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ACT STATEMENT OF ACCREDITATION

The American College of Thessaloniki, a division of Anatolia College in Thessaloniki, Greece, is accredited
by the New England Association of Schools and Colleges, Inc., through its Commission on Institutions of
Higher Education.

Accreditation of an institution of higher education by the New England Association indicates that it meets ot
exceeds criteria for the assessment of institutional quality petiodically applied through a peer teview process.
An accredited college or university is one which has available the necessaty resources to achieve its stated
putposes through appropriate educational programs, is substantially doing so, and gives reasonable evidence
that it will continue to do so in the foreseeable future. Institutional integrity is also addressed through accred-
itation.

Accreditation by the New England Association is not partial but applies to the institution as a whole. As such,
it is not a guarantee of evety course ot progtam offered, or the competence of individual graduates. Rather,
it provides reasonable assurance-abeut the quality of opportunities available to students who-attend “thie inStHiHGH,
Inquities regarding the accreditation status by the New England Association should be directed to the admin-
istrative staff of the institution. Individuals may also contact:

Commission on Institutions of Higher Education
New England Association of Schools and Colleges
209 Butlington Road

Bedford, MA 01730-1433

(617) 271-0022

e-mail: cihe@neasc.org

Institutional Memberships
The American College of Thessaloniki holds institutional membership in the following organizations:
1. Association of American Colleges of Greece (AACG)
2. Association of American International Colleges and Univesities (AAICU)
3. The Institute of Intetnational Education (IIE)
4. American International Consortium of Academic Libraries (AMICAL)
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UNDERGRADUATE DEGREE PROGRAMS

‘_fall 2007

Flnal Examlations . January 17-23 (Th W)

iy Absropd studenls: As Fall LS, Study Abroad students need to return to thair home institutions for the Spring
they fired to lete the Fall term following the Winter Break. The earfiest departure date is December 15, by rn-t!ns
arTangements Mth r.mo s Imstructors for warly final exams and submibsstan of term pipers and A course i
fulfilled befure a grade b submilted, Any departure *before* December 15 for sarous pervonal or family reasons must rocuhw th-pﬁx
officlal approval of the Director of Academic & Student Affalrs and must be documented acordingly.)

= _Sprin.c 2008

Summer Session 2008

Placement Evaluations for 2008-2009 Academic Year:
July 1 (Tu) - September 23 (Tu)




First Day of Classes October 1 (Ma}

October 29 (Moj

November 19 23 (Mo-Fr) .

Final Examinatlon - November 26 - December 1 (Mo-Sa)

First Day of Classes ) eember 3 (Mo)

Spring 2008

First Day of Classes
-

March 25 rnu

April 2-5 (We—Sa)

First Day of Classes - April 14 (Mo)

Classes Resume

Flnal Examlnatlons

Hirtegrated Case stiidy Dle”

HMakeup classes for holtdays will be conducted during the next scheduled break week.




ACADEMIC & STUDENT AFFAIRS
AND INTERNATIONAL PROGRAMS

OFFICE OF ACADEMIC & STUDENT AFFAIRS

AND INTERNATIONAL PROGRAMS

Assistant Dean of Academic & Student Affairs and International Programs
Dr. Archontis L. Pantsios

New Building, Ground Floor

2310 398-228

Email: apantsio@act.edu

“The Office of Academmic & Student Affairs and International Programs oversees and coordinates all aspects of academic & co curricua
life at ACT. The Office aims to foster intellectual, emotional and physical growth and Jeadership potential in an environ-
ment that suports and challenges the student population. The College’s size and commitment to personal attention allows
faculty advisors and Student Affairs staff to engage students in variety of student clubs and academic societics, leader-
ship deveopment and community service opportunities, athletics, and recteational sports.

All issues relating to academic & student affairs / policies are clearly defined and detailed in the ACT Student Handbook.
It is intended to address some of the common questions and concerns relating to academic and student life.

Study Abroad OPPortumtles Director of US Enrollment
US Students Coming to ACT Ms. Christa Ayoub

Anatolia College Trustees Office
study Abroad Coordinator 130 Bowdoin Str., Suite 1201-1202
Ms. Efi Antonakopotlou Boston, MA 02108
New Bilding, Ground Floor (877) 524-7301 toll free (in US)
2310-398-205 (617) 742-7992 (US Office)
Email: antonefi@act.edu Email; abroad@act.edu

The Study Abroad Program at ACT hias been growing in the past few years with approximatcly 70-80 students now com-
ing 1o ACT from the US each semester. The Office of Academic & Student Affairs and International Programs is respon-
sible for the Study Abroad Program at ACT (for US students studying at ACT). All study abroad students are bound to
the rules and regulations of the Handbook and the Catalog of Study.

The ACT study abroad program includes a three-day comprehensive study abroad orientation, an organized weekend cul-
tural excursion in Atheas, (wice-monthly meetings and an exit evaluation,

Study-abroad students are fully integrated into ACT's tegular courses and programs during their semestes (0 year) on cam-
pus. In addition to Modern Greek (which all study-abroad students not fluent in the language ate strongly advised 1o take),
students are free 1o enroll in any other regularly-scheduled courses they wish in ordet to fulfill either elective or major
requirements at theit home institution.

Students should address the Office of Academic & Stdent Affairs and International Programs for further information.
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Study Abroad Information Office
ACT Students Studying in the US

ACT Students Studying in the US

ACT has signed a number of study abroad and exchange agreements with colleges and universities that enable students to
spend 4 semester {or, in some cases, an academic year) studying in the US. Through these study abroad and exchange
agreements, ACT students may spend a semester, normally i their second of third year of study, at a college in the US,
and upon return to ACT receive full transfer credit for all courses successfully completed while abroad. Agreements with
partner schools allow ACT students to enroll at collaborating institutions for a semester while continuing to pay ACT
tuition and fees, or take advantage of 2 + 2 programs with selected US institutions in the fields of English and Psychology,
whereby ACT students transfer to the US and complete their last two years of study receiving a degree from a US institu-
tion.

For furthet information, ACT students interested may address the Office of Academic & Student Affairs and International

Programs.

FINANCIAL POLICIES

Campus Director of Financial & Accounting Services
Mr. Vassilis Patsilaras

Stephens Hall, Ground Floor

2310 398-214

Email: patsilar@act.edu

All issues relating to financial policies / administration are clearly defined in the ACT Student Handbook. Following is a
synopsis of the financial aid policy and the eligibility criteria applicable for interested students.

Financial Aid

(I) Need Based Aid

A limited number of financial aid grants are awarded yearly to ACT students on 2 combined basis of financial need and
academic performance, with need being the foremost consideration. The Financial Aid Committees meet as needed dut-
ing the academic year. Its members review the financial aid application form and supporting documentation submitted by
cach candidate and then make an attempt to interview all applicants deemed to qualify for aid. Aid awards are announced
to candidates immediately following the Committees’ decisions.

BT TN
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ELIGIBILITY CRITERIA

For entering students from Greek high schools:

* 2 high school leaving grade of at least 14 (applicants with averages below 14 will be considered on a case-by-case basis)
* a passing grade on the ACT English Placement Evaluation or the equivalent

* annual family income not in excess of 22,000 EURO for a family of four

For entering students from non-Greek high schools:

* a minimum school leaving grade of B+ or its equivalent

* 2 passing grade on the ACT English Placement Evaluation or the equivalent
* demonstrable financial need

For transfer students:
¢ 2 cumulative minimum GPA of 3.0
« demonstrable financial need

For continuing students:
* a substantial adverse change in family’s financial condition
* a cumulative minimum GPA of 3.0

Financial aid to continuing students is normally renewed annually, pending availability of funds, providing that the récipi-
ent maintains 2 minimum GPA of 2.67 in each semester and continues to demonstrate finaacial need. Interviews by the
Financial Aid Committees for continuing recipients will be carried out when a student claims a substasitial adverse change
in his/her financial status by filling out the relevant form, or at the request of the comtnitte¢ itself.

(1) Merit Aid

The Philosophy Behind Merit Aid

ACT sttives to-be not only-the 1st-choice, but -also an-affordable-choice for the-education-of - youth from-Greece; the
Balkans and beyond. To that end, the university awards “merit aid” to a substantial number of students in each entering
class. Metit aid awards recognize and reward a student’s academic accomplishments and potential. They are strictly designed

to provide the means and opportunity for students that are academically strong and otherwise qualified to afford the high
quality college education available at ACT.

Guidelines and Requitemients

Merit aid awatds cover up to ‘80% of annual tuition feaching up to €5,500 for the academic year 2007/08. Awards may
involve wotk-study assignmenits ranging up to 20 hours per week while the student is enrolled in a degree seeking program.
All admitted students are automatically considered fot such awards on the basis of the sttength of the candidate's applica-
tion for admission. There are no additional forms or applications to submit.




Merit aid awards are not based on financial need. To be considered for a merit awatd, candidates must meet minimum aca-
demic requitements that vary depending on the applicant’s countty of origin and its secondary education evaluation/grad-
ing scheme. The table below shows the minimum requirements and the correspondent awards for the academic year
2007/08:

. Greece  Albania JEYROM - | Bulgaria ©USA
19 (20) 9 (10) 4.5 (5) 5.5 (6) 3.8(4)
17.5 8.5 4.25 5 3.6
16 8 4 4.75 34
14 7.5 3.75 4.5 3.2

*f a country of otigin is not listed, please contact ACT's enrollment management office.

*Since in some cases, the grades shown above are cumulative averages (e.g. in FYROM it is the average of the 4 years of
high school) while in others they are simply the average grade for the candidate's last high school year, it is advisable to
contact ACT's enrollment management office to obtain details. Note that for Greece, the grades indicated are the "Bafpog
npdoPaonc”.

Merit aid awatds are only available to incoming Freshmen (1st year students) who enroll on a full time basis (minimum 15
semester credits) beginning with the 2007/08 academic yeat.

The minimum requitements to qualify for each award level as well as the aid corresponding to each award level and the
number of awards available ate set annually at the beginning of each calendar year for the upcoming academic year
(Jan '07 for the '07/'08 academic yeat).

It is important to clatify that putely academic performance only qualifies students for the minimum aid associat-
ed with an award. The amount of the aid may then be adjusted within the range permitted for each award level based on
various other ctitetia the admissions committee will evaluate. These may include English language aptitude, the quality and
content of the required written essay, academic performance in specific courses or fields of study, demonstrated aptitude
or enrolment in 4 particular field of study, demonstrated quantity and quality of the student’s involvement, leadership roles
and any honors received in school ot community activities, and academic and other recommendations.

The guaranteed minimum award for each award level, along with the range and the number of awards available for each
level for the '07/'08 academic year ate outlined below:

Merit Aw: Award Range Min-Max Minimum Award
80% 0%
50-75% 50%
30-45% 30%
10-25% 10%

Since some awatds are limited in number, and since awards are offered on 4 rolling basis as candidates apply and are admit-
ted, it is advisable to apply the earliest possible.




Merit Award Renewal

Merit awards are renewable annually up to a maximum 4 years / 8 semesters provided that a student maintains the required
minimum academic performance and a full time academic wotkload, The performance levels required to maintain each
award are shown below:

Requiced
Cumulative GPA

B

3.6

34

3z

*Please note: Award holders who do not maintain the requited cumulative GPA for their award level will zutomatically be
moved to the level cotresponding to their cumulative GPA.

Deadlines and Award Acceptance Procedure

To be considered for a merit award, a student’s application for admission must be received within the defined application
deadlines for admission. As indicated previously, there is no need to submit a sepatate application for merit aid. Applicants
requesting need-based financial aid must complete the separate financial aid application procedures as required.
Notification regarding merit-based aid will be made along with the notice of admission, typically within 2 weeks from
receipt of all required application materials. Once notified of an award, and admission, the candidate must formally
“accept” the award within 2 weeks (the notice will contain a specific deadline and precise instructions). If the candidate
accepts the award, a non-refundable deposit of €690 to the school’s accounts must-be made within that-same timeframe
to assure that the monies awarded and the enrolment slot are “resesrved” for the candidate.




o

RS |

|
!
i

" THE BISSELL LIBRARY

Library Director

Ms. Karen Bohrer

Bissell Library, Ground Floor
2310 398391

Email: kbohrer@act.edu

The Bissell Library houses the ACT collection of more than 23,000 books in print format, 7,500 electronic books and hun-
dreds of videos, DVDs, and CD-ROMS. Already one of the largest English language libraries in Greece, its collection is
rapidly growing into a space designed to accommodate the institution's needs for years to come. The collection includes
subscriptions to periodicals in hard copy as well as access to over 16,000 titles online through the library's electronic data-
bases. These include EBSCO's Academic Premier and Business Soutce Premier collections, Project Muse, and JSTOR.

Other databases, such as Hoover's, Encyclopaedia Britannica, CIAO, Grangers World of Poetry, Earthscape, Columbia
Gazetteer, Value Line, TableBase, and the Oxford English Dictionary add significantly to the library's research and refer-

ence soutces.

"The Bissell Library shares an integrated library management system with the Socrates Eleftheriades and Olga
‘Mavrophidou-Eleftheriades Library of Anatolia College. Access to both collections is available through the web-based

Horizon Information Portal. Library users can search the catalogue, ddtabases or the Internet through public access termi-
pals available on both floors of the library. Network ports are available for laptops and the entite building is wi-fi enabled.
Remote access to the information resources s also available to students.

The two floors of the Bissell Library include reading and study space for over 200 usets with over 40 computers accessi-
ble to students and visitors who have paid a membership fee. There are group study rooms available to students on both
floors. The Writing and Learning Center is located on the library’s upper floor.

The three-level, 4,500-square meter library is one of the largest private, learning resource centers in southeast Europe. It
includes the Stavros S. Niarchos Technology Center which is located on the basement level. The tesources of the technol-
ogy center (two computer teaching laboratories, a multi-media centet and lab, two small viewing rooms, a teleconferencing
centet, and the systems administration headquarters) are supplemented by 2 lab for bibliographic instruction for all stu-
dents in the use of online information resources.

A




UNDERGRADUATE DEGREE REQUIREMENTS

In order to successfully complete all requirements for graduation from the College, students must fulfill or have:

1. A minimum of forty coutscs, or at least 121 credit houts, including at least one laboratory session.
2. One semester of keyboatd literacy or demonstrated proficiency (CS 100—non-credit).
3. General Education Requitements (GER): The courses listed below satisfy the GER, and in some cases, may be

used to also satisfy requirements for certain majors. (Note: the GER listed below are retroactive to students
matriculating for the first time in Fall 03 or later, unless a student has already Fulfilled the GER introduced in
Fall 2003; students who have matriculated earlier will still have to meet the old set of Core requirements, unless
they choose to change to a major introduced in Fall 2003 and onwards.)

(@) The Arts and Humanities

Group A (Communication):

English 101, 102, 203

Group B (Philosoplyy):

Philosophy 101, 203

Group C (Lstératire & Finie Arts):

One course from: English 120, Art 120, Music 101, 120

(IT) The Sciences

Group A (Natural and Physical Sciences):

One coutse from: VBiolvc‘)gy 101, Chemistry 101, Physics 101, Physiology 101, Ecology 110
Group B (Mathematics and Statistics): - s

One course from: Math 100, 101, 115, Statistics 205

Group C (Computer Science):

One course from: Computer Science 101, 105, 106, 107, 151

Plus one additional course from any of Groups A-C




(1II)

The Social Sciences

Group A (Politics and Economics):

Economics 101, Politics 101

Group B (Anthropolagy, Psychology, Sociology):

One course from: Anthropology 101, Psychology 101, Sociology 101
Gronp C (History):

One course from: History 101, 120, 210

All prescribed requirements in the student’s declared majot(s)-concentration(s)-minor(s), as these ate specified
under each program. Students who have matriculated in Fall 2003 and onwards should follow the major tequite-
ments listed in the present Catalog, unless the student has already taken courses for major requirements speci-
fied in previous Catalogs. Major courses marked with an asterisk may be taken to also meet part of the college’s
GER. Students are encouraged to consult the Student Handbook for more information on General Education
Objectives.

An overall GPA of 2.0 or bettet.

After fulfilling all GER/majot/concentration requirements for their degree, students may use any residual cours-
es up to the minimum graduation requitement of 40 courses in order to complete a second concentration, a
minor, or even a double majot. Students must fulfill all prescribed work in their declared major(s) - concentra-
tion(s)-minor(s), but may use a common coutse required in more than one major or minor to satisfy the require-
ments of both programs, unless otherwise specified.

Minimum Residency Requirement: According to NEASC Standards, students must complete at least one fourth
of their undergraduate program, including advanced work in the major or concentration, at the institution award
ing the degree. As a consequence, all candidates for an ACT degree must have been in residence at the College
for at least the last two semesters of full time instruction, assuming availability and equivalency of transferable

courses.




SCHOOLS, ACADEMIC DIVISIONS & AREAS







ANATOLIA SCHOOL of BUSINESS




DIVISION of BUSINESS STUDIES

Chair & MBA Director

Dr. Nikolaos Kourkoumelis, Associate Professor (Accounting, Finance)

BS, Economics; MBA, Fairleigh Dickinson University; PhD, Business (Finance), Century University(Reg)
Bissell Library, Lower Level

Telephone: +30-2310-398386

Email: nikolaos@act.edu

FACULTY (*=Taculty teaching in the ACT MBA program or in both the MBA and the undergraduate programs)
Note: Faculty teaching at the ALBA&ACT gtaduate business program is listed on page

M. Manos Agrodimos, Instructor (Accounting)
B.Sc. Business Admirdstration, The Amerizan Collge of Thessaloniks; MBA Finance, Information Technology, Faarfield Uriversity (Adp)
*Mr. Vassilis Blatsas, Coordinator of Business Programs & MBA Advisor/Assodiate Professor (Management, Matketing)
B-A, Economics, BSe, Biology, Loras College; MBA, Managemens, Roosevelt University (Reg)
*MLz. Peter C. Chresanthakes, Instructor (Accounting, Finance)
BS¢c Marketing, University of Winois at Chicago; MBA Finance, Pennsylvania State University (Ad))
Ms. Anna Daskopoulou, Instructor (Management)
BSe, Management Science, University of Kent at Canterbury; MA, Human Resource Management, University of Leeds (Ady)
Ms. Eleni Fasoula, Instructor (Economics)
BS¢ Business Administration, The American College of Thessaloniki; MA, Economics, Youngstown State University (Ady)
Mzr. Chris Grammenos, Instructor (Marketing, Management)
BBA, Marketing and Advertising, Pace University; MBA, International Business and Finance, Pace University (Reg)
*Mr. Dimitrios Hatjidis, Instructor (Management)
BSt.,, Marketing, North Collegey MBA, Southern New Hampshire University (Ad))
*Mr. Nikolas Hourvouliades, Instructor (Managerial Economics, Finance)
BA, Aristotle University of Thessaloniki; MBA, Yale School of Organization & Management (Ad))
Mr. Savvas Kalfas, Instructor (Marketing)
BSc Marketing, Temple University; MSc, Marketing by Research, Victoria University of Manchester (UMIST) (Adj)
Ms. Anna Kalotidou, Instructor (Management)
BS¢, Managemen: Studies, North College; MSg, Organizational Development, Sheffield Hallam University (Adj)
Mz. Nicolaos Karamanlis, Adjunct Professor (Business Law)
Law Arnstotle Uriversity of Thessaloniks; LLM, London School of Econonrics & Political S ence; LM, Universisty of Brussels (Ad)
*Dr. Sevasti Kessapidu, Associate Professor (Leadership, Communications)
BA, English Ianguage & Literature, Aristotle University of Thessaloniki; MA, PhD, English, Kent State University (Reg)




Mr. Costas Klimis, Instructot (Accounting, Marketing)
BSe, Business Administration, Aristotle University of Thessaloniki, School of Law & Economics; MSe¢, Financial & Managerial
Controls, University of Southampton (Ad))
Ms. Maria Kyrimi, Instructor (Economics)
BS¢ Business Administration with conceniration in European Business Studses, The American College of Thessaloniki; MSe,
International Business, Aston Business School (Adj)
*Mr. Hercules Mousiades, Adjunct Professof (Marketing)
BSe, Business, Wright State University; MS, Management, Kellogg School of Management (Adj)
Mr. Evangelos Panetsos, Instructor (Finance)
BA, Economics, Aristotle University of Thessaloniki; MSc Finance, Lancaster University (Ad))
*Dr. Archontis Pantsios, Professor (Economics)/Director of Academic & Student Affairs
BA, Emnosics & Mathematics, Bates Collage; MA, PAD, Economies, Binghaomion Uriiversity—State University of New York (Reg)
*Mr. Akis Papagiannis, Adjunct Professor (Management)
BBA, Management Science and Operations Research, Kent State University; MBA, International Business, Western International
Universiy (Ad) ,
Ms. Fotini Papamavroudi, Instructor (Accounting)
RA, Aceounting and Financial Managemen, University of Essos MA, Tnisrnational Mavegement and Finance,. Bragford University (A4))
#Ms. Marla Smyrniou, Instructor (Business in Southeast Europe)
LIM International Business Law, University of London-King's College London (Adj)
M. Atgyrios Spyridis, Instructor (Marketing)
BS¢, Marketing, New York Institute of Technology; MBA, Adelphi University (Adj)
Mz. Stavros Stavridis, Instructor (Finance) "
BS¢, Business, American College of Thessaloniki; MSe, International Economics, Banking, and Finance, University of Cardiff (Ad))
*Ms. Ioanna Tavanidou, Instructor (Accounting, Finance)
BA, Economics, Aristatle University of Thessaloniki; MS, International Banking and Finance, Southampton University (Ad))
*Dr. Panayiotis Vlachos, Assistant Dean of Faculty and Information Technoplogy/Technology & Sciences
Chair/Professor (Mathematics & Statistics)
BSe, Mathematics, Aristotle University of Thessalonitei; MS, Mathematics, PhD, Applied Sciences, University of Rbode Island (Reg)




Goals and Objectives

ACT’s programs in business are designed to lead to US-accredited BS and MBA degrees, as well as to offer a forum for
communicating new insights into management and marketing research and applications among the academic, business and
entreprencurial communities of Greece & Southeast Europe. The business education envisioned by ACT is unique for its
comprehensive view of management and explicit focus on fostering entrepreneutial approaches to management in the
region. Graduates will have acquired an appreciation of the interactions among all elements of an organization and be ide-
ally equipped to lead entrepreneurial activity throughout Southeast Europe over the next decades. The foremost goal of
the business curriculum is to develop and strengthen students’ coherent and logical thinking processes in order to make
and implement sound, ethically responsible business decisions throughout their careers.

Our Vision

Graduate Program: To provide quality education to a diverse graduate student body who will be immediately effective in
cutting edge business otganizations.

Undergraduate Program: To provide the highest quality business education to a diverse student body which reflects the
realities of the business wotld.

Our Mission

Graduate Program: Our MBA programs prepare our students to be decision-makers, leaders, and entrepreneurs, ready
for a broad specttum of managerial responsibilities and/or for success as higher level professional specialists. We affirm
our commitment to intellectual contributions that enhance our teaching, particularly to applied scholarship and instruction-
al development. We employ out professional skills in setvice to the College, scholatly and professional otganizations, the
business community, and the regional community.

Undetgraduate Program: Our undergraduate programs prepate our students for successful careers and life-long learn-
ing in a rapidly changing world. We guide our students in the development of their intellectual experience.

QOur Stakeholders

We recognize the following stakeholdets as significant partnets in our success:
* Current and potential students

*  Employers

* The business and professional community

¢ Our alumni

* . The academic community

*  Anatolia College

*  Greek public policy makers and non-profit and community organizations

AT




Our _Educational Philosophy

To prepate our students for the roles we have described we must assure their mastery of:

Thinking Skills: logical, critical and integrated analysis, the capacity to execise good judgment; creative and non-traditional
problem solving; and proficiency in ethical reasoning,

Discipline-Specific Knowledge and Competencies: ¢.gz., information technology and quantitative skills appropriate to problem solv-
ing in real worl settings.

Communications Skills: proficiency in oral, written, presentation, and distance communication.

Change Management; understanding and shaping the forces of change, including globalization, and using this understanding
to formulate, evaluate, and select from alternative strategies to achieve sustainable competitive advantage for themselves
and for their companies and organizations.

