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ACT STATEMENT OF ACCREDITATION |

The American College of Thessaloniki, a division of Anatolia in Thessaloniki, Greece, is accredited by the [
New England Association of Schools and Colleges, Inc., through its Commission on Institutions of Higher
Education.

Accreditation of an institution of higher education by the New England Association indicates that it meets or
exceeds critetia for the assessment of institutional quality petiodically applied through a peer review process.
An accredited college or university is one which has available the necessary resources to achieve its stated
putposes through appropriate educational programs, is substantially doing so, and gives reasonable evidence
that it will continue to do so in the foreseeable future. Institutional integrity is also addtessed through accred-

. itation.

Accreditation by the New England Association is not partial but applies to the institution as a whole. As such,
it is not a guarantee of evety course or program offered, or the competence of individual graduates. Rather,
it provides reasonable assurance about the quality of opportunities available to students who attend the institution.
Inquiries regarding the accreditation status by the New England Association should be directed to the admin-
istrative staff of the institution. Individuals may also contact;

Commission on Institutions of Higher Education
New England Association of Schools and Colleges
209 Burlington Road

Bedford, MA 01730-1433

(617) 271-0022 ,
e-mail: cihe@neasc.otg i
web-site: www.neasc.otg :

THE UNIVERSITY OF WALES VALIDATED DEGREES
- ACT’ four undergraduate degree programs — Business Administration, International Relations, Computer
Science and Business and Computing — are validated by the University of Wales, @ Fall 2008 entering stu-
dents complete a single course of studies leading simultaneously to 2 dual degree: a US. degree from ACT
accreéted by NEASC and a European degree (validated Honors Diploma) awarded by the University of
Wales’ACT is one among few institutions to enjoy such a privilege in internatdonal higher education. Details
on these programs are available from the Admissions Office and the Office of Academic Affairs.

Details regarding the University of Wales and its validation servicescan be found at www.wales.ac.uk ’
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Institutional Memberships
The American College of Thessaloniki holds institutional membetship in the following organizations:
1. Association of American Colleges of Greece (AACG)
2. Association of American International Colleges and Universities (AAICU)
3. The Institute of International Education (IIE)
4. American International Consortium of Academic Libraries (AMICAL)
5. Committee for the Support of Libraries (CSL)
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UNDERGRADUATE DEGREE PROGRAMS

Fall 2008*

Last Placement Evaluation

New Student Crientation

Registration

Study Abroad Orientation

First Day of Classes

Last Day for Course Changes

Fall Break

Last Day to Drup a Course

-1 Polytechnlc Dayi(ng classes), = o
Last [)ayr Uf C{asses Before Winter Brc-ak

L_as_t Day c!f _C‘la_sses
il Exdmfnations

(MHate for prospective Study Abroad students: As Fall 11,5, Mmmﬂ students nead to return to thelr lnme nuu:utlnm o the ﬁldmm U*xe-f g

September 23 (Tu)
September 15 (M)
September 15:16 (M-Tu)
September 17-18 (W-Th)
September 22 (M)
Septemnber 26 (F)
October 27-28 (M-Tu)

November 7 {F)

Dacembe
January:

January 16 ;[F}

" Janbany 823

F]'

nat reguired to compiate Use Fall teem folioedng the Winter Break. The ssitist departine date Is U
for early fisal exams and submirsion of e papers and All coursa Al

necorditgly.

* In Fall 2008 & small nomber of section will be offersd on M biasls oih an adfusted |1oweck teaching schedule (Septomber 22-Decemter !} with
mimet 4 haurs weskly, the full equivalent of the standand 14-wesk schaduie.

Finat erams betwesn B-11. Theee ci
Last Placement Evaluation
New Student Orientation
Registration
Study Abroad Orientation
‘FirstDay of Classes
Last Day for Course Changes
Shrove Monday (Kathara Deftera), No Classes
Independence Day
Last Day to Drop a Course
Last Day of Classes Before Spring Break
Classes Resume
May Day (no classes)
Last Day of Classes
Final Examinations
Commencement

Summer Session 2009

Study Abroad Orientation
First Day of Classes

Last Day for Course Changes
Last Day to Drop a Course
Last Day of Classes

Final Examinations

Placement Evaluations for 2009-2010 Academlc Year:
June 30 (Tu) - September 12 (Tu)

Febriary 10 (1)
February 2 (M)
February 2:3'(M-T0)
February 4-5 (W-Th)
1 February 9. (W)
February 13 (F)
‘March 2 (M)

March 25(W)

March 27 (F).

April 10 (F)

April 27 (M)

May 1 (F)

May 29 (F)

June 1-5 (M-F)
June 24 (W - Tentative)

June 19 (F)
June 22 (M)
June 23 (Tu)
July 2 (Th)
July 17 (F)
July 20 (M)

f ofnnmumllunilﬂdul’lmlunr
alseres durlng Sept. 27-Dec. 19) must be Tidiilled before o siraide i sbmittod, Any depasturs Thirfore’ Duembﬂ 13 far serings personsd o Tenifly ressons
mint receive the. prior officlil approval of the Auhitent,  Desn of Adadenric and Student Affalr sed |isanationsl Frograms and must be documented

Sy
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MBA PROGRAM

Fall 2008

; ew;’:’;t_udent Orientation/Registration September 27 (Sa)

First D y of Cla ses - o October 1 (We)
October 29 (We)

008-2009

Final Examlnatlon o - _ _ November 24 29 (Mo Sa) '
Fll'St Day of Classes December 1 (Mo)

SRR AT December 20 {Ba)

.iimuan,.r 8 {Th]

Finat Examtnatlons ' : 3 - February 2 7 (Mo Sa)

Spring 2009

First Day of _Clq;ses : _ : . . Febmary 9 (Mo)

TNGS3)' ¢

e Mt e it

March 9 (Mo)

0 Break
= & . Final Examlnatrons Apnl 6-11 (Mo- Sa)
Q)
T} First Day of Classes April 27 (Mo)
N bl . ! S TR

May 18 23 (Mo Sa)

Makeup classes for holidays wiil be conducted during the next scheduled break week.




EMBA PROGRAM

‘NeW.Studant Orentation/Registration

Fall 2008

Polytechnic Day, No Giasses
Last Day of Classes

First Day of Classes

Last Day of Classes before Christmas Break

_ Classes Resume
» LastDay of Classes . -

Spring 2009
First Day of Classes
Last Day of Classes'

First Day of Classes
Last Day of Classes

First Day of Classes
Classes Erd

 Sepleifibér 27 (3a)

 Noveberiz (o) -

Movember 16 (5u)

November 29 (5a)
T R

I Jéﬁﬁary 3 (5a)
i Janiary 18/(50)

January 31 (Sa)

March 23 (Mo)
May 24 (Su)

May 30 (Sa)
: :M'i&{‘]uly,

e (50)



MSc IN FINANCE AND ACCOUNTING PROGRAM

New Student Orlentation/Registration September 27 (5a)

Fall 2008

First Day of Classes October 4 (Sa)

LEEDay ol Cla

Final Exams ' November 18-22 (Tu sa)

_ November 24 (o)

(Classes; =000 AR Manuary 31(5a).
Flnal Exams February 2-7 (Mo-Sa)
Spring 2009
First Day of Classes February 9 (Mo) -

EastDay of Classes;; V28 A
Final Exams March 30- Aprﬂ 4 (Mo-Sa)
First Day of Classes o _ ) Apnl 6 (Mo)

', Last Pay of Classes £ o FrEn g s 3 (Sa):
Finat Exams May 25 30 (Mo Sa)
Flrst Day‘of Classes June 1 (Mo)

.Classesfnd . ; Mid Juty




ACADEMIC & STUDENT AFFAIRS
AND INTERNATIONAL PROGRAMS

OFFICE OF ACADEMIC & STUDENT AFFAIRS

AND INTERNATIONAL PROGRAMS

Assistant Dean of Academic & Student Affairs and International Programs
Dr. Archontis L. Pantsios

New Building, Ground Floor

2310 398-228

Email: apantsio@act.edu

The Office of Academic & Student Affairs and International Programs oversees and coordinates all aspects of academic & co-curricular
life at ACT. The Office aims to foster intellectual, emotional and physical growth and leadership potential in an environ-
ment that suports and challenges the student population. The College’s size and commitment to personal attention allows
faculty advisors and Student Affairs staff to engage students in a vatiety of student clubs and academic societies, leader-
ship deveopment and community service opportnities, arhletics, and recreadonal sports.

All issues relating to academic & student affaits / policies are clearly defined and detailed in the ACT Student Handbook.
It is intended to addtess some of the common questions and concerns relating to academic and student life.

Study Abroad OPPortumt‘es Director of US Enrollment
US Students Coming to ACT Ms. Christa Ayoub

Anatolia College Trustees Office
Study Abroad Coordinator 130 Bowdoin Str., Suite 1201—1202
Ms. Katherine Diedrick Boston, MA 02108
New Bilding, Ground Floor (877) 524-7301 toll free (in US)
2310-398-205 (617) 742-7992 (US Office)
Email: diedrick@act.edu Email: abroad@act.edu

The Study Abroad Program at ACT has been growing in the past few years with more than 100 students riow coming to
ACT from the US each semester. The Office of Academic & Student Affairs and International Programs is responsible
for the Study Abtroad Progtam at ACT (for US students studying at ACT). All study abroad students are bound to the
rules and regulations of the Handbook and the Catalog of Study. -

The ACT study abroad program includes a three-day comprehensive study abroad otientation, an organized weekend cul-
tural excursion in Athens, twice-monthly meetings and an exit evaluation.

Study-abroad students are fully integrated into ACT's regular courses and programs during their semester (or vear) on cam-
pus. In addition to Modern Greek (which all study-abroad students not fluent in the language are strongly advised 1o take),
students are free to enroll in any other regulatly-scheduled courses they wish in order to fulfill either elective or major
requirements at their home institution.

Students should address the Office of Academic & Student Affairs and International Programs for further information.

S / orurapeoe




Study Abroad Information Office
ACT Students Studying in the US

ACT Students Studying in the US

ACT has signed a number of study abroad and exchange agreements with colleges and universities that enable students to
spend a semester (o, in some cases, an academic yvear) studying in the US. Throngh these study abroad and exchange
agreements, ACT students may spend a semester, normally in theit second or third year of study, at a college in the US,
and upon return to ACT receive full transfer credit for all courses successfully completed while abroad. Agreements with
partner schools allow ACT students to enroll at collaborating institutions for a semester while contnuing to pay ACT
tuition and fees, or take advantage of 2 + 2 programs with selected US institutions in the fields of English and Psychology,
whereby ACT students wansfer to the US and complete their last two years of study receiving a degree from a US institu-
tior.

For further information, ACT students interested may address the Office of Academic & Student Affairs and International
Programs.
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FINANCIAL POLICIES

Campus Director of Financial & Accounting Services
Mr. Pavlos Floros

Stephens Hall, Ground Floor

2310 398-214

Email: pfloros@act.edu

All issues relating to financial policies / administration are clearly defined in the ACT Student Handbook. Following is a
synopsis of the financial aid policy and the eligibility criteria applicable for interested students.

Financial Aid

(I) Need Based Aid

A limited numbert of financial aid grants are awarded yearly to ACT students on a combined basis of financial need and
academic petformance, with need being the foremost consideration. The Financial Aid Committees meet as needed dur-
ing the academic year. Its members review the financial aid application form and supporting documentation submitted by
each candidate and then make an attempt to interview all applicants deemed to qualify for aid. Aid awards are announced
to candidates immediately following the Committees’ decisions.




 —————
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ELIGIBILITY CRITERIA a8 il
(@) i

For entering students from Greel high schiols: m 'g
* a high school leaving prade of a1 least 14 (applicants with averages below 14 will be considered on a case-by-case basis) Q_‘ ‘ﬁ
* 2 passing grade on the ACT English Placement Fvaluation o the equivalent o) I
* annual family income not in excess of 25,000 EURO for a fawnily of four ]
i

For enteting students [rom non-Greel: high schools: E _l'

* a minimum school leaving prade of B+ of its cquivalent

* a passing grade on the ACT Bnglish Placement Fvaluation or the equivalent
L= 4 Ll q
* demonstrable findncial neeel

For transfer students:
* a cumulative minimum GPA of 3.0
* demonstrable financial need

Fot continuing students:
* a substantial adverse change in family’s financial condition
* a2 cumulative minimum GPA of 3.0

Financial aid to continuing students is normally renewed annually, pending availability of funds, providing that the recipi- .
ent maintains a minimum GPA of 2.67 in each semester and continues to demonstrate financial need, Interviews by the
Financial Aid Committees for continuing recipients will be carried out when a student claims a su bstantial adverse change

in his/her financial status by filling our the relevant form, or at the tequest of the committee itself. )
(1) Merit Aid g
ol

L

The Philosophy Behind Merit Aid a
| =<
ACT strives to be not only the st choice, but also an affordable choice for the education of youth from Greece, the .

Balkans and beyond. To that end, the university awards “merit aid” to a substantial number of students in each entering
class. Merit aid awards recognize and reward a student’s academic accomphshments and potential, They are strictly designed )
to provide the means and opportunity for students that are academically strong and otherwise qualified to afford the high
quality college education available at ACT.

Guidelines and Requirements

Merit aid awards cover up to 80% of annual tuition. Awards may involve work-study assigniments ranging up to 20 hours
per week while the student is enrolled in a degree secking program. All admitied students are automatically considered for
such awards on the basis of the steength of the candidate's application for admission. There are no additional forms or
applications to submit.




tom

academi

Merit aid awards are not based on financial need. To be considered for a merit award, candidates must meet minitmum aca-
demic requirements that vary depending on the applicant’s country of origin and its secondary education evaluation/grad-

ing scheme. The table below shows the minimum requirements and the correspondent awards for the academic year

2008/09:
Greece Albania FYROM Bulgaria USA
T 1900 9 (10) 4.5 (5) 5.5 (6) 3.8(4)
- wms | ss | a4z | 5 36
i ;6_ ] o s | 4 o 4.75 34 T
[ s T s | as T

o,

*If a country of origin is not listed, please contact ACT's enrollment management office.
Merit aid awards are only available to incoming Freshmen (1st year students) who enroll on a full time basis (minimum 15
semester credits) beginning with the 2008/09 academic year.

The minimum requirements to qualify for each award level as well as the aid corresponding to each award level and the
number of awards available are set annually at the beginning of each calendar year for the upcoming academic year
(Jan '08 for the '08/'09 academic year).

It is impottant to clatify that academic performance alone only qualifies students for the minimum aid associated
with an award. The amount of the aid may then be adjusted within the range permitted for each award level based on
various other criteria that the merit aid committee will evaluate. These may include English language aptitude, the quality
and content of the required written essay, academic petformance in specific courses or fields of study, demonstrated apti-
tude or enrolment in a particular field of study, demonstrated quantity and quality of the student’s involvement, leadership
roles and any honots received in school or community activities, and academic and other recommendations.

The guaranteed minimum award for each award level, along with the award ranges (as a % of annual tuition) are outlined
below:

Merit Award Aoricd Range Min-Max Minimum Award
80% 80%
50-75% 50%
30-45% 30%
10-25% 10%

It must be emphasized that awatds are limited in number, and since awards are offered on a rolling basis as can-
didates apply and are admitted, it is advisable to apply the catliest possible.

(R 1)



Merit Award Renewal

Metit awards are renewable annually up to a maximum 8 semesters provided that a student maintains the required mini-
mum academic performance and a full time academic workload, The petformance levels required to maintain each award
are shown below:

Required
s Cumulative GPA

*Please note: Award holders who do not maintain the required cumulative GPA for their award level swill automatically be
moved to the level corresponding to their cumulative GPA, and cannot be readjusted to the previous level. The merit-aid
committee meets twice per academic year (at the end of each semester) and reviews the awards on the basis of achieved
academic performance.

Deadlines and Award Acceptance Procedure

To be considered for a merit award, 2 student’s application for admission must be received within the defined application
deadlines for admission, As indicated previously, there is no need to submit a separate application for merit aid. Applicants
requesting need-based financial aid must complete the separate financial aid application’ procedures as required,
Notification regarding merit-based aid will be made along with the notice of admission, typically within 2 weeks from
receipt of all required application marterials, Once notified of an award, and admission, the candidate must formally
“accept” the award within 2 weeks (the notice will contain a specific deadline and precise instructions). If the candidate
accepts the award, a non-refundable deposit of €690 to the school’s accounts must be made within that same timeframe
to assure that the monies awarded and the enrolment slot are “reserved” for the candidate.

/ dTuuapeoe
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THE BISSELL LIBRARY

Library Director

Ms. Karen Bohrer

Bissell Library, Ground Floor
2310 398391

Email: kbohrer@act.edu

The Bissell Library houses the ACT collection of more than 24,000 books in print format, tens of thousands of electron-
ic books and hundreds of videos, DVDs, and CD-ROMS. Already one of the largest English lanpuage libraries in Greece,
its collection is rapidly growing into a space designed 1o accommodate the institution's needs for yeats 1o come. The enl
lection includes subseriptions 1o periodicals in hard copy as well as access to over 20,000 ritles online through the library's
clectronic databases. These include EBSCO's Academic Premicr and Business Soutce Premicr collections, Project Muse,

and JSTOR.

Other databases, such as Hoover's, Encyclopaedia Britannica, CIAO, Grangers World of Poetry, Earthscape, Columbia
Gazetteer, Value Line, Business & Company Resource Centet, the Oxford English Dictionary and Global Business Insights
add significantly to the library's research and reference sources,

The Bissell Library shares an integrated library management system with the Socrates Eleftheriades and Olga
Mavrophidou-Elefthetiades Library of Anatolia College. Access to both collections is available through the web-based
Horizon Information Portal, Library users can search the catalog, databases or the Internet through public access termi-
nals available on both floors of the library, Network parts are available for laptops and the entire building is wi-fi enabled.
Remate access to the information resources is also available to students.

The two floors of the Bissell Libraty include teading and study space for 250 users with over 40 computers accessible to
students and visitors who have paid a membership fee. There are group study rooms available to students on both floors.
The Writing and Learning Center is located on the libraty’s upper floor.

The three-level, 4,500-square meter libraty is one of the larpest private, learning resource centers in southeast Europe. It
includes the Stavros S. Niarchos Technology Center which is located on the basement level. The resources of the technol-
ogy center (two computer teaching laboratories, a multi-media center and lab, two small viewing rooms, a teleconferencing
ceater, and the systems administration headquartess) are supplemented by a lab for bibliographic instruction for all stu-
dents in the use of online information resources,



UNDERGRADUATE DEGREE REQUIREMENTS

91 92189p

In order to successfully complete all requirements for graduation from the College, students must fulfill or have:

1. A minimum of forty courses, or at least 121 credit hours, including at least one laboratory session.
2. One semester of keyboard literacy or demonstrated proficiency (CS 100—non-credit). ®
3. General Education Requirements (GER): The courses listed below satisfy the GER, and in some cases, may be

used to also satisfy requirements for certain majors. (Note: the GER listed below are retroactive to students
matriculating for the first time in Fall '03 or later, unless a student has already fulfilled the GER introduced in
Fall 2003; students who have matticulared eatlier will sl have to meet the old set of Core requirements, unless
they choose to change to a major introduced in Fall 2003 and onwards.)

(I) The Arts and Humanities

Group A (Communication):

English 101, 102, 203

Group B (Philosophy):

Philosophy 101, 203

Group C (Literature & Fine Arts):

One course from: English 120, Art 120, Music 120

sjudwaImb

(II) The Sciences

Group A (Natural and Physical Sciences):

One course from: Biology 101, Phys‘ics 101, Ecology 110
Group B (Mathematics and Statistics):

One coutse from: Math 100, 101; 115, Statistics 205

Group C (Computer Science):

One course from: Computer Science 101, 105, 106, 107, 151

Plus one additional course from any of Groups A-C




(1)

The Social Sciences

Group A (Politics and E conomics):

Economics 101, Politics 101

Group B (Anthropology, Psychology, Sociology):

One coutse from: Anthropology 101, Psychology 101, Sociology 101
Group C (History):

One course from: History 101, 120, 210

All prescribed requirements in the student’s declared nuyor(s)-concentration(s)-minor(s), as these are specified
under each program. Students who have matriculated in Fall 2003 and onwards should follow the major require-
ments listed in the present Caralog, unless the student has already taken courses for major requirements speci-
fied in previous Catalogs. Major courses marked with an asterisk may be taken to also meet part of the college's
GER. Students ate encouraged to consult the Student Handbook for more information on General Education
Objectives.

An overall GPA of 2.0 (C) or better.

After fulfilling all GER/ major/ coticentration tequirements for their degree, students may use any residual cours-
es up to the minimum graduation requirement of 40 courses in order to complete a second concentration, a
minor, or even a double major, Students must fulfill all prescribed work in their declared major(s) - concentra-
tion(s)-minor(s), but may usc a common course required in more than one major or minor to satis fy the require-
ments of both programs, unless otherwise specified.

Minimum Residency Requirement: According to NEASC Standards, students must complete at least one fourth
of their underpraduate program, including advanced work in the majot or concentration, at the institution award
ing the degree. As a consequence, all candidates for an ACT degree must have been in residence at the College
for at least the last 1wo semesters of full time instruction, assuming availability and equivalency of transferable
coufses.

ACTs four undergraduate degree programs — Business Administration, International Relations, Computer
Science and Business and Computing — are validated by the University of Wales. All Fall 2008 entering students
complete a single course of studies leading simultaneously to a dual degree: a US, degree from ACT aceredited
by NEASC and a Eutopean degree (validated Honors Diploma) awarded by the Usiversity of Wales,

A student must meet a commen set of degree requitements for the dual degree and one cannot obtain one
degree withour obtaini ng the other, All ACT degree requitements must be met in order to confer a Wales vali
dated degree. Details on the suggested program of studies can be found under each Division.

Students ate subject to all ACT academic policies and regulations and in addition are subject to the University
of Wales regulations for the validated program of studies. The ACT Student Handbook includes all applicable
policies and regulations.




SCHOOLS, ACADEMIC DIVISIONS & AREAS
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ANATOLIA SCHOOL of BUSINESS




DIVISION of BUSINESS STUDIES

Chair & MBA Director

Dr. Nikolaos Kourkoumelis, Associate Professor (Accounting, Finance)

BS, Economics; MBA, Fairleigh Dickinson University; PhD, Business (Finance), Century University(Reg)
Bissell Library, Lower Level

Telephone: +30-2310-398386

Email: nikolaos@act.edu

FACULTY (*=Faculty teaching in the ACT MBA program ot in both the MBA and the undergraduate programs)
Note: Faculty teaching at the ALBA&ACT graduate business program is listed on page

Mr. Manos Agrodimos, Instructor (Accounting)
B8 Business Administration, The Americen Collge of Thessalonits; MBA Finanz, Information Technology, Fiaifield University (Ady)
*Mr. Georgios Anas tasiades, Adjunct Professor (Economics)
B.Se. Economics & Fionometric, Egsexe U uiversity; Mphil, International Macrocconomics, Eissase Unitersity. (Ad))
*Mr. Vassilis Blatsas, Coordinator of Business Programs/ Associate Professor (Management, Marketing)
BA, Economics, BSq Biology, 1.orar Collsge: MBA, Management, Roosevelt University (Reg)
*Mr. Peter C. Chresanthakes, Instructor (Accounting, Finanee)
BSe Maresing, University of Wlinoss at Chicago; MBA Finanes, Penngylvania State University (A4d))
Ms. Anna Daskopoulou, Instructor (Management)
BSe, Managenent Seience, University of Kent at Canterbrry; MA, Human Resource Managemens, University of Leeds (Adj)
Ms. Eleni Fasoula, Instructor (Economics)
BSe Business Adwinistration, The American Colluge of Thessalomiki: MA, Economics, Youngstown State University (Adj)
Mr. Chris Grammenos, Instructor (Markering, Managerient)
BBA, M. arkefing and Advertising, Pace Universityy MBA, International Business and Finance, Pace Unriversiy (Reg)
*Mr. Dimitrios Hatjidis, Instructor (Management)
BSe., Marketing, North College; MBA, Southern Neow Hampshire University (Adj)
*Dr. Nikolas Hourvouliades, Assistant Professor (Managerial Economics, Finance)
BA, Aristotle Universisy of Thessaloniki: MBA, Yale School of Organization & Management (Reg)
Ms. Anna Kalotidou, Adjunct Professor (Management)
BSe, Managensent Studies, North Colloge; MSe, Organizational Deuvelopment, Sheffreld Hallam University (Adj)
M. Nicolaos Karamanlis, Adjunct Professor (Business Law)
Ly Aristotle University of Thessalomite: LLM, Latdon School of Eomonsics & Poliical Saenc LI M, University of Brussels (Adf)
*Dr. Sevasti Kessapidu, Professor (Leadership, Communications)
BA, English Language & Literature, Aristothe University of Thessaloniki: MA, PhD, English, Kent Staze Unriversity (Reg)

A, St o
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Mr. Costas Klimis, Adjunct Professor (Accounting, Marketing)
BSq Business Adpeinistration, Aristotle University of Thessaloniki, School of 1.aw & Economics; MSe, Financial & Managerial
Contrals, University of Southampton (Adj)
*Dr. Adamantios Koumpis, Adjunct Professor (Management Information Systems)
B.Se. Computer Science, University of Crete; PA.D, Computing, Information Systems and Mathematics, Kingston University. (Ad))
Ms. Maria Kyrimi, Instructor (Economics)
B¢ Business Administration with concentration in Enropean Business Studies, The American College of Thessaloniki; MSq,
International Business, Aston Business School (Adj)
*Mr. Hercules Mousiades, Adjunct Professor (Marketing)
BS¢ Business, Wright State University; MS, Managemens, Kellogg School of Management (Ad))
Mr. Evangelos Panetsos, Instructor (Finance)
BA, Econamics, Aristoile Umiversity of Thessaloniti; MSe Finattee, Iancaster University (Adj)
*Dr. Archontis Pantsios, Professor (Economics)/Director of Academic & Student A {airs
BA, Eeomomiicr & Mathematiss, Bates Callyey MA, PHL), Eonionics, Bingghator: University—State Uiiversity of New York (Reg)
*Mr. Akis Papagiannis, Adjunct Professor (Management)
BBA, Managemsent Science and Operations Research, Kent State University; MBA, International Business, Western International
University (Adj)
Ms, Fotini Papamavroudi, Instructor (Accounting)
BA, Anounting and Financa! Manegenens, University of Fsseg MA, Internasional Management and Finance, Bragford University (Ad)
*Ms. Maria Smyrniou, Instructor (International Business)
LLM International Business Law, University of London-Kings College London (Adj)
Mr. Argyrios Spyridis, Instructor (Marketing)
BSe, Marketing, New York Institute of Technology; MBA, Adelphi University (Ad))
M. Stavros Stavridis, Instructor (Finance)
BS¢, Business, American Collgge of Thessaloniks; MSe, International Economics, Banking, and Finance, University of Cardiff (Ad))
*Ms. loanna Tavanidou, Instructor {Accounting, Finance)
BA, Economics, Aristotle University of Thessadoniki; MS, International Bantking and Fiszance, Southampion University (Adj)
*Dr. Panayiotis Vlachos, Dean of Faculty (Applied Statistics and Operations Management)
B3¢, Mathematics, Aristotle University of Thessaloniki; M., Mathematics, PhD), Applied Sciences, University of Rhode Island (Reg)
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Goals and Objectives

ACTs programs in business are designed to lead to US-accredited BS and MBA degrees, as well as to offer a foruim for
communicating new insights into managenient and markering research and applications among the academic, business and
entreprencutial communities of Greece & Soutlicast Europe. The business education envisioned by ACT is unique for its
comprehensive view of management and explicit focus on fostering entreprencurial approaches 1o management in (e
tegion, Graduates will have aequired an appreciation of the interactions among all clements of an organization and be ide-
ally equipped o lead entreprencurial activity throughour Southeast Furope over the next decades. The foremmost poal of
the business curriculum is to develop and strengthen students’ colerent and logical thinking processes in order to make
and implement sound, ethically responsible business decisions throughour their careers

Our Vision

Graduate Program: To provide quality education to a diverse graduate student body who will be immediately effective in
cutting edge business organizations,

Undergraduate Program: To provide the highest quality business education to a diverse student body which reflects the

tealities of the business world.

Our Mission

Graduate Program: Our MBA programs prepare our students to be decision-makers, leaders, and entreprencurs, ready
for a broad spectrum of managerial responsibilities and/or for success as higher level professional specialists. We affirm
our commitment to intellectual contributions that enhance our reaching, particulirly to applied scholasship and instruction-
al development. We employ our professional skills in service to the College, scholarly and professional organizations, the
business community, and the regional community,

Undergraduate Program: Our undergraduate programs prepare our students for successful careers and life-long learn-
ing in a rapidly changing world. We guide our students in the development of their intellectual expetience.

