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ACT STATEMENT OF ACCREDITATION

The American College of Thessaloniki, a division of Anatolia in Thessaloniki, Greeee, Is aceredited by the
New Jingland Association of Schools and Colleges, Inc.,, through its Commission on Institutions of Higher
Liclucation

Accreditation of an institution of higher education by the New Fingland Association indicares that it meets o1
exceeds eriteria for the assessment of institutional quality periodically applied through a peer review process
An aceredited college or university is one which has available the necessary resources 1o achicve its stated
purposes through appropriate educational programs, is substantially doing so, and gives reasonable evidence
that it will continue to do so in the foresecable futare. Insticutional integrity is also addressed rhrough acered
Itation.

Accreditation by the New Fngland Association is not partial bue applies to the institution as a whole. As such,
it is not a guarantee of every course or program offered, or the competence of individual graduates. Rather,
it provides reasonable assurance about the quality of opportunitics available to students who attend the institution.
Inquities regarding the accreditation status by the New [ingland Association should be directed ro the admin-
istrative staff of the institution,  Individuals may also contact:

Commission on Institutions of Higher LEducarion
New England Association of Schools and Colleges
209 Burlington Road

Bedford, MA 01730-1433

(617) 271-0022

c-mail: cihe@ncasc,ory

web-site:r wwwineasc.org

OPEN UNIVERSITY VALIDATION:
Institutional Approval and Program validation by The Open University

The American College of Thessaloniki s approved by The Open University (OU) as an appropriate organiza-
tion to offer higher education programs leading to Open University validated awards,
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All four of ACT’s undergraduate degree programs- BA (Hons) Business Administration, BSc (Hons) Business

Computing, BA (Hons) Linglish and BA (Hons) International Relations - are currently validated by The Open

g,
University, Al Fall 2013 entering students will complete a single course of studies leading simultancously to a

dual degree: a US, degree from ACT accredited by NEASC and a Furopean degree awarded by The Open

University, ACT s onc among few institations o enjoy such a privilege in international higher education, -
Details on these programs are available trom the Admissions Office and the Provost’s Office,

For more information about The Open University and its validation services, including the Student’s guide to
studying on a program validated by The Open University, please visit http://www.open.ac.uk/validate

Institutional Memberships
The American College of Thessaloniki holds institutional membership in the following organizations:
1. Association of Amerjcan Colleges of Greece (AACG)
2. Association of Amcrican International Colleges and Universities (AAICU)
3. The Institute of International Education (1115)
4. American International Consortium of Academic Libravies (AMICAT)
5. Committee for the Support of Libraries (CSL)
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UNDERGRADUATE DEGREE

Fall 2013

HNew Stiidant Orientation
Registration

Study Abread Oriedtation
Firat Day of Classes

Laut Placement Evaluation
Last Day for Course Changes
Fall Break.

Last Bay to firop a Course

PROGRAMS

September 16/ M)
September 16-17 (M-Tu)
September 19-20 (Th:F)

Seprember 23 (M)

September 24 (1)

Seprembor 27 (F)

Octiaber 25-28 (F-M)
November 15(F)

i

Last Day of Clisses Before Winter Break Becember 20 (F)
Classes Resumes January B (W)
Last Day of Classes Jankmry 16/ (Th)
Reading Day January 17 (F)
Final Examinations JinUary 20:24 (WE)

(Nntr for prospeciive Fall 2013 Study Abroad students: *As Fall U5, Study Abroad students neer (o relum (o their home Istitulions for the Spring semester,

they are n. required Lo complete he Fall term following Lhe Winler Break The carlicst departure date Is December 17, by making arrangements with one's

Imtructors m P sbmitied, licludimg
INE week of abs 20 and one s last day of - o examgle, e slast class fs onec 13,

e i b g one week's excused alnemices during the perlod Sept. 23 Dec 1) Any depatture “before’ December 17 for serlous personal of family

prias official spproval of

V) 2011 3 et ||Fm||un| wlll b .irm.l stk illpted |0 e Anaching nctiesule eptember 21 Decembed 1, with el sesns pheduled
51 J

s & Loty bl it o Buomirs ek g, fhe Pl wopulvdlind il A tenilard 14 -wenh tem g schedate.
Heve snﬁéﬁf‘.mient.mq'n;nesism!.ﬂqn
Study Abroad Orientation

Febriaty 3 (M)
February 6-7 (Th-F})
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Fitat Day nil.'.lnssés Fabruary 10 (M)
Last Placement Evaluation February 11 (Tu)
Last Day for Colirse Changes Febhiary 141(F)
Shrove Mondiy (Kathara Defteraj, no classes March 3 (M)
Independence Day (no-classes)| March 25 (M)
Last Day to Drop a Course March 28 (F)
Last Day ol Classes Bifore Spring Break April 11{F)
Classes Resume April 28 (M)
May Day (00 classes) May 1T
Last Day of Classes May 30(F)
Finsl Bxaminations Jursa 206 [M:F)
Commencement June 26 (W~ Tentative)
Study Abroad Orientation June 16 (W)
First Day of Classes Juie 18 (W)
Last Day for Course Chanjes June49Th)
Last Day to Drop a Course July 2 (W)
Last Day of Classes July 16,(W)
Reading Day July 17 (Thy

Final Eaminations Jiily 18 m

,:
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MBA PROGRAM

New Studant Orientation/Registration

Fall 2013

September. 21(5a)

mic ca

lendar 2013-2014

Pree terfm courses

Fitst Day of Classes

Break

No classes

Classes Resume

Make-ujy class for October 28
Break

Final Examinations

First Day of Classes

Last Day ol Classes Bolote Christmas Break

Classes Resume

Makeup class for January 6
Make-Up class for January 7
Break

Final Examinations

TBA

September 30 (M)

Oetobier 2125 [M-F)

Ogtaber 28 (W)

October 29 (Mo)

Navember 18 (M)

Hovember 19-November 22 {Tu-F)
Nevember 25:November29 (M-F)

Becember 2 (M)

- December 20/(F)

Janudry 8 (W)

Usnuary 27 (M)

January 28 (Tu)

Janyary 29+ January 31 (W-E)
February 3:-February 7 (M-F)

.
First Day of Classes February 10
Break . \March 3:March 7 (NF)
Classes Resume March 10 (M)
Shroves Monday, No Classes March 18/(M)

acade

Independence Day, No Classes

Break

Make up class for March 25

Final Examinations

Last Day of Classes before Spring Break

March 25 [Tu)

April -April 4(Tu:F)
March 31
ApriLT-April 11 (M-Fi
Aprit 11 (F)

First Day of Classes April 28 (M)
May Day, No Classes May 1 (Th)'
Make up class for May 1st May 19 (M)
Break i May 20:May 23 (TuF),
Last Day of Classes June 13

Final Examinations

Commencement

Juie 16-June 20 (M-F)
June 25 (W - Tentative)

* Make-up classes for holldays will be conducted durlng the breaks.
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ACADEMIC & STUDENT AFFAIRS
AND INTERNATIONAL PROGRAMS

OFFICE OF ACADEMIC AFFAIRS & STUDENT SERVICES

Acting Provost Student Services Coordinator
Dr. Archontis L. Pantsios Ms. Laura Strieth

New Building, Ground Floor New Building, Ground Floor
2310 398-228 2310 398-242

Email: apantsio@act.edu Email: Istrieth@act.edu

I'he Provost's office & Student Scrvices oversees and coordinates alb aspects of academic & co-curricular Jife at ACT. The
Ofice aims to foster intellectual, emotional and physical growth and Jeadership potential in an environment that supports
and challenges the student population. The College’s size and commirment to personal attention allows faculty advisors
and Student Services staff 1o engage students in a variety of student clubs and academic societics, Jeadership development
and community scrvice opportunities, athletics, and receeational sports.

All issues relating (o academic affairs & student services / policies are clearly defined and detailed in the ACT Student
Handbook, s intended to address some of the common questions and concerns relating to academic and student life

OFFICE OF INTERNATIONAL PROGRAMS

Director of International Programs Asst. Director of Enrolment Officer for North

Ms. Arian Kotsi International Programs America

New Building, Ground Floor Ms. Efi Antonakopoulou Ms. Elizabeth Moskofides

2310-398-215 New Building, Ground Floor Anatolia College Trustees Office

Email: akotsi@act.edu 2310-398-205 18 Tremont Str., Suite 784, 7th Floor
Email: antonefi@act.edu Boston, MA 02108

Ul [eouUeUlj / judpnis / oruiapede

(877) 524-7301 toll free (in US)
(617) 742-7992 (US Office)
Email: abroad@act.edu

3

Study Abroad Opportunities
US Students Coming to ACT

The Study Abroad Program ar ACT has been growing in the past few years with more than 300 students now coming to
ACT trom the US cach vear The Office of International Programs is responsible for the Study Abroad Program at ACT

(for US students studyving at ACT). All stucly abroad students are bound to the rules and regulations of the Handbook and

gonewio

the Carlog of Srudy.

The ACT study abroad program includes a three-day comprehensive study abroad oricnration, an organized weekend cul-
tural excursion in Arhens, twice-monthly meetings and an exir evaluation

Srudy abroad students are fully inregeated into ACT's regular courses and programs during rheir semesrer (o1 year) on cam-
pus, In addition ro Modern Greek (which all study-abroad studenrs not Hucnt in the language are suongly advised ro rake),
students e free to cnroll inany other regulnly-seheduled courses they wish in order o fulfilt cither elective or major

requirements ar their home insttution n
Students should adedyess the Office of Tnrernatonal Programs for further information
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academic / student / financial information

ACT Students Studying in the US

ACT Students Studying in the US

ACT has signed a number of study abroad and exchange agreements with colleges and universities thar enable students to
spend asemester (or, in some cases, an academic vear) studying in dhe US. Through these study abroad and exchange
agreements, ACT students may spend a semester, normally in their scecond or third vear of study, at a college in the US,

and upon return to ACT receive Wl vansfer credit for all courses suecessfully completed while abroad, Agreements with
partner schools allow ACT students to enroll at cullaborating institutions for a semester while continuing to pay ACT

tuiion and fees

FINANCIAL POLICIES

Vice President for Finances
Mr. Pavlos Floros

Stephens Hall, First Floor
2310 398-214

Email: pfloros@act.edu

All issucs relating ro financial policies / administation are clearly defined in the ACT Student Handbook. Lollow ing is a
synopsis of the financial aid policy and the eligibility criteria applicable for inrerested students,

Scholarships at ACT

The very definition of the word “scholarship” embaodies what the college experience is all about — learning, knowledge
acquired by study, and the academic achievements ol a student. ACT recognizes top students for outstanding academic
achievement and helps them build a better future

ACT strives to be notonly the Tsi choice, bur also an affordable choice for 1he education of youth from Greece, Southeast
Furope, the US and beyond. To thar end, the College awards {inancial aid (o a subsiantial aumber of students in each enter-
ing class, Financial aid awards aim 10 make quality education afTordable 10 stadenis in need, particularly during these diffi-

cult times, and also reward a student’s academic accomplishments and potential. The American College of Thessaloniki
has developed a well-established program of financial aid o assist stadents in their quest for a college education, This pro-

gram cnsures that no stadent should be deprived from attending ACT because of financial stains,

Our goal is 10 provide opportunitics for ¢

“adenucally alented students to achieve their aspirations through the pursuit of
a college educaton, At ACT we foster an envitonment of recognition and equal opportunitics that lead to academic exccl-
lence
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Financial Aid Scholarships at ACT

What is a financial aid scholarship?

The financial aid program grants awards to both Jocal and international undergraduate and graduare students.
Financial aid grants will be determined according to student or family financial need, as HFPH)& fiate, and aca-
demic merit within College budget limitations. Financial aid is a percentage reduction in the ACT wition fees,

How can | apply?
Candidates should submit the following documents to the Admissions Office:

¢ 4 letrer explaning in detal the financial sitvation of the candidace’s family, and his/her educarional
r\h]r:'r 5

* the complete mx statements of the people financially responsible for the candidate
(parents/puardians) for the last two vears, including the real estate tax statement;

* a personal €

complefed AC

Financial Aid Application Form (online).

When should | apply?

Candidates who wish 1o be considered for a Finuncial Aid Scholarships must complete ACT's Financial Aid
Application online in addition to therr applicarion tor admission. The application must be submitted, complete
with all supporting material, at the tme of adinission application. Due to the limitation of funds available, it
15 advisable to apply in time. A Financial Aid scholarship is normally renewed on an annual basis, pending avail-
ahility of funds, and providing thar the recipient:

* Maintain a good academic standing based on the award level received.

* Maintain a full-time status (12 credit hours per semester or above); unless you're a graduating senior and
that’s your last semester.

¢ Continues to demonstrate financial need

The financial aid committee consists of administrative and faculty staff members, The committee decides
based on the credentials submitted by the applicants and the availability of funds, Notification regarding a
financial aid scholarship is normally made within a month afeer the application,

Who is eligible for a financial aid scholarship?

ion to the school may apply for a finaneial aid scholarship. ACT does not
we or disability in the administration of its
s

ain requirements must be mee

Any candidute applying for admi
diseriminate on the basis of race, creed, color, sex, nanonal origin,
acadernic and admission policies, scholarship and financial assiseance pre
In order to be considered for the Instatutional Financial Aid program, cer

* Be enrolled or accepted for enrollment. )

* Be degree-seeking,

» Demonstrate financial need through submitting rhe financial aid application,

An interview mayhe required, cither in person, for Greek residents, or via skype, for international applicants.
MBA Financial Aid

ACT strives to be not only the Tst choice, but also an affordable choice for the education of vouth from
Greeee, Southeast Furope, the US and beyond. To that end, the College awards finaneial aid to a substantial
numiber of studenes in cach entering class, Financial aid awards aim to make quality education affordable o
students in need and also reward a student’s academic accomplishments and potential, The Amcrican College
of Thessaloniki has developed a well-established program of financial aid to assist studenrs in their quest tor
a college education. This program ensures that no student should be deprived from attending ACT because of
finaneial constrants,

Ul [eOUBUY / 1UIpnIS / OTWopede
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student / financial information

THE BISSELL LIBRARY

| P g O . f b . P ArTrn 4 [ 1 ~n 4 A - 1 . .
sary Amciican College of Thessalonihi (ACT) opened iuthe fall o 2002 and is ouc of die Tugest Fnglish

language librarics in Greeee. The three-level, 4,500-square meter Library is one of the largest private learning resouree cen-
ters in southeast Europe. The Bissell Library offers a collection of over 26,100 books in print, over 90,000 clectronic
books, DVDs and other media. The Library collection siengihs include business, inrernational eclations, politics and
Balkan Studics. Library staff are available all hours the Library is open to 2
information sceking needs, and to assist with sclecting and accessing Library databas
aged 1o contact the Bissell Library with any questions, Library resource suggestions and requesrs: (2310 398 390),
actlib@act.edu, or "Ask a librarian” instant messaging service

ist with tesearch, information literacy and
s and resourees, Students are encour-

‘The Anatolia Libraries: Bissell Library, ACT, and the Lleftheriades Library, Anatolia College, share the Library Management

System, and the Internet public access catalog. The collections of borh Libraties mav be searched using the online cara

log and all currently enrolled students are entitled to Full use of the Anatolia Librarics: Bissell and Eleftheriades Libraries

holdings. ‘The Library books and media collections, subscription research databases and the Internet may be searched using
public access terminals available on both floors of the Bissell Library with a current ACT student identification card, or
public membership account.

The Bissell Library offers, to currently carolled students, on sire and remote access to over 20 rescarch databases ro sup-

port inquiry and rescarch, ‘T'his includes access to over 42,000 full-text scholarly journats, magazines, and newspapars vig
Bissell Library subscription databases. Business databases include Fhsco’s Business Source Elite, Regional Business News,
‘hsco: A to 7 (list-
g all Bissell Library electronic resources), Academic Search Premicr, Ii-hooks collection, Tincyelopaedia Britannica, TRIC,
GreenFILL, Colutmbia International Affaivs Online (CIAO), JSTOR, Oxford Linglish Dictionary and Oxford Music
Online, Convenient “24/7” access is available to currendy enrolled students via a campus remote desktop connection and
logging into the campus network profile from on or of( campus

Recently added to our electronic resources are the Anatolia College Digital Archives & Special Collections. The collec-

Hoovers, and ProQuest's ABI Inform Global. Databases for research and information seeking include:

tions feature digital resources that document the institution's eulturally vich history beginning in 1886, The digital collec-
tons document Anatolia College’s campus life through the ages (wwwanatolin edu ge/ digitalarchives)

The Library building is Wi-Ii enabled and network ports are .
include reading and study space for 250 uscrs with over 40 computers accessible 10 students and alumni and 1o visitors

ilable for laptops. The two (loors of the Bissell Library
who have paid a membership fee. Group study rooms are available 1o studenrs on cach floor and use of the stady rooms
can be requested acr the Bissell Library Reference desk. The Library features an Internet-acce
Instraction lab with individual student computers and an interactive whitchoard for swadent Library oricntations, and,

ble Bibliographic

rescarch and resources instruction. 1t is also used as an open access lab. Additionally, the vear of the upper floor has been

recently redesigned in order to host Jectures and conferences accommodating up 1o 150 people, Vinally, the ground left

arca of the building has been also redesigned o ereate a cozy gathering acea. With this new redesign we created new space

that can be also used for informal gatherings and presentations

The ACT Writing and Learning Center s located on the upper floor of the Library, Students arc invited (0 meet with the
tutors and receive assistance with their English language and Mathematics needs: The Stavros S0 Ni

rchos Technology

Center is located on the basement level of the Library and includes computer teaching laboratovics, 2 multi-media center

and lab, two viewing rooms, a weleconterencing and web conferencing center, and the Systems Adminiseraton headqguar-

rers.
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UNDE
REQUIREMENTS

1n order to successfully complete all requirements for gracluation from the College, students must fulfill or have:
1. A minimum of forty courses, or at least 121 credit hours, including at least one laboratory session.
2. One semester of keyboard literacy or demonstrated proficiency (CS 100—non-credit).

3. General Educadon Requirements (GER): The courses listed below satisfy the GER, and in some cases, may be
used to also satisfy requirements for certain majors. (Note: the GER listed below are retroactive to students
matriculating for the first time in Fall 03 or later, unless a student has already fulfilled the GER introduced in
Fall 2003; students who have matriculated earlier will still have to meet the old set of Core requirements, unless
they choose to change to a2 major introduced in Fall 2003 and onwards.)

(I) The Arts and Humanities

Group A (Communication):

English 101, 102, 203

Group B (Philesoply):

Philosophy 101, 203

Group C (Literalure & Fine Arts):

One course from: English 120, Art 120, Music 120

(II) The Sciences

Gronp A (Natural and Physical Sciences):

One course from: Biology 101, Ecology 110

Gronp B (Mathematics and Stalistics):

One course from: Math 100, 101, 115, Statistics 205
Gronp C (Computer Science):

One course from: Computer Science 101, 105, 107, 151

Plus one additional course from any of Groups A-C

RGRADUATE DEGREE
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degree requirements

(1D

Group - (Politicy and 1:conomicy

The Social Sciences

lsconomics 0], Politics 101

Group B (“uthropolowy, Psycholazy, Seciology):

One couse brom: Anthropology 101, Psychology 101, Sociology 101
Group C (History):

One course from: Flistory 120 or Flistory 210

5.

6

Al prescribed requirements inthe student’s declared major(s)-concentration(s)-minor(s), as these arve specified
under cach program, Studenis who have matriculated in Jall 2003 and onwards should (ollow the mujor require-
ments listed in the present Catalog, unless the student has already inken courses for major requirements speci-

ficd in previous Catalogs, Major courses marked with an asterisk may be taken to also meer part ol the college’s
GIER, Students are encouraged o consulr the Stadent Handbook for more information on General Pducaton

Objectives
An overall GPA of 2.0 (C) or beuer.

After tulfilling all GIER/major/concentration requirements for their degree, stadents may use any residual cours-
n order to complete a sccond concentration, a

es up Lo the minimum graduation requirement of 40 courses

minor, or even a double major. Students must fulfill all preseribed work in their declared major(s) - concentra-
ton(s)-minos(s), but may use a commaon course required in more than one major or minor to satisfv the reqguire-

ments of both programs, unless otherwise specified.

Minimum Resideney Requirement: According to NIASC Standards, students must complete at least one fourth
of their undergraduate program, including advanced work in the major or concentration, at the institution award
ing the degree. As a consequence, all candidates for an ACT degree must have been in residence at the Colleae
tor at lease the last two semesters of full-tme instruction, assuming availability and cquivaleney of transferable
COULS

Searting with Fall 2013, all entering students complete a single course of studies leading simultancously to a dual

degree: a US. degree from ACT aceredited by NEASC and a Luropean degree (validated [onors Diploma)y

awarded by the British Open University: All four of ACTs undergiaduate degree progeams - BA (Ilons)
Business Administration, BSc (Ilans) Business Computing, BA (Hons) Linglish and BA (Fons) International
Relations  ace cucrently validated by The Open Universiey

A student must meet a common set of degree requirements for the dual degree. AlFACT degree yequirements must be mer

in order ro confer an Open University validated degiee. Details on cowse offerings and program requirements can e

found under cach Division

Students are subject to all ACT academic policies and regulations and in addition are subject to the Open Universiry regu-

lations for the validated program of siudies. The ACT Student THandbook includes all applicable policies and regulations

‘
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SCHOOLS, ACADEMIC DIVISIONS & AREAS
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l ANATOLIA SCHOOL of BUSINESS
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business studies

Ci8

DIVISION of BUSINESS STUDIES

Chair, Anatolia School of Business

Dr. Theofanis Varvoglis, Associate Professor (Marketing)

BS, Economics, University of Macedonia; MBA, Adelphi University; PhD, Marketing, Virginia
Polytechnic Institute and State University (Reg.)

Bissell Library, Lower Level

Telephone: +30-2310-398386

Email: varvoglis@act.edu

MBA Director

Dr. Sevasti Kessapidou, Professor (Leadership, Communications)

BA, English Language & Literature, Aristotle University of Thessaloniki; MA, PhD, English,
Kent State University (Reg)

Bissell Library, Lower Leve! l
Telephone: +30-2310-398387 2
Email: skessapi@act.edu

FACULTY (*=Jaculty teaching in the ACT MBA program or in both the MBA and the undergraduate programs)

*Mr. Georgios Anastasiades, Adjunct Professor (iconomics)
BSe. Economice & Lconometric, Vissex University: Mphil, International Macroaonomics, Vissex University. (1))
*Dr. Grigoris Baglavas, Adjunct Professor (Computer Science)
BSe, Mathematics, Aristotle University of “Vhessalonikly, MSe Velonatics, University of Shefficld: POD, Computer Seienee,
University of Macedunia
*Mr. Vassilis Blatsas, Associate Protessor (Management, Marketing)
BA, Economies, BSe, Binlygy, 1 arav Colleger MB-1, Managenuent, Rooserelt Univcrsity (Reg)
Dr. Nikolaos Geronikolaou, Adjunct Professor (Iiconomics)
BScin Lconvmics, ristotle University of Vhessaloniks, Msc in Mathemeatical Viemomsics and Vieonomtric Mthod, Vitburs
Undrersity, the Netherlands, POI in 1zconomics, Aristotte University of “Vhessaloniki
Mr. Chris Grammenos, ).ccturer (Marketing, Management)
BBA, Marketing and Advertising, Pace Universitye MBA, International Business and Linance, Pace University (Reg)
*Mr. Marios Grantas, Instructor (Markenng)
BSe Businesi Administration, Unirersity of Maccdoniay MB-A, Michigan State University ()
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*#Dr. Nikolas Hourvouliades, Associate Professor (Managerial Teonomies, Finance)
BA, iistothe University of Thessatonibei; MBA, Yule School of Ovzanization & Mamggenrent, PhAY. Departwint of iconomics,
Viistotle Ulniversity (Reg)
Mr. Nicolaos Karamanlis, Adjunct Professor (Business 1aw)
ez Aristatte Univsristy of 1 lesscdomiks; 1IN T ovieon Schoed of Lieonanmi
*Dr. Anastasios Karammanos, Adjunct Professor (Management)
BLiug in Aerospace Lingineering \University of Bristoly Mac in Advaneed Noclanical ingineering, Umperial College of  Science,

snq

& Palticad Sciine; 1 TN, University of Brussdds (-1} .

ut

Technology and Medicine, UK; e in International
Dr. Costas Klimis, Adjunct Protessor (Accounting, Marketing)
BSe, Businesi ldminisiration, <\ristatle University of Thessalonikei. School of Vw5 conomics; MSe, Pinancial & Managerial
Controls, Unirversity of Sonthamipton, Ph.D. Bank: Marketig, Macedonia Univernty. (-1dj)
*Dr. Nikolaos Kourkoumelis, Associate Professor (Accounting, Finaned)
BSe, eononer; MB-1, Vairkish Dickinson Universityy, PO, Busénees (Vi ), Century University (Rew)
Dyr. Sofia Mitropoulou

Bd, Ml PO T amy Aristotle University of - Vhersaloniki
*Mr. Hercules Mousiades, Adjunct Professor (Marketing)
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Goals and Objectives

ACT's programs in business are designed o lead o US-aceredired BS and MBA degrees, as well as to offer a forum for

communicating new insights into management and marketing rescarch and applications among the academic, business and

entieprencarial communioes of Greeee & Southeast Europe. The business education envisioned by ACT is unique for its

comprchensive view of management and explicit focus on fostering enteeprencurial approaches to management in the
iegion, Graduates will have acquired an appreciation of the interactions among all clements of an organization and be ide-
ally cquipped to lead enrreprencurial activity throughout Southeast Lurope over the next decades. The foremost goal of
the business curriculum is to develop and strengrhen students” coherent and logical thinking processes in order to make
and implanent sound, ethically responsible business decisions throughour their carcers.

Our Vision

Graduate Program: "Iy provide quality education to a diverse graduate student body who will be immediately effective in
cutting edge business organizations

Undergraduate Program: "I'o provide the highest quality business education to a diverse student body which reflects the
realities of the business world

Our Mission

Graduate Program: Our MBA progiams prepare our students to be decision-makers, leaders, and entreprenceurs, ready
Toru broad spectrum of managesial responsibilities and/or for success as higher level professional specialists. We allirm
our commitment to intellectual contributions that enhance our teaching, particularly to applied scholarship and insiruction-
al development, We employ our professional skills in service to the College, scholarly and professional organizations, the
business community, and the regional community.

Undergraduate Program: Our undergraduate programs prepare our students for successful carcers and life-long learn-
ing in a mapidly changing world, We guide owr stidents in the development ot their intellectual expetience

Our Stakeholders

We recognize the Tollowing stakeholders as significant partners in our success:
* Current and potential students

* Lmployers

* The business and professional community

+ Out alumni

e The academic community

e Anatolia College

e Greek public policy makers and non-profit and community organizations
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Our Educational Philosophy

To prepare our students for the roles we have described we must assure their mastery of:

Thinking Skills: logical, critical and integrated analysis, the capacity to exercise good judgment; creative and non-tiaditional
problem solving; and proficiency in ethical reasoning

Diseipline-Specific Knowledge and Competencies: ¢.g., information technology and quantitative skills appropriate 1o problem solv-
ing in real work sctrings

Communications Skills: proticiency in oral, wiitten, presentation, and distance communicarion,

Change Management: understanding and shaping the forces of change, including globalizarion, and using this understanding
to formulate, evaluare, and select from alternative strategies to achieve sustainable competitive advantage for themselves
and for their companies and organizations.

Self-Derelopument: the capacity to engage in the cffective selt-management of lifelong learning to achieve continuous protes-
sional and personal growth.