Self-Development: the capacity to engage in the effective self-management of lifelong learning to achieve continuous profes-
sional and petsonal growth,

Our Core Strategies
To realize out vision, to implement our mission and to act according to our educational philosophy we must:

«  Creatively intervene in the student recruitment, selection and advising process

+  Forge numerous collaborations and affiliations with leading educational institutions and organizations
Promote mutually beneficial partnerships and strategic alliances with our stakeholdets

¢ Review, reconsider and implement faculty staffing and development strategies

+ Continuously develop and enhance our curriculum

Indicative List of Strategic Alliances

+ Tippie School of Business, University of Towa
e Alba Graduate School of Business

» California'State University FRESNO

¢ Ohio State University

*  University of Michigan

 Johnson and Wales University
 International Finance Corporation

*  Wotld Bank

»  Greek Insttute of Banking

* Karamanlis Institute

*  Papastratou Institute

¢ American-Hellenic Chamber of Commerce
e PAP Cotporation

*  Koc University

*  American University in Bulgaria




Experiential Learning
Tell me and I will forget

Show me and I might remember,
Involve me and I will understand,

Following this rubric, business students are given multiple opportunities to be involved through: company visits, internship
oppottunities, patticipation in student clubs and participation in the prestigious John Pappajohn Annual Business Plan
Competition which offes both graduate and undergraduate students the opportunity to test their entrepreneutial skills and
earn project seed money of up to § 5,000 doing so.

Advisory Boards

+  Business Advisory Board (BAB): The BAB, consists of a selected group of corporate, educational, and civic leaders
who ate appointed by the President of the College in consultation with faculty in the business area. They form the con-
necting links between administrators of the business programs and the greater community. Members of the BAB offer
advice on curticulum updates and the introduction of new programs and assist in the placement, fundraising and pro-
motional initiatives of the business area.

+  MBA Student Advisory Board: The MBA candidates through an annual election select their representatives, who rep-
resent the interests and the concerns of the graduate students to the Director of the MBA program and to the College
Administration. This board is consulted extensively by the MBA Director in areas of programming and course offer-
ings, and is responsible for MBA social events. It is strictly an advisoty board and does not formulate policy regarding
the MBA program.

+  Undetgraduate Student Advisory Board: This boatd consists of eight (8) students who are nominated by the under-
graduate faculty and are appointed by the Chairpetson of Business Programs. In theit advisory tole they communicate
the interests and concerns of undergraduate business students to the Business Department Chairpetson and assist in
planning social and educational activities.




GRADUATE BUSINESS PROGRAMS

The graduate business programs offered by ACT include a comprehensive Full Time / Part Time MBA program as well
as vatious specialized “certificate” programs. In addition, through its collaboradon with ALBA, ACT also offers an
Executive MBA program as well as (beginning September 2008) an MSc in Finance and MSc in Business Management.

MBA Program

Participants in ACT’s MBA program may choose one of more of the following program concentrations:

* Banking & Finance
* Entrepreneurship
* Management

Marketing

These concentrations share cettain core skill-based and knowledge-based goals essential to managerial effectiveness. The
MBA program is designed to provide students with a comprehensive understanding of contemporary organizational the-
oties and practices and to provide students with enhanced capabilities in analytical problem solving, decision-making, com-
munication, ctitical thinking, and leadership skills.

Regardless of concentration, the program consists of sixteen courses (48 credits) taken in four (4) 6-week sessions (3 class
meetings per month).

In Session 1 students ate intreduced to and begin to develop skills in intellectual inquiry through courses in
Communications, Managerial Accounting and Applied Business Statistics, and Management Information Systems.

In Session 2 students continue defining the managerial process through courses in Marketing, Organizational Behavior,
Cotporate Finance and Managerial Economics.

In Session 3 students formulate answers to the managerial questions through courses in International Business,
Otganizational Leadership, Strategic Management and Operations Management.

In Session 4 students specialize in their chosen track by taking 3 courses in their specialization and select topics for the
Capstone MBA course which is an integrative case study that combines all components of the MBA curriculum.

Classes are held on weekday evenings and/or Saturday morning.




Specialized Certificate Programs

Certificate programs (15 credits) are offered in the following four areas of specialization:

*  Entrepreneurship
«  Finance

*  Management

*  Marketing

EMBA Program

A Program for executives and professionals who wish to lead organizations effectivelyin a
rapidly-changing business environment.

ALBA & ACT Academic Program Director
Kostas Axarloglou

Bissell Library

Telephone: 2310-398-341

Email: kaxarlog@alba.edu.gr

Program Identity and Scope

The Executive MBA Program*, offered jointly by ALBA and ACT (EMBA from now on), is an intensive weekend
Program specifically tailored to the needs of executives and practicing professionals. It is designed to empower stu-
dents to develop into the business leaders of tomorrow, by helping them to acquite ctitical reasoning skills and to
develop strategic thinking,

Target Audience

EMBA targets high-caliber candidates who are currently employed in the private or public sector, or who are self-
employed. Participants are high-flying achievers who have at least three years of professional experience and wish to
advance in their careers, by investing in their personal development. Morcover, EMBA aims in cteating an interna-
tional business environment by attracting participants not only from Northetn Greece, but also from the wider
Balkan region.

Program Focus and Characteristics

In otder to succeed in a dynamically evolving business envitonment, business managers need to think and act strate-
gically. EMBA adopts a pragmatic approach whereby the theoretical content gained can be immediately applied to

*The ALBAL#ACT Executive MBA Program is currently under review for accreditation by both NEASC and the AMBA.




the real business wotld. The Program achieves its objectives by offering a distinctive and innovative proposition that
evolves along the following dimensions:

* A holistic approach to business issues, which enables participants to enhance the general management skills and
knowledge they requite as managers, Specifically, the courses in the Program are coordinated in otder to emphasize
the dynamics among the vatious business disciplines, thus helping participants to develop a comprehensive and inte
grated view of managing an otganization.

* An emphasis on strategic management with a seties of courses that focus on developing the skills of a successful
strategic decision-maker in the context of either competition or co-opetation,

* A Business Game simulation that aims at putting participants' decision-making skills in action within a complex and
competitive environment.

* The Program culminates with a Business Plan project that offers the opportunity to Program patticipants to integrate
the acquired knowledge across all business disciplines, by structuring and delivering a business plan for 2 real company.

Admissions Requirements

Applicants to the EMBA program should:
* Hold a Bachelor’s degree
* Have at least three (3) years of wotk experience.
* Have a proof of competency in English language.
* Take the Graduate Management Admissions Test (GMAT) - although the particular test is not required, it is strongly
recommended.

Program Structure

The EMBA Program is a general MBA program. The curriculum of the Program is designed to provide patticipants
with the fundamentals in business and the skills and competencies needed to enhance their professional development. It
includes a Preparatory Period (that brings participants from different academic and professional backgrounds-to the
same level), Core Courses and Electives. Courses typically integrate case studies, lectures and discussions, delivered by
professors and by prominent business leaders.

Specifically, a full cycle of the EMBA progtam is scheduled to last for 24 months starting in January of 2008 and ending
in December of 2009. Since the Program targets very busy executives that should commute to attend the Program,
classes will be scheduled to take place two weekends per month (ie. evety other weekend). Moreover, the program runs
for ten (10) terms (of 2 months each) that ate split in three major sections.

The first part (6 terms; starting on January, 2008 and ending on Februaty, 2009) consists of required courses that are
teamed up in a way to achieve the sufficient integration among the taught business disciplines. The second part (3
terms) consists of elective courses that give students the opportunity to specialize in a business discipline (students have
to choose 6 electives in total). Finally, the last term in the Program is devoted on integtation with the Business Plan
course. Thus, the structure of the program leads students through the following stages:

Integration => Specialization => Integration




In dealing with business issues, business executives follow roughly the following “thinking process™ First they simply
deseribe the issue by collecting information for both the inside and the outside envitonments of the company, Then
y g _ %
they proceed by analysing the collected data in order to understand the dimensions and structure of the business issue i
v P S e . . . s :
hand. At the end of this phase, they 1y out all sassible plans (strategies) thar deal with the business issue and decide to
P Yy lay I [ trategl i . : ;
ursue the optimal plan (“optimal” conditional of course on their data collection and analysis). Finally, they implerient
p P P | ) . fy Finally, they imp
their strategic plan in order to deal with the business issuc in hand. Schematically, the entire “thinking process” looks
like:

DESCRIBE =>=> ANALYZE =>=> DECIDE =>=> IMPLEMENT

Accordingly, the fist section of the EMBA Program focuses primarily on description and analysis. The second section
of the Program focuses on analysis and decision muaking and finally, the third section of the program requites the entire

o

rocess emphasizing primarily “decision-making” and “imi lementation” and w0 a lesser degree “description” and “analysis”,
g y I I egr y

EMBA FACULTY

Dr. Antreas Athanassopoulos
BSg Department of Mathematiz, University of Patras; MSc, University of Essex; PAD, Wansick Business School
Dr. Kostas Axatloglou
BA, University of Thessalonitei: MA, University of Michigan; PED, Universisy of Michigan
Dr. Christos Cabolis
BA, National University of Asbensy MA Calfornia State University, Long Beack; PAD), Unsversity of Calsfornia, Santa Barbara
Dr. Sarah Drakopoulou-Dodd
BA, Canbridge University; MSg, PhD, Untversity of Stkirting
Dr. Olga Epitropaki
BSq School of Social Sciences, Universiy of Cretiy MS,, School of Psyehology, Cardiff University; PhDD, School of Psychology, Cardyff University
Dr. Nikolas Hourvouliades
BA, University of Thessaloniti: MBA, Yals School of Organization & Management; PD, Eononrics University of Thessaloniki
Dr. Sevasti Kessapidu
BA, English Language & Lireraturs, University of Thessalonsitei; MA, PhD), English, Kent State University
Dr. Nikolaos Kourkoumelis
BS, Eoononrics; MBA, Fairleigh Diskinson University; PAD) Business (Financ) Century Unéversiy
Dr. Kyriakos Kyriakopoulos
BA, Athens Agriouttural University; M Wageringen Unsversity; PhD,, Nyenrode University
‘Mzt. Hercules Mousiades
BS¢ Business, Wright State University; M, Managemen, Kellogg School of Management
Dr. Nikolaos Mylonopoulos
BSe, Ahens Universiyy of Econontics & Business; PhD, Wansick Business S, chool, University of Warwick
Dr. Richard P. Nielsen
BSg MA, Wharton School of the University of Pennsyloania; PHD, Syracuse University
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Dr. Archontis-Pantsios -
BA, Econorics & Masbematics, Bates College; MA, PhD, Econonrics, Bingbamton University—Siate University of New York
Dr. Yiota Pastra
BSe Deree Collogey MSe, University of Manchester & UMIST, Manchester; PhD, University of Strathchde
Dr. Theodore Sougiannis
BBA, University of Piraeus, Greecey MA, MBA, York University, Toronto; PhD, University of California at Berkeley
Dr. Nicholas Tessaromatis
BA, Economics, University of Thessaloniks; BA, Mathematics, Open Untversity; MA, Finance and Investments, Exceter University; PhD),
Finance, Manchester Business School
Dr. Vasilis Theohatakis
B.Eng, State University of New York at Stonry Brook; MSe, Pobytechnic University; MBA, New York University; PhD), University of Wanwick
Dr. Nickolaos G. Travlos
BSg, University of Athens; MBA, MPhé}, PhD, New York University
Dr. Haridimos Tsoukas
BSq Unsversity of Thessaloniks; MSe, Cranfield Institute of Technology; PhD, Manchester Business School
Dr. Hias Visvikis
BSs Unésersity of Asgean; MS¢, International Financial Markets, University of Southampion; MSe, International Shipping, University of
Phymonth; PhD, Fitiance, City University Cass Business School
Dr. Kiriakos Vlahos
BSe, National Technical University of Athens; PbL, London Business School
Dr. Panayjotis Vlachos
BSq Mathematics, Aristotle Unsversity of Thessaloniki; MS, Mathernasics, PhD, Applied Sciences, University of Rhode Island)
Dr. Stefanos Zatkos
BS, Business Adndiiistration, Cardiff University of Wales; MSt, Financs, Strathchde University; PhD, Finance, University of Manchester
Instisuse of Science and Technology; Pg.Dip., University of Manchester Institute of Science and Technology; Dip M. (Markesing), Chartéred
Institute of Marketing,

For further information about MBA applications:

Director of Recruitment
Ms. Elli Konstantinou
Bissell Library, First Floor
2310-398238

Email: elli@act.edu




|fﬂ? g
e

o) MBA PROGRAM OF STUDY
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U Semester One (October-February)
Quarter One MBA-ACCT 501: Managerial Accounting
o MBA-STAT 505: Applied Statistics for Business Decisions

El MBA-COM 515: Leadership Communication Skills
8 MBA-MIS 550: Management Information Systems

Quarter Two MBA-ECO 510: Managerial Economics

il MBA-MAN 520: Organizational Behavior
MBA-MARK 530: Marketing Management
MBA-FIN 540: Cotporate Finance

,&‘? Semester Two (February-July)

oA Quarter Three MBA-MAN 521: Otganizational Leadership & Change
{ e MBA-MAN 525: Operations Management
MBA-BUS 570: International Business
MBA-BUS 580: Strategic Management

- Quarter Four MBA-MARK 539: Market Research (Marketing concentration)

MBA-BUS 555: Small Business (Management concentration)

MBA-BUS 560: Entrepreneutship (Enttepreneurship concentration)

» MBA-FIN 545: Financing New Ventures (Banking and Finance concentration)
o Concentration elective

\J Concentration elective

a0 Closure Requirement
s MBA-BUS 599: Integrated Case Study




EMBA PROGRAM OF STUDY

Period 1

Period 2

Period 3

Period 4

Period 5

Period 6

Period 7

Period 8

Period 9

Period 10

EMBA-ECO 500: Business Econommics
EMBA-BUS 561: Business Ethics and Cotporate Social Responsibility

EMBA-MAN 560: Managing People & Otganizations
EMBA-ACCT 510: Managerial Accounting

EMBA-MARK 550: Matketing Management
EMBA-BUS 571: Business Modeling

EMBA-FIN 540: Financial Management
EMBA-MIS 580: Enterptise Information Systems

EMBA-MAN 570: Production and Operations Management
EMBA-BUS 591: Strategic Thinking '
EMBA-MAN 592: Negotiations

EMBA-BUS 590: Strategic Management
EMBA-BUS 593: Value Innovation Strategy

Elective
Elective

Elective
Elective

Elective
Electdve

Capstone project / Strategic Decision Making and Implementation




CERTIFICATE PROGRAMS OF STUDY

Entrepreneurship
MBA-FIN 545: Financing New Ventures l'
MBA-BUS 560: Entrepseneurship
MBA-BUS 561: Growth Strategies
MBA-BUS 565: The Social Responsibility of Business
MBA-BUS 580: Strategic Management

Finance

MBA-ACCT 501: Managerial Accounting
MBA-FIN 540: Corporate Finance

MBA-FIN 542: Portfolio Analysis and Management
MBA-FIN 543: International Financial Management
MBA-FIN 545: Financing New Ventures

Management
MBA-MAN 520: Otganizational Behavior

MBA-MAN 521: Organizational Leadership & Change
MBA-MAN 522: Human Resources Management
MBA-MAN 525: Operations Management
MBA-MAN 526: Total Quality Management

Marketing
MBA-MARK 530: Marketing Management
MBA-MARK 531: New Product Development
MBA-MARK 533: Managing Channels of Distrbution
MBA-MARK 535: B2B Marketing
MBA-MARK 539: Market Research
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MBA COURSES

MBA-ACCT 501: Managerial Accounting

This course introduces the use and analysis of accounting data so that managers may better conduct planning, controlling,
and decision-making: In the first part, students will be exposed to the nature of costs, as well as to cost analysis for deci-
sion-making, The second part of the course relates to accounting for control, and is intended to deepen knowledge of
processes, including budgetary control, divisional performance appraisal, profit centers, transfer prices, management plan-
ning and control systems. Lastly, students will gain an understanding of technical information and learn how to apply this
information within several organizational contexts. Required, Finance certificate requirement (QUARTER ONE)

MBA-STAT 505: Applied Statistics for Business Decisions

This course introduces statistical (echnigues used in business decision-making and focuses on enhancing students’ ability
to select the appropriate statistical method to draw informative conclusions successfully. Topics covered include: analytic
and graphical representation of data, descriptive statistics, estimation for means and proportions, hypothesis testing for
decision-making, control charts, linear and mul tiple regression, and an overview of time series methods. Statistical software
is employed for all projects. Required (QUARTER ONE})

MBA-ECO 510: Managerial Economics

This course applies economic theory and statistics to managerial decision-maling in a micro- and macro-economic envi-
ronment. Topics covered include capital budgeting, cost and demand analysis, forecasting, pricing, the competitive envi-
ronment, investment appraisal, labor market issues, and government regulation. Required (QUARTER TWO)

MBA-COM 515: Leadership Communication Skills

"This, course builds upon ptinciples of effective written and otal business communication. The course develops the frame-
work for intercultural communication and analyzes concepts of matagerial communication necessary for corporate lead
ership. Topics include: communication strategies, writing business letters and memos, as well as managerial repotts, syntax,
diction, editing, format and delivery as these apply to both written and oral business communication.,

Required (QUARTER ONE)

MBA-MAN 520: Organizational Behavior
This course is designed to improve both interpetsonal and conceptual skills, Among the issues considered: Why do peo-
ple behave as they do at work? How can individuals, groups, and organizations work together effectively while facing

“changes, restructurings, downsizings, and global competition? What can managers do to motivate employees toward greater

roductivity? Topics covered include the context of orpanizational behavior, organizational culture, communication, moti-
P L) B d ’ l LAt L
vation, leadership, empowerment and patticipation, attitudes, job satisfaction, conflicts, interpersonal behavior and dynam-
ics, teambuilding, change, job stress, power, and politics. Required, Management certificate requirement (QUARTER
TWO)

—
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MBA-MAN 521: Organizational Leadership and Change

This course examines leadership and its role in the change process. Students learn how to catalyze action by creating a
vision and build momentum for change. In the process, they learn mote about themsclves as leaders. Required,
Management certificate tequitement (QUARTER THREE)

MBA-MAN 522: Human Resources Management

This course analyzes and applies models and theories of how people should behave in the workplace and how they should
be managed. It nses case studies relevant to the theoretical background to better understand the nature of HRM and how
people, the environment and situations interact to conttibute to the long-term survival of an organization. Topics covered
include the nature of HRM, planning, recruitment, and selection, communication and employee involvement, information
technology, employee relationships, employment laws, reward systems, remuneration, performance measutements, global-
ization, ethics, and wotkplace diversity. Management concentration elective, Management certificate requirement
(QUARTER FOUR)

MBA-MAN 523: Conflict Management and Resolution

This course analyses and secks to enlarge students' understanding of the nature and dynamics of conflict in vatious efvi-
ronments and contexts, and the ways in which organizations may resolve conflict-related issues. Topics covered include
power and conflict, culture and conflict, impasse and communication, negotiation and-advocacy techniques, mediaton and
arbitration, and strategic dispute management. Management concentration elective (QUARTER FOUR)

MBA-MAN 525: Operations Management

This course introduces the modeling tools used to manage the complex 21st century business environment. It includes
examination of decision analysis, probabilistic models, simulation techniques, regression-based inference and mathemati-
cal programming. Required, Management certificate requirement (QUARTER THREE)

MBA-MAN 526: Total Quality Management

This course deals with broad management skills and concepts for improving processes and quality in any business envi-
ronment. It includes management strategy, commitment, best practices, and tools and approaches for-quality control across
a range of -business models, from services to e-commetce. Management concentration elective; Management certifi-
cate tequirement (QUARTER FOUR)

MBA-MAN 527: Business Decision Making

One of the primaty activities of the business function is decision making. This course addresses the issue of decision mak-
ing, its role in the business and explores ways that allow entrepreneuts and managers to make more effective and timely
decisions. The requirements for effective decision making as well as the factors that lead to suboptimal decisions are being
developed in the context of individual and group decisions. Topics covered ate the role of decision making, errors in deci-
sion making, individual and group decisions, risk and decision making and process of decision making. The course will
provide students with an understanding of the concept and the role of decisions in a business, improve their decision mak-
ing skills, the method to develop and standardize their decision making process and writing, oral, analytical and communi-
cation skills. Entrepreneurship/Management concentration elective (QUARTER FOUR)




MBA-MARK 530: Marketing Management

This course introduces students ro marketing strategy and management and provides a rigorous analytical framework for
developing, pricing, distributing and promoting products and services, Emphasis is placed on developing the approaches
and skills necessary to assess marketing opportunities by analyzing customers, competitors and the company ("3 Cs") and
to design effective marketing programs by choosing and applying appropriate strategies for pricing, promotion, place and
product ("4 Ps"), The course explains marketing's role and its linkages with other functions and the firm's strategy, and
introduces and argues the need for a market otientation in company planning and thinking, The focus is on identifying,
analyzing and solving marketing problems, and students are provided with opportunitics to present and defend their own
matketing analyses and recommendations, Lectures, cases and classroom discussion are used to develop themes and issucs,
Required, Marketing certificate requirement (QUARTER TW()

MBA-MARK 531: New Product Development

The course focuses on the strategic management of new products and the new product development process. It aims to
provide a thorough understandi ng of the steps involved in bringing a new product (or service) successfully from idea to
launch; to develop the concepts, issues and decisions involved in new product development; and to examine techniques
and analytical models designed to assess new product readiness. The course lays out the Stage-GateT™M process for man-
aging the development of new products and outlines the process ingredients that are critical in improving the probability
of success in new product development. Techniques for managing a firm’s new product portfolio and for developing a
firm’s new product strategy are addressed along with ideation techniques and market tesearch methods used to incorpo-
rate the petspective of the relevant consumer in product definition, design and positioning, Models available to
analyze/ evaluate opportunities and the innovation diffusion process are explored and utilized in case applications. Teaching
includes lectures, class diseussions, and case analyses. The overall focus is on applied, practical decision-making and the
skills and tools involved. This decision orientation is challenging and can be time-intensive. Students are required to work
in teams to create an idea for a product or service that is worthy as a new business venture, in the process implementing
the new product development process as taught in the course. Entreprencurship/ Marketing concentration elective,
Marketing certificate requirement (QUARTER FOUR)

MBA-MARK 532: Retail Marketing

Present and future consumer buying standards under the pressure of a time-poor society are bringing consumers and retail-
ers together in a more dynamic relationship. The rules of the game are determined both by traditional "brick and mortar"
tetailers and by new business models of e-tailers that advance dis-intermediation and re-intermediation; “This course cov-
ers the process of formuladng a competitive retailing strategy, the marketing aspects of retailing, forward matketing inte-
gration policies, the dependencies of implementation, discovery and adoption of accountable media and promotion prac-
tices, and management of a retail department within a company's structure. Management concentration elective ( QUAR-
TER FOUR)

MBA-MARK 533: Managing Channels of Distribution

The course will study the make up and management of distribution channels and will explore how to design, develop and
maintain channels to achieve sustainable competitive advantage. Channels are viewed as systems involving complex rela-
tionships between multiple organizations aimed at making poods (consumer as well as industrial/business-to-business
products) and services available to consumers. The course will address the types and generic structures of typical distribu-
tion channels (retail, wholesale, electronic, et); how to interpret consumer requirements vis-d-vis the channels’ outputs;
how to describe the productive activities of channel members; how to identi fy and correct “gaps” in channel dcsign; how
to manage the channel and optimally apply channel power. Substantial emphasis is placed on the impact of e-commerce
on channel design and management. The course is intended for an international audience and its concepts apply to any
channel for any product or service in any marker. The primary teaching method is lectures coupled with case studies gen-
erally worked in teams. Marketing concentration elective, Marketing certificate requirement (QUARTER FOUR)
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MBA-MARK 534: Sales Force Management

This course examines the principles and practices of successful sales management applied within the context of a compa-
ny's overall marketing strategy. Also, it focuses on the sales manager's leadership and administrative roles in planning and
executing business sales programs, This course includes topics such as sales force ofganization, selection, recruiting, sales
training, motivation, suspension, evaluation and control of a sales force. Marketing concentration elective (QUARTER
FOUR) .