Our Stakeholders

We recognize the following stakeholders as significant partaers in our success:
*  Current and potential students

*  Employers

*  The business and professional community

¢ Our alumni

*  The academic community

*  Anatolia College

*  Greek public policy makers and non-profit and community organizations




Our_Educational Philosophy

To prepare our students for the roles we have described we must assure their mastery of:

Thinking Skills: logical, critical and integrated analysis, the capacity to exercise good judgment; creative and non-traditional
problem solving; and proficiency in ethical reasoning,

Diseipline-Specific Knowtedse and Competencies: e, information technology and quantitative skills appropriate to problem solv-
ing in real work sertings.

Communications N il proficiency in oral, writtern, presentation, and distance communication.

Change Management; understandin ¢ and shaping the forces of change, including globalization, and using this understanding
to formulare, evaluate, and select from aliernative sleategies to achieve sustainable competitive advantage for themselves
and for their companies and organizations.

Self-Develypment: the capacity to engage in the effective sel f-management of lifelong learning to achieve continuous profes-
sional and personal growth.

Our Core Strategies

To realize our vision, to implement our mission and to act according to our educational philosophy we must:

*  Creatively intervene in the student recruitment, selection and advising process

* Forge numerous collaborations and affiliations with lcading educational insdtutions and organizations
*  Promote mutually beneficial partnerships and stratepic alliances with our stakeholders

*  Review, reconsider and implement faculty staffing and development strategies

*  Continuously develap and enharice our curriculum

Indicative List of Strategic Alliances

*  Tippie School of Business, University of Iowa
*  Alba Graduate School of Business

* California State University FRESNO

*  Ohio University

*  Loyola University of Chicago

*  University of Wisconsin — Eau Clair

*  World Bank

*  American-Hellenic Chamber of Commerce

*  Koc University

*  American University in Bulgatia
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Experiential Learning

Tell e and T witl forver
Shaw e and | bt Fenenshier;
Involve me and 1 witl understand,

Following this rubtic, business students are given multiple opportinitics to be involved through: company visits, internship
opportunities, participation in student clubs and participation in the prestigious John Pappajohn Annual Business Plan
Competition which offers both graduate and undergraduate studenis the opportunity to test their entrepreneurial skills and
carn project seed money of up to § 5,000 doing so.




GRADUATE BUSINESS PROGRAMS

The graduate business programs offered by ACT include a comprehensive Full Time / Part Time MBA program as well
as various specialized “certificate” programs. In addition, through its collaboration with ALBA, ACT also offers an
Executive MBA program as well as (beginning September 20008) an MSc in Finance and Arcounting,

MBA Program

Participants in ACT's MBA program may choose one of more of the following program concentrations:

* Banking & Finance
¢ Entrepreneurship

* Management

*  Marketing

These concentrations share certain core skill-based and knowledge-based goals essential to managerial effectiveness. The
MBA program is designed to provide students with a comptehensive understanding of contemporary organizational the-
oties and practices and to provide students with enhanced capabilities in analytical problem solving, decision-making, com-
munication, critical thinking, and leadership skills.

Regardless of concentration, the program consists of sixteen courses (48 ctedits) taken in four (4) 6-week sessions (3 class
meetings per month).

In Session 1 students are introduced to and begin to develop skills in intellectual inquity through courses in
Communications, Managerial Accounting and Applied Business Statistics, and Management Information Systems.

In Session 2 students continue defining the managerial process through courses in Marketing, Organizational Behavior,
Corporate Finance and Managetial Economics.

In Session 3 students formulate answers to the managerial questions through courses in International Business,
Organizational Leadership, Strategic Management and Operations Management.

In Session 4 students specialize in their chosen track by taking 3 courses in their specialization and select topics for the
Capstone MBA course which is an integrative case study that combines all components of the MBA curriculum.

Classes are held on weekday evenings and/or Saturday morning,




Specialized Certificate Programs

Certificate programs (15 credits) are offered in the following four areas of specialization:

*  Entrepreneurship
. Finance

. Management

. Marketing

EMBA Program

A Program for executives and professionals who wish to lead organizations effectively in a
rapidly-changing business environment,

ALBA & ACT Academic Program Director
Kostas Axarloglou

Bissell Library

Telephone: 2310-398-341

Email: kaxarlog@alba.edu.gr

Program Identity and Scope

The Executive MBA Program®, offered join tly by ALBA and ACT (EMBA from now on), is an intensive weekend
Program specifically tailored to the needs of executives and practicing professionals. It is designed to empower stu-
dents to develop into the business leaders of tomorrow, by helping them to acquire ctitical reasoning skills and to
develop strategic thinking,

Target Audience

EMBA targets high-caliber candidates who are currently employed in the private or public sector, or who ate self-
employed. Participants are high-flying achievers who have at least three years of professional experience and wish to
advance in their carcers, by investing in their personal development. Moreover, EMBA aims in creating an interna-
tional business environment by attracting participants not only from Notthern Greece, but also from the wider
Balkan region.

Program Focus and Characteristics




the real business world. The Program achieves its objectives by offering a distinctive and innovative proposition that
evolves along the following dimensions:

* A holistic approach to business issues, which enables participants to enhance the general management skills and
knowledge they require as managers. Specifically, the courses in the Program are coordinated in order to emphasize
the dynamics among the various business disciplines, thus helping participants to develop a comprehensive and inte
grated view of managing an organization.

* An emphasis on strategic management with a series of courses that focus on developing the skills of a successful
strategic decision-maker in the context of either competition ot co-operation.

* A Business Game simulation that aims at putting participants' decision-making skills in action within a complex and
competitive environment.

* The Program culminates with a Business Plan project that offers the oppottunity to Program participants to integrate
the acquired knowledge across all business disciplines, by structuring and delivering a business plan for a real company.

Admissions Requirements

Applicants to the EMBA program should:
* Hold a Bachelor’s degtee
* Have at least three (3) years of wotk experience.
* Have a proof of competency in English language.
* Take the Graduate Management Admissions Test (GMAT) - although the patticular test is not required, it is strongly
recommended.

Program Structure

The EMBA Program is a general MBA program. The curriculum of the Program is designed to provide participants
with the fundamentals in business and the skills and competencies needed to enhance their professional development. It
includes a Preparatory Period (that brings participants from different academic and professional backgrounds to the
same level), Core Courses and Electives. Courses typically integrate case studies, lectures and discussions, delivered by
professors and by prominent business leaders.

Specifically, a full cycle of the EMBA program is scheduled to last for 24 months statting in January of 2008 and ending
in Deceriber of 2009. Since the Program targets very busy executives that should commute to attend the Program,
classes will be scheduled to take place two weekends per month (i.e. every other weekend). Moreover, the program runs
for ten (10) terms (of 2 months each) that are split in three major sections.

The first part (6 terms; starting on January, 2008 and ending on Februaty, 2009) consists of required courses that are
teamed up in a way to achieve the sufficient integration among the taught business disciplines. The second part (3
terms) consists of elective courses that give students the opportunity to specialize in a business discipline (students have
to choose 6 electives in total). Finally, the last term in the Program is devoted on integraton with the Business Plan
course. Thus, the structure of the program leads students through the following stages:

Integration => Specialization => Integration




In dealing with business 1ssues, business executives follow roughly the following “thinking process™ First they simply
deseribe the issue by collecting mformation for both the mside and the outside environmens of the company. Then
they proceed by analysing the collected dara in order to understand the dimensions and structure of the business issue in
hand. Ar the end of this phase, they fay out all possible plans (strategies) that deal wigly the business issue and decide to
putsue the optimal plan (“optimal” conditional of course on their data collection and analysjs), Finally, they implement
their strategic plan in order to deal wich the business issue in hand. Sehematically, the enyjpe “thinking process” looks
like:

DESCRIBE =>=> ANALYZE =>=> DECIDE =>=> IMPLEMENT

Accordingly, the fist section of the EMBA Progtam focuses primatily on description and analysis. The second section
of the Program focuses on anzalysis and decision making and finally, the third section of the Program requires the entire
process emphasizing primarily “decision—making” and “implementation™ and to alesser degree “description” and “analysis”,

EMBA FACULTY

Dr. Antreas Athanassopoulos

BSs Dipuartyent of Mathenatey, University o Patras; M, Universigy of Essesg PAD, Wanyick: Business Sehool
Dr. Kostas Axarloglou

BA, Uiy ety of Vhessalonits: MA, University of Micks y PAD, University of Michigan
Dr. Christos Cabolis

BA, National Untvorsity of Athensy MA California State Unisersity Long Beadh; PhD), University of Calfornia, Santa Barbara
Dr. Sarah I)rakr)jmulou—Dodd

B, Combripe Ulniiversity; MSq PpD, Unisersity of Stirling
Dr. Olga Epitropaki

BSe Sehool of Social Sonces, University of Grevey MSe School of Pocholagy, Cardff University, PAD, School of Psycholgy, Cardiff University
Dr. Nikolas Hourvouliades

hA, University of T?ﬂrw’amﬁéz}MBA, Yale School o Organization & Managemens; PhD, Economies University of Thessatonites
Dr. Sevasti Kessapidu

BA, Enplish | anguage & Lteratury, [ Triversity of Thessaloniks; MA, FhD), English, Kent State University
Dr. Nikolaos Koutkoumelis

BS, Econonsicsy MBA, | @itilejoh Dickinson University; PAD), Busingss (Finance), Centiry Unésersity
Dr. Kyriakos Kyriakopoulos

B, Athens . Loticultseral Universty; MS,, Wageningen University; PAD, Nyenrode Universiyy
Mr. Hereules Mousiades

BY; Businers, Wight $tute Untversity; M, Maragensen, Keltogy School of Management
Dr. Nikolaos Mylonopoulos

BSe, Athuns [ Tniversity of Econmier ¢ Bustness; PHD) Worwick: Buugivess School, Um'm'g/ o Wermck:
Dr. Richard P, Nielsen

BSs MA, Wharton Sehoot of the Untversiyy of Pennsylvania; PhD) Syracuse Unzversisy




Dr. Archontis Pantsios
BA, Ecwnomics & Mathematics, Bates College; MA, PhD, Econonrics, Binghanston University—S'tate University of New York
Dr. Yiota Pastra
BSe. Deree Collgge; MS., University of Marnchester &> UMIST, Manchester; PhD, T Tniversity of Strathelyde
Dr. Theodore Sougiannis
BBA, Uniersity of Piragus, Greseey MA, MBA, York Universiy, Toronto; PhD, Unitersity of California af Berfeley
Dr. Nicholas Tessatoinatis
BA, Economis, Univvrsity of Thessaloniki; BA, Mathematics, Open University; MA, Finance and Investients, Exceter University; PhD,
Fmancy, Manehester Busiviess School
Dr. Vasilis Theoharakis
B.Eng, State University of New York at Stony Brook; MSe, Pofytechnic University, MBA, New York University; PhD), University of Warwick
Dr. Nickolaos G. Travlos
B8 University of _Athens; MBA, MPhil PhD, New York Unsversity
Dr. Haridimos Tsoukas
BSq University of Thessaloniki: MSe, Cranfield Institnte of Technology; PhD, Manchester Business School
Dr. Ilias Visvikis
BSg University of Aegean; MSe, International Finaniat Markats, University of S outhampton; MSq Internationsl Shipping, University of
Phymonthy PAD Finance, € 2ty Univorsity Cass Businesy Sehool
Dr. Kiriakos Vlahos
BSe., Nutiondl Tectnical Unsversity of Athens; PhD, I ondon Business Sohool
Dr. Panayiotis Vlachos
BSs Mathematics, Aristotle University of Thessaloniks: MS, Mathematses, PhD, Applied Satences, University of Rhode Island)
Dr. Stefanos Zarkos
BSe, Business Adyinistration, Cardiff” University of Wales; M5, Finanes, Strathelyde Uversity; PHD, Finanee, University of Manchester
ustituty of Science and Lechnology; Po.Dip,, University of. Manchester Institite of Science and Technotygy;, Dip M, (Martketing), Chartered
Institsete of Merksting,




MSc in Finance and Accounting Program

The premier academic qualification for those interested in a career in finance and accounting.

ALBA & ACT Academic Program Director
Kostas Axarloglou

Bissell Library

Telephone: 2310-398-341

Email: kaxarlog@alba.edu.gr

Program Identity and Scope

The ALBA & ACT Master of Science (MSc) in Finance and Accounting prepares professionals for careers in
finance and accounting, The program combines academic rigor with practical knowledge. An international advisory
committee of finance practitioners and academics ensures the program's high quality and an optimal balance
between academia and the financial business world.

Target Audience

The Program attracts graduates with a solid quantitative background from areas such as Accounting, Business,

iconamics, Engincering, Finance, Mathematics and Physics. Although work experience will most certainly be con-
sidered an advantage, it is not a requirement for admission to the Program. The Program is also aimed at profes-
sionals employed in financial institutions or other otganizations, who wish to improve their professional status with-
out leaving their jobs.

Program Focus and Characteristics

Taught by an internationally tecognized faculty and by leading professionals from the private and public sector, the
Program focuses on providing a deep understanding of finance and accounting in a plobal context and a firm grasp
of the latest theories and techniques. Furthermore, it emphasizes the practical applications of finance and account-
ing theories in solving real world problems. Program participants develop international orentation and gain solid
conceptual, analytical and technologically advanced training in Finance and Accounting,

Moreover, participants are exposed to real case studies from the local environment. Students gain a sound under-
standing of the application of theories and techniques and prepare for a career in financial aceounting, auditing,
investment banking, financial management, corporate finance, corporate treasury management, securities analysis &
portfolio management, financial institutions, risk management and fnancial enginecring,




Admissions Requirements

To be considered for admission, candidates must:

* Hold a Bachelor degree in Business, Economics, Enginecring or Science

¢ Demonstrate eompetency in the English language (c.g. TOEFL or IELTS, etc).
Although the Graduate Management Admissions Test (GMAT) is recommended and strengthens the application, it is
not require.

Program Structure

The Program's core courses help participanis develop solid knowledge in accounting and finance, while the specialization
and elective courses allow studerits to customize the Program to their professional needs. Moreover, a seties of work-
shops taught by leading practitioners help participants to merge successfully theory and practice. The Program culmi-

MSc IN FINANCE AND ACCOUNTING FACULTY

Dr. Antreas Athanassopoulos

BSs Department of Mathermatics Unisersity of Patras; M, University of Esse; PD, Warwick Business School,
Dr. Kostas Axatloglou

BA; Unéversity of Thessaloniks: MA, Urdversity of Michigan; PhD, University of Michigan
Dr. Chiistos Cabolis

BA, National University of Atbenss MA California State University, I ong Beach; PhD) University of Calsfornia, Santa Barbara
Dr. Sarah Drakopoulou-Dodd

BA, Cambricge University; MSg, PhD), University of Stirling
Dr. Olga Epitropaki

BSq School of Sodial Sciences, University of Crete; MSe; School of Poychology, Cardsff University; PhD, Sehool of Pocholagy, Cardiff University
Dr. Nikolas Hourvouliades

BA, University of Thessalomites: MBA, Yale Schoo) of Organization & Managemeni; PhD, Economiz, Unisersity of Thessalonik:




Dr. Sevasti Kessapidu
B, English Langtuge Listerature, University of Thessaloniks: MA, PhD, Englisl, Kent State University
Dr. Nikolaos Kourkoumelis
BS, Economics: MBA, ¥ wirteih Dickinson | Tuiversity PEED. Bresivess (Fiveanee), Centiory University
Dr. Kyriakos Kyriakopoulos
BA, Athens Agricubiurat University M, Wageningen University: PHD, Nyenrode University
Mr. Hercules Mousiades
BSq Businers, | Vgt State Uiy ensityy MS, Management, Keliogg Schoo! of Managenivut
Dr. Nikolaos Mylonopoulos
B BSe, Athenr {nrversity o Beonomier & Business; PhD, Wapwick: Business Schoo] Unizrrity of Wanvick
1 Dr. Richard P. Nielsen
1 BSg MA, Wharton Schoot o sbe University of Pennsybania; PAD) Syracuse University
g ' U Dr. Archontis Pantsios
BA, Economizs & Mathematics, Bases College; MA, PAD) Ewnonsics, Binghanton University—S tate University of New York
Dx. Yiota Pastra
BSe Deree Collyge; S University of Manchester o> UMIST, Manchester; PhD, University of Strathoiyde
Dr. Theodore Sougiannis
BAA, Ulniversity of Piraens, Grege; MA, MBA, York University, Toronts; PiD, Unisersity of California at Berkelzy
Dr. Nicholas Tessaromatis
BA, Economis; Ulnitersity of Thessalonits; BA, Mathernatics, Open University; MA, Finanee and Investments, Eceter Universigy; PHD)
Finarics, Manchester Bugipese Ry
Dr. Vasilis Theoharakis
B.Eng, State University o New York at Stony Brook; MSs;, Pobytechnic Untversity; MBA, New York Unsversity; PhD) Unversity of Wanwick
Dr. Nickolaos G. Travios !
BSg University of Athens: MBA, MPps PhD, New York University |
Dr. Haridimos Tsoukas
BSs Universipy of Thessalonits: M., Cranfeeld Instituts o Technolagy; PAD, Munchestor Business Schoo/
Dr. Ilias Visvilds
BSs Ubiversity o Aggean; MSe, Intermational Finarcial Markets Universisy of S, outhampton; MS,, International Shipping, Untversity of
Phyrcouth; PHD), Fines City Uniiversity Caas Busingss 5, chool
Drx. Kiriakes Vlahos
BSe, Nationad Tochnizal Universizy of Atbens; PhD, London Business School
Dr. Panayiotis Vlachos
.. BSs Mathernatics, Ariioty University of Thessaloniks; MS, Mathematics, PhD) Applied Sciences, Unsversity of Rbode Isiand)
Dr. Stefanos Zarkos
BSe Businers Administration, Cardiff’ University of Waks MS; Finana, S tratheyde Unitpersisy; PAD Finanes, University o Manchester
Instituts of Seience and Technolegy; Py D, University of Manchester Instinats of Saence and Technolygy; DipM. (Marketing), Chartered
Institute of Marteting, |

For further information about MBA and MSc applications: q

Director of Recruitment
Ms. Elli Konstantinoy
Bissell Library, First Floor
2310-398238

Email: elli@act.edy
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i ey MBA PROGRAM OF STUDY

Semester One (October-February)

Quarter One MBA-ACCT 501: Manuagerial Accounting
MBA-STAT 505 Applied Statistics for Business Decisions
MBA-COM 515 Leadership Communication Skills
MBA-MIS 550 Management Information Systems

Quarter Two MBA-ECO 510: Managerial Economics
MBA-MAN 520: Organizational Behavior
MBA-MARK 530; Marketing Management
MBA-FIN 540, Corporate Finance

Semester Two (February-July)

Quarter Three MBA-MAN 521; Organizational Leadership & Change
MBA-MAN 525: Operations Management
MBA-BUS 570: International Business
MBA-BUS 580 Steategic Management

Quarter Four MBA-MARK 539: Market Research (Marketing concentration)
MBA-BUS 555: Small Business (Management concentration)
MBA-BUS 560 Entreprcncu.rship (Entrepreneurship concentration)
MBA-FIN 545: Financing New Ventures (Banking and Finance concentration)
Concentiation elective
Concentration elective

Closure Requirement

MBA-BUS 599. Integtrated Case Study




EMBA PROGRAM OF STUDY

Period 1

Period 2

Period 3

Period 4

Period 5

Period 6

Period 7

Period 8

Period 9

Period 10

EMBA-ECO 500: Business Economics

EMBA-BUS 561: Business Ethics and Corporate Social Responsibility

EMBA-MAN 560: Managing People & Organizations
EMBA-ACCT 510: Managerial Accounting

EMBA-MARK 550: Matketing Management
EMBA-BUS 571: Business Modeling

EMBA-FIN 540: Financial Management
EMBA-MIS 580: Enterptise Information Systems

EMBA-MAN 570: Production and Operations Management
EMBA-BUS 591: Strategic Thinking
EMBA-MAN 592: Negotiations

EMBA-BUS 590: Strategic Management
EMBA-BUS 593: Value Innovation Strategy

Elective
Elective

Elective
Elective

Elective
Elective

Capstone project / Strategic Decision Making and Implementation
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MSc IN FINANCE AND ACCOUNTING PROGRAM OF STUDY

Preparatory Period

Period 1

Period 2

Period 3

Period 4

Period 5

MScF&A-ECO500: Business Economics

MScF&A-ACC510: Financial Accounting
MScF&A-BUS502: Empirical Methods in Accounting and Finance

MScF&A-FIN 546: Financial Management
MScF&A-ACC511: Management Accounting

MScF&A-FINS4(): Corporate Finance and Evaluation
MScF&A-ACCS12: Corporate Financial Reporting
MScF8A-ACC547: Investments

Elective

Elective

MScF&A-ACC501; Workshop on Taxation
MScF&A-ACC502: Wortkshop on Auditing

MScF&A-MANS594:Team Project




CERTIFICATE PROGRAMS OF STUDY

Entrepreneurship

MBA-FIN 545: Financing New Ventures

MBA-BUS 560: Entrepreneurship

MBA-BUS 561: Growth Strategies

MBA-BUS 565: The Social Responsibility of Business
MBA-BUS 580: Strategic Management

Finance
MBA-ACCT 501: Managerial Accounting
MBA-FIN 540: Corporate Finance
MBA-FIN 542: Portfolio Analysis and Management
MBA-FIN 543: International Financial Management
MBA-FIN 545: Financing New Ventures

Management
MBA-MAN 520: Otganizational Behavior

MBA-MAN 521: Organizational Leadership & Change
MBA-MAN 522: Human Resnurces Management
MBA-MAN 525: Operations Management
MBA-MAN 526: Total Quality Management

Marketing
MBA-MARK 530: Matketing Management

MBA-MARK 531: New Product Development
MBA-MARK 533: Managing Channels of Distribution
MBA-MARK 535: B2B Marketing

MBA-MARK 539: Market Research




MBA COURSES

MBA-ACCT 501: Managerial Accounting

This course introduces the use and analysis of accounting data so that managers may better conduct planning, controlling,
and decision-making, In the first part, students will be exposed to the natutre of costs, as well as to cost analysis for deci-
sion-making. The second part of the course telates to accounting for control, and is intended to deepen knowledge of
processes, including budgetary control, divisional performance appraisal, profit centers, transfet prices, management plan-
ning and control systemns. Lastly, students will gain an understanding of technical information and learn how to apply this
information within several organizational contexts. Required, Finance certificate requitement (QUARTER ONE)

MBA-STAT 505: Applied Statistics for Business Decisions

This course introduces statistical techniques used in business decision-making and focuses on enhancing students' ability
to select the appropriate statistical method to draw informative conclusions successfully. Topics coveted include: analytic
and graphical representation of data, desctiptive statistics, estimation for means and proportions, hypothesis testing for
decision-making, control chatts, linear and multiple regression, and an overview of time series methods. Statistical softwate
is employed for all projects. Required (QUARTER ONE)

MBA-ECO 510: Managerial Economics

This course applies economic theory and statistics to managetial decision-making in a micro- and macro-economic envi-
ronment. Topics covered include capital budgeting, cost and demand analysis, forecasting, pricing, the competitive envi-
ronment, investment appraisal, labor market issues, and government regulation. Required (QUARTER TWO)

MBA-COM 515: Leadership Communication Skills

This course builds upon principles of effective written and oral business communication. The course develops the frame-
work for intercultural communication and analyzes concepts of managerial communication necessary for corporate lead-
ership. Topics include: communication stratepies, writing business letters and memos, as well as managerial reports, syntax,
diction, editing, format and delivery as these apply to both written and oral business communication.

Required (QUARTER ONE)

MBA-MAN 520: Organizational Behavior

This course is designed to improve both interpersonal and conceptual skills. Among the issues considered: Why do peo-
ple behave as they do at work? How can individuals, groups, and organizations work together effectively while facing
changes, restructurings, downsizings, and global competition? What can managers do to motivate employees toward greater
productivity? Topics covered include the context of organizational behavior, organizational culture, communication, moti-
vation, leadership, empowerment and participation, attitudes, job satisfaction, conflicts, interpersonal behavior and dynam-
ics, teambuilding, change, job stress, power, and politics. Required, Management certificate requirement (QUARTER
TWO)




MBA-MAN 521: Organizational Leadership and Change

This course examines leadership and its role in the change process, Students learn how to catalyze action by creating a
vision and build momentumn for change. In the process, they learn more about themselves as leaders. Required,
Management certificate requirement (QUARTIER THREE)

MBA-MAN 522: Human Resources Management

This course analyzes and applies models and theories of how people should behave in the workplace and how they should
be managed. It uses case studies relevant to the theoretical background to better understand the nature of HRM and how
people, the environment and situations interact to contribute to the long-term survival of an organization. Topics covered
include the nature of HRM, planning, recruitment, and selection, communication and employee involvement, information
technology, employee relationships, employment laws, reward systems, remunetation, performance measurements, global-
ization, ethics, and workplace diversity Management concentration elective, Management certificate requirement
(QUARTER FPOUR)

MBA-MAN 523: Conflict Management and Resolution

This course analyses and seeks to enlarge students' understanding of the nature and dynamics of conflict in various envi-
ronments and contexts, and the ways in which organizations may tesolve conflict-related issues. Topics covered include
power and conflict, culiure and conflict, impasse and communication, negotiation and advocacy techniques, mediation and
arbitration, and strategic dispute management. Management concentration elective (QUARTER FOUR)

MBA-MAN 525: Operations Management

This course inttoduces the modeling tools used to manage the complex 21st century business environment. It includes
examination of decision analysis, probabilistic models, simulation techniques, regtression-based inference and mathemati-
cal programming. Required, Management certificate tequitement (QUARTER THREE)

MBA-MAN 526: Total Quality Management

This course deals with broad management skills and concepts for improving processes and quality in any business envi-
ronment. It includes management strategy, commitment, best practices, and tools and approaches for quality control across
a range of business madels, from services to e-commerce. Management concentration elective, Management certifi-

cate requirement (QUARTER FOUR)

MBA-MAN 527: Business Decision Making

One of the primary activities of the business function is decision making. This course addresses the issue of decision mak-
ing, its role in the business and explores ways thar allow entreprencurs and managers to make more effective and tmely
decisions. The requirements for effective decision making as well as the factors that lead to suboptimal decisions ate being
developed in the context of individual and group decisions. Topics covered ate the role of decision making, errors in deci-
sion: making, individual and group decisions, risk and decision making and process of decision making The course will
provide students with an understanding of the concept and the role of decisions in a business, improve their decision mak-
ing skills, the method to develop and standardize their decision making process and writing, oral, analytical and communi-
cation skills. Entrepreneurship /Management concentration elective (QUARTER FOUR)




MBA-MARK 530: Marketing Management

This course introduces students 1o marketing strategy and management and provides a rigorous amalytical framework for
developing, pricing, distributing and promoting products and services, Emphasis is placed on developing the approaches
and skills necessary (o assess marketing opportunities by analyzing customers, competitors and rhe company ("3 Cs") and
to design effecrive martketing programs by choosing and applying appropriate stra tegies for pricing, promotion, place and
product ("4 Ps"). The course explaing marketing's role and its linkages with other functions and the fitm's strategy, and
introduces and atgues the need for 4 markel orientation in company planning and thinking. The focus is on identifying,
analyzing and solving marketing problems, and students are provided with opportunities 1o present and defend their own
marketing analyses and recommendations, Lectures, cases and classroom discussion are used to develop themes and issues,
Required, Marketi ng certificate requirement (QUARTER TWO)

MBA-MARK 531: New Product Development

The course focuses on the strategic management of new products and the new product development process, It aims to
provide a thorough understanding of the steps involved in bringing a new product (or service) successfully from idea to
launch; to develop the coneepts, issues and decisions involved in new product development; and to examine techniques
and analytical models designed 1o assess new product readiness. The course lays out the Stpe-Gate'T™M process for man-
aging the development of new products and outlines the process ingredients that are critical in improving the probability
of success in new product development. Techniques for managing a firm’s new product portfolio and for developing a
firm’s new product strategy are addressed along with ideation techniques and market research methods used to incorpo-
rte the perspective of the relevant consumer in product definition, design and positioning. Models available to
analyze/evaluate opportunities and the innovation diffusion process are explored and utilized in case applications. Teaching
includes lectures, class discussions, and case analyses. The ovetall focus is on applied, practical decision-making and the
skills and tools involved. This decision orientation is challenging and can be time-intensive. Students are required to work
in teams to create an idea for a product or service that is worthy as a new business ven ture, in the process implementing
the new product development process as taught in the course, Entrepreneurship/ Marketing concentration elective,
Marketing certificate requirement (QUARTER FOUR)

MBA-MARK 532: Retail Marketing

Present and future consumer buying standards under the pressure of a time-poor society are bringing consumers and retail-
ers together in a more dynamic relationship. The rules of the game are determined botl by traditional "brick and mortar"
rerailers and by new business models of e-tailers that advance dis-intermediation and re-intermediation. This course cov-
ety the process of formulating a competitive retailing strategy, the marketing aspects of retdiling, forward marketing inte-
gration policies, the dependencies of implementation, discovery and adoption of accountable media and promotion prac-
tices, and management of a rerail department within a company's structure. Management concenttation elective ( QUAR-
TER FOUR)