Our Core Strategies

To realize ow vision, to implement our mission and to act according to our cducational philosophy we must:

«  Creatively intervene in the student recraitment, selection and advising process

*  Torge numerous collaborations and affiliations with Jeading educational institutions and organizations
*  Promote mutually beneficial partnerships and strategic alliances with our stakeholders

*  Review, reconsider and implement faculty staffing and development strategies

«  Continuously develop and enhance our curriculum

Indicative List of Strateqic Alliances

* Tippic School of Busine Iniversity of Towa

s
o California State University Fresno

= Ohio University

+ University of Michigan

» World Bank

= Greek Institute of Banking

* Karamanlis Instirute

» Amcrican-Heltenic Chamber of Commerce
» Koe University

» American University in Bulgaria

Experiential Learning
Tell nre and 1 will forget
Show ne and 1 misht remember,
Tinvolve me and T will nnderitand,

Following this rubric, business students are given multiple opportunities to be involved through: company visits, internship
opportunitics, participation in student clubs and participation in the prestigious John Pappajohn Annual Business Plan
Competition which offers both gradvate and undergraduate students the opportunity to test their enereprencurial skills and
carn project seed money of up to $ 5,000 doing so.

G
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GRADUATE BUSINESS PROGRAMS

The graduate business programs offacd by ACT include a compechensive Full Time / Part Time MBA progran.

MBA Program

Participants in ACT's MBA program may choose one of more of the following program concentrations:

q 9renpeis

* Banking & l'inance
*  Entreprencurship
+  Management

* Marketing,

* Digiral Marketing

These concentrations shaue cermain core skill-based and knowledge-based goals essential to muanagerial effectiveness. T'he
MBA program is designed 1o provide students with a comprchensive understanding of contemporary organizational the-

o

ories and practices and o provide students with enhanced eapabilities in analytical problem solving, decision-making, com-

munication, crirical thinking, and leadership skills

Regardless of concentration, the program consists of sixteen courses (48 credirs) taken in four (4) 6-week sessions (3 class
mectings per monthy and a final exam,

In Session 1 students are introduced o and begin to develop skills in - inrellectual inquiry through courses in
Communications, Managerial Accounting and Applied Business Statistics, and Management Information Systems,

[n Session 2 students continue delining the managerial process through courses in Marketing, Organizational Behavior,
Corporate Finance and Managerial Tieonomics

In Session 3 students formulate answers to the managerial questions through courses in International Business,
Organizational Leadership, Strategic Management and Operations Management

swerdoid ssauisn

In Session 4 swadents specialize in their chosen track by taking 3 courses in their specialization and select topics for the
Capstone MBA course which is an integrative case study rthat combines all components of the MBA curriculum

Classes are held on weckday evenings and /or Satarday morning,

For further information about MBA applications:

Enrolment Management Office
Bissell Library, First Floor
2310-398398

Email: admissions@act.edu m
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graduate business programs

MBA PROGRAM OF STUDY

Semester One (October-February)

Quarter One

Quarter Two

MBA-ACCT 501: Managerial Accounting

MBA-STAT 505: Applied Statistics for Business Decisions
MBA-COM 515: Teadership Communication Skills
MBA-MIS 550: Management Information Systems

MBA-TLCO 510: Managerial Liconomics
MBA-MAN 520: Organizational Behavior
MBA-MKTG 530: Marketing Management
MBA-FIN 540: Corporate Finance

Semester Two (February-June)

Quarter Three

Quarter Four

Closure Requirement

MBA-MAN 521: Organizational Leadership & Change
MBA-MAN 525: Operations Management

MBA-BUS 570: International Business

MBA-BUS 580: Strategic Management

MBA-MKTG 542: Consumer Behavior (Marketing concentration & Digital Marketing concentration)
MBA-BUS 555: Small Business (Management concentration)

MBA-BUS 560: Entreprencurship (FEntreprencurship concentration)

MBA-FIN 541: Banking: Theory & Practice (Banking and Finance concentration)

Concentration clective
Concentration clective

MBA-BUS 599: Integrated Case Study

ﬂ
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graduate business programs

MBA COURSES

MBA-ACC 501: Managerial Accounting

This course introduces the use and analysis of accounting data so that managers may betier conduct planning, controlling,
and decision-making, In the first part, students will be exposed to the nature of costs, as well as (o cost analysis for deci-
sion-making, ‘T'he second part of the course relares to accounting for control, and is intended o deepen knowledge of

processes, including budgetary control, divisional performance appraisal, profit centers, transfer prices, management plan-
ning and control systems. Lastly, students will gain an understanding of 1echnical information and learn how to apply this

-atonal contexts, Required (QUARTER ONTIE)

information within several organ

MBA-STAT 505: Applied Statistics for Business Decisions
This course introduces statistical wechniques ased in business decision-making and focuses on enhancing students’ ability
Lo sclect the appropriate siatis

ical method to draw informative conclusions successlully. Topics covered include: analytic
and graphical representation of data, descriptive statistics, estimation for means and proportions, hypothesis testing for
; al sofiware

deaision-making, control charts, lincar and multiple regression, and an overview of time serics methods, Statistic

is employed for all projects. Required (QUARTIER ONIY)

MBA-ECON 510: Managerial Economics

This course applies cconomic theory and stadistics to managerial decision-making in a micro- and macro-cconomic envi-
ronment. Topics covered include capital budgeting, cost and demand analysis, foreeasting, pricing, the competitive envi-
ronment, investment appraisal, Jabor market issues, and government regulation. Required (QUARTER TWO)

MBA-COM 515: Leadership Comsmunication Skills

This course builds upon principles of effective written and oral business communication. The course develops the frame-
work for interculiural communication and analyzes concepts of managerial communication necessary for corporate lead-
crship, Topics include: communication stracegies, wiiting business letters and memos, as well as managerial TEPOLLS, SYNLX,
diction, editing, formar and delivery as these apply to both written and oral business communication

Required (QUARTER ONE)

MBA-MNGT 520: Organizational Behavior

This course is designed to improve both interpersonal and conceptual skills. Among the issucs considered: Why do peo-
i )

ple behave as they do ac work? How can individuals, groups, and organizations wotk together effectively while facing

changes, restrucrarings, downsizings, and global competition? What can managers do ro motivate employees roward greates

productivity? ‘Topics covered include the context of organizational behavior, organizational culture, communication, moti

vation, leadership, cmpowerment and participation, attitudes, job satisfaction, conflicrs, inrer personal behavior and dvaam

ics, teambuilding, change, job stiess, power, and politics. Required (QUARTTIR ‘TWO)

MBA-MNGT 521: Organizational Leadership and Change
This course examines leadership and its role in the change process: Students learn how to catalyze action by areanng a
vision and build momentum for change. In the process, they learn more about themselves us leaders

Required (QUARTER TTHREL)
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MBA-MNGT 525: Operations Management
T'his course introduces the modeling tools used to manage rhe complex 21st century business environment. Tt includes
examination of decision analysis, probabilistic models, simutation techniques, regression-based inference and marhemari-

cal programming Required (QUARTER THRIZE)

MBA-BUS 528: Esscntials of Working Capital

This coursc provides a comprehensive introduction to working capital. Emphasis is given to the perspective that there is
a limited access to credit and short term funding, so efficient working capital management is esseaual for freeing ap funds
and optimizing liquidity. The course covers the latest trends concerning working capital, including cash management, bank
relations, accounts receivable, inventory, accounts payable and foreign exchange. In addition, the course explores the gath-
cring and management of information and forecast data to cffectively use funds and identify risk. Elective (QUARTER
FOUR)

MBA-MKTG 530: Marketing Management

This course introduces students to marketing strategy and management and provides a rigorous analytical framework for
developing, pricing, distributing and promoting products and scrvices. Emphasis is placed on developing the approaches
and skills necessary to assess marketing opportunitics by analyzing custoniers, competitors and the company ("3 Cs") and
to design cffecrive marketing programs by choosing and applying approptiate strategies for pricing, promotion, place and
product ("4 Ps"). The course explains marketing's role and its Linkages with other functions and the firm's straregy, and
introchrces and argues the need for a market orientation in company planning and thinking The focus is on identitying,
analyzing and solving marketing problems, and students are provided with opportunitics to present and detend their own
markcting analyses and recommendations. Lectures, cases and classroom discussion are used to develop themes and issucs,

Required (QUARTLER TWQO)

MBA-MKTG 531: New Product Development

The course focuses on the strategic management of new products and the new product developiment process, Tt aims to
provide a thoyough understanding of the steps involved in bringing a new product (or service) successfully fram idea ro
launch; to develop the concepts, issues and decisions involved in new product development; and (o examiae 1echniques
and analytical models designed to assess new product readiness. T'he course lays out the Stage-Gar' LM process for man-
aging the development of new products and outlines the process ingredicnts that are critical in improving the probability
of success in new product development. Technigues for managing a {irm’s new product portfolio and for developing a
firm’s new product strategy are addressed along with ideation techniques and market research methods used 1o incorpo-
rate the perspective of the relevant consumer in product definition, design and positioning, Models available 1o
analvze/evaluate opportunitics and the innovation diffusion process are explored and utilized in case applications
Teaching includes lectures, class discussions, and case analyses, The overall focus is on applied, practical dectsion-making
and the skills and taols involved. This decision orientation is challenging and can be tme-intensive, Students are required
o work in teams to create an idea for a product or service that is worthy as a new business venture, in the process imple-
menting the new product development process as taught in the course. Elective (QUARTER FOUR)

q 9renpeis
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graduate business programs

MBA-MKTG 536: Global Marketing
This course recognizes the cultural differences and related implications for marketing strategy and tactics. An understand-
ing is developed of the pros and cons of international rrade, learning how to assess and targer couneries/markers, nnder-

standing the inwicacies of vrganizing and managing cross-cultural teams jn a global market, as well as developing strategy
and markering plans w coter county markets In addition, contemporary trends in sustainable markering business prac-
tices are examined and critically evaluated. Elective (Quarter Four)

MBA-MKTG 539: Market Research

Marketing managers depend on the availability of tmely and accusate market information to reduce risk in decision-mak-
ing This course explores the methods and techniques of secuting information essential to the cfficient solution of mar-
keting problems. This course includes topics such as qualitative and quantitarive market rescarch techniques, electronic and
traditional formats, sampling and data collection procedure, demand forecasting, product search and test markering,
Elective (QUARTER FOUR)

MBA-MKTG 540: Branding in the New Digital Era

Yoday you can build powerful, enduring hiands by integrating classic brand positioning concepts with 21st century digital

strategics, tools, and practices. The cowse will presenr new ways to uncover, communicate, and evolve brand position,
embed branding in organizational culwre, and collaborate with brand community. Tn addition, the concept of Marketing

i
2,0 will also be explored. Elective (QUARTLER FFOUR)

MBA-MKTG 541: Strategic Brand Management

Branding is a hot ropic. Companies, countrics, and cven individuals are concerned about their “brand”, ‘I'hev all need 1o
undersiand the (inancial value of their beand and its products; manage brands strategically; and deliver implementations to
customers that are relevant, differentiated and powerful 1o build an emotional bond and loyalty.

The course focuses primarily on three topics: brand strategy and valuation; visual identity and expetiential branding; and
orpanizational branding issues. Students will learn to combine analytical and strategic thinking with the creative develop-
ment of ideas and their implementation; they will be exposed to branding case studies, successful and some not so much

and some unsuccessful —— so they learn what to do and not o do in their own job. Students will learn about fiame-
warks and concepts and be cquipped with methodologics and tools 1o manage a branding project. Elective (QUARTIIR
FOUR)

MBA-FIN 540: Corporate Finance

This course provides an intoduction o the interpretation of financial information. It adopts the decision-maker's perspee-
tive, emphasizing the interplay between publicly available accounting data and proprictary information on underlying cco-
nomic values, Topics include valuations, capital restructaring, asymmeric information and incentive problems, bankrapt-

¢y, and clements of visk management. Required (QUARTER '1WO)

MBA-FIN 541: Banking: Theory and Practice

The major focus of this course is in providing stadents with an understanding of the operating and regulatory environ-
ments of the banking indusiry. Topics include the financial statements of banks, measuring and evaluating the perform-
ance of banks, assci-lability management weehniques, investment banking and real-world management actions of banking
managers. Banking & Finance concentration requirement (QUARTER FOUR)

MBA-FIN 542: Portolio Analysis and Management
This course covers the dements of an “ideal” investment, the examination and testing of specific investment securities,
and aleernarive approaches to the management of stock and fixed-income security portfolios. Topics include ctficient cap-

ital markers, stock marker analysis, derivarive seeurity analysis, swap contracts, convertible sceurirics and professional

management. Problems and cases aire assigned tor analysis, Elective (QUARTER FOUR)
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MBA-FIN 545: Financing New Ventures

T'his course introduces the financing wols availuble 1o the entrepreneut, with panticular focus on the venture capital struc-
rure and the valuation of a new venture. Focus s placed on the financial sources, steategies, and muechanisms rhat are used
from pre-start, through the carly growrh stage (o the harvest of a business venture, Elective (QUARTER FOUR)

MBA-FIN 546: Financial Markets and Instruments

The course overviews the main asser classes, thelr principal charactenistics and analytical techniques, examines the main
considerations for investors, and looks in some detail ar the main asset classes, excepting property. Students will examine
cach of the sceurities mankets, the inseruments avadable in these markets, and put the different investments into perspec-
tive. An important part of this module is to introduce students 10 the characteristics of the major investors and to the ter-
minology used in the securities markets. The course will also cover derivative products, As made clear by rhe current finan-
cial crisis, a good understanding of denivatives (such as futures, swaps, and options) is indispensable for all praciitioners,
from investment managers ro corporate financiers. The course provides students with the necessary knowledge on how o
use and naot to use the models for decivatives: Elective (QUARTER FOUR)

MBA-MIS 550: Management Information Systems

The aim of this course is 1o provide students with the appropriate knowledge to understand and appreciate the role of
information systems in the management of the modern business organization, Tt provides an understanding of the infor-
mation and communication technology revolution and irs implications, The course continues with an overview ot the var
ious types of Information Systems and the information needs of the modern manager. The course concludes with an
investigation of the risks ol information systems and methods of dealing with these. Required (QUARTTIR ONIT)

MBA-BUS 555: Small Business Management

‘This course examines critical small business issues as well as effecrive markedng, management and financial staregies small
can use Lo compete effectively in a fast-paced market. With respect to the internal environment, there is a focus
on operational processes, information 1echnology processes, communication processes and promotion, customer relation-
ship management, total product offering, evaluating prospects and employee sclection processes, External covironment
issues include financial and legal topics critical for small business such as cash tlows, risk management, small business insur-
ance, firm's valuadons and forms of ownership. Real-world cases covering the growth stage strategies of a business life
cycle with entreprencurial cmphasis are considered. Management concentration requirement (QUARTER FOUR)

busine

MBA-BUS 560: Entreprencurship

The principal goal of this course is (o present conerete management practices that have proved valuable for ereating new business-
es and successlully penerating innovation and change within existing organizations T'he focus is on hands-on experience at every
level in starting new businesses, borh within and outside of existing corporations. Topics covered include the launching of a new
venture and its development, managing and financing a new ventare, and creation of a detailed business plan. Entrepreneurship
concentration requirement (QUARTLER FOUR)

MBA-BUS 562: Creative Thinking

This coutse is abour productive thinking, and is designed to assist students in developing critical and creative thinking skills,
which arc essential ingredients to enhance their innovation and decision-making skills. Thesce skills include the ability o
make well-reasoned decisions, solve problems skillfully, and make carefully thought-out judgments about the worth, accu-
racy, and value of information, ideas, claims and proposals. Students will apply various modes of thinking to address crit-

ical business issues and workplace applications. Elective (QUARTER FOUR)

q d1enpeis
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graduate business programs

MBA-BUS 570: International Business

T‘nis Lo '(lll':l‘l)Lk') l‘JLJ IH}lj()l IFUILC> lllﬂl ill“i’[‘k\ |i]L’ Ul)CJlIli(Hl} UJ/- i‘ll“L\ H
depth look ac the international political, cultural, and cconomic forces affecting multinational enterprises’ market entry
strategy, marketing, financial, production and human resource functions. Feexamines the conditions needed o ereate and
maintain an infernatonal competitive advantage in an increasingly globalized and inreractive marker enavivonment,

Required (QUARTIER TEIRIL)

an -

ross natonal boundaries, v undermkes

MBA-BUS 580: Strategic Management

This course develops a framework for assessing the current strategic competitive position as well as future performance
outlook for a business entity within a given cconomic environment. Focus on developing skills for the application of con-
cepts and tools for serategy formulation at corporate Jevels, and on the design of organization structures and management
processes required for effective strategy implementation: Case applications involve strancegic issues facing the modern man-
ager of a business enterpise impacted by globalization, and information and technology. Required (QUARTER THRIL)

MBA-BUS 581: Strategic Management of Technology

The aim of this course is to help students develop a strong conceprual foundation for managing technological innovarion
It introduces concepis and frameworks for analyzing how Tioms can eveate, commercialize and capture value (rom rechnol-
ogy-based proclucts and services. The conceprs and analytical frameworks are uscful and rebevant so as to deal wirh rapid
changes in the technological cnvirorment, intellectual property, organizational knowledge, and knowledge professionals.
This is not a course on Information Technology although some of our examples come from the I'T indusiry. Topics cov-
cred include (1) technological change and how it affects competition between new and existing firms, (2) strategies for
firms competiny in high-technology industries, (3) how 1o create and manage an innovative organization and (1) entrepre-
neurship and vearure capital. Elective (QUARTTR FOUR)

MBA-BUS 582: Innovation Management

This course aims to explore the contemporary developments and various perspectives on the issue of Manapement of
Innovation. Emphasis will be placed on its linkage with organizational cffectiveness and the process of achicving business
and strategic goals. In particular, the cowrse will: 2) focus on the need for strategic direction Tor innovation and how this is
planned, by explore the ways of designing and redesigning organizarions so thar they can potentially acquire competitive
advantage through innovaiion in the context of rapidly-changing environment; ¢ analyze how organizational design can
impact employees in terms ol tasks, jobs, rening and creanvity: d 1o assess the effectiveness of organizational design on
the innovadon outcome, and ¢) demonstrate how an organization’s culture can be designed to stimulate creativite and inno-

vation. Elective (QUARTTIR FOUR)

MBA-BUS 583: Globalization and Corporate Strategics

The focus of the course is on globalization, its meaning and main trends, Timphasis is given on the palitical cconomy of
the main playes in the global cconomic arena in the context of the global financial crisis and global cconomic inrerdepend-
ence, Topics include: the special role of emerging markets in shaping the future outlook of the global cconomy, the rise of
the global middle class, urbanization in emerging markers, new technologics and other key factors shaping the Future out

es and how they need to

look of the global cconomy. The course provides implications and scenavios foy corparate stratey
adjust to the challenges. Elective (QUARTIIR FOUR)
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T'he course explores the transition process, the main charactetistics of South L
cial sectors. Countries reviewed include: Albania, Bulgaria, Croatia, FYR-Macedonia, Romania, Scebia and Turkey and their
progress towards Buropean integration, Emphasis is given on the characteristics of the Greek econamy and key econom-
ic scetors, their evolution over time and furure prospects in the context ot the current European crisis. Topies include:

regional ceonomic interdependence and prospeets for further regional integration, the business environment and corpo-

rate opportunitics. Elective (QUARTLER FOUR)

MBA-BUS 586:The political cconomy of the Europcan Union and corporate challenges

T'he course reviews the process of European ceonomic integration, the evolulion of Euaropean institutions and the acquis
communautaire. A comparatve analysis of the varieties of market cconomy models in Europe and their implications for
cconomic integration is also provided, Fmphasis is given on the place of Europe in the global economic arena and the
Eutopean context of the global financial crisis, the Furure cconomic and political challenges faced by the European Union,
and corporate opportunitics/threats in the evolving Huropean cconomic zone. Elective (QUARTER FOUR)

MBA-BUS 585: Global Business Management

The course is about managing a business, [t eatails the running of a simulated company in a compelitive environment and
the course strengthens the participants decision making skills in the arcas ol Tnance, ninketing, operatious, and stategic
planning. The stadene will develop and guide their own simulated business through twenty-five years of opcration
Students will have the opportunity 1o develop corporate policy and strategy, put theory they’ve learned in their other MBA
courses into practice, and gain a clearer understanding of the impact thae functional decisions have on financial and non-

financial performance. Elective (QUARTIR FOUR)

BUS-MAN 498: Applied Business issucs

This course integrates functional knowledge and general management principles acquired in previous courses with new
coneepts and operadonal principles applicable to business enrirics sccking ro establish straregic outcomes to enhance their
competitive advantage in a changing global environment. Students make tactical decisions in arcas such as product pricing
and development, process designs, cash management, hiving and training, marker sclection and promotion, customer and
supplicr relations. Elective (Quarter four)

BUS-MAN 433: Conflict Management and Resolution

This course analys s to enlarge students understandings of the nature and dynamics of conflict in various envi-
ronments and contexts, and the ways in which organizations may resolve conflict-related issues. Topics covered include
power and conflict, culture and conflict, impasse and communicarion, negoriation and advocacy techniques, mediation and

s and se

arbitration and strategic dispute management. Elective (Quarter four)

MBA-MKTG 543: Digital Marketing Strategy

Given the digitalization of communication in today’s cra, the course will provide an in-depth analysis of all digital media,
such as social media, web display, affiliation, mobile markeung, c-mail marketing, Scarch Engine Marketing, and digital 'T'V.
The fundamentals of digital marketing communications as well as the ditferences between digisal and conventional mar-
keting communicarions will also be presented. The use of these new technological capabilities is applicd in developing and
implementing marketing stategy in an integrated way. Elective (Quarter four)
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oraduate business programs

MBA-MKTG 542: Consumer Behavior

The marketing discipline and marketing activity is or at Jeast should be customer centric and that means consumer centric
The marketing process and theory start with the consumer and end with the consumer, from identifying needs all the way
to post purchase satisfacrion and loyalty. Stadents are expected o understand the factors involved in consumer behavior,
including the use of digital media, as well as the process of consumer choices and behaviors in the current social environ-
ment. The usetulness of rhis underseanding in teems of marketing application, consumer choice optimization and its impli-
catons on socicty are to be explored. Marketing concentration & Digital Marketing concentration requirement
(Quarter four)

MBA-MKTG 544: Branding Communications & Digital Analytics

rategy and its alignment with the company’s digital markerning stracegy and broader commu-
nications strategy, The course teaches you how 1o eveate compelling content that can drive business resulis; discusses the
tools that can be used to promote and differentiate a brand, retain customers and influence word of mourh. The course
also explores the alternative “communities” and digiral channcls thar can be used 1o engage customers and prospects and
distribute content, aligning and integrating the message across content types and social media channels o shape a consis-
tent voice for the brand. As Marketing RO has always been a major focus for marketers to measure their marketing activ-
ities” effectiveness and efficiency, the course takes an extia step in measuring hrand performance given the large number
ot digiral media through which brands are developed and communicared. On-line reputarion managemenr, sentiment
analysis, social media analytics, email marketing evaluation, web analytics, Scarch Fngine marketing, ¢-CRM, arc some of
the areas that this course covers. Elective (Quarter four)

This course explores content s

MBA-BUS 599: Integrated Case Study

T'his capstone course is designed to provide MBA students nearing the end of their program with an opportunity to inte-
grate and apply the knowledge and skills developed in the program in a real-world environment. Students must undertake
a work-related problem, project or thesis and successfully demonstrate an ability to apply theory to practice by urilizing
appropriate business tools and theories in realistic and appropriate ways. Required (QUARTER FOUR)
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UNDERGRADUATE
BUSINESS PROGRAMS

ACADEMIC PROGRAMS

The Division of Business Studies offers the following undergraduate programs:

Degree Programs:

Bachclor of Science in Business with Concentrations in:

. Entreprencuosial Management
. Finance

g International Business

. Marketing

* Minor in Human Resources Management
* Minor in loternational Business

Certificate Programs
. Global Business Management

DEGREE PROGRAMS

BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN ENTREPRENEURIAL MANAGEMENT

This Coneentration deals with the ehallenges of leading organizanons and working with people in a consrant-
ly dl'.n‘l,“,'n'l‘u ceonomic environment, The Bntrepreneurnial Management program prepares you for a wide vari-
cty of positions in business or consulting One of the most commaon carcer paths is to hegin as 4 management
trinee, the first step rowards becoming a peneral manager or exceutive. SI.Ilnl]L'm:; can also prepare for a carcer
in human resource management working in areas such as training and development recruiting and sraffing,
Finally, management courses will advance your own personal leadership and negoriation skills.
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Degree Requirements

In order to receive the BS degree, the student must have tulfilled all the GEK and major requitements and have
completed at least 121 US credit hours with an overall G.PA of 2.0 or better. All business students take a
Rescarch Methods course followed by a Business Strategy 1 and Business Strategy 11 (capstone, final project)
course. According o NEASC Standards, students must complete at least one fourth of their undergraduate
program, including advanced work in the major or concentration, at the ipstitution awarding the degree. As a
consequence, all candidates for an ACT degree must have been in residence at the College for at least during
the last two semesters of full time instruction, assuming availability and equivalency of transferable courses,

Open University degree structure: The program in Business—Lntreprencurial Management is currenrly
validated by Open University: under this scheme, 24 are our of the 40 courses required for a Bachelor’s degree
are validated by Open University, Studenrs must necessarily take the fourth year courses ac ACT. Successful
students will receive a Bachelor’s degree from Open University in addition to the ACT degree for a single
couwrse of studies by meceting the following common see of requirements (in addition to mecting General
LEducation Requirementsy—courses highlighted in bold ase validated by Open University.

Major Requirements

a. Business Requirements

undergraduate business programs

Accounting 101
Accounting 102
Business Administration 240
Economics 101%
Economics 102
Finance 201
Management 101
Management 201
Munagcement 312
Munagement 322
Muanagement 323
Muarkedng 101
Marketing 301

Busmess 300 ar Fcanomics 242

Finance 202
Muanagement 210
Management 218
Management 240
Management 330
Muanagement 340
Muarketing 330

Financial Accounting (OU)
Managerial Accounting (OU)
International Business Law (OU)
Introductory Macroeconomics (OU)
Introductory Microeconomics (OU)
Financial Management (OU)
Introduction to Management (OU)
Organizational Behavior (OU)
Operations Management (OU)
Business Strategy I (OU)

Business Strategy 11 (OU)
Introduction to Marketing (OU)
Entrepreneurial and Corporate Marketing Strategy (OU)

b. Entreprencurial Management Concentration Requirements

Special Topics in Business or Applied Managerial Feonomics
LEntreprencurial and Coxporate Finance (OU)

Human Resources Management for Growth (OU)
International Business (OU)

Creative Thinking,

Entreprencurship and Innovation (OU)

Business in Greece and the E.U. (OU)

Consumer Behavior (OU)
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¢. Other Degree Requirements

Mathematics 1017 Flements of Finite Mathematics
Mathematics 115% Calculus (OU)
Statistics 205% Introductory Statistics (OU)
Computer Science 1017 Introduction o Computing

. Computer Science 151* Quuntitative Computing (OU)
Computer Scicnce 201 Business Computing (OU)
Rescarch 299 Business Research Methods (OU)

d. Business Electives

Ome Business Elective from among:

Business 300: Special Topics in Business

Business 399: Global Competitiveness Practicom
Ficon 242: Applicd Managerial Economics

CS 250; Ii-Commerce

CS 306: Advanced Web Development (OU)
CS 312: Database Management Systems (OU)
CS 325: Distributed Applications (OU)

CS 412: Object Oriented Programming (OU)
CS 422: Advanced Database Systerns (OU)
CS 450: Systern Analysis and Design (OU)

CS 499: Advanced Programming Tools

Fin 210: International Money and Banking (OU)
Fin 220: Investment and Portfolio Managerment (OU)
Fin 232: International Finance (OU)

['in 400: Scminar in Finance

Mkg 200: Principles of Public Relations (OU)
Mkg 212: Sales Management (OU)

Mkg 214: Advertising (OU)

Mkg 311: Retailing

Mkg 318: Global Marketing (OU)

Mkg 320: Marketing Research (OU)

Mkg 324: e-Marketing (OU)

Mgt 218: International Business (OU)

Mgt 244: Managerial Decision Making

q 9renpersropun

c. One free elective.