MBA-MARK 535: B2B Marketing

This course is designed to provide students with a basic understanding of the concepts of Business-To-Business market-
ing, It will help develop critical analysis and problem-solving abilities with respect to business market management.
Business Marketing is a broad arena playing a pivotal role in generating well over 2 the economic activity in the US and
most industrialized countries. BZB markers include business, government, and institutional customers while B2B products
and services range widely from sophisticated e-business softwate solutions, to nuclear power generation plants, to archi-
tectural, legal, and accounting services, to maintenance, repair and operating (MRO) supplies. "Value™ is the cotnerstone
of Business-to-Business Marketing, In this contexr, value is “the worth in monetary terms of the economic, technical, sery-
ice, and social benefits a customer firm receives in exchange for the price it pays for a market offering” Developing the
mechanisms and skills to systematically understand, create and deliver value in business iarkets is the core focus in this
course. The outcome is higher customer acquisition, satisfaction and retention; and it results in higher revenues, profit mar-
gins, and ROL The course requires students to complete a “value assessment project” to help “operationalizc” the frame-
worls and tools for assessing and communicating the value of a product’s/company’s solution as taught in the course.
Marketing concentration elective, Marketing certificate requirement (QUARTER FOUR)

MBA-MARK 539: Market Research

Marketing managers depend on the availability of timely and accurate market information to reduce risk in decision-mak-
ing, This course explores the methods and techniques of securing information essential to the efficient solution of mar-
keting problems. This course includes topics such as qualitative and quantitative market research techniques, electronic and
traditional formats, sampling and data collection procedure, demand forecasting, ptoduct search and test marketing:
Marketing concentration requirement, Marketing certificate requirement (QUARTER FOUR)

MBA-FIN 540: Corporate Finance

This course provides an introduction to the interpretation of financial information. It adopts the decision-maker's perspec-
tive, emphasizing the interplay between publicly available accounting data and proprietary information on underlying eco-
nomic values, Topics include valuations, capital restructusing, asymmictric infotmation and incentive problems, bankrupt-
¢y, and elements of risk management. Required, Finance certificate requirement (QUARTER TWO)

MBA-FIN 541: Banking: Theory and Practice

The major focus of this course is in providing students with an understanding of the operating and regulatory environ-
ments of the banking industry, Topics inclnde the financial statements of banks, measuting and evaluating the performi-
ance of banks, asset-liability management techniques, investment banking and real-world management actions of banking
managers. Banking & Finance concentration elective (QUARTER FOUR)

MBA-FIN 542: Portfolio Analysis and Management

This course covers the clements of an “ideal” investrment, the examination and testing of specific investment securities,
and alternative approaches to the management of stock and fixed-income secutity portfolios. Topics include efficient cap-
jtal markets, stock market analysis, detivative security analysis, swap contracts, canvertible securities and professional asset
management. Problems and cases are assigned for analysis, Banking & Finance concentration elective, Finance cer-
tificate requirement (QUARTER FOUR)
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MBA-FIN 543: International Financial Management

The course covers the multinational corporation with foreign subsidiaries as well as other firms that conduct internation-
al business. The course is designed to tecognize the increasing importance of global integration of money and capital mat-
kets; a trend that is creating expanded opportunities for bath investors and organizations that need to raise capital, Focus
is on macroeconomic issues such as the significance of balance of payments deficits, mictoeconomic issues such as capi-
tal budgeting for multinational corporations, detailed discussion of international markets, and the analysis of risk and effect
of diversification on an international basis. Topics include exchange rate behavior, exchange risk management, asset and
liability management, financing international trade, and international cash management. Banking & Finance concentra-
tion elective, Finance certificate requirement (QUARTER FOUR)

MBA-FIN 544: Mergers, Acquisitions & Corporate Restructuring

This coutse provides qualitative and quantitative merger and acquisition tools that today’s executives need. The course cov-
ers how to structure deals from financial, tax and accounting standpoints, including the legal and regulatory environments,
as well as how to analyze valuation models and use them to gauge the effects of a potential merger. Topics include deal
structure, mergers and takeovers, altetnative paths to growth, valuation, takeover defenses, restructuring and financial engi-
neering. Banking & Finance concentration elective (QUARTER FOUR)

MBA-FIN 545: Financing New Ventures

This course introduces the financing tools available to the entrepreneur, with particular focus on the venture capital struc-
ture and the valuation of a new venture, Focus is placed on the financial sources, strategies, and mechanisms that are used
from pre-start, through the ecarly growth stage to the harvest of a business venture, Banking & Finance concentration
requitement, Entrepreneurship concentration elective, Entrepreneurship/Finance certificate requirement
(QUARTER FOUR)

MBA-MIS 550: Management Information Systems

The aim of this course is to provide studeats with the appropriate knowledge to understand and appreciate the role of
information systems in the management of the modern business organization. It provides an understanding of the infor-
mation and communication technology revolution and its implications. The course continues with an overview of the var-
ious types of Information Systems and the information needs of the modern manager. 'The course concludes with an
investigation of the risks of information systems and methods of dealing with these. Required (QUARTER ONE)

MBA-BUS 555: Small Business Management

This coutse examines critical small business issues as well s effective marketing, management and financial strategies small
businesses can use to compete effectively in a fast-paced market. With respect to the intetnal environment, there is a focus
on operational processes, information technology processes, communication processes and promotion; customer relation-
ship management, total product offering, evaluating prospects and employee selection processes. External environment
issues include financial and legal topics eritical for small business such as cash flows, tisk management, small business insur-
ance, firm's valuations and forms of ownership. Real-world cases coveting the growth stage strategies of a business life
cycle with entreprencurial emphasis are considered. Management concentration requirement (QUARTER FOUR)

MBA-BUS 560: Entreprencurship
The principal goal of this course is to presenit concrete management practices that have proved valuable for creating new business-
es and suceessfully generating innovation and change within existing organizations. The focus is on hands-on expetience at every
level in starting new businesses, both within and outside of existing corporations. ‘Topics covered include the launching of a new
venture and its development, managing and financing a new venture, and creation of a detailed business plan. Entrepreneurship
concentration requirement, Entrepreneurship certificate requirement (QUARTER FOUR)




MBA-BUS 561: Growth Strategies
Based primarily on case studies, this course exposes students to successful strategies for growing business models. The
cases span the spectrum from organic growth models to the world of mergers and-acquisitions, leveraged buy-outs and

aggressive takeovers. Entrepreneurship concentration elective , Entreprencurship certificate requirement
(QUARTER FOUR)

MBA-BUS 565: The Social Responsibility of Business

The basis of true leadership is a firm conviction in what one is doing and of what one is trying to achieve. Responsibility
to oneself and others is a key factor for lasting success in business, so this course will help managers to develop a stand-
point from which to confront the ethical conflicts and dilemmas of business life as these relate to a fitm's partners, its
employees, the society within which it aperates, and the naturdl environment. Students will acquire theoretical tools and
practice these in socially responsible and successful decision-making, Entrepreneurship/Management concentration
elective, Entrepreneurship certificate requirement (QUARTER FOUR)

MBA-BUS 570: International Business

This course analyzes the major forces that affect the operations of firms across national boundaties. It undertakes an in-
depth look at the international political, cultural, and economic forces affecting multinational enterprises’ market entry
strategy, marketing, financial, production and human resource functions. It examines the conditions needed to create and
maintain an international competitive advantage in an increasingly globalized and interactive market environment.
Required (QUARTER THREE)

MBA-BUS 575: Business in Southeast Eutope

This course examines the business environment, threats, and opportunitics of doing business in Southeast Europe. Its
objective is to provide sufficient knowledge and understanding of the political, social, and economic environment in
Southeast European countries currently in process of transition to market economies to make informed business decisions
about market characteristics; method of entry and timing to make the best of existing opportunities. Entrepreneurship
concentration elective (QUARTER FOUR)

MBA-BUS 580: Strategic Management

This course develops a framework for assessing the current strategic competitive position as well as future pesformance
outlook for a business entity within a given economic environment. Focus on developing skills for the application of con-
cepts and tools for strategy formulation at corporate levels, and on the design of organization structures and management
processes required for effective strategy implementation. Case applications involve strategic issues facing the modern man-
ager of a business enterprise impacted by globalization, and information and technology. Required, Entrepreneurship
certificate requirement (QUARTER THREE)

MBA-BUS 585: Global Business Management

The course is about managing a business: It entails the running of a simulated company in a competitive environment ani
the course strengthens the participant’s decision maldng skills in the areas of finance, marketing, operations, and strategic
planning. The student will develop and guide their own simulated business through twenty-five years of operation,
Students will have the opportunity to develop corporate policy and strategy, put theory they’ve learned in their other MBA
courses into practice, and gain a clearer understanding of the impact that functional decisions have on financial and non-
financial performance. Entrepreneurship & Management concentration elective (QUARTER FOUR)

MBA-BUS 599: Integrated Case Study

Students are given an opportunity to share with fellow-students field placement experiences resulting from participating as
decision makers in the daily functioning of a business entity in a relevant, interactive, and intellectually engaging dialogue
that stimulates interdependent learning. Many aspects of strategic and managerial challenges confronting business man-
agers will be identified, including problem identification, analysis of alternatives, recommendation and implementation of
relevant strategies. Required (QUARTER FOUR)
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EMBA COURSES

EMBA-ECO 500: Business Economics

The course (covering both Micro and Macroeconommics) defines the external competitive environment of the company and
more or less “the rules of the business game” in which the company patticipates. The course covers issues that deal with
the operation of the markets, consumer decision-making, matket structure and competition, unemployment, inflation,
money markets and interest rates, and open economy macroeconomics. Thus, it gradually moves from the industry to the
domestic macroeconomic and finally to international economic environment of the company.

EMBA-BUS 561: Business Ethics and Corporate Social Responsibility

This course takes a management methods approach to business and otganization ethics. The course focuses on methods
managers can use individually and together in addressing ethics issues and in helping to build and maintain ethical organ-
izations in various types of environments and realities. Methods considered include ethics reasoning, dialogue, presenta-
tion, governance, due process, negotiating, incentive, training, top-down and bottom-up compliance code and win-lose
forcing methods. In addition to learning about the methods, students ate invited to reflect upon what types of ethical insti-
tutional citizens we would like to be and what types of ethical organizations we would like to help create in our vatious
types of environments and realities,

EMBA-MAN 560: Managing People & Organizations

The course deals with issues that arc related to the way otganizations are formed, structured and behave, The topics that
the course covers include organizational behavior, otganizational culture, motivation, leadership, empowerment and par-
ticipation, job satsfaction, etc.

EMBA-ACCT 510: Managerial Accounting
The course is intended to provide an understanding of the elements (language, concepts, and techniques) and the use of

- financial accounting for decision making, It assumes basic knowledge of accounting terms and concepts. Moreover, the
.main objective of this course is to provide the tools that facilitate the interpretation of accounting information.
Interpretation in this context is used to refer to the ability to read and understand financial accounting information and to

the ability to make decisions based on that understanding,

EMBA-MARK 550: Marketing Management
The course aims in developing participants’ marketing decision-making skills, so that they can understand and apply some
major marketing concepts and thus improve their familiatity institutional marketing knowledge, practice and terminology.




EMBA-BUS 571: Business Modeling

The course aims to enhance participants’ analytic and problem structuring skills, with emphasis placed on the process of
action otiented decision making. It also aims to equip participants with specific skills in the areas of data analysis, uncer-
tainty and risk evaluation, resource management, business process design and project evaluation. Participants will be
exposed to state-of-the art decision support tools and are expected to reach "end-uset" level of modeling competence. This
means that they should be in a position to deal with a complex real-life project, tecognize the areas where business analy-
sis can add value, select approptiate types of analysis and apply them in a small-scale, quick-turnaround fashion. The course
introduces tools for business decision-making and implementation,

EMBA-FIN 540: Financial Management

The course exposes students to the theory and policy of financial management in a company covering topics that range
from financial statement analysis and financial planning, to the operation of financial and capital markets and long term
investment planning,

EMBA-MIS 580: Enterprise Information Systems
The course emphasizes the importance for the company of information systems in achieving competitive advantage.

EMBA-MAN 570: Production and Operations Management
The course in this period deals with issues associated with operations and their cost implications, along with the efficient
way to manage both the operations of the company and its cost implications.

EMBA-BUS 591: Strategic Thinking

The course lays out the foundation for sound decision-making in the context of competition ot cooperation. The course
intends to help students understand a methodology for logical business reasoning, anticipating at the same time the
response of their competitors and/or partnets. The course furnishes students with tools of rational thinking, to anticipate
and see through their competitors® response, to develop their strategic moves, to reveal information through credible com-
mitments and mixing strategies, to proceeding with cooperation etc. Finally, the course introduces a sequence of core
courses that substantiate the strategic flavor of the EMBA Program.

EMBA-BUS 590: Strategic Management

The course deals with the fundamental quality of any business decision-maker: the ability to think strategically. The course
refets primarily to 2 methodology of decision making in cases of competition or co-operation and the abilities a good deci-
sion-maket / strategist should posses. Its two components will be the business level strategy and corporate strategy. The
coutse also tequires students to participate in a comprehensive simulation exercise where they will have the chance, work-
ing in teams, to deal with the entire “business thinking process” and focus primatily on the phases of “decision” and
“implementation”. A comptrehensive simulation cxetcise should be employed that deals with competition among the par-
ticipating teams and should involve most of the decisions taken both at the business and also at the corporate level.

EMBA-BUS 593: Value Innovation Strategy

The coutse challenges Program participants to break out of the cut-throat competition that they are frequently engaged
in, by creating uncontested market space in the market envitonment and thus making competition irrelevant. Instead of
dividing up existing- and often shrinking- demand and benchmarking competitors, the course develops a thinking frame-
work for a strategy that is about growing demand and breaking away from the competition.




UNDERGRADUATE
BUSINESS PROGRAMS

ACADEMIC PROGRAMS
The Division of Business Studies offers the following undergraduate programs:

Degree Programs:

* Bachelor of Science in Business with Concentrations in:

. Finance

. International Business
. Management

. Matketing

* Minor in Human Resources Management
* Minor in International Business

DEGREE PROGRAMS

BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN FINANCE

~Global financial markets remain a dynamic sector of the world economy. ‘Today the demand for Finance professionals to
intetpret the flood of information and to implement trading and financial strategics requires that the students understand
theory and also have hands-on experience. ACT’s goal is to educate and prepare students for successfial careers in finan-
cial management through a careful balance between theory and hands-on learning,

Degree Requirements

In order to receive the BS degtee, the student must have fulfilled all the GER and major requitements and have complet-
ed at least 121 credit hours with an overall G.PA. of 2.0 or better. According to NEASC Standards, students must com-
plete at least one fourth of their undergraduate program, including advanced work in the major or concen tration, at the
institution awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the
College for at least during the last two semesters of full time instruction, assuming availability and equivalency of transfer-
able courses,




Major Requirements

a. Common Degree Requirements

* Mathematics 101* Finite Mathematics
¢ Mathematics 115* Calculus
* Statistics 205* Statistics I
¢ Computer Science 101* Introduction to Computing
¢ Computet Science 151* Quantitative Computing
¢ Computer Science 201 Business Computing
* English 201 Communication Techniques
b. Business Requirements
* Aceourting 101 Financial Accounting
¢ Accounting 102 Managerial Accounting
* Business Administration 240 Business Law
« Economics 101* Introductory Macroeconomics
« Economics 102 Introductory Mictoeconormics
* Economics/Management 242 Managerial Economics
* Finance 201 Financial Management
* Management 101 Introduction to Management
*» Management 322 Business Strategy
* Magketing 101 Introduction to Marketing
Plus gy 2 from the following:
* Computer Science 451 Management Information Systems
* Marketing 311 Retailing
» Marketing 324 E-Matketing
* Management 201 Organizational Behavior
*» Management 271 ) Principles of Tourism
* Management 304 Total Quality Management
» Statistics 305 Statistics IT
c. Finance Concentration Requirements
* Finance 202 Corporate Finance
* Finance 210 Money and Banking
» Finafice 220 Investment and Portfolio Management
« Finance 232 International Finance
« Finance 400 Seminar in Finance

* Any of the Major conrses above marked with an asterisk may be taken to also meet part of the GER.




BACHELOR OF SCIENCE IN BUSINESS
CONCENTRATION IN INTERNATIONAL BUSINESS

The International Business program deals with the challenges and the opportunities of working in a global environment.
Students learn to analyze market and investment opportunities in other countries. Through a careful blending of theory
and practical applications students are prepated to pursue careers in international companies ot international organizations.

Degree Requirements

In order to teceive the BS degree, the student must have fulfilled all the GER and major requirements and have complet-
ed at least 121 credit hours with an overall GPA of 2.0 or better. According to NEASC Standards, students must com-
plete at least one fourth of theit undergraduate program, including advanced work in the major or concentration, at the
institution awarding the degree. As a consequence, all candidates for an ACT degtee must have been in residence at the
College for at least during the last two semesters of full time instruction, assuming availability and equivalency of transfer-
able courses.

Major Requirements

a. Common Degree Requirements

* Mathematics 101* Finite Mathematics

* Mathematics 115% Calculus

* Statistics 205* Statistics I

* Computer Science 101* Introduction to Computing

e Computer Science 151* Quantitative Computing

*» Computer Science 201 Business Computing

* English 201 Communication Techniques
b. Business Area Requirements

¢ Accounting 101 Financial Accounting

* Accounting 102 Managerial Accounting

* Business Administration 242 European Business Law

* Economics 101* Introductory Macrocconomics

* Economics 102 Introductory Microeconomics

* Economics/Management 242 Managerial Economics

* Finance 201 Financial Management

¢ Management 101 Introduction to Management

° Management 322 Business Strategy

* Marketing 101 Introduction to Marketing
Plus any 2 from the following:

» Computer Science 451 Management Information Systems

* Marketing 311 Retailing

* Marketing 324 E-Marketing

* Management 201 Organizational Behavior

* Management 271 Principles of Tourism

* Management 304 Total Quality Management

e Statistics 305 Statistics 11
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c. International Business Concentrati

« Fconomics 232
*» Finance 202

= Finance 232

= Management 218
« Marketing 318

« Marketing 324

*Any of the Major courses above marked with an astorisk may be taken b0

an Requirements
Internatonal Beonomics
Corporate Finance
International Finance
International Business
Global Marketing
li-Marketing

BACHELOR OF SCIENCE IN BUSINESS
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Otganizational Behavior
Principles of Tourism
Total Quality Management
Statistics II

Corporate Finance

Human Resources Management
International Business

Small Business

Operations Management

*Any of the Major conrses above marked with an asterisk may be taken to meet part of the GER.




BACHELOR OF SCIENCE IN BUSINESS

CONCENTRATION IN MARKETING

Matketing is a critical function for all business since it involves the closest contact with customers, Marketing managers
identifly who a firm’s customers arc, what they need, and how the firm can best satisfy that need. As 2 result, this disci-
pline plays a large role in creating profits for a businiess, Many successful marketing managers achieve high positions with-
in an organization. Marketing graduates may find professionat opportunities in sales, market research, retailing and adver-
tising, More experience brings advancement 1o matketing management, market analysis, and consulting,

Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GER and major requirements and have complet-
ed at least 121 credit hours with an overall G.P.A of 2.0 or bettet. According to NEASC Srandards, students must com-
plete at least one foutth of their undergraduate program, including advanced work in the major or concentration, at the
institution awarding the degree. As @ consequence, all candidates for an ACT degree must have been in tesidence at the
College for at least during the last two semesters of full time instruction, assuming availability and equivalency of transfer-
able coutses.

Major Requirements
2. Common Degree Requirements

« Mathematics 101* Finite Mathematics

o Mathematics 115*¥ Calculus

* Statistics 205* Seatistics I

« Computer Science 101* Introduction to Computing

« Computer Science 151% Quantitative Computing

« Computer Science 201 Business Computing

* English 201 Communication Techniques
b. Business Area Requirements

« Accounting 101 Financial Accounting

+ Accounting 102 Managerial Accounting

« Business Administtaton 240 Business Law

+ Economics 101* Introductory Macroeconomics

+ Economics 102 Introductory Microeconomics

« Bconomics/Management 242 Managerial Economics

« Finance 201 Financial Management

+ Management 101 Introduction to Management

o Management 322 Business Strategy

* Marketing 101 Introduction to Marketing




Plus any 2 from the following:
* Computer Science 451 Management Information Systems
* Marketing 311 Retailing
* Marketing 324 E-Marketing
* Management 201 Organizational Behavior
* Management 271 Principles of Tourism
* Management 304 Toral Quality Management
* Statistics 305 Statisties T1
¢. Marketing Concentration Requirements
* Marketing 212 Sales Management
* Marketing 214 Advertising
* Marketing 301 Marketing Strategy
* Marketing 318 Global Marketing
* Marketing 320 Marketing Research

*Any of the Major courses above marked with an asterisk may be taken to meet part of the GER.

Minors
The Division of Business offets the opportunity to students from other majors to pursue Minors in Human Resoutces
Management and in International Business. These minots are not available to Business majors.

Minor in Human Resource Management
* Management 101, 201, 210
* 3 electives from the following: Business Administration 240, Economics 102, Management 218, Matketing 200

Minor in International Business
* Management 101, 218 -
* Matketing 101, 318
* 2 electives from the following: Business Administration 240 or 242, Economics 102 or 232, Finance 210, Management
271, Marketing 214, 324
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UNDERGRADUATE BUSINESS COURSES
(OD=0Offered On Demand)

Accounting

Accounting 101: Financial Accounting

This course is designed to provide students with an understanding of accounting information and the environment in
which it is developed and used. Accounting principles and procedures are discussed in ordet to provide an undetstanding
of the financial accounting process, including the recording, summarizing, and reporting of business transactions, which
result in the preparation of financial statements. Topics covered include accounting and the business environment, revenue
and cost recognition, asset valuation, depreciation, and an introduction to financial statement analysis.

Accounting 102: Managerial Accounting

This coutse is designed to give insight into the interpretation and use of financial reports for management planning, coor-
dination and control. Students will be exposed to the kind of accounting information needed, where this information can
be obtained, and how this information can be used by managets as they carry out their planning, controlling, and decision-
making responsibilities. Topics include management accounting vs. financial accounting, classification and behavior of
costs, CVP analysis, segmented reporting, standard costing and responsibility accounting, Prereq: Accounting 101,
Management 101

Accounting 202: Financial Statement Analysis

This coutse considers the interpretation of vatious aspects of financial statements and their economic significance. Topics
include comparison between book and market value of assets, uncollectible receivables, alternative methods for inventory
valuation, valuation of leasés and the use of financial ratios in evaluating company performance, credit lines, and stock
prices. An overview s also provided of issues such as company valuation, treatment of goodwill, and accounting for invest-
ments'in securities. Preteq: Accounting 102

Business Law

Business Administration 240: Principles of Commetcial Law

This course covers the principles of commercial law as they relate to a business ofganization and its environment. Topics
include forms of business organization, the creation of new business ventures, laws relating to international sales, purchas-
ing contracts, international litigation procedures, counter-trade transactions, exclusive distribution agreements, franchising,
forfeiting, export trade documentation and procedures, and types of international contracts of sale.




Business Administration 242: European Business Law

An introduction to institutional Butopean Community Law, beginning with an analysis of the basic principles of the
European Union and the rules concerning the establishment and functioning of the internal market. Topics examined: con-
sumer protection policy and legal protection, including directives on product liability and on the drawing of contracts away
from business premises; elements of environmental EU law which may affect the opening and/or operation of a business;
characteristics and limitations of new types of business (hite-purchase, leasing, factoring, forfeiting); negotiable instru-
ments; technology ttansfer agreements; patent law; copyright protection; aspects of EU external trade in relation to com-
mercial defense measures such as import and export regimes, and anti-dumping and subsidy measures related to the opet-
ation of multinationals within the EU. Ethical and management issues are considered throughout the coutse.

Economics

Economics 101: Introductory Mactoeconomics

An introduction to modern economic analysis and its policy implications. The course centers on the applications of eco-
nomic theoty to national policy problems such as growth, inflation, unemployment, government expenditures and taxa-
tion, and the role of money. In addition, it provides a broad introduction to the understanding of the modern national
socioeconomic systems in today’s globalized economies. GER Requirement

Economics 102: Introductory Microeconomics

A continuation of the introduction to modern economic analysis concentrating on the factors affecting behavior and deci-
sion-making by households, business fitms, and institutions operating under a mixed socioeconomic system. It also con-
siders the issues of market failures and introduces basic concepts of international economics.