MBA-MARK 533: Managing Channels of Distribution

The course will study the make up and management of distribution channels and will explore how to design, develop and
maintain channels to achieve sustainable competitive advantage. Channels are viewed as systems involving complex rela-
Lirmships between multiple organizations aimed ar maki.ug goods (consumer as well as indusuial/busini:ss-tn-busincss
products) and services available to consumers. The course will address the types and generic structures of typical distribu-
tion channels (retail, wholesale, electronic, etc); how to Interpret consumer requiremnents vis-i-vis the channels’ outputs;
how to describe the productive activities of channel] members; how to identify and correct “paps” in channel design; howr
to manage the channel and optimally apply channel power. Substantial emphasis is placed on the impact of e-commerce
on channel design and management. The course is intended for an international audience and it concepts apply to any
channel for any product or service i 0 any market. The primary teaching method is lectures coupled with case studies gen-
erally worked in reams, Marketing concentration elective, Marketing certificate requirement (QUARTER FOUR)




MBA-MARK 534: Sales Force Management

This course examines the principles and practices of successful sales management applied within the context of a compa-
ny's overall marketing strategy, Also, it focuses on the sales manager's leadership and administrative roles in planning and
executing business sales programs. This course includes topics such as sales force organization, selection, gecruiting, s
training, motivation, suspension, evaluation and control of a sales force. Marketing concentration elective (QUARTER

FOUR)

MBA-MARK 535: B2B Marketing

This course is designed to provide students with a basic understanding of the concepts of Business-To-Business market-
ing. It will help develop critical analysis and problem-solving abilities with respect to business market management.
Business Marketing is a broad arena playing a pivotal role in generating well over ¥z the economic activity in the US and
most industrialized countries, BZB markets include business, government, and institutional customers while B2B products
and services range widely from sophisticated e-business software solutions, to nuclear power generation plants, to archi-
tectural, legal, and accounting services, (o maintenance, repair and operating (MRO) supplies. ”Value® is the cornerstone
of Business-to-Business Marketing, In this context, value is “the worth in monetary terms of the economic, technical, serv-
ice, and social benefits a customer firm receives in exchange for the price it pays for a market offering” Developing the
mechanisms and skills to systematically understand, create and deliver value in business markets is the core focus in this
course. The outcome is higher customer acquisition, satisfaction and retention; and it results in higher revenues, profit mar-
gins, and ROL The course requites students to complete a “value assessment project’” to help “operationalize™ the frame-
works and tools for assessing and communicating the value of 4 pmduct’s/company’s solution as taupht in the course.
Marketing concentration clective, Marketing certificate requirement (QUARTER FOU R)

MBA-MARK 539: Market Research

Marketing managers depend on the availability of timely and accurate market information to reduce risk in decision-mak-
ing. 'This course explores the methods and techniques of securing information essential to the efficient solution of mar-
keting problems, This course includes topics such as qualitative and quanatative market research techniques, electronic and
traditional formats, sampling and data collection procedure, demand forecasting, product search and test marketing,
Marketing concentration requirement, Matketing certificate requirement (QUARTER FOUR)

MBA-FIN 540: Corporate Finance

This course provides an introduction to the interpretation of financial information. It adopts the decision-maker's perspec-
tive, emphasizing the interpliy between publicly available accounting data and proprictary information on underlying eco-
nomic values, Topics include valuations, capital restructuring, asymmetric information and incentive problems, bankrupt-
cy, and clements of risk management. Required, Finance certificate requirement (QUARTER TWO)

MBA-FIN 541: Banking: Theory and Practice

The major focus of this course is in providing students with an understanding of the operating and regulatory environ-
ments of the banking industry. Topics include the financial statemerits of banks, measuring and evaluating the perform-
ance of banks, asset-liability management techniques, investment banking and real-world management actions of banking
managers. Banking & Finance concentration elective (QUARTER FOUR)

MBA-FIN 542: Portfolio Analysis and Management

This course covers the elements of an “ideal” investment, the examination and testing of specific investment securities,
and alternative approaches to the management of stock and fixed-income security partfolios. Topics include efficient cap-
ital markets, stock market analysis, derivative security analysis, swap contracts, convertible securitics and professional asset
management. Problems and cases are assigned for analysis, Banking & Finance concentration elective, Finance cer-
tificate requirement (QUARTER FOUR




MBA-FIN 543: International Financial Management

The course covers the multinational corporation with foreign subsidiaties as well as other firms that conduct internation-
al business. The course is designed to recognize the increasing importance of plobal integration of money and capital mar-
kets; a trend that is creating expanded opportunities for both investors and organizations that need to raise capital, Focus
is on macroeconomic issues such as the significance of balance of payments deficits, microeconomic issues such as capi-
tal budgeting for multinational corporatians, detailed discussion of international markets, and the analysis of risk and effece
of diversification on an international basis, Topics include exchange rate behavior, excha nge risk management, asset and
liability management, financing international trade, and international cash management. Banking & Finance concentra-
tion elective, Finance certificate requirement (QUARTER FOUR)

MBA-FIN 544: Mergers, Acquisitions & Corporate Restructuring

This course provides qualitative and quantitative merger and acquisition wols that today’s executives need. The eourse cov-
ers how to structure deals from financial, tax and accounting standpoints, including the legal and regulatory environments,
as well as how to analyze valuation models and use them to gauge the effects of a potential merper. Topies include deal
structure, mergers and takeovers, alternative paths to growth, valuatinn, takeover defenses, restr ucturing and financial engi-
neering. Banking & Finance concentration elective (QUARTER FOUR)

MBA-FIN 545: Financing New Ventures

This course introduces the financing tools available to the entrepreneur, with particular focus on the venture capital struc-
ture and the valuation of a new venture, Focus is placed on the financial sources, strategies, and mechanisms that are used
from pre-statt, through the early growth stage 1o the harvest of a business venture. Banking & Finance concentration
requirement, Entreprencurship concentration elective, Entrepreneurship/Finance certificate requirement

(QUARTER FOUIR)

MBA-MIS 550: Management Information Systems

"The aim of this course is to provide students with the appropriate knowledge to understand and appreciate the role of
information systems in the management of the modern business otganization. It provides an understanding of the infor-
mation and communication technology revolution and its implications. The course continues with an overview of the var-
ious types of Information Systems and the information needs of the modern manager. The coutse concludes with an
investigation of the risks of information systems and methods of dealing with these. Required (QUARTER ONE)

MBA-BUS 555: Small Business Management

This course examines ctitical small business issues as well as effective marketing, management and financial strategies small
businesses can use to compere effectively in a fast-paced market. With respect to the internal environment, there is a focus
on operational processes, information technology processes, communication processes and promotion, customer telation-
ship management, wtal product offering, evaluating prospects and employee selection processes. External environment
issues include financial and legal topics critical for small business such as cash flows, risk management, small business insur-
ance, firm's valuations and forms of ownership. Real-world cases covering the growth stage strategies of a business life
cycle with entreprenenrial emphasis are considered. Management concentration requirement (QUARTER FOUR)

MBA-BUS 560: Entrepreneurship
The principal goal of this course is to present concrete management practices that have proved valuable for creating new business-
es and successfully generating innovation anid change within existing organizarions. The focus is on hands-on experience at every
level in starting new businesses, both within and outside of existing corporations, Topics covered include the launching of a new
venture and its development, managing and financing a new venture, and creation of a detailed busiess plan. Entrepreneurship
concentration requirement, Entrepreneurship certificate requirement (QUARTER FOLUR)




MBA-BUS 561: Growth Strategies

Based primarily on case studies, this course exposes students to successful strategies for growing business models. The
cases span the spectrum from orpanic growth models 10 the world of mergers and acquisitions, leveraged buy-outs and
aggressive takeovers, Entrepreneurship concentration elective » Entrepreneurship certificate requirement

(QUARTER FOUR)

MBA-BUS 565: The Social Responsibility of Business

The basis of true leadership is a firm conviction in what one i doing and of ‘what one is trying to achieve. Responsibility
to oneself and others is a key factor for lasting success in business, so this course will help managers to develop a stand-
point from which to confront the ethical conflicts and dilemmas of business life as these relate 1o a firm's partners, irs
employees, the society within which it operates, and the natural environment. Students will acquire theoretical tools and
practice these in socially responsible and successful decision-making, Entrepreneurship/Management concentration
elective, Entrepreneurship certificate requirement (QUARTIIR FOUIR)

MBA-BUS 570: International Business

This course analyzes the major forces that affect the operations of firms across national boundaries. It undectakes an in-
depth look at the international political, cultural, and economic forces affecting multinational enterprises’ market entry
strategy, matketing, financial, production and human resource functions. It examines the conditions needed 1o create and
maintain an international competitive advantage in an increasingly globalized and interactive matket environment.
Required (QUARTER THREE)

MBA-BUS 575: Business in Southeast Europe

This course examines the business environment, threats, and opportunities of doing business in Southeast Europe. Its
objective is 1o provide sufficicat knowledge and undetstanding of the political, social, and economic environment in
Southeast Buropean counrries currently in process of transition to market economies to make informed business decisions
about market charactetistics, method of entry and timing to make the best of existing opportunities. Entrepreneurship
concentration elective (QUARTER FOUR)

MBA-BUS 580: Strategic Management

This course develops a framework for assessing the current strategic competitive position as well as future performance
outlook for a business entity within a given economic environment. Focus on developing skills for the application of con
cepts and tools for strategy formulation at cotporate leyels, and on the desipn of organization structures and management
processes tequired for effective strategy implementation. Case a pplications involve strategic issues facing the modern man-
ager of a business enterprise impacted by plobalization, and information and technology. Required, Entreprencurship
certificate requirement (QUARTER THREE)

MBA-BUS 585: Global Business Management

The course is about managing a business. It entails the running of a simulated company in a competitive environment and
the course strengthens the participant’s decision making skills in the areas of fina nce, marketing, opetations, and strategic
planning. The student will develop and puide their own sitnulated business through twenty-five years of operation.
Students will have the opportunity to develop corporate policy and strategy, put theory they've learned in their other MBA
courses irto practice, and gain a clearer understanding of the impact that functional decisions have on financial and nom-
financial performance. Entrepreneurship & Management concentration elective (QUARTER FOUR)

MBA-BUS 599: Integrated Case Study

This capstone course is designed 1o provide MBA students nearing the end of their progrim with an opportunity to inte-
grate and apply the knowledge and skills developed in the program in a real-world environment. Students must undertake
a worle-related problem, project or thesis and successfully demonstrate an ability to apply theory to practice by utilizing
appropriate business tools and theories in realistic and appropriate ways. Required (QUARTER FOUR)




EMBA COURSES

EMBA-ECO 500: Business Economics

The course (covering both Micto and Macroeconomics) defines the external competitive envitonment of the company and
more or less “the rules of the business game” in which the company participates. The course covers issues that deal with
the operation of the markets, consumer decision-making, market structure and competition, unemployment, inflation,
money markets and interest rates, and open economy macroeconomics. Thus, it gradually moves from the industry to the
domestic macroeconomic and finally to international economic environment of the company.

EMBA-BUS 561: Business Ethics and Corporate Sacial Responsibility

This course takes 2 management methods approach to business and organization ethics. The course focuses an methods
managers can use individually and together in addressing ethics issues and in helping to build and maintain ethical organ-
izations in various types of environments and realities. Methods considered include ethics reasoning, dialogue, ptesenta-
tion, governance, due process, negotiating, incentive, training, top-down and bottom-up compliance code and win-lose
forcing methads. In addition to learning about the methods, students are invited to reflect upon what types of ethical insti-
tutional citizens we would like to be and what types of ethical organizations we would like to help create in our various
types of environments and realities.

EMBA-MAN 560: Managing People & Organizations

The course deals with issues that are related to the way otganizations are formed, sttuctured and behave, The topics that
'the course covers include organizational behavior, organizational culfure, motivation, leadership, empowerment and par-
ticipation, job satisfaction, etc.

EMBA-ACCT 510: Managerial Accounting

The course is intended o provide an understanding of the elements (language, concepts, and techniques) and the use of
financial accounting for decision making, Itassumes basic knowledge of accounting terms and concepts. Moreover, the
main objective of this course is to provide the tools that facilitate the interpretation of accounting information.
Interpretation in this context is used to refer to the ability to read and understand financial accounting information and to
the ability to make decisions based on that understanding,

EMBA-MARK 550: Marketing Management
The course aims in developing participants’ marketing decision-making skills, so that they can undetstand and apply some
major marketing concepts and thus improve their familiarity institutional marketing knowledge, practice and terminology.




EMBA-BUS 571: Business Modeling

The course aims to enhance participanis’ analytic and problenm structuring skills, with emphasis placed ari the process of
action oriented decision making, 1t also ainis to equip participants with specific skills in the areas of data analysis, uncet-
tainty and risk evaluation, resource management; business process design and project evaluation. Participants will be
exposed to state-of-the are decision support tools and are ex pected to reach "end-user" level of modeling competence. This
means that they should be in a position to deal with a complex real-life project, recognize the areas where business analy-
siy can add value, seleer appropriate types of analysis and apply them in 2 small-scale, quick-turnaround fashion. The course
introduces tools for business decision-making and implementation.

EMBA-FIN 540: Financial Management

‘The coutse exposes students to the theory and policy of financial management in a company covering topics that range
from financial statement analysis and financial planning, to the operation of financial and capital markets and long term
investment planning.

EMBA-MIS 580: Enterprise Information Systems
The course emphasizes the importance for the company of information systems in achieving competitive advantage.

EMBA-MAN 570: Production and Operations Management
The course in this period deals with issues associated with operations and their cost implications, along with the efficient
way to manage both the operations of the company and its cost implications. :

EMBA-BUS 591: Strategic Thinking

The course lays out the foundation for sound decision-making in the context of competition or cooperation. The course
intends to help students understand a mellmdology for logical business reasoning, anticipating at the same time the
tesponse of their competitors and/or partners. The course furnishes students with tools of rational thinking, to anticipate
and see through their competitors’ response, to develop their strategic maoves, to reveal information through credible com-
mitments and mixing strategics, to proceeding with cooperation etc. Finally, the course introduces a sequence of core
courses that substantiate the strategic flavor of the EMBA Program.

EMBA-BUS 590: Strategic Management

The course deals with the fundamental quality of any business decision-maker: the ability to think straregically. The course
refers primarily to a methodology of decision making in cases of competition or co-operation and the abilities a good deci-
sion-maker / strategist should posses. Its two components will be the business level strategy and corporate strategy, The
course also requires students 1o patticipate in a comprehensive simulation exercise where they will have the chance, worl-
ing in teams, to deal with the entire “business thinking process” and focus ptimatily on the phases of “decision” and
“implementation”. A eomprehensive simulation exercise should be employed that deals with competition among the pat-
ticipating teams and should involve most of the decisions taken both at the business and also at the corporate level.

EMBA-BUS 593: Value Innovation Strategy

The course challenges Program participants to break out of the cut-throat competition that they are frequently engaged
in, by creating uncontested market space in the matket environment and thus making competition itrelevant. Instead of
dividing up existing- and often shrinking- demand and benchmarking competitors, the course develops a thinking frame-
work for a strategy that is about growing demand and breaking away from the competition.
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MSc IN FINANCE
AND ACCOUNTING COURSES

MScF&A-ECO 500: Business Heonamics

The course (covering both Micro and Mactoeconomics) defines the external competitive environment of the company and
more or less “the rules of the business game” in which the company participates. The course covers issues that deal with
the operation of the markets, consumer decision-making, market structure and competition, unemployment, inflation,
money markets and interest rates, and open economy macroeconomics, Thus, it gradually moves from the industry to the
domestic macroeconomic and finally to international economic environment of the company.

MScF&A-ACC 511: Management Accounting

The course is intended to provide an understanding of the clements (language, concepts, and techniques) and the use of
financial accounting for decision making, It assumes basic knowledge of accounting terms and concepts. Moreover, the
main objective of this course is to provide the tools that facilitate the interpretation of accounting information,
Interpretation in this context is used to refer to the ability to read and understand financial accounting information and to
the ability to make decisions based on that understanding,

MScF&A-BUS502: Empirical Methods in Accounting and Finance

This course provides an introduction to empirical methods in finance and accounting. The course focuses on the empiri-
cal techniques used most often in the analysis of financial markets and hew they are applied to actual market data. The aim
of this course is to provide the students with the basic economettic tools, skills and experience necessary to begin con-
ducting empirical research in finance. Empirical exercises, which will require students 1o use real market data, will enable
them to implement most techniques in modern empirical finance. This course will allow students to understand and criti-
cally evaluate the financial teseasch literature and o apply those econometric skills and techniques when writing their dis-
sertations, The tentative list of topics includes: (a) simple and multiple OLS models; (b) univariate and multivariate time
series modeling; (c) the p redictability of asset returns; (d) modeling lonp-run relationships in finance; () tests of asset pric-
ing models; (f) performance measures and linear factor models. See course oudine below for more details,

MScF&A-ACC 510: Financial Accounting

The course is intended to provide an understanding of the elements (language, concepts, and techniques) and the use of
financial accounting for decision making. Tt assumes basic knowledge of accounting terms and concepts. Moreover, the
" main objective of this couise is to provide the tools that facilitate the interpretation of accounting information.
Interpretation in this context is used to refer to the ability to read and understand financial accounting information and to
the ability to make decisions based on that understanding,
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MScF&A-FIN 546: Financial Management

The course exposes students to the theory and policy of financial management in a company covering topics that range
from financial statement analysis and financial planning, to the operation of financial and capital markets and long term
investment planning,

MScF&A-FIN 547: Investments

The objective of this course is to introduce the student in the theory and practice of investment management. In partic-
ular the focus of the course will be on the application of modern financial theory principles to understand practical port-
folio selection and the pricing of assets in the capital markets, Topics will include portfolia selection, dsser alloeation,
multi-factor models, the behavior of security prices, bond pricing and management, active vs, passive investment strategies,
options and their use in portfolio management, techniques for evaluating investment management performance and inter-
national diversification. Also, subjects of topical interest, such as hedge funds and the country versus industry issue in
global asset allocation will also be covered,

MScF&A-FIN 540: Corporate Finance and Evaluation

The aim of this course is to develop an understanding of modern corporate finance and its implications for company val-
vation and raising equity capital. The course would is relevant and would be of benefit to corporate finance managers,
investment bankers, financial consultants and financial analysts responsible for financing and investment decisions, The
course puts significant emphasis on the interactions berween capital markets and the value of the underlying real assets.
The international financial environment has experienced major changes in recent years. The globalization of product and
capital markets requires 2 sound understa nding of the key financial markets and instruments that facilitate trade and invest-
ment activity on a global scale.

MScF&A-FIN 548: Global Capital Markets

The first part of the course aims to provide a solid understanding of both the institutional and econormic forces affecting
the international financial markets and thie firm. The focus will be on interactions between cross-horder flows, inflation,
interest rates, exchange rate regimes, the role of the central banks in exchange rate determination and the financial instru-
ments available in international markers (forwards, options, futures and swaps) for hedging currency and interest rate risk.
The second part of the coutse applies the tools acquired in the first part to study the practical problemis of measuring and
managing currency and interest rate risk faced by banks and multinationals when investing or raising capital abroad, the
estimation of the cost of capital for foreign investments and the effects of exchange rate changes oh global portfolio man-
agement.




UNDERGRADUATE
BUSINESS PROGRAMS

ACADEMIC PROGRAMS

The Division of Business Studies offers the following undergraduate programs:

Degree Programs:

* Bachelor of Science in Business with Concentrations in:

. Finance
. International Business
s Management

. Marketing

* Minor in Human Resources Management
* Minor in International Business

DEGREE PROGRAMS

BACHELOR OF SCIENCE IN BUSINESS

CONCENTRATION IN FINANCE

Global financial markets remain a dynamic sector of the world economy, Today
Anterpret the flood of information and to implement trading and financial strategies requites that the students understand

theory and also have hands-on experience. ACT's goal is to educate and prepare students for successful careers in finan-
cial management through a careful balance between theory and hands-on learning,

the demand for Finance professionals to

Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GER and major requirements and have complet-
ed at least 121 credit hours with an overall G.PA. of 2.0 or better, According to NEASC Standa tels, students must com-
plete at least one fourth of their undergraduate program, including advanced work in the major or concentration, at the
institution awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the

College for at least during the last two semesters of full time instruction, assuming availability and equivalency of transfer-
able courses.
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, Major Requirements

[ a. Business Requirements

( * Accounting 101 Financial Accounting
* Accounting 102 Managerial Accounting
* Business Administration 240 Business Law
* Economics 101* Introductory Mactroeconomics
* Economics 102 Introductory Microeconomics
* Economics/Management 242 Managerial Economics
* Finance 201 Financial Management
* Management 101 Introduction to Management
* Management 322 Business Strategy I
* Management 323 Business Strategy IT
* Marketing 101 Introduction to Marketing

b. Finance Concentration Requirements

» Finance 202 Corporate Finance
* Finance 210 Money and Banking
« Finance 220 Investment and Portfolio Management
¢ Finance 232 International Finance
* Finance 400 Seminat in Finance
' * Management 312 Operations Management A

c. Other Degree Requirements

¢ Mathematics 101* Finite Mathematics

* Mathematics 115* Calculus

= Statistics 205* Statistics I

* Computer Science 101* Introduction to Computing
* Computer Science 151* Quantitative Computing

* Computer Science 201 Business Computing

* Reseatch 299 Research Methods

d. Business Electives
Four Business Electives (at least three at the 300-level ot above)

* Any of the Major courses above marked with an asterisk may be taken to also meet part of the GER.
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Suggested Program of Studies

Year One:
Mathematics 101
CS101 or CS105
History 120

English 101

Politics 101
Mathematics 115
Computer Science 151
Philosophy 101
English 102

Bio 101, Physics 101, or Ecology 101

Year Two:
Management 101

Accounting 101

Economics 101

English 203

English 120, Art 120, or Music 120
Accounting 102

Economics 102

Marketing 101

Management 201

Axthropology 101, Sociology101, or
Psychology 101

Year Three - semester 1:
Philosophy 203

Finance 201

Business Administration 240
Computer Science 201

Free Elective

Year Three - semester 2:
Research Methods 299
Statistics 205

Finance 202

Economics/ Management 242
Business elective

Year Four - semester 1:
Management 322

Finance 232

Management 312

Finance 210

Business elective

Year Four - semester 2:
Management 323

Finance 220

Finance 400

Business elective

Business elective




BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN INTERNATIONAL BUSINESS

A

Students Jearn to analyze market and investment opportunities in othet countries. Through a careful blending of theory
and practical applications students are prepared to putsue careers in international companies or international organizations.
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The International Business program deals with the challenges and the opportunities of working in a global environment. Q
cr?

Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GER and majot requirements and have complet-
ed at least 121 credit hours with an overall G.P.A of 2.0 or better. According to NEASC Standards, students must com-
plete at least one fourth of their undergraduate program, including advanced work in the major or concentration, at the
institution awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the
College for at least during the last two semesters of full time instruction, assuming availability and equivalency of transfer-
able courses.

Major Requirements

a. Business Area Requirements

* Accounting 101 Financial Accounting

» Accounting 102 Managerial Accounting

* Business Administration 242 European Business Law

* Economics 101* Introductory Macroeconomics
¢ Economics 102 Introductory Microeconomics
* Economics/Management 242 Managerial Economics

¢ Finance 201 Financial Management

* Management 101 Introduction to Management
* Management 322 Business Strategy T

* Management 323 Business Strategy 11

* Marketing 101 Introduction to Marketing

b. International Business Concentration Requirements

* Economics 232 International Economics
* Finance 202 Corporate Finance

* Finance 232 International Finance

* Management 218 International Business

¢ Marketing 318 Global Marketing

* Marketing 324 E-Marketing




b

=02

R

et

e

s

.

i
1

SEpe

c. Other Degree Requirements
*Mathematics 101*
*Mathematics 115*

Statistics 205*%
*Computer Science 101*
*Computer Science 151%
*Computer Science 201
*Research 299

d. Business Electives
Four Business Electives (at least three at

*Any of the Major courses above marked with

Finite Mathematics
Calculus

Statistics I

Introduction to Computing
Quantitative Computing
Business Computing
Research Methods

the 300-level or above)

an asterisk may be taken to meet part of the GER

Suggested Program of Studies

Year One:
Mathematics 101
CS101 ot CS105
History 120

English 101

Politics 101
Mathematics 115
Computer Science 151
Philosophy 101
English 102

Biology 101, Physics 101, ot Ecology 101

Year Two:

Management 101

Accounting 101

Economics 101

English 203

English 120, Art 120, or Music 120
Accounting 102

Economics 102

Marketing 101

Management 201

Anthropology 101, Sociology101, ot
Psychology 101

Year Three - semester 1:
Philosophy 203

Finance 201

Business Administration 242
Computer Science 201

Free elective

Year Three - semester 2:
Research Methods 299
Statistics 205

Finance 202

Economics 232
Economics/Management 242

Year Four - semester 1:
Management 322

Finance 232

Marketing 324

Business elective

Business elective

Year Four - semester 2:
Management 323
Management 218
Matketing 318

Business elective

Business elective




BACHELOR OF SCIENCE IN BUSINESS

CONCENTRATION IN MANAGEMENT

This Concentration deals with the challenges of leading organizations and working with people in a constantly changing
cconomic environment. The Management program prepares yon for a wide vatiety of positions in business or consulting,
One of the most common career paths is to bepin as a management trainee, the first step towards becoming a general man-
Ager or executive,  Students can also prepare for a career in human resource management working in areas such as train-
g and development recruining and staffing, Finally, management courses will advance your own personal leadership and
negotiaton skills

Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GER and major requirements and have complet-
ed at least 121 credit hours with an overall G.PA of 2.0 or better. According to NEASC Standards, students must com-
plete at least one fourth of their undergraduate program, including advanced work in the major ot concentration, at the
institution awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the
College for at least during the last two semesters of full time instruction, assuming availability and equivalency of transfer-
able courses.

Major Requirements

a. Business Area Requitements

* Accounting 101 Financial Accounting

* Accounting 102 Managerial Accounting

* Business Administration 242 European Business Law

* Economics 101* Introductory Macroeconomics
* Economics 102 Introductory Microeconomics
¢ Economics/ Management 242 Managerial Economics

* Finance 201 Financial Management

* Management 101 Introduction to Management
* Management 322 Business Strategy I

* Management 323 Business Strategy 11

* Marketing 101 Introduction to Marketing

b. Management Concentration Requitements

* Finance 202 Corporate Finance

* Management 210 Human Resources Management
* Management 218 International Business

* Management 230 Small Business

* Management 304 Total Quality Management

* Management 312 Operations Management

* Management 330 Entreprencurship




c. Other Degree Requirements
* Mathematics 101* Finite Mathematics
* Mathematics 115* Calculus
* Statistics 205% Statistics I
» Computer Science 101*  Introduction to Computing
¢ Computer Science 151%  Quantitative Computing
* Computer Science 201 Business Computing
* Research 299 Research Methods

d. Business Electives
Three Business Electives (at least two at the 300-level or above)

*Any of the Major courses above marked with an asterisk may be taken to meet part of the GER.

Suggested Program of Studies

Year One: Year Three - semester 2:

Mathematics 101 Research Methods 299

CS101 or CS105 Statistics 205

History 120 Finance 202

English 101 Management 210

Politics 101 Economics/ Management 242

Mathematics 115

Computer Science 151 Year Four - semester 1:

Philosophy 101 Management 322

English 102 Management 218

Biology 101, Physics 101, or Ecology 101 Management 312
Management 230

Year Two:
Management 101
Accounting 101

Business elective

Year Four - semoster 2;

Economics 101 Management 323
English 203 Management 304
English 120, Art 120, or Music 120 Management 330

Accountng 102

Economics 102

Marketing 101

Management 201

Anthropology 101, Sociology101, or
Psychology 101

Year Three - semester 1;
Philosophy 203

Finance 201

Business Administration 242
Computer Science 201

Free elective

Business elective
Business elective
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BACHELOR OF SCIENCE IN BUSINESS

CONCENTRATION IN MARKETING

Marketing is a critical function for all business since it involves the closest contact with customers. Marketing managers
identify who a firm’s customers are, what they need, and how the firm can best sa tisfy that need. As a result, this disci-
pline plays a large role in creating profits for a business. Many successful marketing managers achieve high positions with-
in an otganization. Marketing graduates may find professional opportunities in sales, market research, retailing and adver-
tising. Morte experience brings advancement to matketing management, market analysis, and consulting.

Degree Requirements

In order to teceive the BS degree, the student must have fulfilled all the GER and major requirements and have complet-
ed at least 121 credit hours with an overall G.PA of 2.0 or better. According to NEASC Standards, students must com-
plete at least one fourth of their undergraduate program, including advanced work in the major or concentration, at the
institution awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the
College for at least during the last two semesters of full time instruction, assuming availability and equivalency of transfer-
able courses.