= Auy of the magor conrses almre marked witl an asterisk may b taken 1o prec? part of the GEER.
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undergraduate business programs

Suggested Program of Studies

Year One:
Mathematics 101

(5101 or CS105
History 120

Tinglish 101

Politics 101
Mathematics 115 (OU)
Computer Science 151(0U)
Philosophy 101

English 102

Bio 101 or Ecology 110

Year Two (Level 4):
Management 101 (OU)
Accounting 101 (OU)

Economics 101 (OU)

English 203

English 120, Art 120, or Music 120
Accounting 102 (OU)

Economics 102 (OU)

Marketing 101 (OU)

Philosophy 203

Anthropology 101, Sociology101, or Psychology 101

Year Three — semester 1 (Level 5):
Management 201 (OU)

Finance 201 (OU)

Business Administration 240 (OU)
Computer Science 201 (OU)

Free Elective

Year Three — semester 2 (Level 5):
Research Methods 299 (OU)

Statistics 205 (OU)

Finance 202 (OU)

Management 340 (OU)

Business 300 or Economics/Management 242

Year Four — semester 1 (Level 6):
Management 322 (OU)

Management 218 (QU)

Management 312 (OU)

Marketing 330 (OU)

Management 240

Year Four — semester 2 (Level 8):
Management 323 (OU)

Management 210 (OU)

Management 330 (OU)

Marketing 301 (OU)

Business elective (QU)
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BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN FINANCE

Global financial markets remain a dynamic sector of the world cconomy. Today the demand for Finance professionals to
interpret the flood of informaron and o implement trading and financial strategies requires that the students understand
theory and also have hands-on experience. ACTs goal is (o educate and prepare students for suceessful carcers in finan-
cial management through a carctul balanee bewween theory and hands-on Jearning,

Degree Requirements

In order to receive the BS degree, the studene must have fulfilled all the GER and major requirements and have complet-
ed atJeast 121 US credit hours with an overall GRA. of 2.0 or better. All business students take a Research Methods course
followed by a Business Strategy 1 and Business Suategy 11 (capstone, tinal project) course,  According to NEASC
Standards, students must complete at least one fourth of their undergraduare program, including advanced work in the
major or concentration, at the insticution awarding the degree. As a consequence, all candidates for an ACT degree must
have been in residence at the College for ar least during the lase two semesters of Full time instruction, assuming availabil-
iry and cquivalency ot transterable courses

Open University degree structure: The program in Business—Finance is currently validated by Open University: under
this scheme, 24 are out of the 40 coutses required fora Bachelors degree are validated by Open University. Students must
necessatily take the fourth year courses ar ACT. Suceesslul srucdenrs will receive a Bachelor’s degree from Open Universiry
in addition to the ACT degree tor a single course of studies by mecting the following common set ot tequirements (in
addition to meeting General Education Requirements)—courses highlighted in bold are validated by Open University.

q 9renpersropun

Major Requirements

w

a, Business Requirements i w

¢ Accounting 101 (OU) Financial Accounting (OU) b

¢ Accounting 102 (OU) Managerial Accounting (OU) s

* Business Administration 240 (OU) International Business Law (OU) O

* Economics 101* (OU) Introductory Macroeconomics (OU) ¢ 9]

» Economics 102 (OU) Introductory Microeconomics (OU) w

* Economics/Management 242 (OU) Applied Managerial Economics (OU)

* Finance 201 (OU) Financial Management (OU) 'ﬁ

* Management 312 (OU) Operations Management (OU)

* Management 101 (OU) Introduction to Management (OU) =t

* Management 201 (OU) Organizational Behavior (OU) O

* Management 322 (OU) Business Strategy I (OU) UQ

* Management 323 (OU) Business Strategy 1T (OU)

* Marketing 101 (OU) Introduction to Marketing (OU) H

* Marketing 301 (OU) Entrepreneurial and Corporate Marketing Strategy (OU) m
b, Finance Concentration Requirecments B

* Finance 202 Corporate Finance (OU)

* Finance 210 Moncy and Banking (OU) m

* Finance 220 Investment and Portlolio Management (OU)

* Finance 232 International Finance (OU)

* Finance 400 Seminar in Finance

cay
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undergraduate business programs

¢. Other Degree Requirements

Nathematics 101% Llements of inite Mathematces
Mathematics 115% Calculus (OU)

Statistics 205% Introductory Statistics (OU)
Computer Science 1017% Introduction to Computing
Computer Science 151% Quantitative Computing (OU)
Computer Science 201 Business Computing (OU)
Research 299 Research Methods (OU)

d. Business Electives

Thrce Business Electives (one must be an OU validated course) from among;
Business 300: Special “Topics in Busjness

Business 399: Global Competitiveness Practicam

CS 250: L-Commerce

CS 306: Advanced Web Development (OU)

CS 312: Database Management Systems (OU)

CS 325: Distributed Applications (OU)

CS 412: Object Oriented Programming (OU)

CS 422: Advanced Database Systems (OU)

CS 450: System Analysis and Design (OU)

CS 499: Advanced Programming Tools (OU)

Econ 232: International Economics (OU)

Mkg 200: Principles of Public Relations (OU)

Mkg 212: Sales Management (OU)

Mkg 214: Advertising (OU)

Mkg 311: Rerailing

Mkg 318: Global Marketing (OU)

Mkg 320: Marketing Research (OU)

Mkg 324: E-Marketing (OU)

Mkg 330: Consumer Behavior (OU)

Mngt 210: Human Resource Management for Growth (OU)
Mngt 218: Entreprencurial International Business (OU)
Myt 244: Managenal Decision Making

Mngt 330: Entreprencurship and Innovation (OU)

Mgt 340: Business in Greece and the EU (OU)

e. One free elective

¥y of the Mujor conrser aborc smarked with an asterisk may e takan to also pret part of the GLER.
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Suggested Program of Studies

Year One:

Mathematics 101

CS101 or CS105

History 120

English 101

Politics 101

Mathematics 115 (OU)
Computer Science 151(0OU)
Philosophy 101

English 102

Biology 101 or Ecology 110

Year Two (Level 4);
Management 101(OU)

Accounting 101(OU)

liconomics 101(0OU)

Linglish 203

Lnglish 120, Art 120, or Music 120
Accounting 102 (OU)

EEconomics 102 (OU)

Marketing 101 (OU)

Philosophy 203

Anthropology 101, Sociology101, or Psychology 101

Year Three — semester 1 (Level 5):
Management 201 (OU)

Finance 201(0OU)

Business Administration 240 (OU)
Computer Science 201(OU)

Free Lilective

(%)

Year Three — semester 2 (Level 5):
Research Methods 299 (OU)

Statistics 205 (OU)

Finance 202 (OU)
Feconomics/Management 242 (OU)

Business eleclive

Year Four — semester 1 (Level 6):
Management 322 (OU)

Finance 232 (OU)

Management 312 (OU)

Finance 210 (OU)

Busincss clective

Year Four — semester 2 (Levetl 6):
Management 323 (OU)

Finance 220 (OU)

Finance 400

Marketing 301 (OU)

Business elective (OU)
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undergraduate business programs

BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN INTERNATIONAL BUSINESS

‘The Tnrermavonai Business program deais wirh the chalienges and the opportunitics of working in a global environment
Students learn o analyze market and investment opportunities in other countrics, Through a careful blending of theory
and practical applicavons students are prepared 1o pursue carcers in internadional companics or internatonal organizations

Degree Requirements
I order o reccive the BS degree, the student must have (ulfilled all the GER and major requirements and have complet-
ed acleast 121 US credit hours with an overall G.PA of 2.0 or better. All business students take a Rescarch Methods course
followed by a Business Strategy 1 and Business Strategy 11 (capstone, final project) course. According to NEASC
Standacds, students must complete au least one fourth of their undergraduate program, including advanced work in the
major o1 concentration, at the institution awarding the degree. As a consequence, all candidates for an ACT deg

¢ must

have been in residence at the College for at least during the last two semesters of full time insteuction, assuming avaituabil-

in and cquivalency of transferable coursces,

Open University degree structure: JThe program in Business—Iaternational Business is currently validared by Open
Univeesiey: unde this schemie, 24 e out of the 40 courses requited for a Bacheots degree are validated by Open
¥
degree from Open Unjvessity in addition to the ACT degree for a single course of studies by mecting the following com

Universi

Students must necessaiily rake rhe fourth year courses at ACT. Successful sradents will reccive a Bachelor’s

mon set of requirements (in addition to meeting General Educadon Requirements)—courses highlighted in bold are vali-
dared hy Open University,

Major Requirements

a. Business Requirements

Accounting 101 Financial Accounting (OU)

Accounting 102 Managerial Accounting (OU)

Business Administration 240 International Business Law (OU)

Economics 101* Introductory Macroeconomics (OU)

Tconomies 102 Introductory Microcconomics (OU)

Finance 201 Financial Management (OU)

Management 101 Introduction to Management (OU)

Management 201 Organizational Behavior (OU)

Management 312 Operations Management

Management 322 Business Strategy I (OU)

Management 323 Business Strategy II (OU)

Marketing 101 Introduction to Marketing (OU)

Marketing 301 Entreprencurial and Corporate Marketing Strategy (OU)
b. International Business Concentration Requirements

Lconomics 232 International Economics (QU)

TFinance 232 International Finance (OU)

Finance 210 International Money and Banking (OU)

Munagement 218 Entreprencurial International Business (OU)

Management 340 Business in Greece and the EU (OU)

Markcting 318 Global Matketing (OU)

Marketing 324 LE-Marketing (OU)
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c. Other Degree Requirements

Mathematics 101# Elements of Finite Machemarics
Mathematics 115% Calculus (OU)

Statistics 205% Introductory Statistics (OU)
Computer Science 101# Intoduction to Computing
Computer Scicnce 151% Quantitative Computing (OU)
Computer Scicnce 201 Business Computing (OU)
Rescarch 299 Business Research Methods (OU)

d. Business Electives

Two Business Electives from among:

Business 300: Special “Topics in Business

Business 399: Global Competitiveness Practicum

CS 250: E-Commerce

CS 306: Advanced Web Development (OU)

C$ 312: Database Management Systems (OU)

CS 325: Distributed Applications (OU)

CS 412: Object Oriented Programming (OU)

CS 422: Advanced Database Systems (OU)

CS 450: System Analysis and Design (OU)

CS 499: Advanced Programming Tools (OU)

Fin 220: Investment and Portfolio Management (OU)
Fin 400: Seminac in Finance

Mkg 200: Principles of Public Relations (OU)
Mkg 212: Sales Management (OU)

Mkg 214: Advertising (OU)

Mkg 311: Rerailing

Mkyg 320: Marketing Rescarch (OU)

Mkg 330: Consumer Behavior (OU)

Mngt 210: Human Resource Management for Growth (OU)
Mgt 240: Creative Thinking

Mgt 244: Managerial Decision Making

Mngt 330: Entreprencurship and Innovation (OU)

c. One free elective

“Any of the Magor convses abore marked with an aiterick may be taken to weed part of the GER
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Suggested Program of Studies

Year One:
Nlathematigs 101 Year Three — semester 2 (Level 5):
(ASlO] or CS105 Research Methods 299(O1)
l—};stqry 120 Statistics 205 (OU)
Engl'lsh 101 Management 340 (OU)
Politics 10'1 Economics 232 (OU)
Mathematics 115 (OU) Business Elective
Computer Science 151 (OU)
I,).hil(’.wph) 101 Year Four — semester 1 (Level 6):
English 102 Management 322 (OL)
Bio 101 or Ecology 110 Finance 232 (OU)
Matketing 324 (OU)
Year Two (Level 4): Finance 210 (OU)
Management 101 (OU) Management 312
Accounting 101 (OU)
lj;.cox}omics 101 (OU) Year Four — semester 2 (Level 6):
hnglfsh 203 Management 323 (OU)
English 120, Art 120, ot Music 120 Management 218 (OU)
/}ccounti.ng 102 (OU) Marketing 318 (OU)
]—_*,conoqncs 102 (OU) Marketing 301 (OU)
Marketing 101 (OU) Business elective

Philosophy 203
Anthropology 101, Sociology101, or Psychology 101

Year Three — semester 1 (Level 5):
Management 201 (OU)

Finance 201 (OU)

Business Administration 240 (QU)
Computer Science 201 (OU)

Free Llective

undergraduate business programs
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BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN MARKETING

Marketing is a critical Function for all business since it involves the closest contact with customers. Marketing managers
idenuly who a firn’s customers are, what they need, and how the firm can best sarisfy thar need. As a resutr, this disci-
pline plays a large role in creating profies for abusiness. Many successtul marketing managers achieve high positions with-
in an organization. Marketing graduares may find professional opporrunities in sales, market research, retailing and adver-
tising, Morc experience brings advancement to matketing management, macket analysis, and consulting

Degree Requirements

In order 1o receive the BS degree, the student must have fulfilled all dhe GER and major requirements and have complet-
cd at least 121 US credit hours with an overall G.PA of 2.0 or beter, Al business students take a Research Methods course
followed by a Business Strategy 1 and Business Strategy 1 (capstone, final project) course.  According 1o NEASC
Standards, students must complete at least one fourth of their undergraduate program, including advanced work in the
major or concentration, at the institution awarding the degree. As a consequence, all candidates for an ACT degree must
have been in residence at the College for at least during the Tast two semesters of full time instructdon, assuming availabil-
ity and cquivalency of wansferable courses

enpeisiapun

q

Open University degree structure: The program in Business—>Marketing is corrently validated by Open University:
under this scheme, 24 are out of the 40 courses required tor a Bachetor’s degree are validated by Open University. Students
ful studenrs will receive a Bachelor’s degree from Open

must necessarily take the fourth year courses ar ACT. Succe
University in addition to the ACT degree for a single course of studies by mecting the following commion set of require-
ments (in addition to mecting General Liducation Requirements)——courses highlighted in bold are validated by Open

University. c
£ 0
Major Requirements 5
a. Business Requitements m
i Accounting 101 Financiat Accounting (OU) (¢))
Accounting 102 Managerial Accounting (OU) w
Business Administration 240 International Business Law (OU)
Economics 101* Introductory Macrocconomics (OU)
Economics 102 Introductory Microeconomics (OU) PU
Economics/Management 242 Applied Managerial Economics (OU) H
Finance 201 Financial Management (OU) O
Management 101 Introduction to Management (OU)
Management 201 Organizational Behavior (OU) UQ
Management 312 Operations Management (OU) H
Management 322 Business Strategy 1 (OU) m
Mauanagement 323 Business Strategy 11 ou)
Marketing 101 Introduction to Marketing (OU)
Marketing 301 Lntreprencurial and Corporate Marketing Strategy (OU)
b. Marketing Concentration Requirements m
. Management 240 Creative Thinking,
Marketing 212 Sales Management (OU)
: Marlketing 214 Advertising (OU)
Marketing 318 Globul Marketing (OU)
Marketing 320 Marketing Research (OU m
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Marcketing 324 e-Marketing (OU)
Marketing 330 Consumer Behavior (OU)

c. Other Degree Requirements

J Mathematics 101 lements of Finite Mathematics
Mathematics 115% Calculus (OU)
Statistics 205% Introductory Statistics (OU)
Computer Science 101# Introduction to Computing

v Computer Science 151* Quantitative Computing (OU)
Research 299 Business Research Methods (OU

d. Business Electives

Two Business Blectives from among:

Business 300: Spectal Topics in Business

Business 399: Global Competitivencess Practicum

Econ 232: International Economics (OU)

CS 250: E-Commerce

CS 306: Advanced Web Development (OU)

CS 312: Database Management Systerms (OU)

CS 325: Distributed Applications (OU)

CS 412: Object Oriented Programming (OU)

CS 422: Advanced Database Systems (OU)

CS 450: System Analysis and Design (OU)

CS 499: Advanced Programming Tools (OU)

Fin 202: Corporate Finance (OU)

Fin 210: Incrnational Money and Banking (OU)

Fin 220: Investment and Portfolio Management (OU)
Fin 232: International Finance (OU)

Lin 400: Seminar in Finance

Mgt 210: Human Resource Management for Growth (OU)
Mgt 218: International Business (OU)

Mgt/Econ 242: Applied Managerial Economics (OU)
Mgt 244: Managerial Decision Making

Mgt 330: Entrepreneurship and Innovation (OU)
Mgt 340: Business in Greece and the EU (OU)

Mkg 200: Principles of Public Relations (OU)

Mkg 311: Retailing

e. One free elective

Ay of the Major conrsic wbore prarked with an asterisk may be taken 1o mect part of e GLR
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Suggested Program of Studies

Year One:
Mathematics 101

CS8101 or CS105
History 120

English 101

Politics 101
Mathcmatics 115 (OU)
Computer Science 151 (OU)
Philosophy 101

English 102

Bio 101 ot Ecology 110

Year Two (Level 4):
Management 101 (OU)
Accounting 101 (OU)
Economics 101 (OU)
English 203

English 120, Art 120, or Music 120

Accounting 102 (OU)
Economics 102 (OU)
Marketing 101 (OU)
Philosophy 203

Anthropology 101, Sociology101, or Psychology 101

Year Three — semester 1 (Level 5):

Management 201 (OU)

Finance 201(OU)

Business Administration 240 (OU)
Computer Science 201(OU)

Free Clective

Year Three — semester 2 (Level 5):

Research Methods 299 (OU)
Statistics 205 (OU)
Marketing 212 (OU)
Marketing 214(OU)
Business elective

Year Four — semester 1 (Level 6):
Management 322 (OU)

Management 312 (OU)

Marketing 330 (OU)

Marketing 324(OU)

Management 240

Year Four — semester 2 (Level 6):
Management 323 (OU)

Marketing 320 (OU)

Marketing 318 (OU)

Marketing 301 (OU)

Business elective

q drenperdrapun

swersoid ssaursn

C45

EGE

[er')

_-"?-. {: f [‘

¥

——



catalog1314_Layout 1 9/28/13 12:19 AM Page 46 £

The Division of Business offers the opportanity to students from other majors to pursue Minots in Human Resources
Management and in Tnternational Business. These minors are not available to Business majors,

Minor in Human Resource Management
> Management 101, 201, 210
¢ 3 clectives from the following: Business Administration 240, Ticonomics 102, Management 218, Marketing 200

Minor in International Business
* Managemenr 101, 218

e Marketing 101, 318
* 2 clecrives from the following: Business Administration 240, Beonomies 102 or 232, Tinance 210, Marketing 214, 324

CERTIFICATE PROGRAMS

Certificate Program in Global Business Management

This Certificate offers swdents a global perspective on a variety of business issucs, especially in today’s world economy 'L
which is characterized by economic, geopolitical, cthical, and cultural business implications. (ﬁ
- * iconomics 232: International Iiconomics

* Marketing 318: Global Marketing

* Management 218: International Business

* Management 240 Creative Thinking: The Business Imperative

» Management 330k Enrrepreneurship and Innovation

* Management 340: Business in Greeee and the Kuropean Union

Students interested in pursuing other academic specialized Certificate Programs may contact Dr. ‘Theophanis Varvoglis,
Business Programs Chair.,

undergraduate business programs
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undergraduate business programs

UNDERGRADUATE BUSINESS COURSES
The conrses listed bebonr are expected ta be offered at least every two years and a recraliation of the entive conrse curricilin
will be carried ont every two years in order fo maintain an updated list of conrse offerings.

Accounting

Accounting 101: Financial Accounting
This coursc 1s designed to provide students with an understanding of accounting information and the cnvironment in

which it is developed and used, Accounting principles and procedures are discussed in order to provide an undersranding

of the financial accounting proces
resultin the preparation of financial statements: Topics covered include accounting and the business environment, revenuc

5, including the recording, summarizing, and reporting of business transactions, which
and cost recognition, assct valuation, depreciation, and an introduction to financial statement analysis
Accounting 102: Managerial Accounting

This course s designed o give insight into the interpretation and use of financial reports for management planning, coor-
dination and control. Studenes will be exposed to the kind of accounting information needed, where this information can

be obtained, and how this information can be used by managers as they carry out their planning, controlling, and decision-
making responsibilities. “Topics include management accounting vs. financial accounting, classification and behavior of
costs, CVP analysis, scgmented reporting, standard costing and responsibility accounting, Prereq: Accounting 101,

Management 101 )

Business Administration

Business Administration 240: International Business Law

The aim of the course is to introduce students fo business law in the international cavitonment, The course will cover the
following topics:  the formation of conrracts, performance and non-performance of contracts, heeach of contracts, a
3 well as com-

detailed analysis of commercial supply contraces, international sales and rransactions, inrellecrual propecry, 4
mercial dispute resolution, The course will also reflect on different erhical dilemmas that businesspersons face today in the
global society. It will also cove issues relating to different forms of geting incoyporated and labor law.

Business Administration 242: European Business Law
An introduction to institutional European Community Law, beginning with an analysis of the basic principles of the
Luropean Union and the rules conceroing the establishment and functoning ol the internal marker, Topics examined: con-
sumer profection policy and legal protection, including directives on product liability and on the drawiog of contracts

from husiness premises; elements of environmenral U law which may affect the opening and/on operation of a business;
characterisrics and Jimitations o new types of business (hire-purchase, leasing, factoring, forleiting); negotiable instru-

ments; technology tansfer agreements; patent law; copyright protection; aspeets of U external trade in relation to com-
mercial defense measures such as imporr and export regimes, and anti-dumping and subsidy measures related to the opet-

ation of multinationals within the TUL Fihical and manapement issues are considered throughout the counse,
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Economics

Economics 101: Introductory Macrocconomics

An introduction 1o modern cconomic analysis and its policy implications, The course centers on the applications of cco-
nomic theory to national policy problems such as growth, inflatdon, unemployment, government expenditures and taxa-
tion, and the role of moncy. In addition, it provides a broad introduction o the understanding of the modern national

sociocconomic systems in today’s globalized economices,

Economics 102: Introductory Microeconomics

A continuation of the introduction to modern cconomic analysis coneentrating on the factors aftecting behavior and deci-
sion-making by houscholds, business firms, and institutions operating under a mixed sociocconomic system, It also con-
siders the issues of market failures and introduces basic concepts of international cconomics,

Economics 232: International Ilconomics

The poals and objectives of this course are to facilitate the srudents understanding of forcign rrade tlow issucs including
the causes, the volume and the direction of these flows: Strong emphasis is given to the formulation of industrial teade
policies, Topics to be covered include various trade and exchange rate theories, tariffs, and commercial policy, factor move-
ment, regional cconomic integration, international institutions, international macroeconomic interactions, and internation-
al environmental issucs and policies. Prereq: Economics 101 and 102

q arenpeidiapun

T Economics/Management 242: Applicd Managerial Economics
This course deals with the application of cconomic theory and the tools of analysis of decision science to examine how

an organization cao achicve its aims most efficienty. The cousse uses the theory of the firm o jategrate and link econom-
ic theory (microcconumics and macrocconomics), decision scicnces (mathematical economics and cconometrics), and the
functional areas of business (accounting, finance, marketing, personnel or human resource management, and production)
and shows how all of rhese topics are crucial components of managerial decision-making, Emphasis is placed on acrual
real world managerial decisions. Prereq: Economics 102, Math 115

Finance

Finance 201: Financial Managemeant

This course provides a comprehensive intraduction to the ficld of financial management. Limphasis is given to the exam-
ination of the processes and the methodology of financial statement analysis that can be applied and used as puidelines in
assessing, interpreting and planning financial data 1o meet the objectives of managing a business entity cltectively. Topics
covered include goals and functions of financial management, short-term financial management decisions, financial state-
ment analysis, planning and financial foreeasting, and time value of moncy. Prereq: Accounting 102
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undergraduate business programs

Finance 202: Entreprencurial and Corporate Finance

This course will cleatly focus on financing an existing family business, st ups, corpatations, and NGOV, including sound

g8

tinancial management practices. 1 he course will go into depth on how ro analyse tinaneal statement, create tinancial fore-
casts, and evaluate the vatious ventures, “Tools and merhods used in determining how much money a venrure actually needs

in order to be viable will also be covered. Atention will be devoted o the different rypes of financing alrernatives avail-
able to an enreeprencur. The veniure capical marker will be invesrigated in derail, including sclf-financing, debt financing,
angel financing, and financing from venrare capital firms.Scudents will he encowaged to undersrand financing issucs and
options from the vantage points of the entreprencus, the lender, and the investor, Tn short, the course will explore the

most impaortant financial issues that an entreprencur may face. Prereq: Finance 201

Finance 210: International Money and Banking

The main inteation of this course is 1o provide an averview of some key issues related to moncy, monerary policy and
banking Major topices covered in the money scument of the course include money creation, rhe mounerary system, policy
and conrrol. The banking part of the course begins with the main banking operations and functions and continues with a
discussion of the principles of bank asset and lability management. I'he markets in which hanks operate are then desceribed
and the operations of banks in these markets are assessed. The risks encountered in banking are addressed, togerher with
the means of controlling such risks, The safety and stability ol the banking system s finally considered, Prereq:
Economics 102 and 102

Finance 220: Investment and Portfolio Management

The principal purpose of this coursc is to offer a comprehensive intraduction 1o the characieristics and analyses of indi-
vidual securities as well as the theory and practice of combining securities to form optimal portfolios. [t provides an under-
standing of the general principles of financial and investment decision making through an examination of assct pricing
models and the efficient market hypotheses as well as iceatment of incerest rates, bond and stock pricing, and bond and
stock fund management. Prereq: Economics/Management 242, Finance 202, Statistics 205

Finance 232: International Finance

This course, designed (or students who wish to build upon the basic cconomic and financial principles they have acquired
in the arcas of cconomics and corporate finance, covers both the management and the markets of multinational and
Furopean businesses. Students are exposed to the international business cnvironment, with emphasis on the challenges
financial managers face in the dynamic and vapidly expanding ficld of international and Furopean finance, More specifi-

cally, students thoroughly examine recent developments in the following areas: financial management of an international-
Iv-oricnted business, international financial nuarckets, multinational capital scructure and the cost of capital, hedging of
exchange rate movements and financing of international trade, and the international banking envitonment. Prereqe
Finance 202, Statistics 205

Finance 400: Seminar in Finance

The purpose of this cowse is o analyze topics in Financial Management that have reccived limited coverage o no cover-
age in the other courses in Finance. The following topics will be covered in the course: Financial Inaovations / Derivatives
/ Venture Capital / International Portfolio Management / Incernational Acquisitions and Valuarion / Currency Risk
Management, The course topics and theme will vary over time to include the mose recent issues atfecring the financial sec-

tor, Prereq: Finance 202 and Finance 232
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Management

Management 101: Introduction to Management

This course provides students with knowledge of basic management theorics and conceeprs and intoduces them o simple
ease studies relevant to the theoretical background that is covered. The subjects cxamined, including some insights {rom
international management, are the following: the external and internal coviconment within which an organization operates;

the historical foundations of Management; the social responsibility of business and the relation between business and gov-
cenment; the managerial function of planning; management by objectives; the organizing fuaction and organizational
structures; the function of staffing and personnel selection; the function of leading, motivation and job satisfaction, and

tinally, the function of controlling and coordinating a firm’s actions to achieve its objectives

Management 201: Organizational Behavioc

The hehavior of individuals and groups within the orpanizational context is presented and analyzed. Differenc forms of
oroanizational behavior are considered, providing students with exposure to various modcls, Topics covered include che
context of organizational behavior, organizational culture, understanding individual behavior, personality-perception atti-
tudes, job satisfaction, job stress, motivation and learning, interpersonal behavior and dvnamics, feadership, power and pol-
itics, Prereq: Management 101

Management 210: Human Resource Management for Growth
crices of human 1esource management of a modern enere-

The course provides an overview of the basic concepts and pr
prencurial organization, [ts emphasis js on TIRM's strategic perspective and well-being of the people for the success of new
ventures, It also focuses on the global realities of THRM and the use of modern technologies within an ethical framework,
Topics covered include , basic concepts, strategic FIRM, Jegal aspects of HRM, Job analysis & Job Design, human resource

planning, employcee recruitment, selecrion, morivation and orientation, pertformance evaluation and compensation, Training

and development, labour reations, safety, health and wellness, social and cthical issues. Prereq: Management 101