Economics 232: International Economics

The goals and objectives of this course ate to facilitate the students understanding of foreign trade flow issues including
the causes, the volume and the ditection of these flows. Strong emphasis is given to the formulation of industrial trade
policies. Topics to be covered include various trade and exchange rate theoties, tariffs, and commercial policy, factor move-
ment, regional economic integration, international insttutions, international macroeconomic interactions, and internation-
al environmental issues and policies. Preteg: Econoimics 101 and 102

Economics/Management 242: Applied Managerial Economics

This coutse deals with the application of economic theory and the tools of analysis of decision science to examine how
an otganization can achieve its aims most efficiently. The course uses the theoty of the firm to integrate and link econom-
ic theory (microeconomics and macroeconomics), decision sciences {mathematical economics and econometrics), and the
functional areas of business (accounting, finance, marketing, personoel ot human resource management, and production)
and shows how all of these topics are crucial components of managesial decision-making, Emphasis is placed on actual
real world managerial decisions. Prereq: Economics 102, Math 115

Economics/Management 244: Industrial Organization

This course focuses on the behavior of the large industrial firm as it functions under conditions of modern-day capital-
ism. Topics include both the neo-classical and managerial theories of the firm, oligopolisdc pricing, mesgers, vertical rela-
donships, advertising and R&D, as well as structure, conduct, and performance analyses of selected industries. Prereq:
Economics 102, Management 101




Finance

Finance 201: Financial Management

This course provides a comprehensive introduction to the field of financidl management. Emphasis is given to the exam-
ination of the processes and the methodology of financial statement analysis that can be applied and used as guidelines in
assessing, interpreting and planning financial data to meet the objectives of managing a business entity effectively. Topics
covered include goals and functions of financial management, short-term financial management decisions, financial state-
ment analysis, planning and financial forecasting, and time value of money. Prereq: Accounting 102, Statistics 205

Finance 202: Corporate Finance

The goal of this course is to provide an understanding of various concepts, theories, practices and techniques of corpo-
rate finance. In patticular the course aims to provide cach student with an understanding of risk and required rates of
fetuen, an examination of the valuation of bonds and stocks, a complete treatment of the concepts of investment apprais-
al and the problems of applying the theoty in practice, an examination of the capital structure decision and the cost of
capital, and an introduction to long-tesm financing and capital markets. Prereq: Finance 201

Finance 210: Money and Banking

This course is designed to provide an understanding of some key issues related to money, monetary policy, and banking in
a domestic and international setting. Major topics covered in the money segment of the course include money creation,
the monetary system, policy and control. The banking segment begins with an examination of the main banking opeta-
tions and functions, and continues with a discussion of the main principles of bank asset and liability management. The
markets in which banks operate, including the domestic, international and Buro-currency money and capital markets are
then described and the operations of banks in these markets arc assessed. The risks encountered in banking are addressed,
together with the means of controlling such risks. Finally, the safety and stability of the banking system is considered.
Prereq: Economics 101 and 102 15 . ‘

Finance 220: Investment and Portfolio Management

The principal purpose of this course is to offer a comprehensive introduction to the characteristics and analyses of indi-
vidual securities as well as the theory and practice of combining sceutitics to form optimal portfolios. It provides an undet-
standirig of the general principles of financial and investment decision-making through an examination of asset pricing
models and the efficient market hypotheses as well as treatment of interest rates, bond and stock pricing, and bond and

g o

stock fund management. Prereq: Economics /Management 242, ‘Finance 202, Statistics 205

Finance 232: International Finance

"This course, designed for students who wish to build upon the basic economic and financial principles they have acquired
in the areas of economics and corporate finance, covers both the management and the markets of multinational and
Furopean businesses, Students are exposed 1o’ the international business environment, with emphasis on the challenges
financial managers face in the dynamic and rapidly expanding field of international and European finance. More specifi-
cally, students thoroughly examine recent developments in the following areas: financial management of an international-
ly-oriented business, international financial markets, multinational capital structure and the cost of capital, hedging of
exchange rate movements and financing of international trade, and the international banking environment. Preteq:
Finance 202, Statistics 205

Finance 400: Seminar in Finance

The purpose of this course is to analyze topics in Financial Management that have received limited coverage ot no cover-
age in the other courses in Finance. The following topics will be covered in the course: Financial Innovations / Derivatives
/ Venture Capital / International Portfolio Management / International Acquisitions and Valuation / Currency Risk
Management. The course topics and theme will vary over time to include the most recent issues affecting the financial sec-
tor. Prereq: Finance 202 and Finance 232




Management

Management 101: Introduction to Management

This course provides students with knowledge of basic management theories and concepts and introduces them to simple
case studies relevant to the theoretical background that is covered. The subjects examined, including some insights from
international management, ate the following: the external and internal environment within which an organization operates;
the historical foundations of Management; the social responsibility of business and the relation between business and gov-
ernment; the managerial function of planning; management by objectives; the organizing function and organizational
structures; the function of staffing and personnel selection; the function of leading, motivation and job satisfaction, and
finally, the function of controlling and coordinating a firm’s actions to achieve its objcctives,

Management 201: Organizational Behavior

The behavior of individuals and groups within the organizational context is presented and analyzed. Different forms of
organizational behavior are considered, providing students with exposure to vatious models, Topics covered include the
context of organizational behavior, organizational culture, understanding individual behavior, personality-perception atti-
tudes, job satisfaction, job stress, motivation and learning, interpersonal behavior and dynamics, leadership, power and pol-
itics. Prereq: Management 101

Management 210: Human Resource Management

Theoretical concepts and principles that telate to the management of the human resources of an organization are present-
ed. The main objective is to give students an in-depth understanding of the personnel management function, Topics cov-
ered include human resource planning, demand and supply for human resources, job analysis and design, recruitment,
selection, training and development of human tesources, performance appraisal, compensation systems, employee bene-
fits and services, security and health issues, employee motivation, personnel communication, labar unions, and collective
bargaining, Prereq: Management 101

Management 218: International Business

The objective of this course is to present an overview of the global environment within which firms operate, Students are
exposed to all aspects of international business and will learn how to interpret international developments and evaluate
their consequences for the firm. Among the topics considered are the nature of the multinational corporation, the instity-
tional framework for international business, environmental factors influencing the choice of international investment sites,
factors related to business opetations in specific countries/ regions, and the special citcumstances relating to the marketing
and financing of international businesses. Prereq: Economics 101, Management 101

Management 230: Small Business

This course addresses the essential aspects of operating a small to medium-sized company, All major areas of management
will be covered with emphasis on their practical application to the Greek business environment, Topics covered include
entrepreneurship, new venture feasibility, starting a small business, forms of ownership, strategic planning, marketing con-
cepts and accounting principles for the small business, risk-taking, human resource management and international oppor-
tunities. Prereq: Finance 201, Management 101

Management /Economics 242: Applied Managerial Economics
This course deals with the application of economic theory and the tools of analysis of decision science to examine how
an organization can achieve its aims most efficiently. The course uses the theory of the firm to integrate and link econom-
ic theory (microeconomies and macroeconomics), decision sciences (mathemarical economics and cconomettics), and the
functional areas of business (accounting, finance, marketing, personnel or human resource management, and production)
and shows how all of these topics are crucial components of managetial decision-making. Emphasis 15 placed on actual

teal world managerial decisions. Prereq: Economics 102, Math 115




Management /Economics 244; Industrial Otganization

This course focuses on the behavior of the large industrial firm as it functions under conditions of modern-day capital-
ism. Topics include both the neo-classical and managerial theories of the firm, oligopolistic pricing, mergers, vertical rela-
tionships, advertising and R&D, as well as structure, conduct, and petformance analyses of selected industries. Prereq:
Economics 102, Management 101

Managemett 271: Principles of Tourism

This course provides a survey of the tourist industry and how it operates at all levels, from the viewpoint of both providers
and consumers. It includes thematic overviews of each of the following: accommodation, intermediaries, tourist
sites/attractions, government tourist otganizations, transporfation, marketing of tourist products, consumer demand and
behavior, and contempotaty treads in toutism. Prereq: Management 101

Management 276: Hospitality Franchising

This course provides students with a comprehensive view of hospitality franchising systems. This course will further
enhance students’ judgment about what they want to do and how to go about it before they invest in a franchise venture.
Students will assume the role of start-up hospitality entreprencurs and will research and evaluate several franchise oppor-
tunities. Prereq: Finance 201, Management 271, Marketing 101

Management 304: Total Quality Management

The objective of this course is to provide students with in-depth knowledge and undesstanding of the importance of qual-
ity and customer satisfaction in business competitiveness, and to introduce them to the basic principles and tools of qual-
ity management and improvement. The course will focus on the continuous improvement of all aspects of a business, from
design through production, to aftet-sales setvice, using leadership and employee participation. Topics covered will include
the concept of quality and the different quality management philosophies; the basic principles and components of TQM;
the link with recognized quality awards (Malcolm Baldridge National Quality Award & Eutopean Quality Award); quality
assurance systems & ISO 9000 standards; measutement of quality cost; quality improvement tools & techniques. Both sec-
ondary readings and real-wotld cases are provided as a basis for class discussion. Prereq: Management 312

Management 312: Operations Management

The course provides an overview of concepts, methodologies and applications of production and operations management.
Topics include productivity, forecasting demand, location and capacity planning, inventory control, project management,
operations scheduling, just-in-time systems, quality control, total quality management. Preteq: Management 101,
Finance 201

Management 322: Business Strategy

“The aim of this course is to enable students to approach the whole organization: matketing, finance, accounting and pet-
sonnel functions together. Strategy and structure are the central themes of the course. Topics covered include the business
envitonment, the systems approach, industry analysis, organizational intelligence, otganizational sttucturing, organization-
al power, strategy development and implementation, leadership styles, management of the external environment, and
strategic decision-making, Prereq: Finance 201, Management 312, Marketing 101

Management 330: Entrepreneurship and Innovation

An in-depth study of the legal, financial, marketing and organizational aspects of starting up, implementing, and successfully managing
one’s own business venture. The major portion of the course, apart from presentation and discussion of theotetical bases involving start-
ing a new business, consists of construction of 2 detailed business plan. Class members consider all issties involving initiation, building,, and
controlling a new venture, The main goal is first the analysis and secondly the simulation of an effective business plan based on realistic,
contemporary case scenatios. Prereq: Economics 102, Finance 201
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Management 421/MBA-MAN 521: Organizational Leadership and Change

This course examines leadership and its role in the change process. Students leatn how to catalyze action by creating a
vision and build momentum for change. In the process, they learn more about themselves as leaders. (Permission by the
instructor)

Management 425/MBA-MAN 525: Operations Management

This course introduces the modeling tools used to manage the complex 21st century business environment. It includes
examination of decision analysis, probabilistic models, simulation techniques, regression-based inference and mathemat-
cal programming, (Petmission by the instructor)

Management 470/MBA-BUS 570: International Business

This cousse analyzes the major forces that affect the operations of firms across national boundaries. It undertakes an in-
depth look at the international political, cultural, and economic forces affecting multinatonal enterptises' market entry
strategy, matketing, financial, production and human resource functions. It examines the conditions needed to create and
maintain an international competitive advantage in an increasingly globalized and interactive market environment,
(Permission by the instructor)

Management 480/MBA-BUS 580: Strategic Management

This course develops a framework for assessing the current strategic competitive position as well as future performance
outlook for a business entity within a given economic environment. Focus on developing skills for the application of con-
cepts and tools for strategy formulation at cotporate levels, and on the design of otganization structures and management
processes required for effective strategy implementation. Case applications involve strategic issues facing the modern man-
ager of a business enterprise impacted by globalization, and information and technology. (Permission by the instructor)

MARKETING

Matketing 101: Introduction to Marketing

The objectives of this course are to introduce the basic marketing concepts, to present the practical use of marketing in
modetn corporations, to provide students with the elements of matket thinking in solving business problems and to pte-
pate them for working in the competitive and dynamic field of marketing. Topics covered include the macro and micro
role of marketing, market segmentation, basic ptinciples of marketing research, demographic and behavioral dimensions
of consumers, marketing mix, product analysis, product strategies, new product development, distribution channels, pric-
ing policies, introduction to promotion and advertising, and matketing plan construction. The course is entiched with sup-
plementary up-to-date articles, real-wotld cases, video projections, and matketing simulation. Prereq: Economics 102

Marketing 200: Principles of Public Relations

The coutse introduces students to the theories and techniques involved in planning and carrying out appropriate ptograms
in order to influence public opinion and behavior. The students will receive a comprehensive knowledge of Public
Relations, public opinion, public practices and problem solving and prevention.




Marketing 212: Sales Management

The main objectives of the course are to introduce the basic concepts of personal selling, to give an explicit and practical
view of salespeople’s main tasks and wortking practices, and to discuss and otganize the current sales management tactics
by analyzing up-to-date, real world situations. Topics includc sales management functions and strategies, the personal sell-
ing process, account relationship management, territory management, setting sales goals, petsonnel recruitment and seléc-
tion, sales training, territory design, leadership, motivating and compensating the sales force, and evaluation and control of
sales force performance. Prereq: Management 101, Marketing 101

Marketing 214: Advertising

The primaty objective of this course is to introduce students to the challenging world of advertising and promotion.
Advertising is examined as a distincdve element of promotion, together with other communication tools. Curtent devel-
opments of advertising are discussed and an integrative petspective is adopted, due to tapid changes and metamorphoses
in the advertising business. Emphasis is given to the role of modern marketing communications, the otganizational needs
and structure in the field of advertising and promotion, determining advertising objectives and budget, creative strategy,
media planning, analysis of broadcast and print media, types of support media and other promotional tools. The large
number of advertising techniques and applications, as well as students’ everyday exposute to thousands of communication
messages, recommend the use of cases, projects, real-world examples and class discussions. Prereq: Marketing 101

Marketing 218: Services Marketing

This course concentrates on the application of marketing theory in the service sector of the economy, whete its impor-
tance has increased considerably in the last decades. The primary objective is to familiarize students with the particularities
of several industries, including tourism, hotel-operation, financial services, and banks in order to comprehend the market-
ing strategies involved. The coutse will be conducted with the assistance of cases, projects, real-life applications and class
discussions in order to maintain a practical as well as theoretical approach. Prereq: Marketing 101

Marketing/Computer Science 250: E-commerce

This coutse provides students with a broad understanding of the electronic commerce domain. It introduces aspects of e-
commerce, and students gain insight into technical, business, legal and policy issues. On completion of the course busi-
ness students will be able to understand what e-commerce is and how to exploit an e-commerce strategy in an organiza-
tion. CMIS students will be ready to comprehend the e-commerce domain and apply it technically. Prereq: Computer
Science 101 or 105, Marketing 101

Marketing 301: Marketing Strategy

An advanced marketing course that offers in-depth examination and analysis of the basic marketing principles gained in
Marketing 101: Introduction to marketing. Students are taught what is being confronted in a marketing department and
what the alternative procedures for carrying out various marketing projects are. A considerable effort is made to provide
students with the elements of marketing thinking in structuring marketing strategies for various corporations. Supporting
students’ ability to think, express themselves, write, speak and atgue in marketing terms also constitutes one of the main
course objectives. Finally, students ate prepared to work in the competitive and dynamic field of marketing and to become
professionals with a global perspective. Case analysis and class discussions of current issues ate among the important edu-
cational and learning tools used. Prereq: Marketing 101
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Marketing 311: Retailing

This course provides an examination and analysis of a vital marketing distriibution channel. Basic issues regarding retailing,
and all major aspects of decision-making in retail businesses are covered, including types of retail businesses, consumer
behavior, external environments, location decisions, store design and layout, merchandising, human fesource managenent,
pricing decisions, financial considerations, promotion, organizational and managerial aspects of operation, and marketing
research applications, Prereq: Marketing 101

Marketing 313: Consumer Behavior

This course studies and analyses the consumer as a decision-maker and the consumer’s impact on the companies’ strategic
marketing programs, Emphasis is given to the marketing implications emerging from the psychological and social influ-
ences that affect the consumer during the process of decision-making The perspective adopted is twofold: a) from the
point of view of the consumer, who is forced to make numerous purchase decisions in his everyday life and b) from that
of the Marketing Manager, who needs to fully comprehend the consumer’s behavior in order to develop effective market-
ing strategies, The course material will be supplemented with eases, video presentations, and real life applications in order
to maintain a practical, as well as theoretical approach. Prereq: Marketing 101

Marlketing 318: Global Marketing

This course addresses matketing managetnent problems, techniques and strategies needed to incorporate the marketing
concept into today’s global marketplace. More specifically the course deals with modes of foreign matket entry, pricing
issues, cultural and demographical issues and the im pact of foteign curtency fluctuations on a firm’s performance.
Prereq: Management 101, Marketing 101

Marketing 320: Marketing Research

The major objective of this course is to introduce students to the useful and multi-purpose theory and practice of market-
ing research. Application of this theoty to product, price, place and promotion strategies, as well a5 to every practical mat-
keting issue confronting a business organization, is onie of the main course goals, Topics that are discussed in detail include
the role and the environment of marketing research, planning a rescarch project, secondary sources of information, qual-
itative interviewing methods, survey-interviewing methods, the basics of sampling, major sampling techniques, question-
naire construction, data-processing, analysis and tabulation, and reporting research findings. All topics are dealt with
through examples in the context of real business situations, Prereq: Marketing 101, Stadistics 205

Marketing 324: E-Marketing

This course focuses on the key marketing issues in E-Business, comparing marketing concepts in the traditional marketing
environment with those employed in B-Business. Topics addressed include Marketing Rescarch on the Web,
Personalization/Online Community, Pricing Online, Customer Support and Online Quality, E-Commerce, Business to
Business (B2B) Marketing, Advertising/Brand Building, Web Promotion, and "Virtual Legality". Prereq: Marketing 101
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Chair

Dr. David Wisner,

Professor (History, Politics), Director, Michael S. Dukakis Chair in Public Policy & Service
BA Philosophy, University of South Florida; PhD Modern History, University of Rochester (Reg)
New Building, First Floor, Office 1

Tel.; +30 2310 398-227 Email; drd@act.edu

FACULTY

Dr. Aigli Brouskou, Adjunct Professor (Anthropology)
BA English Language and Literature, University of Thessaloniks; DEA S ocial Anthropology, Ecole des Hautes Etudes en Sciences
Socialss; Ph.D. Social Anthropolagy, Panteion Universitys (Adj)

Dr. Anna Challenger, Adjunct Professor (English) g
BA, Philosaphy and English; MA Philosophy; PhDD English, Kent State University (Ad)

M. Rodney Coules, Instructor (English) :
BA English Langage and Literature, Universify of Thessaloniki; MA English Language and Literature, University of
London, QOueen Mary College (Adj) ‘

Ms Rita Economou, Instructor (English)
BA Political Science and Philosophy, University of Toronso; B.Ed. TESL, University of Toronto (Adj)

Dr. Eleni Godi, Assistant Professot (English), Cootdinatot, English Language and Literature
BA English Language @ Literature, University of Thessaloniki; MA English Language & Literature, Boston University;
MPil English, Oxxford University; P English Litératurs, University of Thessaloniki (Reg)

Dr. Joseph Michael Gratale, Assistant Professor (History)

BA History, William Paterson College; MA Social Sciences/ Modern History, Montclair State University; PbD American Literature
and Culture] American Studies, University of Thessaloniker (Reg)
Ms. Maria Kalaitzopoulou, Instructor (Modern Greek)
BA Bygantine and Modern Greek, Untversity of Thegsaloniki; MA Education, University of Thessaloniki (Ad))
Dr. Anna Maria Konsta, Adjunct Professor (Politics)
LLM Ly University of Thessaboniks; LLM, Esergpean Ly, Coligs of Enrope; P.D. Lay Eurgpean University Institute (Adf)
Dr. Serap Aise Kayatekin, Adjunct Professor (Economics)
BS, MS¢, Economics and Statistics, Middle East Technical University; PPD Economics, University of Massachusetts at Amberst (Ad))
Ms Nicola Kondoyiannis, Instructor (English)
BA French Language and Literatare, Goldsmith's College, University of London; RSA Cambridge TEFL; MA TESL, St Michael's
Collge (Ad)
Ms. Eugenia Kyrezis, lnstructor (Psychology)
BA Professional Studies/ Human Services, Audrey Coben College, New York; MA Clinical Psychology, Long Island University, New
York (Adj)




Dt. Maria Kyriakidou, Assistant Professor (History), Coordinator, Lucy Center for Balkan Studies

BA History and Archeology, University of Thessaloniki; MA Anthropolagy, George Washington University; PhD History,

King’s College London (Reg)
Ms. Poppy Lampa, Instructor (Psychology)

BSe¢ Psychology, University of Essex; Postgraduate Diploma in Developmental Neuropsychology, University of Essex: (Adj)
Ms. Daphne Lamprou, Instructor (Att History)

BA Art History, University of Akron; MA Art History, Kent State University (Ad))
Dr. Linda Manney, Adjunct Professor (English)

BA English and Spanish Language and Literature, Obio University; MA TESL, Arizona State University; MA, PhD Linguistics,

University of California at San Diego (Ad))
Dr. Vincent C. Miiller, Associate Professor (Philosophy)

B Philosoply, Phillips University Marburg; MA Philosophy, King's College, London; PhD Philosophy, University of Hamburg (Reg)
Ds. Lambrini Nassis, Adjunct Professor (Politics, Law)

BA Political Science, Haunter College; JD Law, Brooklyn Law School (Adj)
Ms. Georgia Nenopoulou, Instructor (English)

BA English and French Literature, Simmons College; MA TESL, Saint Michael’s College (Ad))
Dr. Sotirios Serbos, Adjunct Professor (Politics)

BA Political Studies and Diplomacy, University of Macedonia; MS¢ International Relations, London School of Economics and Political

Science; Ph.D. International Relations, University of Athens (Adj)
Dr. Tatiana Taid, Instructor (Psychology)

BA Prychology, University of Thessaloniki; Post-Graduate Certificate, MSe, Post-MSc Diploma, PhD Counseling Psychology, City

University London (Adj)
Mr. Ioannis Tsorbatzoglou, Instructor (Politics)

BA International Relations, Knoxe College; MA Polstical Science, Tulane Unversity; MA Enropean Administration, College of Exrope (Ad))

GOALS AND OBJECTIVES
MISSION

The Division of Humanities and Social Science aspites. to be the leading center for international diplomacy and human
sciences in Greece and Southeast Europe. The mission of the Division is two-fold. :

First, we aim to provide a dynamic contemporary student-centered civic education; train youth for leadership roles in
regional and international affairs; and contribute meaningfully through academic instruction, applied rescarch, and profes-
sional outreach to cooperation and peaceful co-existence in Greece, Southeast Europe and the Eastern Mediterranean, and
the larger Euro-Atlantic community. More generally, we offer a solid liberal arts underpinning to ACT’s academic and pro-
fessional programs which assists students to master and integrate different modes of knowledpe and experience in order
to solve problems, resolve conflict, and express new-ideas creatively and professionally, and challenges them to cultivate
personal integrity and respect for values not one’s own.

The progtam of studies in Humanities and Social Science is particulatly strong in American and EU politics, internation-
al law and organizations, gender, globalization, and contemporary Balkan and Aegean affairs. Additional teaching and
research strengths within the division include communication practice, modern literature, language teaching methodology,
applied, social, organizational, and counseling psychology, cultural studies, and ethnography and cultural anthropology.




The Division offers BA programs in International Relations, including 2 pre-law option for American students; 2 + 2 BA
programs in English and in Psychology with select univesities in the US; minors in Diplomacy and Internadonal Relations,
European and Balkan Studies, Media and Communication, Literature and Humanities, and Social Studies; and special
cettificate programs in Hellenic Studies and in Teaching English as a Foreign Language (IEFL).

Supplementing the Division’s academic programs is a full complement of extracurricular activities, including guest lectures,
professional workshops, study ttips, and simulations of international organizations, notably under the auspices of the
Michael S. Dukakis Chair in Public Policy and Service and the Lucy Center for Balkan Studies. Qualified students may also
undertake formal internships off campus with a variety of local and international public agencies, international organiza-
tions, and NGOs.

Out alumni have been admitted for post-graduate study, often as scholarship recipients, at some of the most prestigious
universities in Burope and North America, including Oxford, Cambtidge, Edinburgh, LSE, Leuven, Amsterdam, the
Sotbonne, Johns Hopkins, and the University of Texas at Austin, while many of our American alumni have gone on to
law school after studying at ACT. Several have worked or are now working in ministries of foreign affairs and other pub-
lic entities, the European Commission, the World Bank, NATO, leading regional and international NGOs, and MNCs
wortldwide. ,

THE MICHAEL S. DUKAKIS CHAIR IN PUBLIC POLICY AND SERVICE

The Division of Humanities and Social Sciences is home to the Michael S. Dukakis Chair in Public Policy and Service,
inaugurated at ACT by former Massachusetts Governor Michael 8. Dukakis in September 1999. Since then, the Dukakis
Chair has quickly become a leading forum in Northern Gteece and the Southern Balkans for discussion and debate of the
pressing issues of our times, with a ptincipal view toward inspiring young people to become involved in public service.

An integral function of the Dukakis Chait is the Dukakis Seminar Seties. Each semester ACT hosts prominent Greek and
international public figures whose professional careers illustrate Governor Dukakis’ own commitment to public service.
Dukakis lectures have included Nicholas Burns, Monteagle Stearns, Nikiforos Diamandouros, Mark Mazowet, Thea Halo,
Suhnaz Yilmaz, Du§an Batakovie, Radmila Sekerenska, Edi Rama, Nadezhda Mihaylova, Alvaro de Soto, and Michael
Dukakis himself.

