Geographies

* Any of the above Required Courses not selected or courses in the Concentration Language and Literature

Free Electives: Three (3)

Other Degree Requirements
* English 390 Scnior Thesis 1 & English 395 Senior Thesis IT (OU)

* Practicum/ Internship
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Suggested Program of Studies

Concentration: Communication & New Media

SIAOUIAIOS

Year One: Year Two (Level 4):
Finglish 101 inglish 203

History 120 Comm 127 (OL)
Politics 10] Inglish 220 (OL7)
Philosophy 101 Tanglish 273 (OU)
Computer Science 101 Compuler Science 17
Marh 100 Anthropology 101 or Socialogy 101 or Psychology 101
Heonomics 101 Tonglish 275 (OU)
Linglish 102 I'ree Elective

Linglish 120 (OL) Major Elective (OL)
Biology 101 or Feology 110 Tonglish 250 (OU)
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Year Three-semester 1 (Level 5):

English 230 (OU)
Comm 217 (OU)
Philosophy 203
Free Elective

Major Elective (OU)

Year Three-semester 2 (Level 5):

Hum 246 (OU)

Mkt 200/ Mkr 214/SocSc 215 (OU)
Comm 227 (OU)

Major Elective (OU)

Major Elective (OU)

Year Four-semester 1 (Level 6):
English 390(0U)

English 300 (OU)

Comm 317 (OU)

[ree Elective

Major Elective (OU)

Year Four-semester 2 (Level 6):
English 395 (OU)

Comm 327 (OU)

Anthr 349 (OU)
Internship/Practicum

Major Elective (OU)

Concentration: Language and Literature

Year One:

English 101

History 120

Politics 101
Philosophy 101
Computer Science 101
Math 100

Economics 101
English 102

English 120 (OU)
Biology 101 or Ecology 110

Year Two (Level 4):
English 203

Comm 127 (OU)
English 220 (OU)
English 273 (OU)
Computer Science 107

Anthropology 101 or Sociology 101 or Psychology 101

English 275 (OU)
Free Elective

Major Elective (OU)
English 250 (OU)

Year Three-semester 1 (Level 5):

English 230 (OU)
English 274 (OU)
Philosophy 203
Free Elective

Major Elective (OU)

Year Three-semester 2 (Level 5):

Hum 246 (OU)
English 325 (OU)
English 350 (OU)
Major Elective (OU)
Major Elective (OU)

Year Four-semester 1 (Level 6):

English 390 (OU)
English 300 (OU)
English 380 (OU)
Free Elective

Major Elective (OU)

Year Four-semester 2 (Level 6):

English 395 (OU)
English 259 (OU)
English 340 (OU)
Major Llective (OU)
Practicumn
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BACHELOR OF ARTS IN INTERNATIONAL RELATIONS

ACTs renowned BA in TR features carcer track training in internadonal diplomacy, with optional four course specializa
tions for degree candidates (in Diplomacy, Sustainability, and, in colliboration with the Division of Business International
Business) and an internatonally oriented pre law oprion for Amcrican students, The program of stadics is particulagly

strong in American and 15U polities, international law and organizations, gendes, globalization, and contemporary Balkan

and Acgean atfairs,

Students majoring in IR have ample opportunitics o interace direetly wirh senior practinoners in public affairs under the
auspices of the Michael and Kitty Dukakis Center for Public and FHumaaitirian Serviee and the Luey Center for Balkan
Studies. Our graduates have had outstanding, success in post-graduate study, gaining admission to the most prestigious
laropean and American universities, and experiencing success at the highest levels of professional life.

The mission ol the BA in IR is to provide a dynamic contemporary student-centered civie education; train youth for lead-
ership roles in regional and international affaivs; and conuibute nweaningfully through academic instracrion, applied
research, and professional outteach.

Degree Requirements

In order to receive the BA degree, the student must have tulfilled alt the GER and major requirements and have complet-
ed atlease 121 US credit hours with an overall G.PA of 2.0 or hetrer: Al R students take a two-semester sequence Senjor
Thesis 1 and 11 course. According (o NIEASC Standards, stadents muast complete at Jeast one fourth of their undergradu-
ate progran, including advanced work in the major or concentration, at the institution awarding the degree. As a conse-
quence, all candidates for an ACT degree must have been in residence at the College during the last two semesters of full
tme instruction, assuming availability and cquivalency of aansterable courses

PUE sanruewny
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Major Requirements

™

a. IR requirements

Politics 201 International Relations (OU)

Politics 231 International Law (OU)

Politics 232 Enternational Organizations and Institutions (OU)
Politics 249 Politics of International Economic Relations (OU)
Politics 301 War, Genocide, and Peace in the Modern World (OU)
Politics 350-351 Senior Thesis (2 course sequence)--OU

Luropean Studics 210 Foundations of European Integration (OU)
History 201 Women in Modern Times (OU)

History 221 Global Modernities: World History Since 1900 (OU)
History 245 Foreign Policy of the USA (OU)

Social Science 210 Introduction to Global Studics and Human Geographies (OU)
Politics 349 Contemporary Globalization (OU)

Economics 101 Introductory Macrocconomics (OU)

Fconomics 102 Introductory Microeconomics (OU)

English 250 Advanced Writing and Professional Communication (OU)

SIADUIAIOS
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b. Four 200-level IR electives (Level 55 see list below)

c. Four 300-level IR electives (Level 6

d. Other requirements

sce list below)

Three free electives (ro be chosen in concert with an academic advisor)

Optional IR specializations

Students may choose 4 ol their electives in such a way as Lo carn one of three specializations, weationed on their ACE diph-

wa onfy, Courses must be chosen with and approved by an academic advisor.

Specialization in Diplomacy (sawple coirses iaclude Politics 221, Politics 301, Pulitics 321, Puliticy 333, 1 sarapean Stidies 341,

Communnication 317)

Specialization in Sustainability (Sample conrses include Politics 304, Politics 335, Laropean Studicr 212, Vinropean Studice 351, Social

Sctence 219, Sucial Science 234)

Specialization in Intexnatonal Business (i colluborition with the Dirision of Business; sample conrses include Meanagement 218.

Mearketing 318, Veonamics 232, Finance 210)

Suggested Program of Studies

Year One:

Linglish 101

Math 101

Philosophy 101

history 120

Politics 101

Fnglish 102

s 101

Anthropology 101, Psvchology 101, or Sociology 101
Luropean Studies 210

Polities 201 (OL)

Year Two (Level 4):
Tinglish 203
Fconomics 101{OL)
English 120, Art 120, or Music 120
Politics 231 (OU)
I'ree Elective

Linglish 250 (OU)
Teconomies 102 (O1])
Social Science 210
History 201 (OU)
Science GIER




Year Three — semester 1 (Level 5): Year Four — semester 1 (Level 6):

1listory 245 (OU) Politics 349 (OL7)

Politics 232 (OL) Politics 350 (Senior Thesis 1)—OLU
IR Flective (200-level)--OU IR Elective (300-level)

IR Elective (200-level)--)U! IR Elective (300-level )

Philosophy 203 Sracistics 205

Year Three — semester 2(Level 5): Year Four — semester 2 (Level 6):
History 221 (OU) Politics 301 (OU)

Politics 249 (OU) Politics 351 (Senior Thesis 11)--OU
IR Electve (200 tevel) IR Elective (300-level )--OU

IR Tilective (200-tevel ) 1R Flective (300-level )--OU

Ivee Lleetive Urce Tlective

200-level IR electives (OU Level 5) may be selected from among the following:

Hhstory 231 Modern Greek Hisrory (OU)

TTumanitics 221 Tilm in Mistory, Tistory in Film (OU)

Humaniries 246 Tntroduction to American Cultural Studies (OU)

Politics 207 The Modern Greek Nation State (OU)

Politics 221 The Balkans in Contemporary Interpational Relations (OU)
Politics 229 US Federal Government (OU)

Social Science 215 Studies in Media and Contemporary Socicty (OU)

Secial Science 228 Socicty and Culture: Theory, Texts, and Practices (OU)
Social Science 234 Gender, Cullures, and Society (OU)

Liwopean Studies 212 The Political Economy of European Integration (OU)

300-level IR electives (OU Level 6) may be selected from among the following:

[istory 331 Topics in Modern Greek History (OU)

Politics 304 Women, Power, and Polides (OU)

Potitics 305 Gender and International Development (OU)

Politics 321 US Policy in Southeast Lurope (OU)

Politics 332 1 Twman Rights (OU)

Politics 333 Diplomacy and Negotiation (OU)

Politics 399 Topics in International Relations (OU)

Iuropean Studies 311 The Idea of Tarope (OU)

Huropean Studies 351 Furopean Environmental Governance (OU)
Anthropology 349 Interealtural Communication in Theory and Pracrice (OU)

[eI00S pue sanIuewny

Cross-listed business courses from the OU-validated BS degree programs in Business
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Administration, may be taken as IR electives with permission of academic advisor
Management 218 Tnrernational Business (OU)

Fconomics 232 International Eeonomics (OLU)

Finance 210 Banking and Tinance (OU)

Marketing 318 Global Marketing (OU)
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Minors

Minor in Diplomacy and International Relations
(for non-IR majors only)
« Politics 201
* Politics 249
* Politics 231 or lurapean Studlies 211
* History 245
¢ Two additional IR electives (to be selected in consultation with an TR advisor)

¥Stadents may take Politics 101 as both a General Tiducation Requirement and an International Relations clective.

NB Stclenits nsy e obliged 16 take exitria comrses beyond the 40 uecded 19 gradate with a Bachelors Degree in order 10 fisill ol neision Fequireents.

Minor in Communication and New Media
(for non-English majors only)

« Communication 217 Media in Jransition
* Comnunication 227 Media Theory
* Communication 317 Communicating through New Media

Vhree elective conrser from the following:

= Jinglish 250 Advanced Writing and Professional Communication
= Linglish 350- Whiting (or Social Change

+ Comm 127: Communication, Culture and Society

* Comm 327: Communication Research Methods

* SocSe 215: Studies in Media and Conlemporary Sociely

S 200: Web Development

* CS 219: Video Game Design with Unity and Blendes

*+ €8 306: Advanced Web Development

¢ Markcting 200: Principles of Public Relations

e Markering 214: Advertising
« Markening 324: Ii-Marketing

NI Stucdents may be ohiied to hake extria comses beyoud the 40 needed 1o gradnate with « Bachdors Degec in order 1o fisfil all vines Pegven s,
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Minor in English (for non-English majors only)

* Linglish 120: Tntroduction to Literature
« cither Jinglish 220: Introcluction to Twentieth Cenrury Poetry and Deama or Pinglish 221: Short Iiction
« cither Tinglish 230: Fnglish Lircratares or Tlum 246; Introduction ro American Culearal Studies

Three elective courses courses from the following

* Tinglish 350: Advanced Wiiring: Writing, for Social Change
« linglish 259: Topics in Contemporary World Literature
« Linglish 268:
¢ Tinglish 288: Greek Literature in Transtation
= Fnglish 300: Image/Text/ Culwre
« English 340: Compmative Literatuse
¢ Jinglish 360: Literary Theory

Any of the above required courses not taken

omen and Literature

NB Students pniy be obliged to tafe extrn conrses beyond Wi 40 necded 1o gracdbate with a Bachelors Degree in order to fillil] afl minor requironents.

CERTIFICATE PROGRAMS

Certificate Program in Hellenic Studies

[EI00S pue saniuewny

ACT offers 1o non-degree students the opportunity to gain a broader understanding ot the rich heritage of Hellenism,
both ancient and modern. Courses are taught by leading practitioners throughout the academic year, including during
ts of three academic courses, one language course, and study

accelerated summer s
trips organized by the Office of Academic and Student Aftais,

sjons. "The certificate program cons

Hellenic Studies courses currently in the ACT catalogue include the following:

* Hisrory 230, 231, 232, 301, 331

« Anthropology 210, 211, 221, 222
e Linglish 288

* Greek 101,104, 201, 202

e Humanities 205, 230

¢ Philosophy 220

o Art History 220, 221, 224

= Music 120

SIAJDUIAIOS

NB The crtificate pragravas offered by the Division of Hupanitics and Social Sciencer are curvently wnder modification. 1 full revised pro-
grand of cortificate programs will be avatbabde during the spring 2014 semester.
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Certificate Programs in Teaching English as a Foreign Language (TEFL)

The American College of Thessaloniki (ACT) offers intensive TETI. courses at an Introductory and Advanced level. The
introductory program is open to beginners with little formal teacher training, proficiency certificate holders and universi-
ry students or graduares of English, while the advanced level course is for relatively experienced teachers. The programs
offer participants a solid grounding in current approaches to teaching English as a foreign language, with an emphasis on
practical applications in classroom settings.

Guided by an expert team of highly qualified TEFIL instructors currently teaching at ACT, participants in the introducto-
ry program are taught to develop lesson plans, manage a classroom, design teaching materials for particular age groups,
and teach grammar, listening/ speaking, reading/writing and vocabulary.

The advanced program is aimed at teachers with some classroom experience who wish to enhance their teaching effective-
ness, as well as those reachers who seek practical experience and new ideas for creative teaching, Patticipants in the
advanced level course acquire a deeper understanding of both the theory and practice of teaching English as a foreiga lan-
guage. Building on the participants’ prior knowledge of the standard components of an introductory TEFL program, the
advanced program addresses more specialized arcas of the ficld such as cducational technology, teaching through litera-
ture, the age factor in teaching, testing and evaluation and other field-related modules. Participants in both programs will
have the opportunity to observe English classes being taught at Anatolia High School and Anatolia Plementary and prac-
tice teaching at Anatolia schools.




HSS COURSES

The conrses fisted below are expected to be affered at feast every twa years and a reevaluation of the intire conrse curricilim
will be carried ont crery hio years in order o maintain an updated list of conrse offerings.

International Relations (History, Politics, European Studies, Public Service)

History 120: The Modern World
This course takes its point of departure in late cighteenth century Furope during the period of the Tolightenment and the
¢ ) B i
I'tench Revolution, and concludes in the late twenticth century with the end ol the Cold War and the immediate post-Cold
War decade. Course materals integrate social, culiural, politeal, and economic approaches, as well as aspects of historio-
¢ i s 8

graphical analysis, in order to facilitaee study of borh the foundations of the contemporary world and questions relating to
historical representation, The course also provides coverage ol significant global developments in the modern era.