Major Requirements

a. Business Area Requirements

* Accounting 101 Financial Accounting

¢ Accounting 102 Managerial Accounting

* Business Administration 240 Business Law

* Economics 101* Introductory Mactoeconomics
* Economics 102 Introductory Microeconomics
* Economics/ Management 242 Managerial Econotmnics

* Finance 201 Financial Management

* Management 101 Introduction to Management
* Management 322 Business Strategy I

* Management 323 Business Strategy II

* Management 304 Total Quality Management

* Marketing 101 Introduction to Matketing

b, Marketing Concentration Requirements

* Marketing 212 Sales Management

* Marketing 214 Advertising

* Marketing 301 Marketing Strategy
* Marketing 318 Global Marketing

* Marketing 320 Marketdng Research
* Marketing 324 E-Matketing
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c. Other Degree Requitements
* Mathematics 101* Finite Mathematics
* Mathematics 115* Calculus
¢ Statistics 205% Statistics I
* Computer Science 101*  Introduction to Computing
* Computer Science 151*  Quantitative Computing
* Computer Science 201 Business Computing
* Research 299 Research Methods

d. Business Electives
Four Business Electives (at least three at the 300-level or above)

programs

=

¥ Any of the Major courses above marked with an asterisk may be taken to meet part of the GER.

Suggested Program of Studies

Year One:
Mathematics 101
CS101 or CS105
History 120

English 101

Politics 101
Mathematics 115
Computer Science 151
Philosophy 101
English 102

Biology 101, Physics 101, ar Ecology 101

Year Two:

Management 101

Accountng 101

Economics 101

English 203

English 120, Art 120, or Music 120
Accounting 102

Economics 102

Marketing 101

Management 201

Anthropology 101, Sociology101, ot
Psychology 101

Year Three - semester 1:
Philosophy 203

Finance 201

Business Administration 240
Computer Science 240

Free Elective

Year Three - semester 2:
Research Methods 299
Statistics 205

Marketing 212
Economics/Management 242
Business elective

Year Four - semester 1:
Management 322
Marketing 301

Marketing 214

Marketing 324

Business elective

Year Four - semester 2:
Management 323
Marketing 320

Marketing 318

Business Elective

Business elective
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Minors
The Division of Business offers the opportunity to students from other majors to pursue Minors in Human Resoutces
Management and in International Business. These minors are not available to Business majors.

Minor in Human Resource Management
* Management 101, 201, 210
* 3 electives from the following: Business Administration 240, Fconomics 102, Management 218, Marketing 200

Minor in International Business
* Management 101, 218
* Marketing 101, 318
* 2 electives from the following: Business Administration 240 or 242, Economics 102 or 232, Finance 210, Management
271, Marketing 214, 324







UNDERGRADUATE BUSINESS COURSES

(OD=0Offered On Demand)

Accounting

Accounting 101: Financial Accounting

This course is designed to provide students with an understanding of accounting information and the environment in
which it is developed and used, Accounting principles and procedures are discussed in order to provide an undetstanding
of the financial accounting process, including the recording, summarizing, and reporting of business transactions, which
result in the preparation of financial statements. Topies covered include accounting and the business environment, revenue
and cost recognition, asset valuation, depreciation, and an introduction to financial statement analysis,

Accounting 102: Managerial Accounting

This course is designed to give insight into the interpretation and use of financial reports for management planning, coor-
dination and control. Students will be exposed to the kind of accounting information needed, where this information can
be obtained, and how this information can be used by managers as they carry out their planning, controlling, and decision-
making responsibilities. Topics include management accounting vs. financial accounting, classification and behavior of
costs, CVP analysis, segmented reporting, standard costing and responsibility accounting, Prereq: Accounting 101,
Management 101

Accounting 202: Financial Statement Analysis

This course considers the interpretation of vatious aspects of financial statemenits and their economic significance. Topics
include comparison between book and matket value of assets, uncollectible receivables, alternative methods for inventory
valuation, valuation of leases and the use of financial ratios in evaluating company performance, credit lines, and stock
prices. An overview is also provided of issues such as company valuation, treatment of goodwill, and accounting for invest-
ments in securities. Prereq: Accounting 102

Business Law

Business Administration 240: Principles of Commercial Law

This course covers the principles of commercial law as they relate to a business organization and its environment. Topics
include forms of business organization, the creation of new business ventutes, laws relating to international sales, purchas-
ing contracts, international litigation procedures, counter-trade transactions, exclusive distribution agreements, franchising,
forfeiting, export trade documentation and procedures, and types of international contracts of sale.




Business Administration 242: European Business Law

An introduction to institutional Burapean Community Law, beginning with an analysis of the basic principles of the
European Uniion and the rules concerning the establishment and functioning of the internal market. Topics examined: con-
sumer protection policy and legal protection, including directives on product liability and on the drawing of contracts away
from business premises; elements of environmental U law which may affect the opening and/or operation of a business;
characteristics and limitations of new types of business (hire-purchase, leasing, factoring, forfeiting); negouable instru-
ments; technology transfer agreements; patent law; copyright protection; aspects of EU external trade in relation to com-
mercial defense measures such as import and export regimes, and anti-dumping and subsidy measures related to the oper-
ation of multinationals within the EU. Ethical and management issues are considered throughout the course.

Economics

Economics 101: Introductory Macroeconomics

An introduction to medern economic analysis and its policy implications. The course centers on the applications of ¢co-
nomic theoty to national policy problems such as growth, inflation, unemployment, government expenditures and taxa-
tion, and the role of money. In addition, it provides a broad inttoduction to the understanding of the modern national
sociocconomic systems in today's globalized cconomies. GER Requirement

Economics 102: Introductory Microeconomics

A continuation of the introduction to modern economic analysis concentrating on the factors affecting behavior and deci-
sion-making by households, business firms, and institutions operating under a mixed socioeconomic system. It also con-
siders the issues of market failures and introduces basic concepts of international economics.

Economics 232: International Economics

The goals and objectives of this course ate to facilitate the students understanding of foreign trade flow issues including
the causes, the volume and the direction of these flows. Strong emphasis is given to the formulation of industtial trade
policies. Topics to be covered include various trade and exchange rate theories, tariffs, and commercial policy, factor move-
ment, regional economic integration, international institutions, international macroeconomic interactions, and internation
al environmental issues and policies. Prereq: Economics 101 and 102

Economics/Management 242; Applied Managerial Economics

This course deals with the application of economic theory and the tools of analysis of decision science to examine how
an otganization can achieve its aims most efficiently. The course uses the theory of the firm to integrate and link econom-
ic theory (microeconomics and macrocconomics), decision sciences (mathematical economics and econometrics), and the
functional areas of business (accounting, finance, madrketing, personnel or human resource management, and production)
and shows how all of these topics are crucial components of managerial decision-making, Emphasis is placed on actual
real world managerial decisions. Prereq: Economics 102, Math 115
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Finance

Finance 201: Financial Management

This course provides a comprehensive introduction to the field of financial management. Emphasis is given to the exam-
ination of the processes and the methodology of financial statement analysis that can be applied and used as guidelines in
assessing, interpreting and planning financial data to meet the objectives of managing a business entity effectively. Topics
covered include goals and functions of financial management, short-term financial management decisions, financial state-
ment analysis, planning and financial forecasting, and time value of money. Prereq: Accounting 102, Statistics 205

Finance 202: Corporate Finance

The goal of this course is to provide an understanding of various concepts, theories, practices and techniques of corpo-
rate finance. In particular the course aims to provide each student with an understanding of risk and required rates of
return, an examination of the valuation of bonds and stocks, a complete treatment of the concepts of investment apprais-
al and the problems of applying the theoty in practice, an examination of the capital structure decision and the cost of
capital, and an introduction to long-term financing and capital markets. Prereq: Finance 201

Finance 210: Money and Banking

This course is designed to provide an understanding of some key issues related to money, monetary policy, and banking in
a domestic and international setting. Major topics coveted in the money segment of the course include money creation,
the monetary system, policy and control. The banking segment begins with an examination of the main banking opera-
tions and functons, and continues with a discussion of the main principles of bank asset and liability management. The
markets in which banks operate, including the domestic, internatonal and Euro-currency money and capital markets are
then described and the operations of banks in these markets are assessed. The risks encountered in banking ate addressed,
together with the means of controlling such tisks. Finally, the safety and stability of the banking system is considered.
Prereq: Economics 101 and 102

Finance 220: Investment and Portfolio Management

The principal purpose of this coutse is to offer a comprehensive introduction to the characteristics and analyses of indi-
vidual securities as well as the theoty and practice of combining securities to form optimal portfolios. It provides an under-
standing of the general principles of financial and investment decision-making through an examination of asset pricing
models and the efficient market hypotheses as well as treatment of interest rates, bond and stock pricing, and bond and
stock fund management. Preteq: Economics/Management 242, Finance 202, Statistics 205

Finance 232: International Finance

This course, designed for students who wish to build upon the basic economic and financial principles they have acquired
in the ateas of economics and corporate finance, covers both the management and the markets of multinational and
European businesses. Students are exposed to the international business environment, with emphasis on the challenges
financial managers face in the dynamic and rapidly expanding field of international and European finance. More specifi-
cally, students thoroughly examine recent developments in the following areas: financial management of an international-
ly-oriented business, international financial markets, multinational capital structure and the cost of capital, hedging of
exchange rate movements and financing of international trade, and the international banking environment. Prereq:
Finance 202, Statistics 205

Finance 400: Seminar in Finance

The purpose of this course is to analyze topics in Financial Management that have received limited coverage Of No covet-
age in the other courses in Finance. The following topics will be covered in the course: Financial Innovations / Derivatives
/ Venture Capital / International Portfolio Management / International Acquisitions and Valuaton / Currency Risk e
Management. The course topics and theme will vary over time to include the most recent issues affecting the financial sec- R
tor. Prereq: Finance 202 and Finance 232 m




Management

Management 101: Introduction to Management

This course provides students with knowledge of basic management theories and concepts and introduces them to simple
case studies relevant to the theoretical background that is covered. The subjects examined, including some insights from
international management, ate the following: the external and internal environment within which an organization operates;
the historical foundations of Management; the social responsibility of business and the relation herween business and pov-
ernment; the managerial function of plinning management by objectives; the organizing functon and organizational
structures; the function of staffing and personnel selection; the function of leading, motivation and job satisfaction, and
finally, the function of controlling and coordinating a firm’s actions to achieve is objectives,

Management 201: Otrganizational Behavior

The behavior of individuals and groups within the organizational context is presented and analyzed. Different forms of
organizational behavior are considered, providing students with exposure to various models. Topics covered include the
context of otganizational behaviot, organizational culture, understanding individual behavior, personality-perception atti-
tudes, job satisfaction, job stress, motivation and learning, interpersonal behavior and dynamics, leadership, power and pol-
itics. Prereq: Management 101

Management 210: Human Resource Management

Theoretical concepts and principles that relate to the management of the human resources of an ofganization are present-
ed. The main ohjective is 1o give students an in-depth undetstanding of the personnel management function. Topics cov-
ered include human tesource planning, demand and supply for human resources, job analysis and design, recruitment,

Management 218: International Business

The objective of this course is to present an overview of the global environment within which firms operite. Students are
exposed to all aspects of international business and will learn how to interpret international developments and evaluate
their consequences for the firm. Among the topics considered are the nature of the multinational corporation, the institu-
tional framework for international business, environmental factors influem:irl'z_gr the choice of international investment sites,
factors related to business operations in specific countries/ regions, and the special circumstances relag ng to the marketing
and financing of international businesses, Preceq: Deonotuics 101, Management 101

Management 230: Small Business

This course addresses the essential aspects of operating a small to medium-sized company. All major areas of management
will be covered with emphasis on their practical application to the Greek business envitonment, Topics covered include
entrepreneurship, new venture feasibility, starting a small business, forms of ownership, strategic planning, marketing con-
cepts and accounting principles for the small business, risk-taking, human resource management and international oppor-
tunities. Prereq: Finance 201, Management 101

Management /Economics 242: Applied Managerial Economics

This course deals with the application of economic theory and the tools ol analysis of decision science to examine how
an organization can achieve its aims most cHficiently. The course uses the theory of the firm to integrate and link econom-
ic theory (microeconomics and macroeconomics), decision sciences (mathematical economics and economettics), and the
functional areas of business (accounting, finance, marketing, personnel or human resource management, and production)
and shows how all of these topics are crucial components of managerial decision-making,. Emphasis is placed on actual
real world managerial decisions. Prereq: Economics 102, Math 115




Management 271: Principles of Tourism
This course provides a survey of the tourist industry and how it operates at all levels, from the viewpoint of both providers
and consumers. It includes thematic overviews of cach of the following: accommodation, intcrmediaries, toutist

citec /atrractinne onver
sites/attractions, sover

Tganizations, tiansportation, matketing of wurst products, consumer demand and
behavior, and contemporary trends in tourism, Prereq: Management 101

Management 304: Total Quality Management

The abjective of this course is to provide students with in-depth knowledge and understanding of the importance of qual-
ity and customer satisfaction in business competitiveness, and to introduce them to the basic principles and tools of qual-
ity management and improvement. The course will focus on the continuous improvement of all aspects of a business, from
design through production, to after-sales service, using leadership and employee participation. Topics coveted will include
the concept of quality and the different quality management philosophies; the basic principles and components of TQM,;
the link with recognized quality awards (Malcolm Baldridge National Quality Award & European Quality Award); quality
assurance systems & IS0 9000 standards; measurement of quality cost; quality improvement tools & techniques. Both sce-
ondary readings and real-world cases ate provided as a basis for class discussion. Prereq: Management 312

Management 312: Operations Management

The course provides an overview of concepts, methodologies and applications of production and operations management.
Topics include productivity, forecasting demand, location and capacity planning, inventory control, project management,
operations scheduling, just-in-time systems, quality control, total quality management. Prereq: Management 101,
Finance 201

Management 322: Business Strategy I

The aim of this course is to enable students to approach the whole organization: marketing, finance, accounting and per-
sonnel functions together. Strategy and structure are the central themes of the course. Topics covered include the business
environment, the systems approach, industry analysis, organizational intelligence, organizational structuting, organization-
al powet, strategy development and implementation, leadership styles, management of the external environment, and
strategic decision-making. Prereq: Finance 201, Management 312, Matketing 101

Management 323: Business Strategy II (Capstone Project)

This course is designed to synthesize the knowledge and skills developed in previous business courses and apply them to
the research project. Students learn about all aspects of the process of developing and cartying out their business strate-
gy research project, and gain an understanding of standards and expectations that students need to meet to be successful
in completing their research. Typically there are no classtoom sessions throughout the course. However, in order to make
substantial progress, it is essential that students set and meet aggressive goals and meet regularly with their coordinator to
easure the research project is progressing in a focused and high quality manner, Lastly this research project should prove
the student’s independent ability to investigate and develop an issue within the field of business strategy. Prereq:
Management 323, Finance 201, Marketing 101

Management 330: Entrepreneurship and Innovation
b r . e . . .

An in-depth study of the legal, financial, marketing and organizational aspects of starting up, implementing, and success-
fully managing one’s own business venture. The major portion of the course, apart from presentation and discussion of
theoretical bases involving starting a new business, consists of construction of a detailed business plan, Class members
consider all issues involving initiation, building,, and controlling a new venture, The main goal is first the analysis and sec-
ondly the simulation of an effective business plan based on realistic, contemporary case scenarios. Prereq: Economics
102, Finance 201




Management 421/MBA-MAN 521: Organizational Leadership and Change

This course examines leadership and its role in the change process. Students learn how to catalyze action by creating a
vision and build momentum for change. In the process, they learn more about themselves as leaders. (Permission by the
instructor)

Management 425/MBA-MAN 525: Opetations Management

This course inttoduces the modeling tools used to manage the complex 21st century business environment. It includes
examination of decision analysis, probabilistic models, simulation techniques, regression-based inference and mathemati-
cal programming. (Permission by the instructor)

Management 470/MBA-BUS 570: International Business

This course analyzes the major forces that affect the operations of firms across national boundaries. It undertakes an in-
depth look at the international political, cultural, and economic forces affecting multinational enterprises' market entry
strategy, marketing, financial, production and human resource functions. It examines the conditions needed to create and
maintain an international competitive advantage in an increasingly globalized and interactive market environment.
(Permission by the instructor) )

Management 480/MBA-BUS 580: Strategic Management

This course develops a framework for assessing the current strategic competitive position as well as future performance
outlook for a business entity within a given economic environment. Focus on developing skills for the application of con-
cepts and tools for strategy formulation at corporate levels, and on the design of organization structures and management
processes required for effective strategy implementation. Case applications involve strategic issues facing the modetn man-
ager of a business enterptise impacted by globalization, and information and technology. (Permission by the instructor)

MARKETING

Marketing 101: Introduction to Matketing

The objectives of this course are to introduce the basic marketing concepts, to present the practical use of marketing in
modern corporations, to provide students with the elements of market thinking in solving business problems and to pre-
pare them for working in the competitive and dynamic field of marketing. Topics covered include the macro and micro
role of marketing, market segmentation, basic principles of marketing research, demographic and behavioral dimensions
of consumers, marketing mix, product analysis, product strategies, new product development, distribution channels, pric-
ing policies, introduction to promotion and advertising, and marketing plan construction. The course is entiched with sup-
plementary up-to-date articles, real-world cases, video projections, and marketing simulation. Prereq: Economics 102

Marketing 200: Principles of Public Relations

The course introduces students to the theories and techniques involved in planning and carrying out appropriate programs
in order to influence public opinion and behavior. The students will receive a comprehensive knowledge of Public
Relations, public opinion, public practices and problem solving and prevention.




Matketing 212: Sales Management

The main objectives of the course are 1o introduce the basic coneepts of personal selling, to give an explicit and practical
view of salespeople’s main tasks and working practices, and to discuss and ofganize the current sales management tactics
by analyzing up-to-date, real world situations. I opics include sales management functions and strategies, the personal sell-
Ing process, account relationship management, terrtory management, setting sales goals, personnel recruitment and selec-
tion, sales training, territory design, leadership, motivating and compensating the sales force, and evaluation and control of
sales foree performance. Prereq: Management 101, Marketing 101

Marketing 214: Advertising

The primary objective of this course is to introduce students to the challenging world of advertising and ptomotion.
Advertising is examined as a distinctive element of pramotion, together with other communication tools. Current devel-
opments of advertising are discussed and an integrative perspective is adopted, due to rapid changes and metamorphoses
in the advertising business, Emphasis is given to the role of modern marketing communications, the organizational needs
and structute in the field of advertising and promotion, determining advertising objectives and budpet, ereative strategy,
media planning, analysis of broadeast and print media, types of support media and other promotional tools. The larpe
number of advertising techaiques and applications, as well as students’ everyday exposure to thousands of communication
messages, recommend the use of cases, projects, real-world examples and class discussions. Prereq: Matketing 101

Marketing 218: Services Marketing

This course concentrates on the application of marketing theory in the service sector of the economy, where its impor-
tance has increased considerably in the last decades. The primaty objective is to familiarize students with the particularities
of several industries, mncluding tourism, hotel-operation, financial services, and banks in order to comprehend the market-
ing strategies involved. The course will be conducted with the assistance of cases, projects, real-life applications and elass
discussions in order to maintain a practical as well as theoretical approach. Prereq: Marketing 101

Marketing/Computer Science 250: E-commerce

This course provides students with a broad understanding of the electronic commerce domain. It introduces aspects of e-
commerce, and students gain insight into technical, business, legal and policy issues. On completion of the course busi
ness students will be able to understand what e-commerce is and how to exploit an e-commerce strategy in an organiza-
tion, Business and Computing majors will be teady to comprehend the e-commerce dormain and apply it technically
Prereq: Computer Science 101 or 105, Marketing 101
Marketing 301: Macketing Strategy T ==

An advanced marketing course that offers in-depth examination and analysis of the basic marketing principles pained in
Marketing 101: Introduction to matketing, Students are taught what is being confronted in a marketing department and
what the alternative procedures for carrying out various matketing projects are. A considerable effort is made to provide
students with the elements of marketing thinking in structuring markering strategics for various corporatons, Suppotting
students’ ability to think, express themselves; write, speak dnd drgue in marketing terms also constitutes oné of the main
course objectives. Finally, students are prepared to work in the competitive and dynamic field of marketing and to become
professionals with a plobal perspective. Case analysis and class discussions of current issues are among the important edu-
cational and learning tools used. Prereq; Marketing 101




Marketing 311: Retailing

This course provides an examination and analysis of a vital marketing distribution channel. Basic jssues regarding retailing,
and all major aspects of dccisinn—makjng in rewail businesses are covered, including types af rewil businesses, consumer
behavior, external environments, location decisions, store design and layonat, merchandising, human resource management,
pricing decisions, financial considerations, promotion, organizational and managerial aspects of operation, and marketing
research applications. Prereq: Marketing 101

Marketing 313: Consumer Behavior

This course studies and analyses the consumer as a decision-maker and the consumer’s impact on the companies’ strategic
marketing programs. Empbhasis is given to the marketing implications emerging from the psychological and social influ-
ences that affect the consumer during the process of decision-making, The perspective adopted is twolold: 2) from the
point of view of the consumer, who is forced to make numerous purchase decisions in his everyday life and b) from that
of the Marketing Manager, who needs to fi ully comiprehend the consumer’s behavior in order ro develop effective market-
ing strategies. The course material will he supplemented with cases, video presentations, and real life applications in order
to maintain a practical, as well as theoretical approach. Prereq: Marketing 101 <

Marketing 318: Global Marketing

This course addresses marketing management problems, techniques and strategies needed to incorporate the marketing
concept into today’s global marketplace. More specifically the course deals with modes of foreign matket entry, pricing
issues, cultural and demographical issues and the impact of foreign currency fluctuations on a firm’s performance.
Prereq: Management 101, Marketing 101

Marketing 320: Marketing Research

The major objective of this course is to introduce students to the useful and multi-purpose theory and practice of market-
ing research. Application of this theory to product, price, place and promation strategies, as well as to every practical mar-
keting issue confronting a business organization, is one of the main course poals. Topics thar are discussed in detail include
the role and the environment of marketing research, planning a research project, secondary sources of in formation, qual-
itative interviewing methods, survey-interviewing methods, the basics of sampling, major sampling techniques, question-
naire construction, data-processing, analysis and tabulation, and reporting research findings. All topics are dealt with
through examples in the context of real business situations. Prereq: Marketing 101, Statistics 205

Marketing 324: E-Marketing

This course focuses on the key marketing issues in E-Business, comparing marketing concepts in the traditional markering
environment with those employed in E-Business. Topics addressed include Marketing Research on the Web,
Personalization/Online Community, Pricing Online, Customer Support and Online Quality, E-Commerce, Business to
Business (B2B) Marketing, Advertising/Brand Building, Web Promotion, and "Virtual Lepality". Prereq: Marketing 101

RESEARCH

Research 299: Research Methods

This course aims to provide to students a comprehensive knowledge of good research practices. Students will also be
exposed to ethical and legal issues related to research. Emphasis will be placed on the ability of the students to apply the
apprapriate research methodologies and analytical techniques and on acquiring academic wiiting and presentation skills.
Prereq: English 101, English 102, Computer Science 101 or 105
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BA English Language & Literature, University of Thessaloniki; MA English Language & Literature, Boston University,
MPhil English, Oxford Universityy PHD English Literature, University of Thessaloniks (Reg)
Dr. Joseph Michael Gratale, Assistant Professor (History)
BA History, William Paterson College; MA Social Sciences| Modern History, Montclair State University; PED .American Literature
and Culture/ American Studies, University of Thessaloniki (Reg)
Dr. Sean Homer, Adjunct Professor (Humanities)
BA, Ph.D,, English Literatare, University. of Sheffield (Ady)
Ms. Maria Kalaitzopoulou, Instructor (Modern Greek)
BA Byzantine and Modern Greek, University of Thessaloniks; MA Education, University of Thessaloniki (Adj)
Dr. Anna Maria Konsta, Adjunct Professor (Politics)
LLB Lay University of Thessadomiks; |LM, Eurgpean Ly Collge of Esrgpe; PhD, Lag European Universisy Institute (Adj)
Dr. Serap Aise Kayatekin, Adjunct Professor (Economics)
BS, MS¢, Economics and Statistics, Middle East Technical University; PbD Economics, University of Massachusetts at Amberst (Adj)
Ms, Nikola Kontoyianni, Instructor (English)
BA French Language and Literature, Goldsmith's College, Unisersity of 1.ondon; RS.A Cambridge TEFL; MA TESL, St Michael's
College (Ad))




Dr. Maria Kyriakidou, Assistant Professor (History), Coordinator, Lucy Center for Balkan Studies
BA, MA History and Archeolagy, T Tniversity of Thessalonitei; M.A Anthropology, George Washington University; PhD History,
Kingk Collyge London (Reg)
Ms. Daphne Lamprou, Instructor (Art History)
BA Art History, University of Akron; MA Art History, Kent State University (Ad))
Dr. Linda Manney, Adjunct Professor (English)
BA English and Spanich Langiage and | _terature, Obip Universityy MA TESL, Arizona State University; MA, PhD Linguistics,
University of California at San Diggo (Ad)
Dr. Vincent C. Miiller, Associate Professor (Philosophy)
BA Philosophy, Phillips Unsversizy Marburg; MA Philosophy, Kings College, London, PAD Phitosophy, Unéversity of Hantburg (Reg)
Dr. Lambrini Nassis, Adjunct Professor (Politics, Law)
BA Political Science, Hunter College; JD Law, Brooklyn Law School (Adj)
Ms. Georgia Nenopoulou, Instructor (English)
BA English and French Literature, Simmons Collgge; MA TESL, Saint Michael’s College (Adj)
Dr. Sotirios Serbos, Adjunct Professor (Politics)
BA Political Studics and Diplomacy, University of Macedonia; MS¢ International Relations, London School of Economrics and Political
Seience; Ph.D. International Relafions, University of Athens (Ady)
Dr. Tatiana Tairi, Adjunct Professor (Psychology)
BA Psychology, University of Thessalonitis Post-Graduat Certificate, MS¢, Post-MS¢ Diploma, DPsych Counseling Psychology, Gy
University London (Ad))
Mr. Yanis Tsorbatzoglou, Instructor (Politics)
BA International Relations, Knox College; MA Political 5. aence, Tulane University; MA European Advministration, College of Enrope (Ad))

GOALS AND OBJECTIVES
MISSION

The Division of Humanities and Social Science aspites to be the leading center for international diplomacy and public
affairs in Greece and Southeast Europe. Our mission is two-fold.

Fust, we aim to provide a dynamic contemporary student-centered civic education: train youth for leadership roles in
regional and international affairs; and contribute meaningfully through academic instruction, applied research, and profes-
sional outreach to cooperation and peaceful co-existence in Greece, Southeast Eutope and the Eastern Mediterranean, and
the larger Furo-Atlantic community, More generally, we offer a solid liberal arts underpinning to ACT’s academic and pro-
fessional programs: we assist students to master and integrate different modes of knowledge and experience in order to
solve problems, resolve conflict, and express new ideas creatively and professionally; and we challenges them to cultivate
personal integrity and respect for values not one’s own.

The program of studies in Humanities and Social Science is particularly strong in American and EU politics, internation-
al law and organizations, gender, globalization, ard contemporary Balkan and Aegean affairs, Additional teaching and
tesearch strengths within the division include communication practice, modetn literature, language teaching methodology,
applied, social, organizational, and counseling psychology, cultural studies, and ethnography and cultural anthropology.




The Division offers 2 BA in International Relattons, with a pre-law option for American students; 2 + 2 BA programs in
English and in Psychiology with seleer aniversities in the US; minors in Diplomacy and International Relations (for non-IR
majors only), European and Balkan Studies, Media and Communication, Literature and Humanities, and Social Studies; and
a special certificare programs in Hellenic Studies and in Teaching English as a Foreign Language (TEFT ).

Supplementing the Division’s academic programs is a full complement of extracurricular activities, including puest lectures,
professional workshops, study trips, and simulations of interoativnl otganizations, notably under the anspices ol the
Michael S. Dukakis Chair in Public Policy and Service and the Lucy Center for Balkan Studics, Qualified students may also
undertake formal internships off campus with a variety of local and international public agencies, international organiza-
tions, and NGOs,

Division alumni have been admitted for post-graduate study, ofien as scholarship recipients, in sowie of the most presti-
gious universities in Burope and North America, inchuding Oxford, Cambridge, Edinburgh, I.SE, Leuven, Amsterdam, the
Sothonne, Johns Hopkins, and the University of Texas at Austin, while some of our American alumni have gone on to law
school after studying at ACT. Many have worked or are now working in ministries of foreign affairs and other public enti-
ties, the Buropean Commission, the World Bank, NATO, leading regional and international NG Os, and MNCs worldwide.

THE MICHAEL S. DUKAKIS CHAIR IN PUBLIC POLICY AND SERVICE

The Division of Humanities and Social Sciences is home to the Michael S. Dukakis Chair in Public Policy and Service,
Inaugurated at ACT by former Massachuserts Governor Michael S, Dukakis in September 1999. Since then, the Dukakis
Chair has quickly become a leading forum in Northern Greece and the Southern Balkans for discussion and debate of the
pressing issues of our times, with a principal view toward inspiring young people to become involved in public service.