Management 218: International Business

T'he objective of this course is Lo present an overview of the global eaviroament within which firms operate. Students are
exposed to all aspects of international business and will learn how to interpret internarional developments and evaluate
their consequences for the firm. Among, the topics considered are the nature of the multinarional corporation, the institu-
tional framework for international husiness, environmental factors influencing the choice of international investment sites,
factors related to business operations in specific countrics/regions, and the special circumsiances relating to the marketing
and financing of international busincsses. Prereq: Eeonomics 101, Management 101

Management 240: Creative Thinking: The Business Imperative

The course introduces students 1o the principles and techniques of creative thinking, Students are taaght how o evaluate
their own ideas, as well as the ideas ol others, The focus of the course is in developing the student's innovation and deci-
sion-making skills, T'he course also covers how o anticipate objections to ones” ideas and how to overcomie them

Management /Economics 242: Applicd Managerial Economics

This course deals with the application of cconomic theory and the tools of analvsis of decision science 1o examine how
an organization can achieve its aims most efficiently, The course uses the theory of the firm 1o incegrate and link cconom-
ic theory (microeconomics and macrocconomics), decision scienees (mathematical cconomics and cconometrics), and the
functional arcas of business (accounting, finance, marketing, personnel or human resource management, and production)
and shows how all of these topics are crucial components of managerial decision-making Emphasis is placed on actual
real world managerial decisions. Prereq: Economics 102, Math 115

q drenpersropun
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undergraduate business programs

Management 304: Total Quality Management

The objective of this course s ro provide students with in-depth knowledge and understanding of the importance of qual-
1y and customer satistaction in business competitiveness, and to introduce them o the basic principles and 10ols of qual-
ity management and improvement. The course will focus on the continuous improvement of all aspects of a business, {from
design through production, to afier-sales service, using leadership and employee participation. Topics covered will include
the concept of guality and the different quality management philosophics; the basic principles and components of TQM,
the bnk with recognized quality awards (Malcolm Baldridge National Quality Award & Furopean Quality Award); quality
assurance systems & 18O 9000 standards; measurement of quality cost; quality improvement tools & techniques. Both sce-
ondary readings and real-world cases are provided as a basis for class discussion, Prereq: Management 312

Management 312: Operations Management

The course provides an overview of concepts, methodologics and applications of production and operations management
Topics include produciivity, forecasting demand, location and capacity planning, inventory control, project management,
ystems, quality control, total quality management. Prereq: Management 101

operations scheduling, just-in-time

Management 322: Business Strategy 1
The aim of this course is to enable students w approach the whole organization: marketing, finance, accounting and per-
sonnel tunctions (ogether: Staategy and seeucture are the central themes of the course: Topics covered include the business

environment, the systes approach, industry analysis, organizational intelligence, organizational structuring, organization-

al power, steategy development and implementation, leadership seyles, management of the external environment, and

strategic decision-making, Prereq: Finance 201, Managemnent 312, Marketing 101

Management 323: Business Strategy IT (Capstone Project)

This course is des

med to synthesize the knowledge and skills developed in previous business courses and apply them o
the research project. Students learn about all aspeets of the process of developing and carrying out their business straie-
gy tesearch project, and gain an understanding of standatds and expectations that seudents need to meet to be successtul

in completing their research, Typically there are no classroom sessions throughout the course. Tlowever, in order to make
subsrantial progiess, it is essential that students see and mecet aggressive goals and meet regularly with their coordinator o
scarch project is progre
the students independent ability ro
Management 322

cnsure the

ng in a focused and high quality maaner. Lastly this research project should prove
investigace and develop an issue within the ficld of business strategy. Prereq:

Munagement 330: Entrepreneurship and Innovation

Anin-deprh study of the legal, financial, marketing and organizational aspects of starting up, implementing, and success-
fully managing onc’s own business venture, The major portion of the course, apart from presentation and discussion of
theoretical bases javolving starting a new business, consists of construction of a detailed business plan, Class members
consider all issues involving initiaton, building, and controlling a new venture. The main goal is first the analysis and sce-
ondly the simulation of an effective business plan based on realistic, contemporary case scenarios, Prereq: Economics

102

(»J'b
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Management 340: Business in Greece and the EU
The aim of the course s to give students in-depth insights into the complexitics of the European environment from a
the various wavs in which the

global, business, cconomic, political, and legal perspective. The course also analy
European Union instirutions influence a company working in or with Euyope, with specific emphasis placed on doing busi-

ness in Greeee, Prereq: Economics 101 and 102

Management 421/MBA-MAN 521: Organizational Leadership and Change

This cousse examines leadership and its role in the change process. Students learn how to catalyze action by creating a

on and build momentum for change. In the process, they learn more about themselves as leaders, (Permission by the
instructor)

Management 425/MBA-MAN 525: Operations Management

This course introduces the modeling tools used 1o manage the complex 21st century business environment. [t includes
examination of decision analysis, probabilistic models, simulation techniques, regression-based inference and mathemati-
cal programming, (Permission by the instructor)

Management 470/MBA-BUS 570: International Busincess
This course analyzes the major forces that alfect the operations of firms across national boundaries. 1Cundertakes an in-
depth look at the internarional political, cultural, and cconomic forces affecting multinational enterprises’ market entey

strategy, marketing, financial, production and human resource functions, [t examines the conditions needed 1o create and

maintain an interational compelitive advantage inan inereasingly globalized and interacive market environment
(Permission by the instructor)

Management 480/MBA-BUS 580: Strategic Management

ssing the current strategic competitive position as well as future performance

This course develops a framework for ass
outlook for a business entity within a given cconomic environment, Focus on developing skills for the application of con-
cepts and tools for strategy formuladon at corporate levels, and on the design of organization structures and management

processes required for effective strategy implementation, Case applications involve strategic issues facing the modern man-
; £ B g
tion, and information and technology. (Permission by the instructor)

ager of a business enterprise impacted by globaliz

Business 399: Global Compctitiveness Practicum

The course is designed 1o give students an opportunity to Jeverage their existing business skills, as well as, develop new

ones in an exciting and team cooperative enviconment, ACT faculty select a number of Jocal businesses and the students
dgn students o teams, cach consisting of gencrally two ACT and

work on consulting assignments for them, GCP faculty a
rwo Ohino University students, Hach team is given a ditterent business project and is charged with developing and imple-
isfics its client and meets the course objectives, *1e should be

menting an approach for completing it in a fashion that sa

noted that this course is a special summer course offered only to regular ACT and Ohio University students

MARKETING

Marlketing 101: Introduction to Marketing

The objectives of this course are to introduce the basic marketing concepts, to present the practical use of matketing in
modern corporations, to provide students with the clemenrs of macket rhinking in solving business problems and 1o pre
pare them for working in the competitive and dynamic field of macketing, Topics covered include the macro and micro
role of marketing, marker scgmentation, basic principles of marketing rescarch, demographic and behavioral dimensions
of consumers, marketing mix, product analysis, product straregics, new product development, distriburion channels, pric-
ing policics, inroduction to promotion and advertising, and marketing plan construction. The cowse is enviched with sup-
and markcting simularion. Prereq: Economics 102

, 4

plementary up ro-dare articles, real world cases, video projections.

q 9renpeidropun
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Marketing 200: Principles of Public Relations

I'he course ntroduces students o the theories and techniques mvolved 1 plannimg and careying out appropriale programs
in order to influence public opinion and behavior, The students will reccive a comprehensive knowledge of  Public
Relations, public opinion, public practices and problem solving and prevention,

Marketing 212: Sales Management
T'he main objectives ot the course are to introduce the basic concepts of personal sclling, 1o give an explicit and practical
and to discuss and organize the current sales management tactics

view of sulespeople’s main asks and working practices

by analyzing up-ro-date, real world situations: Topics include sales management functions and strategies, the personal scll-
ing process, account relationship management, terrvitory management, setring sales goals, personnel recruitment and selece-
tion, sales taining, territory design, leadership, motivating and compensating the sales foree, and evaluadon and control of

sales foree pertormance, Prereq: Management 101, Marketing 101

Marketing 214: Advertising

The primary objective of this course is to introduce students to the challenging world of advertising and promotion.
Advertising is examined as a distinciive clement of promotion, rogether with other communication tools. Current devel-
opments of advertising are discussed and an integrative perspective is adopted, due to rapid changes and micramorphosces

in the advertising business. Emphasis is given to the role of modern markenng commuaications, rhe organizational needs
and structure in the ficld of advertising and promorion, determining advertising objectives and budget, creative strategy,
media planning, analysis of broadeast and print media, types of support media and other promotional tools, The large

number of advertising rechniques and applications, as well as students” everyday exposure 1o thousands of communication

messages, recommend the use of cases, projects, real world examples and class discussions. Prereq: Marketing 101

Marketing/Computer Science 250: E-commerce

T'his course provides students with a hroad understanding of the clectronic commerce domain, It introduces aspects ot ¢-
commercee, and students gain insight into technical, business, legal and policy issucs. On completion of the course busi-
ness students will be able to undersrand whae ¢ commerce is and how to exploit an ¢ commerce strategy in an organiza-
tion, Business and Computing majors will be ready to compichend the e-commerce domain and apply it technically.
Prereq: Computer Science 101 or 105, Marketing 101

Marketing 301: Marketing Strategy

An advanced marketing course that offers in-depth examination and analysis ol the basic marketing principles gained in
Marketing 101: [ncroduction to marketing, Students are taught what is being confronted in a marketing department and
what the alternative procedures for carrying out vatious marketing projects are. A considerable efTort is made o provide
students with the clements of marketing thinking in structaring markering straregies for various corporations. Supporting
students” ability o think, express themselves, wiite, speak and argue in marketing terms also constitutes one of the main
course objectives. Finally, stadencs are prepared wo work in the competitive and dynamic licld of marketing and 1o become
is and class discussions of currentissues are amony the important edu-
cational and learning ools used. Prereq: Marketing 101

professionals with a global perspective. Case analys
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Marketing 311: Retailing

"Fhis course provides an examination and analysis of a vital markeung distribution channel. Basic issues regarding retailing,
and all major aspects of decision-making in reril businesses are covered, including types of retail businesses, consumer
behavior, external environments, location decisions, store design and layout, merchandising, human resource management,
pricing decisions, financial considerations, promotion, organizational and managerial aspects of operation, and marketing
research applications. Prereq: Marketing 101

Marketing 318: Global Marketing

This course addresses marketing management problems, techniques and strategics needed to incorporate the marketing
concept into todav’s global marketplace, More specifically the course deals with modes of forcign market entry, pricing
issues, cultural and demographical issues and the impact of foreign currency fluctuatons on a firm’s performance.

Prereq: Management 101, Marketing 101

Marketing 320: Marcketing Rescarch

The mujor objective of this course is to inrroduce students to the useful and mulii-purpose theory and practice of market-
ing research. Application of this theory o product, price, place and promotion strategics, as well as 1o every pracrical mar-
keting issuc confronting a business organization, is onc of the main course goals. Topics that are discussed in detail include
the role and the environment of marketing research, planning a research project, secondary sources of information, qual-
Itative interviewing methods, survey-interviewing methods, the basics ot sampling, major sampling techniques, question-
sing, analysis and rabulation, and reporting rescarch findings. All topics are dealt with

naire construction, data proce
through examples in the context of real business situations, Prereq: Marketing 101, Statistics 205

q drenpersiopun

Marketing 324: E-Marketing

This course focuses on the key marketing issucs in 13-Business, compating marketing concepts in the traditional marketing
cavitonment with those employed in LE-Business. Topics addressed include Marketing Research on the Web,
Personalization/Online Community, Pricing Online, Customer Support and Online Quality, E-Commerce, Business to
Business (32B) Marketing, Advertising/Brand Building, Web Promoton, and "Virtual Legality”. Prereq: Marketing 101

RESEARCH

Rescarch 299: Research Methods
T'his course aims to provide (o students a comprehensive knowledge of good research practices, Students will also be

exposed to cthical and legal issues related w rescarch. Fmphasis will be placed on the ability of the students to apply the

arch methodologies and analytical techniques and on acquiring academic writing and presentation skills,

appropriate res
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ANATOLIA SCHOOL OF ARTS,
SCIENCE, & TECHNOLOGY
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human

DIVISION of HUMANITIES
and SOCIAL SCIENCES

Chair

Dr. David Wisner,

Professor (International Relations), Executive Director, Michael and Kitty Dukakis Center for Public
and Humanitarian Service

BA Philosophy, University of South Florida; PhD Modern History, University of Rochester (Reg)

New Building, First Floor, Office 1

Tel.: +30-2310-398227

Email: drd@act.edu

Coordinator, English Language and Literature
Dr. Eleni Godi, Assistant Professor (English)
BA English Language & Literature, University of Thessaloniki; MA English Language & Literature, Boston

University; MPhil English, Oxford University; PhD English Literature, University of Thessaloniki (Reg) l
New Building, First Floor, Office 2 {79
Tel.: +30-2310-398229

Email: egodi@act.edu

FACULTY

Dr. Masia Bozoudi, Adjunct Professor (International Relations)
B nternational Politics and Diplonacy, University of Macedoniu; MA Uiternational Affuirs, George Washington University: Graduate
Certificate, International Trade Policy, George Washington University; Ph. D, Lnternational Organization, Unversity of Mucdonia (-1dy)
Dr. Aigli Brouskou, Adjunct Professor (Anthropology)
B English 1angnage and Viterature, University of Thessafoniki; DVl Social Authropelogy, Ficole des Hantes Ftndes en Sciences
Soctates; Ph.D. Social <Inthropology, Panteion Univerity (<dj)
Ms Fiona Cornes, lnstructor (English)
Bt (Hons) Vheatre At/ Vinglish 1iterature with Filur and |- ides Studies, University of FVixetery Ml Contemporary Theatre Practice,
University of Tancaster (-dj)
Dr. Nikolaos Dimitriadis, Adjunct Professor (Humanitics)
BA, MPil, DD Theolygy, University of Thessaloniki (-1d))
Dr. Joseph Michael Gratale, Associate Professor (International Relations)
B History, William Paterson College; M1 Social Seiencei/ Modern History, Moniclair State University; PhD American 1 atcrature
and Criltire/ American Studies, University of Vhessalonitei (Reg)
Ms. Maria Kalaitzopoulou, Instructor (Modern Greek)
B Byzantine and Modern Greek, University of “Fhessatonikiy Mo Udneation, Uirersity of “Vhessatonibes (<1djj
Dr. Anna Maria Konsta, Adjunct Professor (International Relations)
1A By University of hessadonitic LM, Frvpean 1 an; College of Forropey PhD. g Vnopean Unirersity Institte (Adic on feare 2012-14)
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Ms. Nicola Kondoyiannis, Instructor (Hnglish)

Bl French Dangiage and §iterature, Goldsmith's College, University of Landon: RSV Cambridee TP ALV TESL, St Michael's
Collge (A1d))

Dr. Maria Kyriakidou, Associate Protes
Bo1, Mot Hatory and - Vreheology, Ui
Ring’s College London (Reg)

Ms. Duphne Lamprou, Insuuctor (Art History)

B At Flastory, University of o Akrony Moo 2t Plistory, Keat State University (21d))

Dr. Linda Manney, Adjunct Professor (English)
Bt English and Spanish Langiaze and Literatnre, Ohio University; MA TESL, Avizona State University; Mo, POIY Linguistics,
University of California at San Diczw (21d))

Mr Giorgos Metaxiotis, Instructor (Linglish)
BoA, AL Feducation, University of Thessatoniked (Adj)

Dr. Vincent C. Miiller, Professor (Philosophy)

B Phitosophy, Phillips University Marburgy MoA Philosoply, Kings Collee, London; PO Philosoply, University of Hambure (Reg)

or (Inteenational Relations)
ity of Thessalonikei; MoV Authropology, George Washington University; PHID listory,

<
Dr. Lambrini Nassis, Adjuncr Professor (International Relations)
BA Political Science, Hunter Colligey 119 Law, Brookfyn Lan Sehoal (-1df)
Ms. Georgia Nenopoulou, Instructor (Tinglish)
BA Lnghsh and Prench Lsteratire, Simmons Collegey MV TIESL, Samt Michaels College (1d))
Dr. Maria Patsarika, Honors Program Coordinator (International Relations)
BA History, University of Thessatoniki ; MoA Heritage Education and Inierpretation, Newcastle University; PhAD. Sociology, University
o Shifietd (1)
Dr. Vasileios Pergantis, Adjunct Professor (Incernational Relations)
LILB Leam, University of Thessatoniks 1L Lnternational Stndics, University of “Uhessatoniki : 1EAA, PO, International Redations,
Tustitnt Ulniversitaive de Hlantes Ltudes (Adj)
Dr. Filippos Proedrou, Adjunct Professsor (International Relations)
B Journadisnr and Mass Media Commmnication, University of Thessaloniked ; MoV International Redations, University of Warmwick:
Ph.DD. dnternational Relations, University of Thrace (Adj)
Dr. Marja Psoinos, Adjunct Professor (Psychology)
B Psychology, University of Thessalonikei ; MA, Ph.ID. Social Prychology, University of Cambridge (Adj)
Ms Ruth Sutton, Instructor (Internatonal Relations)
Bl Philosophy and Palitics, University of 1iverpool; MSc Sustainability, London Sonth Bank University (-1dj)

GOALS AND OBJECTIVES
MISSION

The Division of Humanities and Social Sciences provides introductory and advanced instruction in all aveas of the human
scienees, with undergraduare programs ot distinction in Linglish and Internarional Relations, minors in sclect fields, and
special certificate programs in Hellenic Studies and in Teaching Iinglish as a Forcign Language (THFL). More generally, the
Division offers a solid liberal arts underpinning to ACTs academic and professional programs. “Teaching and rescarch
strengths within the division include: communication practice, modern lterature, and language teaching methodology; his-
tory, polites, and Furopean integration; applicd and counseling psychology; cultural studics; and cthnography and cultar-

al anthropology.
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The principal mission ol the Division is 1o assist students o master and integrate different modes of knowledge and expe-
rience in order to solve problems, resolve contlicr, and express new ideas erearively and professionaliy; and chalicnge vouth
to culivate personal integrity and respeet for values not one’s own.

Division alumni have been admitted for post-graduate study, often as scholarship recipicnts, in the most prestigious uni
versitics in Lurope and North America, including Oxford, Cambridge, 1L.SE, St Andrew’s, King’s, FITET Geneva, the College
of Turope, Johns Hopkins SALS, Georgetown, the Fletcher School, Columbia, and the University of “Texas at Austin, while
some of our Amcrican alumni have gone on to Jaw school afrer studying at ACT. Many have worked or are now working
in ministries ol foreign affans and other public entities, leading international organizations, leading vegional and intcrna-
tional NGOs, colleges and universities of repure, and MNCs worldwide

THE MICHAEL AND KITTY DUKAKIS CENTER FOR PUBLIC AND HUMANITARIAN SERVICE

Taunched in Septemiber 1999 as the Michacel S Dukakis Chair in Public Policy and Service, inits current form the Dukakis
Center is the administrative home ro ACTs BA in Tnternational Relarions, The mission of the Dukakis Center is to expose
vouth ro the pressing public affairs issues of our rimes, with a principal view toward inspiting young people to become
tnvolved in public service.

Anintegral function of the Dukakis Center is che Dukakis Seminar Series, Each semester ACT hosts prominent Greek and
international public iigures whose protessional cascers illustrare the Dukakis” own commitment to public service, Dukakis
lecrurers have included Nicholas Burns, Monteagle Steaens, Mark Mazower, Thea [Halo, Dugan Batakovi¢, Radmila
Sckerenska, LEdi Rama, Nadezhda Mihaylova, Alvaro de Soto, and Michael Dukakis himselt.

The Center also hosts a scries of larger events. Tn November 2011 the Center hosted its annual international symposium
with, among others, Nikiforos Diamandouros, Ewopean

5

on “Political Reform in Greeee in Comparative Perspective,
Ombudsman, KNevin Featherstone, London School of Tconomics, Nikos Konstandaras, Kathimetrini, and Landon
Thomas, NY Times; while in December 2012 the Centes co-hosted the inaugural Business & Politics Forum on the theme
“Business and Politics: Where do we Draw the Line?” featuring leading experts in the field of business, institutional cco-
nomics, journalism, and public adminisiation.

Qualified students from all majors may have the opportunity 1o undertake a formal internship with the Dukakis Cenrer,

THE LUCY CENTER FOR BALKAN STUDILES

The Luey Center for Balkan Stadies was established in 2004 thanks 1o a gencrous donation from ACT friend and trustee,
Lilias Kulukundis, and named after his late wife Lucy. The Center was created to facilitate the formal study of Southeast
Fluropean alfairs, particulady for undergraduate stady abroad students spending a semester or academic year at ACT.
Students studying at the Center have the opportunity 10 do formal coursework in Balkan Studics, pariicipate in study trips
throughout the region, and, n select cases, undertake formal internships in regional organizatons

The Center for Balkan Studies also acts as a clearinghouse for information about the Balkans and the Acgean Basin, and
as a forum for debate on regional issucs, In particular, a leciure sevies has been esiablished for discussion of such impor-
Lant Lopics as civil sociery, democratization, and Fwropean and wansatantc integraton
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ACADEMIC PROGRAMS

The Division of Tlumanitics and Social Sciences offers the following academic programs:

Degree Programs

. Bachclor of Aits in English, Concentrations in Language & Literature and Communication & New Media
" Bachelor of Arts in International Relaions

& Minor in Diplomacy and International Relations (for non-IR majors only)

. Minor in Communication and New Media (for non-Tinglish majors only)

. Minor in Tinglish (for non-linglish majors only)

Certificare Programs

L [Hellenie Studices

. Teaching bnglish as a Foreign Language ('L

DEGREE PROGRAMS
BACHELOR OF ARTS IN ENGLISH

The Bachelor of Avts in English otfers a synthesis of traditional and contempotary course content. Degree recipients may
choose between two different concentrations, Tanguage & Literature or Communication & New Media. The program aims
1o provide students with vital knowledge in the subject areas of literature, social media and communication, gender, lin-
uistics, and culture; cultivaie their analytical and creative skills (or intellectual and professional purposes; enable them 1o
explore the evolution ol Linglish studics as it intersects with a varicty of academic disciplines; help them become more
astute readcers, writers, thinkers, and communicators; challenge them to operate more effectively in multicultaral, incerdis-
ciplinary environments, both as students and furare professionals; and inspire confidence, open-mindedness, and person-

al and protessional success,
Degree Requirements

In order 1o reecive the BA degiee, the student must have fulfilled all the GER and major requirements and have completed at
least 121 US credit hours with an overall GPRA, of 2.0 or beuer. According o NEASC Standards, students must complete at
least one fourth of their undergraduate program, including advanced work in the major or concentration, at the instirution
awarding the degree, As a consequence, all eandidates for an ACT degree muse have been in residence at the College during the
last two semesters of full dme instruction, assuming availabiliey and equivalency of transferable courses

Open University degree structure: The program in Fnglish is currently validared by Open University, Under chis scheme,
Open University validates 24 out of the 40 courses required for a Bachelors degree. Students must necessarily mke the fourh
vear courses at ACT Successtul students will receive a Bachelor’s degree from Open University in addition to the ACT degree
for a single course of studies by meenng the following common sct of requirements (in addition to mecting General FEducation
Requirements)—courses highlighted in bold ave validated by Open University (OU),
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Major Requirements

* Linglish 101: Composition 1

= Knglish 102: Composition 11

* English 120: Introduction to Literature (OU)

¢ Hnglish 203: Issues in the Disciplines

* Comm 127: Communication, Culture and Society (OU)

* English 220: Introduction to Twentieth Century Poetry and Drama (OU)
¢ English 230: English Literatures (OU)

* English 273: Introduction to Linguistics (OU)

¢ English 275: Sociolinguistics (OU)

* English 250: Advanced Writing and Professional Communication (OU)
* English 300: Image, Text, Culture (OU)

* Hum 246: Introduction to American Cultural Studies (OU)

Language & Literature Concentration: Required Courses

= English 259: Topics in Contemporary World Literature (OU)

* English 340: Comparative Literature (OU)

* English 274: Applicd Linguistics (OU)

¢ English 325: Second Language Acquisition (OU)

* English 350: Advanced Writing: Writing for Social Change (OU)
* English 380: The Business of Litcrature (OU)

Language & Literature Concentration: Major Elective Courses (6 of the following)

* History 201: Women in Modern Times (OU)

* English 268: Women and Literature (OU)

* English 221: Short Fiction (OU)

* English 335: English Language Teaching 1 (OU)

* English 345: English Language Teaching II (OU)

* English 375: Instructional Technology (OU)

e English 370: Literature and Film (OU)

* Hum 221: History on Film/ Filin on History (OU)

* Soc Sc 228: Society & Culture: Theory, Texts and Practices (OU)

* Any course from the Concentration Communication & New Media
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Communication & New Media: Required Courses
* Comun 217: Media in Transition (OU)
* Comm 317: Communicating Through New Media (OU)
* Comm 227: Media Theory (OU)
* Comm 327: Communication Rescarch Methods (OU)
* Anthr 349: Intercultural Communication in Theoty and Practice (OU)
* Onc of the following:
1. Marketing 200: Principles of Public Relations (OU)
2. Marketing 214: Advertising (OU)
3. SocSc 215: Studies in Media and Contemporary Society (OU)

Communication & New Media: Major Elective Courses (6 of the following)
* Marketing 324: E-Marketing (OU)
* CS 206: Web Development (OU)
* CS 219: Video Game Design with Unity and Blender (OU)
* CS 306: Advanced Web Development (OU)
= Soc Sc 210: Introduction to Global Studies and Human Geographies
* Soc Sc 215: Studies in Media and Contemporary Socicty
* Any of the above Required Courses not selected o1 courses in the Concentration Language and Literature

Free Electives: Three (3)

Other Degree Requirements
* Senjor Thesis I & II (OU)
* Practicum/Internship

Suggested Program of Studies

Concentration: Communication & New Media

Year One: Year Two (Level 4):
Lnglish 101 English 203
History 120 Comm 127 (OU)
Polities 101 Iinglish 220 (OU)
Philosophy 101 Lnglish 273 (OU)
Computer Science 101 Computer Science 107
Math 100 Anthropology 101 or Sociology 101 or Psychology 101
Fconomics 101 Linglish 275 (OU)
Finglish 102 Lree Lilective
Tnglish 120 (OU) Major Lective (OU)
Biology 101 or Ecology 110 English 250 (OU)
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Year Three-semester 1 (Level 5):

Fnglish 230 (OU)
Comm 217 (OU)
Philosophy 203

Iree Elective

Major Elective (OU)

Year Three-semester 2 (Level 5):

Itum 246 (OU)

Mke 200/ Mkt 214/SocSc 215 (OL)
Comm 227 (OU)

Major Elective (OU)

Major Elective (OU)

Year Four-semester 1 (Level 6):

Senior Thesis T (OU)
English 300 (OU)
Comm 317 (OU)
Free Elective

Major Flective (OU)

Year Four-semester 2 (Level 6):

Senior Thesis 11 (OU)
Comm 327 (OU)
Anthr 349 (OL)
Inteeaship/Practicum
Major Elective (OU)

Concentration: Language and Literature

Year One:

Hnglish 101

History 120

Polities 101
Philosophy 101
Computer Science 101
Math 100

Fconomics 101
linglish 102

linglish 120 (OU)
Biology 101 or Ecology 110

Year Two (Level 4):
English 203

Comm 127 (OU)
English 220 (OU)
English 273 (OU)
Computer Science 107

Anthropology 101 or Sociology 101 or Psychology 101

English 275 (OU)
Free Lilective

Major Elective (OU)
Tinglish 250 (OU)

Year Three- semester 1 (Level 5):

Tinglish 230 (OU)
Tinglish 274 (OU)
Philosophy 203

lree [lective

Major lective (OU)

Year Three- semester 2 (Level 5):

[lum 246 (OU)
Linglish 325 (OL)
English 350 (OU)
Major Elective (OU)
Major Elective (OU)

Year Four- semester 1 (Level 6):

Senior Thesis T (OU)
English 300 (O1)
English 380 (OU)
Free Elective

Major Llective (OU)

oy, 1885 4
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BACHELOR OF ARTS IN INTERNATIONAL RELATIONS

ACTs renowned BA in IR features career-track training in international diplomacy, with optional tour-course specializa-
tions for degree candidates (in Diplomacy, Sustainability, and, in collaboration with rhe Division of Business, Inrernational
Business) and an internationally oviented pre-law option for American students, The program of studies is particutarly
strong in American and U polites, internadonal law and organizations, gender, globalization, and contempuorary Balkan
aned Acgean affairs.