May be taken as Social Sciences/Group C GER

History 201: Women in Modern Times

An upper-level survey which studies the evolving conditions in which women have lived and worked in the western world
froni ca. 1750 to the presene. A variery of ypes of evidenee, Trom Tegal documents to art and licerature, will be examined.
Students will also be introduced 1o contemporary theoretical developments in the larger field of women's studies,

Required for all IR majors. OU Level 4. Prereq: History 120

History 221: Global Modernities: World History Since 1900
This course examines global history from T900% 1o the present, addre
social, and intellecrual landscapes of the perod, While emphasis will be on interpreting the century's historical reajecto-

ng key themes and trends in the political, culrural,

ries, the course will also seek to historicize globalization, evaluate the concepts ot globality and transnationalism, and study
critical responses o plobalization. Required for all IR majors. OU Level 5. Prereq: History 120

History 230: Byzantine History
A survey of the political, institutional, relipious and cultural history of the Byzanune limpire (rom the reforms of
wtinople, Special atenton will be paid to topics

Diocletian and the conversion of Constaatine up to the fall of Co
involving civilization, theological controversy, and the relations of the Lmpire with the Arabs, Slavs, und Western
Jluropeans,

Iistory 231: Modern Greek History
< in Greeee's recent past such as nationalisim, modernization, economic development, consti-
ttional government, territorial expansion, forcign intet is for crivical analysis of the

and conscquences of major cvents, of contemporary ideas and of leading personaliries through classroom discus

"I'his course examines them

rention, cte, Readings form the bas

caus

sion and written assignments, IR elective. OU Level 5. Prereq: History 120

I
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History 232: Thessaloniki: A City and its Inhabitants

Thioughout its Tong history Thessaloniki has been home 1o many diffarent peoples and culoures, The purpose of this
course is to yeview the history of the city and to focus on the different ethnic communitics which have inhabited i, includ-
ing principally Greeks, Turks, Jews, and Armenians, among others, The course will consider the establishment of the city
in Hellenistic tmes, ies Roman and Byzantine periods, the impact of the Ortoman aceupation, the coming of the Sephardic
Jews, the effeets of the Balkan and the tvo World Wars as well as those of the Holocaust on the citv [t will include visits
to such important cultural sites as the Archeological Muscum, the Musewn of Byzantne culwre, the Jewish Museum of
‘Thessaloniki, Roman antiquitics and Ottoman buildings.

History 245: Foreign Policy of the USA (formerly History 342)

"This course will provide a detailed examination of American forcign policy since the end ot the nineieenth century, fol-
lowing a preliminary overview of American toreign relations rom the War of Independence 1o the 1890s. T'he purpose of
the course will be to identify above all the actors, doctrines, and institutional sertings of pose-WWIT American foreign pol-
icy, botl in a domestic and in an international, it not global, perspective, and to provide detailed analysis of seleet episodes
in contemporary inwernational polides. US reladions with Jiuope, the tormer Soviet Union, and Pacific rim states China
and Japan will be given special atrenrion, while orher regional zones of contention, from Latin American to the Middle
sast to Southeast Asia, will also be discussed. The course will end with a briet glimpse of the foreizn policy of the cur-

rent US Administration. Required for all IR majors. OU Level 5. Prereq: History 120, Politics 101

History 301: History of Ancient Greece

"I'his course presents a survey of ancient Greek history from the Minoan through the Hellenistic period. The course fol-
lows a broad chronological account, but at the same time strongly emphasizes thematic trends and various aspects of social,
economic and ideological history, including such institutions and values as political ideas, drama, ciry srates, scientific and
philosophical inquiry, trade, colonies, daily life, and gender, A varicty of primary and sccondary source materials will be
emploved to explose better who the ancient Greeks were and what their legacics have been

History 331: Topics in Twentieth-Century Greek History

The purpose of this course is o explore in detail some of the main themes in modern Greek history. The course will
investigate such topics as immigration and refugees, war and its consequences, the right and the lett in Greek politics, the
city/ country divide and the process of urbanization, and the Greek family and gender identity. The course will also exam-
ine modern poetry and literature, and traditional and modern {orms of music. IR elective, OU Level 6. Prereq: History
120

Politics 101: Contemporary Politics

The purpose of this course is threefold. Tirst, it explores various dimensions ol whar political scientises call “governance”
and what psychologists call “Machiavellian Tneelligence,”
very narure, engage in activiry one might call “political.” Sccond, the course examines differenc aspeets of the formal, sys-

namely those instances i our daily lives where humans, by thei

tematic study of political phenomena, commonly known as the academic discipline of political science. Finally, it consid-
ers basic clements of negortiation, from simple exchanges with ncighbors w formal diploniatic rclations in contemporary
international relations, GER requirement

Politics 201: International Relations

This course examines (he kev actors and issues in the field of inrernational relations. T focuses in particular on various
instirutional, social, aod cconomic issues of current interese. At the same time the course provides an introduction to the
main classic and contemporary nends in international relatons scholarship, Required for all TR majors, OU Level 4




Politics 207: The Modern Greek Nation-State
' Greek society by

xploring some of its institutions and structures as well as ies socio-

This coursc analyzes contemporar
political practices. A themaric organization of the course allows for parricular idiosyncrasics of the Greek stare to be inves -

tigated in depth. Topics for examination are: the modern Greek state structure, a civil society indicative of clientelism and
populism, public administration and the role of political partices, the Greek Or rthodox Church and religion, the Greek ceon-
omy and the European Union, and the role of geopolitics, IR clective. OU Level 5. Prereq: Politics 101

Politics 221: The Balkans in Contemporary International Relations
starts by outlining the long-term historical evolution of cthe region of Southeast Furope in international rela-
and the formation of modern nation-staes, and on (the two world

This cour:
tions, with a particular focus on the nineteenth centur
s and their consequences in the twenticth century. The cowrse then shifts 1o the post-Cold War period, taking into
account global, rc
ation will be given to the role being played in the Balkans by the United Natons and different European iganizarions and

ional, national, and local perspectives on contemporary international relations issucs. Special consider-

institutions on the one hand, and to the concomitant foreign policies of the concerned Balkan states on the other. The
course concludes with an examination of the most pressing challenges facing these states and ol the prospects for region-
al cooperation and peace in the twenty-first century, IR clective. OU Level 5. Prereq: Politics 101

Politics 229: The US Federal Government

T'he aim of this coursc is o introduce students to the basic workings of the American federal government, through a seudy
of the Constitution, of political institutions, and of core values (rights, freedom, property, cte)). In addition, the course will
provide a general vverview of the evolving character of Amcrican political life from the colonial petiod to the present.
Such phenomena and issucs as lobbies, the role of the media, and the changing face of the Amcrican population (district-
ing) will also be considered; so 0o will a rudimentary explanation of sure and local governiment be offered, Finally, the
course will introduce students to the overlapping methodologics inherent in the study of comparative government.

IR clective. OU Level 5. Prereq: History 120 or Politics 101

Politics 231: International Law

The aim of the course is to introduce students to the basic principles of international (public) law and to the functioning
of major internatinnal organizations, and to delineate the intensilying organizational and rule-muking activity which has
come to be characterized as “global governance,” Students will be acquainted with the language and the basic concepts of
international lawThe role of interpadonal organizations, political insticutions, political groups, and actors will be a major
arca of study. The development of international law, its content and cffectiveness as a sysiem ol rules will be the Tocus of
most of the course, Required for all IR majors. OU Level 4. Prereq: Politics 101

3
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Politics 232: International Organizations and Institutions
The aim ot this course 1s 1o introduce students to the basic theorics and concepts on international organization and ro ana-

Ivze che role of inrernational oreaniz

ment of international organizanons, and then introduces the students to the various 1R and T, theories on the phenome-

rions in the ineernational legal order. The course begins with the historical develop-

non of intcenational institutional cooperation. The course then focuses on the 107 role in the making, implementation and
entorcement of international law upon nation-states and individuals, their overall impact in the international order and rhe
question of their accountubility. Required for all IR majors, OU Level 5. Prereq: Politics 201

Politics 249: The Politics of laternational Economic Relations

‘The course aims ac giving the students an advanced understanding of international economic relations. This is dane by
Tocusing on ihe following three aspects of the international political cconomy: 1) the theoretical debate on the history and
nature of the international cconomic transformations which have been taking place since World War 115 2) the historics
ancl impact of interuational institutions as key players; 3) the impact oo communitics of the dominant free-market eco-
nomic policies of the last three decades with particular atlention to the recent financial crisis. Required for all IR majors.
OU Level 5. Prereq: Politics 101, Economics 101, History 120

Politics 301: War, Genocide, and Peace in the Modern World
In many respeces war seems o be a major preoccupation of humankind. This course s

'S Ot to eXamine various perspec-
tives on the causes, natuse, and implications of war and genocide, as well as familiayizing students with the major issucs
and concepts associated with violent conflict. In addirion students will become engaged with the dynamics ol efforts (o
establish peace and resolve conflicts through an examination of applied theoretical frameworks and case study analyses.
Required for all TR majors. OU Level 6. Prereq: Politics 101, History 120

Politics 304: Women, Power, and Politics (formerly Politics 204)

This course provides an examination of the intersection of gender with politics, emphasizing the social construction of
gender as well as the notion of citizenship and the part of women within a democratic polity, The course addresses the
cvolution of public policies alfecting both men and women, legal systems and women, and the emerging role of women
in state and non-state political institutions. The course will also explore the challenge that feminist theory has made to the
traditional theories of politics and international relations, IR elective. OU Level 6. Prereq: Politics 101

Politics 305: Gender and International Development

This course explores the growth of literature about gender and development, particularly with respect to theories, policies
and major projects. Aspeets such as ¢ducation, health, and economic and political empowerment will be discussed, "1'he
course considers gender as an integral component of socio-cconomic development at various, interdependent political lev
cls, with a special emphasis on Jast and Cenual Burope, IR elective. OU Level 6. Prereq: History 201

Politics 321: US Policy in Southecast Europe

This purpose of this course is 1o provide a comprehensive overview of US diplomacy and involvement in the region of
Southeast Europe from the end of the Cald War to the present. The course will consider the Cold War raots of conrem-
porary Balkan policy, with @ {ocus on the wedge policy in Yugoslavia, cfforts 10 build bridges in Eastern Europe and to
rransform the realities of Sovier containment, the strategics of the Bush, Sr., Administration to deal with the end ol (he
Cold War, the wars of the 19905 in the former Yugoslavia, and, finally, the unfinished business in the Balkans facing the
current US administeation, The course will also scek to distinguish between erisis management in the former Yugosla
and more programmaltic cconomic and political assistance 10 all former communist regimes in Lastern Farope.

IR clective, OU Level 6. Prereq: Politics 201




Politics 332: Hluman Rights

This senior seminar will focus on the basic principles of human rights, Building on the foundaton IR suwdents will have
reccived from Politics 231, [nternational 1aw, it will intraduce students 1o the international and regional conventions and
instruments which encode human rights The course will cover the following issucs: how human rights develop; the steug
gles for human rights; where these rights are encoded; and how 10 monitor that laws ate being enforced. The course will
also reflect on how international organizations reflect the values of human rights, not only in their monitoring and cam-
paigning but also in their own pracrice. IR elective. OU Level 6. Prereq: Politics 201

Politics 333: Diplomacy and Negotiation

This course considers the overlapping disciplines of diplomacy, negotiation, and conflice resolution, The course begings
with an overview ot the historical evolution ol contemporary diplomatic relations. The students are introduced to difler-
ent types of internadonal negotindons. The final segment of the course reviews case studies in complex mubipary con-
flict resolution. Student evaluation will be based in part on participation in a practical simulation

IR clective. OU Level 6. Preteq: Politics 201

Politics 335: Civil Society

The puspose of this course is to consider theoretical and practical dimensions of civil socicty, through student participa-
tion, critical reflection, and sustained research. Following a core definition of civil sociely, the course examines such rele-
vant them s empowerment, consent and dissent, justice, educaton, information, and cconomics, The course concludes
with a series of acavities designed 1o help students establish their own NGOQ/CSO. IR elective. May be taken by IR stu-
dents as a free clective. Prereq: Politics 201, Economics 101

Politics 350-351: Senior Thesis
An intensive, two-semester rescarch project guided by one or more ACT faculty. Required for all IR majors. OU Level 6.
Prereq: senjor status and permission of advisor.

Politics 399: Topics in Contemporary International Relations

This course consists of intensive consideration of (opical issues in contemporary international relations, raught by mascer
instructors, Srudenes mav ke the course more than once, provided the content is different each time, May be taken by
IR students as a [tee elective. Prereq: Permission of instructor

European Studies 210: Foundations of European Integration

This module will expose stucdents to the historical, political and ivstitutional developments of the Turopean Union, It
introduces key developments, institutions and policies, examines the theoretical framework of luropean integration, and
studies the FEuropean Union as a global actor, with specific reference to its enlargement process and external relations.

Required for all IR majors. OU Level 4. Prereq: Politics 101

European Studies 211: The Politics of the Tluropean Union

The aim of this course is to introduce students to the major historical, political, and legal developments leading o the cre-
ation and evolution of the Turopean Union. The course examines in detail TU treaties, institutions, and policy-making
processes, and provides a critical examination of theories of Earopean integraton and enlargement. NB Study abroad,
non-degree and non-IR students only. Required for all IR majors. Prereq: Politics 101
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European Studies 212: The Political Economy of European Integration
This module wims to famiharize swdents wich the cconomic evolution of dic Furopean Union and the mechanisms that
have been ereated, in order ro regulare and susrain cconomic inregration and development, The stages of 117 cconomic
integration and its impact on trade ccanomics of scale, productivity and grinwvth will be examined Specaial features of ceo-
riculiural Policy and the Furopean Mone

nomic integration will he analysed, such as the U budger, Common

Union. 1iU cconomic integration will be viewed, however, through the prism of social and political issucs, such as mig
tion, unemployment, enlargement and regionalism. IR elective. Prereq: OU Level 5. Economics 101, Politics 201

European Studies 311: The ldea of Europe

This course examines the many different ways people have conecived of "Burope” — as a cultwal identity, a geographic
expanse, a political entity, and so on. The course considers both Greea-Roman antiquity and the uropean Middle Ages
but focuses primarily on the carly modern and modern periods, with special ateention 1o pre-EL coneeptions of European
unity. The course ends with a retrospective appraisal of different contemporary theories of Lutopean integration

IR clective. OU Level 6. Prereq: History 120

Europcean Studies 321: Citizenship and Democracy in the Luropean Union
This course examines the polirical sy s
in Hutope are considered, and they are related wirh enlargement and the tn[uu of the EU as u political structure, "T'he
and interests o Luropean politics of 1 aumbes

- The dssues of democracy and ciozenship

tems of Turopean Union NMember Stat

institutions

&5 d

course reviews the EU institurional system, and the stacture

of LU member states. 1t focuses on the process of democrartization, and the way these members interace with other mem-
ber states, and U institutions. Fiaally, the notion of *“LU ctizenship” is analyzed, and is the debate on what kind of civil
liberties, political and/or social sights it should include. May be taken by IR students as a free elective. Prereq: Politics

101, European Studies 210 or 211

European Studies 322: External Relations of the European Union

The 14U is a unique actor in international relations as it cnjoys more decision-making powers than an incernagonal organ-
ization and less than a sovercign state, As such the precise natwre of the Luropean L\nmn remains problematic for vadi-
tional explanadons of global altairs. This module will expose stadents o basic theoretical and conceptual Appmmhu,
focusing on the [EU's fnruﬂn policies (i.c., in the fields of rade, sceutity, diplomacy, US-LU relations), and examining such
questions as the degree to “which collective 14T action can and will replace that of member-states when it comes o exter-
nal relarions, May be taken by IR students as a [ree elective. Prereq: Politics 101, European Studies 210 or 211

Public Service 299: Internship Project

This is an applied, “hands-on” course, aiming o help stadents understand managerial and policy practices of NGOs,
Students will he pmtul in local organizations as interng, where they will work for a few hours per week \p,ut from their
job requirement in the NGO, swdents will undertake mm.u‘c]ml .1I)‘1|\\l\ of projects as coordinated by the instractor (e,
analyze the stiategy ot the NGO, perform policy wund public value ,ln"ll\\J\ cete). The work in the NGOs will be supple-
mented by seminar-iype classes where public and nor-for- [wmﬁ issucs will be addressed. By the u;mpluu)n of the course
students will nor mnl) have .1C<]lnr< d same professional experience, bur they will also he ina position to purr)lm primaty
analysis of the environment in which they work. May be taken by TR stodents as a free clective. Prereq: junior or sen-
jor sl(m(lmu' permission of instructor




Social Sciences (Social Science, Anthropology, Sociology, Psychology)

Social Science 210: Introduction to Global Studics and Human Geographies (formerly History 210)

This course sers out to explore 4 number of subjects relating o the study of geography and politics. Students will be
exposed (o opics such as world /regional geography, cartography, seopolitics, politics and the environment, colonial/post-
colonial geographics, and developmenr, while the multidimensional and erans-disciplinary nacure of geographical and polie-
ical studics will be emphasized thyoughour, “The course will also investigate such ropics as world systems theory, culearal
change, and globalizations, Required for all IR majors; may be talen as Social Sciences/Group C GER. OU Level 4.