THE LUCY CENTER FOR BALKAN STUDIES

The Lucy Center for Balkan Studies was established thanks to a generous donation from ACT friend and trustee, Elias
Kulukundis, and named after his late wife Lucy Platt Kulukundis. The Center was created to facilitate the formal study of
Southeast European affairs, particulacly for undergraduate study abroad students spending a semester or academic year at
ACT: Students studying at the Center have the opportunity to do formal coursewortk in Balkan Studies, participate in study
trips throughout the region, and, in select cases, undertake formal internships in regional organizations.

The Balkan Study Center also acts as a cleatinghouse for information about the Balkans and the Aegean Basin, and as a
forum for debate on regional issues. In particular, a lectute seties has been established for discussion of such important
topics as civil society, democratization, and European and transatlantic integration.




ACADEMIC PROGRAMS

The Division of Humanities and Social Sciences offers the following programs:

Degree Programs

ST
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. Bachelot of Arts in International Relations with Concentrations in:
\ Diplomacy and International Relations

European and Balkan Studies

2 + 2 Programs in English and Psychology

Minor in Diplomacy and International Relations

Minor in European and Balkan Studies

Minor in Media and Communication

Minor in Literature & Humanities

Minor Social Studies

} 4
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Certificate Programs

. Hellenic Studies
J Teaching English as a Foteign Language (TEFL)

DEGREE PROGRAMS

BACHELOR OF ARTS IN INTERNATIONAL RELATIONS
CONCENTRATION IN DIPLOMACY AND INTERNATIONAL RELATIONS

Degree Requitements

‘In order to receive the BA degree, the student must have fulfilled all the GER and major requirements and have completer

at least 121 credit hours with an overall G.P.A. of 2.0 or bettet. According to NEASC Standatds, students must complete
-at least one fourth of their undergraduate program, including advanced work in the major or concentration, at the institu-
tion awatding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the College
during the last two semesters of full time instruction, assuming availability and equivalency of transferable coutses.




Major Requirements

a. Common Degree Requirements

. Statistics 205% Statistics I
. Economics 102 Introductory Microeconomics
. Computer Science 201 Business Computing

Two additional courses outside International Relations (may include Greek Language)

b. International Relations Requitements
Foundation Conrses

. History 120* The Modern World
* Economics 101* Introductory Microeconomics
' Politics 101* Contemporary Politics
. Politics 201 Intetnatonal Relations
. Politics 203 Applied Politics
Gender and Theory Courses
. History 201 ot Politics 204 ~ Women in Modern Times or Gender, Power, and Politics
. Politics 202 Political Theory
: Sociology 219 Individual and Society
Adyanced Regional and Global Perspectives Conrses
. History 210* World & Human Geographies
. European Studies 211 The Politics of the European Union
. History 241 Introduction to American Studies

Commaunications Courses

. English 201 Communication Techniques

. Politics 215 Political Communication
Capstone Course

) A specially designated 300-level course (students should consule with

their acadernic advisor prior o registering for their final semester of dasses)

c. Diplomacy and International Relations Concentration Requirements

. Politics 231

. Politics 249 or Economics 232

. History 342 ot European Studies 322
. Two additional IR electdves

*Any of the Major course requirements marked above with an asterisk may be taken to also meet part of the GER.




BACHELOR OF ARTS IN INTERNATIONAL RELATIONS
CONCENTRATION IN EUROPEAN AND BALKAN STUDIES

Degree Requirements

In order to receive the BA degree, the student must have fulfilled all the GER and major tequirements and have completer
at least 121 credit hours with an averall GIPA. of 2.0 or better. According to NEASC Standards, students must complete
at least one fourth of their undergradudte program, including advanced work in the major or concentration, at the institu-
tion awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the College
duririg the last two semesters of full time instruction, assuming availability and equivalency of transferable courses.

Major Requirements

a. Common Degree Requirements

. Statistics 205% Statistics T
B Economics 102 Introductory Microeconomics
B Computer Science 201 Business Computing

"Two additional courses outside International Relations (may include Greek Language)

b. International Relations Requirements
Foundation Courses

. History 120* The Modern Wotld
B Economics 101%* Introductory Microeconomics
B Politics 101* Contemporary Politics
. Politics 201 International Relations
. Polidcs 203 Applied Politics
Gender and Theory Courses
. History 201 or Politics 204  Women in Modern Times or Gender, Power, and Politics
. Politics 202 Political Theory
s Sociology 219 Individual and Society
Advanced Regional and Global Perspectives Courses
. History 210%* World & Human Geographies
. European Studies 211 The Politics of the European Union
. History 241 Introduction to American Studies

Communications Courses
. English 201 Communication Techniques
. Politics 215 Political Communication

Capstone Course
s A specially designated 300-level course (students should consult with their
academic advisor prior to registering for their final semester of classes)




¢. European and Balkan Studies Concentration Requirements

. Two courses from Politics 221, Politics 222, or Politics 235
2 European Studies 212
. Two additional IR electives

*Any of the Major course requirements marked above with an asterisk may be taken 10 also meet part of the GER.

2 + 2 Programs in English and Psychology

1. English
Euglish 1 angnage and Literature Requiremints
. English 120
. Tinglish 221 or 268 or 358
" Four courses in English Language and/or Bnglish Literature at the 200-level or higher
2. Psychology
Psychology Requsremen’s
. Statistics 205
s Psychology 201
. Psychology 202
s Psychology 204 i
. Two additional Psychology courses at the 200-level ot highet

Minor in Diptomacy and International Relations

1 a
- Politics 201
. Politics 249 or Economics 232
. Politics 231 or Buropean Studies 211
" Histoty 342 er European Studies 322
. Two additional TR electives® (to be selected in consultation with an IR advisor)

Minor in European and Batkan Studies

t avail £
: Two coutses from Politics 221 or Politics 222 or Politics 235
. Eutopean Studies 211, 212
5 Two additional IR electives* (to be selected in consultation with an IR advisor)

*Business and Computer Science majors may count Politics 101 as both a General Education Regquirement and an IR or EBS elective.




Minor in Media and Communication

(available to all majors)

. English 264
. Marketing 214
. Politics 215
ree elective courses the following:
. English 201*
. English 271
0 Philosophy 208
. Politics 315
. Politics 318
. Politics 333
. Psychology 212
. Marketing 200
. Computer Science 107
: Computer Science 206

*Business and Conspaster S cience majors may count English 201 as both a Common Degree Requirement in their respective majors and a Media
and Conrmunication elective.

Minor in Literature and Humanities
availal to all major;

. English 120*

: English 221 or 268 or 358

g Humanities 204 (formetly English/Humanities 388)
Three elective conrses from the following:

. History 242

o History 257

. Humanities 203

s Humanities 205

. Philosophy 204

B Philosophy 208

. Philosophy 220

. English 211, 212

e English 215, 216

: English 221

. English 233

e English 268

. English 358
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Minor in Social Studies

\i

. Either Psychology 101 ot Anthropology 101/Sociology 101, whichever was not taken as a General Education
Requirement

. Two courses from History 210%, Anthropology 205, Sociology 201, Sociology 219, and Psychology 204

. Social Science 213 or Psychology 213

. Two additional Social Studies elective courses at the 200-level ot higher (to be selected in consultation with an

academic advisor)

*Business and Computer Science students may count History 210 as both a General Education Requirement and a Social Studies requirement

CERTIFICATE PROGRAMS

&N e

Certificate Program in Hellenic Studies

ACT offers to non-degree students the opportunity to gain a broader understanding of the rich heritage of Hellenism,
both ancient and modern. Coutses are taught by leading practitioners throughout the academic year, including during
accelerated summer sessions. The certificate program consists of one academic course, one language cousse, and study

trips organized by the Office of Academic and Student Affairs.

Hellenic Studies courses cutrently in the ACT catalogue include the following:

. History 230, 231, 301, 331

. Anthropology 208, 211, 221, 222
o English 208, 288

. Greek 101, 104, 201, 202

. Humanities 205

: Philosophy 220

: History of Art 220, 221, 224

. Music 120

Certificate Program in Teaching English as a Foreign Language (TEFL)

The Ametican College of Thessaloniki offers annually intensive certificate programs in Teaching Finglish as a Foreign
Language (I'BFL) both at the Introductory and the Advanced levels. The programs arc open o beginners with little for-
mal teacher training, proficiency certificate holders and university students or graduates of English (introductory level) or
experienced teachers (advanced level), and offer participants a solid grounding in current approaches to teaching English
as a foreign language, with an emphasis on practical applications to clssroom serings.

Program participants will be trained to develop lesson plans, manage a classroom, design teaching materials for a patticu-
lar age group, teach grammar, listening/speaking, reading/writing and vocabulary. As part of the program, participants will
alsohave the opportunity to abserve English classes being tanght at Anatolia College and the Anatolia Elementaty School,
and do practice teaching,




" HSS COURSES

International Relations (History, Politics, European Studies, Public Service)

History 101: Ancient and Medieval History

A survey of the principal developments in the major civilizations throughout the wotld, from the Neolithic Revolution to
the Fall of Byzantium. Ptimary focus will be on China, India, Mesopotamia and the Mediterranean basin, sub-Saharan
Africa, northern Europe, and pre-Columbian Central America. Coverage will be chronological, thematic, and comparative.
May be taken as Social Sciences/Group C GER.

History 120: The Modern World

This course takes its point of departure in late eighteenth-century Europe during the period of the Enlightenment and the
French Revolution, and concludes in the late twentieth century with the end of the Cold War and the immediate post-Cold
War decade. Course materials integrate social, cultural, political, and economic approaches, as well as aspects of histotio-
graphical analysis, in otder to facilitate study of both the foundations of the contemporary wotld and questions relating to
histotical representation. The coutse also provides coverage of significant global developments in the modern era.
Required for all IR majors; may be taken as Social Sciences/Group C GER

History 201: Women in Modern Times

An uppet-level survey which studies the evolving conditions in which women have lived and worked in the western world
from ca. 1750 to the present. A vatiety of types of evidence, from legal documents to art and literature, will be examined.
Students will also be introduced to contemporaty theoretical developments in the larger field of women's studies.
Alternate requirement for IR majors. Prereq: History 120

History 210: World and Human Geographics

This course sets out to explote a number of subjects relating to the study of geography and politics. Students will be
exposed to topics such as world/regional geography, cattography, geopolitics, politics and the environment, colonial/ post-
colonial geographies, and development, while the multidimensional and trans-disciplinary nature of geographical and polit-
ical studies will be emphasized throughout. The coutse will also investigate such topics as world systems theory, cultural
change, and globalizations. Requited for all IR majors; may be taken as Social Sciences/ Group C GER.

History 230: Byzantine Histoty

A survey of the political, institutional, religious and cultural history of the Byzantine Empire from the reforms of
Diocletian and the convetsion of Constantine up to the fall of Constantinople. Special attention will be paid to topics
involving civilization, theological controversy, and the relations of the Empire with the Arabs, Slavs, and Western
Europeans. Prereq: History 101

History 231: Modern Greek History

This coutse examines themes in Greece's recent past such as natonalism, modernization, economic development, consti-
tutional government, territorial expansion, foreign intervention, etc. Readings form the basis for critical analysis of the
causes and consequences of major events, of contemporary ideas and of leading personalities through classroom discus-
sion and written assignments. IR elective, Prereq: History 120




History 233: Modern and Contemporary Turkey

This course will begin with a consideration of diverse aspects of the Ottoman Empite just prior to WWI, including
Westernization, the Young Ottoman, Young Turk, and ethnic-nationalist movements, pan-Islamism, and Turkish national-
ism. Then the coutse will examine political, social, and economic conditions in Turkey from the establishment of the new
tepublic in 1923 to the ptesent, giving emphasis to such factors as nationalism, religion, and the military in Turkish democ-
racy. The course will conclude with a brief overview of key foreign policy issues confronting Turkey today. IR elective.
Prereq: History 120 or Politics 101

History 241: Introduction to American Studies

This course will commence in the early seventeenth century with the Anglo-European colonization of Notth America and
conclude in the late twentieth century with the close of the Cold Wat. A wide array of documentary evidence will be uti-
lized through a vafiety of methodological approaches to allow a ctitical evaluation of the Ametican expetience over the
past four hundred years. Some of the topics addressed include the nature of colonial society, the development of typical-
ly American institutions of powet, the immigrant expetience, ethnic and cultural diversity, US impetialism, and cultural and
artistic expression. Required for all IR majors. Prereq: History 120

History 242: US Cultures in the Contemporary World

This course will focus first on aspects of American cultural production and expression, and consider its impact and recep-
tion in the contemportary international setting, Attention to debates on what constitutes the American identity,
Americanism, and the role of nationalism in US. society, culture, and politcs will likewise receive extended coverage.
Finally, topics such as the U.S. and glabalization, the issue of American imperialism, and the nature of anti-Americanism
will also come under scrutiny. Prereq: History 120

History 264: Modern East Asia

The purpose of this course is to study the processes by which the major East Asian states developed into their character-
istically modern forms. Pdmary emphasis will be placed on Japan and China, with added considetation of the lesser Pacific
Rim states and cities. The telations between East Asian states and the larger world will also be examined. IR elective.
Prereq: History 120 or Politics 101

History 301: History of Ancient Greece

This course presents a survey of ancient Gteek history from the Minoan through the Hellenistic petied. The course fol-
lows a broad chronological account, but at the same time strongly emphasizes thematic trends and vatious aspects of social,
economic and ideological history, including such institutions and values as political ideas, drama, city states, scientific and
philosophical inquity, trade, colonies, daily life, and gender. A variety of primary and secondaty source materials will be
employed to explore better who the ancient Greeks wete and what their legacies have been. Prereq: History 101

History 331: Topics in Twentieth-Century Greek History

The purpose of this course is to explore in detail some of the main themes in modern Greek history. The course will
investigate such topics as immigration and refugees, war and its consequences, the right and the left in Greek politics, the
city/country divide and the process of urbanization, and the Greek family and gender identity. The course will also exam-
ine modern poetry and literature, and traditional and modern forms of music. IR elective. Prereq: History 120




History 341: Encounters: A History of the Native American Experience

This course investigates a variety of themes relating to the history of the Americas. First, students are exposed to the main
currents of pre-Columbian civilizations and societies in the western hemisphere. Second, the European artival, settlement,
and penetration of the New World are analyzed by focusing on the impact this process had on the native populations,
Examination of personal accounts and narratives of the indigenous peoples, Europeans, and later, Americans, serve to
illustrate the encounter in the New World. Prereq: Anthropology 101 or Sociology 101, History 120

History 342: Twentieth-Century U.S. Foreign Policy

This course will provide a detailed examination of American foreign policy since the 1890s, following a preliminary
overview of American foreign relations from the War of Independence to the 1930s. The purpose of the course will be
to identify above all the actors, doctrines, and institutional settings of post-WWII American foreign policy, both in a
domestic and in an international, if not global, perspective, and to provide detailed analysis of select episodes in contem-
poraty international politics. US relations with Europe, the former Soviet Union, and Pacific rim states China and Japan
will be given special attention, while other regional zones of contention, from Latin American to the Middle East to
Southeast Asia, will also be discussed. The course will end with a btief glimpse of the foreign policy of the current US
Administration. Alternate tequirement for Diplomacy and International Relations concentration and minor.
Prereq: History 120, Politics 101

Politics 101: Contemporary Politics

Politics is one of the richest fields of human inquiry, made all the more essential in that just about everything we do in this
life can be interpreted to have a political sense. The purpose of this course is to help students discard the negative baggage
they carry with them instinctively about politics in order to examine somewhat more objectively the main issues and
branches of the academic discipline commonly called political science. Among the topics studied are: political power,
authority, and legitimacy; sovereignty and the state; justice; the role of political institutions and political groups; political
ideologies and vocabularies; and actors and issues in contemporary international relations. Required for all IR majors;
must be taken as Social Sciences/Gtroup A GER

Politics 201: International Relations

This course begins with an examination of the key notions and actors in the field of international relations, as observed
principally from the twin perspectives of global interdependence and mutual vulnerability. It then focuses on various insti-
tutional, ethnic, geopolitical, strategic, and economic issues of current interest. At the same time the course has as an objec-
tive to provide an overview of the main classic and contemporaty trends in international relations scholarship. Required
for all IR majors and for the Diplomacy and International Relations minor. Required for all IR majors and
minors. Prereq: Politics 101

Politics 202: Political Theory

This course is an introduction to political ideas and their many different interpretations. The course will focus on various
key themes and concepts, such as freedom, justice, rights, and sovereignty, and on classic modern schools of thought.
Emphasis will be given to expositions of theory in a chronological framework, with discussion of the significant historical
dimension of each author, text, and concept. Required for all IR majors. Prereq: Politics 101

Politics 203: Applied Politics

This course provides students with methodological tools and frameworks for both conducting applied research and man-
aging political operations in contemporary liberal democtacies. Students will design and begin implementing research proj-
ects using polling, sutveys, and other techniques of data gathering, They will also examine such practices as campaign man-
agement, lobbying and interest group activities, and practical implementation of public policy. Required for all IR majors.
Prereq: Politics 101




Politics 204: Gender, Power, and Politics

This course provides an examination of the intersection of gender with politics, emphasizing the social construction of
gender as well as the notion of citizenship and the part of women within a democratic polity. The course addresses the
evalution of public policies affecting both men and women, legal systems and women, and the emerging, role of women
in state and non-state political institutions. The course will also explore the challenge that feminist theory has made to the
traditional theories of politics and international relations. Alternate requirement for IR majors. Prereq: Politics 101

Politics 207: The Modern Greek Nation-State

“I'his course analyzes contemporary Greek society by exploring some of its lostitutions and structures as well as its socio-
political practices. A thematic organization of the course allows for particular idiosyncrasies of the Greck state to be inves-
tigated in depth. Topics for examination are: the modern Greek state structure, a civil soclety indicative of clientelism and
populism, public administration and the role of political parties, the Greek Orthodox Church and religion, the Greek econ-
omy and the European Union, and the role of geopolitics, IR elective. Prereq: Politics 101

Politics 215: Political Communication
The topics covered in this course include distribution of political information, elite-mass communication, alternative mod-

els of political communication, communication and telecommunications policy. Students will be invited to inspect local,
national, and international print media, broadeasting, film, and reports from news agencies. A comparative approach will
be employed for analysis of different regional and national communications systems. A final segment of the course will
examine the exchange of international information, with a specific focus on the ways in which information technology has
affected electoral politics ("hyper-democracy™) and the practice of diplomacy. Examples and case studies will be taken from
American and Furopean sources. Required for all TR majors. Prereq: English 102, Politics 101

Politics 221: The Balkans in Contemporary International Relations

This coutse starts by outlining the long-term historical evolution of the region of Southeast Europe in international rela-
tions, with a particulat focus on the nincteenth century and the formation of modern nation-states, and on the two world
wars and their consequences in the twentieth century. The course then shifts to the post-Cold War period, taking into
account global, regional, national, and local perspectives on contemporary international relations issues. Special consider-
ation will be given to the role being played in the Balkans by the United Nations and different European organizations and
institutions on the one hand, and to the concomitant foreign policies of the concerned Balkan states on:the othet. The
cousse concludes with an examination of the most pressing challenges facing these states and of the prospects for region-
al cooperation and peace in the twenty-first centuty. Alternate requirement for European and Balkan Studies concen-

teation and minor. Prereq: Politics 101

Politics 222: Government and Politics in Southeast Eutope

The course consists principally of an analysis of politics and the political regimes of the former communist states of the
Balkans. Starting with a description of the historical background, the course examines the collapse of the regimes of the
late twentieth century and attempts to create new political and cconomic systems during the 1990s. The course also scts
out to assess the relative outcomes of the post-communist transition. In patticular, the course covers the division of power
between the legislature and the executive, the electoral and party systems, and such interrelated problems as economic
reform, nationalism and ethnic conflict, and the participation of the Balkan states in European and international institu-
tions. Alternate reguirement for European and Ballan Studies concentration and minor. Prereq: Politics 101
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Politics 229: The US Federal Government

The aim of this coutse is to inttoduce students to the basic workings of the American federal government, through a study
of the Constitution, of political institutions, and of core values (tights, freedom, property, etc.). In addition, the course will
provide a general overview of the evolving character of Ametican political life from the colonial period to the present.
Such phenomena and issues as lobbies, the role of the media, and the changing face of the American population (district-
ing) will also be considered; so too will a rudimentary explanation of state and local government be offered. Finally, the
course will introduce students to the ovetlapping methodologies inherent in the study of comparative government.

IR Elective. Prereq: History 120 or Politics 101

Politics 231: International Law

The aim of the course is to introduce students to the basic ptinciples of international (public) law and to the functioning
of major intetnational organizations, and to delineate the intensifying organizational and rule-making activity which has
come to be charactetized as “global governance.” Students will be acquainted with the language and the basic concepts of
international lawThe role of international organizations, political institutions, political groups, and actors will be a major
area of study. The development of international law, its content and effectiveness as a system of rules will be the focus of
most of the coutse. Requited fot Diplomacy and International Relations concentration and minor. Prereq: Politics 101

Politics 235: Civil Society in Southeast Europe

This course will investigate the ways in which civil society has developed in Southeast Europe and the Balkans, focusing
on political society and culture, the role of indigenous NGO’s and international actors, and the attitude of the state in pro-
moting ot hindering civic activity. The vatious intetpretations and theoties of civil society will likewise be discussed to pro-
vide a theoretical framework for discussions. Where possible, comparisons and contrasts among states in the region will
be employed. Alternate requitement for European and Balkan Studies concentration and minot. Prereq: Politics 101

Politics 249: The Politics of International Economic Relations

This coutse provides an analysis of the govetnance of wotld trade and globalization, with a particular emphasis on US for-
eign policy and its relationship to contemporary international political economy. The course covers such topics as global-
ization, international economic institudons like the Wotld Trade Organization, the International Monetary Fund, and the
Wotld Bank, and regional economic integration. The course also provides case studies of key recent international financial
crises. Alternate requirement for Diplomacy and International Relations concentration and minor. Prereq:
Politics 101, Economics 101, History 120

Politics 301: War and Peace in the Modern World

War has always been a major preoccupation of humankind. This course sets out to examine the causes, nature, and impli-
cations of modern wart, and the dynamics of efforts to settle such conflicts. The course aims to familiarize students with
the major issues, questions, and discourses associated with the study of war and peace. An interdisciplinary approach will
facilitate study of select case studies. Theories of war, prerequisites for peace, conflict resolution, the nature of interstate
and intrastate war, tetrotism, and the social consequences of war are some of the topics covered in the course.

IR elective. Prereq: Politics 101, History 120




Politics 302: Contemporary Democratization

This course will explore some of the key issues involved in contemporary discussions of democratization, such as the dif-
ficulty of defining democracy, histotical and contemporaty theories of democratization, democratization. and the state and
civil society, and democratization and globalization. The coutse will consider these issues as they pertain to such regions
southern Burope and the Balkans, Latin America, sub-Saharan Africa, Asia, as well as to post-colonial and post-commu-
pist regimes sui generis. IR elective. Prereq: History 120, Politics 101

Politics 303: e-Politics

The purpose of this course is 1o investigate the impact of information technology on contemporary political practice. The
course will focus on three main themes. The first concerns e-government, the provision of public services using 1T, and
the degree of e-readiness of public agencies throughout the world. The second segment will provide an overview of e-
democracy, of how IT facilitates political participation. Topics included in this segment TANES from political marketing to
global civil society to the Internet Governence Forum. The final component of the course will examine what is often
called virtual diplomacy, highlighting the many ways in which IT is modifying contemporary international relations and
diplomatic practice. NB The course will be supplemented with an on-line component using a Blackboard course shell.
IR elective. Prereq: Politics 101

Politics 307: The Middle East in International Relations

“This course will focus on the responses of the states and peoples of the Middle Bast to contemporary forces of modern-
ization and globalization. The course will also consider specific areas of struggle and development, such as the Arab-Tsraeli
conflict, the status of Iraq in inter! tional relations, and the prospects for political and economic development in the Arab
states. The course will give special consideration to Islam as the wellspring of political idcology (political Islam or
"Islamism") and will investigate contemporary responses in the Islamic world to the phenomenon of Islamic fundamen-
talism, Other topics may include the geopolitics of oil production, the prevalence of political and religious ideology, the
relationship of Turkey with the states of the Middle Hast, and the role of the US as peace broker and sponsor of devel-
opment in the region. The course will employ the special Islamic Studies Collection of the Bissell Library and feature guest
jecturers, both made possible by the generous support of the Cleveland H. Dodge Foundation, IR elective. Prereq:
History 102, Politics 101, Economics 101

Politics 318: Political Marketing

The purpose of this coutse is to examine the ways in which professional marketing techniques have been applied to polit-
ical activities in liberal democracies since the end of the 1960s. The course will review the role of the media, of advertis-
ing agencies, and of other matketing specialists in helping shape contemporary political practices in Europe and North
America. The coutse will conclude with a segment on the emerging role of electronic media in political marketing, IR elec-
tive. Prereq: Politics 101 '

Politics 321: US Policy in Southeast Europe

This purpose of this course is to provide 2 comprehensive overview of US diplomacy and involvement in the region of
Southeast Furope from the end of the Cold War to the ptesent. The course will consider the Cold War roots of contem-
porary Balkan policy, with a focus on the wedge policy in Yugoslavia, efforts to build bridges in Eastern Europe and to
transform the realities of Soviet containment, the strategies of the Bush, 5t., Administration to deal with the end of the
Cold War, the wars of the 1990s in the former Yugoslavia, and, finally, the unfinished business in the Balkans facing the
current US administration. The coursc will also seek to distinguish between crisls management in the former Yugoslavia,
and more programmatic economic and political assistance to all former communist regimes in Hastern Lurope.