Students majoring in IR have ample opportunities to interact directly with scaior practitioners in public atfairs under the
auspices of the Michael and Kity Dukakis Center for Public and Fuamanitatian Service and the Tuey Center for Balkan
Stuclies. Our graduates have had outstanding success in post-graduate study, paining admission 10 the most presugious
Luropean and American universitics, and experiencing success at the highest levels of protessional lite.

The mission of the BA in IR is 10 provide a dynamic contemporary student-centered civie education; train youth for lead-
crship roles in regional and interational alfairs; and conuibute meaningfully through academic instruciion, applied
rescarch, and professional outreach,

Degree Requirements

In order to reecive the BA degree, the student must have fulfilled all the GIER and major requirements and have complet-
ed acJeast 121 US credit hours with an overall GPA of 2.0 or better. AITR students rake a two-seimester sequence Senior
Thesis T and 1l course. According to NEASC Standards, students must complete at least one fourth ot their undergradu-
ate program, including advanced work in the major or concentration, at rhe institution awarding the degree. As a conse-
quence, all candidates for an ACT degree must have been in residence at the College during the list two semesters of Tull
time instruction, assuming availability and cquivalency of transferable courses.

Open University degree structure: The program in laternational Relations is curreatly validated by Open University.
Under this scheme, Open University validates 24 our of the 40 courses required for a Bachelors degree. Students must nec-
essarily take the fourth vear courses at ACT. Successtul students will receive a Bachelor’s degree trom Open University in
addition to the ACT degree for a single course of studics by mecting the following common set of requiremeats (in addi-
tion to meeting General Fducation Requirementsy—courses highlighred in bold are validated by Open University (OU)

[EIO0S pUE sanIuewny

Major Requirements

a. IR requirements

Politics 201 International Relations (OU)

Politics 231 International Law (OU)

Politics 232 International Organizations and Institutions (OU)

Politics 249 Politics of International Economic Relations (OU)

Politics 301 War, Genocide, and Peace in the Modern World (OU)

Politics 350-351 Scnior Thesis (2 course sequence)--OU

LEuropean Studies 210 Foundations of European Integration (OU)

History 201 Women in Modern Times (OU)

History 221 Global Modernities: World History Since 1900 (OU)

History 245 Forcign Policy of the USA (OU)

Social Science 210 Introduction to Global Studies and Human Geographics (OU)
Politics 349 Contemporary Globalization (OU)

LEconomics 101 Introductory Macroeconomics (OU)

LEconomics 102 Introductory Microeconomics (OU)

English 250 Advanced Writing and Professional Communication (OU) Cé5
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b. Four 200-level IR electives (Level 5; see list below)

c. Four 300-level IR electives (Level 6—see list below)
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Year One: Year Two (Level 4):
* English 101 English 203
Math 101 Economics 101(OU)

=
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d. Other requirements

Three free clectives (to be chosen in concert with an academic advisor)

Optional IR specializations

Students may choose 4 of their clectives in such a way as to carn one of three specializations, mentioned on their AC diplo-
ma onfy. Courses must be chosen with and approved by an academic advisor.

Specialization in Diplomacy (sample courses include Politics 221, Politics 301, Polities 321, Politics 333, Enropean Studies 341,

Commnnication 317)

Specialization in Sustainability (sumple conrses include Politics 304, Politics 335, Enropean Studses 212, European Studies 351, Social

Science 219, Social Science 234)

Specialization in International Business (in collaboration with the Division of Business; sample coutses include Managenent 218,

Marketing 318, Economics 232, Finance 210)

Suggested Program of Studles

Philosophy 101

History 120

Politics 101

English 102

CS 101

Anthropology 101, Psychology 101, or Sociology 101
Social Science 210 (OU)

Politics 201 (OU)

English 120, Art 120, or Music 120
Politics 231 (OU)

Free Elective

English 250 (OU)

Economics 102 (OU)

European Studies 210 (OU)
History 201 (OU)

Science GER




calalog1314_Layout 1 9/28/13 12:19 AM Page 67 7@7

Year Three — semester 1 (Level 5): Year Four — semester 1 (Level 6):
History 245 (OU) Politics 349 (OU)

Politics 232 (OU) Politics 350 (Senior Thesis I)—OU

IR Lileetive 200-levely--OT! IR Elective (300-level)

IR Flecuve 200-level)--)U IR Elective (300-level )

Philosophy 203 Statistics 205

Year Three — semester 2(Level 5): Year Four — semester 2 (Level 6):
[listory 221 (O1) Politics 301 (OU)

Politics 249 (OU) Politics 351 (Senior Thesis 1T)--OU

IR Blecrive 200-level) IR Elective (300-level )--OU

IR Jileerive (200 Jevel ) IR Elective (300-level )--OU

Free Flective [ree Elecrive

200-level IR efectives (OU Level 5) may be selected from among the following:

History 231 Modern Greek History (OU)

Humanites 221 J1lm in History, History in Film (OU)

Iumanitics 246 Tnwoduction to American Cultural Studics (OU)

Politics 207 The Modera Greek Nation State (OU)

Politics 221 ‘The Balkans in Contemporary International Relations (OU)
Politics 229 LS Yederal Government (OU)

Social Science 215 Studies in Media and Contemporary Society (OU)
Social Science 219 Tndividual and Sociery (OU)

Social Science 228 Sociciy and Culture: Theory, Texts, and Practices (OU)
Social Science 234 Gender, Cultures, and Society (OU)

Furopean Swudies 212 The Politcal Fconomy of lHuropean lntegration (OU)

300-level IR electives (OU Level 6) may be selected from among the following:

[eI00S puUe sanIuewnyg

Flistory 331 Topics in Modern Greek Fistory (OU)

Politics 304 Women, Power, and Politics (OU)

Politics 305 Gender and Inrernational Development (OU)

Politics 321 US Policy in Southeast Furope (OU)

Politics 332 IHuman Rights (OL)

Politics 333 Diplomacy and Negotiation (OU)

Politics 335 Civil Socicry (OU)

Politics 399 Topics in International Relations (OU)

LFuropean Studics 311 The 1dea of Lurope (OU)

Furopean Studies 351 FEuropean Lnvironmental Governance (OU)
Anthropology 349 Intercultural Communication in Theory and Practice (OU)

SIOUIIOS

Cross-listed business courses from the OU-validated BS degree programs in Business

Administration, may be taken as IR clectives with permission of academic advisor
Managemene 218 Tnrernarional Business (OU)

Economics 232 Iaternational Economics (OL)

Finance 210 Banking and Finance (OU)

Marketing 318 Global Marketing (OU)

Cé7
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Minors

Minor in Diplomacy and International Relations
(for non-IR majors only)
* Politics 201
= Dolitics 249
= Politics 231 or Furopean Studics 211
= History 245
* Two additonal IR clectives™ (to be selected in consultation with an TR advisor)

*Students may take Politics 101 as both a General iducanon Requirement and an International Relations clective

NB Students may be obliged to take xtra courics beyond the 40 weeded 1o gradnate with a Buaclcors Degree in order to fidlill ofl minor requirements.

Minor in Communication and New Media
(for non-English majors only)

* Comm 217 Media in Transition
» Comm 227 Media Theory
* Comm 317 Communicating through New Media

Three elective conrses from the following,

* Linglish 250 Advanced Writing and Professional Communication
* LEnglish 350- Writing for Social Change

* Comm 127: Communication, Culture and Society

» Comm 327: Communication Rescarch Methaods

* SocSe 215: Studies in Media and Contemporary Society
* CS 206: Web Developmenr

* €8 219: Video Game Design with Uniiy and Blender

* €8 306: Advanced Web Development

* Marketing 200: Principles of Public Relations

* Marketing 214: Advertsing

= Marketing 324: Ti-Marketing

NB Students nay be obliged to fake extra conries beyond Hhe 40 needed to gradunate with a Bachedors Degree in order to filfill all niisor requirements.
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Minor in English (for non-English majors only)

q

. Hnglish 120: 1ntroduction to Literature
. either Linglish 220: Tnoduction to ‘Twenticth Century Poceey and Drama or Finglish 221: Short Fiction
. either Fnglish 230: Inglish Literatures or Hum 246: Inoduction to American Culwral Seudics

Three clective courses courses from the following

nigewn

& English 350: Advanced Writing: Wiidng for Social Change U
. English 259: Topics in Contemporary Wosld Lirerature

. English 268: Women and Literature e
. English 288: Greek Literature in ‘Translation

. English 300: Image/Texe/Culture

. English 340: Comparative Literature

. Any of the above required courses not taken

NB Stadents nay be oblised 1o take exira conrses biyond the 40 necded 0 gradmate witly a Bachedors Digree i ordir to finffill all miior requirensants.

puUE S

CERTIFICATE PROGRAMS

Certificate Program in Hellenic Studies

D0S

ACT offers 1o non-degree students the opportunity 1o gain a broader understanding of the rich heritage of Flellenism,
both ancient and modern, Courses are taught by leading practitioners throughout the academic year, including during
accclerated summer sessions. The certifieate program consists of one academic course, one language course, and study
trips organized by the Office of Academic and Student Atfairs

Ie

Hellenic Studies courses currently in the ACT catalogue include the following:

-

= History 230, 231, 232, 301, 331

* Anthropology 210, 211, 221, 222
¢ Fnglish 288

» Greek 101, 104, 201, 202

e Humanitics 205, 230

* Philosophy 220

» Art Mistory 220, 221, 224

e Music 120

S3AJUIIOS

NB The certificate provrams offered by the Division of Humanities and Social Sciencer are cnrrently inder modification. <1 fill revised pro-
4 5 of ) 4 /) i
gram of eertificate programs will be arailable diring the spring 2014 someater.
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Certificate Programs in Teaching English as a Foreign Language (TEFL)

The American College of Thessaloniki (ACT) offers intensive TRIFL courses at an Introductory and Advanced level. The
introductory progran is open to beginners with littde formal teacher training, proficiency certificate holders and universi-
ty students ot graduates of Hnglish, while the advanced level course is for relatively expericnced teachers. The programs
offer participants a solid grounding in current approaches to teaching Knglish as a forcign language, with an emphasis on
practical applications in classroom scttings

Guided by an expert team of highly qualifiecd TEFL instructors currently reaching at ACT, participanss in the introducto-
ry program are taught to develop lesson plans, manage a classroom, design teaching materials for particular age groups,
and teach grammar, listening/speaking, reading/writing and vocabulary

The advanced program is aimed at teachers with some classroom experience who wish o enhance their teaching ctfective-
ness, as well as those teachers who seek practical experience and new ideas for creative teaching, Participants in the
advanced level course acquire a deeper understanding of both the theory and practice of teaching 1inglish as a forcign lan
guage, Building on the participants’ prior knowledge of the srandard components of an introductory TEUL program, the
advanced program addresses more specialized arcas of the ficld such as cducarional technology, reaching thiough litera-
ture, the age factor in teaching, testing and evaluation and other ficld-related modules Participants in both programs will
have the opportunity to observe English classes being taught at Anarolia College and Anatolia Llementary and practice
teaching at Anatolia schools.
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HSS COURSES

The conrses listed belon are expected 1o be offered at least every tro years and a recraliation of the entire course curriculnm
will be carvied out evry e years in order fo maintain an updated list of conrse offerings.

International Relations (History, Politics, European Studies, Public Service)

History 120: The Modern World
This course takes its point of deps
French Revolution, and concludes in the Jate twenticth century with the end of the Cold War and the innediate post-Cold
War decade, Course materials integrate social, culrural, political, and cconomic approaches, as well as aspeets of historio-
s, in order o facilitate srudy of both the foundations of the conremporary world and questions relating ro

seure in late cighteenth-century Europe during the period of the Ealightenment and the

nmueuwn

graphical analy
historical sepresentation, The course also provides coverage of significant global developments in the modern cra

May be taken as Social Sciences/Group C GER

History 201: Women in Modern Times

Anupper-devel survey which stadics the evolving condirions in which women have lived and worked in the western world
from ca, 1750 to the present. A variety of types of evidence, from legal documents 1o ar and lirevarare, will be examined.
Students will also be introduced to contemporary theoretical developments in the larger field of women's studies,

Required for all IR majors. OU Level 4. Prereq: History 120

pue s9

T History 221: Global Modcrnities: World History Since 1914

T'his course examines global history from 1914 to the present, addressing key themes and tends in rhe political, culrural,
social, and ntdlectual landscapes of the period. While emphasis will be on interpreting the eentury's historical trajecto-
ries, the course will also seck Lo histasicize globalizalion, evaluare the concepts of globality and transnarionalism, and study
critical responses to globalization, Required for all IR majors. OU Level 5. Prereq: History 120

G

IDO0S

e

History 230: Byzantine History

A survey of (he political, institutional, religious and cultural history of the Byzantne Empire from the velorms of
Diocletian and the conversion of Constantine up to the falb of Constantinople. Special atention will he paid 1o topics
involving civilization, theological controversy, and the relations of the Empire with the Avabs, Slavs, and Western
Tiuropeans.

History 231: Modern Greek History

This course examines themes in Greeee's recent past such as nationalism, modernization, cconomic development, consti-
wional government, territorial expansion, forcign intervention, cle. Readings form the basis for critical analysis ol the
causes and conscquences of major events, of contemporary ideas and of leading persanalitics through classroom discus-
sion and written assignments, IR elective. QU Level 5. Prereq: History 120
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History 232: Thessaloniki: A City and its Inhabitants

‘Throughout s dong history “Phessadoniki Bas been home 1o niany difterent peoples and culrwes, The purpose of rhis
course is to review the history of the city and to focus on the different ethnic communities which have inhabired it includ-
ing principally Greeks, Turks, Jews, and Aemenians, among others. The course will consider the establishment of the ciry
in Hellenistic rimes, its Roman and Byzantine periods, the impact of the Ottoman occuparion, the coming of the Sephardic
Jews, the effects of the Balkan and the two World Wars as well as those of the Tlolocaust on the city Te will include visits
ro such important cultural sites as the Archeological Muscum, the Muscum of Byzantine culwre, the Jewish Museum ol

Thessaloniki, Roman antiquitics and Ottoman buildings,

History 245: Forcign Policy of the USA (formerly History 342)

This course will provide a detailed examination of American forcign policy since the end of the nincteenth centuary, fol-
lowing a preliminary overview ol Ametican forcign relatons from the War of Independence (o the 1890s. T'he purpose of
the course will he todentify above all the actors, doctrines, and institutional scttings of post-WAVIL American forcign pol

icy, both in a domestic and in an inrernadonal, it not global, perspective, and Lo provide detailed analysis of sclect episodes
in contemporary international politics. US relations with Furope, the former Soviet Union, and Pacific vim staes China
and Japan will be given special auention, while other regional zones of contention, from Latin Amcerican to the Middle
Fast to Southeast Asia, will also be discussed, The course will end with a bnef” ghimpse of the Toragn policy of the cur-

rent US Admimsrrarion. Required for all IR majors. OU Level 5. Prereq: History 120, Politics 101

History 301: History of Ancient Greece

This course presents asurvey of ancient Greek history from the Minoan through the lellenistic petiod. The course fol
lows a broad chronological account, but at the same time strongly emphasizes thematic trends and various aspeets of social,
cconomic and ideological history, including such institutions and values as polirical ideas, drama, city stares, scientific and
philosophical inquiry, trade, colonies, daily life, and gender, A variety of primary and sccondary source materials will be
employed o explore better who the ancient Greeks were and what their legacies have been,

History 331: Topics in Twentieth-Century Greek History

The purpose of this course is to explore in detail some of the main themes in modern Greek history, “I'he course will
investigate such ropics as immigration and refugees, war and its conscquences, the right and the lett in Greek polirics, the
city/country divide and the process ot urbanization, and the Greek family and pender identity. The course will also exam-
ine modern poetry and literature, and traditional and modern forms of music, IR elective. OU Level 6, Prereq: History
120

Politics 101: Contemporary Politics

The purpose ot this course is threctold. Firs, it explores various dimensions of whar political scientsts call “covernance”
and what psychologists call “NMachiavellian Latelligence,” namely those instances in our daily lives where humans, by their
very aature, engage in activity one might call “political” Sccond, the course examines ditferent aspects of the formal, sys
rematic study of politeal phenomena, commonly known as the academic discipline ol political science, Vinally, it consid
ers basic clements of negotiation, from simple exchanges with acighbors ro formal diplomatic relations in contemporary
international relaions, GER requirement

Politics 201: International Relations
This course examines the kev actors and assues in the field of international relations. 1t focuses in pardeular on various

institutional, social, and cconomic
main classic and contemporary nends in international relations scholarship. Required for all IR majors. OU Level 4

s of current interest, Ay the same time the course provides an introduction to 1he
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Politics 207: The Modern Greek Nation-State

This course analyzes contemporary Greek society by exploring some of its institutions and structures as well as its socio-
political praciices. A themutic organization of the course allows for particular idiosyncrasies of the Greek state 1o be inves-
tigaced in depthe Topics for examination are: the modern Greek state structure, 4 civil soaicty indicative of clientelism and
populism, public administration and the role of politeal partics, the Greek Orthodox Church and religion, the Greek ceon-
omy and the Furopean Unton, and the role of geopolitics, IR elective. OU Level 5. Prereq: Politics 101

Politics 221: The Balkans in Contemporary International Relations

This course starts by oudining the long-term historical evolution of the region of Southeast Furope in international rela-
tions, with o partcalar focus on the nineteenth century and the formation of modern nation-states, and on the two world
wiars and their consequences in the tweatieth century, The course then shifts to the post-Cold War period, taking into
account global, vegional, national, and local peespectives on contemporary inteenational relations issues. Special consider-
ation will be given o the ole being played in the Balkans by the United Nations and diffeeent Buropean organizations and
institutions on the one hand, and to the concomitant foreign policies of the concerned Balkan staces on the other. The
course concludes with an examinarion of the most pressing challenges facing these states and ot the prospecets for region-
al cooperation and peace in the nwenrv-fiese cencury, IR elective. OU Level 5. Prereq: Politics 101

Politics 229: The US Federal Government

The aim of this course is to introduce students to the basic workings of the American federal government, through a study
of the Constitution, of political institutions, and of core values (tights, freedom, property, cre). In addition, the course will
provide a general overview of the evolving character of American political life from rhe colonial period to the present.
Such phenomena and issues as lobbies, the role of the media, and the changing face of the American population (district-
ing) will also be considered; so too will a rudimentary explanation of state and local government be otfered. Finally, the
course will introduce students to the averapping methodologics inherent in the study of comparative government,

IR clective. OU Level 5. Prereq: History 120 or Politics 101

Politics 231: International Law

The aim of the comrse is to introduce students to the basic principles of international (public) law and to the functioning
of major international organizations, and to delineate the intensifying organizational and rule-making activity which has
come o be characterized as “global povernance.” Students will be acquainted with the Janguage and the basic coneepts of
international lawThe role of international organizations, political institutions, political groups, and actors will be a major
arca of study. The development of iternational law, its content and effectiveness as a system of rules will be rhe focus of
most of the course. Required for all IR majors. OU Level 4. Prereq: Politics 101
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Politics 232: International Orguanizations and Institutions

The s of tits course s to miroduce students o the basic theories and coneepis on internatonal organizanon and 1o ana-
lyze the role of internavonal organizations in the international legal order. The course begins with rhe historical develop-
ment of internadonal organizations, and then inttoduces the stadents 1o the various [R and 11 theories on the phenome-
non of international institutional cooperarion. The course then focuses on the 10 role in the making, implementation and
enforcement of international law upon nation-stares and individvals, their overall impact in the international order and the
question of their accountability. Required for all IR majors. OU Level 5. Prereq: Politics 201

Politics 249: T'he Politics of International Economic Relations

The course aims at giving the students an advanced understanding of international cconomic relations, This is done by

locusing on the following three aspects of the international political ecconomy: 1) the theorctical debate on the history and
nature of the international cconomic ranstormations which have been taking place since World War 11; 2) the historics
3) the impact on communities of the dominant free-market cco-
nomic policies of the last three decades with particular attention to the recent financial crisis, Required for all IR majors.
OU Level 5. Prereq: Politics 101, Economics 101, History 120

and impact o international institudons as key plave

Politics 301: War, Genocide, and Peace in the Modern World

r scems 1o be a major preoccupation of humankind, This

In many respecrs we

course sets out to examine vatious |
fives on the causes, aarure, and implications of was and genocide, as well as familiarizing students with the major i

and concepts associared with violent contlict. In addition students will become engaged with the dynamics of efforts to

establish peace and resolve conflicts through an examination of applied theoretical frameworks and case study analyses

Required for all IR majors. OU Level 6. Prereq: Politics 101, History 120

Politics 304: Women, Power, and Politics (formerly Politics 204)

This course provides an examination ol the intersection of gender with polities, emphasizing the social construction of
gender as well as the notion of citizenship and the part of women within a democratic polity. The course addresses the
evolution of public policies affecting both men and women, legal systems and women, and the emerging role of women
in state and non-state politieal instirutions. The cowrse will also explore the challenge that feminist theory has made to the
traditional theories of politics and international relations IR clective. OU Level 6. Prereq: Politics 101

Politics 305: Women and International Development

This course explores the growth of literarure about gender and development, particularly with respect o theorices, policies
and major projects. Aspects such as cducation, health, and cconomic and political empowerment will be discussed. The
course considers gender as an integral componenr of socio-cconomic development at various, interdependent political lev-
¢ls, with aspecial emphasis on Base and Central Furope, IR elective. OU Level 6. Prereq: History 201

Politics 321: US Policy in Southeast Europe

This purposc of this coursc is to provide a compichensive overview of US diplomacy and involvement in the region of
Southcast FLurope from the end of the Cold War to the present. The course will consider the Cold War roots of contem-
porary Balkan policy, with a focus on the wedge policy in Yugoslavia, cffores to build bridges in Eastern urope and to
transform the realities of Sovier conminment, the strategices of the Bush, Sc, Administration to deal with 1he end of the
Cold War, the wars of the 1990s in the former Yugoslavia, and, finally, the unfinished business in the Batkans facing the
current US adminiseration, The cowse wilb also seek (o distinguish between crisis management in the former Yugoslavia,
and more programmatic cconomic and polincal assistance wo all tormer communist regimes in Fastern Furope

IR clective. OU Level 6. Prereq: Politics 201
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Politics 332: Human Rights

This senior seminar will focus on the basic principles of human rights. Building on the foundation 1R stadents will have
received from Politics 231, Tnternational Law, it will introduce students to the international and regional conventions and
instruments which encode humao rights. ‘The course will cover the followtng issues: how human rights develop; the strug-
ales for human rights; where these rights are encoded; and how o monitor that laws are being enforeed. The course will
also reflect on how international organizations refleet the values of human rights, not only in their moaitoring and cam-
paigning but also in their own practice, IR clective. OU Level 6. Prereq: Politics 201

Politics 333: Diplomacy and Negotiation

This course considers the ovetlapping disciplines of diplomacy, negotiation, and conflict resolution, The course begins
with an overview of the historical evolution of contemporary diplomatic retations. The students are introduced to difter-
ent types of international negotiations. The final segment of the course reviews case studies in complex multiparty con
flict resolution. Student evaluation will be based in part on participation in a practical simulation.

IR clective. OU Level 6. Prereq: Politics 201

Politics 335: Civil Socicty

The purpose of this course is to consider theoretieal and practieal dimensions of civil society, through sradent participa-
tion, critical reflection, and susrained research. Following a core definition of civil society, the course examines such rele-
vant themes as empowerment, consent and dissent, justice, educarion, information, and economics. The course concludes
with a series of activities designed to help students establish their own NGO/CSO, IR efective. OU Level 6. Prereq:
Politics 201, Economics 101

Politics 350-351: Senior Thesis
An intensive, two-semester research project guided by one or more ACT faculry. Required for all IR majors. OU Level 6.
Prereq: senjor status and permission of advisor.

Politics 399: Topics in Contemporary International Relations

This coutse consists of intensive consideration of topical issucs in contemporary international relations, taught by master
instructors, Students may take the course more than once, provided the content is different cach rime. May be taken by
IR students as a frec clective. Prereq: Permission of instructor

Luropean Studies 210: Foundations of Europcan Integration
This module will expose students 1o the historical, political and institutional developments of the Jiuropean Union, It

introduces key developments, institutions and policies, examines the theoreieal framework ol Furopean integration, and

studies the Turopean Union as a global actor, with specific reference o its enlargement process and external relations,

Required for all IR majors. OU Level 4. Prereq: Politics 101

European Studies 211: The Politics of the European Union

The aim of this course is to introduce students to the major historical, political, and legal developments leading o the cre-
ation and evoludon of the European Union, The course examines in detail LU teaties, institutions, and policy-making
processes, and provides a critical examination of theoties of Luropean integration and cnlargement, NB Study abroad,
non-degree and non-IR students only. Required for all IR maujors. Prereq: Politics 101
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European Studics 212: The Political Economy of European Integration
This modute aims to familiarize students with the cconomic evolution ot the Furopean Union and the mechanisms that

have been created, in order W regulate and sustain cconomic integration and development. The stages of [ cconomic

integration and its impact on trade economics of scale, productivity and growth will be examined Special features of cco-

nomic integration will be analysed, such as the 1U budpet, Commaon Agricaltural Policy and the Furopean Monceary

Union. U cconomic integration will be viewed, however, through the prism ol social and political i
tion, unecmployment, enlargement and regionalism. IR clective. Prereq: OU Level 5. Economics 101, Politics 201

tes, such as migra-

European Studies 311: The Idea of Europe

This course examines the many different ways people have conceived of "Hurope” — as a cultural identity, a geagraphic
expanse, a political entity, and so on. The course considers both Greeo-Roman antiquity and the European Middle Ages
bur focuses primarily on the carly modern and modern periods, with special ateention o pre-EU conceplions of European
unity. The course ends with a retrospective appraisal of different contemporary theories of lLuropean integranon.