Sociul Science 215: Studics in Media and Contemporary Society (formerly Politics 215)
This module aims o analyze and explore media vepresentations, media cegularion, elire-mass communication, media pro-
duction in a glohal age, communication and media power. A comparative approach will he employed for analysis of ditter
ent regional and national communications systems. A final segment of the module will examine the concept of mass soci-
cty, media power and globalization. Examples and case studies will be taken from American and Buropean sources.

IR elective, OU Level 5. Prereq: Politics 101, Anthropology 101 or Sociology 101

Social Science 219: Individual and Socicty

This cowrse introduces students ro the theoretical and pracrical problems of social inreraction in modern socicry.
Contemporary social thinkers and studies will be used 1 order to explore and explicate rhe reciprocal relationship hetween
society and the individual. Topies of contemporary interest, among them those of gender, social identity, deviance, and the
mass media, are critically analyzed and interpreted. May be taken by IR students as a free elective. Prereq: Anthropology 101
or Sociology 101

Social Science 228: Socicty and Culture: Theory, Texts, and Practices

I'he aims of this course are threefold: firse, to introduce students to the ideas and theoties of key twentieth century social
and cultural theorists; second, to invite students to reflect upon and eritique those theoretical perspectives under scrutiny;
and finally, ro engage students in deermining the meaning and relevance ot particular socio-cultural analyses in both the
contest which they were written, and in the carly twenty-Tivst century. IR elective. OU Level 5. Prereq: Anthropology
101 or Sociology 101

Social Science 234: Gender, Cultures and Socictics

“T'his course will address gender issues from the standpoint of the social sciences, Its aim is to dircet students towards a
deeper understanding of gender as a social construction and not as a mere biological fact, By providing cross-cultural data
on gender roles and by analvzing strongly held stereotypes about them in contemporary societies, the course will focus on
the culeural patterning of behavior and pereeption thar may or may not support gender stratitication and hicrarchy.
limphasis will be given o the interconnected levels of environment, ceconomy, social complexity, and symbolic systems that
affect the ditferential distiibution of power, prestige, and authority berween mea and women in different societics.

IR clective. QU Level 5. Prereq: Anthropology 101 or Sociology 101

Social Science 349: Contemporary Globalization (formerly Politics 349)

T'his cowse aims to give the students a complex undarstanding of the processes of globalization, We will first Jook at how
different theoretieal perspectives make sense ol globalization, Le., what it is, whether itis a novel set of phenomena or not,
and what its impact is on our world, With the background of this theoretical diversity, we will then go into siudying in
depth the institations and impact of globalization. We will explore how globalization shapes and alters the economic, polit-
ical and social soructures of socicties, and whar specific roles the global insritutions play in this transformation. We will also
look at the gender dimension of this claim. Finally we will discuss those political movements which eridicize and provide
alrernatives to globalization, Required for all IR majors. OU Level 6. Prereq: History 120, Politics 201
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Anthropology 101: Introduction to Anthropology

Lhis course provides an overview of major themes and coneepts of Anthropology considered both m relavon o the bio-
Jogical disciplines (Paleontology, Lrhnology, Sociobiology) and as the compararive study of human culrures (Social
Anthropology/Trhnology). The course establishes the continuity of human culture from an evolurionary perspective and
acquaints students wirh contempotary inrerdisciplinary debates on major issucs. May be taken as Social
Sciences/Group C GER

Anthropology 210: Introduction to Contempotary Greek Culture and Socicty

This course is designed as a navigation guide to contemporary Greek socicry and culture: Students are introduced 1o key

leatures of public and private everyday life (history, politics, cconomy, cducation, religion, family, vender relations, sexual-
ity, food, wurism, cntertainment, music and dance, ete)). Texts drawn from a varety of sources will be vsed along with
multimedia macerdals. Mini ficldwork projects will further enhancee students” understanding and participation,

Anthropology 211: Theory and Techniques of Archacology

This course offers a survey of the archacological discipline with w focus on two themes, the material remains of past cul-
rures and the eehnigues employed when swidying archacological remains. The course aims to hyoaden and deepen the sru-
dents’ understanding of past cultures and socictics, thus providing enhanced insight into modern ones Limphasis is placed
on the reconstrucion of social structure, cavironment, technology, communication, and cognitive systems of past soci-
ctics as well as on the analysis of archacological explanation.

Anthropology 221: Ethnographic Accounts of Greek Culture
This course examines different aspeets of Greek culture and socicty through the anthropological lens. Tithuographic arti-
cles on everyday life expressions in different communities provide the material for the exploration of the inner differences,

the complexities, the continuities and the changes that constitute part of contemporary Greek culture and society, Some

of the topics discussed in this course include the social and ceconomic life of people in different regions of Greeee and in
different periods of time, gender relaiions, presentations of the Greek cultural self, processes ot identity formation, the
role of the church as well as of the contemporary nation-state. Prereq: Anthropology 101 or Sociology 101

Anthropology 222: Greek Folklore

This course provides an overview of the creation, evolution and theory of folklore siudies in Greeee (19th and 20th cen-
turies), It will introduce students to the major folklote caregories (oral licerature, customs, artifacts of material culture) and
their collections (archives and muscums). Fmphasis will be placed on the study of folksongs and folkiales. The course will
also address the phenomenon of folklorismus, the revival of traditional customs. and its uses in modern Greek sociery.

Prereq: Anthropology 101 or Sociology 101

Anthropology 349: Intercultural Communication in Theory and Practice (formerly Anthropology 249)
This course visits the issuc of de

3

lopruent from the perspeetive of applicd anthiopology, blending matcrial from culrure
history, cconomics, and politics, The course features a distinet cross-cultural dimension, and provides studenrs a strong

basis for future studics in applicd social scienees. IR elective. OU Level 6. Prereq: Anthropology 101 or Sociology 101,
History 120, Politics 101




Sociology 101: Contemporary Socicty
I'his course will explote the discipline of sociology, with a particular focus on the key concepts and issues relating to the stady of
contemporaty socicty and culture, The course seeks to establish a methodological balanee between theotetical grounding and an

1!

applicd framework as it examines the following thematic i social and cultural theoretical perspectives, globalizanon, power,
cthnicity, gender, the mass media, and the dynamics of cultare in the contemporary world. May be taken as Social

Sciences/Group C GER

Sociology 201: Contemporary Social Issues

‘F'his course initiates students into the conceprual framework and problems associated with "mass calture,” through an

analysis of that phenomenon. The course locuses on the analysis and interpretation of such contemporary social issues as

feminism, race and cthnic relations (including internal colonialism), terrorism, and the more specialized cases ol instiw-
tonalized and clandestine violence. The course maintains a comparative perspective and, thus, the above issues will be con-
sidered borth in their first and third world contexes

Psychology 101: Introduction to Psychology

"T'his cowse aims at providing a comprehensive introduction to the esseatial principles of the academic discipline of psy-
chology by addressing such impottant topics as the funcrion of the human brain, percepuion, linguage, development, Jearn-
ing, motivation, emotion, intelligence, personality, psychological disorders, and social behavior, The stadent is introduced
to major theories of human behavior and is encouraged to assess eritically the contribution and applicability of psycholog-
ignments

ical rescarch to daily life through class discussions, presentations and written ass
May be taken as Social Sciences/Group C GER

Psychology 201: Lifespan Development

T'his is an introductory class on human development, from birth to death, emphasizing the life-span perspective of devel-
opment, The lifespan perspective addresses physical, cognitive/linguistic, psychological, and socio-emational fearures as
interrelated and dynamic factors affecting development. Designed for majors and non-majors, the main purpose of the
course is Lo present the general underlying steactures and mechanisms of development, with an caphasis on aspects of
adult development and their application to adults” adjustment and funcdoning in various settings. The course will also
explore the relationship between personality and development, presenting current theoretical approaches and empirical
tindings. Prereq: Psychology 101

Psychology 202: Personality Theories

This course studics the four D's of personality (description, dynamics, determinanis, and development). The mask (per-
sonay behind which a person hides is dropped and revelations according o ten theories follow. These aspire to give stu-
dents a hetter understanding of human nature, behavior, and expericnce, Prereq: Psychology 101

Psychology 204: Sacial Psychology

This course aims to help students understand interaction — how we are influenced to think, act, and teel in order to gain
arcater awareness of how the social animal man is driven. Topics include group processes and influences, persuasion and
irs techniques, how we conform, and rctics of conformity. Concepes preseated will be exemplified rhrough evidence from
everyday life, Communication and non-verbal communication, their significance, and techniques employed Tor hoth are
considered. Students are given the opportanity to understand concepts presented through experimentation and are also
required ro undertake questionnaice surveys, Rescareh conducted in both the Unired Stares and Burope is presented,

Prereq: Psychology 101

€79

q

nIigeuwin

[BIO0S pPUE S

SIAOUIAIOS



1ences

d social sc

1ties an

human

cao

Psycholugy 212: Psychology Applied to Modern Life

This course provides a comprehensive overview of various sub-disciplines within psychology (i.c. social, organizational,
healrh, clinical) that seek ro apply peinciples, discoveries and theoties of psychology in related aceas such as the family, edu
carion and the workplace. The purpose of this coursce is 1o help students think critically about key psychological issues,

move toward grearar self-awareness and gain understanding of the relevance and worth of psychology in cveryday life.
Among the topics studied are: the sclf; social thinking and social influence; interpersonal communication; fricndship and
love; martiage and intimate relationships; careers and work; coping processcs; stress; psychological disorders; and basic
aspeets of psychotherapy. Rescarch contacted in both the US and lurope is presented throughout (he course

Prereq: Psychology 101

Psychology 327: Introduction to Counseling Psychology

This coursc aims to introduce students to the theory and practice of Counseling 1t will provide the students with a svs
tematic and comprehensive presentation of the major concepts and practices of the main theoscetical appioaches intluenc-
ingr contemporary human service providers, The interrelation between theory and pracice in the ficld is emphasized and
explored, Students will become acquainted with basic counseling skills involving in-class practice. Finally, the different areas
where counseling is applicd, such as marital, educational, health-related, vocational, cross-cultural, ere., are discussed
1ogether with ethical considerations. Prereq: Psychology 101

English & Communication courses

English Lab : Language skills

lab s designed to hedp students inerease their Haglish Tanguage skills in an academic context so as to be better equipped

to handle college assignments and to build confidence in using English in both written and oral communication. The lab
offers a comprehensive review of all Tinglish grammar and sentence structure, and focuses on reading, writing and speak-

ing in a thought-provoking eavironment through the study of wopics of universal appeal. (non-credit course).

Luoglish 101: Composition I

This course reviews the basic principles of paragraph writing and introduces the major rhetorical modes of narration,
description and exposition through discussion of theory, examination of model essavs, and writing practice. In addirion,
students are inrroduced to information literacy by spending seven two-hour sessions in the library, developing effective
search strategics, understanding the differences between ypes of resources, and using critical skills with which to cvaluate
resources. GER requirement.

English 102: Composition II

Fhis course builds upon the expository wriring skills presented in Ling 101, First, it introduces students ro the mode of
argumentation by analyzing vatious types of arguments and presenting the essential tactics used in definition, cause, cval-
uation, refutation and proposal. At the same tme, it introduces students o research paper writing by guiding them step-
by step in the process of forming an argumentative thesis, incorporating sources together with their own thinking into
papers, and documenting sources, GER requirement. Prereq: English 101




English 120: Introduction to Literature

I'he purpose of this course 1s to introduce students to the literary genres of poctey, prosc fiction and drama, and o famil-
farize them wirl a varicty of literary rechniques specific for the analysis of cach penre. Students read o selection of classic
is of narrative, study key pocetic rechniques that make

and contemporary works within these genres and engage in analy
meanings happen and discuss performance possibilitics as part of an attempt to become better readers and a more eritical
audience. The course will also culrivare studenes” creative skills, thus enhancing their overall wriring abilities and helping them
beecome mare conscious writers. Students also gain an enhanced acsihetic appreciation ot literature as art and come 1o value
its role in education and everyday life. May be taken as Humanities/Group A GER. Required for English majors (OU,
Level 3)

LEnglish 203: Issues in the Disciplines

T'his course will focus on sclection of readings in different disciplines (academic essays, professional articles, technical
reports, business casesy and on practicing advanced reading comprehension skills, Jowill emphasize vocabulary enhancement,
ays & academic papers

crivical thinking, and synthesizing of ideas. Students will practice advanced writing, skills (writing e
with relevant scholacly apparatus, short argumentative reports, critical reviews, professional sunmary writing, informative
reports, comprehension exercises) and oral presentations, GER requiremient. Prereq: English 102

English 220: Introduction to Twentieth Century Pocetry and Drama

This course inttoduces students to twentieth century poetry and drama through the consideration of sclected texts from
both genies that represent major thematic and stylistic concerns of the period. Students will be able (o reflect upon 1he
diverse direcdons taken by pocts and dramatists throughout the century and some of the factors which have influenced lie-
crary developments, while critically analysing the components of both genres and their effeets. ‘The fisst part of the course

will concentrate upon poetry and examine poeric Lechniques, structure, binguage and style and their relationship to meaning;
sorks studied. In the scecond part of the course, seleeted plays

where appropriate wacing similavities and differences in the
will be studied, focusing upon dramatic conventions, structure, language and style, wirh carcetul atrention being given to the

performative aspect ol the texts and influences that have helped shape twentieth century theatre practice, (OU Level 4)

Lnglish 221: Short Fiction

This course locuses on in-depth critical reading of and writing about short fiction (short stories and/or novellas) within the
context of the traditions and innovations which have concerned these genres, and with respect to the standard clements of
short fiction. Through rhe in-depth study of seminal short novel practitioners such as Herman Mclville, Henry James, Joseph
Conrad, Edith Wharton, James Jovee, Franz Kafka, Philip Roth, Gabricl Garcia Marquez and Alice Munro, students learn
1o recognize both the stylistic features distinet to each writer as well as the commaon thematic and technical threads that group
them together, Whenever possible, readings will be supplemented with eheir filay adapration. (OU Level 4)

English 230: English Literatures
As a study of cssentially Biitish literature, the cowrse will analyvz
Chaucer and on. This course aims to help students explore the interface of literature and society, and 1o provide them with appro-

contextually the works of seminal writers From the age of

priate tools for more advanced contextualized licerary study. Stadents will learn to contextualize individual texts, 1ecognize licer-
ary reends and cultural modes, evaluate literary and social movements, and be able to follow and discuss the evolution of Tinglish

literatures since the age of Chaucer, 1o help expose stadents to literary breadih and textual richness, excerpts ol longer tets will

he sclecied. Prereq: English 120 (OU Level 5)
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Enpglish 250: Advanced Writing & Professional Communication
The purpose of this coursc is (o provide mstraction and practice in the skills and stratcgics necessary 1o produce effective writ-

ten and oral communication in any professional cantexr, "The conrse addiesses ropies such as persuasive wriring techniques,
formal professional communication {including exceutive summarics, legal documentation, lerters and reporis) as well as inter-
cultural communication, professional wiiting in 1he ‘c-world” and advanced public communication writine & speaking skills. The
coursce is designed to Foster skills development in the arcas of critical thinking, presentarion teehniques, applicarion of aceepr-
ed professional frameworks 1o new ideas and use of innovative writing, with the aim of preparing students for realistic profes-

sional situations, Required for IR and English majors. Prereq: English 203 (OU Level 4)