An integral function of the Dukakis Chair is the Dulakis Seminar Series. Bach semester ACT hosts prominent Greel and
international public figures whose professional careers illusttate Governor Dukakis’ own commitment to public service.
Dukakis lectures have included Nicholas Burns, Monteagle Stearns, Nikiforos Diamandouros, Mark Mazower, Thea H alo,
Suhnaz Yilmaz, Dusan Batakovie, Radmila Sekerenska, Bdi Rama, Nadezhda Mihaylova, Alvaro de Sote, and Michael
Dukakis himself.

THE LUCY CENTER FOR BALKAN STUDIES

The Lucy Center for Balkan Studies was established thanks o a generous donation from ACT friend and trustee, Elias
Kulukundis, and named after his late wife Lucy. The Center was créated to facilitate the formal study of Southeast
Buropean affaits, particularly for undergraduare study abroad students spending a semester or acadernic year at ACT.
Students studying at the Center have the opportunity to do formal coursework in Balkan Studies, participate in study trips
throughout the region, and, in select cases, undertake formal internships in regional organizations,

The Center for Balkan Studies also acts as a clearinghouse for information about the Balkans and the Aegean Basin, and
as a forum for debate on regional issues. In particular, a lecture series has been established for discussion of such impor-
tant topics as civil society, democratization, and European and transatlantic integration.
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ACADEMIC PROGRAMS

The Division of Humanities and Social Sciences offers the following academic programs:

Degree Programs

. Bachelor of Arts in International Relations

. 2 + 2 Programs in English and Psychology

. Minor in Diplomacy and International Relations (for non-IR majors only)
. Minor in European and Balkan Studies

. Minor in Media and Communication

. Minor in Literature & Humanities

. Minor in Social Studies

Certificate Programs

. Hellenic Studies
. Teaching English as a Foreign Language (T’ EFL)

DEGREE PROGRAMS
BACHELOR OF ARTS IN INTERNATIONAL RELATIONS

Degtee Requirements

In order to receive the BA degree, the student must have fulfilled all the GER and major requirements and have completer
at least 121 credit hours with an overall G.PA. of 2.0 or better. According to NEASC Standards, students nust complete
at least one fourth of their undergraduate program, including advanced work in the major or concentration, ar the institu-
tion awarding the depree. As a consequence, all candidates for an ACT degree must have been in residence at tlie College
during the last two semesters of full time instruction, assuming availability and equivalency of transferable courses,




Major Requirements

a. International Relations Requirements
Foundation Courses
* Politics 201 International Relations
* BEuropean Studies 211 The Politics of the European Union

Courses with Complementary Methodology and Content

S History 201 Women in Modern Times
C History 241 Introduction to American Studies
g History 210 World & Human Geographies*
! Humanities 210 Religions of the World
B Social Science 219  Individual and Society
: Polidcs 215 Political Communication
IR Sub-Disciplines
. Politics 231 International Law
. Politics 249 'The Politics of International Economic Relations
. History 342 Foreign Policy of the USA
Dissertation (two linked courses with o significant year-long research component, to be taken in sequence during the senior year)
. Politics 348 Geopolitics (fall semester)
e Politics 349 Globalization (spring semester)
IR Electives
. 3 IR Electives at the 200-level
. 6 IR Electives at the 300-level
b. Other Degtree Requirements
® Statistics 205 Statistics I
s Economics 102 Introductory Microeconomics
. Two Free Electives outside International Relations (may include Greek Language)

*Any of the Mafor conrse requirements marked above with an asterisk may be taken to also meet part of the GER.
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Suggested Program of Studies

Year One:
English 101

Math 100/CS 101
Philosophy 101
History 120

Politics 101

English 102
Math100/CS 101
Biology 101, Physics 101, or Ecology 101
European Studies 211
Politics 201

Year Two:

English 203

Economics 101

English 120, Art 120, or Music 120
History 210

Humanities 210

Anthropology 101, Sociology 101 or
Psychology 101

Economics 102

Free Elective

History 201 or Politics 204
History 241 or 242

Year Three - semester 1:

Statistics 205
Philosophy 203
Free Elective
Social Science 219
Politics 215

Year Three - semester 2:

Politics 231
Politics 249
IR-Elective (200-level)
IR-Elective (200-level),
IR-Elective (200-level)

Year Four - semester 1:
Politics 348

History 342

IR-Elective (300-level)
IR-Elective (300-level)
IR-Elective (300-level)

Year Four - semester 2:
Politics 349

European Studies 321
IR-Elective (300-level)
IR-Elective (300-level)
IR-Elective (300-level)



200-level IR electives may be selected from among the following:

History 231 Modern Greek History

History 233 Modern and Contemporary Turkey

Ilistory 242 US Culiures in the World

History 264 Modern East Asia

Politics 202 Politcal Theory

Politics 203 Applied Politics

Politics 204 Women, Power, and Politics

Politics 207 Modern Greek Nation-State

Politics 221 The Balkans in Contemporary International Relations
Politics 222 Giowernment and Politics in Southeast Europe

Politics 229 11§ Federal Government

European Studies 212 Political Economy of European Integration
Social Science 234 Gender and Society

Anthropology 221 Ethnographic Accounts of Greek Culture
Humanities 235 History and Natrative in Contemporary Balkan Cinema

300-level IR electives may be selected from among the following:

History 331 Topics in 20th-Century Greek History

Politics 301 War and Peace

Politics 303 e-Politics

Politics 307 The Middle East in International Relations

Polirics 321 US Policy in Southeast Burope

Politics 331 lnternational Organizations

Politics 333 Diplomacy and Negotation

Politics 335 (formerly Politcs 235) Civil Society

European Studies 302 Federalism and Theories of Buropean Integration
Buropean Studies 311 The 1dea of Butope

European Studies 341 European Integration and Transatlantic Institutions
European Studies 342 EU Constmtonal Law

Anthropology 308 Ethnicities, Nations, and Nationalism




2 + 2 Programs in English and Psychology

1. English
English Language and Literature Reguirements
* English 120
* English 221 or 258 or 268
* Four courses in English Language and/or English Literature at the 200-level or higher

2. Psychology
Psychology Reguirements
* Statistics 205
* Psychology 201
* Psychology 202
* Psychology 204
* Two additional Psychology courses at the 200-level or higher

Minors

Minor in Diplomacy and International Relations
r -IR majors onl
* Politics 201
* Politics 249
* Politics 231 ot European Studies 211
* History 342
* 'Two additional IR electives* (to be selected in consultation with an IR advisor)

Minor in European and Balkan Studies

* Politics 221

* Politics 222

* European Studies 211

* European Studies 212

* Two additional TR electives* (to be selected in consultation with an IR advisor)

*Business and Computer Science mafors may count Politics 101 as both a General Education Requirement and an IR or EBS elective.




Minor in Media and Communication

-
* English 266 &
=
o)

* Marketing 214
* Politics 215 (IR majors must choose a course from the list below in place of Politics 215, which is an IR tequirermnent.)

Three
* English 201

* English 203

* English 264

* English 271

* Philosophy 208

* Politics 315

* Politics 318

* Politics 333

* Psychology 212

* Marketing 200

* Computer Science 107

* Computer Science 206
*Business and Computer Science majors may count English 203 as both an Other Degree Requirement in their respective miajors and a Media
and Commranication elective.

Minor in Literature and Humanities

* English 120%
* English 221 or 258 or 268
* Humanities 204

Three ¢lective coursef from the following:
* History 242
* Humanities 203
* Humanities 204
* Humanities 205
* Philosophy 204
* Philosophy 208
* Philosophy 220 ol .
* English 211, 212 o
* English 215, 216 (gl
* English 221
* English 233
* English 258
* English 268

*Busintess and Computer Science stuckents may aunt English 120 as both a General Education Regquiresment and a Litevature and Humanites requiererd




Minor in Social Studies

* Either Psychalogy 101 or Anthr pology 101/Sociolagy 101 (whichever of the latter pair was not taken as a General
Education Requirement)

* Two courses from History 210%, Anthra

pology 205, Sociology
* Social Seience 213 op Psychology 213

201, Social Science 219, and Psycholog_\r 204
*Two additional Socidl St idies elective courses at the 200-level or higher (to be selected in consultation with an academ-
ic advisor)

*Business and Computer Science students may count History

210 as both a General Education Requirement and a Social S tudies requirement




CERTIFICATE PROGRAMS

Certificate Program in Hellenic Studies

ACT offers to non-degree students the opportanity to gain a broader understanding of the rich heritape of Hellenism,
both ancient and modern. Courses are taught by leading practitioners throughout the academic year, including during
aceelerated summer sessions. The certificate program consists of one academic course, one languape course, and study
trips organized by the Office of Academic and Student Affajrs,

Hellenic Studies courses currently in the ACT catalogue include the following:

* History 230, 231, 232, 301, 331

* Anthropology 208, 210, 211, 221, 222
* English 208, 288

* Greek 101, 104, 201, 202

* Humanities 205

* Philosophy 220

* Art History 220, 221, 224

* Music 120

Certificate Program in Teaching English as a Foreign Language (TEFL)

The American College of Thessaloniki is offering two-week intensive programs in Teaching English as a Foreign Language
(TEFL) to beginners with little or some formal teacher training, proficiency certificate holders and university students or
graduates of English, The program, taught by an expert team of native-speaker TEFL instructors cur rently teaching at
ACT, offers patticipants a solid grounding in current approaches to teaching English as a foreipn language, with an empha-
sis on practical applications to classroom settings. The ACT TEFL program serves also as a preparatory cautse for those
mntending to take the Cambridge TK'T' (Teaching Knowledge Test) as it comprehensively addresses all three modules of
the TKT.

Program participants will be trained to develop lesson plans, manage a classroom, design teaching marterials for a particu-
lar age proup, teach gramimar, listening/speaking, reading/writing and vocabulary. As part of the program, participants will
also have the opportunity to observe English classes being taught ar Anatolia College and the Anatolia Flementary School,
and do practice teaching,




sciences

HSS COURSES

International Relations (History, Politics, European Studies, Public Service)

History 101: Ancient and Medieval History

A survey of the principal developments in the major civilizations throughout the world, from the Neolithic Revolution to
the Fall of Byzantium. Primary focus will be on China, India, Mesopotamia and the Mediterranean basin, sub-Saharan
Africa, notthern Europe, and pre-Columbian Central America. Coverage will be chronological, thematic, and comparative.
May be taken as Social Sciences/Group C GER.

History 120: The Modern World

This course takes its point of departute in late eighteenth-century Europe during the period of the Enlightenment and the
French Revolution, and concludes in the late twentieth century with the end of the Cold War and the immediate post-Cold
War decade. Course matetials integrate social, cultural, political, and economic approaches, as well as aspects of histotio-
graphical analysis, in order to facilitate study of both the foundations of the contemporary world and questions relating to
historical representation. The course also provides coverage of significant global developments in the modern era.
Required for all IR majors; may be taken as Social Sciences/Group C GER

History 201: Women in Modetn Times

An upper-level survey which studies the evolving conditions in which women have lived and worked in the western world
from ca. 1750 to the present. A vatiety of types of evidence, from legal documents to art and literature, will be examined.
Students will also be introduced to contemporary theoretical developments in the larger field of women's studies.
Alternate requirement for IR majors. Preteq: History 120

History 210: World and Human Geographies

This course sets out to explore a number of subjects relating to the study of geography and politics. Students will be
exposed to topics such as world/regional geography, cartography, geopolitics, politics and the environment, colonial/ post-
colonial geographies, and development, while the multidimensional and trans-disciplinaty nature of geographical and polit- ~
ical studies will be emphasized throughout. The course will also investigate such topics as wotld systems theory, cultural
change, and globalizations. Required for all IR majors; may be taken as Social Sciences/ Group C GER.

History 230: Byzantine History

A survey of the political, institutional, religious and cultural history of the Byzantine Empire from the reforms of
Diocletian and the conversion of Constantine up to the fall of Constantinople. Special attention will be paid to topics
involving civilization, theological controversy, and the relations of the Empire with the Arabs, Slavs, and Western
Europeans. Prereq: History 101 or permission of the instructor

History 231: Modern Greek History

This course examines themes in Greece's recent past such as nationalism, modernization, economic development, consti-
tutional government, territorial expansion, foreign intervention, etc. Readings form the basis for critical analysis of the
causes and consequences of major events, of contemporary ideas and of leading personalities through classroom discus-
sion and written assignments. IR elective. Prereq: History 120




History 232: Thessaloniki: A City and its Inhabitants

Throughout its long history Thessaloniki has been home to many different peoples and cultures. The purpose of this
course is to review the history of the city and to focus on the different ethnic communities which have inhabited it, includ-
ing Greeks, Tutks, Jews, and Armenians, among others. The course will include visits to important cultural sites in town.
Prereq: History 120

History 233: Modern and Contemporary Turkey

This course will begin with a consideration of diverse aspects of the Ottoman Empire just prior to WWI, including
Westernization, the Young Ottoman, Young Turk, and ethnic-nationalist movements, pan-Islamism, and Turkish national-
ism. Then the course will examine political, social, and economic conditions in Tutkey from the establishment of the new
tepublic in 1923 to the present, giving emphasis to such factors as nationalism, religion, and the military in Turkish democ-
tacy. The course will conclude with a brief overview of key foreign policy issues confronting Turkey today. IR elective.
Prereq: History 120 or Politics 101

History 241: Introduction to American Studies

This course will commence in the early seventeenth century with the Anglo-European colonization of North America and
conclude in the late twentieth century with the close of the Cold War. A wide array of documentary evidence will be uti-
lized through a variety of methodological approaches to allow a critical evaluation of the American experience over the
past four hundred years. Some of the topics addressed include the nature of colonial society, the development of typical-
ly American insttutions of power, the immigrant experience, ethnic and cultural diversity, US imperialism, and cultural and
artistic expression, Alternate tequirement for IR majots. Prereq: History 120

History 242: U.S. Cultures in the Contemporary World

This course will first focus on aspects of American cultural production and expression, and consider its impact and recep-
tion in the contemporary international setting, Attention to debates on what constitutes the American identity,
Americanism, and the role of nationalism in 1S, society, culture, and politics will likewise receive extended coverage.
Finally, topics such as the 1LS. and globalization, the issue of American imperialism, and the nature of anti-Americanism
will also come under scrutiny. Alternate requirement for IR majors. Prereq: History 120

History 264: Modern East Asia

The putpose of this course is to study the processes by which the majot East Asian states developed into their character-
istically modern forms, Primary emphasis will be placed on Japan and China, with added consideration of the lesser Pacific
Rim states and cities. The telations between East Asian states and the larger world will also be examined. IR elective.
Prereq: History 120 or Politics 101

History 301: History of Ancient Greece

This course presents a survey of ancient Greek history from the Minoan through the Hellenistic period. The course fol-
lows a broad chronological account, but at the same time strongly emphasizes thematic trends and vatious aspects of social,
economic and ideological history, including such institutions and values as political ideas, drama, city states, scientific and
philosophical inquiry, trade, colonies, daily life, and gender. A variety of ptimary and secondaty source materials will be
employed to explore better who the ancient Greeks were and what their legacies have been. Prereq: History 101

History 331: Topics in Twentieth-Century Greek History

The purpose of this course is to explore in detail some of the main themes in modern Greek history. The course will
investigate such topics as immigration and refugees, war and its consequences, the tight and the left in Greek politics, the
city/country divide and the process of urbanization, and the Greek family and gender identity. The course will also exam-
ine modern poetry and literature, and traditional and modern forms of music. IR elective. Prereq: History 120
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History 341: Encounters: A History of the Native American Experience

This course investigates a variery of themes relating 1o the history of the Americas. First, students are exposed to the main
currents of pre-Columbian civilizations and societies in the western hemisphere, Second, the European arrival, settlement,
and penctration of the New World are analyzed by focusing on the impact this process had on the native populations.
Examination of personal accounts and nareatives of the indigenous peoples, Europeans, and later, Amerleans, serve 1o
illustrate the encounter in the New World, Prereq: Anthropology 101 or Sociology 101, History 120

History 342: Foreign Policy of the USA

This course will provide a derailed examination of American foreign policy since the end of the nineteenth century, fol-
lowing a preliminary overview of American foreign relations from the War of Independence to the 1890s. The purpose
of the course will be 1o identily above all the actors, doctrines, and institutional settings of post-WAI1 American toreign
policy, both in a domestic and in an international, if not global, perspective, and 1o provide detailed analysis of select
episodes in contemporary international politics. US relations with Europe, the former Soviet Union, and Pacific fim stares
China and Japan will be given special attention, while other regional zones of contention, from Latin American (o the
Middle Bast to Southeast Asia, will also be discussed. The course will end'with a brief glimpse of the loreign policy of the
cutrent US Administration, Required for all IR majors. Prereq: History 120, Politics 101

Politics 101: Contemporary Politics

The purpose of this course is threefold. First, it explores various diménsions of what political scientists call “governance”
and what psyehologists call “Machiavellian Intelligence,” namely those instances in our daily lives where humans, by their
very nature, engage in activity one might call “political.” Second, the course examines different aspects of the formal, sys-
tematic study of political phenomena, commonly known as the academic discipline of political science. Finally, it consid-
ers basic elements of negotiation, from simple exchanges with neighbors to formal diplomatic relations in contemporary
international relations, Required for all IR majors; GER requirement

Politics 201: International Relations
This course begins with an examination of the key notions and actors in the field of international relations, as observed
principally from the twin perspectives of global interdependence and mutual vulnerability. Tt then focuses on various insti-

tutional, ethnic, geopolitical, strategic, and economic issues of current interest. At the same time the course has as an objec-
tive to provide an overview of the main classic and contempotary trends in international relations schalarship. Required
for all IR majurs and for the Diplomacy and International Relations minor. Required for all IR majors and

minors, Prereq: Politics 101

Politics 202: Political Theory

This course is an introduction to political ideas and their many different interpretations, The course will focus on various
key themes and concepts, such as freedom, justice, rights, and sovereignty, and on classic modern schools of thought.
Emphasis will be given to expositions of theory in a chronological framework, with discussion of the significant historical
dimension of each suthor, text, and concept. IR elective. Prereq: Politics 101

Politics 203: Applied Politics

This course provides students with methodological wols and frameworks for both conducting applied research and man-
aging political operations in contemporary liberal democracies. Students will design and begin implementing research proj-
ects using polling, surveys, and other techniques of data gathering: They will also examine such practices as campaign man-
agement, lobbying and interest group activities, and practical implemeniation of public policy.

IR elective. Prereq: Politics 101




Politics 204: Women, Power, and Politics

This course provides an examination of the intersection of gender withi politics, emphasizing the social construction of
gender as well as the notion of citizenship and the part of women within a democratic polity. The course addresses the
evolution of public policies affecting both men and women, legal systers and women, and the emerging role of women
in state and non-state polirical institutions. The course will alse explore the challenge that feminist theory has made to the
traditional theories of politics and international relations. Alternate requirement for TR majors. Prereq: Politics 101

Politics 207: The Modern Greek Nation-Seate

This course analyzes contemporary Greek society by exploting some of its institutions and structures is well as its socio-
political practices. A thematic organization of the coutsc allows for particular idiosynerasies of the Greek state to be inves-
tigated in depth. Topics for examination are: the modern Greek state structure, a civil sociely indicative of clientelism and
populism, public administration and the role of political parties, the Greek Orthodox Church and religion, the Greek econ-
omy and the Eutopean Union, and the role of geopolitics. IR elective. Prereq: Politics 101

Politics 215: Political Communication

The topics covered in this course include distribution of political information, elite-mass communication, alternative mod-
els of political communication, communication and telecommunications policy. Students will be invited to inspect local,
national, and international print media, [)roﬂdc:lst'ing. film, and reports from news agencies. A comparative approach will
be employed for analysis of different regional and national communications systems. A final segment of the course will
examine the exchange of international information, with a specific focus on the ways in which information technology has
affected electoral politics ("hyper-democracy") and the practice of diplomacy. Examples and case studies will be taken from
American and European sources. Required for all IR majors. Prereq: English 102, Politics 101

Politics 221: The Ballcans in Contemporary International Relations

This course starts by outlining the long-term historical evolution of the region of Southeast Europe in international rela-
tions, with a particular focus on the nineteenth century and the formation of modern nation-states, and on the two wotld
wars and their consequences in the rwenticth century. The course then shifts to the post-Cold War period, taking into
account plobal, regional, national, and local perspectives on contemporary international relations issues, Special consider-
ation will be given to the role bej ng played in the Balkans by the United Nations and different BEuropean organizations and
institutions on the one hand, and to the concomitant foreign policies of the concerned Balkan states on the other. The
course concludes with an examination of the most pressing challenges facing these states and of the prospects for region-
al cooperation and peace in the twenty-first century. IR elective. Prereq: Politics 101

Politics 222: Government and Politics in Southeast Europe

The course cansists principally of an analysis of politics and the political regimes of the former communist states of the
Balkans. Starting with 2 description of the historical background, the course examines the collapse of the regimes of the
late twentieth century and attempts to create new political and economic systems during the 1990s. The coutse also sets
out to assess the relative outcomes of the post-communist transition. In particular, the course covers the division of power
between the legislature and the executive, the electoral and party systems, and such interrelated problems as econamic
reform, nationalism and ethnic conflict, and the partcipation of the Balkan states in Buropean and international institu-
tions. IR elective. Prereq: Politics 101
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Politics 229: The US Federal Government

The aim of this course is to introduce students to the basic workings of the Ametican federal government, through a study
of the Constitution, of political institutions, and of core values (rights, freedom, property, ere.), In addition, the course will
provide a general overview of the evolving character of American political life from the colonial petiod to the present,
Such phenomena and issues 1 lobbies, the role of the media, and the cha nging face of the American population (district-
ing) will also he considered; so too will a rudimentary explanation of state and loeal government be offered, Finally, the
course will introduce students to the overlapping methodologies inherent in the study of comparative government,

IR Elective. Prereq: History 120 or Politics 101

Politics 231: International Law

The aim of the course is to introduce students 1o the basie principles of international (public) law and to the functioning
of major internarional organizations, and to delineate the intensifying orpanizational and rule-making activity which has
come to be characterized as “global governance.” Students will be acquainted with the language and the basic concepts of
international lawThe tole of international organizations, political institutions, political groups, and actors will be a major
area of swudy. The development of international law, its content and cffectiveness as a system of rules will be the focus of

Politics 249: The Politics of International Economic Relations

This course provides an analysis of the governance of world trade and globalization, with a particular emphasis on US for-
eign policy and its relationship to contemporary international political cconomy. The course covers such topics as global-
ization, international economic institutions like the World Trade Organization, the International Monetary Fund, and the
World Bank, and regional economic integration. The course also provides case studies of key recent international financial
crises. Required for all IR majors. Prereq: Politics 101, Economics 101, History 120

Politics 301: War and Peace in the Modern World

In many respects war seems to be a major preoccupation of humankind, This COUTSE SCLs out to examine various perspec-
tives on the causes, nature, and implications of war, and the dynamics of effarts to settle such conflicts. ‘The course aims
to familiarize students with the major issues, questions, and vocabulary associated with the study of peace and war, includ-
ing such topics as interstate and intrastate war, the role approaches to conflict tesolution, prerequisites for peace, dnd so
on. The course applies an interdisciplinary theoretical approach to these issues to specific case studios of warfare in mod-
ern society, political violence and terrotism, social consequences of war and conflict.

IR elective. Prereq: Politics 101, History 120

Politics 303: e~Politics

The purpase of this course is to investip 1w impact of information technology on contemporary political practice. The

ate tf
course will focus on three main themes, The st concerns e-government, the provision of public services using IT, and
the degree of e-readiness of public agencies. The sccond segment will provide an overview of e-democracy, of how [T
facilirates political participation. Topics included in this segment range from political marketing to plobal civil society to the
Internet Governance Forum, The final component of the course will examine what is often called virtual diplomacy, high-
lighting the many ways in which I'T is modifying diplomatic practice. The course will be supplemented with an on-line com-
ponent using a Blackboard course shell. IR clective. Prereq: Politics 101




Politics 307: The Middle East in International Relations

This course will focus on the responses of the states and peaples of the Middle East to contemporary forces of modern-
ization and globalizaton. The course will also consider specilic areas of struggle and development, such as the Arab-1sraeli
conflict, the status of Traq in international relations, and the prospects for political arid econamic development in the Arab
states. The course will pive special consideration to Islam as the wellspring of political ideology (political Islam or
“Islamism") and will investigate contemporary responses in the Islamic wotld to the phenomenon of Islamic fundamen-
talism. Other tupics may include the geopolitics of oil production, the prevalence of political and religious ideology, the
relationship of Turkey with the states of the Middle East, and the role of the US as peace broker and sponsor of devel-
opment in the region. The course will employ the special Islamic Studies Collection of the Bissell Library and feature guest
lecturers, both made possible by the generous support of the Cleveland H. Dodge Foundation. IR elective. Prereq:
History 102, Politics 101, Economics 101

Politics 318: Political Matketing

The purpose of this course is to examine the ways in which professional marketing techniques have been applied to polit-
ical activities in liberal democtracies since the end of the 1960s. The course will review the role of the media, of advertis-
ing agencies, and of other marketing specialists in helping shape contemporary political practices in Europe and Notth
Ametica. The course will conclude with a segment on the emerging role of electronic media in political marketing, IR elec-
tive. Prereq: Politics 101

Politics 321: US Policy in Southeast Europe

This purpose of this course is to provide a comptehensive overview of US diplomacy and involvement in the region of
Southeast Europe from the end of the Cold War to the present. The course will consider the Cold War roots of contem-
porary Balkan policy, with a focus on the wedge policy in Yugoslavia, efforts to build bridges in Eastern Burope and to
transform the realities of Soviet containment, the stiategies of the Bush, St., Administration to deal with the end of the
Cold Wat, the wars of the 1990s in the former Yugoslavia, and, finally, the unfinished business in the Balkans facing the
current US administration. The course will also seek to distinguish between ctisis management in the former Yugoslavia,
and more programmatic economic and political assistance to all former communist regimes in Eastern Burope. IR elec-
tive. Prereq: Politics 101

Politics 331: International Organizations

The course examines theoties of international cooperation and the role of multilateral organizations in world politics. It
focuses in patticular on the histotical development of the UN system from its origins in 1945 to the present, including the
Cold War, decolonizaton and national liberation, and the post-Cold War eras. Finally, the course investigates how interna-
tional organizations deal with specific problems in international relations, such as peacekeeping and peace enforcement,
development, international law and human tights, security, humanitadan action, and forced migration. IR elective. Prereq:
Politics 101

Politics 333: Diplomacy and Negotiation

This course considers the ovetlapping disciplines of diplomacy, negotiation, and conflict resolution, The course begins
with an overview of the historical evolution of contemporary diplomatic relations. The students are introduced to differ-
ent types of international negotiations. The final segment of the course reviews case studies in complex multiparty con-
flict resolution. Student evaluation will be based in part on patticipation in 2 practical simulation. IR elective. Prereq:
Politics 101
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Polities 335: Civil Society (formerly Politics 235)

The purpose of this course is to consider theoretical and practical dimensions of civil society, through student participa-
uon, critical reflection, and sustained research. Following a cote definition of civil society, the course examines such rele-
vant themes as empowerment, consent and dissent, justice, education, information, and economics. The course concludes
with a series of activities designed to help students establish their own NGO/CSO. IR elective. Prereq: Politics 201,
Eeonomics 101

Politics 348: Geopolitics

This course will consider peographical bases of internatinnal politics, understood as the exercise of power as a global phe-
nomenon extending beyond state borders. The course will deal with such interrelated issues of intelligence, terrorism and
counter-terrorsm, human rights, and political-cconomic dimensions of globalization. Of interest also will be the effect of
domestic politics on larger crisis areas and vice versa, Required for all IR majors as part of the senior dissertation.
Prereq: History 120, Politics 201

Politics 349: Globalization E
This course aims to give the students a complex understanding of the processes of globalization. We will first look at how
different theoretical perspectives make sense of plobalization, i.e., what it is, whether it is a novel set of phenomena or not,
and what its impact is on our world. With the background of this theoretical diversity, we will then go into studying in
depth the institutions and impact of globalization. We will explore how globalization shapes and alters the economic, polit-
ical and social structures of societies, and what specific roles the global institutions play in this transformation. We will also
look at the gender dimension of this claim. Fi nally we will discuss those political movements which criticize and provide
alternatives to globalization. Required for all IR majors as part of the senior dissertation. Preteq: History 120,
Politics 201

Politics 399: Topics in Contemporary International Relations

This course consists of intensive consideration of topical issues in contemporary international relations, taught by master
instructors. Students may take the course more than onee, provided the content is different each time,

IR elective. Prereq: Permission of the instructor

European Studies 211: The Politics of the European Union

The aim of this course is to introduce students to the major historical, political, and legal developments leading to the cre-
ation and evolution of the European Union. The course examines in detail EU treaties, institutions, and policy-making
processes, and provides a critical examination of theories of Burepean integration and enlarpement, Required for all IR
majors. Prereq: Politics 101

European Studies 212: The Political Economy of European Integration

The objective of this course will be to familiatize students with the economic evolution of the European Union and the
mechanisms that have been created in order to regulate and sustain economic integration and development. The introduc-
tion of the Euro, financial institutions, and common policies like the common trade policy will be examined in depth. The
course will also discuss the extent to which the differences that exist within the EU in terms of economic development are
also presented in the adoption of the acquis. The class will consider enlargement, transition, harmonization, market libet-
alization, and foreign direct investment in candidate countries, and will review the economic potential of the Balkan coun-
tries, including Turkey, for EU membership. IR elective. Prereq: Economics 101, Politics 101




European Studies 302: European Federalism and Theories of Integration

The purpose of this course is to examine in detail theories of European integration in light of international telations the-
ory and of comparative federalism. The course considers the political evolution of European institutions and the role of
theory in the establishment of an Fll-specific discourse on international cooperation and integration. The course also tests
certain scenatios relative to the future of the integration project. IR Elective. Prereq: Politics 101, European Studies 211

European Studies 311: The Idea of Europe

This course examines the many different ways people have conceived of "Europe" — as 4 cultural identity, a geographic
expanse, a political entity, and so on. The course considers both Greco-Roman antiquity and the Furopean Middle Apes
but focuses primarily on the early modern and modern periods, with special attention-to pre-EU ¢ meeptions of European
unity. The course ends with a retrospective appraisal of different contemporary theoties of European integration.