IR elective. OU Level 6. Prereq: History 120

European Studies 321: Citizenship and Democracy in the European Union
This course examines the political systems of European Union Member States. ‘The issues of democracy and citizenship

in Hurope are considered, and they are related with colargement and the futare of the as a polttical structure. The
course reviews the EU institutional system, and the structures, institutions, and interests in European politics of a number
of EU member states, It focuses on the process of democratization, and the way these members inreracr with other mem

ber states, and EU institutions. Finally, the notion of “EU citizenship” is analyzed, and is the debate on what kind of civil
libertics, polirical and/or social rights it should include. May be taken by IR students as a free clective. Prereq: Politics
101, European Studies 210 or 211

European Studies 322: External Relations of the European Union

The FU is a unique actor in international relations as it enjoys mote decision-making powers than an internatdonal organ-
ization and less than a sovereign state. As such the precise nature of the Furopean Union remains problematic for tradi-
tional explanations of global affairs. This module will expose students ro basic theoretical and conceptual approaches,
focusing on the BU's foreign policies (i.e., in the ficlds of trade, sccurity, diplomacy, US-LU reluions), and examining such
questions as the degree 10 which collective U action can and will replace that of member-states when it comes 10 exter-
nal rclations. May be taken by IR students as a free elective. Prereq: Politics 101, European Studies 210 or 211

Public Service 299: Internship Project

This is an applicd, “hands-on” course, aiming to help students undersiand managerial and policy practices of NGOs.
Stuclents will be posted in local organizations as interns, where they will work Tor a few hours per week. Apart from their
job requirement in the NGO, students will undereake managerial analysis of projects as coordinaced by the instructon (e,
analyze the stategy of the NGO, pecform policy and publie value analysis, cre). The work in the NGOs will be supple-
mented by seminar-type clisses where public and not-forprofit issues will be addressed. By the complerion of the course
students will not only have ac some prafessional experience, but they will also be in a position 1o perform primary
analysis of the envivonment in which they work. May be taken by IR students as a free elective. Prereq: junior or sen-
ior standing; permission of instructor

7
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Social Sciences (Social Science, Anthropology, Sociology, Psychology)

Social Scienice 210: Introduction to Global Studies and Human Geographies (formerly History 210)

This course sets out o explore a number of subjects relaring 1o 1the study of geography and polities. Students will be
exposed o topics such as world/regional geography, cartography, geopolitics, politics and the environment, colonial /post-
colonial geographics, and development, while the multidimensional and tians-disciplinary nature of geographical and polit-
ical studies will be cmphasized throughour, The course will also investigate such topics as world systems theory, cultural
change, and globalizations. Required for all IR majors; may be taken as Sociat Sciences/Group C GER. OU Level 4.

Social Science 215: Studies in Media and Contemporary Socicty (formerly Politics 215)

This module wims to analyze and explore media representations, media cegulation, clite-mass communication, media pro-
duction in a global age, communication and media power. A comparative approach will be employed for analysis of differ-
ent regional and national communications systems. A final segment of the module will examine the coneept of mass soci-
cty, media power and globalizarion. Examples and case studies will be raken from American and Luropean sourees

IR clective. OU Level 5. Prereq: Politics 101, Anthropology 101 or Sociology 101

Social Science 219: Individual and Society

This course introduces students o the theoreteal and practical problems of social imeraciion in moderm society.
Contemporary social thinkers and studics will be used inorder to explore and explicate the reaiprocal relationship between
sociery and the individual, Topics of contemporary interest, among theimn those of gender, social identity, deviance, and the
miss media, are critically analyzed and interpreted. May be taken by IR students as a free clective. Prereq: Anthropology 101
or Sociology 101

I'he aims of this coursc are threctold: first, ro introduce students to the ideas and theories of key rweatieth century social
and cultural theorists; sccond, to invite students to reflect upon and critique those thearetical perspectives under seruriny;
and finally, to engage students in determining the meaning and relevance of pavticular socio-cultural analyses in both the
context which they were written, and in the early twenty-fivst cencury. IR elective. OU Level 5. Prereq: Anthropology
101 or Sociology 101

(.‘L) Social Science 228: Socicty and Culture: Theory, Texts, and Practices

[EI00S pue sapIuewinyg

Social Science 234: Gendet, Cultures and Socicties

I'his course will address gender issues from the standpoint of the social sciences. Tts ainy is o dircet students towards a
deeper understanding of gender as 4 social construction and not as a mere biological fact. By providing cross-cultuial data
on gender roles and by analyzing strongly held stereotypes about them in contemporary socicties, the course will focus on
the cultural patterning of behavior and perception that may or may not support gender stratification and hierarchy.
limphasis will be given 1o the interconnected levels of environment, cconomy, social complexity, and symbolic systems that
affece the differential distribution of power, prestige, and anthotity benween men and women in different socictics

IR clective. OU Level 5. Prereq: Anthropology 101 or Sociology 101

Social Science 349: Contemporary Globalizadon (formerly Politics 349)

This course aims o give the students a complex understanding of the processes ol globalization. We will first look at how
different theoretical perspectives make sense of globalization, i.c., what it is, whether itis a novel set of phenomena or not,
and what its impact is on our world, With the background of this theorerical diversity, we will then go into studying in
depthihe institutions and impact of globalization. We will explore how globalization shapes and aliers the economic, polit-
ical and social structures of socicties, and whar specific roles the global institutions play in this transformation. We will also
look at the gender dimension of this claim, Finally we will discuss those political movements which criricize and provide
aleernatives to globalization, Required for all 1R majors. OU Level 6. Prereq: History 120, Politics 201
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Anthropology 101: Introduction to Anthropology

This cowrse provides an ovanview of major dicines and conceps of Andnopology considered bovh i icdanon w the bhio-
logical disciplines (Palcontology, Tithnology, Sociobiology) and as the comparative study of human cultares (Social
Anthropology/ ihnology). The course establishes the continuity of human culture from an evolutionary perspective and
acquaints students with contemporary interdisciplinary debates on major issues. May be taken as Social
Sciences/Group C GER

Anthropology 210: Introduction to Contemporary Greek Culture and Socicty

This course s designed as a navigation guide to contemporary Greek society and culture. Students are mntroduced o key
fearures of public and private evervday lite (history, politics, cconomy, education, religion, family, gender relations, sexual-
iy, food, tourism, enterainment, music and dance, cre). Texts drawn from a varicty ol sources will be used along, with
multimedia macerials. Mini ficldwork projects will further eahance students” understanding and participation

Anthropology 211: Theory and Techniques of Archacology

This course offers a survey ot the archacological discipline with a focus on two themes, the matcrial remains of past cul-
tures and the techniques cmploved when studying archacological ramains: The course aims 1o hroaden and decpen the siu-
dents” understanding of past cultures and societics, thus providing enhanced insight into modern ones. Fimphasis is placed
on the reconstruction of social strucrure, eavironment, technology, conmumunication, and cognirive systems of past soci-
cries as well as on the analysis of archacological explanation,

Anthropology 221: Ethnographic Accounts of Greek Culture

This course examines different aspects of Greek culrure and society through the anthropological lens. Ethnographic arti-
cles on everyday life expressions in different communitics provide the material for the exploration of the inner differences,
the complexities, the continuities and the changes that constitute pare of contemporary Greek culture and socicty, Some

of the topics discussed in this course include the social and cconomic life of people in different regions of Greeee and in
difterent periads of rime, gender telations, presenrations of the Greek cultural sclf, processes of identity formation, the

role of the church as well as of the contemporary nation srate, Prereq: Anthropology 101 or Sociology 101

Anthropology 222: Greek Folklore

This course provides an overview of the creation, evolution and theory of Tolklore studies in Greeee (19 and 20th cen-
tries). e will introduce students 1o the major folklore catepories (oral lierature, customs, artifacts of material culture) and
iheir collections (archives and muscums), Emphasis will be placed on the study of folksongs and folkeales. The course will
also address the phenomenon of Tolklorismus, the 1evival of traditional customs, and its uses in modern Greek society,

Prereq: Anthropology 101 or Sociology 101

Anthropology 349: Intercultural Communication in Theory and Practice (formerly Anthropology 249)
This course visits the issue of development from the perspecuve of applicd anthropology, blending material from culure,

history, economics, and poliies, The course features a distinet cros
basis [or future studies in applied social scicnces. IR elective. OU Level 6. Prereq: Anthropology 101 or Sociology 101,
History 120, Politics 101

-cultoral dimnension, and provides siadents a strong
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Sociology 101: Contemporary Socicty

This course will explore the discipline of sociology, with a particular focus on the key concepts and issues relating (o the study of
contemporary sodiety and culture. The course secks 10 establish a methodological balance between theoretical grounding and an
applicd framework as it examines the following themalic issues: social and culwaral theoretical perspectives, globalization, power,
cthnicity, gender, the mass media, and the dynamics of cultore in the contemporary world. May be taken as Social
Sciences/Group C GER

Sociology 201: Contemporary Social Issues

This course initiates students into the coneeptual framework and problems associated with "mass culture,”

through an
analysis of that phenomenon. The course focuses on the analysis and interpretation of such contemporary social issues as
feminism, race and cthnic relations (including internal colonialismy), terrorism, and the more specialized cases of instinu-
tionalized and clandestine violence, The course maintains a comparative perspective and, thus, the above issues will be con-
sidered both in their first and chivd world contexts,

Psychology 101: Introduction to Psychology

This course aims at providing a comprehensive introduction to the essential principles of the academic discipline of psy-
chology by addressing such important topics as the function of the human brain, pereeption, language, development, learn-
ing, motvarion, cmotion, intelligence, personality, psvehological disorders, and social behavior. The student is introduced
to major theories of human behavior and is encouraged to assess critically the contribution and applicability of psycholog
ical rescarch to daily life through class discussions, presentations and written assignments.

May be taken as Social Sciences/Group C GER

Psychology 201: Lifespan Development

This is an introductory class on human development, from birth to death, emphasizing the life-span perspective of devel-
opment. The lifespan perspective addresses physical, cognitive/linguistic, psychological, and socio-emotional features as
interrelated and dynamic factors affecting development. Designed for majors and non-majors, the main purpose of the
coursce is to present the general underlying structuses and mechanisms of development, with an emphasis on aspects of
adult development and their application to adults” adjustment and functioning in various settings. The course will also
explore the relationship between personality and development, presenting current theoretical approuches and empirical
findings, Prereq: Psychology 101

Psychology 202: Personality Theoties

This cowrse studies the four 1D’s of personality (description, dvnamics, determinants, and development). The mask (per-
sona) behind which a person hides is dropped and revelations according to ten theories follow. Thesc aspire 1o give stu-
dents a bewter understanding of human nature, behavior, and experience, Prereq: Psychology 101

Psychology 204: Social Psychology

This course aims 1o help students understand interaction — how we are influenced o think, act, and feel in order 1o gain
greater awareness ol how the social animal man is driven. Topics include group processes and in(luences, persuasion and
s technigues, how we conform, and tactics of conformity. Concepts presented will be exemplified through evidence from
evervday lile. Communication and non-verbal communication, their significance, and techniques employed for both are
considered, Stadents are given the opportunity to understand concepts presented through experimentation and are also
required 10 undertake questionnaive surveys, Research conducted in both the United States and Tnrope is presented

Prereq: Psychology 101
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humanities and social sciences

Psychology 212: Psychology Applicd to Modern Life
This course provides o comprehensive overview ol vatious sub-disciplines within psychology e, social, organizarional,
health, clinical) that seek o apply principle

discoveries and theories of psychology in related areas such as the family, edu-

cation and the workplace, The purpose of this course is to help students ¢hink critically about key psychological jssaes,
move toward greacer self-awareness and gain understanding of the relevance and worth of psychology in everyday life

Among the opics studied are: the sell; social thinking and social influence; interpersonal communication; friendship and
love; marriage and intimate relationships; carcers and work; coping processes; stress; psychological disorders; and basic
aspects of psychotherapy, Research contacted in both the US and Europe is presented throughout the course,

Prereq: Psychology 101

Psychology 327: Introduction to Counscling Psychology

This course aims 1o introduce students to the theory and practice of Counseling, 1t will provide the students with a sys-
tematic and comprehensive presentation of the major concepts and practices of the main theoretical approaches influenc-
ing contemporary human scivice providers, The interrclagon between theory and practice in the field is emphasized and

explored. Srudents will hecome acquainted wirh basic counseling skills involving in-class practice. Finally, the different areas
where counscling is applicd, such as maital, cducational, health-relared, vocational, cross-cultural, ete,, are discussed

together with ethical considerations: Prereq: Psychology 101
English & Communication courses

English Lab : Language skills

Lab 1is designed o help studears increase their Boglish Janguage skills in an academic context so as to be berter equipped
ro handle college assignments and o build contidence in using English in both written and oral communication. The lab
offers a comprehensive seview of all Linglish grammar and sentence structure, and focuses on reading, wiiting and speak-
ing in a thought provoking envivonment through the study of ropics of universal appeal. (non-credit course).

English 101: Composition 1

This course reviews the basie principles of parag

aph writing and introduces the major rhetorical modes of narration,
description and exposition through discussion of theory, examination of maodel essays, and writing practice. In addition,
students are introduced 1o information literacy by spending seven two-hour sessions in the library, developing effective
scarch strategies, understanding rhe differences between types of resources, and using eritical skills with which to evaluate
resources, GER requirement.

English 102: Composition I1

This course builds upon the expository writing skills presented in Fng 101 Tirst, it introduces students o the mode of
atgumentaton by analyzing vartous types of mguments and presenting the essential tactics used in definition, cause, eval-
uation, refutation and proposal. At the same time, it introduces students to research paper writing by guiding them step-

by-step 10 the process of forming an argumenative thesis, incorporating sousrces 1ogether with their own thinking into
sapers, and documenring sources, GER requirement. Prereq: English 101
i ol
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English 120: Introduction to Literature

The purpose of this course is ro introduce students to the literary genres of poctry, prose fiction and drama, and to famil-
tarize them with a variety of Jiterary rechnigues specific for the analysis ot each genre, Students yead a selection of classic
ke
meanings happen and discuss pertormance possibilities as part of an attempt o become betwer readers and a more critical
audience. The course will also cultivate students™ ereative skills, thus enhancing their overall writing abilitics and helping
them become more conscious writers. Students also gain an enbanced acsthetic appreciarion of literature as art and come
to value its role In education and everyday life. May be taken as Humanides/Group A GER. Required for English

majors

and contemporary works within these genres and engage in analysis of narrative, study key poctic techniques that n

English 203: Issues in the Disciplines
This course will focus on sclection of readings in different disciplines (academic essays, profe
) and on practicing advanced reading comprehension skills, Te will emphas

wsional articles, technical

s vocabulary enhance-

reports, business cas
ment, ctitical thinking, and svnthesizing of ideas, Students will practice advanced writing skills (writing essavs & academic
short argumentarive reports, critical reviews, professional sununary writing,
) and oral presentations. GER requitement. Prereq: English 102

papers with relevant scholarly apparatus

informartive reports, comprehension excre

English 220: Introduction to Twentieth Century Poetry and Drama
This course introduces students 1o twendeth cenrury poetry and drama through the consideration of selected texts from

puUe sanmuewny

both geares that vepresent major thematic and seylistic concerns o the period. Students will be able to reflect upon the
divers
crary developments, while critically analysing the components of both penres and their effects, The fivst pact of the course

directions raken by poets and dramatists throughout rhe century and some ot the tactors which have influenced lit

will concentrate upon poerry and examine poctic techniques, steucrure, language and style and their relasionship to mean
ing; where appropriate tracing similarities and differences in the works studied. 1n the second patt of the course, selecred
plays will he studied, focusing upon dramaric conventions, structure, language and style, with careful attention being given
to the performative aspect of the texts and influences that have helped shape twentieth century theatre practice,

IO00S
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English 221: Short Fiction

This course focuses on in-depth critical reading of and writing about shorr fiction (short stories and/or navellas) within
the context of the vaditions and innovations which have concerned these genres, and with vespect to the standard clements
of short fiction. Through the in-depth study of seminal short novel practitioners such as Flerman Melville, Henry James,
Joseph Conrad, Ldith Wharton, James Joyee, Iranz Kafka, Philip Roth, Gabriel Garcia Marquez and Alice Munro, stu-
dents learn to recognize both the siylistic features distinet 1o cach writer as well as the common thematic and 1echnical

threads that group them together, Whenever possible, readings will be supplemented with their film adaptation

English 230: English Literatures
As a study of essentially Britsh literature, the course will analyze contextually the works of seminal writers from the age of
Chaucer and on, This course aims to help students explore the interface of literature and society, and 1o provide them with

S9OUIIOS

appropuiate ools for more advanced contextualized literary study: Students will learn to contextualize individual texts, recog-
nize literary trends and cultaral modes, evaluate licerary and social movemenrs, and be able to follow and discuss the evolution
, excerpts o

of Tinglish litcratures since the age of Chaucer, To help expose students 1o literary breadth and textual richnes
longer texts will be scelected. Prereq: English 120
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English 250: Advanced Writing & Professional Commmunication
The purpose of this course is 10 provide mstructon and practice in the ¢

alls and SEEALCRICS NUCESSary 1o produce CEfective wl-
ren and oral communication in any professional context. The course addresses topics such as persuasive writing techniques,
formal professional conmunication (including exeeutive summarics, legal documentation, Ietters and reports) as well as inter-
cultiral communication, professional writing in the ‘c-world” and advanced public communication writing & speaking skills. The

counse is designed o foster skills developmene in the areas of critical thinking, presentation techniques, application ol aceept-
ed professional frameworks to new ideas and use of innovative writing, with the aim ol preparing students Tor realistic profes-

sional situations, Required for IR and English majors. Prereq: English 203

English 259: Topics in Contemporary World Literature
‘The course will consider contemporary literary ests from around the world (written or translated into English) swhich respond
to cultural, political and social issucs of today. Tn addition to approaching contemporary liccrature as an index of distinet cul-

tures but possibly also caltural interaction, iv will examine the literary features of cach book to define its contemporariness, both

thematically but also stylistically. When applicable, the course will also explore the role of liwerary prizes and other marketing
factors in helping a book travel beyond ies place of origin and become a “contemporary classic”. As a critical reading and writ-
ing course, it will offer students the opportunity to compare cultures while familiarizing themsclves with some of the woild’s
interesting and challenging litcrary texts, Fxposing stuclents to calraral and lirerary naditions around the world will help them
realize what scts us apart and what brings us together as humans. Prereq: English 120

English 268: Women and Literature

This course examines the evolution of women’s liresature from the 191h to the 20th centiry in an atiempt o assess the impli-
cations of gender in the production and consumption of literature through a siudv of selected rexts by Anglophone women
writers, Coventry Parmore’s “Ihe Angel in the House” (the only text studied written by a man) scrves as the background against
which we will study a variety of texts written by women writers thac respond o and deconstruct this female portrait, gradual-
ly “killing the Angel” and working to create new fictional portraits and a new discourse for women and women’s licerature. The
concurrent exploration of sociopolitical and economic issues makes the course a contextualized study ol sexual politics, and
therefore of interest w students outside the Tinglish major as well. Prereq: English 120

English 273: Introduction to Linguistics

The course Introduction to Linguistics gives a sclective overview of linguistic studics ltom various branches, such as anthro-
pological linguistics, cognitive finguistics, functional inguistics, formal linguistics, psycholinguistics, and sccond language acqui-
sition, The focus is on language as a dynamic sct of symbolic resources with many Jevels ot expression: an acquired system of
communication ameong the human species, an interactive system for expressing and oreating both individual and socially con-
structed meanings, and an orthographic system for developing literacy, During the semesler, the global, social, and personal
meanings of language will be considered

English 274: Applied Linguistics

The goal of the course s to survey what is currently available to TES1 / L] reachars, 1o choose and adapt some clements
that we think would work in our own teaching realities, and to understand how and why these clements worle A range of
methods, techniques, and materials for teaching Hnglish are explored. Emphasis will be put on current teaching practice;
this includes a varicty of communicative language teaching echniques, integrated and discrete approaches to language
skills, task-bascd and project-based learning, and student centered techniques The course also explores 1ecent work on
multiple intelligences, learning stvles, and learner motivation, focusing on how these ideas can be used i a variety of teach-
ing situations, Prereq: English 273

inglish 275: Sociolinguistics

The course explores the general framework for understanding how human communities use language o say or fail ro say
what s meant and investigate the particular linguistic stvles conventionally used by social subgroups: During this explo-
radon, students are challenged 1o do the following: 1) Sitate sociolinguistics in its discipling; 2) Acquire fluency i using
terms & concepts to examine social uses of language; 3) Become familiar with televant rescarch; -1) Bxpand rescarch expe-
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ricnee and hone research skills; 5) Develop awareness ol linguistic siyles, our own and those ol others atound us; 6) Apply r
this Tearning to analyzing social sitctions, complications & misunderstandings; 7) Enhance prepacation for entering the
wotld of work, regardless of the profession s
LEnglish 288: Grecek Literature in Translation -
This course reviews major examples of classic and contemporary Greek liceratare in Finglish translation, Genres examined .
include epic pocnry, drama, modern pocrry, short fiction, and the novel. Special arrention will be paid to the rich diversity -
of the Hellenice legacy in contemporary Greek but also world literature, Knowledge of Greek s hielptul but nor required, m .
English 299: Topics in Teaching Mcethodology :

el on o rotaung basis, this course will inctude arca wopics such as Fnglish “Teaching Methodology, Approaches o sk @
TESOL, Materials Development in ‘Teaching, cte. Its aim s to provide basic background knowledge in reacher-tmining (o
issues, ranging from comprehensive reviews of the Toundations of forcign linguage weaching, practical pedagogical mat- |k o
ters such as svllabus design, classroom management, teaching the four skills, (he age factor, testing and evaluation, and orh- m
crs, as well as topics in the design of materials and techniques 1o be used as instructional tools in classrooms m
English 300: Image/Text/Culture .
This interdisciplinary cowse examines the images and texts of Gilm, elevision, art, photography, and advertising (with a m
strong emphasis on {1lm), and how they come o charactenize and shape our everyday hves. Using case siadies, students
fearn how Lo recognize, read, and analyze culture within a particular social, cultural, or political context, touching upon such :
important issues as race, gender, class, ideology, and censorship. Q
LEnglish 325: Sccond Language Acquisition
T'he course explores the rheory of second language acquisirion (SLA) in general and its implications for teaching and learn- . {.5

ing in particular. 10 reviews general linguistic theory, explores aspects of morphology, phonology, semantics and synrax,
theorics of Tse and 2nd Janguage acquisition, .1 intesference in 1.2 acquisivon and language universals, Turther topics
include crror analysis, language vatiations and disorders, sociolinguistics, bilingualism, and application of thcory 1o 2nd lan-
guage leaching methodology, Prereq: English 273

-
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English 335: English Language Teaching 1

The course offers students a solid grounding in current approaches (o teaching Bnglish as a forcign language, with an
emphasis on practical applications in classroom settings. Students ave taught 1o develop lesson plans, manage a classtoom,
design teaching materials for particular age groups, and teach grammar, listening/speaking, reading/writing and vocabu-
lary. They also given the apportunity to obscerve teachers at various classrooms of Anatolia (hoth Elementary and High
School) and do pracricum themscelves

[e

Lnglish 340: Comparative Literature

The course aims o engage students in a comparative study of lerary representations of sexuality from antiquity to pres-
ent iimes. Terms such as ‘sex” and ‘sexuality” e often used interchangeably, withour considering their many different con-
notative meanings at different historical penods, or in different cultusal contexts, The course is divided into three pasts: a)
philosophy and sexuality, b) class, gender, sin, and sexuality, and ¢) Freud, psychoanalysis and sexuality, which will bring us
back to phitosophy. Works in translation will help us reveal the nuanced role ol language itscll in teems of constructing

sexualing Prereq: English 120

SIAIUIAIOS

English 345: English Language Teaching 11

A continuation of LT 1, the course aims o enhance students” teaching effectivencss. It provides practical expericnee and

new ideas for creative sccond language training Through this course, students acquire a deeper understanding of both the

theory and practice of teaching English as a torcign Janguage. Building on prior knowledge, this more advanced course

addresses more specialized arcas of the fickd such as educational rechnology, teaching through litcratwre, the age factor in

1caching, westing and evaluation and other field-related modules. In addivon, the course includes a guided classroom teach-

ing practicam complementing instraction with substantive hands-on expericnce in real classroom scttings. Prereq: m

English 335
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English 350: Advanced Writing: Writing for Social Change

The aim of *Whriting for Social Change’ is ro allow students to explore the gentes and forms of writing that have influenced
social chaoge, and o practice writing lor social change m today's complex, multi-faceted world. Practical themes include;
writing Tor advocacy; how to write to influence opinion and provoke action (use of language and understanding of rheto-
ric.) print and broadeast op-ed reporting, the language of politics, protest and persuasion and the use of cilizen journal-
ism (including, petitions, grass-roots manifestoes, letter wiiting campaigns, open letters to newspapers cte), Students will
be expected to write creatively and persaasively about social change and think about issues such as: what role should wiit-
ers play m the framing and mediation of issues, social norms and negotiating the relationship berween the personal and
the political?

English 370: Literature and Film

This course will explore, in an interdisciplinary manner, some of the most important post-war literary and cinematic rep-
resenmnons of conspiracy and paranoia on two main topics: the Cold War and the assassination of president, John 12
Kennedy. Both events have been much documented and represented by seminal writers and filmmakers through a varicty
of acsthetice styles. Some of the quesdons that will inform the content of the course and guide our discussions include the
tfollowing: what are the basic claments of conspiratorial narratives? Why do conspiracy and paranoia go hand in hand? Mow
is history revisited in the arts? In what ways could cinema be scen as a more effective medium/vehicle for conspiratorial
narratives? Is there a social function or atitity in rhese texts? What are the strengths and weaknesses of this genre? And,
most importanty, why are they so extremely popular?

English 375: Instructional Technology in ELT (English Language Teaching)

This course focuses on the educational uses of informarion and communication technologies (1CT) and their role in edu-
cational environments, The course will balance fact, theory and application by exploting the literature on the uses of edu-
cational technology in language learning and the theories that underlic them, familiarizing students with a wide range of
generic software applications (i.c, word processors, presenration tools, the WWW, e-mail, authoring packages, text manip-
ulation sofiware), synchronous and asynchronous computer mediated communication (CMC) tools, and a host of web 2.0
tools including wikis, blogs, podcasts, and social networking sites, and helping stadents develop strategies and criteria for
using such applications cffectively in the language classroom

English 380: The Business of Literature

The course will introduce students to the 20th century mechanics of literary production and to the forces making a book
available, promoting it to a best scller, or silencing it. More ally, it will study the changing market conditons for lit-
crature, both in a historical perspective and on the basis of sclected case-studies, Students will discuss literature within a
social and business frame and approach literry production in particular as a revealing cultural phenomenon and a symp-
tom of 4 piven sociocconomic reality, In doing so, students will sharpen their intellectual and critical skills and become alert
1o the interdependence of two ficlds which are traditionally considered separately. Prereq: English 120

Comumn 127 — Communication, Culture & Society

Covering a range of different forms and contexts of communication (inteypersonal, group, public, mediated, verbal and
non-verbal communication) and using cases and scenarios drawn from everyday life, the course explares the ways commu-
nication and culwre interrelate and intcract, with particular focus on the workings and failures, potendalitics and constraints
of human communication

Comm 217 = Media in Transition

The course offers an overview ot the historical development of media as industrial and cultaral institutions, as well as the
cthical and legal framework of their operation. Covering both prine (newspapers, magazines, books) and audio/visual
media (phorography, cincma, sound-recording, radio, television, internet, mobile media) the course explores how changes
in communication rechnology interrelae with the changing roles and (ortuncs of  media industries and  media
audicnees/users, and pays special atention o the digial revolution and to its ansformative consequences over the whole
of the media/culwral industry landseape
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Comm 227 — Media Theory

The course covers the major theoretical perspectives that have shaped the field of media studies. Through the examina-
tion of their distinctive insights, concepts and problematics, the course emphasis is on the comprehension and cvaluation
of the contribution these perspectives had to the understanding of media and media-saturated modern society. The theo-
ries are presented and discussed in their historical and ideological context, aiming at developing a critical understanding of
their viewpoint and import.

Comm 317 — Communicating through New Media

The course examines how new media technologies have radically transformed the areas of economics, news and informa-
tion, politics and education. Engaging students with a broad range of digital communication tools, processes and applica-
tions as they are currently employed across this broad variety of social and work environments, the course aims to devel-
op their digital literacy with emphasis on information processing, use of social and collaborative media, and web-based
operations.