Lnglish 259: Topics in Contemporary World Literature

The course will consider contemporary lirerary texts from around the world (written or tanslated into Fnglish) which respond
to cultural, political and social issucs of today, In additon o approaching contemporary licerature as an index of distinet cul-
tutes but possibly also culiarad interaction, it will examine the Jiterary fearares ol each book to define its contemporariness, both
thematically but also siylistically, When upplicable, the course will also explore the role of liverary prizes and other marketing
factors in helping a book mavel beyond its place of origin and become a “contemporary classic”. As a critical reading and wiir-
ing course, it will offer students the opportanity o compare enltuwres while tamiliasizing themselves with some ob the world’s
interesting and challenging lierary wxis, Tixposing srudents (o caltaral and litevary oaditions around the world will help them
tealize what sers us apart and what brings us together as humans, Prereq: English 120 (OU Level 6)

English 268: Women and Literature

This course examines the evolution of women's lirerarare fiom the 1 o the 20th century in an attempt o assess the impli-
cations ot gender in the production and consumption of literature through a siudy of selected texts by Anglophone women
wiiters, Coventry Patmores “The Angel i the House” (the onldy text studied wiirten by a man) serves as the hackground against
which we will study a varicty of texes written by women writers that respond 1o and deconstruct this female porerait, gradual-
Iy “killing the Angel” and working o creare new fictional portaies and a new discomse for women and women's literarare, ‘I'he
concurrent exploration of sociopolitical and cconomic issues malkes the course a contestalized study of sexual politics, and
therefore of interest to students outsicde the English major as well, Prereq: English 120 (OU Level 5)

English 273: Introduction to Linguistics

The course Introduciion to Linguistics gives a selective overview of linguistic studies from various branches, such as anthro-
pological linguistics, copnitive linguistics, funcrional linguistics, formal Hinguistics, psycholinpuistics, and sccond language acqui

sition, ‘The focus is on language as a dynamic set ol symbolic tesources with many levels of expression: an acquired system of
communication among the human species, an interactive system for expressing and creating hoth individual and socially con-
siructecdt meanings, and an orthographic system for developing literacy. During the semester, the global, social, and personal
meanings of language will be considered, (OU Level 4)

English 274: Applicd Linguistics

The goal of the course is 10 sarvey what is currently available to TSI/ EUL teachers, 1o choose and adupt some clements
that we think would work in our own teaching realitics, and o understand how and why these clements work, A tange of
methods, techniques, and materials tor teaching linglish are explored. Timphasis will be put on current teaching practice;
this includes a varicry of communicative language reaching techniques, integrated and discrete approaches to langunge
skills, task-based and project-based Tearning, and student centered techniques. The course also explores recent work on
muliple intelligences, learning styles, and learner morivation, focusing on how these ideas can be used inavacicty of teach-
ing situations, Prereq: English 273 (OU Level 5)

English 275: Sociolinguistics

The course explores the general Trmework for undersianding how human communitics use language w say or fail 1o say
what is meant and investigate the partealar linguisie sivles conventionally used by social subgroups. During (his explo-
ration, students are challenged o do the following: 1) Situate sociolinguisties in s discipline 2) Acquire flueney in using
lerms & concepts o examine social uses of Janguage; 3) Become Tanuliar widh refevant rescarch; 4) xpand rescarch expe-

)




rience and hone research skills; 5) Develop awarencss of linguistic styles, our own and those of others around us; 6) Apply
this learning o analyzing social sitnatons, complications & misunderstandings; 7). Enhance preparation for entering the
world of work, regardless ol the profession. (OU Level 4)

English 288: Greek Literature in Translation

This course reviews major examples of classic and contemporary Greek licerature in Faoglish canslatdon. Genres examined
include ¢pic poctry, drama, modern poctry, short ficrion, and the novel, Special arteation will be paid to the rich diversity
of the Hellenie legacy in contemporary Greek but alse world literature, Knowledge of Greek is helpful but not required.

English 299: Topics in Teaching Mcethodology

Offered on a rotating basis, this course will include area 1opics such as Lnglish ‘Teaching Methodology, Approaches 1o
T1ESO1, Matevials Development in Teaching, cle. Tts aim is o provide basic background knowledpe in teacher-training
issucs, tanging from comprchensive reviews of the foundations of forcign language teaching, practical pedagogical mar-
sstoom management, teaching the four skills, the age factor, testing and evaluation, and oth-
ion of marcrials and techniques to be used as instructional tools in classrooms

ters such as syllabus design, cli
ers, as well as topics in the des

English 300: Image/Text/Culture

This interdisciplinary course examines the images and texts of film, welevision, art, photography, and advertising (with a
strong emphasis on tlmy, and how they come to charactenze and shape our everyday lives. Using case studics, students
learn how o recognize, tead, and analyze culture within a particular social, coltural, or political context, touching upon such
important issucs as ace, gender, class, ideology, and censorship. (OU Level 6)

English 325: Second Language Acquisition

The course explores the theory of sccond language acquisition (SLA) in general and its implications (or teaching and learn-
ing in particular. [t reviews general linguistic theory, explores aspects of morphology, phonology, semantics and syntax,
theories of Tstand 2nd language acquisition, 11 interference in 1.2 acquisition and language universals, Further topics
include error analysis, language variations and disordess, sociolinguistics, bilingualism, and application of theory to 2nd lan-

guage teaching methodolopy, Prereq: English 273 (OU Ievel 5)

English 335: English Language Teaching 1

The course offers students a solid grounding in cutrent approaches o teaching FHnglish as a foreign language, with an
emphasis on practical applications in classroom sertings, Students are raught 1o develop lesson plans, manage a classcoom,
design teaching matetials for particular age groups, and reach gramma, liscening/speaking, reading/ writing and vocabu
lary. They also given the opportanity to observe teachers at various classrooms of Anatolia (both Tllementary and High
School) and do practicuny themselves, (OU Level 5)

English 340: Comparative Literature

The course aims to engage students in a comparative study of literary representations ol sexaality from antiquity to pres-
ent fimes. Terms such as ‘sex” and “sexualin” are often used interchangeably, withour considering their many different con-
notative meanings at different historical petiods, or in different cultural contexts, T'he course is divided into three parrs: a)
philosophy and sexualiry, b) class, gender, sin, and sexualiny, and ¢) Treud, psychoanalysis and sexualicy, which will bring us
back to philosophy. Works in eanslation will help us reveal the nuanced role of language itself in terms of constructing
sexuality. Prereq: English 120 (OU Level 6)

English 345: English Language Teaching 11

A continuation of 2111 the course aims w enhance students” reaching effecrivencss, It provides practical experience and
new ideas for crearive seeond language taining, ‘Through chis course, students acquire a deeper understanding of both the
theory and practice of teaching English as a forcign language. Building on prior knowledge, this mote advanced course
addresses more specialized arcas of the ficld such as educarional technology, waching through lierature, the age factor in
teaching, testing and evaluation and other ficld-related modules. Tn addition, the course includes a guided classroom teach-
ing practicum complumenting instruction with substantive hands-on expericace in real classroom scrtings, Prereq:

LEnglish 335 (OU Level 6)
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English 350: Advanced Writing: Writing for Social Change

The aim of “Writing for Social Change’ is to allow students to explore (he genres and forms of writing that have influenced
social change, and ro practice writing for social change in today’s complex, multi-faceted world. Practical themes include;
writing for advocacy; how 1o write o influence opinion and provoke action (use of language and understanding of theto-
ric,) print and broadeast op-ced reporting, the language of polities, prorest and persuasion and the use of citizen journalism
(including petitions, grass-roots manifestoes, leter writing campaigns, open letters o newspapers cte). Students will be
expected o write ereatively and persuasively about social change and think about issues such as: what role should wiiters
play in the framing and mediation of s s, soclal norms and negotiating the relationship between the personal and the polie-

ical? (OU Level 5)

English 360- Literary Theory

The course addresses the central concerns in contemporary literaey and cultural theory and provides students in literature
and other related disciplines of the humanities or social scicnees with the theoretical background to better comprehend
material claborated in other courses. As such, icis an important endorsement o the overall English BA program that offers
students a comprehensive account of the ficld and an understanding of some of the key problems and questions that ani-
mate thearetical discussion today, Through the development of a coherent overview of the various theories that emerged in
the field, the course also considers questions ahout the production of cultural valug, ideology and hegemony, the patiiarchal
and colonial bases of Wesrern culture, and the status of the caltaral objeet, the eritic, and of theory itscl L(OU Level 6)

English 370: Literature and Film

This course will explore, in an interdisciplinary mannes, some of the most imporrant postwar literary and cinematic repre-
sentations of conspiracy and patanoia on two main topics: the Cold War and the assassination of president, John 12 Kennedly.
Both events have been much documented and represented by seminal wiiters and filmmakers through a vasicty of acsthet-
ic styles. Some of the questions that will inform the content of the course and guide our discussions include the following:
what are the basic elements of conspiratorial narratives? Why do conspiracy and paranoia go hand in hand? How is history
revisited in the arts? In what ways could cinema be seen as a more effective medium/vehicle for conspiratorial nareatives?
Is there a social funcrion or utility o these texes? What are the serengths and weaknesses of this geare? And, most impor
rantly, why are they so extremely popular? (OU Level 6)

Lnglish 375: Instructional Technology in ELT (English Language Teaching)

T'his course focuses on the educational uses of information and communication technologics (ICT) and their role in educa-
tonal environments. The course will balance fact, theory and application by exploting the literature on the uses of educa-
tional technology in language learning and the theories that underlic them, familiarizing students with a wide range of gener-
ic software applications (i.c., word processors, preseniation wols, the WWW, c-mail, authoring packages, text manipulation
sofrware), synchronouns and asynchronous computer mediated communication (CMC) rools, and 2 host of web 2.0 tools
including wikis, blogs, podcasts, and social networking sites, and helping students develop suategies and criteria for using
such applications ctfectively in rhe language classroom. (OU Level 6)

English 380: The Business of Literaturc

The course will introduce students (o the 20y century mechanies of literary production and o the torces making a book
available, promoting it to a best seller, or silencing it More specifically, it will study the changing market conditions for lie-
crature, both in a historical perspective and on the basis of sclected case-studics. Students will discuss literature wirhin a
social and business frame and approach licerary production in particular as a revealing calral phenomenon and a symptom
ol a given socioeconomic reality. In doing so, students will sharpen their intellectual and eritical skills and become alert 1o
the interdependence of two fields which are waditionally considered separately. Prereq: English 120 (OU Level 6)

English 390- Scnior Thesis 1

This is the fiest pare of a cowrse in which the students are required to write an 8,000-word thesis, It torms a fundamental
component of the BA Hons English curriculum, serving borh irs parhways, which offers students the opporrunity to culd-
vate the abilities and skills necessary for the realization of a medium-scale rescarch project, from the formulation of the ini-
tial rescarch question o its final submission, Combining what is often cocountered as cither final year Dissertation or
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Advanced Research & Weiting Skills, the course offers an integrative, hands-on and project-focused approach deemed par-
ticularly useful both o a wide variety of professional settings and o the advancement (o graduate studics.(OU Level 6)

English 395- Senior Thesis 11

This is the second part of a course in which the students are required to write a 8,000-word thesis, o1 a 6,000 word thesis
if accompanicd by a strong multimedia component. It forms a fundamental component of the BA FHlons in Tinglish cur-
riculum, scrving both its pathways, which offers students the opportunity to caltvate the abilitics and skills necessary for
the realization of a medium-scale rescarch project, from the formuladon of the initial research question to its Tinal sub-
mission. The course offers an integrative, project-focused approach deemed particularly useful bhoth o a wide varicty of
professional settings and to the advancement to graduate studies. (OU Level 6)

Comm 127 — Communication, Culture & Socicty

Covering a range of different forms and contexts of communication (interpecsonal, proup, public, mediated, verbal and
non-verbal communication) and using cases and scenarios drawn from everyday life, the course explores the ways commu-
nication and culture interrelate and interacy, with pacticular focus on the workings and failures, potentialities and constraints
of human communication. (OU Level 4)

Comm 217 — Media in Transition

The course offers an overview of the historical development of media as industeial and culewal institadons, as well as the
cthical and legal framework of their operation, Covering both prine (newspapers, magazines, books) and audio/visual
media (photography, cinema, sound-recording, radio, television, internet, mobile media) the course explores how changes
in communication technology interrelate with the changing roles and forruaes of media industiies and media
audicnees/users, and pays special attention to the digital revolution and to its transformative consequences over the whole
of the media/cultural industry landscape. (OU Level 5)

Comm 227 — Media Theory

The course covers the major theotetical perspectives that have shaped the ficld ol media swics. Through the examina-
tion of their distinctive insights, concepts and problematics, the course emphasis is on the comprehension and evaluation
of the contribution these perspectives had to the understanding of media and media-satarated modern society. T'he theo-
ries are presented and discussed in their historical and ideological context, aiming at developing a critical understanding of
their viewpoint and import, (OU Level 5)

Comm 317 — Communicating through New Media

The course examines how new media technologics have radically transformed the areas of cconomics, news and informa-
tion, politics and education, lingaging students with a broad range of digital communication tools, processes and applica-
tions as they are currentdy employed across this broad varicty of social and work environments, the course aims to - devel-
op their digial literacy with emphasis on information processing, usc ol social and collaborative media, and web-hased

operations, (OU Level 6)

Comm 327 — Communication Rescarch Methods

"The course examines the key quantitative and qualitative research methods used in the study of media and mass commu-
nication processes, such as content analysis, survey reseatch, ficld obseevation, interviews, focus groups and case-studics
In each of the methods studied, the focus is on its practical applications and vses, the examination of notable cases of
published research, and the appraisal of their social uiility and erhical dilenimas. (OU Level 6)
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Humanities courses (Modern Greek, Humanities, Philosophy, Art and Art History, Music)

Greek 101z Beginning Madern Greek 1

The o of this course is o develop studenes” Ganiliaty with oral and written Greek througly dialogues dealing with every-
iy siuations and written materal drawn rom the pupular media, mphasis is on oral communication. Grammar s
fearned through dintosue tustrating evervday communication, while students gam practice by role-playing and acting out
nunerons everyeay sittanons, The voeabulary used meets basic social needs for an environmient \v’]ctc Greek is spoken.
[Mects four hours weekly]

Greek 104: Beginning Modern Greels 11

This con gned 1o develop further studens” fluency in Greek. Emphasis is given to oral practice, which includes
setive use of the spoken language, without negleeting the written language, Grammar is presented through dialogues from
everyday sitations and wiitten material from nesspapers and magazines. Stadents engage in discussions on' common
socil pice. [Meets four hours weekly] Prereg: CPH.‘I..’I{. 101 or permission of instructor

Greck 201: Intermediate Modern Greelk 1

In this course emphasis will be given to oral practice, provided through both classroom discussion and presentations, More
advanced grammar is taughe using textbook dialogues and written materials from a variety of sources, including newspa-
pers, magazines, books, and contemporary song lysics. [Mects four hours weckly] Prereq: Greek 104 or permission of
mstructor

Greek 202: Intermediate Modern Greek 11

Liprn completion af this conrse students should be able to engage in extended conversations widy native speakers on o=
ies stich as family, wiork, recreational aet 8, the environment sshowld he able to follow a TV documentary or watch
the news, and read newspapers, magazine les and sclected ature, Wiitiong skills will allow fop cxtensive prose, such
ay nareative and argumaentatiy v Students will also be required w0 work on group projects. Advanced grammar (s
sive viice, pronouns, imperatives, use of subjunetive) will be mughe through tcxtbouL matevial (dinlopgues) and witten
mptenal from newspapors, magazines, books dand lyres Prereq: Greek 201 or equivalent (Note: Advianced Greek
Languuge courses are available on demand)

Humunities 203: Landmarks in the Western Tradition

This advaoced survey course examines eanonicil of the Western Tradition starting with the Bible and extending through
the mid-twentieth cencury. Various themes are traced, such as the rebinionship between nature and ideal, the notion of truch
and virwe, and high-low art and the hierareliy of 1] nres, Students read l’[l"()m prose and non-prose texts alike, and con-
sider these also i the context of non-verbal expressions of the humanitics (music, arts, architecture). Prereq: English 120

Humanities 204: Exploring Ancient Greek Language and Culture

This course introduces stadents to the history of the ancient Greek language, from its origin o the present, and to some
aspects of ancient Greek culture. Students are developing awareness of and some koowledge in identifying the application
ot ancient Greek (o modern languages as well as an understanding of the culture of the ancient Greek world through texts
of Classical Greek authors in transtation and other material, The course deals wirh ancient Greek alphabet and pronunci-
ation, language contact and change, the connection between ancient Greek fanguage and other languages (¢ ¢ lamiliar
English words, scientific and technical vocabulary desived from Classical Grecek), and the relationship of Janguage and cul-
ture. Knowledge of Greek is not required.