IR elective. Prereq: History 120, European Studies 211

European Studies 312: European Economic and Social Integration

This course considers in detail the effects of economic and social integration on the citizens of EU member states. The
course examines changes in the standard of living in member states, and also investigates the extent to which citizenship
and tights have developed. The coutse ends with case studies revealing the new social realities of the European idea.

IR elective. Prereq: Politics 101, European Studies 211

European Studies 321: Citizenship and Democracy in the European Union (Citizenship Proseminar)

This course examines the political systems of Eu ropean Union Member States. The issues of democracy and citizenship
in Europe are considered, and they are related with enlargement and the future of the EU as a political structure, The
course reviews the EU institutional system, and the structures, institutions, and interests in European politics of a number
of EU member states, It focuses on the process of democratization, and the way these members interact with other mem-
ber states, and BU institutions. Finally, the notion of “EU citizenship” is analyzed, and is the debate on what kind of civil
liberties, political and/or social rights it should include. Required for all IR majors. Prereq: European Studies 211

European Studies 322: External Relations of the European Union

The course examines the external relations of the Europesan Union and its role in international political and economic
affairs. It considers such issues as the progress the FU has made in its second pillar (CFSP) and the obstacles it still faces,
with a particular emphasis on the internal factors that shape its external policies. Other topics discussed include European
political cooperation before and after Maastricht, reladons with Bastern European and former USSR states, and prospects
for eastward enlargement. The course also covers the role of the EU in the global market and its relations with the Us,
Latin Ametica, East Asia, Eastern Europe, and developing countries. IR Elective. Prereq: History 120, European
Studies 211

European Studies 341: European Integration and Transatlantic Institutions

Thus purpose of this seminar s to link Buropean integration with the larper issue of transatlantic institutions, The paral-
lel histories of such institutions as the Council of Furope and NATO will be examined, and bi- and multi-lateral relations
among Buropean and North American states will be studied. An effott will be made to locate the unigueness of EU inte-
gration against this larger canvas of tradition and innovation. IR elective. Prereq: Politics 201, European Studies 211

European Studies 342: Constitutional and Institutional Frameworks of EU Law

The aim of this course is to introduce students to the constitutional and institutional framework of the European Union
in their economic, political, and historical contexts. Stadents will be acquainted with EU public and case law, EU second-
ary legislation, and the realm of socio-econpmic regulation. Relevant EU treaties will be analyzed, along with the European
Charter of Fundamental Righis. IR elective., Prereq: European Studies 211




sciences

Public Service 201: Public and Non-Profit Management

This class offers an analytic framework for understanding the steategic position of a public body and/or non-profit organ-
ization. The course provides an inteprative view of organizations and their environment, with a view toward examining the
means by which certain organizations achieve and sustain su penior perfarmance levels. Students examine managerial and
policy issues besetting such organizations, and assess internal resources and capabilities, the dynamics of “competition,”
threats to sustainability, and the nature of he external environment, IR elective. Prereq: Politics 101, Economics 101

Public Service 299: Internship Project

This is an applied, “hands-on” course, aiming to help students understand managerial and policy practices of NGOs.
Students will be posted in local organizations as interns, where they will work for a few hours per week, Apart from their
job requirement in the NGO, students will undertake managerial analysis of projects as coordinated by the instructor (e.g,
analyze the strategy of the NGO, perform policy and public value analysis, et), The work in the NGOs will be supple-
mented by seminat-type classes where public and non-profit issues will be addressed. By the completion of the course stu-
dents will not only have acquited some professional experience, but they will also be in position to perform primary analy-
sis of the environment in which they work. IR elective., Prereq: junior or senior standing; permission of instructor

Social Sciences (Social Science, Anthropology, Sociology, Psychology)

Social Science 202: Theory in the Social Sciences

This course provides a comptehensive examination of the development of anthropological theories from their 19th cen-
tury evolutionist beginnings to the current post-modern, reflexive, critical trends. It is designed to acquaint students with
the basic issues that concern each theory while addtessing the questions of how different theoretical issues developed over
the course of time and how social theories in 4 similar fashion to the socicties they analyze relate to the social and polit-
cal conditions of the wotld system. Prereq: Anthropology 101 or Sociology 101

Social Science 213: Research in the Social Sciences

This course will familiarize students to the challenges of conducting social science research. Students will learn to collect,
organize, analyze and evaluate data, as well as consider the ethical implications of doing research. This course will discuss
various research methods such as partici pant observation/ ethnography, interviewing, use of archives, the genealogical
method, oral histories, and others. Prereq: Anthrapology 101 or Sociology 101

Social Science 219: Individual and Society

This coursc introduces students to the theotetical and practical problems of social interacton in modern society,
Contemporaty social thinkers and studies will be used in order to explore und explicate the reciprocal relationship between
society and the individual. Topics of contemporaty interest, among them those of gender, social identity, deviance, and the
mass media, are critically analyzed and interpreted. Required for all TR majors. Prereq: Anthropology 101 or Sociology 101

Social Science 232: The Psychology of Groups

This course aims to explore in depth prevailing issues in social psychology. How and why do people form groups? How
and why do people experience conflict within groups and with other rival groups? What is the relationship between indi-
vidual and group identity and what are the factors that influence interpersonal and group processes? Using Social Identity
Theory (SIT) and Self-Categorization Theory (SCT) as its main theoretical frameworks, the course explores the meaning
and psychological implications of the notion of "salience.”” SIT and SCT are then applied to a thorough investigation of
typical group phenomena such as group cohesiveness, group polatization, social stereotyping, social conformity, prejudice,
racism, minority social influence, interpersonal attraction, and leadership. The course exposes students to classic as well as
contemporary advances in social psychology research, thus offering them a solid grasp of the psychological dimensions of
such processes as empathy, altruism, aggression, and non-verbal communication. Students participate in numerous group
projects throughout the semester in order to gain thorough experiential understanding of the issues and processes
addressed. Prereq: Psychology 101




Social Science 234: Gender, Cultures and Societies ; }
This course will address gender issues from the standpoint af the social sciences. Its aim is to direet students towards
deeper understanding of gender as a social construction and not as amete biological fact. By providing cross-cultural dara
on gender roles and by analyzing strongly held stereorypes about them in contemporry societies, the course will focus on
the cultural patterning of behavior and perception that may or may not support gender stratification and hierarchy. r
Erphasis will be given to the interconnected levels of cavironment, economy, social complexity, and symbolic systems that :
affect the differential distribution of power, prestige, and authority between men and women in fe

IR Elective. Prereq: Anthropology 101 or Sociology 101

Lty
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Anthropology 101: Introduction to Anthropology B 3
This course provides an overview of najor themes and concepts of Anthropology considered both in relation to the bio- m : i
logical disciplines (Paleontology, Ethnology, Sociobiology) and as the comparative study of haman cultures (Social s ’ |
Anthropology/Ethnology). The course establishes the continuity of human culture from an evolutonary petspective and und.

acquaines students with contemporary interdisciplinary debates on major issues, May be taken as Social

Sciences/Group C GER r}‘ ‘IJ" » 4 i
~
Anthropology 205: Ethnography: The Doings and Writings of Anthropology 7 '.‘ £ g i
This course introduces students to ethnography, the research method introduced by anthropology to the social sciences b ezl SE
and one of anthropology’s distiuciive characreristics as a discipline, Ethnography comprises bath the research process of N '[%,ﬂ.
collecting data and their actual analysis and eventual publication. The course follows a diachronic investigation from J' i) ’-'
anthropology’s quest for scientific objectivity to contemporary cancerns about the relationship between observation and W Peny s '; '
interpretation and the construction of knowledge. Prereq: Anthropology 101 or Sociology 101 __ '
Anthropology 208: Anthropology of Tourism (e #
Since the end of World War 11, tourism has been a continuously expanding phenomenon, to the point that it currenty con- ; d {‘I f
stitutes one of the largest industries on a world scale. Tourism, broadly and vaguely defined as travel, is often considered m"‘ e
both by local communities and governments as a promising form of development. The results of interdisciplinary studies i 0 |
of toutism of the last 40 years show the controversial nature ol tourst development. In the light of this controversy, this B e ‘H
course introduces students to the basic issues that anthropology has contributed to the study of tourism. Seeking an answer Cjmhe é&‘ !
to the question of whether toutism is beneficial or detrimental to the economy and the rest of the social life of the local g 'f‘-l’r:_l-‘-f;,\
populations as well as to the local envitontment, the course also explores questions that concern the relations between locals el
and visitors (or “hosts” and “puests”). At the same time, by focusing on the reasons for which people travel and on the é:\k“r{'-é’,:i !
meanings that places of travel carry for visitors, the course analyzes the processes through which tourist places and tourist B¢ ppi :
images are constructed. Preregq: Anthropology 101 or Sociology 101 ; ‘!@ g ||
Anthropolegy 210: Introduction to Contemporary Greek Culture and Society H&,- et ||
This coutse is designed as a navigation guide to contemporary Greek society and culture. Students are introduced to key ' @ el
features of public and private everyday life (history, politics, economy, education, religion, famnily, gender relations, sexual- 5‘ s
ity, food, tourism, entertainment, music and dance, etc.), Texts drawn from a vatiety of sources will be used along with |
multimedia materials, Mini fieldwork projects will further enhance students’ understanding and participation. - Bt
Prereq: Anthropology 101 or Sociology 101 m GRS 1
o
Anthropology 211: Theory and Techniques of Archaeology @ |

This course offers a survey of the archaeological discipline with 4 focus on two themes, the material remains of past cul
tures and the techniques employed when studying archaeological remains. The course aims to broaden and deepen the stu- i 0
dents’ undurstan:ling of past cultures and societies, thus providing enhanced insight into modern ones. Emphasis is placed 55 i
on the reconstruction of social structure, environment, technology, communication, and cognitive systems of past soci- :
eties as well as on the analysis of archacological explanarion. Prereq: Anthropology 101




Anthropology 221: Ethnographic Accounts of Greek Culture

This course examines different aspects of Greek culture and society through the anthropological lens. Ethnographic art-
cles on everyday life expressions in different communities provide the material for the exploration of the inner differences,
the complexities, the continuities and the changes that constitute part of contemporary Greek culture and sociery. Some
of the topics discussed in this course include the social and economic life of people in different regions of Greece and in
different periods of time, gender relations, presentations of the Greek cultutal self, processes of identity formation, the
role of the church as well as of the contemporary nation-state, IR elective. Prereq: Anthropology 101 or Sociology 101

Anthropology 222: Greek Folklore

This courtse provides an averview of the creation, evolution and theory of folldore studies in Greece (19th and 20th cen-
turies). It will introduce students to the major folklore catepories (oral literature, customs, artifacts of material culture) and
their collections (archives and miuséums), Emphasis will be placed on the study of fol ksongs and folkeales. The course will
also address the phenomenon of follklorismus, the revival of traditional customs, and its uses in modern Greek society.
Prereq: Anthropology 101 or Sociclogy 101

Anthropology 308: Ethnicity, Nations, and Nationalism

This course discusses in a cross-cultural context the interrelationships and the complexitics of the coneepts of culture, eth-
nicity, nationality, and nationalism. Common understndings of these notions perceive them as absolute and clear-cut enti-
ties with clearly defined contents. This course exposes students to the problematics of the contents of the above concepts
and of the conditions that lead to the formation of disparate proups and to the emergence of nationalist phenomena, The
perplexitics of the concepts and of the subsequent cultural, social, economic, and political realities on an international scale
are examined in relation to the theoretical issues involved in the definition of the concepts and to the historical conditions
that can or may lead to the production of ethnic and/or national groups. IR elective. Prereq: Anthropology 101 or
Sociology 101, History 120, Politics 101

Sociology 101: Contemporary Society

This course will explore the discipline of sociology, with a particular focus on the key concepts and issues relating to the study of
contermportary society and culture. The course sceks to establish a methodological balance between theoretical grounding and an
applied framework as it examines the following thematic issues: social and cultural theoretical petspectives, globalization, power,
ethnicity, gender, the mass medis, and the dynamics of culture in the contemporary world. May be taken as Social
Sciences/Group C GER

Sociology 201: Contemporary Social Issues

This course initiates students into the conceptual framework and problems associated with "mass culture," through an
analysis of that phenomenon. The course focuses on the analysis and interpretation of such contemporary social issues as
feminism, race and ethnic relations (including internal colonialism), terrorism, and the more specialized cases of institu-
tiondlized and clandestine violence. The course maintains a comparative petspective and, thus, the above issues will be con-
sidered both in their first and third wotld contexts. IR Elective. Prereq: Anthropology 101 ot Sociology 101

Psychology 101: Introduction to Psychology

This course aims at providing a comprehensive introduction to the essential principles of the academic discipline of psy-
chology by addressing such important topies as the function of the human brain, perception, language, development, learn-
ing, motivation, emotion, intelligence, personality, psychological disorders, and social behavior, The student is introduced
to major theories of human behavior and is encouraged to assess critically the contribution and applicability of psycholog-
ical research to daily life through class discussions, presentations and written assignments.

May be taken as Social Sciences/Group C GER




Psychology 201: Lifespan Development

This 1s an introductory class on lumay development, from bitth to death, emphasizing the life-span perspective of devel-
opment. The lifespan perspective addresses physical, copnitive/linguisc, psychological, and socio-emotional features as
interrelated and dynamic factars affecting development, Designed for majors and non-majors, the main purpose of the
course is to present the general undetlying structures and mechanisms of development, with an emphasis on aspects of
adult development and their application to adults’ adjustment and functioning in various settings, The conrse will also
explore the relationship berween personality and development, presenting current theoretical approaches and empirical
lindings. IR Elective. Prereq: Psychology 101

Psychology 202: Personality Theories

This course studies the four 1)s of personality (description, dynamics, determinants, are development). The mask (per-
sona) behind which a person hides is dropped and revelations according (o ten theories follow These aspire to give stu-
dents a better under standing of human nature, behavior, and experence. Prereq: Psychology 101

Psychology 204: Social Psychology

This course aims to help students undetstand interaction — how we are influeniced to think, act, and feel in order to gain
greater awareness of how the social animal man is driven, Topics include group processes and influences, persuasion and
its techniques, how we con form, and wctics of conformity. Concepts presented will be exemplified through evidence from
everyday life. Communication and non-verbal communication, their significance, and techniques employed for both are
considered, Students ate given the opportunity to undetstand concepts presented through experimentation and are also
required to undertake questionnaire surveys. Research conducted in both the United States and Burope is presented.
Prereq: Psychology 101

Psychology 207: The Psychology of Gender

This coutse aims to introduce students to psychological perspectives on gender. Masculinity and femininity are discussed,
using an integrated approach that includes biological, psychoanalytical, and socio-theoretical views. Research into how gen-
der is shaped and expressed in a variety of human conditions and activities such as emotions, relationships, sexuality, school
and work, health, and psychopathology is also considered. Prereq: Psychology 101

Psychology 212: Psychology Applied to Modern Life

This course provides a comprehensive overview of various sub-disciplines within psychology (i.e. social, organizational,
health, clinical) that seek to apply principles, discoveries and theories of psychology in related areas such as the tamily, edu-
cation and the workplace. The purpose of this course is to help students think critically about key psychological issues,
move toward grater self-awareness and gain understanding of the relevance and worth of psychology in everyday life.
Among the topics studied are: the self; social thinking and social influence; interpersonal communication; friendship and
love; marriage and intimate relationships; carcers and work; coping processes; stress; psychological disorders: and basic
aspects of psychotherapy. Research contacted in both the US, and Europe is presented throughout the couirse.

Prereq: Psychology 101

Psychology 213: Research Methods and Statistics

This course aims to provide students with an introductory understanding of the use of various quantitative and qualitative
methods typifying research practice, and provides the basis for further work in psychology. Tt is desipned 1o provide a com-
prehensive sutvey of the ways psychologists use specialized methods, each with strengths and weaknesses, for the investi-
gaton of human behavior. The full range of common experimental and qualitative methods is covered and cimphasis is
given to the role of theory construction and logic in research design. The course will consider the topics of observition-
al methods, interview and survey methods, principles of sample design and implementation, concepts of validity and reli-
ability, various strategies that deseribe qualitative research, hypothesis testing and statistical significance, infercntial analysis
of data, and the ethics of research. Prereq: Psycholagy 101, Seatistics 2085
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Psychology 303: Educational Psychology

The purpose of this course is to provide students with an understanding of the teaching-learning process as well as
research data and theory analysis, all dealing with actual classtoom application of psychological principles. The basic prin-
ciples of effective teaching and effective learning are presented along with the relevant theoretical orientations. In particu
lar, students attending this course will becorme well acquainted with the relationship between teaching, teacher, instruction,
and stident behavior; the importance of social relationships and academic achievement; basic learning theories; student
motivation, and petsonality predispositions thar explain learning; design of classtoom instruction in reading, spelling, math;
effective teaching strategies; characreristies of exceptional learness; and the relationship between peneral and special edu-
cation. Prereq: Psychology 101

Psychology 310: Organizational Psychology (formerly Psychology 210)

Industrial/Organizational psychology is the study of peoples” behavior at work and in organizations (the application of
psychological principles in the workplace). This course is designed to introduce students of psychology and related majors
to this fast growing area of applied psychology by examining three interdependent areas: Personnel psychology, dealing
with determining whether people have the knowledge, skills, abilities, and personality necessary to perform various types
of work effectively; Organizational psychology, concerned with how people adapt emotionally and socially to working
complex organizations; and Human Engineering, examining the way in which work environments can be designed or mod-
ified to match the capabilities and limitations of human beings. Using established psychological concepts and theories the
basic principles underlying peoples’ ability to work together are examined, through a number of topics: Job analysis, test
administration and interviewing, hiring and equal employment opportunities, work motivation and satisfaction, work teams,
solving human problems at work, designing the work cnvironment. Prereq: Psychology 101

Psychology 327: Introduction to Counseling Psychology

This course aims to introduce students to the theory and practice of Counseling, It will provide the students with a sys-

tematic and comprehensive presentation of the major concepts and practices of the main theoretical approaches influenc-

ing contemporary human setvice providers. The interrelation between theory and practice in the field is emphasized and

; explored. Students will become acquainted with basic counseling skills involving in-class practice. Finally, the different areas

- where counseling is applied, such as marital, educational, health-related, vocational, cross-cultural, etc., are discussed
: together with ethical considerations. Prereq: Psychology 101

Humanities and Fine Arts (english, Greek, Humanities, Philosophy, Art and Music)

English Lab 1: Language skills

Lab 1 is designed to help students increase their English language skills in an academic context so as to be better
equipped to handle college assignments and to build confidence in using English in both written and oral com-
munication. The lab offers a comprehensive review of all English grammar and sentence structure, and focuses
on reading, writing and speaking in a thought:provoking environment through the study of topics of universal
appeal. (non-credit coutrse).

English Lab 2: Academic skills

Lab 2 focuses on improving academic skills. Students practice note-taking, paraphrasing and summarizing on vatious aca-
demic texts and learn how to read critically and effectively, A Fundamental component of this lab isalso  vocabulary
building which helps advance reading and writing skills. Finally, through a friendly environment of discussion students
voice their opinions and exchange viewpoints with other class members while practicing the above skills.

(non-credit coutrse)




English 098: Academic English

The purpose of this course is to reinforce English language skills at the sentence and paragraph level throngh carefully
chosen activities and exercises, Reading, vocabulary building, grammar and syntax are the main focus of this semi-inten.
sive course which prepares students for the freshman composition courses and regular course-load.

The course is a shortened version of English 100. (non-credit course)

English 100: Intensive Acadernic English

The aim of this course for students at upper-intermediate level is threefold: to review and practice the most imporant
aspects of grammar and increase students’ awareness of syntax; 1o enrich vocabulary and reading comprehension skills;
and to take students through the initial stages of writing from sentence level 1o paragraph level, Materials for the course
expose students to topics of academic interest and introduce them to skills which will prove waluable to students prepar-
ing for university-level study (non-credit course).

English 101: Composition I

This course reviews the basic principles of paragraph writing and introduces the major rhetorical modes of narraton,
descrption and exposition through discussion of theory, examination of model essays, and writing, practice. In addition,
students are introduced to information literacy by spending seven two-hour sessions in the library, developing effective
search strategies, understanding the differences between types of resources, and using critical skills with which to evaluate
resoutces. GER requirement.

English 102: Composition II

This course builds upon the expository writing skills presented in Eng 101. First, it introduces students to the mode of
argumentation by analyzing various types of arguments and presenting the essential tactics used in definition, cause, eval-
uation, refutation and proposal. At the same time, it introduces students to research paper writing by guiding them step-
by-step in the process of forming an arpumentative thesis, incorporating sources together with their own thinking into
papets, and documenting sources. GER requirement, Prereq: English 101

English 120: Introduction to Literature

The course introduces students o the literary genres of fction, poetry and drama, and to a number of crifical concepts
and tools involved in the discussion of literature, Through a selection of classic and contemporary literary texts, the course
aims to stimulate in students a critical appreciation of literature and to demonstrate its role in education and everyday life.
May be taken as Humanities/ Group A GER. Prereq: English 102

English 201: Communication Techniques

This course covers such advanced communications techniques as topic selection, audience analysis, choice of register,
delivery, use of audio-visual aids, and non-verbal communication, Students are introduced to interviewing, reporting, col-
laborative decision-making and negotiation, vatious forms of public speaking, promotion and advocacy, and debating, with
special emphasis on professional presentation skills, The course also provides practice in various styles of professional
writinig, such as technical reports, executive summarics, specialized memos, situational business letters, and so on.

Prereq: English 102

English 203: Issues in the Disciplines

This course will focus on selection of readings in different disciplines (academic essays, professional ardeles, technical
reports, business cases) and on practicing advanced reading comprehension skills, [t will emphasize vocabulary enhance-
ment, critical thinking, and synthesizing of ideas. Students will practice advanced writing skills (writing essays & academic
papers with relevant scholarly apparatus, short argumeniative reports, critical reviews, professional summary writing,
informative reports, comprehension exercises) and oral presenutions. GER requirement. Prereqr Bnglish 102
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English 208: English Words from Classical Elements

In this etymology course studenrs explore the Latin and Greek origins of seventy per cent of the English word stock.
Through a study of the principle of combining bases and affixes (prevalent in analytic languages) students develop the abil-
ity to recognize the meanings of the most commonly used words, as well as the most rare and obscure. The purpose of
the course is to help students build their English vocabulary and encourage them to discover the value of lexical borrow-
ing and semantic change in the development of any language. Prereq: English 102

English 211: Sutvey of British Literature Part I

The course adopts a historical approach to literature and covers the period from the Middle Ages to Restoration and the
18th century. Analyses of the relevant political, economic, religious and social concerns of each era serve as the background
against which seminal litetary works and movements are studied. In addition to familiarizing students with classic texts, the
course also aims to teach students how to trace literary influences and to discuss the evolution of literary gentes and modes.
Prereq: English 120

English 212: Survey of British Literature Part II v

A continuation of English 211, this course focuses on the Romantics, the Victoran Age, and the 20th century, Each peri-
od is examined through a selection of representative writers and their work. Contextuslized analyses of essays, poems and
prose pieces aim to help students explore the interface of literature and society, and to provide them with appropriate tools
fot comparative literary study. Students are expected to disciiss literary trends and modes, literary and social allusions, and
to approach a text both as a cultural and a literary product. Prereq: English 120

English 215: Survey of American Literature Part I

This survey course focuses on selected works of American literature which are representative of the Colonial through the
Romantic periods. Selections of poems, essays, sermons and prose pieces are considered in terms of their intrinsic value,
as well as in reladon to major historical episodes in American history. The intellectual and artistic evolution of American
literature from its Colonial origins is given consideration. Prereq: English 120

English 216: Survey of American Literatute Part IT

This follow-up to English 215 considers American authors from writers of Realism in the late 19th-century and continues
through the 20th century. Selected picces of poetry, fiction, drama are studied and evaluated in terms of their artistic value
and in relation to landmarks in American and world history. The artistic and intellectual evolution of literature during this
span of American history is also considered in the course. Prereq: English 120

English 221: Short Fiction

This course focuses on in-depth critical reading of and writing about short fiction (short stories and/or novellas) within
the context of the traditions and innovations which have concerned these genres, and with respect to the standard elements
of short fiction. Texts ate read, analyzed and interpreted with the assistance of secondary sources selected from among a
variety of literary-critical interpretative perspectives. Prereq: English 120




English 223: Modern Ametican Poetry

This course begins with a study of three seminal 19¢th century literary figures: Ralph Waldo Emerson, Walt Whitman, and
Emily Dickinson. It then moves on to consider how the philosophical, thematic, and stylistic em phases of these figures —
Emerson’s philr_:fsc)phical outlool, Whitman’s celebration of tie American spint and values, and Dickinson’s pmbings of
the soul — gave rise to and shaped the distinctive trends and voices of twentieth century American poetry. In depth atten-
tion is given to significant poetc elements, such as voice, diction, Imagery, symbolism, thyme, thyvthm, and meter,
Prereq: English 120

English 258: Twentieth-Century Novel

The course examines the development of the novel in the 20th century through the study of works chosen to represent
diverse narrative trends. Focusing on either the first or second half of the century, on characteristic movements such as
modernism or magic realism, or on designated groups of writers, the course aims to familiarize students with both the con-
ventions and the innovations of the novel s an evolving genre, and with its major practitioners. A close reading of the
novels and a coneurrent study of relevant secondary literary and cultural material enable students to relate literary to con-
temporary social concerns, Prereq: English 120

English 225; Twentieth-Century Theater

The aim of this course is to inttoduce students to. the major modernist and postmodernist trends of tweritieth century
drama. Through study of representative plays by European and American playwrights, the class explores the transition
from late nineteenth century naturalism to the various forms of twentieth-century experiential drama. While the emphasis
is an drama as literature, attention is also devoted o the development of acting, directing, designing, and staging techniques
which have influenced playwrights during the present century, Prereq: English 120

English 233: Shakespeare

The purpose of this course is to familiarize students with Shakespeare’s language, style and ideas th rough a close analysis
of a number of his key plays. Texts are studied in relation 1o the Elizabethan period and its drama, with patticular empha-
sis given to the plays as performance texts, The course is supplemented by audio-visual materials, Prereq: English 120

English 264: Introduction to Journalism

The aim of the course is to present the fundamental concepts of the professional journalism, Topics covered include news
writing, news gathering, sourcing, and interviewing techniques. Students become acquainted with the various ways of
reporting for differear media and with the imporant issues of sensitivity in covering current affairs, Some lectures take
place in situ in order for students to have the chance 1o absorb theoretical knowledge by applying it in real-life situations.
Approximately half of the course hours are dedicated to hands-on work, in the form of investigative projects, group pub-
lications, and class presentations. IR Elective. Prereq: English 102

English 266: Communication and Mass Media

This course provides an introduction to the field of Communication and Media Studies. The course is divided into three
parts: “Reading the Media,” “Media Audiences,” and “Media Institutions.” Lectures will introduce the main theoretical
issues on communication and the mass media as well as the practical application of media research skills. The course looks
at Advertisements, Television (Soap Opera and Reality TV), Newspapers and Television News, Magazines, Cinema, and
the Internet as well as considering the issues of globalization, media ownership and control and how these affect public
policy, national cultures and democratic processes, Prereq: English 102




English 268: Women and Literature

The course focuses on 19t and 20th century Anglophone women wrirers, Through a study of a selection of literary and
critical texts written by women, the coy rse will atempt to answer the question “what does i mean to be a woman writer”
by examining such recurren; ISSUes ns production, Oppression, represen tation, sexuality, desire, vialence and identity, and
the way these manifest themselves in women’s writing, This contextualized study of sexual politics will also ke into
account readership profiles and female character depictions, Prereq: English 120

English 271: History of the English Language

The scope of this course is borh historical and linpuistic. It begins with an overview of the Indo-Buropean proup of lan-
guages, including theories about (he origin and dispersion of the "mother tongue" and a discussion of plionetic differences
between "sister languages." It then focnyses on the three distine petiods ol English: Ol (449-1066), Middle (1066-1500)
and Modern (15 10-present). Studems discover the historical and social circumistances that prompted radical linguistic
change, learn the fundamental grammatical patterris and phonological features of cach period, and read selected represen-
tative passages in their ortiginal form in English. Prereq: English 102

English 273: Introduction to Linguistics

This course exposes students to 2 survey of the system of the English language and its varieties. Sounds and sound-pat-
terns (phonetics and phonology), words and word-formation (morphology), sentence structure (syntax), and meanings
(semantics/ pragmatics) are each considered in turn. Methods and terminology employed to describe linguistic levels reflect
recent trends in linguistcs. Prereq: English 102

English 274: Applied Linguistics/ International English

In this course, we will explore the socio-linguistic status of English as a world language in the present era of globalization
and digital technology. Recent scholarship has shown that there are now greater numbets of people who speak Enplish as
4 contact language than as a native language, as a result of which new linguistic norms are being established. We will study
current varieties of English as they have developed in ocal settings around the world (i.e., Singapore English, West African
English, Buro- English, ctc.) and examine the socio-cultural functions of these vatieties in their local settings. Finally, we
will also consider different views of the fature of English as a world language. Prereq: English 102

English 288: Greek Literature i n Translation

This course reviews majot examples of classic and contenipurary Greek literature in English translation. Genges examined
tnclude epic poetry, drama, modern poetry, short fiction, and the novel, Special attention will be paid to the rich diversity
of the Hellenic legacy in contemporary Greek literature, Knowledge of Greek is helpful but not required.