IR elective. Prereq: Politics 101
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Politics 331: International Organizations

The coutse examines theoties of international cooperation and the role of multilateral organizations in world politics. It
focuses in particular on the historical development of the UN system from its origins in 1945 to the present, including the
Cold War, decolonization and national liberation, and the post-Cold War etas. Finally, the course investigates how interna-
tional organizations deal with specific problems in international relations, such as peacekeeping and peace enforcement,
development, international law and human rights, security, humanitarian action, and forced migration. IR elective. Prereq:
Political Science 101

Politics 333: Conflict Resolution and Negotiation

This course considers the overlapping disciplines of crisis management, conflict resolution, negotiation, and diplomacy.
The course will examine various instances of conflict management in the post-WWII period in their theoretical and prac-
tical dimensions. The course will also provide an introduction to bargaining, mediation, and negotiation, with coverage of
bi-lateral and multi-lateral negotiations in both international politics and the global business environment, conceived as the
sphete of "the new diplomacy." Student evaluation will be based in part on participation in practical simulations.

IR elective. Prereq: Political Science 101

Politics 399: Trans-Atlantic Relations

This course will cover, in a natrow sense, US-EU relations and then, more broadly, the various dimensions of the Atlantic
Alliance. The focus of the course will be on areas of potential conflict and cooperation. The course will pay pardcular
attention to developments within Europe, notably the enlargement of both NATO and the European Union, and the
emergence of a security profile in the EU. The coutse will also consider such topics as contempotary Russian foreign pol-
icy, global tetrotism, and regional economic relatdons. The course will be team-taught and will include a simulation and
advanced case studies. IR elective. Prereq: History 120, Politics 201

European Studies 211: The Politics of the European Union

The aim of this coutse is to introduce students to the major historical, political, and legal developments leading to the cte-
ation and evolution of the European Union. The course examines in detail EU treaties, institutions, and policy-making
processes, and provides 2 critical examination of theories of European integration and enlargement. Required for all IR
majors. Prereq: Politics 101

European Studies 212: The Political Economy of European Integration

The objective of this course will be to familiarize students with the economic evolution of the European Union and the
mechanisms that have been created in order to regulate and sustain economic integration and development. The introduc-
tion of the Euro, financial institutions, and common policies like the common trade policy will be examined in depth. The
course will also discuss the extent to which the differences that exist within the EU in terms of economic development are
also presented in the adoption of the acquis. The class will consider enlargement, transition, harmonization, market libet-
alization, and foreign direct investment in candidate countries, and will teview the economic potential of the Balkan coun-
tries, including Turkey, for EU membership. Required for European and Balkan Studies concentration and minor.
Prereq: Economics 101, Politics 101

European Studies 302: European Federalism and Theories of Integration

The purpose of this course is to examine in detail theoties of Buropean integration in light of international relations the-
ory and of comparative federalism. The course considers the political evolution of Eutopean institutions and the role of
theory in the establishment of an EU-specific discourse on international cooperation and integration. The course also tests
cestain scenarios relative to the future of the integration project. IR Elective. Prereq: Politics 101, European Studies 211
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European Studies 311: The Idea of Europe

This course examines the many different ways people have conceived of "Europe" - as a cultural identity, 2 geographic
CXpANSE, 4 political entity, and so on. The course considers both Greco-Roman antiquity and the Buropean Middle Ages
but focuses primarily on the catly modern and modern periods, with special attention to pte-EU conceptions of European
unity. The course ends with a terrospective appraisal of different contemporary (heories of European integration.

IR elective, Prereq: History 120, Furopean Studics 21

Futopean Studies 312: European Economic and Social Integration

This course considers in detail the effects of economic and social integration on the citizens of EU member states. The
course examines changes in the standard of living in member states, and also investigates the extent to which citizenship
and rights have developed. The course ends with case studies revealing the new social realities of the European idea.

IR elective. Prereq: Politics 101, Buropean Studies 1

Buropean Studies 321: Citizenship and Democracy in the European Union

This course examines the political systems of Buropean Union Member States. The issues of democracy and citizenship
in Burope are considered, and they are related with enlargement and the future of the EU asa pq:li_tical structure, The
course reviews the EU institutional system, and the strucrures, institutions, and interests in Buropean politics of a number
of EU member states. 1t focuses on the process of democratization, and the way these members interact with other meim-
ber states, and EU institutions. Tinally, the notion of «R1J citizenship” is analyzed, and is the debate on what kind of civil
liberties, political and/or social rights it should include. IR elective. Prereq: European Studies 211

European Studies 322: External Relations of the European Union

The course examines the external relations of the Huropean Union and its role in international political and economic
affairs, It considers such issues as the progress the EU has made in its second pillar (CISP) and the ohstacles it still faces,
with a particular emphasis on the internal factors that shape its external policies. Other topics discussed include European
political cooperation before and after Maastricht, relations with Eastern Furopean and former USSR states, and prospects
for castward enlargement. The course also covers the role of the EU in the global market and its relations with the US,
Latin America, East Asia, Fastern Burope, and developing counties. Alternative requirement for Diplomacy and
International Relations concentration and minor. Prereg: History 120, European Studies 211- St

European Studies 341; Buropean Integration and Transatlantic Institutions

Thus purpose of this seminar is to link Furopean integration with the larger issue of transatlantic institutions. The paral-
el histories of such institutions as the Council of Burope and NATO will be examined, and bi- and multi-lateral relations
among Buropean and North American states will be studied. An effort will be made to locate the uniquencss of EUinte-

gration against this larger canvas of tradition and innovation. IR elective. Prereq: Politics 101, European Studies 211

European"Smdics 342: Constitutional and Institutional Frameworks of EU Law )

The aim of this courser is to introduce students to the constitutional and institutional framework of theﬁEutopcamUnion
in their economic, political, and historical contexts, Students will be acquairited with EU public and case law, EU second-
ary legislation, and the realm of socio-economic regulation. Relevant FU treaties will be analyzed, along with the Buropean
Charter of Fundamental Rights. IR elective. Prereq: European Studies 211




Public Service 201: Public and Non-Profit Management

This class offets an analytic framework for understanding the strategic position of a public body and/or non-profit organ-
ization. The coutse provides an integrative view of organizations and their environment, with a view toward examining the
means by which certain organizations achieve and sustain superior petformance levels. Students examine managerial and
policy issues besetting such organizations, and assess internal tesoutces and capabilities, the dynamics of “competition,”
threats to sustainability, and the nature of he external environment. IR elective. Prereq: Politics 101, Economics 101

Public Service 299: Internship Project

This is an applied, “hands-on” coutse, aiming to help students undetstand managerial and policy practices of NGOs,
Students will be posted in local organizations as intetns, where they will work for a few hours per week. Apatt from their
job requirement in the NGO, students will undertake managetial analysis of projects as coordinated by the instructor (e.g,
analyze the strategy of the NGO, petform policy and public value analysis, etc). The work in the NGOs will be supple-
mented by seminar-type classes where public and non-ptofit issues will be addressed. By the completion of the course stu-
dents will not only have acquired some professional experience, but they will also be in position to petform primary analy-
sis of the environment in which they work. IR elective. Preteq: junior or senior standing; permission of instructor

Social Sciences (Social Science, Anthropology, Sociology, Psychology)

Social Science 202: Theory in the Social Sciences

This course provides a comprehensive examination of the development of anthropological theories from their 19th cen-
tury evolutionist beginnings to the cutrent post-modetn, reflexive, critical trends. It is designed to acquaint students with
the basic issues that concern each theory while addressing the questions of how different theoretical issues developed over
the course of time and how social theories in a similar fashion to the societies they analyze telate to the social and politi-
cal conditions of the world system. Prereq: Anthropology 101 or Sociology 101

Social Science 213: Research in the Social Sciences

This course will familiatize students to the challenges of conducting social science research. Students will learn to collect,
otganize, analyze and evaluate data, as well as consider the ethical implications of doing research. ‘This course will discuss
vatious tesearch methods such as participant obsetvation/ ethnography, interviewing, use of archives, the genealogical
method, oral histories, and others. Prereq: Anthropology 101 or Sociology 101

Social Science 332: The Psychology of Groups

This course aims to explore in depth prevailing issues in social psychology. How and why do people form groups? How
and why do people experience conflict within groups and with other tival groups? What is the relationship between indi-
vidual and group identity and what ate the factors that influence interpersonal and group processes? Using Social Identity
Theoty (SIT) and Self-Categorization Theoty (SCT) as its main theoretical frameworks, the course explores the meaning
and psychological implications of the notion of "salience.” SIT and SCT ate then applied to a thorough investigation of
typical group phenomena such as group cohesiveness, group polarization, social stereotyping, social conformity, prejudice,
tacism, minority social influence, interpersonal attraction, and leadership. The course exposes students to classic as well as
contemporary advances in social psychology research, thus offering them a solid grasp of the psychological dimensions of
such processes as empathy, altruism, aggression, and non-verbal communication. Students participate in numerous group
projects throughout the semester in order to gain thorough experiential understanding of the issues and processes
addressed. Prereq: Psychology 101




Social Science 234: Gendet, Cultures and Societies

This course will address gender issues from the standpoint of the social sciences. Its aim is to direct students towards 2
decper understanding of genderas a social construction and not as a mete biological fact. By providing cross-cultural data
on gender roles and by analyzing strongly held stereotypes about them in contemporary societies, the course will focus on
the cultural patterning of behavior and perception that may or may not support gender stratification and hierarchy.
Fmphasis will be given to {he interconnected levels of environment, economy, social complexity, and symbolic systems that
affect the differential distribution of power, prestige, and authotity between men and women in different societies.
Prereq: Anthropology 101 or Sociology 101

Anthropology 101: Introduction to Anthropology

This coutse provides an overview of major themes and concepts of Anthropology considered both in relation to the bio-
logical disciplines (Palecontology, Ethnology, Saciobiology) and as the comparative study of human cultures (Social
Anthropology/Ethnology). The course establishes the continuity of human culture from an evolutionary perspective and
acquaints students with contemporary interdisciplinary debates on major issues.

May be taken as Social Sciences/Group C GER.

Anthropology 205: Ethnography: The Doings and Writings of Anthropology

This course introduces students to cthnography, the reseatch method introduced by anthropology to the social sciences
and one of anthropology’s distinctive characteristics as & discipline. Fthnography comprises both the research process of
collecting data and theit actual analysis and eventual publication. The course follows a diachronic investigation from
anthropology’s quest for scientific objectivity to contemporary COncerns about the relationship between observation and
interpretation and the construction of knowledge. Prereq: Anthropology 101 or Sociology 101

Anthropology 208: Anthropology of Tourism

Since the end of World War II, tourism has been a continuously expanding phenomenon, to the point that it currently con-
stitutes one of the largest industties on 4 world scale. Tourism, broadly and vaguely defined as travel, is often considered
both by local communities and governments 45 & promising form of development, The results of interdisciplinaty studics
of tourism of the last 40 years show the controversial nature of tourist development. In the light of this controversy, this
course introduces students to the basic issues that anthropology has contributed 10 the study of toutism. Seeking an answer
to the question of whether tourism is beneficial or detrimental to the economy and the rest of the social life of the local
populations as well as to the local environment, the coutse also explores questions that concern the relutions berween locals
and visitors (or “hosts” and “puests”). At the same time, by focusing on the reasons for which people travel and on the
meanings that places of travel carry for visitots, the coutse analyzes the processes through which tourist places and tourist
images are constructed. Prereq: Anthropology 101 ot Sociology 101

Anthropology 211: Theory and Techniques of Archacology

"This course offers a survey of the archaeological discipline with a focus on two themes, the material remains of past cul-
rures and the techniques employed when studying archacological remains. The course aims o broaden and deepen the stu-
dents’ understanding of past cultures and societies, thus providing enhanced insight into modern ones. Emphasis is placed
on the reconstruction of social structure, environment, technology, communication, and cognitive systems of past soci-

eties as well as on the analysis of atchacological explanation. Prereq: Anthropology 101




Anthropology 221: Ethnographic Accounts of Greek Culture

This course examines different aspects of Greek culture and society through the anthropological lens. Ethnographic arti-
cles on everyday life expressions in different communities provide the matetial for the exploration of the inner differences,
the complexities, the continuities and the changes that constitute part of contemporary Greek culture and society. Some
of the topics discussed in this course include the social and economic life of people in different regions of Greece and in
different periods of time, gender relations, presentations of the Greek cultural self, processes of identity formation, the
tole of the church as well as of the contemporary nation-state. IR elective. Prereq: Anthropology 101 or Sociology 101

Anthropology 222: Greek Folklore

This course ptovides an overview of the creation, evolution and theory of folklore studies in Greece (19th and 20th cen-
tuties). It will introduce students to the major folklote categories (otal literature, customs, artifacts of material culture) and
theit collections (archives and museums). Emphasis will be placed on the study of folksongs and folktales. The course will
also address the phenomenon of folklotismus, the revival of traditional customs, and its uses in modetn Greek society.
Prereq: Anthropology 101 or Sociology 101

Anthropology 308: Ethnicity, Nationality, and Nationalism

This course discusses in a cross-cultural context the intetrelationships and the complexities of the concepts of culture, eth-
nicity, nationality, and nationalism. Common undetstandings of these notions petceive them as absolute and clear-cut enti-
ties with clearly defined contents. This coutse exposes students to the problematics of the contents of the above concepts
and of the conditions that lead to the formation of disparate groups and to the emergence of nationalist phenomena. The
perplexities of the concepts and of the subsequent cultural, social, economic, and political realities on an international scale
ate examined in telation to the theoretical issues involved in the definition of the concepts and to the historical conditions
that can or may lead to the production of ethnic and/ot national groups. IR elective. Prereq: Anthropology 101 or
Sociology 101, History 120, Politics 101

Sociology 101: Introduction to Sociology

An introduction to the main concepts, methods, and topics within the field of sociology beginning with the origins of soci-
ology as a science. Such topics as gendert, family, wotk, education and its role within society, ethnicity, race, and social
deviance will be critically analyzed and interpreted. May be taken as Social Sciences/Group C GER.

Sociology 201: Contemporary Social Issues

This course initiates students into the conceptual framewotk and problems associated with "mass culture,”" through an
analysis of that phenomenon. The coutse focuses on the analysis and interpretation of such contemporary social issues as
feminism, race and ethnic relations (including internal colonialism), terrorism, and the more specialized cases of institu-
tionalized and clandestne violence. The course maintains a comparative perspective and, thus, the above issues will be con-
sidered both in their first and third world contexts. IR Elective. Prereq: Anthropology 101 or Sociology 101

Sociology 219: Individual and Society

This course introduces students to the theoretical and practical problems of social interaction in modern society.
Contempotary sociological thinkers and studies will be used in order to explore and explicate the reciprocal relationship
between society and the individual. Topics of contemporary interest, among them those of gender, social identity, deviance,
and the mass media, ate ctitically analyzed and interpreted. Required for all IR majors. Prereq: Anthropology or
Sociology 101

Psychology 101: Introduction to Psychology

This course aims at providing a comprehensive introduction to the essential principles of the academic discipline of psy-
chology by addressing such important topics as the function of the human brain, perception, language, development, learn-
ing, motivation, emotion, intelligence, personality, psychological disorders, and social behavior. The student is introduced
to major theories of human behavior and is encouraged to assess critically the contribution and applicability of psycholog-
ical research to daily life through class discussions, presentations and written assignments.

May be taken as Social Sciences/Group C GER.
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Psychology 201; Lifespun Development (formetly Psychology 205-206)

"This is an introductory class on human development, from birth to deathi, emphasiziog the life-span perspective of deyel-
opment. The lifespan perspective addresses physical, cognitive/ linguistic, psychologica], and socio-cmotional features as
interrelated and dynamic factors affecting development. Designed for majots and non-majors, the main purpose of the
course is to present the genetal underlying sttuctures and mechanisms of development, with an emphasis on aspects of
adult development and their application o adults’ adjustment and functioning in various settings. The course will also
explore the relationship between personality and development, presenting carrent theoretical approaches and empirical

findings. IR Elective. Prereq: Psychology 101

Psychology 202 Personality Theories
This course studies the four 1s of personality (description, dynamics, determinants, and development). The mask (per-
sona) behind which a person hides is dropped and revelations according to ten theories follow. These aspire 1o pive stu-
dents a better understanding of human nature, behavior, and experience. Prereq: Psychology 101

Psychology 204: Social Psychology (formetly Psychology 301)
“I'his course aims to help stdents understand interaction — how we are influenced to think, act, and feel in order to gain
greater aWareness of how the social animal man is driven. Topics include group processes and influences, persuasion and
its techniques, how we conform, and tactics of conformity. Concepts presented will be exemplified through evidence from
everyday life. Communicaton and non-verbal communjeation, their significance, and techniques cmploycd for both are
considered. Stadents are given the opportunity to understand concepts prescated through experimentation and are also
required o undertake questionnaire SULVEys. Research conducted in both the United States and Europe is presented.
Prereq: Psychology 101

Psychology 207: The Psychology of Gender

This course aims to introduce students to psychological perspectives on gender. Masculinity and femininity are discussed,
using an integrated approach that includes biological, psychoanalydcal, and socio-theoretical views: Research into how gen-
der is shaped and expressed in a variety of human conditions and activities such as emotions, relationships, sexuality, school
and work, health, and psychopathology is also considered. Prereq: Psychology 101

Psychology 212: Applied Psychology

This course provides 2 comprehensive overview of various sub-disciplines within psychology (i.c. social, orpanizational;
health, clinical) that seek to apply principles, discoveries and theorics of psychology in related areas such as the family, edu-
cation and the workplace. The putpose of this course is to help srudents think critically about key psychological issues,
move townrd gratet self-awarencss and gain understanding of the relevance and worth of psychology in everyday life.
Among the topics studied are: the self; social thinking and social influence; interpersonal communication; friendship and
love; marsiage and intimate relationships; carcers and work; coping processes; SUress; psyuhu‘logicai disorders; and basic
aspects of psychotherapy. Research contacted in both the US. and Burope i presented throughout the course.
Prereq: Psychology 101

Psychology 213: Research Methods and Statistics
This course aims to provide students with an intraductory understanding of the use of various quantitative and qualitative
methods typifying resedrch practice, and provides the basis for further work il psychology. Itis designed to provide a com-
prehensive survey of the ways psychologists use specialized methods, each with strengths and weaknesses, fot the investi-
gation of human behavior. The full range of common experimental and qualitative methods is covered and emphasis i5
given to the role of theory construction and logic in research design. The course will consider the topics of observation-
al methods, interview and survey methods, principles of sample design and implementation, concepts of validity and reli-

ability, various strategies that describe qualitatlvc research, hypothesis testing and statistical significance, inferential analysis
of data, and the cthics of research. Prereq: Psychology 101, Statistics 205




QS —
it

Psychology 303: Educational Psychology

The purpose of this course is to provide students with an understanding of the teaching-learning process as well as

research data and theory analysis, all dealing with actual classroom application of psychological principles. The basic prin-

ciples of effective teaching and effective learning are presented along with the relevant theoretical orientations. In particu-

lar, students attending this course will become well acquainted with the relationship between teaching, teacher, instruction,

and student behavior; the inportance of social refationships and academic achievement; basic learning theories; student

motivation, and personality predispositions that explain learning; design of classroom instruction in reading, spelling, math;

effective teaching strategies; characteristics of exceptinnal learners; and the relationship between general and special edu-
cation. Prereq: Psychology 101, 201

Psychology 310: Organizational Psychology (formerly Psychology 210)

Industrial/Organizational psychology is the study of peoples’ behavior at work and in organizations (the application of
psychological principles in the workplace). This coutse is designed to introduce students of psychology and related majors
to this fast growing area of applied psychology by examining three interdependent areas: Personnel psychology, dealing
with determining whether people have the knowledge, skills, abilities, and personality necessary to perform various types
of work effectively; Organizational psychology, concerned with how people adapt emotionally and socially to working
complex otganizations; and Human Engineering, examining the way in which work environments can be designed ot mod-
ified to match the capabilities and limitations of human beings. Using established psychological concepts and theories the
basic principles undetlying peoples” ability to work together are examined, through a number of topics: Job analysis, test
administration and interviewing, hiring and equal employment opportunities, work motivation and satisfaction, work teams,
solving human problems at work, designing the work environment. Prereq; Psychology 101

Psychology 327: Introduction to Counseling Psychology

This course aims to introduce students to the theory and practice of Counseli ng, It will provide the students with a sys-
tematic and comprehensive presentation of the major concepts and practices of the main theoretical approaches influenc-
ing contemporary human service providers. The interrelation between theory and practice in the field is emphasized and
explored. Students will become acquainted with basic counseling skills involving in-class practice. Finally, the different areas
whete counseling is applied, such as matital, educational, health-related, vocational, cross-cultural, etc., are discussed
together with ethical considerations. Prereq: Psychology 202

Humanities and Fine Arts (English, Greek, Humanities, Philosophy, Art and Music)

English Lab 1: Language skills

Lab 1 is designed to help students increase their English language skills in an academic context so as to be better
equipped to handle college assignments and to build confidence in using English in both written and oral com-
munication. The lab offers a comprehensive review of all English grammar and sentence structure, and focuses
on reading, writing and speaking in a thought-provoking environment through the study of topics of univetsal
appeal. (non-credit course).

English Lab 2: Academic skills

Lab 2 focuses on improving academic skills, Students practice note-taking, paraphrasing and summarizing on vatious aca-
demic texts and learn how to read critically and effectively. A fundamental component of this lab is also vocabulaty
building which helps advance reading and writing skills. Finally, through a friendly environment of discussion students
voice their opinions and exchange viewpoints with other class members while practicing the above skills.

(non-credit coutse)




English 100 Intensive Academic English

The aim of this course students at uppcc-imcrmcdiatc Jevel is threefold: to review and practice the most important aspects
of prammar and increase students’ awareness of syntax; 1o enrich vocabulary and reading comprehension skills; and to take
students through the initial stages of writing from sentence level to paragraph level, Materials for the course expose st
dents to topics of academic interest and introduce them t© glills which will prove valuable to students preparing for uni-
versity-level study (non-credit course).

English 101: Composition I

This course reviews the basic principles of paragraph writing and introduces the major fhetosical modes of parration,
description and exposition through discussion of theory, examination of model essays, and writing practice. In addition,
students arc introduced to information literacy by spending seven fwo-hout sessions i the library, developing effective
search strategies, understanding the differences between types of resources, and using critical gkills with which to evaluate

vesources, GER sequirement.