Humanitics 205: Ancient Greek Genres

Anintroduction 1o the study of ancient Greek literature in translation, with particular avention to historical-culiural con-
dinons obraining benween the lare 8th and late 5th cenruries which made possible the birth of four major genies in rapid
sion of one another: epic, lyrie, tragedy, and history. Ta addition to primary source readings (sclections frim the Tiad
and the Odyssey, lyric poctry, the tragedies, and Herodotus), study of cach genre will be accompanied by secondary read-
ings on bath the genres and jndividual selections. Prereq: English 120

Humanitics 209: Topics in Mythology and Religion in the Classical World

The course provides a systematic in-depth study of the major mythological characters, deities and myths of (mostlvy the
Greeks and the Romans through the use of both primary and secondary source material, visual and licerary. The approach
will be thenutic and we will explore the nature and scope of mythology as well as its relation ) relicion, history and art.
Comparisons with associared mythologies of the ancicut Medirerrancan world will be in place in order ro demonstrate the
hroader historical and cultwal framework. The myths and religion will also be stadied in terms of their cndurance and rel-
cvance in the western world as well as in popular cutture, Finally, they will function as 2 setting for the discussion of mat-
ters of spirituality in the contemporary world
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Humanitics 210: Religions of the World
This course will expose students (o a comparative studv of five of the world’s main religious naditions, exploring those
raditions through their lirevarures, while focusing also on origins, culural conrexrs, histories, belicts, and practices
‘Through reading, discussion, and visual appreciation of artistic renditions of religious world-view

students will gain valu-

able understanding of raditions other than their vwn, contributing to their broadened and deepened awareness ol the
world,

Humanities 221: History on Film/Film on History
Representations of classical myths and ancient history, of the First, Second and Cold Wars
ing of our historical past. Otien film has inspired people (o Jearn more about this past. T'his course aims (o examine how

have shaped our understand

film has affected our pereeption of major world historical moments, We will spodight key figures, events, licerary sources,
and cultural issucs which have been subject of major films. Then we will analyse the historical and literacy evidence ander-
Iving these lilms and appreciate the differences between the scholarly constructions of the world and the cinematograph-
ic representations. IR elective. OU Level 5. Prereq: History 120

Humanities 230: The World of Alexandey the Great

T'he principal objective of this three credir course is to provide a fundamenral examination of the Jegacy of Hellenism,
anchoring the achievements of Alexander the Grearin the larger history of Greek antiquity. The course will consist of seg-
ments on mythology and Jegends; history and peography; ancient liteyature; philosophy, and politics; art and architecture,
T'he course will feature visits to archaeological sites relating to the history of ancient Macedonia and aspects ol Alexander’s
military campaigns,

Humanitics 246: Introduction to American Cultural Studics (formerly History 241)

This course investigates sclected key aspecrs of America’s historical and cultural development from the colonial pedod of
the 17th century to the casly 21st century. A wide array of texts, mediumg, and geares will be examined to provide the basis
for a critical evaluaton of the Ametican experience and debates on what constitutes an American identity. Some of rthe
intellectual and literary trends, slav-

topics addressed include the evolution of colonial society, aspects of political culare
ery and the Civil War, the Native Americans, the civil rights movement, America’s role in the wotld, and acknowledging the
myriad of “American voices” of which American cultural expression is comprised. IR elective. OU Level 5. Prereq:
History 120

Philosophy 101: Introduction to Philosophy and Critical Reasoning

The primary aim of this course is 1o vain students in the skills required for critical analysis o discourse, Its secondary aim
is to apply these crdeal analytic skills to the activity of philosophizing, Accordingly, the course is divided into two parts
In rthe firse, the main concern is with the validity of inferences, Students learn sentential and predicate caleulus so that they
are in a position to check the validity of any argument proposcd. In the second part, the main concern is inquiry and to
rhis purpose the students firse apply Jogical rheory ro merhodology (induction, hypothesis, abduction, explanarion, reduc-
tion theory, definition, distinction, issuc, prohlem), and then apply all these techniques to the discussion of owo problems:

the existence of God and the problem of mind and its relation 1o mater. GER requirement.

Philosophy 203: Ethics

This course is designed to help students develop their erirical abilites through the analysis of cthical problems and 1o intro-
duce them to conremporiry ethical theory. Following an inroduction to the structure of cthical problems, three classical
ented: moral obligadon (Kant), the consequences of one’s actions

approaches 1o the problem of justification are pre
(Uil
concerning the reladon berween fact and value and the problem of justifying and then generalizing one’s ethieal judgments
including the issue of monal relativism. GER requirement. Prereq: Philosophy 101

nanism), and personal virtue {Anstole), respectively. The course also includes discussions ol meta-ethical issues
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Philosophy 208: Philosophy of Language

Fanguage is the basis of communication, rhoughe, and learning: ir pervades all aspeets of our lives, In the course, we shall
reflect on both the philosophical understanding of language and on the relevance of language for philosophy. The relation
of language and thought is vne issue, @ sccond being the relation of language and 1he world (the issue of "meaning” dis-
cussed in conneerion with the farer Witgeastein in particuiae). iFurthermore, we shali discuss what the analysis of language
can do for philosophical problems outside the philosophy ol lanpuage (knowledge, existence, what is "good" philosophy?)

Prercq: Philosophy 101

Philosophy 220: History ol Ancient Greek Philosophy
The aim of 1his course is to provide an introduction o the philosophical, scieatific, and humanistic perspectives that
emerged in ancient Greeee, in the intetlectual debate thar Bruno Snell referred to as "The Discove ry of the Mind" The

1iences

[ ]

discussion of the origin and ulimare constitation of human lite and the cosmos, the role ol gods in human affairs, the
kind of knowledge and cducation one needed o live well, as well as the possibility of gaining such knowledge serves as
the background o the emergence of these new perspectives on life, The course presents various responses to these ques-
tions as they were debated in the ancient Greek world by the pre-Socrarices, Socrates and Plato, and Aristotle and his suc-

cessors, Prereq: Philosophy 101

, Philosophy 235: Artificial Intelligence
This introduction o the subject ol Ardficial Intclligence (Al will have as its cenual sabject the question "Can machines
rhinks" “The course considers the hisrory of "thinking machines" and the current stare of the art “Fypical cognirive tasks
performed by machines involve visual perception and recognition, understanding language and translation, diagnosing a
v that machines are intelligent (Turing

paticnt, and playing pames such as chess, The course asks at what point we may
Tesr; what 15 computation, whar is computable, and what is decidable (Church Turing Thesis); whether thoughr is simply
a kind ol compuation and the human mind a kind of computer (Classical symbol-manipulating Al vs,

d social sc

connectionism/neural networks); whether there are aspects of human intelligence that cannot be ransformed into algo-
tithms; and the eeladon between Al and the building of robots and other "autonomous agents” Prereq: Computer
Science 101 or 105, Philosophy 101

Philosophy 236: Philosophy of Computing

The course will deal with three main questions: What is computing? What could computing do? What should we do with
computing? In the first section, i will investigate which processes in the world are computational, be they analog ot digi-
wl, The guestion "What could computing, do?" deals with the limits of what is computahle, both in principle, and given

that rhe time and space we have are not infinite complexity), The third question concerns the ethical and social relevance

1ties an

of computers, Finally, the existence of computers has produced vanous kinds of cthical problems, dealing mostly with

access to informarion, g, privacy and swveillance ("big brother is watching"), computer security, hacking and cracking,
The cowse will be offered simulrancousty with scveral other universirics in Europe and the US. Prereq: Philosophy 101,

Computer Science 101

Art 120: Art Appreciation: Principles of Design

The purpose of this course is 10 introduce students 1o the gencral principles of design, thauis, 10 the formal clements in
any work of visual aet (painting, sculpure, photography, film, contemporary installation art, cic). The course will be the-
matic and ropical, and will consider examples from all periods of Weseern and non Western Avt. Included in the formal

human

course work will be visits 1o local museums and galledies to examine firsthand artworks illustrating the different principles

studied. May be taken as Humanities/Group A GER

Art History 121 Greek Art and Architecture: Ancient to Modern
This course will provide a compact vet comprehensive chronological swudy of the arts of Greeee from ancient 1o modern

times, The examination of the ares will also allow for a bereer understanding of the complexities of political, social, and

religious over time, Key periods covered include antiquity, the Roman, Farly Chiistian and Byzantine Fras, the Oroman
cas Occupation, and the cstablishment of the Modern Greek Stare, NB This course is offered on an aceeleraied rimetable for

study abroad srudenes,
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Art History 201: Modern Art and Architecture

This course offers a study of snvles of the modern period, with special emphasis on the work of Manct, the Imipressionists,
and the Post Impressionists who laid the groundwork for the are of the 20th century, There will be a close look at the social
conditions and metaphysical conceprs which led to the rebellion in the ares in the sccond half of the 19th centary. The
styles ol xpressionism, Cubism, Absnace Art, Fururisi, the Metaphysical School and Surrcalism will then be analyzed.

Prereq: Art 120 or Art History 103

Art History 202: Late Modern Arct

This course covers the period from 1940 to the present, examining painting, sculpture, architeeture, and allicd arts both in
the USA and Liurope. [imphasis is placed upon the various movements and the plethora ol concepts that shaped the arts-
lic tabric of the West since World War 11 Prereq: Art 120 or Ast History 103

Art History 220: Ancient Greek Art and Architecture
This course surveys Ancient Greek artand architeeture from the Early [ron Age through the Hellenistic period. Following,
an inoduction to the nature of art, its various uses, and approaches to its interpretation, the course will provide a brief
historical background Tor the major periods in Greek art, Fach period will theo be examined in detail, with particular atren-
tion to defining stylistic features, and w examining representative works in each of the genres (sculpture, painting, archi-
tecture, minot ares). Prereq: Art 120 or Art History 103

Art History 221: Early Christian and Byzantine Art
"I'his counse offers a survey of tarly Cliistian and Byzantne are and acchitecture. Ir covers the period between the ¢

y
dth and 15th centuries, and considers monuments from casrern and western parts of the Byzantne empire, It comments
on and compares Byzantine ereations from Lraly and Asia Minor, while concentrating on Byzantine Thessaloniki and other
important Greek centers of Byzantine culture, such as Mount Athos and Mistea, Prereq: Art 120 or Art History 103

Art History 224: Modern Grecek Painting

This coutse presents a survey of Modern Greek painting starting with the second half of the nineteenth century, when
Greek painting acquired the characieristics of a Liuropean form of artistic expression. 1t continues with an examination of
Greck painting during the twentieth century. Emphasis is placed upon the artistic movements and various schools formed
during these periods, and upon influenees from Earopean and American act and their implications for Greek painting,
Visits to local galleries and muscums will provide first-hand contact with works of art being studied.

Prereq: Art 120 or Art History 103

Art History 299: Museum Practicam
s of visits to seleer museums and sit

This one-credit supplement cons 5 in and around Thessaloniki, in order to view
important monuments and other artworks dating from archaic and classical Greeee. This Practicum may be taken inde-

pendently of Art Tlistory 220, Prereq: Art 120 or Art History 103

Music 120: Traditional and Contemporary Greek Music

This course will provide scudenrs wirh an inrroduction to the historically rich and varied traditions in Greek music. The
principal focus will be on church music, folkloric song and dance, and contemporary variations of "lay" music. Discussion
will also refer to the place of music inancient Greek socicty. Knowledge of Greek is helpful but not required

May be taken as Humanities/Group A GER
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- DIVISION of SCIENCE
AND TECHNOLOGY

Chair

Mr. Emmanuel Maou, Associate Professor (Computer Science, Mathematics)(Reg)
BS, Mathematics, lowa Wesleyan College, U.S.A.

MSc, Applied Mathematics, University of lowa, U,S.A.

Niarchos Technology Center,

Tel: 2301 398 380,

Email: emaou@act.edu

FACULTY

Dr. Andreas Anestis, Adjunct Professor (Science) (Adj)

BSe Biology, Aristotle University of “Vhessaloniks, Greeee; P in Biokyy, ristotle Uidversity of  Phessaloniks, Greeee, BS/MS) v Vi Studie,
aistotte University of "Nhessaloniki, Greece: —
Dr. Alexander Astaras , Adjunce Professor (Computer Scienee) (Adj)

BSe, Physics, Oberlin Collewe, OH, US-Ly PO in Vdectronics Ungineering, The Uiversity of Vidinburgh, Seothand.