Prereq: English 120

English 299: Topics in Teaching Methodology (replaces English 276, 277, 279)

Offered on a rotating basis, this course will include area topics such as English Teaching Methodolngy, Approaches 1o
TESOL, Materials Development in Teaching, etc. Its aim is to provide basic background knowledge in teacher-training
Issues, ranging from comprehiensive reviews of the foundations of foreipn language teaching, practica) pedagogical mat-
ters such as syllabug design, classroom hanagement, teaching the four skills, the age factor, testing and evaluation, and oth-
ers, as well as topics in the design of materials and techniques to be used as instructional tools in classrooms,

Prereq: Permission of the instructor




Greek 101: Beginning Modern Greek 1

The aim of this course is to develop students’ familiarity with oral and written Greek through dialogues dealing with every
duy situations and written material drawn from the popular media, Lmphasis is on oral communication. Grammar is
learned through dialogues illusteating everyday communication, while students gam practice by role-playing and acting out
numerous everyday situations. The v seabulary used meers basic social needs for an envitonment where Greek is spoken,

[Meets four hours weelly]

Greck 104: Beginning Modern Greek 11

This course is designed to develop further students® fluency in Greel, Emphasis is given to oral practice, which includes
active use of the spoken languape, withow neglecting the written |:mgl.1agc. Grammar is presented through dialogues from
everyday situations and written mateial from newspapers and magazines, Students engage in discussions on common
social topics. [Meets four hours weekly] Prereq: Greek 101 or permission of instructor

Greek 201: Intermediate Modern Greek I

In this course emphasis will be given to oral practice, provided through both classroom discussion and jresentations. More
advanced grammar is raught using textbook dialogues and written materials from a variety of sources, including newspa-
pers, magazines, books, and contemporaty song lyrics. [Meets four hours weekly] Prereq: Greek 104 or permission of
instructor

Greek 202: Intermediate Modern Greek II

Upon completion of this cousse students should be able to engage in extended conversations with native speakers on top-
ics such as family, work, recreational activities, the environment. They should be able to follow a TV documentary or warch
the news, and read newspapers, mapazine articles and selected literature. Writing skills will allow for extensive prose, such
as natrative and argumentative essays. Students will also be required to work on group projects. Advanced prammuar (pag-
sive voice, pronouns, imperatives, use of subjunctive) will be taught through texthook material (dialogues) and written
material from newspapers, magazines, books and lyrics, Prereq: Greek 201 or equivalent (Note: Advanced Greek
Language courses are available on demand)

Humanities 203: Landmarks in the Western Tradition

This advanced survey course examines canonical of the Western Traditon starting with the Bible and extending through
the mid-twentieth century. Various themes are traced, such as the relationship between nature and ideal, the notion of truth
and virtue, and high-low art and the hierarchy of the genres. Students read from prose and non-prose texts alike, and con-
sider these also in the context of non-verbal expressions of the humanities (music, arts, architecture). Prereq: English 120

Humanities 204: Comparative Literature

This course seeks to acquaint students with literary study that transcends national-linguistic boundaries in its examination
of thematic-textual relations extending beyond the confines of national traditions, In the context of studying common cle-
ments among literatures, relations between literatire and other areas of knowledge, such as philosophy and psychology, are
also considered. Writers ate studied in translation, with an effort to use bi-lingual editions of all literary works,

Prereq: English 120
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Humanities 205: Ancient Greek Genres

An introduction to the study of ancient Greek literature in translation, with particular attention to historical-cultural con-
ditions obtaining between the late 8th and late 5th centuries which made possible the birth of four major genres in rapid
succession of ane another: epic, lytic, tragedy, and history, In addition to primary source readings (selections from the Iliad
and the Odyssey, lyric poetry, the tragedies, and Herodotus), study of each genre will be accompanied by secondary read-
ings on both the genres and individual selections, Prereq: English 120

Humanities 210: Religions of the World

This course will expose students 1o a comparative study of fve of the world’s main religious traditions, exploting those
traditions through their literatures, while focusing also on origins, cultural contexts, histories, belicfs, arid practices,
Through 1'cadir|g, discussion, and visual appreciation of artistic renditions of religious world-views, students will gain valu-
uble understanding of traditions other than their own, contributing to their broadened and deepened awareness of the
world. Required for all IR majors, Prereq: History 120
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Humanities 235: History, Memory and Narrative in Contemporary Balkan Cinema

This course will explore contemporary Balkan cinema in telation to questions of history, memory and regional identity.
Drawing on a range of recent films the course will consider the Balkans as a social and political imaginary and pose the
question of whether or not there is an identifiable “Balkan” cinerma. The course will also address issues of national cine-
ma, the break up of the former Yugoslavia, the representation of G ypsies, Balkan stereotypes and gender and, finally, the
emergence of a new diasporic European cinema. Films under discussion will include: Emit Kusturica, Time of the Gypsies
(1989); Milcho Manchevski, Before the Rain (1994); Theo Angelopoulos, Ulysses” Gaze (1995); Emir Kusturica,
Underground (1995); Srdjan Dragojevic, Pretty Village, Pretty Flame (1996); Tony Gadif, Gadjo Dilo (1997); Danis
Tonovic, No Man’s Land (2001); Damjan Kozole, Spare Parts (2004); Jasmila Zbanic, Grbavica (2006). IR Elective.
Prereq: English 102, History 120
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Philosophy 101: Introduction to Philosophy and Critical Reasoning

The primary aim of this course is to train students in the skills required for critical analysis of discourse, Its secondary aim
is to apply these critical analytic skills to the activity of philosophizing, Accordingly, the course is divided into two parts.
In the first, the main concern is with the validity of inferences. Stadents learn sentential and predicate calculus so that they
are in a position to check the validity of any argument proposed. In the second part, the main concern is inquiry and to
this putpose the stdents fiest apply logical theory to methodology (induction, hypothesis, abduction, explanation, reduc-
tion theory, definition, distinction, issue, problem), and then apply all these techniques to the discussion of two problems:
the existence of God and the problem of mind and its relation to matter. GER requirement,
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Philosophy 203: Ethics

"This course is designed 1o help students develop their critical abilities through the analysis of ethical problems and to intro-
duce them to contemporary ethical theory. Following an introduction to the structure of ethical problems, three classical
approdches 1o the problem of justification are presented: moral obligation (Kant), the consequences of one’s actions
(Utilitarianism), and personal virtue (Aristotle), respectively, The course also includes discussions of mera-ethical issues
concerning the relation between fact and value and the problem of justifying and then generalizi np, one’s ethical judgments
including the issue of moral relativism, GER requirement. Prereq: Philosophy 101




Philosophy 204: Theary of Knowledge

This course will focus on the basic problems of theortetical philosophy. This will take the form of a review of the substan-
tive problems in the subject in connection with a historical survey of early modern theoretical philosophy, focusing on
authors like Descartes, Berkeley, Locke, Leibniz, and Kant. The student will emerge from the course with a knowledge of
the basic issues in the field of theoretical philosophy, some of which are perhaps still best summarized by Kant’s ques-
dons: "What can I know?" and "What may I hope?" Prereq: Philosophy 101

Philosophy 206: Philosophy of Science

Do scientists really discover the truth? Or do they rather “make” the truth? How do various scientists actually work? Do
they have methods to decide that one theory is better than another, to find the objective truth? Do these methods show
that there is a difference between scientific knowledge belief (teligion, astrology, politics, etc.)? Are subjects like History,
Management, or English also sciences? Should they become sciences? Sciences take drastically different forms: most are
based on experience (empirical), some are not (Mathematics, Philosophy); The Natural and some Social Sciences use math-
ematical methods, focus on measutement and prediction while the Humanides focus on understanding and explanation.
We shall try to address some of the central issues about truth and objectivity via an investigation of methodological prob-
lems in various disciplines. This will involve themes such as criticisms of science, the problems of perception and of induc-
tion (general statements, Popper), historical relativity (Kuhn), underdetermination of theory by evidence (Duhem-Quine,
Feyerabend), measuting vs. understanding, and so forth. Prereq: Philosophy 101

Philosophy 208: Philosophy of Language

Language is the basis of communication, thought, and learning; it pervades all aspects of our lives. In the coutse, we shall
reflect on both the philosophical understanding of language and on the relevance of language for philosophy. The relation
of language and thought is one issue, a second being the relation of language and the world (the issue of "meaning" dis-
cussed in connection with the later Wittgenstein in particular). Furthermore, we shall discuss what the analysis of language
can do for philosophical problems outside the philosophy of language (knowledge, existence, what is "good" philosophy?).
Prereq: Philosophy 101

Philosophy 220: History of Ancient Greek Philosophy

The aim of this course is to provide an introduction to the philosophical, scientific, and humanisdc perspectives that
emerged in ancient Greece, in the intellectual debate that Bruno Snell referred to as "The Discovery of the Mind." The
discussion of the origin and ultimate constitution of human life and the cosmos, the role of gods in human affairs, the
kind of knowledge and education one needed to live well, as well as the possibility of gaining such knowledge serves as
thie background to the emergence of these new perspectives on life. The course presents various responses to these ques- -
tons as they were debated in the ancient Greek world by the pre-Socratics, Socrates and Plato, and Aristotle and his suc-
cessors. Prereq: Philosophy 101

Philosophy 235: Artificial Intelligence

think?" The course considers the history of "thinking machines" and the current state of the art. Typical cognitive tasks
performed by machines involve visual perception and recognition, understanding language and translation, diagnosing a
patient, and playing games such as chess. The course asks at what point we may say that machines are intelligent (Turing
Test); what is computation, what is computable, and what is decidable (Chutch-Turing Thesis); whether thought is simply
a kind of computation and the human mind a kind of computer (Classical symbol-manipulating AI vs.
connectionism/neural networks); whether there are aspects of human intelligence that cannot be transformed into algo-
tithms; and the relation between Al and the building of robots and other "autonomous agents." Prereq: Computer
Science 101 or 105, Philosophy 101
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Philosophy 236: Philosophy of Computing

The course will deal with theee main questions: What is computing? Whar could computing do? What should we do with
computing? In the firse section, it will im'{-stjg:ite which processes in the world are comptitational, be th ey analog or digi-
tal. The question "What conld computing do?" deals with the limits of what is computable, both in principle, and given
that the time and space we have are not infinite (complexity), The third question concerns the ethical and social relevance
ol computers, Finally, the existence of computers has produced various kinds of ethical problems, dealing mostly with
aceess to mnformation, eg,, privacy and surveillance ("big brather is wittching"), computer security, hacking and cracking,
The course will be offered sy nultaneously with several other universities in Burope and the US, Prereq: Philosophy 101,
Computer Science 101

Art 120: Art Appreciation: Principles of Design

The purpose of this course is to introduce students to the general principles of design, that is, to the formal elements in
any work of visual art (painting, sculpture, photography, film, contemporary installation art, etc.)). The course will be the-
matic and topical, and will consider examples from all periods of Western and non-Western Art. Included in the formal
course work will be visits to local museums and galleries to examine firsthand arworks lustrating the different principles
studied. May be taken as Humanities/Group A GER

Art History 103: Survey of Western Art

This course offers a historical examination of Western art and architecture from prehistorie times to the modern petiod.
The course examines the development of the major art forms, relationships of artistic styles to social and cultural devel-
opments, and changing interpretations of artistic worth. Of particular interest will be the development of chatacteristical-
ly modern art forms in the post-Renaissance period. May be taken as Humanities/Group A GER

This course offers a study of styles of the modern period, with special emphasis on the work of Manet, the Impressionists,
and the Post-Impressionists who laid the groundwork for the att of the 20th century, There will be a elose look at the social
conditions and meraphysical concepts which led to the rebellion in the arts in the second half of the 19th century. The
styles of Expressionism, Cubism, Abstract Art, Futurism, the Metaphysical School and Surrealism will then be analyzed.
Prereq: Art 120 or Art H istory 103

Art History 202: Late Modern Art

This course covers the petiod from 1940 to the present, examining painting, sculpture, architecture, and allied arts both in
the USA and Europe. Emphasis is placed upon the vatious movements and the plethora of concepts that shaped the artis-
tic fabric of the West since World War II. Preteq: Art 120 or Art History 103

Art History 220: Ancient Greek Art and Architecture

This course surveys Ancient Greek art arid architecture from the Early Iron Age through the Hellenistic petiod. Following
an introduction to the nature of art, its various uses, and approaches to its interpretation, the course will provide a brief
historical background for the major periods in Greek art. Fach petiod will then be examined in detail, with particular atten-
tion to defining stylistic features, and to examining representative works in each of the genres (sculpture, painting, archi-
fecture, minor arts). Prereq: Art 120 or Art History 103



Art History 221: Early Christian and Byzantine Art

This course offers a survey of Early Christian and Byzantine art and architecture. [t covers the periad between the early
4th and 15th centuries, and considers monuments from eastern and western parts of the Byzantine emipite. It comments
on and compares Byzantine creations from Italy and Asia Minor, while concenteating on Byzantine Thessaloniki and other
important Greek centers of Byzantine culture, such as Mount Athos and Mistra. Prereq: Art 120 or Art History 103

Art History 224: Modern Greek Pain ting

This course presents o stirvey of Modern Greek painting starting with the second half of the nineteenth century, when
Greek painting acquired the characteristics of 3 Eurapean form of ardstic expression. It continues with an examination of
Greek painting during the twentieth century. Emphasis is placed upon the artistic movements and various schools formed
during these periods, and upon influences from European and American art and their implications for Greek painting,
Visits to local galleries and museums will provide first-hand contact with works of art being studied.

Prereq: Art 120 or Art History 103

Art History 299: Museum Practicum

This one-credit supplement consists of visits to select museums and sites in and around Thessaloniki, in order to view
important monuments and other artworks dating from archaic and classical Greece. This Practicum may be taken inde-
pendently of Art History 220, Prereq: Art 120 or Art History 103

Art History 312: Renaissance and Baroque Art

This course revolves around the development of major themes in Italian and Northern BEuropean Art from the 15th
through the 17th centuries. All forms of art are analyzed, together with major ideas and theories that shaped the period
throughout Furope. There is a focus on Ttalian and Northern European Masters, with emphasis given to the charactetis-
tic features distinguishing the various schools, Prereq: Art 120 or Art History 103

Music 101: Music Appreciation

This is a course in learning how to listen to music attentively. Students are taught to follow what they hear, to discern mean-
ings, and to reflect upon these. The course also examines the interaction of music with its social, cultural and historical
contexts, and explores what music signifies both to its creators and to its listeners,

May be taken as Humanities/Group A GER

Music 102: History of Western Music
This course explores a vatiety of musical styles and genres in the history of music. It examines a wide range of musical
types, refines students’ listening skills, and considers fundamentals of music theory in analysis and discussion.

Music 120: Traditional and Contemporary Greek Music

This coutse will provide students with an introduction to the historically rich and varied traditions in Greek music. The
principal focus will be on church musie, folkloric song and dance, and contemporary vatiations of "lay" music. Discussion
will also refer to the place of music in ancient Greek society, Knowledge of Greek is helpful but not required.

May be taken as Humanities/Group A GER
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Goals and Objectives

The mission of the Division of Technology & Science is to offer innovative, leading cdge rechnology programs in com-
puter science and academically sound service courses in the areas of Mathematics, Statistics and Science. As computer sci-
ence is a rapidly evolving discipline we continuously adapt pur curticulum and facilities t meet the changing demands of
the computing profession.

The Computer Science programs target (1) students that are interested primarily in computing, (2) students that are inter-
ested in Business with an emphasis in Information Systems (3) students or professionals that are interested to specialize in
certain areas in computer science. In particular the certificite and special programs provide training opportunities for the
wider community.

Courses in the Division are designed to broaden students' perspectives on the role of computer science, mathematics, sta-
tistics and science in the modern wosld, while equipping them with both computer literacy and quantitative skills. A broad
tange of computing courses is offered, the majority having a strong laboratory component with emphasis on application.

"The programs do not concentrate only on the latest tech nologies, which at some point will become outdated, but provide
students with excellent critical skills and systematic thinking that will allow them to become lifelong learners and succeed
in a wide variety of technical and managerial positions. Students are prepared for a successful career in the field of
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‘—‘1-,; Computer Science and its applications and/or additional study in computer science at the graduate level, State of the art
- *“ computer facilities include high-speed servers and over 100 workstations in 6 laboratoics, The Science facilities include
i biology, physics and chemistry laboratories coveting a total area of over 290 m2. All facilities are connected to a high-speed
‘,}5; campus network and are connected to the internet.
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ACADEMIC PROGRAMS

The Division of Technology & Science offers the following programs:

Degree programs

. Bachelor of Science in Computer Science

. Bachelor of Science in Business & Computing
. Minor in Computer Science

. Minor in Multimedia and Web Development

Certificate programs

. Cisco Certified Networking Associate Program (CCNA)
. Cisco Fundamentals of Wireless LANs

e Web Development

. Digital Media

DEGREE PROGRAMS

BACHELOR OF SCIENCE IN COMPUTER SCIENCE

The B.S. degree in Computer Science is carefully designed to provide a modern program, balancing the study of software,
hardware, theory and practice. The curriculum features course sequences in all fundamental areas (Programming,
Databases, Operating Systems and Computer netwotks) as well as courses in other areas of the discipline (digital media,
distributed systems, web development, e-commerce, and attificial intelligence).

The program aims at producing IT professionals equipped with modeling, analytical and problem solving skills; with expo-
sure to and considerable mastery of 2 vatiety of contemporary Information Technologies, programming paradigms and
development environments. The program prepares the students for a successful career in the field of Computer Science
and its applications and/or additional study in computer science at the graduate level. The program develops broadly edu-
cated and competent graduates with multiple cateet and academic options.

Training in research methods and a final year capstone project provide the theoretical and practical framework for success-
ful performance of program graduates in industry or academia.
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Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GER major requirements and have complet-
ed at least 121 credit hours with an overall G.PA of 2.0 or better. According to NEASC Standards; students must com.
plete at least one fourth of their undergraduate program, meluding advanced work in the major or concentration, at the
institution awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the
College for at least during the last two semesters of full time instruction, assuming availabilicy and equivalency of transker-
able courses.

Major Requirements

a. Computer Science Requirements

* Computer Science 105*; . Introduction to Programming I

* Computer Science 106*: Introduction to Programming 11

* Computer Science 107*: Multimedia I

¢ Computer Science 205: Business Data Management

¢ Computer Science 206: Web Development

* Computer Science 207: Multimedia II

* Computer Science 209: 3-D Digital Design 1

¢ Computer Science 215: Data Structures

* Computer Science 306: Advanced Web Development

* Computer Science 310: Computer Architecture

* Computer Science 312: Database Management Systems

* Computer Science 321: Operating Systems

* Computer Science 322: Computer Networks

* Computer Science 325: Distributed Applications

¢ Computer Science 412: Object Oriented Programming

* Computer Science 450: System Analysis and Design

* Computer Science 499: Advanced Progtamming Tools
b. Other Degree Requirements

* Mathematics 101*: Elements of Finite Mathematics

* Mathematics 115*: Calculus

* Statistics 205: Statistics I

* Research 299: Research Methods

c. Electives
Two Computer Science Electives (300-level or above)

d. Research project
All students will be required to complete a research project (6 credits — CS 443 and CS 444)

*Any of the Major courses above marked with an asterisk may also be taken to meet part of the GER.




Suggested Program of Studies

Year One:
Mathematics 101
Computer Science 105
History 120

English 101

Politics 101
Mathematics 115
Computet Science 106
Philosophy 101
English 102

Biology 101, Physics 101, or Ecology 101

Year Two:

Computer Science 107

Computer Science 215

Economics 101

Anthropology 101 ot Sociology 101 or
Psychology 101

Free Elecdve

Computer Science 205

Computer Science 207

English 203

English 120, Art 120, or Music 120
Free Elective

Year Three - semester 1:
Philosophy 203

Computer Science 206
Computer Science 312
Statistics 205

Free Elective

Year Three - semester 2;
Research Methods 299
Computer Science 209
Computer Science 310
Computer Science 321
Computer Science 450

Year Four - semester 1:
Computer Science 306
Computer Science 325
Computer Science 412
Computer Science 443
Computer Science Elective

Year Four - semester 2:
Computer Science 444
Computer Science 499
Computer Science 322
Statistics 305

Computer Science Elective
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BACHELOR OF SCIENCE IN BUSINESS & COMPUTING

The degree in Business & Computing s a hybrid program that provides an excellent blend of Business knowledge and
computing technplogics. The program focuses on fundamental areas of Business {(Management, Marketing, Accounting,
Finance and Economies) and covers a breadth of Information Technologies (electronic office, programming, databases,
multimedia, networking and the web). Graduates of the program will have the skills and training needed to understand
Business functions, to analyze business-user information needs and to design and implement information systems,

The B.S. in Business & Computing prepates the student for a cateer either in the field of Computer Science and its appli-
cations ot in the field of Business. The program develops broadly educated and competent graduates ready to putsue pro-
fessional careers or graduate studies in either Business or Computer Science,

Training in research methods and a final year capstone project provide the theoretical and practical framework for success-
ful performance of program graduates in industry or academia.

Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GER and major requirements and have complet-
ed at least US 121 credit hours with an overall G.PA of 2.0 or better, According to NEASC Standards, students must com-
plete at least one fourth of their undergraduate program, including advanced work in the major ot concentration, at the
institution awarding the degree, As a consequence, all candidates for an ACT degree must have been in residence at the
College for at least during the last two semesters of full time instruction, assumning availability and equivalency of transfet-
able coutses.

Major Requirements

a. Computer Science Requitements

* Computer Science 107: Multimedia I

* Computer Science 205: Business Data Management

¢ Computer Science 206: Web Development

* Computer science 250: E-Commetce

* Computer Science 312: Database Management Systems
* Computer Science 322: Computer Networks

* Computer Science 450: System Analysis and Design

* Computer Science 451: Management Information Systems




b. Business Requirements

* Economics 101; Introductoty Macroeconomics
* Accounting 101: Financial Accounting

* Accounting 102: Managerial Accouating

* Finance 201: Financial Management

* Management 101: Introduction to Management
* Management 210: IHuman Resource Management
* Management 312: Operations Management

* Management 322: Business Strategy I

* Marketing 101: Introduction to Marketing

* Marketing 324: E-Marketing

* Business Administration 240: Principles of Commercial law

c. Other Degree Requirements

* Mathematics 101%*: Elements of Finite Mathematics

* Mathematics 115%: Calculus

* Statistics 205; Statistics I

¢ Computer Science 101 or 105: Introduction to Computing or Introduction to Programming I
* Computer Science 151: Quantitative Computing

* Research 299: Research Methods

d. Electives
Three electives (Computer Science or Business Courses—300-level or above)

e. Research project
All students will be required to complete a research capstone project (3 credits—CS 444)

*Any of the Major courses above marked with an asterisk may also be taken to meet part of the GER.
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Suggested Program of Studies

Year One:
Mathematics 101
Computer Science 105
History 120

English 101

Politics 101
Mathematics 115
Computer Science 151
Philosophy 101
English 102

Biology 101, Physics 101, or Ecology 101

Year Two:
Management 101

Computer Science 206

Economics 101

Accounting 101

English 120, Art 120, or Music 120
English 203

Accounting 102

Marketing 101

Computer Science 107
Anthropology 101 or Sociology 101 or
Psychology 101

Year Three - semester 1:
Philosophy 203
Management 210

Finance 201

Computer Science 205

Free Elective

Year Three - semester 2:
Research Methods 299
Business Administration 240
Statistics 205

Computer Science 312
Computer Science 250

Year Four - semester 1:
Management 322
Computer Science 450
Computer Science 322
Marketing 324

Computer Science/Business Elective

Year Four - semester 2:
Computer Science 444
Computer Science 451
Management 312

Computer Science/Business Elective
Computer Science/Business Elective



Minor in Computer Science

(not available to Computer Science and Business & Computing majors)

The minor in Computer science provides to students, who are completing a bachelor’s degree in another field of study, the
fundamentals in a number of computer science fields. There are two options one focusing in Programming and Darabases
and a second in Programming and Networks. A number of interesting electives are available to students in e-commerce,
artificial intelligence, etc.

. Computer Science 105: Introduction to Programming I

. Computet Science 106: Introduction to Programming I1

. Computer Science 215: Data Structures

. CS 312: Database Management Systems or CS 322 Networking Operating Systems & Administration
. Two Computer Science electives *

¥CS 205 should be included in the place of one of the computer science electives in the case that CS 312 is selected

Minor in Multimedia and Web Development

(not available to CS majots)

The minor in multimedia and web development focuses in the new media. The topics taught include computet animation,
interaciive media production, professional web design and web programming. Students acquire a solid foundation in mul-
timedia and web development software applications and design issues. They work in the areas of web page design, image
design, creation and manipulation, image compositicn, 2-D and 3-D graphics, and audio and video production and inte-
gration.

The students work in state-of-the-art multimedia labs, where they learn how to use software applications from Adobe,
Macromedia and Discreet, ranging from Photoshop to 3DS Max. They produce web sites, interactive CD-ROMs, create 2-
D and 3-D imagery and motion graphics, design sound for multimedia products, and develop skills in nonlinear digital
video editing,

Graduates of this program are pursuing careers in this fascinating and rapidly expanding field, entering the market as media
producers, information architects, interactive and web designers.

. Computer Science 105: Introduction to Programming I
. Computer Science 107: Multimedia I

: Computer Science 206: Web Development

. Computer Science 207: Multimedia IT

. Computer Science 209: 3-D Digital Design I

. Computer Science 306: Advanced Web Development

A



114

CERTIFICATE PROGRAMS

Certificate Program in Cisco Certified Networking Associate Program (CCNA)

ACT is the only regional academy in Northern Greece offering the Cisco Certified Networking Associate program. The
CCNA Program is a two course e-ledarning, web-hased program on the principles and practice of designing, building, and
m:tintuining networks capable of supporting any type of arganization. The academy program combines instructor-led,
online learning with hands-on laboratory exercises where students apply what they learn in elass while working on an actu-
al Loeal Area Network. This program is designed to meet the growing demand for Network specialists, Students who sue-
cessfully complete the program are cligible to earn Cisco Certified Network Ass sciate certification,

1 CS 222: Cisco Networking Fundamentals and Router Configuration corresponds to the Cisco
Networking Academy Semesters 1 and 2.
2. CS 333: Cisco Advanced LAN and WAN design cortesponds to the Cisco Networking Academy

Semesters 3 and 4.
Certificate Program in Fundamentals of Wireless LANs (FWL)

ACT s the only regional academy in Northern Greece offering the Fundamentals of Wireless LANS program, The FWL
program is a 10 weeks program that focuses on the design, planning, implementation, operation arid troubleshooting of
witeless networks, It covers a comprehensive overview of technologies, security, and design best practices. Students who
successfully complete the program are eligible to earn the Cisco Wireless LAN Support Specialist designation.

Certificate Program in Digital Media

The Dipital Media certificate focuses in the new media. The topics taught range from computer animation 1o interactive
media production. Students acquire a solid foundation in multimedia software applications and design issues, They work
in the areas of image design, creation and manipulation, image compositing, 2-D and 3-D graphics; and audio and video
production and integration,

Students work in state-of-the-art multimedia labs, where they learn how to use software applications from Adobe,
Macromedia and Discreet, ranging from Photoshop to 3DS Max. They will ptoduce interactive CD-ROMs, create 2-D and
3- imagery and motion graphics, design sound for multimedia products, and develop skills in nonlinear digital video editing,

1. Computer Science 107: Multimedia T

2. Computer Science 207; Multimedia IT

3. Computer Science 209: 3-D Digital Design I
4. Capstone project
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Certificate Program in Web Development

The Web Development certificate focuses on the design and creation of a professional web site. The topics covered are
scparated into three different categories: Web Design Guidelines, Professional Web Design Software and Web
Programming,

The student is introduced to the larest design techniques for a web site and will geta hands-on expetience of the toals that
professional web designers use. After 2 foundation i Hyper Text Markup Language (1 ITML), the program focuses on
Macromedia’s Web Design software, namely Dreamweaver MY and Flash MX. In the Web Programming section of the
certificare, the students learn how to build dynamic web pages, which is the latest development in the area.