English 102: Composition 11

This course builds upon the expository writing skills presented in Eng 101. First, it introduces students t© the made of
argumentat'lon by apalyzing various types of arguments and presenting the essential tactics used in definition, €ause, eval-
uation, refutadon and proposal. At the same time, it introduces students 1o research paper Writing by guiding them step-
by-step in the process of forming an argumentative thesis, incorporating SOUTCes together with their own thinking into
papers, and documenting SOUICes: GER requirement. Prereq: English 101

English 120: Introduction to Literature
This course introduces sidents to the literary genzes of fiction, poetry, and drama, and to the critical concepts and prob-
jems involved in the interpretation of litetamre. Through analysis of 2 sclection of classic literary texts, the course aims to

simulate in students 2 critical appreciation for litetature and 2 demonstration of the relevancy of literature 10 life.
May be taken as Fine Arts/Group A GER. Prereq: English 101, 102

English 201: Communication Techniques

This course COVELS such advanced communications techniques 48 topic selection, audience analysis, choice of register,
delivery, use of audio-visual 2ids, and non-verbal communication. Srudents are introduced to interviewing, rEPOLting, col-
labotative decision-making and negotiation, various forms of public spealdng, promotion and advocacy, and debating, with
special emphasis o0 professional presentation glills, The coufse also provides practice in various styles of profession
writing, such as rechpical repofts, executive SuMmAres, spccializcd Memos, situational business lettets, and so On.
Prereq: English 101, 102

English 203 Reading and Writing in the Disciplines

This course will focus oo celection of readings in different disciplines (academic €s5aY5, professional. articles, technical
reports, business cases) and on practicing advanced reading comprehension <leills, Tt will emphasize vocabulary enhance-
ment, critical thinking, and synthesizing of ideas, Students will practice advanced writing skills (writing, €ssays & academic
papets with relevant scholarly apparatus, short argumentative reports, critical reviews, pmfcssiom] gummaty WItiog,
informative reports, comprehension exercises) and oral presentations. GER requirement. Prereq: English 101, 102




English 208: English Words from Classical Elements

In this etymology course stdents explore the Latin and Greek origins of seventy per cent of the English word stock.
Through a study of the principle of combining bases and affixes (prevalent in analytic languages) students develop the abil-
ity to recognize the meanings of the most commonly used words, as well a5 the most rare and obscure. The purpose of
the course is to help students build their English vocabulary and encourage them to discover the value of lexical horrow-
ing and semantic change in the development of 2 ny language. Prereq: English 102

English 211: Survey of British Literature- Part I

The course adopts a historical approach to literature and covers the petiod from the Middle Ages to Restotation and the
18th century. Analyses of the relevant political, economic, religious and social concerns of each era serve as the background
against which seminal literary wotks and movements are studied. In addition to familiarizing students with classic texts, the
course also aims to teach students how to trace literary influences and to discuss the evolution of literary genres and modes.
Prereq: English 120

English 212: Survey of British Literature- Part II

A continuation of Haglish 211, this course focuses on the Romantics, the Victorian Age, and the 20th century, Bach peri-
od is examined through a selection of representative writers and their work. Contextualized analyses of essays, poems and
prose picces aim to help students explore the interface of literature and society, and to provide them with appropriate tools
for comparative literary study. Students are expected to discuss literary trends and modes, literary and social allusions, and
to approach a text both as a cultural and a literary product. Prereq: English 120, English 211

English 215: Survey of American Literature-Part I

This survey course focuses on selected works of American literature which are representative of the Colonial through the
Romantic periods. Selections of poems, essays, sermons and prose pieces are considered in tetms of their intrinsic value,
as well as in relation to major historical episodes in Armerican history. The intellectual and artistic evolution of American
literature from its Colonial origins is given consideration. Prereq: English 120

English 216: Survey of American Literature-Part II

This follow-up to English 215 considers Ametican authors from writers of Realism in the late 19th-century and continues
through the 20th century. Selected pieces of poetty, fiction, drama are studied and evaluated in terms of their artistic value
and in telation to landmarks in Amertican and world history. The artistic and intellectual evolution of literature during this
span of American history is also considered in the course. Prereq: English 120, English 215

English 221: Short Fiction

This coutse focuses on in-depth critical reading of and writing about short fiction (short stories and/or novellas) within
the context of the traditions and innovations which have concerned these genres, and with respect to the standard elements
of short fiction. Texts are read, analyzed and interpreted with the assistance of secondary sources selected from among a
variety of literary-critical interpretative petspectives. Prereq: English 120




English 223: Modern American Poetry

This course begins with a study of three seminal 19th century literary figures: Ralph Waldo Emerson, Wale Whitman, and
Emily Dickinson. It then moves on to considet how the philosophical, thematic, and stylistic emphases of these figures —
Emerson’s philosophical outlook, Whitman's celebration of the American spirit and values, and Dickinson’ probings of
the soul — gave rise to and shaped the distinetive trends and voices of twentieth century American poetry. In depth atten:
tion is piven to significant poetic clements, such as voice, diction, imagery, symbolism, rhyme, rhythm, and metet,

Prereq: English 120

English 225: Twentieth-Century Theater

The aim of this course is to introduce students to the major modernist and postmodernist trends of twentieth century
drama. Through study of representative plays by Huropean and American playwrights, the class explores the transition
from late nineteenth century natuealism to the various forms of twenticth-century experiential drama. While the emphasis
is on drama as literature, attention is also devoted to the development of acting, directing, designing, and staging techniques

which have influenced playwrights during the present century. Prereq: English 120

English 233: Shakespeare

The purpose of this course is to familiarize students with Shakespeare’s language, style and ideas through a close analysis
of a number of his key plays. Texts arc studied in relation to the Elizabethan period and its drama, with particular empha-
sis given to the plays as performance texts. The course is supplemented by audio-visual materials. Prereq: English 120

English 264: Introduction to Journalism

The aim of the coursc is to present the fundamental concepts of the professional journalism. Topics covered include news
writing, news gathering, sourcing, and interviewing techniques. Students become acquainted with the various ways of
reporting for different media and with the important issues of sensitivity in covering current affairs. Some lectures take
place in situ in order for students to have the chance to absorb theoretical knowledge by applying it in real-life situations.
Approximately half of the course houts are dedicated to hands-on work, in the form of investigative projects, group pub-

lications, and class presentations. Prereq: English 102

English 268: Women and Literatute

This course will focus primarily on 19th- and 20th-century Anglophone women writess. Through a study of a selection of
literary and critical texts written by women, the course will attempt to answer the question "What docs it mean to be a
woman writer?" by examining such recurrent issues as production, reproduction, desite, violence, and identity, and the way
these manifest themselves in women’s writing. Writers will include Christina Rossetti, the Bronte sisters, Virginia Woolf,
Doris Lessing, Jeanette Winterson, Angela Carter, and others. Prereq: English 120

English 271: History of the English Language

The scope of this course is both historical and linguistic. It begins with an overview of the Indo-European group of lan-
guages, including theories about the origin and dispersion of the "mother tongue” and a discussion of phonetic diferences
between "sister languages" It then focuses on the three distinct periods of English: Old (449-1066), Middle (1066-1 500)
and Modern (1500-present). Students discover the historical and social circumstances that prompted radical linguistic
change, learn the fundamental gmmma:jcnl patterns and phonulngica} features of each period, and read selected represen-
tative passages in their original form in English. Prereq: Junior status
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English 273: Introduction to Linguistics

This course exposes studeats to a survey of the system of the English language and its varieties. Sounds and sound-pat-
terns (phonetics and phonology), words and word-formation (morphology), sentence structure (syntax), and meanings
(semantics/pragmatics) are each considered in turn. Methods and terminology employed to describe linguistic levels reflect
recent trends in linguistics. Prereq: Junior status

English 274: Applied Linguistics/International English

In this course, we will explore the socio-linguistic status of English as a wotld language in the present era of globalization
and digital technology. Recent scholarship has shown that there are now greater numbers of people who speak English as
a contact language (i.e., a language used to facilitate communication among speakers of different non-English languages)
than as a native language. As a result, new linguistic norms are being established as local people use English for their own
communicative purposes: local languages and cultures both impact and are impacted by the particular variety of English
spoken in their area. In the course of our studies, we will examine several current varieties of English as they have devel-
oped in local settings atound the wotld (i.e., Singapore English, Japanese English, Philippine English, West African English,
Euro-English, etc.), and we will examine the socio-cultural functions of these varieties of English in their local settings.
We will also consider two different views of the future of English as a world language, one which proposes that a single
standard of English is developing in the international community, the other which recognizes and advocates the mainte-
nance of local varieties of English around the world. In either case, the future of English as a world language is clearly
shaped by broadet social forces currently in progress. Prereq: English 273

English 276: English Teaching Methodology

This course provides students with a comprehensive overview of the theoretical foundations of foreign-language teaching
by examining the subject matter from the interdisciplinary perspectives of linguistics, psychology, and education. It is
designed to lead towards a holistic understanding of the teaching-learning process by introducing the vatious theories of
language and language learning that have led to the emetgence of different methodologies used in language classrooms.
Prereq: English 273

English 277: Approaches to TESOL (Teaching English to Students of Other Languages)

This basic methodology course bridges the gap between theory and practice hy dealing with practical pedagogical mattets
in the areas of syllabus design, classroom management, teaching by various principles (cognitive, affective or linguistic),
and learner variables (age and proficiency levels). Special emphasis will be placed on designing and implementing classtoom
techniques in the teaching of the four skills — listening, speaking, reading, and writing — the role of grammar and vocabu-
lary, creating interactive, intrinsically motivating tests, and the different approaches to the nature and function of feedback.
The putpose is to give prospective teachers a broad view of the many possibilities available, and to provide different obset-
vations and opinions of practicing teachets, so as to enlarge their knowledge, broaden their scope of second language
teaching and learning, and lead them to make their own critical decisions. Prereq: English 273

English 279: Materials Development in Teachmg

The course aims at introducing studénts to various topics in the design of materials and techniques that can be used as
instructional tools in classrooms and will result in efficient learning when used in a systematic way. The framework of mate-
rials and the cutrent approaches to matesials design, evaluating, and adapting materials are some of the issues that will be
discussed in the context of teaching, reading, writing, listening, and speaking. Various leatner differences (ie., age, strate-
gies, etc.) relevant to materials selection and design will also be considered. Prereq: English 273




English 358: Twentieth-Century British Novel

The cousse examines the development of the British novel in the 20th century through the study of works chosen to rep-
resent diverse natrative trends. Focusing on cither the first or second half of the century, on characteristic movements such
as modernism or magic realism, of on designated groups of writers, the course aims to familiarize students with both the
conventions and the innovations of the novel as an evolving genre, and with its major practitioners. A close reading of the
novels and a concurrent study of relevant secondary literary and cultural material enable students to relate literary to con-
temporary social concetns. Prereq: English 120

English 288: Greek Literature in Translation

This course teviews major examples of classic and contemporary Greek literatute in English translation. Genres examined
include epic poctry, drama, modern pocetry, shott fiction, and the novel. Special attention will be paid to the rich diversity
of the Hellenic legacy in contemporary Gieek literature, Knowledge of Greek is helpful but not required.

Prereq: English 120

Greek 101: Beginning Modern Greek 1

The aim of this course is to develop students’ familiarity with oral and written Greele through dialogues dealing with every-
day situations and written material drawn from the popular media. Emphasis is on oral communication, Grammar is
Jearned through dialogues illustrating everyday communication, while students gain practice by role-playing and acting out
numerous everyday situations. The vocabulary used meets basic social needs for an environment where Greek is spoken,
[Meets four hours weekly]

Greek 104: Beginning Modern Greek II

"This course is designed to develop further students’ fluency in Greek. Emphasis is given to oral practice, which includes
active use of the spoken language, without neglecting the written language. Grammar is presented through dialogues from
everyday situations and written material from newspapers and magazines. Students eogage in discussions on common
social topics. [Meets four hours weekly] Prereq: Greek 101 ot permission of instructor

Greek 201: Intermediate Modern Greek I

Tn this course emphasis will be given to oral practice, provided through both classroom discussion and presentations. More
advanced grammar is taught using textbook dialogues and written materials from a varety of sources, including newspa-
pers, magaziries, books, and contemporary song Iyrics. [Meets four hours weekly] Prereq: Greek 104 ot permission of
instructor

Greek 202: Intermediate Modern Greek IT

Upon completion of this course students should be able to engage in extended conversations with native speakers on top-
ics such as family, work, recreational activities, the envitonment, They shiould be able to follow 2 TV documentaty or watch
the news, and read newspapers, magazine articles and selected literature. Wiriting skills will allow for extensive prose, such
as narrative and argumentative essays. Students will also be required to work on group projects. Advanced grammar (pas-
sive voice, pronouns, imperatives, use of subjunctive) will be taught through textbook material (dialogues) and written
material from newspapers, magazines, books and lyrics. Prereq: Greek 201 or equivalent (Note: Advanced Greek
Language courses are available on demand)
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Humanities 101: Introduction to the Study of Religion

This course introduces students to the study of religion and to a number of the wortld's living religions. Through readings
and discussion, the concept of religion is explored, and the histories and practices of religious traditions of East and West
examined. An understanding of the history and philosophy of various religious traditions serves to broaden and deepen
students' perception of the world around them.

Humanities 203: Landmarks in the Western Tradition

This advanced survey course examines canonical of the Western Tradition starting with the Bible and extending through
the mid-twentieth century. Various themes are traced, such as the relationship between nature and ideal, the notion of truth
and virtue, and high-low art and the hierarchy of the genres. Students read from prose and non-prose texts alike, and con-
sider these also in the context of non-verbal expressions of the humanities (music, atts, architecture). Prereq: English 203

Humanities 204: Comparative Literature

This course seeks to acquaint students with literary study that transcends national-linguistic boundaties in its examination
of thematic-textual relations extending beyond the confines of national traditions. In the context of studying common ele-
ments among literatures, relations between literature and other areas of knowledge, such as philosophy and psychology, are
also considered. Writers are studied in translation, with an effort to use bi-lingual editions of all literary works. Prereq:
English 203

Humanities 205: Ancient Greek Genres

An introduction to the study of ancient Greek literature in translation, with pasticular attention to historical-cultural con-
ditions obtaining between the late 8th and Jate 5th centuries which made possible the birth of four major gentes in rapid
succession of one another: epic, lyric, tragedy, and history. In addition to primary source readings (selections from the Iliad
and the Odyssey, lyzic poetry, the tragedies, and Herodotus), study of each genre will be accompanied by secondary read-
ings on both the gentes and individual selections. Prereq: English 103 or 120, junior status

Philosophy 101: Introduction to Philosophy and Critical Reasoning

The primary aim of this course is to train students in the skills required for critical analysis of discourse. lts secondaty aim
is to apply these critical analytic skills to the activity of philosophizing, Accordingly, the coutse is divided into two parts.
In the first, the main concern is with the validity of infetences. Students learn sentential and predicate calculus so that they
ate in a position to check the validity of any argument proposed. In the second part, the main concetn is inquiry and to
this purpose the students first apply logical theory to methodology (induction, hypothesis, abduction, explanation, reduc-
tion theory, definition, distinction, issue, problem), and then apply all these techniques to the discussion of two problems:
the existence of God and the problem of mind and its relation to matter. GER requirement.

Philosophy 203: Ethics

This course is designed to help students develop their critical abilities through the analysis of ethical problems and to intro-
duce them to contemporary ethical theory. Following an introduction to the structure of ethical problems, three classical
approaches to the problem of justification are presented: moral obligation (Kant), the consequences of one’s actions
(Utilitarianism), and personal virtue (Aristotle), respectively. The course also includes discussions of meta-ethical issues
concerning the relation between fact and value and the problem of justifying and then generalizing one’s ethical judgments
including the issue of motal relatvism. GER requirement. Prereq: Philosophy 101




Philosophy 204: Theory of Knowledge

This course will focus on the basic problems of theoretical philosophy. This will take the form of a review of the substan-
tive problems in the subject in connection with & historical survey of carly modern theoretical phﬂusophy, focusing on
authors like Descartes, Perkeley, Locke, Leibniz, and Kant. The student will emerge from the course with 2 knowledge of
{He basic issues in the field of theoretical philosophy, some of which are perhaps still best summarized by Kant's ques-

fions: "What can 1 know?" and "What may 1 hope?" Prered Philosophy 101

Philosophy 206: Philosophy of Science

Do scientists really discover the truth? Ot do they rather “make” the truth? How do various scientists actually work? Do

they have methods to decide that one theory is betier than another, to find the objective truth? Do these methods show

that there is a difference between scientific knowledge belief (religion, astrology, politics, etc)? Are subjects like History,
Managerment, Of English also sciences? Should they become sciences? Sciences ke drastically different forms: most are
based on experience (cmpirical), some af¢ not (Mathematics, Philosophy); The Natural and some Social Sciences use math-

" ematical methods, focus on measutement and prcdict'ton while the Humanities focus on understanding and cxplanation.
We shall try to address some of the central issucs about truth and objectivity via an investigation of methodological prob-
Jems in various disciplines. This will involve themessuch as criticisms of science, the problems of perception and of induc-
tjon (general staterments, Poppet)s historical relativity (Kuhn), underdetermination of theory by evidence (Duhem-Quine,
Feyerabend), measuring V5. understanding, and so forth. Prereq: Philosophy 101

Philosophy 208: Philosophy of Language

Language is the basis of communication, thought, and Jearning; it pervades all aspects of our lives. In the course, We shall
reflect on both the phi.losophical understanding of language and on the relevance of lanpuage for philosophy: The relation
of language and thouglt is one issué, 2 second being the relation of language and the world (the issuc of "meaning" dis-
cussed in connection with the later Wittgenstein in particalat). Furthermore, We ghall discuss what the analysis of language
can do for phﬂosaphical problems outside the philosophy of language (knowledge, existence, what is "good” phﬂcsophy?)'.
Prereq: Philosophy 101

Philosophy 220: History of Ancient Greek Philosophy

The aim of this course is 1O provldc an introduction O the philosophical, scientific, and humanistic pcrspccti\rc':s that
emerged In ancient Greece, in the intellectual debate that Bruno Snell referred to a5 whe Discovery of the Mind." The
discussion of the arigin and ultimate constitution of human life and the cosmos, the role of gods in human affairs, the
kind of knowledge and education one needed to live well, as well gs the possibility of gaining such knowledge serves as
the background to the emergence of these new perspectives on life. The course presents various Tesponses 1o these ques-
tions as they wei¢ debated in the ancient Greek world by the pre-Socratics, Socrates and Plato, and Aistotle and his suc:

cessors, Prered: Philosophy 101, History 101

Philosophy 235: Artificial Intelligence

This introduction to the subject of Artificial Intelligence (AT) will have as its central subject the question "Can machines
think?" The course considers the history of "thinking machines" and the current state of the art, 'I‘ypicai cognitive tasks
performed by machines involve visual perception and recognition, understanding language and translation, diagnosing 2
patient, and playing games such as chess. The coutse asks at what point we may say that machines are intelligent (Turing,
Test); what is computation, what is computable, and what is decidable (Church-Tuting Thesis); whether thought is simply
a kind of computation and the human mmind a kind of computer (Classical symbol—manipulating Alvs. connectionism/ new-
ral networks); whether there are aspects of human intelligence that cannot be transformed into algorithms; and the rela-
tion between Al and (e building of robots and other "autonomous agents." Prered: Computer Science 101 or 105,

Philosophy 101




Art 120: Art Appreciation: Principles of Design

The purpose of this course is to inttoduce students to the general principles of design, that is, to the formal elements in
any work of visual art (painting, sculpture, photography, film, contemporary installation art, etc.). The course will be the-
matic and topical, and will consider examples from all petiods of Western and non-Western Art. Included in the formal
course work will be visits to local museums and galleries to examine fitsthand attworks illustrating the different principles
studied. May be taken as Fine Arts/Group A GER

Art History 103: Survey of Western Art

This course offers a historical examination of Westetn art and architecture from prehistoric dmes to the modern period.
The course examines the development of the major art forms, relationships of artistic styles to social and cultural devel-
opments, and changing interpretations of ardstic worth, Of particular interest will be the development of characteristical-
ly modern art forms in the post-Renaissance period.

Art History 201: Modern Art and Architecture

This course offers a study of styles of the modern petiod, with special emphasis on the wotk of Manet, the Impressionists,
and the Post-Impressionists who laid the groundwork for the art of the 20th century. There will be a close look at the social
conditions and metaphysical concepts which led to the rebellion in the atts in the second half of the 19th century. The
styles of Expressionism, Cubism, Abstract Art, Futurism, the Metaphysical School and Sutrealism will then be analyzed.
Prereq: Art History 103

Art History 202: Late Modern Art

This course covers the period from 1940 to the present, examining painting, sculpture, architectute, and allied arts both in
the USA and Europe. Emphasis is placed upon the various movements and the plethota of concepts that shaped the artis-
tic fabric of the West since World War II. Prereq: Art History 103

Art History 220: Ancient Greek Art and Architecture

This coutse surveys Ancient Greek art and architectute from the Early Iron Age through the Hellenistic period. Following
an introduction to the nature of art, its various uses, and approaches to its interpretation, the course will provide a bdef
historical background for the major petiods in Greek art. Each petiod will then be examined in detail, with pardcular atten-
tion to defining stylistic features, and to examining representative wotks in each of the genres (sculpture, painting, archi-
tecture, minor arts). Prereq: Art History 103

Art History 221: Early Christian and Byzantine Art

This course offets a survey of Eatly Christan and Byzantine art and architecture. It covers the period between the early
4th and 15th centuries, and considets monuments from eastern and western patts of the Byzantine empite. It comments
on and compares Byzantine creations from Italy and Asia Minor, while concentrating on Byzantine Thessaloniki and other
important Greek centers of Byzantne culture, such as Mount Athos and Mistra. Prereq: Art History 103

Ast History 224: Modern Greek Painting

This course presents a survey of Modern Greek painting starting with the second half of the nineteenth century, when
Greek painting acquired the characteristics of a European form of artstic expression. It continues with an examination of
Greek painting during the twentieth century. Emphasis is placed upon the artistic movements and various schools formed
during these periods, and upon influences from European and American art and their implications for Greek painting,
Visits to local galleries and museums will provide first-hand contact with works of art being studied.

Prereq: Art History 103




Art History 312: Italian and Northern European Renaissance
“This coutse revolves around the development of major themes in Italian and Nosthern Furopean Art during the 15th and
16th centuries. All forms of att are analyzed, together with major ideas and theories that shaped the period both in Italy
and the countrics of Northern Europe. There is a foeus on Ttalian and Northern Buropean Mastets, with emphasis givenl
t0 the characteristic features distinguishing the arious schools. Prereq: Art History 103
Music 101: Music Appreciation

"T'his is a course in learning how to listen to music attentively, Students are taught to follow what they heat, to discern mean-
ings, and to reflect upon these. The course also examines the interaction of music with its social, cultural and historical
contexts, and explores what music sipnifies both to its creators and to its listeners.
May be taken as Fine Arts/Group A GER

Music 102: History of Western Music
This course explores a varicty of musical styles and genres in the histoty of music, It examines a wide range of musical
types, refines students’ listening skills, and considers fandamentals of music theoty in analysis and discussion.

Music 120: Traditional and Contemporary Greck Music
This course will provide students with an introduction to the historically rich and varied traditions in Greek music. The
principal focus will be on church musie, folkloric song and dance, and contemporary variations of "lay" music, Discussion
will also refer to the place of music in ancient Greek society, Knowledge of Greek is helpful but not required.
May be taken as Fine Arts/Group A GER
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Goals and Objectives

The mission of the Division of Technology & Science is to offer innovative, leading edge technology programs in com-
puter science and academically sound setvice courses in the areas of Mathematics, Statistics and Science. As computer sci-
ence is a rapidly evolving discipline we continuously adapt our curriculum and facilities to meet the changing demands of
the computing profession.

The Computer Science programs target (1) students that are interested primarily in computing, (2) students that are inter-
ested in Business with an emphasis in Information Systems (3) students or professionals that are interested to specialize in
certain areas in computer science. In particular the certificate and special programs provide training opportunities for the
wider community.

Courses in the Division ate designed to broaden students' perspectives on the role of computer science, mathematics, sta-
tistics and science in the modern world, while equipping them with both computer literacy and quantitative skills. A broad
range of computing courses is offered, the majority having a strong laboratory component with emphasis on application.

The programs do not concentrate only on the latest technologies, which at some point will become outdated, but provide
students with excellent critical skills and systematic thinking that will allow them to become lifelong learners and succeed
in a wide variety of technical and managetial positions. Students are prepated for a successful cateer in the field of
Computer Science and its applications and/or additional study in computer science at the graduate level. State of the art
computer facilities include high-speed servers and over 130 Pentium IV wotkstations in 6 laboratoties. The new Science
facilities include biology, physics and chemistry laboratories coveting a total area of over 290 m2. All facilities are connect-
ed to a high-speed campus network and are connected to the internet.




ACADEMIC PROGRAMS

The Division of Technology & Science offers the following programs:

Degtee programs

. Bachelor of Science in Computer Science
. Bachelor of Science in Computer Management Information Systems
) Minor in Computer Science
. Minor in Multimedia and Web Development
Certificate programs
. Cisco Cettified Networking Associate Program (CCNA)
. Cisco Fundamentals of Witeless LANs
] Web Development
. Digital Media

DEGREE PROGRAMS

BACHELOR OF SCIENCE IN COMPUTER SCIENCE

The BS. degree in Computer Science is carefully designed to provide a modern program, balancing the study of software,
hardware, theory, and practice. The curriculum features cousse sequences in all fundamental areas (Programming,
Databases, Operating Systems and Computer networks) as well as courses in other areas of the discipline (digital media,
distributed systems, web development, €-COMMEILE, and artificial intelligence).