Dr. Grigoris Baglavas, Adjunct Professor (Computer Science) (Reg)

BS, Mathematics, Avistotle University of - Vhessalonikes, Mo, Uelematics, Univeriity of Sheffield, PO, Computer Science, Unirarsity of - Macodonia
Mr. Chris Christodoulou, Adjunct Professor (Computer Science) (Adj)

BSe Physics, \iistotle University of "Uhessaloniks, Greece. MSe Lufornation Technology, University of Nston in Birmingham, UK,

Dr. Asterios 1. Grigoroudis, Adjunct Professor (Chemistey) (Adj)

BSe, Chensistry, Aristotle University of Thessaloniks, Greeee. PO, Biochemistyy, riviotle University of “Uhessalonikei, Greeee

Dr. Mary Kalamaki, Adjunct Protessor (Chemistry) (Adj)

Dactor of 1tterinary Medicine. School of 1eterinary Mudicing Vistothe University, Greee, MSe in Preventive 1Vetesinary Medicine: Public lealth
and Vood Safety. University of California, Daris. US A MSe, Faod Science, Univenity of € ‘aliforia, Daves, 1LY

Ph.1D. in Agricultmral and Enivommental Chowistry, University of California, Daris U8 1

Dr. Kostantina Kariotou, Adjunct Professor (Chemistry) (Adj)

BSe, Biolggical Sciences, AAristotle University of Thessatonits, Grecee, NS, Biolggical Scicices, The George Washington Univorsity, US.L POAD,
Biochemistry and Molecidar Bilogy, The Gearge Washington University, U8 L

Mr. Vasilis Keramaris, Adjunct Professor (Computer Science)(Adj)

BS, Mathematics, Computer Seience, City University of - New York, US Ay MSe, Computer Science, City University of New York, US_ Ly PHD.
Candidate in Computer Fnginecring Kingvton University, United Kingdom

Mrt. Brian Morris, Instructor (Compurer Science)(Adj)

BS, Computer Procecsing, Winois Central College, U8 1., BEA, The School of - the ot Tistitute of Chicaga, ULS A1y Mot Digital AArts, Unirersity
of the Aris Tondon at Camtbermell. 1 ondon, United Kingdom,

Mr. Orestis Kourakis, Adjunct Instructor (Digical Photography) (Adj)

BSe, Awriculture, School of Agricdinre, Aristotle University of - Vhecsalomiki, Creca; AL in Photography, Savania Colhge of At and Design,
5.1

Dr. Georgia Tsoulfa, Adjunct Professor (Biology) (Adj)

B¢ Microbiotogy, King’e Colleze, University of Landon. UK. PhAD Department of Apnology, Medical Sebeod, Uniprsity College amdon
(UCL), Unirersity of London, UK,

Mr. Kostas Vezirides, Tecturer (Computer Science)(Rey)

BSe, Fhetrical Fngineering, Avistotle University of - Thessatoniki, Greeeey MSe, Softrare Fngineeriug, University of - Crite, Green
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Goals and Objectives

The mission of the Division of Technology & Scicnce s to offer innovative, leading cdge techuology programs in com-
puting and academically sound service courses in the arcas of Mathematics, Staristics and Science. As compuling is a rap-

idly evolving discipline we continuously adapt our curticulum and facilitics to meet the changing demands ol the comput-

ing profession,
5

The computing programs target (1) students that are interested primarily in Computing and Business with an emphasis in
Information Systems and (2)students or professionals that are intesested to specialize in certain areas in computing. In pat-
ricular the certificate and special programs provide training opportunitics for the wider community.

Courses in the Division are designed to broaden students' perspecrives on the role of computing, mathematics, staristics

and science in the modern world, while equipping them with both computer literacy and quantirative skills: A broad range
s on application.

ol compuring courses is offered, the majority having a strong laboratory component with empha

The programs do not coneentrate only oo the larest technologies, which ar some poinr will beeome ourdared, but provide

students with excellent critical skills and systematic thinking that will allow them to become lifelong learners and succeed

ful carcer in the field of com-
¢ of the art com-

in a wide variety of rechnical and managesial positions. Students are prepared for a suce

puting and its applications and/or additional study in computing or Business at the graduae level. S
puter [acilities include high-speed setvers and over 100 workstations in 6 laboratoric
gy, physics and chemistry laboratoties covering a total area of over 290 m2, All facilities are connected 1o a high-speed cam-

pus neework and are connected to the internet,

[he Science facilities include biolo-

ACADEMIC PROGRAMS

The Division of Technology & Science offers the following programs:
Degree programs

* Bachelor of Science in Business & Computing (ACT)
* Bachclor of Science in Business Computing (ACT & "T'he Open University, UK)

¢ Minor in Computer Scicnee
= Minor in Multimedia and Web Development

Certificate programs
* Cisco Cerrificd Nerworking Associate Program (CCNA)
* Certificare in Relational databases (Oracle)
o Web Development
* Digival Media
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DEGREE PROGRAMS

BACHELOR OF SCIENCE IN BUSINESS & COMPUTING

The degree in Business & Computing is a hybrid program that provides an excellent blend off Computing tech
nologies and Business knowledge, The program covers a breadth of Information Technologies (clectronic
office, programming, databascs, multimedia, networking and the web) and focuses on fundamental arcas of
Business (Management, Marketing, Accounting, Finance and Economics). Graduates of the program will have
the skills and training needed to understand Business functions, to analyze business-user information needs
and to design and implement information systems,

The BS. in Business & Computing prepares the student for acarcer cither in the field of Computer Science
and its applications or in the ficld of Business. The program develops broadly educated and competent grad-
aites ready to pursue professional careers or graduate studics in cither Business or Computer Science,

Training in research methods and a final year capstone project provide the theoretical and practical frameworlk
for successful performance of program graduates in industry or academia.

Degree Requirements

[n order to receive the BS degree, the student must have fulfilled all the GER and major requirements and have
completed at least 121 US credit hours with an overall GPA of 2.0 or better. All Business and Computing stu-
dents take a Rescarch Methods course followed by a two-semester sequence Senior Project 1 and 11 course,
According to NEASC Srandards, students must complere at least one fourth of their undergraduate program,
including advanced work in the major or concentration, at the institution awarding the degree. As a conse-
quence, all candidates for an ACT degree must have been in residence at the College for an leasr during the lasi
rwo semesters of full time instruction, assuming availability and cquivalency of rransferable courses

Open University degree structure: "T'he program in Business Computing is currently validated by Open
Universiry: under this scheme, 24 are out of the 40 courses required for a Bachelor’s degree are validated by
Open University. Students must necessarily take the fourth vear courses at ACT. Successful students will
receive a Bachelor’s degree [rom Open University in addition to the ACT degree for a single course of stud-
ies by meeting the following common sct of requirements (in addition ro mecting General Liducarion
Requirements)—courses highlighted in bold are validated by Open University,

€93
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Major Requirements

a. Computer Science Requirement

1ence

Computer Science 105%: Introduction to Programming I (OU)
Computer Science 107: Multimedia I (OU)
Computer Science 215: Data Structures (OU)
L Computer Science 205: Business Data Management (OU)
o Computer Science 206: Web Development (OU)
w Computer Science 306: Advanced Web Development (OU)
Computer Science 312: Database Management Systems (OU)
Computer Science 322: Computer Networks (OU)
. % Computer Science 450: System Analysis and Design (OU)
= Computer Science 325: Distributed Applications (OU)
Computer Science 443: Senior Project I (OU)
>’} Computer Science 444: Senior Project II (OU)
m b. Business Requirements
o D Economics 101: Introductory Macroeconomics (OU)
| Accounting 101: Financial Accounting (OU)
o Accounting 102: Managerial Accounting
Finance 201: Financial Management (OU)
ﬁ Management 101: Introduction to Management
Management 210: Human Resource Management (OU)
' Management 312: Operations Management (OU)
- C‘J Management 322: Business Strategy
u Marketing 101: Introduction to Marketing (OU)
= Business Administration 240: Principles of Commercial Law

c. Other Degree Requirements

Mathematics 101* Elements of Finite Mathematics
Mathematics 115%: Calculus (OU)

Statistics 205: Statistics 1 (OU)

Research 299: Research Methods (OU)

d. Electives
Three electives (Computer Science or Business Courses—300-level or above)—OU. Note: Computer
Science 219 can be one of those 3 OU electives
One free elective

¥Any of the Major conrses above marked with an asierisk may also be taken to meet part of the GER.
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Suggested Program of Studies

Year One :

Mathematics 10]
Mathemaries 115 (OL)
Computer Science 105 (O17)
Computer Science 215 (OU)
Biology 101 or Zcolopy 110 or Chemisiry 101 or
Chemistrey 115

Finglish 101

English 102

IHistory 120

Politics 101

Philosophy 101

Year Two( Level 4) :

Computer Science 205 (OL)
Computer Science 107 (OU)
Economics 101 (OL)

Accounting 101 (OL)

Marketing 101 (OU)

Management 10]

Accounting 102

Tinglish 120, Art 120, or Music 120
Tinglish 203

Anthropology 101 or Sociology 101 or
Psychology 101

Year Three (Level 5):
Computer Science 206 (OL)
Computer Science 312 (OL)
Computer Science 306 (OU)
Computer Science 450 (OU7)
Statistics 205 (OU)

Finance 201 (OU)
Management 210 (OU)
Research Mcthods 299 (OU)
Philosophy 203
Management 322

Year Four (Level 6) :

Computer Science 322 (OU)

Computer Science 325 (OU)

Capstone Project: Computer Science 443 (OU)
Capstone Project: Computer Science 444 (OU)
Computer Scicnce/Business Llective (OU)
Computer Science/Business Llective (OU)
Computer Science/Business Llective (OU)
Management 312 (OU)

Business Administration 240

Tiree Ylective
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technology & science

Minor in Computer Science
(not_available to Business & Computing majors)
The minor in Computer science provides o students, who are completing a bachelor’s degree in another field of study, the

fundamentals in a number of computer scienee ficlds. ‘There are two options one locusing in Programming and Databases
and a sccond in Programming and Networks. A number of interesting, clectives are periodically available wo stadents in dig-
ital media, web programming, e-commeree, artificial ineelligence, cre

* Computer Science 105: Inuroduction to Programming, 1
* Computer Science 215: Dara Suuctures
* Computer Science 312: Darabase Management Systems, or

Computer Science 322 Networking - Operating Svstems & Administration
pe

¢ Three Compurer Scienee clectives

FCS 205 should be ncludid in the place of one of the compader science clictives in the case that C8 312 iy selected

Minor in Multimedia and Web Development

The minor in muldmedia and web development focuses in the new media. The topics taught include computer animation,
interactive media production, professional web design and web programming, Students acquire a solid foundation in mul-
timedia and web development sotiware applications and design issues. They work in the areas of web page design, image
design, creation and manipulation, image composition, 2-1 and 3-D graphics, and audio and video production and inte-
ration

The students work in state-of-the-art muldmedia labs, where they learn how to use software applications from Adobe,
Macromedia and Discrcet, ranging from Photoshop to 318 Max. They produce web sites, interactive CI-ROMs, create 2-
D and 3-D imagery and motion graphics, design sound tor multimedia products, and develop skills in nonlinear digital
video editing,

Graduates of this progsam are pursuing careets in this

ascinating and rapidly expanding field, entering the market as media
producers, information architects, interactive and web designers.

. Computer Seience H)5; Introduction ro Programming T
. Computer Science 107 Multimedia 1
v Compurer Science 20 Web Development
. Compurer Science 100 Multimedia 11
L Computer Scienge 200 3-1D Digiral Design [ or
Computer Science 2140 Video Game Design Compuier Science with UNTTY and Blender
» Computer Scionce 3o Advanced Wb Development




CERTIFICATE PROGRAMS

Certificate Program in Cisco Certified Networking Associate Program (CCNA)

ACT 1s a local academy in Northan Gieece offering the Cisco Certificd Networking Associare program. ‘The CCNA
Program is a two course e-learning, web-based program on the principles and practice of designing, building, and main-
raining nerworks capable of supporting any 1ype of organization. The academy program combines instrucror-led, online
learning with hands-on laboratory exercises where students apply what they learn in class while working onan actual Tocal
Area Newwork. This program is designed 1o meet the growing demand for Newwork specialists: Stadenrs who successtully
complete the program are cligible to carn Cisco Cerrified Nenwvork Associate certiticarion, by taking and succeeding the eel-
evant CISCO examination.

1. CS 222: Cisco Nerworking Pundamentals and Router Configuration corresponds wo the Cisco
Networking Academy Semesters | and 2,

2. CS 333: Cisco Advanced LAN and WAN design cortesponds to the Cisco Nenworking Academy
Semesters 3 and 4.

Certificate Program in Relational Databases (ORACLE)

ACT with its Oracle Certified instructor offers the opportunity to become an Oracle certified instructor. The Oracle
Certification Program can give you a distinet advantage. An Oracle Certification demonstrates rhar vou have a solid under
standing of ajob role and the Oracle products used in that role. Being an Oracle Certified Professional can help raise your
visibility and increase your aceess to the industry’s most challenging opportunitics. Thousands of members have restificd
to the value of the Oracle Certification Program?

+ 97% said they have benefited from certification.
+ 96% would recommend the program to a professional colleague.
- 89% said they gained more confidence in their Oracle expertise alter becoming certified.

Students who successfully complete the program are cligible to carn professional ORACLL certitication, by taking and suc-
ceeding the relevant ORACLL

examination,

1. Database Design and Programming with SQL (or CS205)
2. Database Programming with PL/SQL (or CS 312)
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technology & science

Certificate Program in Digital Media

The Digital Media certificate focuses in the new mudia. The topics taught range from computer animation to inreractive
media production, Students acquire a solid foundation in multimedia soltware applications and design issues They work
in the arcas of image design, creation and manipulation, image compositing, 2-D and 3-D graphics, and audio and video
production and integration,

Stadents work in state-of-the-art multimedia labs, where they learn how o use soltware applications from Adobe, Mactomedia
and Discrect, ranging from Photoshop to 3DS Max. They will produce interactive CD-ROMs, create 2-D and 3-D imagery
and motion graphics, design sound for multimedia products, and develop skills in nonlinear digiral video editing,

. Compurer Science 107: Multimedia 1
O Computer Science 207: Multimedia 11
. Computer Science 209: 3-1D Digital Design 1, or
Computer Science 219: Video Game Design 1 with UNTTY and Blender
C Capstone projecr

* The capstone project is not a regular course, it an independent project underiaken by the stadent under agreement with

a faculty advisor, The faculty advisor provides only supervision and as

sment of the project and not regular instruction
Upon completion of the project and by the pre-agreed deadline the student submits the project to the faculty advisor, who

then assesses it and report the pass or fail grade (pass = 75%) 1o the regjsti

L whoin warnissues the certificate. The reg-
istrar’s will keep all projecrs on file for a minimum of 2 years.,




Certificate Program in Web Development

The Web Development certificate focuses on the design and creation of a professional web site. The topics covered are
separated into three different categories: Web Design Guidelines, Professional Web Design Software and Web
Programming,

The student is introduced to the latest design techniques for a web site and will get a hands-on experience of the tools that
professional web designers use. After a foundation on Hyper Text Markup Language (HTML), the program focuses on
Macromedias Web Design software, namely Dreamweaver MX and Flash MX. In the Web Programming section of the
certificate, the students learn how to build dynamic web pages, which is the latest development in the area.

‘The program ends with a capstone project, where students develop a complete Web Site. Applications created during the
program can be used as a portfolio for seeking a job placement in the field.

1. Computer Science 105: Introduction to Programming |
2. Computer Science 206: Web Development

SE Computer Science 306: Advanced Web Development
4. Capstone project

* The capstone project is not a regular course, it an independent project undertaken by the student under agreement with
a faculty advisor. The faculty advisor provides only supervision and assessment of the project and not regular instruction.
Upon completion of the project and by the pre-agreed deadline the student submits the project to the faculty advisor, who
then assesses it and report the pass or fail grade (pass 2 75%) to the registrar’s, who in turn issues the certificate. The reg-
istrar’s will keep all projects on file for a minimum of 2 years.
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technology & science

TECHNOLOGY AND SCIENCE COURSES

he courses listed belonr are expected 1o be offired at feast every hro years and a re-cralnation of the entive conrse curriculum is
carsicd out crery hwe years in order to maintain an npdated list of conrse offerings

COMPUTER SCIENCE AND MATHEMATICS COURSES

COMPUTER SCIENCE

Computer Science 100: Word Processing

In this non-credit course students acquire accuracy and speed on using the computer - kevboard by fearning the "blind typ
ing method”. Scudents also develop their overall computer literacy by gaining exposure to the Windows operating system,
including basic training in word processing (Word).