The program ends with a capstone project, where students develop a complere Web Site. Applicatons created d uring the
program can be used as a portfolio for secking a job placement in the field,

1 Computer Science 105: Introduction to Programming I
2. Computer Science 206: Web Development

3. Computer Science 306: Advanced Web Development
4, Capstone project
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TECHNOLOGY AND SCIENCE COURSES

COMPUTER SCIENCE AND MATHEMATICS COURSES

COMPUTER SCIENCE

Computer Science 100: Word Processing

In this non-credit course students acquire accuracy and speed on using the computer - keyboard by learning the "blind typ-
ing method", Students also develop their overall computet literacy by gaining exposure to the Windows operating system,
including basic training in word processing (Word),

Computer Science 101: Introduction to Computing

The course aims at making the student an effective compuier user within the contemporary netwotked environment of
both the office and the Internet. Students learn the usage of modern programs suitable for composition, calculaton and
presentation, as well as the facilities available for communicating and researching through the Internet. The fundamentals
of how the computer and a network of computers work arc discussed in order 1o provide a basic understanding of the
modetn computing environment, May be taken as Computer Science GER,

Computer Science 105: Introduction to Programming I

The course starts by exposing students to modern Information Systems and the basics of Information Technology, as well
as practical exercises on the usage of a computer in the modern, networked environment. Subsequently students are intro-
duced to a modern programming language and are taught the basic elements of programming. Programming topics include
data types, operations, objects, and an introduction to structured programming,

May be taken as Computer Science GER.

Computer Science 106: Introduction to Programming 11

The principal aim of this course is to develop students' problem solving skills with respect to computer programming.
Building upon the foundations of Computer Science 105, the course exposes students to a varicty of programming tasks
as well as to the important control structures required for performing them. Topics include variable scope, control flow,
event programming, programming with classes and debugging techniques.

May be taken as Computer Science GER. Prereq: Computer Science 105

Computer Science 107: Multimedia I

This coutse is an introduction to digital multimedia. All media compotients (digital pictures/graphics, text, animation,
sound and digital video) are introduced and their parameters defined and studied. Software multimiedis development tools
necessary for the creation or eapture of digital media are presented, and students acquire hands-on experience with a pack-
age for each media category. Hardware essential for the capture/ereation of the media is also presented. Multimedia proj-
ect design parameters are examined and applied to a student capstone project.

May be taken as Computer Science GER.




Camputer Science 108: Digital media for audio productions

This is an intoductory course 1o digital audio and computer technigues used to create sounderacks for media productions.
The course is designed to give students a basie background, hands-on experience, and theory in digital audio. For the stu-
dent to become familiar with the practical and technical concerns of digital audio production, this class will be similar (o
a studio art class. Students will get their hands 'dirty' by gathering, manipulating, and recombining music's raw material:
sound. Digital audio systems, recording, editing, sound transformations, effects, DSP, and mastering, will be discussed in
the process of creating the final project

Computer Science 151: Quantitative Computing

The course aims at decpening student quantitative skills by interrelatng mathematical modeling and spreadsheet implemen-
tation. Students are presented real-world problems encountered in the modern enterprise, with emphasis on spreadsheet
computing and are taught both the mathematical background and the necessary structures for tackling the problem with
spreadsheets. Emphasis is pliced on mutial translation of mathematical model and spreadsheet implementation. Focus is
on Business Planning and topics are drawn from Microeconomics, Finance, Marketing, Managerial and Financial
Accounting. Mathematical topics covered include: Real numbers and their computer implementation, polynomial, expo-
nential and logarithmic functions, mattices, linear programming and optimization, recursive models, discrete approxima-
tion of the detivative and integral. May be taken as Computer Science GER. Prereq: Computer Science 101 or 105,
Math 101

Computer Science 201: Business Computing

The course aims at presenting Business majors with the basic computing structures needed to support 4 cotnpany's man-
agement. Students will be exposed to data tables from a vatiety of business activities as well as the database techniques nec-
essary to model and effectively process these data for the putposes of company assessment and planning Examples of
applications residing in the WWW will be presented, analyzed and subsequently implemented by students with the data-
base medium used in the course. Prereq: Computer Science 151

Computer Science 205: Business Data Management

This course deals with numerous forms of business data employed in monitoring business operations, and covers table
design and handling dara using a popular database program. Topics include Business Data Modeling and Design, Activities
Monitoring, Data Analysis, and Company Assessment, This course, based on Relational Data Modeling, teaches students
how to build small business applications with tools for managing Relational Databases. Prereq: Computer Science 105

Computer Science 206: Web Development

This course is designed for students who have o good knowledge of computer systems and familiatity with the World Wide
Web. Tt provides an introduction to development for the Internet. The course involves the creation of both static and
dynamic or interactive web pages using a range of tools from basic text editors, through HTML specific tools as well as a
web development tool. Topies covered include Web page design issues, basic understanding of Web authoring and site
management, HTML, Web development using specialized tools, and fundamentals of animation software,

Prereq. Computer Science 101 or 105
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Computer Science 207: Multimedia II

This course is the continuation of CS107. Advanced editing techniques of digital images and digital video will be present-
ed, studied and practiced. Basic animation techniques (using Macromedia Flash) will be presented, studied and practiced.
Students will acquire further skills on capture hardware (Photo, Video, Audio). Individual student capstone projects on
Video and animation will be assigned at the end of the course. Prereq: Computer Sciencel07 or permission of instructor

Computer Science 209: 3-D Digital Design I

The focus of this course is the introduction to the 3D workspace, creation tools, and the basics of 3D design. Including
modeling 3D geometry, creating material textures and lighting, and tendering output to animation and still image formars.
3D animation techniques will also be presented, studied and practiced. The concepts and interrelationships of developing
a story and character from premise to production will be presented, studied and implemented by students on a final cap-
stone project. Students will acquire hands-on experience using 3ds max and will build on their 2D skills with the use of
Photoshop as an aid in the creation of texture maps. Prereq: Computer Science 107

Computer Science 211: Fundamentals of Wireless LANs

Fundamentals of Wireless LANs is an introductory course that will focus on the design, planning, implementation, oper-
ation and troubleshooting of wircless networks. It covers a comprehensive overview of technologies, security, and design
best practices with particular emphasis on hands-on skills in the following arcas: Wireless LAN setup & troubleshooting,
802.11a & 802.11b technologies, products and solutions, Site Surveys, Resilient WLAN design, installation and confipura-
tion, WLAN Sccurity - B02.1x, EAP, LEAP, WEP, 8S1D, Vendot interoperability strategies and Wircless bridping.
Prereq: Permission of Instructor

Computer Science 215: Data Structures

This course provides an introduction to modeli ng with data structures, and considets principles of structured and object-
oriented programming as well as introducing algorithms used for data structures. Topics include Object Class Hierarchies,
Procedural Programming with Objects, Management of Data Structures, Introduction to Modeling and Simulation, and
Object Class Programming, Prereq: Computer Science 106

Computer Science 222: Cisco Networking Fundamentals and Router Configuration

This course offets an introduction to computer systems and networking fundamentals based on the OSI network model
and industry standards. The first part teaches the fundamentals of network design and the installation of cabling. Topics
covered are network topologies, IP addressing, including subnet masks, networking components, and basic network design.
In the second part of the course, students begin simple router configuration exercises and are introduced to LAN switch-
ing. "Topics covered are routing theory and router technologies, router configuration, routed and routing protocols.
Prereq. Computer Science 101 or 105 or permission by instructor

Computer Science/ Philosophy 235: Artificial Intelligence

This introduction to the subject of Artificial Intelligence (AI) will have as its central subject the question "Can machines
think?" The course considers the history of " thinking machines” and the current state of the art. Typical cognitive tasks
performed by machines involve visual perception and recognition, understanding language and translation, diagnosing a
patient, and playing games such as chess. The course asks at what point we may say that machines are intelligent (Ti uring
Test); what is computation, what is computable, and what is decidable (Church-Turing Thesis); whether thought is simiply
a kind of computation and the human mind a kind of computer (Classical  symbol-manipulating Al vs.
connectionism/neural networks); whether there are aspects of human intelligence that cannot be transformed into algo-
tithms; and the relation between AI and the building of robots and other "autonomous agents." Prereq: Computer
Science 101 or 105, Philosophy 101




Computer Science 231: Discrete Mathematics & Applications

This course focuses on discrete mathematics and their applhcations. Students will be introduced o mathematical reasoning
and recursive algorithms, w combinatorial analysis with an emphasis on counting and exclusions and inclusion techniques.
Students will also be exposed to Boolean Algebra with an application in circuit design and to the theory of graphs, trees
and finite state machines and their application in software engineering: The course will be project based, Prereq: Math
101, Computer Science 105

Computer Science/Marketing 250: E-commerce

This course provides students with a broad understanding of the electronic commerce domain. It introduces aspects of e-
commetce, and students gain insight into technical, business, legal and policy issucs. On completion of the course busi-
ness students will be able to understand what e-commerce is and how to exploit an e-commerce strategy in an organiza-
tion. Students will be ready to comprehend the e-commetce domain and apply it technically.

Prereq: Computer Science 101 or 105

Computer Science 306: Advanced Web Development

This course builds on the skills and knowledge about creating and publishing Web pages and sites taught in CS 206. It also
introduces students to advanced Web development areas, required for students interested in pursuing a career in web site
design. Material to be covered includes Advanced Web Design and Animation features, Web site management, Browser
Issues, Cascading Style Sheets (CSS), applying the Common Gatewsy Interface (CGI), dynamic HTML, and emerging Web
standards. Prereq: Computer Science 105 & 206

Computer Science 309: 3-D Digital Design I1

This Course will build on the existing cs209 course and serve as 2 more in-depth study of 3d digital design in practice and
theory. This course will continue development from ¢s209 topics, and the following intermediate to advanced topics which
are beyond the scope of ¢s209, will be presented, studied and practiced. This includes, Nurbs and Patch surface modeling,
advanced Material, Mapping and Lighting techniques and more advanced Rendering methods. Advanced character anima-
tion tools will also be covered including Character studio and Max’s character animation tools, It will also cover Dynamic
simulations using Reactor and introduces max scripting. Prereq: Computer Science 209

Computer Science 310: Computer Architecture

The course starts from the basics of digital electronics and gradually builds up ta the design of a complete computer sys-
tem. The major topics covered are: Fundamentals: An introduction to digital electronics, building from simple logic gates
into flip-flops, registers, multiplexors etc, Basics of Computer Architecture: Buses, memory, data representation, arithmetic
operations. Control: Data path layout, parallelism in the processor, basics of pipelines. Instruction set design: Designing a
processor to execute programs. Interfacing to the outside world: Analogue and digital devices, synchronous and asynchro-
nous protocols, interrupts, communication with other computers. Improving usability and performance: Protection, cache
memory and memory hierarchies. Prereq: Computer Science 105

Computer Science 312: Database Management Systems

This course offers a systermatic coverage of modern Database Computing theory and technology. Topics include Relational
Algebra, Data Modeling, Database Design, Concurrency and Locking, Client-Server Database Management Systems,
Interface Design, trends in Database Systems, combination of Object Ogented Modeling, and Relational Databases. The
course is based on a modern client design tool and requires Event-Driven Programming. Preteq: Computer Science 205




Computer Science 321: Operating Systems

This course introduces students to the principles of operating system design and to the prevailing rechniques for their
implementation. Three concrete examples of operating systems are used to illustrate how principles and techniques are
deployed in practice. The major topics covered are: Processes: Purpose of the OS, Entities and Functions, Process
Management, Creation / Scheduling / Termination, Communication/ Synchronization, The OS Kernel. Memory Systems:
Hierarchical Organization, Contiguous storage allocation, Single- and multi- programming, Static and Dynamic partition-
ing, Segmentation, Paging, File Systems: Directory organization, File types and file organization, Consistency and efficien-
cy (e.g in a network). Case Studies: Windows, Linus, Unix. Prereq: Computer Science 105

Computer Science 322: Network Operating Systems and Administration

This course combines theory of operating systems and networks and their application to modern network management.
Topics include multitasking, network file systems, client-server architectures, concurrency, and network administration.
Prereq: Computer Science 215

Computer Science 325: Distributed Applications

This course examines in detail the software and hardware technologies prevalent in the Internet and provides an introduc-
tion to the principles and methods for creating distributed on-line client/server applications that are the basis for electron-
ic commerce as it is conducted over the Internet. Methods and tools sach as T I'TML, the Common Gateway Interface, Java,
JavaScript, Active Server Pages, and database connectivity tools are presented. Coverage is also given to emerging standards
for information exchange, encryption and validation. Prereq: Computer Science 312

Computer Science 333: Cisco Advanced LAN and WAN Design

In the first part of this course, students learn to configure routers and switches and use network management techniques
to find and fix network problems. Topics covered include advanced router configuration, LAN switching theory, and
VLANs. There is significant emphasis on project-based learning, In the second part of the course, concepts and methods
involved in wide area networking (WAN) design and implementation are introduced. Topics include WAN theory and
design, WAN technology, PPP, Frame Relay, and ISDN, Numerous topics and issues are covered through the use of thread-
ed case studies. By the end of this course, students complete advanced projects in network design and management.
Successful completion of this course prepares students for the Gisco Certified Nerworking Associate test (CCNA).
Prereq: Computer Science 222

Computer Science 412: Object Oriented Programming

The course provides a systematic coverage of Object Oriented Modeling and Applications, Topics include Object Models,
Object Class Design, Inheritance and Polymorphism, Software Reuse with Classes, A pplication Modeling, Simulation with
Object Classes, and Business Process Modeling with Objects, Prereq: Computer Science 215, 312

Computer Science 422: Advanced Database Systems

This course focuses on creating and manipulating databases using SGL and PL/SQL programming languages for oracle
databases. Advanced query capabilities and procedural constructs are described using SQL and PL/SQL. The theoretical
foundation for using these capabilities is presented. Performance issues are discussed including indexing, key definitions,
and data constraints. The role of application development in ease of use, query optimization, and system performance is
discussed. Prereq: Computer Science 312
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CS 443 — CS 444: Capstone Project

This is a set of linked courses to be taken in sequence over the course of the senior yvear. The course aims to give students
the opportunity to work in a guided but independent fashion to explore a substantial problem in depth, making practical
use of principles, techniques and methodologies acquired elsewhere in the program of studies. It also aims to give experi-
ence of carrying out a large piece of individual work and in producing a final project report. It has two distinct phases: the
preparatory phase focusing on literature review, assessment of Technologies and Project Specification and the implemen-
tation phase focusing on project design, development, documentation and presentation. Prereq: Permission from Chair

Computer Science 450: System Analysis and Design

This coutse introduces students to the role of modern systems analysis and design and the tools used to huild successful
information systems in the context of an organization. Students are introduced to information system development frame-
works and methodologies and learn to use data, process and network modeling tools, and system design tools. The roles
of prototyping and user interface design, software design and system implementation and testing are also considered. The
course concludes with an approach to the process of system support and maintenance.

Prereq: Computer Science 201 or 205

Computer Science 451: Management Information Systems

This course introduces students to the role of management information systems in the context of the modern business
organization. The role of information systems specialists is also introduced and differentiated from that of the organiza-
tion’s management. Using an approach to business problem solving using information systems, students will be introduced
to the role of MIS in everyday operations and transactions and the way modern MIS redesign operational procedures. The
role of the central database system is highlighted and the role of computer networks and communication systems in the
global dispersion of business operations is also introduced. The course continues with the role of MIS in decision-mak-
ing and examines decision support systems and expert systems. Students are also introduced to artificial intelligence and
its role in MIS. The course concludes with the role of MIS in strategic decisions by top management and the ways in which
competitive advantage can be achieved-through the use of various information systems: Prereq: Computer Science 201
or 205, Management 101

Computer Science 499: Advanced Programming Tools

This course is a complete introduction to .NET and object-oriented programming. This course will help students build a
solid foundation in .NET, and show how to apply these skills by using numerous examples. Learning .NET introduces fun-
damentals like Visual Studio .NET, a tool set for building Windows and Web applications. Students learn about the syntax
and structure of the Visual Basic NET language, including operators, classes and interfaces, structures, arrays, threads, con-
sole, passing parameters, sessions, cookies and manipulating all type of strings. Students will also be asked to develop vat-
ious kinds of applications—-including those that work with databases (ADO)--and web setvices (ASPX) and making use of
XML. Finally the course focuses on how to build installable applications using the Setup platform of NET to create .MSI
self installed applications. Preteq: Computer Science 412 or Permission of instructor
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MATHEMATICS

Mathematics 100: Mathematics for Decision-Making

An introduction to selected areas of mathematics in familiar settings with the objective of developing students' conceptu-
al and problem solving skills. The coutse includes a study of mathematical concepts selected from graph theory, planning
and scheduling techniques, statistics, probability, game theory, growth patterns, coding information, voting systems and
apportionment. May be taken as a Math and Statistics GER.

Mathematics 101: Elements of Finite Mathematics

This course places an emphasis on the rale of funcrions (coordinate systems, properties, graphs and applications of poly-
nomial, rational, logarithmic and exponential lunctions), solving systems of linear equations, matrix operations, mathemat-
ics of finance, and introductory counting techniques. May be taken as a Math and Statistics GER.

Mathematics 115: Calculus

This course covets: rate of change and introduction of the derivative for functions of one variable; applications of the
derivative to graphing one-variable functions and to optimization problems; introduction of functions of several variables
and partial derivatives; problems of unconstrained and constrained multivariable optimization; applications of differential
equations; integtation of functions of one variable and applications, and advanced methods of optimization. Emphasis is
placed on applications and problem solving through conventional and computer methods.

May be taken as a Math and Statistics GER. Prereq: Math 101

STATISTICS

Statistics 105: Social Statistics

This course aims to introduce social science students to the ubiquitous nature of quantitative thinking and to provide them
with essential statistical and empirical reasoning skills. Students are presented with the basic statistical tools necessary to
proceed to serious and effective research, introduced to the basic concepts and methods of deseriptive and inferential sta-
tistics, and familiarized with the special state of mind needed o read, understand and interpret vartous statistical teports
and analyses. Emphasis is given to a working 1mm\ricdgf. of statistics, problem solving, and interpretation by conventional
and computer methods with working examples from a number of related disciplines. Topics covered include summary and
dispersion measures, graphs and tables, correlation analysis, and hypothesis testing. Prereq: Computer Science 101,
Mathematics 100 or 101

Statistics 205: Statistics I

This course introduces students to basic statistical concepts and techniques. Each technique s illustrated by examples,
which help students to understand not only how the statistical techniques are used, but also why decision-makers need to
use them. Topics covered include Frequency Distributions, Statistical Descriptions, Introduction to Probability Theory,
Discrete Probability Distributions, Continucus Probability Distributions, Sampling and Sampling Distributions. Emphasis
is given to problem solving with the use of statistical sofrware.

May be taken as a Math and Statistics GER. Prereq: Computer Science 101, Math 101

Statistics 305: Statistics II

Continuing from Statistics 205, this course focuses on Interval Estimation, Hypothesis Testing, Statistical Inference about
Means and Proportions with Two Populations, Inferences about Population Variances, Analysis of Variance and
Experimental Design, Simple Linear Regression and Cotrelation, Index Numbers, and Non-parametric Methods.
Emphasis is given to problem solving with the use of statistical software. Prereq: Stat 205




NATURAL AND PHYSICAL SCIENCE COURSES

Biology 101: Introduction to Biology

This course introduces the basic principles of modern biology, the framework within which new discoveries are interpret-
ed and the telatdons among various branches of biological research. Emphasis is given to mammalian - particulatly to
human - biology, the genetic revolution, the eukaryotic cell, and multicellular systems. Laboratory included.

May be taken as a Natural and Physical Science GER.

Chemistry 101: General Chemistry

Designed for non-science majors, this course presents the basic principles of modern Chemistry within the framework of
the modern wotld and the processes involved in technological developments. Information is first presented at the submi-
croscopic level of electrons, atoms, and molecules to show how subtle events at this level may be propagated upward to
affect organisms, societies, and entire ecosystems. Acids, bases, and their equilibria are treated as basic proton/ electron
transfer reactions related to organic and inorganic matter. Laboratory included.

May be taken as a Natural and Physical Science GER.

Ecology 110: Ecological Principles

The goal of the course is to introduce students to general ecology. It focuses on major ecological concepts in otder to pro-
vide students with a robust framework of the discipline upon which they can build. Each discussion is organized around
two ot four major concepts to present the student with a manageable and memorable synthesis of the lecture and it is sup-
potted by case histories that provide evidence for the concept and introduce students to the research approaches used in
the vatious areas of ecology. Special emphasis to local environmental problems countties face and the approaches they use
in solving these problems. Laboratory included. May be taken as a Natural and Physical Science GER.

Physics 101: Physics in Everyday Life

This coutse is designed to introduce non-science majots to fundamental concepts (theoretical and experimental) in physics
and how they are applied in the modern world. Topics of study include mechanics of particles, temperature and heat, and
electricity and magnetism as well as their relation to technological achievements of our times in the fields of transporta-
don, energy (production and conversion), and information technologies (telecommunications and computers). Laboratory
included. May be taken as a Natural and Physical Science GER.

Physiology 101: Introduction to Physiology

This coutse is designed to assist the student in undetstanding how the individual functions of the cells, organs, and organ
systems integrate into a functional whole, the human body. The primary objective of the course is to bridge the gap
between the many introductory topics in physiology covered in part by courses in biology, chemistry, and psychology.
Among the subjects covered are cell physiology, the circulatory system, metabolism and the physiological bases for weight
control, endocrinology, the muscular system and muscle physiology, the nervous system, and sports physiology. The lab
section provides students with an opportunity to apply their knowledge of physiology to practical, real-life situations.
Laboratoty included. May be taken as a Natural and Physical Science GER.
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BOARD OF TRUSTEES

The American College of Thessaloniki is governed b

y a Board of Trustees with headquarters in Boston, Massachusetts.

Approximately half of the Trustees reside in the New England region while other areas of the United States are well rep-

resented, and an important cohort of Greek Trustees is fo
office in Boston to conduct fund-raising and otherwise se

John H. Clymet, Chairman
Peter Sutton Allen, PhD
Lambros Anagnostopoulos
George Antoniadis

Peter Apostolides

Angelos V. Billis

George S. Bissell

John Brademas

Catroll W. Brewster, PhD
Roger L. Clifton

Stavros Constantinidis, PhD
Angelyn Konugres Coupounas, PhD
Eleni Dalakoura

Demetri Demettiades
Robert L. DeNormandie
Peter Doukas

Albert H: Elfner, IIT
Leonidas Evangelidis

Jack Florentin

Nicholas G. Galakatos, PhD
William P. Galatis

Betty C. Georgaklis

Serge B. Hadji-Mihaloglou, Esq.

Richard L. Jackson,

President of Anatolia College/ ACT

Bradford Johnson
Antonis Kamaras

Elias Kulukundis

Helen Lindsay

Anestis Logothetis, PhD

Nestor M. Nicholas, Esq.

Natalia Orfanos
Angelos Papaioannou
John Pappajohn
Harriet Pearson
Chatles E. Porter
John G. Proakis
Chatles Raphael

Chris Tomaras
Kyriakos Tsakopoulos
Symeon G. Tsomokos

und in both Thessaloniki and Athens. The Trustees maintain an
tve the College.

Olympia Tziampiri, PhD
Robert W, Uek

Theofanis Varvoglis, PhD
Argyris Vasiliou

Christine Warnke

Honorary and Emeritus Trustees

Gilbert Bowen

Theodore Couloumbis
Archbishop Demettios
William J. Drakos

Hon. Michael S. Dukakis
Wallace F. Forbes

Elias P. Gyftopoulos, PhD
Julian E Haynes, PhD
David B. Ingram

John K. Jessup, Jr., EdD
Alexander Matthews, M.D.
Hon. Nicholas C, Petris
Hon. Eugene T. Rossides
Pauline Toumpouras
Dimitri C. Zannas, Esq.
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Office / Division Name Location Phone No. e-mail

(2310+No,) name@act.edu
ACADEMIC & STUDENT AFFAIRS

‘ : NBuJIdmg.Gt:\ound Flobr T

Assistant Dean of Academic & Student Affairs Dr. Archontis Pantsios New Building, Ground Floor 398228 apantsio
and International Programs
Stully Abroad Coordinaso \ Ms Katherine Diedrick || | New Building, Grouad Flgor 398205 - diedrick ©

Administrative Assistant to the Asslstant Dcan of © Ms. Elena (_,haralambldes New Building, Ground Floor 398202 elenacha
Academic & Student Affairs and Internadonal Pmbmms

ISTUTWIPE

“Goordinator of Athlétics & Studert Activities Mz Stepdnl Parterhign . New Building, Ground Floor ' 398242 stepan

Head Registrar Ms. Antigoni Vlachopoulou New Building, Ground Floor 398207 actreg s

Admisistrative Assistant to the Registar ' ‘Ms fheodora Zafiion - New Building, Ground Floor 398204 -actreg - g

Library Director Ms. Karen Bohrer Bissell Library, Ground Floor 398391 kbohrer (-F

Administrative Assistant to, the Library Difector Ms. Liza Vachtsevanou " Bissell Library, Ground Floor 398392 liza ’5 y

Business Liaison & Career Services Officer Ms. Elena Charalambides  New Building, Ground Floor 398202 elenacha b
oy

FACULTY AFFAIRS/DIVISION CHAIRS/AREA COORDINATORS -f';;'
Dean of Faculty Dr. Panayiotis Vlachos Bissell Library, Ground Floor 398383 pvla g
Business Chair & MBA Director Dr. Nikolaos Kourkoumelis Bissell Library, Lower Level 398386 nikolaos =
Business Programs Coordinator M. Vassilis Blatsas New Building, 1st Floor 398206 bblat o
Humanities & Social Sciences Chair Dr. David Wisner New Building, 1st Floor 398227 drd Q
English Language & Literature Coordinator Drt. Eleni Godi New Building, st Floor 398223 egodi

Technology & Science Chair Dr. Panayiotis Vlachos Bissell Library, Lower Level ~ 398383 pvla

Administrative Assistant to the Business Division Ms. Eleni Montiadou Bissell Library, Lower Level ~ 398265 hmont




Office / Division Name Location Phane No e-mail

ADMINISTRATIVE OFFICES I

President Mr. Richatd L. Jackson Stephens Hall, 1st Floor 398204 rjackson
Administrative Assistant to the President Ms. Theodora Sgouridou Stephens Hall, 1st Floor 398204  doras
Executive Vice President & Chief Operations Dr. Panayiotis Kanellis Stephens Hall, 1st Floor 398326  kanellis
Uff icer

398306 epig”

398246 vickys
> _-_3_98214, ~ptloros -

Cootdmator for Institutional Advanccment Mr. Toannis Tsorbatzoglou Stephcns Hall, 2nd Floor 398260  yatso
; 45 Marla Tseke Ji.: Stephens Hall, Grolind Floor 398236 mtsekou
Stephens Hall, Ground Floor 398203  korina

Disector for Buropean Developmet

Development Officer
“Director of Matketing - : 0s - Stephesis Hall, 15t Floor 398315 theodore.
Coordinator of Electronic Marketing Programs Ms. Elena Kostovska Stephens Hall, 1st Floor 398252 elenakos
and Literature
e ‘Director of Receuitmient - F < L TR M&E&Kﬂmtﬂmmou X i Bissell Libraty, 1st Flobr 398238 elli
' \ Director of Admissions Ms. Roula Lebetli Bissell Library, 1st Floor 398239  admissions
O Recruiunent Officer _ M. ‘larek Kouatly Bissell Library, 1st Floor 398398  tarek
3 ITS Manager, Network /System Administratot Mr. Christos Kalouptsoglou  Stephens Hall, Basement 398333 chris
él Director of Public Relations . Ms! Rea Samara - Stephens Hall, 20d Floor 398327 reasam
ACT Alumni and Public Relations Officer Ms. Lena Katsarika Stephens Hall, 2nd Floor 398220  lekat

"U Ditector of Scholarships & Gifts Ms. Hipgenia Sougaraki ‘Stephens Hall, Ground Floor 398249  ics
ﬁ Media Reladons & Website Officer Ms. Lena Markoudi Stephens Hall, 1st Floor 398315 elmar

Receptionist Mz Vassilis Loukidis New Building, Ground Floor 398216  vloukid
School Doctor Dr. Katerina Ioannou White House 398359  kation
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* Under currently proposed Greek law,

ACT is a qualified provider of postsecondary education.