Comm 327 — Communication Research Methods

The course examines the key quantitative and qualitative research methods used in the study of media and mass commu-
nication processes, such as content analysis, survey research, field observation, interviews, focus groups and case-studies.
In each of the methods studied, the focus is on its practical applications and uses, the examination of notable cases of
published research, and the appraisal of thelr social utility and ethical dilemmas.
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humanities and social sciences

Humanilties courses (Modern Greek, Humanities, Philosophy, Art and Art History, Music)

Greek 101: Beginning Modern Greek I

The aim of this course is to develop students’ familiarity with oral and written Greek through dialogues dealing with every-
day situations and written material drawn from the popular media, Emphasis is on oral communication. Grammar is
learned through dialogues illustrating everyday communication, while students gain practice by role-playing and acting out
numerous everyday situations. The vocabulary used meets basic social needs for an environment where Greek is spoken
[Meets four hours weekly]

Greek 104: Beginning Modern Greek I1

This course is designed to develop further students’ fluency in Greek. Emphasis is given to oral practice, which includes
active use of the spoken language, without neglecting the written language. Grammar is presented through dialogues from
everyday situations and written material from newspapers and magazines, Students engage in discussions on common
social topics. [Meets four hours weekly] Prereq: Greek 101 or permission of instructor

Greek 201: Intermediate Modern Greek 1

Tn this course emphasis will be given to oral practice, provided through both classroom discussion and presentations. More
advanced grammar is taught using textbook dialogues and written materials from a variety of sources, including newspa-
pers, magazines, books, and contemporary song lyrics. [Meets four hours weekly] Prereq: Greek 104 or permission of
instructor

Greek 202: Intermediate Modern Greek 11

Upon completion of this course students should be able to engage in extended conversations with native speakers on top-
ics such as family, work, recreational activities, the environment. They should be able to follow a TV documentary or watch
the news, and read newspapers, magazine articles and selected literature. Writing skills will allow for extensive prose, such
as narrative and argumentative essays. Students will also be required to work on group projects. Advanced grammar (pas-
sive voice, pronouns, imperatives, use of subjunctive) will be taught through textbook material (dialogues) and written
matcrial from newspapers, magazines, books and lyrics. Prereq: Greek 201 or equivalent (Note: Advanced Greek
Language courses are available on demand)

Humanities 203: Landmarks in the Western Tradition

This advanced survey course examines canonical of the Western Tradidon starting with the Bible and extending through
the mid-twentieth century. Various themes are traced, such as the relationship between nature and ideal, the notion of truth
and virtue, and high-low art and the hierarchy of the genres. Students read from prose and non-prose texts alike, and con-
sider these also in the context of non-verbal expressions of the humanities (music, arts, architecture). Prereq: English 120

Humanities 205: Ancient Greek Genres

An introduction to the study of ancient Greek literature in translation, with particular attention to historical-cultural con-
ditions obtaining between the late 8th and late 5th centuries which made possible the birth of four major genres in rapid
succession of one another: epic, lyric, tragedy, and history. In addition to primary source readings (sclections from the lliad
and the Odyssey, lyric poctry, the tragedies, and Herodotus), study of cach genre will be accompanied by secondary read-
ings on both the genres and individual sclections. Prereq: English 120
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Humanitics 210: Religions of the World

This course will expose students 1o a comparative study of five of the world’s main religious taditions, exploring those

4

traditions through their literawres, while focusing also on origing, caliural contexts, histories, beliefs, and pracrices,
Through reading, discussion, and visual appreciation of artistic renditons of religious world-views, students will gain valu-
able understanding of traditons other than their own, contributing to their broadened and deepened awareness of the

world.

Humanities 221: History on Film/Film on History
Representations of classical myths and ancient history, of the First, Second and Cold Wars have shaped our understand-

ing of our historical past. Often film has inspired people 1o learn more about this past. This course aims to examine how
film has affected our perception of major world historical moments, We will spotlight key figures, events, licerary sources,
and cultural issucs which have been subject of major films. Then we will analyse the historical and literary evidence under-
Iving these films and appreciate the ditferences berween the scholarly constructions of the world and the cinematograph-

ic representations. IR elective. OU Level 5. Prereq: History 120

ngeuwn

Humanitics 230: The World of Alexander the Great

The principal objective of this thice credit course is to provide a fundamiental examination of the legacy of Flellenism,
anchoting the achievements of Alexander the Grearin the larger history of Greek antiquity. The course will consist of seg-
art and architecture,

ments on mythology and legends; history and geography; ancient literatuee; philosophy, and politic
The course will feature visits to archaeological sites relating to the history ot ancient Macedonia and aspects of Alexander’s

pUe S3

military campaigns.

Humanities 246: Introduction to American Cultural Studics (formerly History 241)

"This course investigates selected key aspects of America’s historical and caltural development from the colonial petiod of
the 17th century to the early 21st century, A wide array of texts, mediums, and gentes will be examined to provide the basis
for a critical evaluation of the American experience and debates on what constitutes an American identity. Some of the

DOS

topics addiessed include the evolution of colonial socicty, aspects of political culture, intellectual and literary trends, slav-
ery and the Civil War, the Native Americans, the civil rights movement, Ameriea’s role in the world, and acknowledging the
myriad of “American voices” of which American cultural expression is comprised. IR elective. OU Level 5. Prereq:
History 120

e

Philosophy 101: Introduction to Philosophy and Critical Reasoning
The primary aim of this course is to train students in the skills required for eritical analysis of discourse. Its secondary aim

is to apply these critical analytic skills to the activity of philosophizing. Accardingly, the course is divided into two parts.
In the first, the main concern is with the validity of inferences, Students learn sentental and predicate caleulus so that they
arc in a position o check the validity o any argument proposed. In the sccond part, the main concern is inquiry and to
this purposc the students first apply logical theory 1o methodology (induction, hypothesis, abduction, explanation, reduc-
tion theory, definition, distinction, issue, problem), and then apply all these 1echnigues 1o the discussion of two problems:
the existence of God and the problem of mind and its refation 10 maiter. GER requirement.

S9DUIIOS

Philosophy 203: Ethics

This course is designed 1o help students develop their eritical abilities through the analysis of cthical problems and to incro-
duce them to contemporary cthical theory, Following an intoduction 1o the structure of ethical problems, three classical
approaches 1o the problem of justification are presented: moral obligation (Kaat), the consequences of one’s actions
(Udlitarianism), and personal virtue (Aristotc), respectively, The course also inchudes discussions of meta-cthical issucs
concerning the relation between fact and value and the problem of justifving and then generalizing one’s eehical judgments
including the issue of moral relativism. GER requirement. Prereq: Philosophy 101
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Philosophy 208: Philosophy of Language
inngungc 15 the basis of communicanon, rimugin, and lcarning; 1t pervades ali aspects ot our hves: In the course, we shall
reflect on both the philosophical undersranding of language and on the relevance of language for philosophy. The relation

sue, a second being the relation of language and the world (the issue of "meaning” dis-

of Tanguage and thought is once
cussed in connection with the later Wittgenstein in particular). Furthermore, we shall discuss what the analysis of kinguage

can do for philosophical problems outside the philosophy of language (knowledge, existence, whatis "good” philosophy?)

Prereq: Philosophy 101

Philosophy 220: History of Ancient Greek Philosophy

The aim of his course is o provide an introduction w the philosophical, scientific, and humaniste perspectives that
cmerged in ancient Greeee, in the intellectual debate that Brano Snell referred to as "The Discovery of the Nind." The
discussion of the origin and ultimate constitution of human life and the cosmos, the role of gods in human atfais, the
kind ot knowledge and cducation one needed to live well, as well as the possibiline of gaining such knowledge serves as
the background to the emergence of these new perspectives on life. The course presents various responses to these ques-
tions as they were debared in the ancient Greek world by the pre-Socratics, Socrates and Plato, and Avistotle and his suc-

cessots, Prereq: Philosophy 101

Philosophy 235: Artificial Intelligence

This introduction to the subjecr of Ardficial Inrelligence (ALY will have as its central subject the question "Can machines
think?" The course considers the history of "thinking machines” and the current state of the ace, Typical cognitive tasks
performed by machines involve visual pereeprion and recognition, understanding language and transtarion, diagnosing a
parieat, and playing games such as chess, The course asks ac what point we may say that machines ave intelligent (Turing
Test); what is computation, what is computable, and whar is decidable (Church-"Turing Thesis); whether thoughr is simply
a kind of computation and the human mind a kind of computer (Classical symbol-manipularing Al vs
connectionism/neural network
richms; and the relation between Al and the building of jobots and other "autonomous agents” Prereq: Computer
Science 101 or 105, Philosophy 101

); whether there are aspects of human ineelligence that cannot be transformed into algo-

Philosophy 236: Philosophy of Computing
T'he course will deal with three main questions: What is computing? What could computing do? What should we do with
computing? fn the first section, it will investigate which processes in the world are computational, be they analog or digi-

1al. The question "What could computing do?" deals with the limits of what is computable, both in principle, and given
that the time and space we have are not infinite (complexity), The third question concerns the cthical and social 1elevance

ol computers, Finally, the existence of computers has produced various kinds of ethical problems, dealing mostly with

access Lo information, e, privacy and surveillance ("hig brother is watching'), computer security, hacking Aml cracking,
The conrse will be offered simudtancously wirh several other universities in Fourape and the US. Prereq: Phll(wnphy 101,
Computer Science 101

Art 120: Art Appreciation: Principles of Design

T'he purpose of this coarse is to introduce students to the general principles ol design, that is, to the formal elements in
any work ol visual art (painting, sculprure, phorography, flm, contemporary installadon i, cte ). The course will be the-
matic and topical, and will consider examples from all periods of Western and non-Western Are. Included in the formal
course work will be visits 1o focal museums and gaileries 1o examine firsthand artworks ilusteating the different principles

studicd, May be taken as Humanities/Group A GER




| catalog1314_Layout 1 9/28/13 12:19 AM Page 89 @,)

Art History 201: Modern Art and Architecture

This course offers a study of styles of the modern period, with special emphasis on the work of Manet, the Impressionists,
and the Post-Impressionists who laid the groundwork for the art of the 20th centary. There will be a close ook at the social
conditions and metaphysical concepts which led to the rebellion in the arts in the sccond half ol the 9th century. The
styles of Fxpressionism, Cubism, Abstract Art, Futarism, the Mctaphysical School and Surrcalism will then be analyzed.
Prereq: Art 120 or Art History 103

Art History 202: Late Modern Axt

This course covers the period from 1940 to the present, examining painting, sculprure, architeeture, and allied arsts both in
the USA and Hurope. Emphasis is placed upon the various movements and the plethora of concepts that shaped the artis-
tic fabric of the West since World War 11 Prereq: Art 120 or Art History 103

Art History 220: Ancient Greek Art and Architecture

This coutse surveys Ancient Greek art and architecture from the Farly Iron Age thiough the Hellenistic period. Following
an introduction to the nature of art, its various uses, and approaches to its interpretation, the course will provide a brict
historical background tor the major periods in Greek art. Each period will then be examined in derail, with particular atren
tion to detining stylistc features, and to examining representative works in cach of the genres (sculprure, painting, archi-
tecture, minor acts), Prereq: Art 120 or Art History 103

Art History 221: Early Christian and Byzantine Art
This course otfers a survey of Early Christian and Byzantine art and architecture. It covers the period between the carly

4th and 15th centurics, and considers monuments from eastern and western parts of the Byzantine empire, It comments
on and compares Byzantine creations from Italy and Asia Minor, while concentrating on Byzantine Thessaloniki and other
important Greek centers of Byzantine culture, such as Mount Athos and Mistra. Prereq: Art 120 or Art History 103

Art History 224: Modern Greek Painting
This course presents a survey of Modern Greek painting starting with the second half of the nincteenth cenrury, when

[EIO0S puUe sanruewny

Greek painting acquired the characteristics of a Tluropean form of artistic expression. [t continues with an examination of
Greek painting during the twenticth century. Emphasis is placed upon the artistic movements and various schools formed
during these periods, and upon influences from Luropean and American att and their implications for Greek painting,
Visits 1o tocal galleries and muscums will provide first-hand contact with works of art being studied

Prereq: Art 120 or Art History 103

Art History 299: Museum Practicum
This onc-credit supplement consists of visits to select museums and sites in and around Thessaloniki, in order to view
important monuments and other artworks dating from archaic and classical Greece, This Practicum may be taken inde-

pendently of Art History 220. Prereq: Art 120 or Art History 103

SIJUIIOS

Music 120: Traditional and Contemporary Greek Music

This course will provide students with an introduction to the historically rich and varied traditions in Greek music. The
principal focus will be on church music, folkloric song and dance, and contemposary variations of "lay" music. Discussion
will also refer to the place of music in ancient Greek sociery. Knowledge of Greek is helpful but not required,

May be taken as Humanities/Group A GER
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DIVISION of TECHNOLOGY
AND SCIENCE

Coordinator
Mr. Emmanuel Maou, Associate Professor (Computer Science, Mathematics)(Reg)
BA, Mathematics, lowa Wesleyan College; MS, Applied Mathematics, University of lowa

FACULTY

Dr. Grigoris Baglavas, Adjunct Protessor (Computer Scienee) (Reg)
BSe, Mathematics, Arvistotle University of Uhessatonites, NS¢, Lelematics, University of Sheffield, PhD,
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Goals and Objectives

The mission of the Division of Technology & Science is to offer innovative, leading edge technology programs in com-
puting and academically sound service courses in the areas of Mathematics, Statistics and Science. As computing is a rap-
idly evolving discipline we continuously adapt our curriculum and facilities to meet the changing demands of the comput-
ing profession.

The computing programs target (1) students that are interested primarily in Computing and Business with an emphasis in
Information Systems and (2)students or professionals that arc interested to specialize in certain areas in computing, In par-
ticular the certificate and special programs provide training opportunities for the wider community.

Courses in the Division are designed to broaden students' perspectives on the role of computing, mathematics, statistics
and scicnce in the modern world, while equipping them with both computer literacy and quantitative skills. A broad range
of computing courses is offered, the majority having a strong laboratory component with cmphasis on application.

The programs do not concentrate only on the latest technologies, which at some point will become outdated, but provide
students with excellent critical skills and systematic thinking that will allow them to become lifclong learners and succeed
in a wide variety of technical and managerial positions. Students are prepared for a successful career in the tield of com-
puting and its applications and/or additional study in computing or Business at the graduate level. State of the art com-
puter facilities include high-speed scrvers and over 100 workstations in 6 laboratories. The Science facilities include biolo-
gy, physics and chemistry laboratories covering a total area of over 290 m2. All facilities are connected to a high-speed cam-
pus network and are connected to the internet.

ACADEMIC PROGRAMS

The Division of Technology & Science offers the following programs
Degree programs

* Bachclor of Science in Business & Computing (ACT & Wales)
* Bachelor of Science in Business Computing (ACT & The Open University, UK.)

* Minor in Computer Scicnce
* Minor in Multimedia and Web Development

Certificate programs
¢ Cisco Certified Networking Associate Program (CCNA)
* Certificate in Reladonal databases (Oracle)
* Web Development
* Digital Media




catalog1314_Layout 1 9/28/13 12:19 AM Page 93 i

DEGREE PROGRAMS

BACHELOR OF SCIENCE IN BUSINESS & COMPUTING

The degree in Business & Computing is a hybrid program that provides an excellent blend of Computing tech-
nologics and Business knowledge, The program covers a byeadth of Informarion Technologies (clectronic
office, programming, databases, muldmedia, networking and the web) and focuses on fundamental areas of
Business (Management, Marketing, Accounting, Finance and Jiconomics). Graduates of the program will have
the skills and training needed to understand Business functions, to analyze business-user information nceds
and o design and implement information systems,

T'he BS. in Business & Computing prepares the srudent for a carcer cither in the ticld of Computer Science
and its applications or in the field of Business. The program develops broadly educated and competent grad-
uates ready to pursuc professional careers or graduate studics in cither Business or Computer Sciencc.

A3o1ouyomn

Training in research methods and a final year capstone project provide the theoretical and practical framework 2
for successtul performance of program graduates in industry or academia.

Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GITR and major requirements and have
completed at Jeast 121 US credit hours with an overall G.PA of 2.0 or better. All Business and Computing stu-
dents take a Research Methods cousse followed by a two-semester sequence Senior Project 1 and II course.
According to NEASC Standards, students must complete at least one fourth of their undergraduate program,
including advanced work in the major or concentration, at the institation awarding the degree. As a conse-
quence, all candidates for an ACY degree must have been in residence at the College for at least during the Jast
nwo semesters of full time instruction, assuming availability and cquivalency of transferable coursces,

A0UIAIDS

Open University degree structure: The program in Business Computing is currently validated by Open
University: under this scheme, 24 are out of the 40 courses required for a Bachclor’s degree are validated by
Open University. Students must necessatily take the fourth year courses at ACT. Successful stadents will
receive a Bachelors degree from Open University in addition to the ACT degree for a single course of stud-
ics by meeting the following common see of requirements (in addition to mecting General Bducation
Requirements)—courses highlighted in bold ace validated by Opea University.
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Major Requirements

a. Computer Science Requirement
. Computer Science 105%:
Computer Science 107:
Computer Science 215:
Computer Science 205:
Computer Science 206:
Computer Science 306:
Computer Science 312:
Computer Science 322:
Computer Science 450:
Computer Science 325:
Computer Science 443:
Computer Science 444:

b. Business Requirements
. Economics 101:

Accounting 101:
Accounting 102:
Finance 201:
Management 101:
Management 210:
Management 312:
Management 322
Marketing 101:

Business Administiation 240:

¢. Other Degree Requirements
Mathematies 1017
Mathematics 115%;
Statistics 205:
Research 299:

d. Electives

Introduction to Programming 1 (OU)
Multimedia T (OU)

Data Structures (OU)

Business Data Management (OU)
Web Development (OU)

Advanced Web Development (OU)
Database Management Systems (OU)
Computer Networks (OU)

System Analysis and Design (OU)
Distributed Applications (OU)
Scnior Project I (OU)

Senior Project TI (OU)

Introductory Macroeconomics (OU)
Financial Accounting (OU)
Maunagerial Accounting

Financial Management (OU)
lroduction o Management

Human Resource Management (OU)
Operations Management (OU)
Business Strategy

Introduction to Marketing (OU)
Principles of Commercial Taw

[dements of Finite Mathematics
Calculus (OU)

Statistics I (OU)

Research Mcethods (OU)

Three electives (Computer Science or Business Courses—300-level or above)--OU

One free elective

Soluy of the Major conrses abure muirked with an asterick nray alvo be take 1o preet part of the GER
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Suggested Program of Studles

Year One :

Mathematics 101
Mathematics 115 (OU)
Computer Science 105 (OU)
Computer Science 215 (OU)

Biology 101 or Ecology 110 or Chemistry 101 or

Chemistry 115
English 101
English 102
History 120
Politics 101
Philosophy 101

Year Two( Level 4) :

Computer Science 205 (OU)
Computer Science 107 (OU)
Economics 101 (OU)

Accounting 101 (OU)

Marketing 101 (OU)

Management 101

Accounting 102

English 120, Art 120, or Music 120
English 203

Anthropology 101 or Sociology 101 or
Psychology 101

Year Three (Level 5) :
Computer Science 206 (OU)
Computer Science 312 (OU)
Computer Science 306 (OU)
Computer Science 450 (OU)
Statistics 205 (OU)

Finance 201 (OU)
Management 210 (OU)
Research Methods 299 (OU)
Philosophy 203
Management 322

Year Four (Level 6) :

Computer Science 322 (OU)

Computer Science 325 (OU)

Capstone Project: Computer Science 443 (OU)
Capstone Project: Computer Science 444 (OU)
Computer Science/Business Elective (OU)
Computer Science/Business Elective (OU)
Computer Science/Business Elective (OU)
Management 312 (OU)

Business Administration 240

Free Elective
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Minor in Computer Science
(not available to Business & Computing majors)
The minor in Computer science provides to students, who are completing a hachelor’s degree in another field of studly, the
fundamenrals in a number of computer science ficlds. There are two options one focusing in Programming and Databases
and a second in Programming and Networks: A nomber of interesting electives are periodically available to students in dig-

il media, web progeamming, c-commeree, artificial intelligence, cte

. Computer Science 105: Introduction to Programming 1

. Computer Science 215: Data Structures

. €S 312: Darabase Management Systems or CS 322 Networking Operating Systems & Adiministration
¥ Three Compurer Science clectives *

FCS 205 shoutd be included in the place of one of the computer science electives in the case that CS 312 is selected

Minor in Multimedia and Web Development

The minorin multimedia and web development focuses in the new media. The topics taught include computer animanon,
interactive media production, protessional web design and web programming, Students acquire a solid foundation in mul-
rimedia and web development sottware applications and design issues. They wotk in the areas of web page design, image
design, creation and manipularion, image composition, 2-1 and 3-D graphics, and audio and video production and inte-

glfl“k)n
¢
The srudents work in state of-the-art multimedia labs, where they learn how to use software applications from Adobe,
Macromedia and Discreet, ranging from Photoshop to 31DS Max. They produce web sites, interactive CD-ROMs, create 2-
1> and 3-1) imagery and motion graphics, design sound for multimedia products, and develop skills in nonlinear digiral
video editing,
Graduates of this program arc pursuing carcers in this fascinating and rapidly expanding ficld, entering the market as media
producers, information architects, interactive and web designers,

technology & science

. Compurer Science 105; Introduction to Programming |

. Compurer Science 107: Multimedia |

. Compurer Science 200 Web Development

. Compurer Science 207: Multimedia Il

. Compurer Science 209: 3-D Digital Design I or Computer Science 219: Interactive Game
Design I with UNITY 3rd

. Computer Science 3006: Advanced Web Development
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CERTIFICATE PROGRAMS
Certificate Program in Cisco Certified Networking Associate Program (CCNA)

ACT is a local academy in Northern Greeee offering the Cisco Certified Networking Assoctate program. The CONA
Program is a two course e-learning, web-based program on the principles and practice of designing, building, and main-
tining networks capable of supporting any type of organization. The academy program combines instructot-led, online
learning with hands-on laboratory exercises where students apply whart they learn in class while working on an aceoal Local
Area Newwork. This program is designed to meet the growing demand for Nerwork specialists. Students who successfully
complete the program aie eligible ro carn Cisco Certified Netwark Associate certification, by taking and succeeding the rel-
cvant CISCO examination,

1. CS 222: Cisco Nerworking Lundamentals and Router Conliguration corvesponds ro the Cisco
Networking Academy Semesters 1 and 2
2. CS 333: Cisco Advanced LAN and WAN design corresponds to the Cisco Nerworking Academy

Semesters 3 and 4.

Certificate Program in Relational Databases (ORACLE)

ACT with its Oracle Certificd instructor offers the opportunity to become an Oracle certified instructor, The Oracle
Certification Program can give you a distinct advantage. An Oracle Certification demonstrates that you have a solid under-
standing of a job role and the Oracle products used in that role, Being an Qracle Certified Professional can help raise your
visibility and increase your access to the industry's most challenging opportunitics, Thousands of members have testificd
to the value of the Oracle Certification Progranm*,

*97% said they have benefited from certification.
96% would recommend the program to a professional colleague.
+89% said they gaincd more confidence in their Oracle expertise after becoming certified.

Students who successfully complete the program are cligible to carn professional ORACLL certification, by taking and suc
ceeding the relevant ORACLIL examination

1. Database Design and Programming with SQL (or CS205)
2. Database Programming with PL/SQL (or CS 312)

29 A3o10UT]09)
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Certificate Program in Digital Media

The Digital Media certificate focuses in the new media. The topics taught range from computer animation to interactive
media production. Students acquire a solid foundation in multimedia software applications and design issues. They work
in the areas of image design, creation and manipulation, image compositing, 2-D and 3-D graphics, and audio and video
production and integration.

Students work in state-of-the-art multimedia labs, where they learn how to use software applications from Adobe, Mactomedia
and Discreet, ranging from Photoshop t 3DS Max. They will produce interactive CD-ROMs, create 2-D and 3-D imagery
and motion graphics, design sound for multimedia products, and develop skills in nonlincar digital video cditing,

L Computer Science 107: Multimedia 1
2. Computer Science 207: Multimedia 1T
3. Computer Science 209: 3-D Digital Design 1 or Computer Science 219: Interactive

Game Design I with UNITY 3cd
4. Capstone project

* The capstonc project is not a regular course, it an independent project undertaken by the student under agreement with
a faculty advisor. The faculty advisor provides only supervision and assessment of the project and not regular instruction
Upon completion of the project and by the pre-agreed deadline the student submits the projece to the faculty advisor, who
then assesses it and report the pass or fail grade (pass 2 75%) to the registrar’s, who in turn issucs the certificate. The reg-
istrar’s will keep all projects on file for a minimum of 2 years.

technology & science
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Certificate Program in Web Development

The Web Development certificate focuses on the design and creation of a professional web site. The topics covered are
separated into three different categories: Web Design Guidelines, Professional Web Design Software and Web
Programming,

The student is introduced to the latest design techniques for a web site and will get a hands-on experience of the tools that
professional web designers usc. After a foundation on Hyper Text Markup Language (HTML), the program focuses on
Macromedia’s Web Design software, namely Dreamweaver MX and Flash MX. In the Web Programming section of the
certificate, the students learn how to build dynamic web pages, which is the latest development in the area.

The program ends with a capstone project, where students develop a complete Web Site. Applications created during the
program can be used as a portfolio for secking a job placement in the ficld.

1. Computer Science 105: Introduction to Programming 1
2. Computer Science 206: Web Development

3. Computer Science 306: Advanced Web Development
4. Capstone project

* The capstone project is not a regular course, it an independent project undertaken by the student under agreement with
a faculty advisor. The faculty advisor provides only supervision and assessment of the project and not regulat instruction.
Upon completion of the project and by the pre-agreed deadline the student submits the project to the faculty advisor, who
then assesses it and repott the pass or fail grade (pass = 75%) to the registrar’s, who in turn issues the certificate. The reg-
istrar’s will keep all projects on file for a minimum of 2 years.
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TECHNOLOGY AND SCIENCE COURSES
The conrses listed belon: are expected 1o be offered af least every two years and o re-eralnation of the entire conrse curricnlum is
carricd out cvery o years in order fo maintain an updated list of conrse offerines

COMPUTER SCIENCE AND MATHEMATICS COURSES

COMPUTER SCIENCE

Computer Science 100: Word Processing

Iu this non-credit course stadents acquire accuracy and speed on asing the compurer - kevboard by learning the "blind typ-
ing method”, Students also develop their overall computer literacy by paining exposure 1o the Windows opetating system,
including hasic training in word processing (Word)

Computer Scicnce 101: Introduction to Computing

The course aims at making the student an effective computer user within the contemporary networked environment of
both the office and the Internet. Studears tearn the usage of modern programs suitable for composition, calculaton and
presentadon, as well as the facilities available for communicating and researching (hrough the Laternee The fundamentals
of how the computer and a nerwork of computers work ace discussed in order to provide a basic understanding of the
modern computing environment, May be taken as Computer Science GER.