Computer Science 101: Introduction to Computing

The course aims at making the student an effective computer user within the contemporary networked enviconment off
both the office and che Tarerner Students kearn the usage of modern programs suitable for composition, calculation and
presentation, as well as the Tacilities available for communicating and rescarching through the Internet. T'he fundamentals
of how the computer and a network of computers work are discussed in order to provide a basic understanding of the
modern computing eavironment, May be taken as Computer Science GER.

Computer Science 105: Introduction to Programming 1
The course starts by exposing students to modern Tnformation Systems and the basics of Information Technology, as

as practical exercises on the usage of a computer in the maodern, nerworked environment, Subscquently students are intro
duced 10 2 moder programming tanguage and are taught the basic elements of programming, Programming 1opics include
dma cypes, operations, objects, and an introduction to structured progranuming,

May be taken as Computer Science GER.

Computer Science 106: Introduction to Programming 11

The principal aim of this course is to develop students’ problem solving skills with respect to computes programming,
Building upon the foundations of Computer Science 105, the course exposes studenis 1o a variety ol programming tasks
as well as 1o the important conuol sructures requiced for performing them, Topies include variable scope, control low,

event programming, programming with classes and debuggping techniques.
May be taken as Computer Scicnce GER. Prereq: Computer Science 105

Computer Science 107: Multimedia 1

This course is an inwoduction o digial muliimedia. All medin components (digital pictures/graphics, 1ext, animation,
sound and digitl video) arc inroduced and theiv parameters defined and stadied. Software multimedia development tools
neeessary for the ereation or capture of digital media are presented, and srudents acquire hands on expericnee with a pack
aue tor cach media category. IHardware essential for the capture/creation of the media is also presented, Multimedia proj-
cet design parameters are examined and applied 1o a student capstone projeet

May be tuken as Computer Science GER.




Computer Science 151 Quantitative Computing

The course aims at deepening student quantitative skills by intereelating mathematical modeling and spreadsheet implemen-
rarion. Students are presented eal world problems encountered in the modern enterprise, with emphasis on spreadsheer
computing and are taught both the marhematical background and the necessary stracrures for tackling the problem with
spreadsheets, Fmphasis is placed on mutual translation of mathematical model and spreadshect implementation. ocus is
on Business Planning and ropics are drawn from Microcconomics, Uinance, Markering, Managevial and Financial
Accounting,  Mathematical topics covered include: Real numbers and theiv computer implementation, polynomial, expo-
nential and logavithiic funclions, matrices, linear programming and optimization, recarsive models, discrete approxima-
rion of the devivative and integral. May be taken as Computer Science GER. Prereq: Computer Science 101 or 105,
Math 101

Computer Science 201: Business Computing

The course aims at presenting Business majors with the basic computing structures needed to support a company's man-
agement. Students will he exposed 1o data ables from a variety of business activities as well as the database techniques nee-
essary to maodel and cffectively process these data for the purposes of company assessment and planning, Lixamples of
applications residing in the WWW will be presented, analyzed and subscequently implemented by students with the data-
base medium used in the course, Prereq: Computer Science 151

Computer Science 205: Business Data Management

This course deals with numerous forms of business data employed in monitoring business operations, and covers table
design and handling data using a popular database program. Topics include Business Data Modeling and Design, Activities
Monitoring, Data Analysis, and Company Assessment. 'This course, based on Relational Data Modcling, teaches students
how 1o build small business applicarions with tools for managing Relational Databases. Prereq: Computer Science 105

Computer Science 206: Web Development

“T'his course is designed for students who have a good knowledge of computer sysiems and Tamiliarity with the Workd Wide
Web, It provides an inttoduction to development for the Internet, The course involves the creation of both static and
dynamic or interactve web pages using a range of tols from basic text editors, through TITMI. specific tools as well as a
web development tool, Topics covered include Web page design issues, basic understanding ol Wel authoring and site
management, HTML, Web development using specialized tools, and fundamentals of animaton software,

Prereq. Computer Science 101 or 105

Computer Science 207: Muldmedia 11

This course is the continuation of CS107. Advanced cditing techniques of digital images and digieal video will be present-
cd, studicd and practiced. Basic animation techniques (using Macromedia Tlash) will be presented, studied and practiced,
Students will acquire further skills on capture hardware (Photo, Video, Audiu). Individual student capstone projeets on
Video and animation will be assigned ar the end of the coutse. Prereq: Computer Science 107 or permissinn of instructor
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Computer Scicnee 209: 3-D Digital Design T

The focus of his course is the intoduction w the 31 workspace, ereation wols, and the basies of 3D design. Including
modeling 30 geometry, creating marerial restures and lighring, and rendering outpar to animation and still image formats
3D animation echniques will also be preseated, studied and practiced. The concepts and interrelationships of developing
a story and character fromy premise to production will he presented, studied and implemented by students on a final cap-
stone projeer. Students will acquire hands-on experience using 3ds max and will build on their 21 skills with rhe use of
Photoshop as an aid in the cication ot exture maps. Prereq: Computer Science 107

Computer Science 211: Fundamentals ot Wireless LANs

Fundamentats of Wireless LANs is an introducton conrse that will focus on the design, planning, implementation, oper-
ation and traubleshooting ol wircless networks, [t covers a compichensive overview of technologices, sceurity, and design
best practices with particular conphasis on hands-on skills in the tollowing arcas: Wireless LAN sctup & troubleshooting,
802,01 Ta & 802, 1 technologics, products and solutions, Site Surveys, Resilicot WLAN design, installation and configusa-
tion, WELAN Sccurity - 802.1x, AL, LEAP, WL, SSID, Vendor interoperability strategies and Wireless bridging,
Prereq: Permission of Instructor

Computer Science 215: Data Structures
"This course provides an introduction to modeling with daca structure
oriented programming as well as innoducing algorithms used for data straceares. Topies include Object Class Hierarchies,

, and considers principles of structured and object-

Procedural Programiming, with Objects, Management of Data Structores, Introduction to Madeling and Simalation, and
Object Class Programming. Prereq: Computer Science 106

Computer Science 219: Video Game Design with UNITY and Blender
This cowrse introduces the critical study of computer video games and the professional practice of game design, Through
students will better understand the current marker for

readings, discussions, research, and practical “hands on™ proje
games and simulations and develop the fundamenral skills necessary (o enter the international computer games industry.
Although the commercial video game pipcline will be discussed, the actual production framework (or the class will micror
an independent game development team

The goal of the course is to prepare students to work in such game development teams and tackle game-play ideas.
Students will be expected to fill muliple roles in the production process, and gain hands-on experience in the collabora-
tive processes of game design, project management, scripting, graphics, animation, and play-testing. Prereq: Computer
Science 107

Computer Science 222: Cisco Networking Fundamentals and Router Configuration
This course offers an introduction to computer systems and actworking fundamentals hased on the OST network model
and industry standards. The irst part eaches the fundamentals of neework design and the installation of eabling, Topics

covered are nerwork 1opologics, 1P addressing, including subner masks, nenworking components, and basic network design.

sacises and are introduced to LAN switch-

In the sceond part ot the course, students begin simple youter configurarion ex
ng, Topics covered are routing, theory and router technologies, vouter configuration, routed and routing protocols,
Prereq. Computer Science 101 or 105 or permission by instructor

Computcer Science 230: Engincering Problem Solving and Computaton

The couwrse tocus

s on developing skills in algorithmic thinking by preparing computer programs (o analyze and present
engineering dara, The students learn o write, in CH++ and Matlab, the types of progiams needed for engineering problem
solving, They also become fmiliar with a wide varienn of interesting and challenging engineering problems that can be
solved with progrannnable algorithms.
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Computer Science 235: Artificial Intelligence
This introduction ro the subject of Arrificial Intelligence (A1) will have as irs cenal subject the question "Can

think?” The course considers the history of "thinking machines” and the current seae of the are. ‘Typical cognidve tasks
g £ 5 5

chines

perlormed by machines involve visual perception and recognition, understanding language and tanslation, diagnosing a
paticnt, and playing games such as chess, The course asks at what point we may sav thar machines are intelligent (Turing
Test); what is computation, what is computable, and what is decidable (Church-Turing Thesis); whether thougheis simply
a kind of computation and the human mind a kind of computer (Classical symbol-manipulating Al vs
conncctionism/neural networks); whether there are aspects of human intelligence that ecannot be tansformed into algo-
rithms; and the reladon berween Al and the building of robots and other "autonomous agents,” Prereq: Computer
Science 101 or 105, Philosophy 101

Computer Science 304 - Introduction to Mobile Device Programming

This course focuses on Jearning to program small size applications (apps) for Android, the most common open source
operating system for smartphone and tablet devices. Siudents will be introduced 1o the Android software development kit
and learn to write apps that combine sensor readings with uscr inpur, deposit and retrieve dara from the cload and pub-
lish their crearions on the Android app ccosystem. There will be a final app creation comperirion which will be judged on
utility, originality, versatility and coding clegance. Programming experience is recommended for all participants, Prereq:
Computer Science 105

Computer Science 250: E-commerce
This course provides students with a broad understanding of the electronic commerce domain, Itintroduces aspects of ¢-

commerce, and students gain insight into technical, business, legal and policy issues. On completion of the course busi
ness students will be able to underseand what c-commerce is and how 1o exploit an e-comimerce strategy in an organiza-
tion. Students will be ready to comprehend the e-commetee domain and apply it technically

Prereq: Computer Science 101 or 105

Computer Science 305 : Programming in C++ and Matlab

This course builds on the algorithmic skills developed by students, and focuses into materializing this knowledge into devel-
oping computer programs Lo tackle real world problems using the programming language CH++, Topics include program
stracture, functons, arrays, pointers, The course also provides an overview of the op-ranked Mathemalics software
Matlah. A final integrated project addresses the issues involved into combining C++ and Mataby and helps students appre-
ciate problem solving in the real world environment.

Computer Science 306: Advanced Web Development
This course builds on the <kills and knowledge about creating and publishing Web pages and sires taght in CS 206, 1 also
ted in pursaing a carceer in web sire

introduces students to advanced Web development areas, required for students interes
design. Marerial to be covered includes Advanced Web Design and Animarion fearures, Web site management, Browscr
Tssues, Cascading Style Sheets (CSS), applying the Common Gateway Interface (CGI, dynamic TTTMILL, and emerging Web
standards. Prereq: Computer Science 105 & 206

Computer Science 309: 3-D Digital Design 11

This Course will build on the existing ¢s209 course and serve

a more in-depth study of 3d digital design in practice and
theory. This course will continue developnient from 5209 topics, and the tollowing intermediate to advanced topics which
are beyond the scope of 3209, will be presented, studied and practiced. This includes, Narbs and Patch surface modeling,
advanced Material, Mapping and Lighting techniques and more advanced Rendering methods. Advanced character anima-
tion tools will also be covered including Character studio and Max’s character animation tools, Lt will also cover Dynamic
simulations using Reactor and introduces max scripting. Prereq: Computer Science 209
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Computer Science 310: Computer Atchitecture
The course starts from the basics of digital electronics and gradually builds up to the ¢

ien of a complete computer sys-

tem. T'he major topics covered are: Fundamentals: An introduction ro digital clectronics, building from simple logic gates

into tip-tlops, registers, multiplexors cre. Basics ot Computer Architecture: Buses, memory, data tepresentation, arithmetic

np('rﬂrinns Conrtrol: Data pnrh lavour, p;\n;lll«li\’m in the processor, hasics of piirwlim-: Tnstruction set desion: Designing o

processor to execute programs, Interfacing to rhe outside world: Analogue and digital deviees, synchronous and asvnchro-
nous protocols, interrupts, communication with other computers. Improving usability and performance: Proieciion, cache

memory and mentory hicrarchics. Prereq: Computer Science 105

S,

Computer Science 312: Database Management Systems

This course offers a systematic coverage of modern Database Computing theory and technology. Topics include Relational
Algebra, Data Modeling, Database Design, Concurrency and Locking, Client-Server Database Management Systems,
Interface Design, trends in Database Systems, combination of Object Oriented Modeling, and Relational Databases. The
coutse is based on a modern client design ool and requires Fvent-Driven Programming. Prereq: Computer Science 205

Computer Science 321: Operating Systems
This course introduces

rudents 1o the principles of operating system design and to the prevailing wehniques for their
implementation. Thyee concrete examples of operating systems are used to Jlustrate how principles and teehniques are
deployed in practice. The major topics covered are: Processes: Purpose ol the O, Fatities and Functions, Process

Management, Creation / Scheduling / Teemination, Communication/Synchronization, The OS Kernel. Mumory Systems:
Hicrarchical Organization, Contiguous storage allocation, Single: and mulri- programming, Static and Dynamic pasrition
ing, Segmentation, Paging. Tile Systems: Directory organization, File types and file organization, Consistency and efficien-
¢y (cg ina nerwork), Case Studies: Windows, Linux, Unix. Prereq: Computer Science 105

Computer Science 322: Netwotk Operating Systems and Administration

This course combines theory of operating systems and networks and their application to modern nerwork management,
Topics include multitasking, network file systems, client-server architecrures, coneuriency, and network administration,
Prereq: Computer Science 215

Computer Science 323 — Java Network Programming

‘This coutsc is designed to expand the students' knowledge and experience in analvsis and design of computer network

applications by focusing itsclf on computer network programming, The aims of the course are o provide stucdents with
the basic knowledge and understanding of computer networks with Java essentials - how Java language associates with
computer networking topics. This ranges from the essential elements of the
damentals and distributed systems' princjples. 1o will also provide an inwoduc
of nerwork sofeware. "lo be able to complete this module, a student should have basic knowledge about computer net-

ava programming language (o nelworking fun-
u § languag,

on 1o the theory, design and implementation
works, especially the Internet, and some basic progiamming skills in Java, Prereq: Computer Science 105

Computer Science 325: Distributed Applications

“This course examines in detail the software and hardware technologies prevalenr in the Internet and provides an introduc-

tion to the principles and methods for creating distributed on-line client/scrver applications that are the basis for electron-
ay Inrerface, Java,

JavaScript, Active Server Pages, and database connectivity tools are presented. Coverage is also given to emerging standards

ic commerce as it is conducted over the Internet, Methods and tools such as FITMLL, the Common Gatew

for information exchange, encryption and validation, Prereq: Computer Science 312

Computer Science 330 — Introduction to Mobile Robotics

The primary difference between robots and other types off computing devices s their abilitg 1o have a physical effect on
their environment, cather than 1o simply gather process and communicate dat This is particulacly apparent in the case of
autonomous and semi-autonomous mobile robots: they Face the challenge of acquiving data from their surroundings,
selecting their own navigaton waypoints and dynamically aliering their course of action 1o account for obstacles, power
students will work in teams and

supply restrictions and unexpected events. In this inttoductory experiential learning cours




be challenged to build both the hardware chassis and sofltware algorithms (or such robots, using the Tego Mindstorms
robotics kir and additional resources. ‘The course will commence with simple sensor data acquisition, proceed with the use

of actuarors, basic navigation, obstacle avoidance, scosor daa fusion and conclude with several vobotic team challenges

Prereq: Computer Science 105

Computer Science 333: Cisco Advanced LAN and WAN Design

I the first part ol this course, students learn 1o conligure routers and switches and use network management technigues
0 find and fix actwork problems: Topics covered include advanced router conliguration, LAN switching theory, and
VEANs There is significant emphasis on project-based learning 1o the second part of the course, concepts and methods
involved in wide area networking (WAN) design and implementation are introduced. Topics include WAN theory and
design, WAN wehaology, PPP, Frame Relay, and ISDN, Numerous topic
ed case studies, By the end of this course, students cornplete advanced projects in network design and management

and issues are covered through the use of thread-
Successlul completion ol this course prepates students for the Cisco Certilied Networking Associate test (CCNAY,
Prereq: Computer Science 222

Computer Science 412: Object Oriented Programming
The course provides a systematic coverage of Object Oriented Modehng and Applications, Topics include Object Models,
ses, Applicanon Modeling, Simulanon with

Objeet Class Design, Inheritance and Polymorphism, Sotrware Rease wich C:
ts, Prereq: Computer Science 215, 312

Ohject Classes, and Business Process Modcling with Ohje

Computer Science 422 — Advanced DBMS

This course locuses on creating and manipulating databascs using SQL and PL/SQL. programming languages for Oracle
i are deseribed usmg SQILand PL/SQT., The theoretical
ssues are diseussed including indexing, key definitions,

databases. Advanced query capabilitics and procedural constructs
foundation for using these capabilities is presenced. Performance
and data constraints. The role of application development in ease ol use, query optimization, and system performance is

discussed, Prereq: Computer Science 312

CS 443 — CS 444: Capstonc Project

This is a set of linked courses 10 be waken in sequence over the course of the senior vear. The course aims (o yive students
the opportunity to work in a guided but independent fashion to explore a substandal probleny in depth, making practical
usc of principles, techniques and methodologies acquired elsewhere in the program ol scadies, [ealso aims o give experi-
the

ence of carrying out a large piece of individual work and in producing a (inal project report, It has two distinet phas
prepacatory phase focusing on literature review, assessment of Technologies and Project Specification and the implemen-
tation phase focusing on projuct design, development, documentation and presentation.

Computer Science 450: Systermn Analysis and Design
stucdents to the sole of modern systems analysis and design and the rools used 1o build suce

This cousse introduce: ful
informarion systems in the contexr of an organization. Students are introduced 1o intormation system development frame-

works and methodologics and learn to use data, process and network modcling tools, and system design tools, The roles
of provoryping and user interface design, sofrware design and system implementation and testing arve also considered, The

course concludes wirh an approach o the process of system support and maintenance

Prereq: Computer Science 201 or 205

Computer Science 499: Advanced Programming Tools

This course 1s a complete inroduction to NET and object-oricnied programming This course will help siudents build a
solid foundation in NIZT, and show how to apply these skills by using numerous examples. Learning NIST introduces fun-
damentals like Visual Studio UNIVT a tool set [or building Windows and Web applications, Students learn about the syntax
and structure of the Visual Basic NIT Janguage, including operators, classes and interfaces, structures, arrays, threads, con-

sole, passing puameter sions, cookics and manipulating all wpe of suings, Studenrs will also be asked o develop v

ious kinds of applications--including those thac work with databases (ADO)--and web services (ASPX) and making use of
NML. Finally the course focuses on how to build installable applicatons asing the Scuap plafform ot NIVT 1o creare 2MSI

self installed applicatons, Prereq: Computer Science 412 or Permission of instructor
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MATHEMATICS

Mithematics 100: Mathematics for Decision-Making
An introduction o selected arcas of mathematics in Tamiliar scuings with the objective of developing studenrs' conceptu
al and problem solving skills. The course includes a srudy of marhemarical concepts selected from geaph theory, planning,

and scheduling rechniques, staristics, probability, game theory, growth patterns, coding information, voring

apportionment. May be taken as a Math and Statistics GER,

ystems and

Mathematics 101: Elements of Finite Mathematics

T'his course places an emphasis on the role of functions (coordinate systems, properties, graphs and appheations of poly-
nomial, rational, logarithmic and exponential tunctions), solving systems of Jincar equations, mawix operations, mathemat-
ics of finance, and introducrory counting techniques. May be taken as a Math and Statistics GER,

Mathematics 115: Calculus

This course covers: rate of change and introduction of the derivative for functions of one variable; applications of the
derivative 1o graphing one-variable functions and to oplimization problems; introduction of functions of several variables
and partial derivatives; problems of unconstrained and consuained muldvaciable optmization; applications of differential
equations; integration of functions of one variable and applications, and advanced methods of optimization. Emphasis is
placed on applications and problem solving through conventional and computer methods.

My be taken as a Math and Statistics GER. Prereq: Math 101

Marthematics 120 Caleutus T
This comse provides a solid foundaton in Calealus concepts, tools and techniques for the student entering Science and
Linginceting fields. The cowse covers definition, calculation, and major vses of the derivative, as well as an introducrion to

integrarion. Topics include limirs; the derivative as a limir; rules for differentiation; and formulas for the derivatives of alg
brai 1y,
optimization, lincar approximations, and related rates, Topics on integration include the definition of the inregral as a limir

¢, trigonomeric, and exponenrial/loparithmic funcrions. Also discusses applications of derivatives 1o motion, dens

of sums, anti-difterentiation, rhe tundamenral theorem of caleulus, and integration by the U-substitution and Tnicgration

by parts weehnique The course emphasizes conceptoalization, modelling, and skills. “There is a concentration on multiple
ways of viewing functions, on a viriety of problems where more than one approach is possible, and on student activity

and discussion
STATISTICS

Statistics 205: Statistics 1

This course introduces students o basic statistical coneepts and techniques. Each technique s illuserated by examples,
which help students o understand not only how the statistical teehniques are used, but also why decision-makers need to
use them. Topics covered include Frequency Distributions, Statistical Descriptions, lntroduction to Probability Theory,
Discrete Probability Distiibutions, Continuous Peobability Distributions, Sampling and Sampling Distributions. imphasis
is given to problem solving with the use of statistical software

May be taken as a Math and Statistics GER, Prereq: Computer Science 101, Math 101

Statistics 305: Statistics 1T
Continuing from Statistics 207

, this course Tocuses on Interval Tstimaion, Flypothesis Tesung, Statistical Inference abour
Means and Proportons with Two Poputatons, Infevences about Population Variances, Analysis of  Variance and
Lixperimental Design, Simple Finear Regresston and - Corrclation,  Index: Numbers, and - Now paramerric: Merhods
Fimphasis is given to problem solving with the use of statistical soliware, Prereq: Stat 205




NATURAL AND PHYSICAL SCIENCE COURSES

Anatomy and Physiology 115: Integrated Human Anatomy and Physiology 1

This course is the first part of a two-part Anatomy & Physiology Course. Tris designed to provide an understanding of
the anatomical stractures; function and regulaton of integumentary, muscular, skeleral, nervous and endocrine systems.
This course aims 1o provide students with knowledge of normal function of the organ sysiems and thereby provide the
informarion base for interpreting dara celating to health and disease. Tor those in health fields, this information will serve
as the foundation for most ol vour courses, Co-requisite: Human Anatomy & Physiology 115 Lab

Biology 101: Introduction to Biology

This course introduces the basie principles of modern biology, the framewaork within which new discoveries are interpret-
ed and the relations mnong various branches of biological research. Emphasis is given o mammalian - particularly o
human - biology, the genctic revolution, the cukaryotic cell, and mualticellular systems. Laboratory included

My be taken as a Natural and Physical Science GER.

Biology 112: Principles of Biology

T'his course is designed 1o introduce the basic principles of modern biology, the framework within which new discoveries
are interpreted, and the redations among various branches ol biological rescarch. The goal of this course is to provide first-
vear college studenrs wirh a firm grasp of the major concepts underlying biological processes, Students who are inceresred
in carcers in biological scienees, biomedical sciences, and biotechnology should find that the course provides a firm grasp
on an understanding of the concepts that will serve them well in their academic track that lies ahead. The materals cov-
ered iaclude the strucrural and funcrional aspeces at the molecular and cellular Tevel of the following: cell structure and
function, cell organclles, cellular reproduction, cellular respiration, photosynthetic pathways, Mendcelian inheritance, DNA
structure, 1eplicarion, gene structure, and gene funcrion and expression/control,

Chemistry 101: General Chemistry

Designed lor non-science majors, this course presents the basic principles of modern Chemistry within the framework of
the modern world and the processes involved in technological developments. Information is first preseneed at the submi-
croscopic level of clectrons, atoms, and molecules to show how subtle events at this level may be propagated upward to
alfect organisms, socicties, and enlire ecosystems. Acids, bases, and their equilibria are treated as basic proton/ clectron
transfer reactions related to organic and inorganic matter. Laboratory included,

May be taken as a Natural and Physical Science GER.

Chemistry 115: Chemistry for the Applied Sciences

“I'his course aims to introduce students to the fundamental principles of chemistry and their applicarions, Much of the Jan-
suage and fundamental skills of a chemist is applicable to other scientific fields. Students develop, deepen, and broaden
their understanding of connections herween the underlying strucrure of matter and the nature of energy. The course will
cover the atomic and moleculas structure, the naming of ionic and molecular compouads, the deseription of the behavio
and reactiviry of these compounds, the application of stoichiometric relationships, and the prediction of the behavior of
gases, Inadditon, you will get to explore and review the role of work and heat flow in chemical sysiems, the quantum the-
oty, the clecnonic structure of atoms, the attractive forces holding the atoms rogether and influencing their physical prop

crties, and the VSTEPR Theory and molecular geomerry,

Ecology 110: Ecological Principles

The goal of the course is 1o inwoduce students 1o general ecology. It focuses on major ecological concepts in order 1o pro
vide students with a robust framework of the discipline upon which they can build. Each discussion is organized around
rwo or fous major concepts to present the student with a manageable and memorable synchesis of the lecture and it is sup-
ported by case histories thar provide evidence (or the concept and introduce students Lo the research approaches used in
the various arcas ol ceology, Special emphasis 1o Jocal coviconmental problems countrics face and the approaches they use
in solving these problems. Laboratory included. May be taken as a Natural and Physical Science GER.
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board of trustees

BOARD OF TRUSTEES

T'he Amcican College of Thessalonikiis governed by a Bowrd of Trustees with headquarters in Boston, Massachusctts,
Approximatcly half of the Trustees reside in the New Hogland region while other areas of the United States are well rep-
resented, and an imporrant cohort of Greek ‘Trustees is found in both Thessaloniki and Athens, The Trustees maintain an
office in Boston ro conduct fund-raising and orherwise serve the College.

Allen, Peter S, Ph.DD. Florentin, Jack (66)

Amanatidou, [lsa Gallopoulos, Gregory
Anagnostopoulos, Tambros A, Georgiadis, Stathis (75)

Anroniadis, George A Hadji-Mihaloglou, Serge B, 1isq. (60)
Behrakis, Maria Hardouvelis, Gikas A., Ph.1D. ('74)
Bernitsas, Panayotis (“Noris™) M, Tisq Kafatos, Vassilis E. ('86)

Billis, Angclos V. (°47) Lindsay, Felen (“Lena”) 15, ('64)
Bissell, Georpe S. Mecrisotis, Jamic P,

Brademas, John, Ph.D. Nic_hol:ls, Nestor, M, Fsq

Brewster, Carroll W, LD, bisq Orlanos, Natalia (64)

Papaioannov, Angcelos (°69)
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Constanunidis, Constantnos 8. 81}
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Dimitriadis, Dimiteis 76) Weil, David S., Jr,, Fsq.

Lilfner, Albere (“Chip?) T, 11 Vlachos, Panayotis (“Panos”). Ph.D. (ex ofticio)

livangelidis, Leonidas (°53)




ACADEMIC OFFICES

Office / Division

ACADEMIC OFFICES

Name Location

Phone No.,

e-mail

(2310+No.) name®@act edu

Proveost i, Stamos Kaamouels  New Duilding, Grovnd Floor 298221 stamos
Executve Assistant 1o the Provost Ms. Strata Chatzivasilion  New Building, Ground Floor 398202 chatziva
rfBﬁsi?g,‘iasfyrqgmms Chpir Dr. Nikolss Mourvouhades Bissell Libniry, Lower Level 398385 houtvoul
IHumanitics & Social Sciences Chair D Mariq IKyriakidou New Building, 15t Floor 308253 markyria

Fmgli§l1 fl;ﬁ:hgungc'& Literture Goordinator D Eleni Godi New Building, Ist Floor 308225 eguc
Technology & Science Coodinator My, Manolis Maou Bissell Library, Lower [Level 398380  c¢maou
Coordinntor of Athletics & Student Activitics. My Stepan Partémian New Building, Ground Hloor 398242 siepan
Library Dircetor Ms. Nancy Birk Bissell Library, Ground FFloor nancyb

Bigsell Library Administrative Assistant M, Liiza Vachrsevinou Biszell Library, Ground Flooy 398392 liza
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Office / Division Name Location ("Zf;:r&{::) Mm:'@r:iilledu
ADMINISTRATIVE OFFICES
President Dr. Panaviotis Vlachos Stephens Hall, 1st Floor 398204 pvla
Executive Assistant to the Presidenr Ms. Blena Charalambides  Stephens all, Ust loor 398204 clenacha
Vice-President for Operadons & Planning Mr. loannis 'I‘sm‘bntzr.).{;m .-Src.phg I:Inll,_l s_r_Flo.(-)} 3683?)’K0__
Administrative Assistant to the VP for Opcrations Ms. Lena Markoudi L Stephens Hall, st Floor 398278 elmar
Vice President for Institudonal Advancement Mr. Peter Chresanthakes  Stephens Ha.lJ,_1 st ﬁr)(_;;_ = 398265 peter
Vice President for Finances & HR/CFO Mr, Pavlos Floros Slcpiwns Hall, 15t Floor 398214 plloros
Admini. Asst. to the VP for Finances & HR/CFO Ms. Eleni Montadou Stephens Hall, 1sc Floor 398306 hmont
Assistant Accountant Ms. Lfthymia Fragkopoulon New Building, Ground Floor 398330 efragop
Fliiman Regources Olficer Ms. Vicky Zaroucha Stephens Hall, Ground Floor 398246 vickys
Director of College Relations Ms. Rania Semcrtzian Stephens Eall, 2nd Floor 398327 rsemer
Adumni and Public Relanons Officer Ms. Marina Charitopoulou Stephens Hall, 2nd Floot: 398220 mcharito
Director of Marketing Mr. Theodore Papanestoros Stephens Lall, 1st Floor 398385 rtheodore
Director of International Programs Ms. Arian Kotsi New Building, Ground IFloor 398215 akotsi
Study Abroad Coordinator Ms. Miranda Margariti New Building, Ground Floor 398205 mmargari
Stiitlent Serviees Covglinator Ms. Natalia Alexiou New Building, Ground Floor 398242 nalexion
Director of Enrollment Managesment Mr. Tarek Kouauly Bissell Library, 1st Floor 398398 tarek
Director of Admissions Ms Roula Lebetli Bissell Library, 1s¢ Floor 398239 admissions

Head Registrar

Ms. Antigoni Vlachopoulou New Building,

398207

acoreg

Administrative Assistant to the Registear Ms, Theodora Zafiriou New Building, Ground Tlloor 398224 acrreg

Business Liaison & Carcer Services Officer Mr. Dimitris Diamantis Bissell Library, Basement 398242 ddiamantis
_ITS Manager, Network /System Administrator Mz, Christos Kaloupesoglou Stephens Hall, Basement 398333 chris

Receptionist Mr. Vassilis Loukidis New Bu‘ilding, Ground Floor 398216  vioukid
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