Computer Science 105: Introduction to Programming 1

The course stares by exposing students to modern Information Systems and the basics of Information ‘Technology, as well
as practical exereises on the usage of a computer in the modern, networked environment. Subsequently students are intro-
duced o a modern programming langnage and ate taught the basic clements of programming, Programming topics include
dara types, operations, objects, and an introduction to srrucrared programming,

My be taken as Computer Science GER,

Computer Science 106: Introduction to Programming 11
The principal aim of this course is to develop sradents' problem solving skills with respeet to compuier programming,
Building upon the foundations of Computer Science 105, the course exposes students ro a varicty of programming tasks

as well as to the important control strucrures required for performing them, Topics include variable scope, control flow,
cvent programming, programming with classes and debugging rechniques
May be taken as Computer Science GER. Prereq: Computer Science 105

Computer Science 107: Multimedia I

This course is an introduction to digital multimedia, Al media componcats (digital prerures/graphics, rext, animation,
sound and digital video) are introduced and their parameters defined and studicd. Sofivvare mulumedia development tools
neces
age for cach medin category. Hardware esseniial for the capture/creation of the media s also presenied. Mullimedia proj-

'y for the creation or capture of digital media are presented, and students acquire hands-on experience with a pack-

cer design parameters are examined and applicd 1o a sradent capstone project

May be taken as Computer Science GER.
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Computer Science 151: Quantitative Computing

The course aims at deepening student quantitarive skills by inferrelating mathemarical modeling and spreadsheet implemen-
tation. Students are presented real-world problems encountered in the modern enterprise, with emphasis on spreadshecet
computing and are taught both the mathematical background and the necessary structures for tackling the problem with
spreadsheets. Emphasis is placed on mutual translation of mathematical model and spreadshect implemeniation. Focus s
on Business Planning and topics are drawn from Microcconomics, Finance, Marketing, Managerial and Financial
Accounting. Mathematical wpics covered include: Real numbers and their computer implementadon, polynomial, expo-
nential and logarithmic functions, matrices, lincar programming and optimization, recursive models, discrete approxima-
tion of the derivative and integral, May be taken as Computer Science GER. Prereq: Computer Science 101 or 105,
Math 101

Computer Science 201: Business Computing
The course aims at presenting Business majors with the basic computing structures needed 1o support 4 company's man-
ss activities as well as the database techniques nee-

posed to data tables from a varicty of busine
ss these data for the purposes ot company assessment and planning Fixamples of

agement, Students will be ¢

essary to model and ctfectively proce
applications residing in the WWW will be presented, analyzed and subsequently implemented by studenrs with the data-
base medium used in the course. Prereq: Computer Science 151

2@ A3o10ouyo9)

Computer Science 205: Business Data Management

This course deals with numerous forms of business data employed in monitoring business operations, and covers table

design and handling data using a popular database program. Topics include Business Dara Modeling and Design, Activitics
Monitoring, Data Analysis, and Company Assessment. This course, based on Relational Data Modeling, teaches students
how to build small business applications with tools for managing Relational Databases, Prereq: Computer Science 105

Computer Science 206: Web Development
This course is designed for students who have a good knowledge of computer systems and familiariey with the World Wide
Web. Tt provides an introduction to development for the Tnrerncet, The course involves the creation of both static and

QOUIIOS

dynamic or interactive web pages using a range of tools from basic text editors, through HTML. specific tools as well as a
web development tool, Topics covered include Web page design issues, basic understanding of Web authoring and site
management, HIMI., Web development using specialized 1ools, and fundamentals of animation software,

Prereq. Computer Science 101 or 105

Computer Science 207: Multimedia IT

This course is the continuation of CS107. Advanced editing techniques of digital images and digital video will be present-
ed, studied and practiced, Basic animation techuiques (using Macromedia Flash) will be presented, studied and practiced
Students will acquire further skills on capture hardware (Photo, Video, Audio). Individual student capstone projects on
Video and animation will be assigned at the end of the course. Prereq: Computer Science 107 or permission of instructor
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Computer Science 209: 3-D Digital Design 1

The focus of this cours

is the introduction to the 31 workspace, creation tools, and the basics ot 3D design. Including,
modeling 3D geometry, creating material texrures and lighting, and rendering output to animation and sull image formats
3D animaton techniques will also be presented, studied and practiced. The concepts and interrelationships of developing
a story and character from premise to production will be presented, studicd and implemented by students on a final cap-
stone project. Students will acquire hands-on experience using 3ds max and will build on their 2D skills with the use of

Photoshop as an aid in the creation of texture maps, Prereq: Computer Science 107

Computer Science 211: Fundamentals of Wireless LANs
Fundamentals of Wircless LANs
ation and troubleshooting of wircless nerworks. It covers a comprehensive overview of technologies, security, and design

an introductory course thar will focus on the design, planning, implementation, oper-

best practices with particular emphasis on hands-on skills in the following aveas: Wircless LAN sctup & troubleshooting,
802,110 & 802,111 technologies, products and solutions, Site Surveys, Resilicnt WLAN design, installation and configura-
tion, WLAN Sccurity - 802.1x, BAP, LEAP, WKP, SS1ID, Vendor interoperability steategies and Wiceless bridging

Prereq: Permission of Instructor

Computer Science 215: Data Structures

T'his course provides an introduction to modeling with data strucrures, and considers principles of scructured and object
oricated programming as well as introducing algorithms used for data structures. Topies include Objecer Class 1icrarchics,
Procedural Progiamming with Objects, Management of Data Structures, Introduction to Modcling and Simulation, and
Object Class Pyogramming, Prereq: Computer Science 106

Computer Science 219: Interactive Game Design I with UNITY 3ed

This course introduces the critical study of compurer video games and the professional practice of game design. Through
readings, discussions, rescarch, and practical “hands-on” projects, students will hetter understand the current market for
games and simulations and develop the fundamental skills necessary to eneer the internadonal computer games industry.
Although the commercial video game pipeline will be discussed, the actual production framework for the class will mirros
an independent game development ream

The goal of the course is 1o prepare students 1o work in such game development teams and tckle game-play ideas
Studems will be expected to fill multiple roles in the production process, and gain hands-on experience in the collabora-

tive processes of game design, project management, scripting, graphics, animation, and play-testing,

Computer Science 222: Cisco Networking Fundamentals and Router Configuration

This course ofllers an introduction to computer systems and networking fundamentals based on the OS1 network model
and industry standards. The first part eaches the fundamentals of nerwork design and the installation of cabling. ‘Topics
covered are necwork topologies, 1P addressing, including subner masks, nerwaorking components, and basic nerwork design
In the sccond part of the course, students begin simple router configuration exercises and are introduced 1o LAN switch-
ng Topics covered are routing theory and router rechnologies, router confipuration, routed and routing protocols
Prereq. Computer Science 101 or 105 or permission by instructor

Computer Science 230: Engineering Problem Solving and Computation

The course Tocuses on developing skills inalgorithmic thinking by preparing compurer programs to analyze and present
engmecring data. The stadents learn (o write, in 1 and Martlab, the types of programs needed for engincering problem
solving, They also become Tamiliar with a wide varicty of interesting and challenging engincering problems that can be

solved with programmable algorithims
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Computer Science/Philosophy 235: Artificial Intelligence

This inroducton o the subjeet of Awtiticial Inelligence (A1) will have as its cenmral subject the question "Can machines
think?" The course considers the history of "thinking machines" and the current state of the are. Typical cognitive tasks
pertormed by machines involve visual pereeption and recogniton, understanding language and translation, diagnosing a
v that machines are intelligent (Turing

paticat, and playing games such as chess. The course asks at what point we may s
Test); what is computation, what is computable, and what is decidable (Church-Turing Th
a kind of computation and the human mind a kind of computer (Classical symbol-manipulating Al vs
connectionism/ncural newworks); whether there are aspects of human intelligence that cannot be transformed into algo-
richms; and the reladon between Al and the building of robots and other "autonomous agents." Prereq: Computer

Science 101 or 105, Philosophy 101

whether thought is simply

Computer Scicnce/Mﬂrkcting 250: E-commerce
This course provides students with a broad understanding of the clectronic commeree domain. 1t introduces aspects of e

ht into technical, business, legal and policy issues. On completon of the course busi-

commeree, and students gain iosj
ness students will be able ro understand what c-commeree is and how to exploit an c-commerce strategy in an organiza-

tion. Students will be ready to comprehend the e-commeree domain and apply it technically.
Prereq: Computer Science 101 or 105

Computer Science 305 : Programming in C++ and Matlab
"This course builds on the algorithmic skills developed by students, and focuses into materializing this knowledge into devel-
oping computer programs to tackle real world problems using the programming language C++, Topics include program

structure, functions, arrays, pointers. The course also provides an overview of the top-ranked Mathematies software
Matlab, A final integrared project addresses the issues involved into combining C++4 and Matlab and helps students appre-
cinte problem solving in the real world eaviconment,

Computer Science 306: Advanced Web Development

This course builds on the skills and knowledge about ereating and publishing Web pages and sites raught in CS 206, Ir also
introduces siudents to advanced Web development areas, required for students wierested in pussuing a carces o web site
design, Marerial to be covered includes Advanced Web Design and Animation features, Web site management, Browser
Issues, Cascading Style Sheers (CSS), applying the Common Gateway Tnterface (CGI), dynamic HTMIL, and emergiag Web
standards. Prereq: Computer Science 105 & 206

Computer Science 309: 3-D Digital Design 11

This Course will build on the exisring ¢s209 course and serve as a more in-depth study of 3d digital design in practice and
theory. This cowrse will continue development from ¢s209 topics, and the following intermediate to advanced topics which
are beyond the scope of ¢s209, will be presented, studied and practiced, This includes, Nurbs and Parch surface modeling,
al, Mapping and Lighting techniques and more advanced Rendering methods. Advanced character anima-

advanced Mate
tion tools will also be covered including Character scudio and Max’s characier animation tools, It will also cover Dynamic
simulations using Reactor and introduces max seripting Prereq: Computer Science 209

29 A3ojouyoa)
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Computer Science 310: Computer Architecture
T'he course starts trom 1he basies ot digral electronics and gradually builds up o the design of a complete compuler s

tem. The major topics covered are: Fundamentals: An introduction o digital clecironics, lJmI(Ilng from simple logic ¢ gates
into flip-fops, registers, multiplexors cte, Basics of Computer Architectare: Buses, memory, data representation, arithimetic
operations: Control: Dara path layout, parallelism in the processor, basics of pipelines. Instruction set design: Designing a
\'nchmnr)m and asynchro-

processor w exeeure programs. Interfacing 1o the ourside world: Analogue and digital devices
nous protocols, interrupts, communication with other computets, Improving usability and performance: Protection, cache
memory and memory hierarchies. Prereq: Computer Science 105

Cornputer Science 312: Database Management Systems

This course offers a systemaric coverage of modern Database Computing theory and technology, Topics include Relatinnal
Aluebra, Data Modcling, Database Design, Concurrency and Locking, Client-Server Database Management Systems,
Intertace Design, wends in Database Systems, combination of Object Oriented Modeling, and Relational Databases, The
course is based on a modern client design ol and requires Fvenr-Driven Programming Prereq: Computer Science 205

Computer Scicnce 321: Operating Systems

“This course introduces students to the principles of operatng system design and to the prevailing cechnigues for dheir
implementation. Three concrere examples of operating systems are used to illustrare how principles and techniques are
deployed in practice. ‘Fhe major topics covered are: Processes: Purpose of the OS, Enrities and Functions, Process
Mamgement, Creation / Scheduling / Termination, Communication/Synchronization, The OS Kernel, Memory Systems:

1 lierarchical Organization, Contiguous stovage allocation, Single: and multi- programming, Staric and Dynamic partition-
ing, Sq,,mmmnun Paging, File Svsrems: Directory organizarion, File types and tile organization, Consistency and ¢fficien
cy (e in a network). Case Studies: Windows, Linux, Unis. Prereq: Computer Science 105

Computer Science 322: Netwotk Operating Systems and Administration

This cowrsc combines theory of operating systems and networks and cheir application ro modern network management
Topics include multitasking, network file sysrems, clicneserver architectures, concurrency, and network administrarion,
Prereq: Computer Science 215

Computer Science 325: Distributed Applications

“I'his course examines in detail the sofiware and hardwaye technologics prevalent in the nterncer and provides an introduc-
tion to the prineiples and methods for creating distiibuted on-line client/server applications that are the basis for electron-
ic commerce as it is conducted over the Internet, Methods and tools such as [EIMT ., the Common Gateway laterlace, Java,
JavaScript, Active Server Pages, and database conneetivity ools are presented. Coverage is also given (o emery ging standards
for information exchange, encryption and validation, Prereq: Computer Science 312

Computer Scicnce 333: Cisco Advanced LAN and WAN Design

In the first parc of this course, students learn to conligure touters and swirches and use nerwork management techniques
to find and fix network problems. Topics covered include advanced router conligoration, LAN switching theory, and
VILANs, There is significant emphasis on project-based learming, In the second part of the course, concepts and methods
involved in wide area networking (WAN) design and implementation are introduced, Topies include WAN theory and
design, WAN technology, PPP, Frame Relay, and ISDN. Numerous topics and issues are covered through the use of thread-
ed case studics, By the end of ihis course, students complete advanced projects in network design and management,
Success
Prereq: Computer Science 222

sful completion of this course prepares stadents for the Ciseo Certified Newworking Associare test (CCNA)

o
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Computer Science 412: Object Otiented Programming

The course provides a systematic coverage of Object Orienred Modeling and Applications. Topics include Object Modecls,
Object Class Design, Enheritance and Polymorphism, Sofrware Reuse with Classes, Application Modeling, Simulation with
Object Classes, and Business Process Maodcling with Objects, Prereq: Computer Science 215, 312

CS 443 — CS 444: Capstonc Project

T'his is a set of linked courses 1o be taken in sequence ov
the opportunity to work in a guided but independent fashion 1o explore a substantial problem in depth, making practical
acquired elsewhere in the program ot studics. Le also aims to give experi-

1 the course of the senior year The course aims to give students

use of principles, techniques and methodologies

cnee of ¢ ing out a large picce of individual work and in producing a final project report. 1t has two distinet phases: the

preparatory phase focusing on literature review, a sment of Technologics and Project Specification and the implemen-

tation phasc tocusing on project design, development, documentation and presentation,

Computer Science 450: System Analysis and Design

students o the role of modern svstems analysis and design and the tols used to build successtul
rizarion. Students are introduced o information syseem development frame-
and network modeling rools, and system design tools. The roles
tem tmplementation and testing are also considered. The

This course introduc
information systems in the context of an org

wotks and methodologics and learn to use data, proc

2 A3oTouyd9)

of prototyping and user intectace design, sofrware design and
course concludes with an approach o rhe process of system support and maintenance.

Prereq: Computer Science 201 or 205

Computer Science 499: Advanced Programming Tools

This course is a complere iatroducrion to NET and object-oriented programming. This course will help students build a
solid foundation in NFT, and show how ta apply these skills by using numerous examples, Learning NET introduces fun-
damentals like Visual Studio .NIET, a tool sct for building Windows and Web applications. Students learn abour the syntax
and structure of the Visual Basic NIT language, including operators, classes and interfaces, structures, arrays, threads, con-
1ons, cookics and manipulating all type of strings. Students will also be asked to develop var-

—5&

sole, passing parameters, s
ious kinds of applicarions--including those rhar work with darabases (ADO)--and web services (ASPX) and making use of
XML, Finally the course Jocuses on how 1o build installable applications using the Serup platform of NET to create .MSI
self installed applications. Prereq: Computer Science 412 or Permission of instructor

QIUIIOS
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technology & science

MATHEMATICS

Mathematics 100: Mathematics for Decision-Making

An introduction to selecred arcas of mathematics in familiar setrings with the objective of developing students' concepeu-

al and problem solving skills. The course incudes a study of mathematical concepts sclecred from graph theory, planning
and scheduling techniques, statistics, probability, game theory, growth patterns, coding information, voting systems and
appottionmient. May be taken as a Math and Statistics GER.

Mathematics 101: Elements of Finite Mathematics

This course places an emphasis on the role ot functons (coordinate systems, properties, graphs and applications of poly-
nomial, rational, logarithmic and exponential functions), solving systems ot linear equations, matrix operatons, mathemat-

a Macdh and Statistics GER.

ics of finance, and intoductory counting techniques. May be taken as

Mathematics 115: Calculus
This course covers: rate of change and introduction of the detivative for functions of one variable; applications of the
derivative ro graphing one-variable functions and to optimization problems; mutoduction ol functions of several variables

and partial derivarives; problems of unconstrained and constiained multvariable aptimization; applications of differential

cqualions; integration of functions of one variable and applications, and advanced methods of optimization. Emphasis is
placed on applications and problem solving through conventional and computer methods

May be taken as a Math and Statistics GER. Prereq: Math 101

Mathematics 120: Calculus I
11

Lingineering fields The course covers definition, calcalation, and ny

s course provides a solid foundation in Calculus concepts, tools and techniques for the student entering Science and

jor uses of the derivative, as well as an introduction to
integration. Topics include limits; the derivative as a limit; rales for differentiation; and formulas for the derivatives of alge-
braic, trigonometric, and exponendal/logatithmic functions, Also discusses applications ol derivatives to morion, densiry,
optimization, lincar approximations, and related rates, Topics on integration include the definition of the integral as a limit
of sums, anti-differentiation, the fundamental theorem of caleulus, and integration by the U-substicution and Integration

by parts technique. The course emphasizes conceptualization, modelling, and skills. T'here is 2 concentration on muluple
ways of viewing funciions, on a varicty of problems where more than ane approach is possible, and on student activity

and discussion
STATISTICS

Statistics 205: Statistics I
This course introduces students to basic statistical concepts and techniques: Hach technique is illustrated by examples,

which help students to understand not only how the statistical techniques are used, but also why decision-makers need 1o

use them. Topics covered include Frequeney Distributions, Statistical Descriptions, Intioduction to Probability Theory,
Discrete Probability Distributions, Continuous Probability Distributions, Sampling and Sampling Disuibuuons, Emphasis
is given 1o problem solving with the use of statistical sofiware

May be taken as a Math and Statistics GIER. Prereq: Computer Science 101, Math 101

Statistics 305: Statistics 11

Continuing from Statistics 205, this course focuses on Tnterval REstimation, Hypothesis Testing, Staustical Inference about
Mceans and Proportions with Two Populations, Enferences about Population Nariances, Analysis of  Varance and
Expaimental Design, Simple Lincar Regression and Conelation, Tndex: Numbers, and Non-paramctric: Mcthods,
limphasis is given to problem solving with the use of staustical software, Prereq: Stat 205

@
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NATURAL AND PHYSICAL SCIENCE COURSES

Biology 101: Introduction to Biology

This course introduces the basic principles of modern biology, the framework within which new discoveries are interpret-
ed and the eelatons among various branches of biological rescarch. Emphasis is given to mammalian - pacticularly
human - biology, the genctic revolution, the cukarvotic cell, and multicellular systems: Laboracory included.

May be taken as a Natural and Physical Science GER.

Chemistry 101: General Chemistry

Designed for non-scicnce majors, this course presents the basic principles of modern Chemistry wirhin the framework of
the modern world and the processes involved in technological developments. Information is first presented at the submi-
croscopic level of electrons, atoms, and molecules to show how subtle events at this level may be propagated upward to
atfeet organisms, socictics, and entire ccosystems. Acids, bases, and rtheir cquilibria are treated as basic proton/ clectron
transter reactions eelated to organic and inorganic matrer, Laborarory included

May be taken as a Natural and Physical Science GER.

Chemistry 115: Chemistry for the Applied Sciences

This course aims to introduce students to the fundamental principles of chemistry and their applications. Much of the tan-
guage and fundamental skills of a chemist is applicable 10 other scientific ficlds. Srudents develop, decpen, and broaden
their understaading of connections berween the underlying structure of matter and the nature of energy. The course will
cover the atomic and molecular strucrure, the naming of ionic and molecular compounds, the description of the behavios
and reactivity of these compounds, the application of stoichiometric relationships, and the prediction of the bebavior of
gases. [n addition, you will get to explore and review the role of work and heat flow in chemical systems, the quantum the-
ory, the electronic structure of atoms, the attractive forces holding the atoms together and influcncing their physical prop-
crties, and the VSEPR Theory and molecular geometry.

Ecology 110: Ecological Principles

The goal of the course is to introduce studeats to general ecology. 1t focuses on major ccological concepts in order to pro-
vide students with a robust framework of the discipline upon which they can build. Tiach discussion is organized around
two or four major concepts to present the student with a manageable and memorable synthesis of the lecture and it is sup-
ported by case histories that provide evidence for the concept and introduce students to the research approaches used in
the various areas of ecology. Special emphasis to local environmenral problems countries face and the approaches they use
in solving these problems, Laboratory included May be taken as a Natural and Physical Science GER.

29 A3oTouyoa)
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board of trustees

BOARD OF TRUSTEES

The American College of Thessaloniki is governed by a Board of Trustees with headquarters in Boston, Massachusctts.
Approximately half of the Trustees reside in the New Fngland region while other areas of the United States are well rep-
resented, and an important cohort of Greek Trustees is found in both Thessaloniki and Athens. The Trustees maintain an
office in Boston to conduct lund-raising and otherwise serve the College.

Allen, Perer S, Ph.D.

Amanatidou, lilsa

Anagnostopoulos, Lambros A
Antoniadis, George A

Behrakis, Maria

Beenitsas, Panayotis (“Notis™) M., Lsq.
Billis, Angelos V. (47)

Bissell, George S

Brademas, John, Ph.D,

Brewstrer, Carroll W, LHD, Esq,
Clymer, John (“Jack”) 11, Jr., Esq.
Conkey, Chistopher (“Chris”) P,
Constananidis, Constantinos S. ('81)
Constantinidis, Stavros C, Ph.D. ('47)
DeNormandie, Robert 1,

Dimitriadis, Dimieris (°76)

Llfner, Albert ¢*Chip™y H,, 111
Evangelidis, Leonidas, Ambassador (°53)

Florentin, Jack (66)

Gallopoulos, Gregory

Georgiadis, Srathis ('75)

Hadji-Mihaloglou, Serpe B., Esq. (60)
Hardouvelis, Gikas A, Ph.1D. (74)
Kafatos,Vassilis E. ("86)

Lindsay, Helen (“Lena”) 1 (64)
Logothetis, Anestis (“Andy”) 1., PhID. (52)
Merisotis, Jamic P.

Nicholas, Nestor, N, Lsq.

Orfanos, Natalia (64)

Papaioannou, Angelos (69)

Plakantonakis, Charis M, ("97)
“Taka-Michaelidou, lrina, Tisq, (195)

Uek, Robert (“Bab”) W.

Vassiliou, Argyris (“Rf”)

Weil, David 5., Jr,, Tisq

Vlachos, Panayotis (“Panos”) Ph.D, (ex otficio)

——iam
e

ATLEGE Op N
“-kn s

TACT 6\

.~

r/

—



catalog1314_Layout 1 9/28/13 12:19 AM Page 109 4(.5, -

¢
5.
Office / Division Name Location (Pzg%e. S:’ "am;‘:illmu \
ACADEMIC OFFICES 8
Acting_Pro\-'()st = o Dr. Archontis Pantsios New Building, Ground Floor 3982'28_ :-l-Pﬂ_ﬂtSi-() Q..
Executive Assislant I(_)K i’_ro\;)st Ms. Strata Chatzivasiliou  New Building, Ground Floor 39820_2 _Ch';/l\"l B
Business Programs Chair Dr. Theophanis Varvoglis  Bisscll Library, Lower Level 398386  vacvoglis 5 o
MBA Diregior Dr. Sevasti Kessapidou  Bissell Library, Lower Level 398387 skessapi jumd o
- —— — e e s A= i m
Humanities & Social Sciences Chair Dy. David Wisner New Building, 1st Floor 398227 drd =
English Language & Titerature Coordinator Dr, Eleni Godi New Building, 1st Floor [ 398223 egodi B
Technology & Science Coordinator Mz, Manolis Maou Bissell Libgaty, Lower Level 398380 emaou :: N
Coordinator of Athletics & Student Activitics Mr. Stepan Partemian New Building, Ground Floor 398242 stepan o
Library Director Ms. Nancy Birk Bissell Library, Ground Floor nancyb :
Adminisirative Assistant 1o the Library Direclor Ms. Liza Vachtsevanou Bissell Library, Ground Floor 398392 liza Q-i
— 1L 2 . = B | I S - —-_ bk o
&
)
<




catalog1314_Layout 1 9/28/13 12:19 AM Page 110

Office / Division

ADMINISTRATIVE OFFICES

PI’(\IdL ‘nt

directory

Name Location

7

e
S

—4
-

Phone No e-mail
(2310+No,) name&act edu

ministration

=
e

Huld Registrar

RLcnonmst

academic / ad

DX m.umn\ \ I.ldms \[Lph(n\ Ilnll I'st Floor 39%"“4 P\ll Y |
'(Lllll\e_ \_Q\I\(Anl [tV llm President M\ Iilena ( haral: lml);aci_ S_ch_hxl I<||| Ist Ht-ml 3987“4 clenacl 1- i
\ ice-President for Administation Tk Wt T\()E’lt_/();]()u \tcphm_;l-l_all Ist Floor 398326 valso valso
| Administrative Assistant (0 the VP lm \dmnnxlr.mun Ms. Lena M: nkmuh \1eph_en; “A”_];l_f‘lu()f - "-T)87 78 elmar
Vice President for Institutional Advancement Mt Peter (“hrcmntlnkcs Stephens IhIJ Ist Hoor " 398265 peter
l'h Ve Iupm;m ()fllccr_ Ms l\rmm lhemloudon blq?cns Hﬂll, (rrmmd Floos ; 398203 l\orma ‘
\ ice Puqdc:;_t(; l"lmncu SN ot 1), __*\J}_P'l‘lﬂr""ﬁ Srcph;s ]Irlll,_lst I_'lom‘ b )9‘4-714 .-ﬂnrnb |
r\(Imlmsn,m\c r\wxrmr to (hc VP for I inances Ms [’IL ni Montiadou Stephens H“l” Tse Floor “‘)R’)('() hmont
I \w\nnt \cuulnrmr — g ;{Ts I. hh\ mi Tl .1gannu|nu Noew Bllll(ll[]\' (;mund rlonr 79}3'50_:1:.;;11;
Fluman Rcwumu ()thu_' .\Is. A4 ILL.\ 7.A|uudm Srephens H.lll (.ruuml P Inm ’7‘)‘5';1()- _\ch;_\-s
I)lr(m;: (‘)? ((—ll_k’l;L Rcla_rm e Sl ‘x\[s, Rania Semertzian Stephens ] Llll, ,_n:| rlr; - 398327 ‘rzmcr
.-\Iumm '.md Pul)hc Rcl‘,mon\‘ Ofheer ol Sy J\_IS. Marina (:h_uri_mpnulou S—[;]‘I:l-l—h Flall, 2nd H(mr_ g 3‘)822(.]- I;u.:imrim
il)jrector of Marketing Ar. Theodore Papanestoros Stephens Hall, IstFloor 398385 theodore ,\;.‘.)
Coordinator of Graphic and Electronic Design “Ms. Sandea Char Chatzikyriakou  Stephens [all, Lse - loor 398252 sandra T
Director of International Programs As. Arian Kousi New Building, Ground Floor 398215 akotsi
Assistant Dircctor of International Programs _L\[-S,_EFIT]\(O-I]HI\'_OI;;;IOU New Building, Ground Tloor 398205 antonct |
“5tuclen[ Scr\:icm C()()v‘clin1t(; e _\k T.auva Stricth New Hmld|’r-1_|.l“Ground I3 ]f; 398247 Istricth i
\xso(nt( Dircector o't L;(Tln'unr \IU]’ILLH](D[ Al Tarck I\(m'a\_ N Bls—xtll_lull\ru-:r-\]_sr I-‘lr)_nr_- 398398 § rarck .
Dlrumr of r\lelIat-l(mb - - .\I\ RUUI'] | LbLflI Bisscll Library, | '-r Floor ‘)9739- A(ln‘l]\\ll;‘l;
. o g | Ns. r\nllgonl \'],th(IPULIII_):l‘\L\\’ Bmldlng, (1;;)_ux1;l rIIT:m 3‘)3207 actrey
-\dmlm-xtmn\ L_r\:slsmnt to the Rcmxtl 1r Ms. Theodora Zafiriou New Bulldmg, Ground Floor 398224 :lC(rL; =
| Business Liaison & Caieer Suvu(ﬁ Officer Ms. Adriane Thrash- \‘A\l||LlUlI Bmcll 1. |l>r|r\ Basement 3‘)8383_ ndri_:mct
ITS ;\hn'\wr Au\\:l\ /:-\-tcm- Administrator \lr_( rn\m\ I\.lluup': "l()-l.l Sl(plun\ | lqer'munulL 398,'.:':‘33_ chris
Dlrcm Seholars ]ll!\' & Gifls g \s, Illpe:;bougnrnk[ \1ephen< qul (nmmd Floor _3-‘)8219_m s |
M \";\ lis Lo:l_;idix' New Bulldml_,, (Jmund i loor 5983_16_ \'loukid_ |
In-House Medical Attendant LSr_l\.ltcnna 1\'1II/I-O-U__. A\E\\Ekm-( sround F |oor Coaos208

398208 [