The B.S. in Computer Science prepares the student for a career in the field of Computer Science and its applications and/or
additional study in computer science at the graduate level. The program develops broadly educated and competent gradu-
ates with multiple career and academic optons.

Degree Requirements

In order to receive the BS degree, the student must have fulfilled all the GER and major requirements and have complet-
ed at least 121 credit hours with an overall GPA of 2.0 or better. According to NEASC Standards, students must com-
plete at least one fourth of their undergraduate program, including advanced work in the major or concentration, at the
institation awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the
College for at least during the last two semesters of fulll time instruction, assuming availability and equivalency of transfer-

able courses.




Major Requirements

a. Common Degree Requirements

. English 201: Communication Techniques

. Mathematics 101*; Elements of Finite Mathematics
. Mathematics 115*: Calculus

. Statistics 205*: Statistics I

b. Computer Science Requitements

Computer Science 105*:
Computer Science 106*:
Computer Science 107*:
Computer Science 205:
Computer Science 206:
Computer Science 207:
Computer Science 209:
Computer Science 215:
Computer Science 306:
Computer Science 310:
Computer Science 312:
Computer Science 321:
Computer Science 322:
Computer Science 325:
Computer Science 412:
Computer Science 450:

Introduction to Programming I
Introduction to Programming 11
Multimedia I

Business Data Management
Web Development

Multimedia IT

3-D Digital Design I

Data Structures

Advanced Web Development
Computer Architecture
Database Management Systems
Operating Systems

Computer Networks
Distributed Applications
Object Oriented Programming
System Analysis and Design

. Computer Science 499: Special Topics (Net programming)
. Computer Science Elective
» Computer Science Elective

BACHELOR OF SCIENCE IN COMPUTER MANAGEMENT INFORMATION SYSTEMS (CMIS)

The B.S. Degree in Computer Management Information Systems is offered jointly with the Anatolia School of Business.
Itis a hybrid program that provides an excellent blend of technological knowledge in Computer science and Business skills.
The program focuses on fundamental aress of Computer Science such as programming, Databases, and Computer net-
works as well as in other areas such as System Analysis and design, E-Commerce etc. The program has also a strong
Business component with courses in all major ateas of Business such (Management, Marketing, Accounting, Finance and
Economics).

The BS. in Computer Management Information Systems prepares the student for a career either in the field of Computer
Science and its applications or in the field of Business. The program develops broadly educated and competent graduates
ready to pursue professional careers or graduate studies,




Degree Requirements

In otder to receive the BS degree, the student must have fulfilled all the GER and major tequirements and have complet-
ed at least 121 credit hours with an overall G.P.A of 2.0 or better. According to NEASC Standatds, students must com-
plete at least one fourth of their undergraduate program, including advanced work in the major or concentration, at the
institution awarding the degree. As a consequence, all candidates for an ACT degree must have been in residence at the
College for at least duting the last two semesters of full time instruction, assuming availability and equivalency of transfer-
able courses.

121 credit hours with an overall GPA of 2.0 or better. According to NEASC Standards, students must complete at least one foutth
of their undergraduate program, including advanced wortk in the major or concentration, at the institution awarding the degree.
As a consequence, all candidates for an ACT degree must have been in residence at the College for at least during the last two
semestets of full ime instruction, assuming availability and equivalency of trnsferable courses.

Major Requirements

a. Common Degree Requirements

. English 201: Communication Techniques

. Mathematics 101*: Elements of Finite Mathematics
. Mathematics 115*: Calculus

- Statistics 205%: Statistics 1

. Statistics 305: Statistics II

b. Computer Science Requirements

. Computer Science 105%: Introduction to Programming I

. Computer Science 106%: Introduction to Programming IT

. Computer Science 205: Business Data Management

. Computer Science 215: Data Structures

* Computer Science 312: Database Management Systems

. Computer Science 321: Operating Systems

p Computet Science 322: Computer Networks

. Computer Science 450: System Analysis and Design

0 Computer Science 451: Management Information Systems

O Computer Science 412: Object Oriented Programming or Computer Science 499: Special Topics

¢. Business Requirements

0 Economics 101%: Introductory Macroeconomics
. Accounting 101: Financial Accounting

. Accounting 102: Managerial Accounting

B Finance 201: Financial Management

. Management 101: Introduction to Management
C Management 230: Small Business

. Management 312: Operations Management




. Management 322: Business Strategy
: Marketing 101: Inttoduction to Marketing
: Matketing 324: E-Marketing or Computer Science/ Marketing 250: E-commerce

*Any of the Major courses above marked with an asterick may also be taken to meet part of the GER.

Minor in Computer Science

(not available to CS and CMIS majors)

"The minor in Computer science provides to students, who are completing a bachelor’s degree in another field of study, the
fundamentals in 2 number of computer science fields. There are two options one focusing in Programming and Databases
and a second in Programming and Networks, A number of interesting electives are available to swdents in c-commerce,
artificial intelligence, etc.

: Computer Science 105: Introduction to Progtamming I

: Computer Science 106: Introduction to Programming IT

o Computer Science 215: Data Structures

g CS 312: Database Management Systems or CS 322 Networking Operating Systems & Administration
. Two Computer Science electives *

*CS 205 should be included in the place of one of the compuler science electives in the case that CS 312 is selected

Minor in Multimedia and Web Development

(not available to CS majors)

The minor in multimedia and web development focuses in the new media. The topics taught include computer animation,
interactive media production, professional web design and web programming. Students acquire a solid foundation in mul-
timedia and web development software applications and design issues. They work in the areas of web page design, image
design, creation and manipulation, image composition, 2-D and 3-D graphics, and audio and video production and inte-
gration.

The students work in state-of-the-art multimedia labs, where they learn how to use software applications from Adobe,
Macromedia and Discrect, ranging from Photoshop to 3DS Max. They produce web sites, interactive CD-ROMs, create 2-
D and 3-D imagery and motion graphics, design sound for multimedia products, and develop skills in nonlinear digital
video editing,

Graduates of this program are pursuing careers in this fascinating and rapidly expanding field, entering the market as media
producers, information atchitects, interactive and web designers.

. Computer Science 105: Introduction to Programming I
. Computer Science 107: Multimedia I

. Computer Science 206: Web Development

. Computer Science 207: Multimedia II

. Computer Science 209: 3-D Digital Design I

. Computer Science 306: Advanced Web Development




CERTIFICATE PROGRAMS

Certificate Program in Cisco Certified Networking Associate Program (CCNA)

ACT is the only regional academy in Northern Greece offering the Cisco Certified Networking Associate program. The
CCNA Program is a two course e-learning, web-based program on the principles and practice of designing, building, and
maintaining networks capable of supporting any type of organization. The academy program combines instructor-led,
online learning with hands-on laboratory excrcises where students apply what they learn in class while working on an actu-
al Local Area Network. This program is designed to meet the growing demand for Netwark specialists. Students who suc-
cessfully complete the program ate eligible to earn Cisco Cettified Network Associate certification.

1. CS 222: Cisco Networking Fundamentals and Router Configuration corresponds to the Cisco
Networking Academy Semesters 1 and 2.
2. CS 333: Cisco Advanced LAN and WAN design cortesponds to the Cisco Netwotking Academy

Semesters 3 and 4.
Certificate Program in Fundamentals of Wireless LANs (FWL)

ACT is the only regional academy in Northern Greece offering the Fundamentals of Wireless LANs program. The FWL
program is a 10 weeks program that focuses on the design, planning, implementation, operation and toubleshooting of
wireless networks. It covers a comptehensive overview of technologies, security, and design best practices. Students who
successfuily complete the program ate eligible to earn the Cisco Wireless LAN Support Specialist designation.

Certificate Program in Digital Media

“The Digital Media certificate focuses in the new media. The topics taught range from computer animation to interactive
media production. Students acquire a solid foundation in ‘multimedia software applications and design issues. They work
in the areas of image design, creation and manipulation, image compositing, 2-D and 3-D graphics, and audio and video
production and integration.

Students wotk in state-of-the-art multimedia labs, where they learn how to use softwate applications from Adobe,
Macromedia and Discreet, tanging from Photoshop to 3DS Max. They will produce interactive CD-ROMs, create 2-1) and
3-D imagery and motion graphics, design sound for multimedia products, and develop skills in nonlinear digital video editing,

1. Computer Science 107: Multimedia 1

2. Computer Science 207: Multimedia 11

3. Computer Science 209: 3-D Dipital Design 1
4. Capstone project
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Certificate Program in Web Development

The Web Development cetificate focuses on the design and creation of a professional web site. The topics covered are
separated into three different categories: Web Design Guidelines, Professional Web Design Software and Web
Programming,

The student is introduced to the latest design techniques for a web site and will get a hands-on experience of the tools that
professional web designers use, After a foundation on Hyper Text Markup Language (HTML), the program focuses on
Macromedia’s Web Design software, namely Dreamweaver MX and Flash MX. In the Web Programming section of the
certificate, the students learn how to build dynamic web pages, which is the latest development in the area.

The program ends with a capstone project, where students develop a complete Web Site, Applications created during the
program ean be used as a portfolio for seeking a job placement in the field.

L Computer Science 105: Introduction to Programming I
2. Computer Science 206: Web Development

3. Computer Science 306: Advanced Web Development
4, Capstone project
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TECHNOLOGY AND SCIENCE COURSES

COMPUTER SCIENCE & MATHEMATICS COURSES
COMPUTER SCIENCE

Computer Science 100: Word Processing

This course focuses on developing students' typewriting and basic word processing skills. Students learn how to effective-
ly create, edit, print and save business report documents. Students will also learn how to use text-formatting features, how
to design page layouts, create tables and insert graphics using MS Word.

Computer Science 101: Introduction to Computing

The course aims at making the student an effective computer user within the contemporary networked environment of
both the office and the Internet. Students learn the usage of modern programs suitable for composition, calculation and
ptesentation, as well as the facilities available for communicating and researching through the Intetnet, The fundamentals
of how the computer and a network of computers work are discussed in order to provide a basic understanding of the
modern computing environment. May be taken as Computer Science GER.

Computer Science 105: Introduction to Programming

The course starts by exposing students to modern Information Systems and the basics of Information Technology, as well
as practical exercises on the usage of 4 computer in the modern, networked environment. Subsequently students are intro-
duced to a modetn programming language and are taught the basic elements of programming Programming topics include
data types, operations, objects, and an introduction to structured programming,

May be taken as Computer Science GER.

Computer Science 106: Introduction to Programming [1

The principal aim of this course is to develop students' problem solving skills with respect to computer programming,
Building upon the foundations of Computer Science 105, the course exposes students to a variety of programming tasks
as well as to the important control structures requited for performing them. Topics include variable scope, control flow,
event programming, programming with classes and debugging techniques.

May be taken as Computer Science GER. Prereq: Computer Science 105

Computert Science 107: Multimedia I

This course is an introduction to digital multimedia. All media components (digital pictures/graphics, text, animation,
sound and digital video) are introduced and their parameters defined and studied. Softwate multimedia development tools
necessary for the creation or capture of digital media are presented, and students acquire hands-on expetience with a pack-
age for each media category. Hatdwate essential for the caprure/creation of the media is also presented. Multimedia proj-
ect design parameters are cxamined and applied to a student capstone project.

May be taken as Computer Science GER.




Computer Science 108: Digital media for audio productions

This is an introductory course to digital audio and computer techniques used to create soundtracks for media productions.
The course is designed to give students a basic background, hands-on expetience, and theory in digital audio. For the stu-
dent to become familiar with the practical and technicalconcerns of digital audio production, this class will be similar to a
studio art class. Students will get their hands 'dirty' by gathering, manipulating, and recombining music's raw matetial:
sound. Digital audio systems, recording, editing, sound transformations, effects, DSP, and mastering, will be discussed in
the process of creating the final project

Computer Science 151: Quantitative Computing

This course aims at increasing students' quantitative skills through extensive usage of popular spreadsheet programs.
Students will be exposed to numerous basic concepts of computing, including data types and formats, spreadsheet pro-
gramming and data structures. A variety of problem solving tasks will be presented at an introductory level, including data
analysis, simple system modeling and simulation. Applications will be drawn from several disciplines, including business.
May be taken as Computer Science GER, Prereq: Computer Science 101, Math 101

Computer Science 201: Business Computing

The course aims at presenting Business majors with the basic computing structures needed to suppott a company's man-
agement. Students will be exposed to data tables from a variety of business activities as well as the database techniques nec-
essaty to model and effectively process these data for the purposes of company assessment and planning. Examples of
applications residing in the WWW will be presented, analyzed and subsequently implemented by students with the data-
base medium used in the course. Prereq: Computer Science 101

Computer Science 205: Business Data Management

This course deals with numerous forms of business data employed in monitoring business operations, and covers table
design and handling data using a popular database program. Topics include Business Data Modeling and Design, Activities
Monitoring, Data Analysis, and Company Assessment. This course, based on Relational Data Modeling, teaches students
how to build small business applications with tools for managing Relational Databases, Prereq: Computer Science 105

Computer Science 206: Web Development

This course is desipned for students who have a good knowledge of computer systems and familiarity with the World Wide
Web. It provides an introduction to development for the Internet, The course involves the creation of both static and
dynamic or interactive web pages using a range of tools from basic text editors, through HTML specific tools as well as a
web development tool. Topics covered include Web page design issues, basic understanding of Web authoting and site
management, HTML, Web development using specialized tools, and fundamentals of animation software.

Prereq. Computer Science 101 or 105

Computer Science 207: Multimedia II

This course is the continuation of CS107. Advanced editing techniques of digital images and digital video will be present-
ed, studied and practiced. Basic animation techniques (using Macromedia Flash) will be presented, studied and practiced.
Students will acquire further skills on captute hardware (Phoro, Video, Audio). Individual student capstone projects on
Video and animation will be assigned ac the end of the course. Prereq: Computer Sciencel07 or permission of instructor
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Computer Science 209: 3-D Digital Design I

The focus of this course is the introduction to the 3D workspace, creation tools, and the basics of 3D design. Including
modeling 3D geometry, creating material textures and lighting, and rendering output to animation and still image formats.
3D animation techniques will also be presented, studied and practiced. The concepts and interrelationships of developing
a story and character from premise to production will be presented, studied and implemented by students on u final cap-
stone project. Students will acquire hands-on experience using 3ds max and will build on their 2D skills with the use of
Photoshop as an aid in the creation of texture maps. Preteq: Computer Science 107

Computer Science 215: Data Structures

This course provides an introduction to modeling with data structures, and considers principles of structured and object-
oriented programming as well as introducing algorithms used for data structures. Topics include Object Class Hierarchies,
Procedural Programming with Objects, Management of Data Structures, Introduction to Modeling and Simulation, and
Object Class Programming, Prereq: Computer Sciencel06

Computer Science 211: Fundamentals of Witeless LANs

Fundamentals of Wireless LANs is an introductory course that will focus on the design, planning, implementation, opet-
ation and troubleshooting of wireless networks, It covers a comprehensive overview of technologies, security, and design
best practices with particular emphasis on hands-on skills in the following areas: Wircless LAN setup & troubleshooting,
802.11a & 802.11b technologies, products and solutions, Site Surveys, Resilient WLAN design, installation and configura-
tion, WLAN Secutity - 802.1x, BEAD, LEAP, WP, SSID, Vendor interoperability strategies and Wireless bridging.
Prereq: Computer Science 222

Computer Science 222: Cisco Networking Fundamentals and Router Configuration

This coutse offers an introduction to computer systems and networking fundamentals based on the OSI network model
and industry standards. The first part teaches the fundamentals of network design and the installation of cabling, Topics
covered are network topologies, IP addressing, including subnet masks, networking components, and basic network design.
In the second part of the course, students begin simple router con figuration exercises and are inttoduced to LAN switch-
ing, Topics coveted are routing theory and router technologies, router configuration, routed and routing protocols. Prereq.
Computer Science 101 or 105 or permission by instructor

Computer Science/Philosophy 235: Artificial Intelligence

This introduction to the subject of Artificial Intelligence (AI) will have as its central subject the question "Can machines
think?" The coutse considers the history of "thinking machines" and the current state of the art. Typical cognitive tasks
performed by machines involve visual perceprion and recognition, understanding language and translation, diagnosing a
patient, and playing pames such as chess. The course asks at what point we may say that machines are intelligent (Turing
Test); what is computation, what is computable, and what is decidable (Church-Turing Thesis); whether thought is simply
a kind of computation and the human mind a kind of computer (Classical symbol-manipulating Al vs. connegtionism/neu-
ral networks); whether there are aspects of human intelligence that cannot be transformed into algorithms; and the rela-
tion between Al and the building of robots and other "autonomous agents." Prereq: Computer Science 101 or 105,
Philosophy 101




Computer Science 231: Discrete Mathematics & Applications

This course focuses on discrete mathematics and their applications. Students will be introduced 1o mathematical reasonin i
and recursive algorithms, to combinatorial analysis with an emphasis on counting and exclusions and inclusion techniques.
Students will also be exposed to Boolean Algebra with an application in circuit design and to the theory of graphs, trees
and finite state machines and their application in software engineering, The course will be project based. Prereq: Math
101, Computer Science 105

Computer Science/Marketing 250: E-commerce

This course provides students with 2 broad understanding of the electronic commerce domain. It introduces aspects of e-
commetce, and students gain insight into technical, business, legal and policy issues. On completion of the course busi-
ness students will be able to understand what e-commerce is and how to exploit an e-commerce strategy in an organiza-
tion. CMIS students will be ready to comprehend the e-commerce domain and apply it technically. Prereq: Computer
Science 101 or 105

Computer Science 306: Advanced Web Development

This course builds on the skills and knowledge about ereating and publishing Web pages and sites taught in CS 206. It also
introduces students to advanced Web development areas, required for students intetested in pursuing a carcer in web site
design. Material to be covered includes Advanced Web Design and Animation features, Web site management, Browser
Issues, Cascading Style Sheets (CSS), applying the Common Gateway Interface (CGI), dynamic HTML, and emerging Web
standards. Prereq: Computer Science 105 & 206

Computer Science 309: 3-D Digital Design 11

This Course will build on the existing ¢s209 course and serve as a mote in-depth study of 3d digital design in practice and
theory. This course will continue development from cs209 topics, and the following intermediate to advanced topies which
ate beyond the scope of €s209, will be presented, studied and practiced. This includes, Nurbs and Patch surface modeling,
advanced Material, Mapping and Lighting techniques and more advanced Rendering methods, Advanced character anima-
tion tools will also be covered including Character studio and Max’s chatacter animation tools. It will also cover Dynamic
simulations using Reactor and introduces max scripting, Prereq: Computer Science 209

Computer Science 310: Computer Architecture

The course starts from the basics of digital electronics and gradually builds up to the design of a complete computer sys-
tem. The major topics covered are: Fundamentals: An introduction to digital electronics, building from simple logic gates
into flip-flops, registers, multiplexors etc. Basics of Computer Architecture: Buses, memory, data representation, arithmetic
operations. Control: Data path layout, patallelism in the processor, basics of pipelines. Instruction set design: Designing a
processor to execute programs. laterfacing to the outside world: Analogue and digital devices, synchronous and asynchto-
nous protocols, interrupts, communication with other computers. Improving usability and performance: Protection, cache
memory and memory hierarchies. Prereq: Computer Science 105

Computer Science 312: DBMS

This course offers a systematic coverage of modern Database Computing theory and technology. Topics include Relational
Algebra, Dita Modeling, Database Design, Concurrency and Locking, Client-Server Database Management Systems,
Interface Design, trends in Database Systems, combination of Object Orented Modeling, and Relational Databases. The
course is based on a modern client design tool and requites Event-Driven Programming. Prereq: Computer Science 205




Computer Science 321: Operating Systems
This course introduces students to the principles of operating system design and to the prevailing techniques for their

implementation. Three conerete examples of operating systems arc used to illustrate how principles and techniques are
deployed in practice. The major topics covered are: Processest Purpose of the OS, Bntities and Functions, Process
Management, Creation / Scheduling / Termination, Communication/Synchronization, The OS5 Kernel. Memory Systems:
[icrarchical Organization, Configuous storage allocation, Single- and multi- programming, Static and Dynamic partition-
ing, Segmentation, Paging. File Systems: Directory organization, File types and file organization, Consistency and efficien-
cy (e.g in a network), Case Studies: Windows, Linux, Unix, Prereq: Computer Science 105

Computer Science 322 Network Operating Systems and Administration

This course combines theory of operating systeins arid networks and their application to modern networl management.

Topics include multitasking, network file systems, client-server architectures, concurrcncy, and network administration.

Prereq: Computer Science 215
Computer Science 325: Distributed Applications
This course examines in detail the software and hardware technologies prevalent in the Internet arid provides an introduc-

tion to the principles and methods for creating distributed on-line client/server applications that are the hasis for electron-
ic commerce as it is conducted over the Internet. Methods and tools such as HTML, the Common Gateway Tnterface, Java,
JavaScript, Active Server Pages, and database connectivity tools are presented. Coverage is also given to emerging standards
for information exchange, encryption and validation. Preteq: Computer Science 312

Computer Science 333: Cisco Advanced LAN and WAN Design

In the first part of this course, students learn to configure routers and switches and use network management techniques
to find and fix network problems. Topics covered include advanced router configutation, LAN switching theoty, and
VLANSs. There s significant emphasis on project-based learning: In the second part of the course, concepts and methods
involved in wide arca networking (WAN) design and implementation are introduced. Topics include WAN theory and
design, WAN technology, PPP, Frame Relay, and ISDN. Numcrous topics and issues are covered through the use of thread-
od case studies. By the end of this course, students complete advanced projects in network design and management.
Successful completion of this course prepares students for the Cisco Certified Networking Associate test (CCNA).

Prereq: Computer Science 222

Computer Science 412 Object Osiented Programming
odeling and Applications. Topics include Object Models,

The course provides a systematic coverage of Object Oriented M
Object Class Design, Inheritance and Polymorphism, Software Reuse with Classes, Applicaon Modeling; Simulation with

Object Classes, and Business Process Modeling with Objects. Prereq: Computer Science 215, 312

Computes Science 422: Advanced Database Systems

This course focuses on creating and manipulating databases using SQL and PL/SQL programming languages for oracle
darabases. Advanced query capabilities and procedural constructs are described using SQL and PL/SQL. The theoretical
foundation for using these capabilities is presented. Performance issues are discussed including indexing, key definitions,
and data constraints, The role of application development in ease of use, query optimization, and system performance is

discussed. Prereq: Computer Science 312




Computer Science 450: System Analysis and Design

This course introduces students to the role of modern systems analysis and design and the tools used to build successful
information systems in the context of an organization, Students are introduced to information system development frame-
works and methodologies and learn 1o use data, process and network modeling tools, and system design tools. The roles
of prototyping and user interface design, software design and system implementation and testing are also considered. The
course concludes with an approach to the process of system support and maintenance. Prereq: Computer Science 201
or 205, Management 101

Computer Science 451: Management Information Systems

This course introduces students to the role of management information systems in the context of the modern business
organization. The tole of information systems specialists is also introduced and differentiated from that of the organiza-
tion’s management, Using an approach to business problem solving using information systems, students will be introduced
to the role of MIS in everyday operations and transactions and the way modern MIS redesign operational procedures. The
tole of the central database systen is highlighted and the role of computer networks and communication systems in the
global dispersion of business operations is alse introduced. The course continues with the role of MIS in decision-mak-
ing and examines decision support systems and expert systems. Students are also introduced to artificial intelligence and
its role in MIS. The course concludes with the role of MIS in strategic decisions by top management and the ways in which
competitive advantage can be achieved through the use of various information systems. Prereq: Computer Science 201
or 205, Management 101

Computer Science 499: Special Topics

The content of this course is variable, depending on the semester and the instructor. The overall structure of the coutse
and topics selected can be expected to cover contemporary advances in technology and/or programming methodology.
Students may enroll in this course more than onee, in licu of an elective, if the material coveted is different each time.
Prereq: Permission of instructor

MATHEMATICS

Mathematics 100: Mathematics for Decision-Making

An introduction to selected areas of mathematics in familiar settings with the objective of developing students' conceptu-
al and problem solving skills. The course includes 1 study of mathematical concepts selected from graph theory, planning
and scheduling techniques, statistics, probubility, game theoty, growth patterns, coding information, voting systems and
apportionment. May be taken as a Math and Statistics GER.

Mathematics 101: Elements of Finite Mathematics

This course places an emphasis on the role of functions (coordinate systems, properties, graphs and applications of poly-
nomial, radonal, logarithmic and exponential functions), solving systems of linear equations, matrix operations, mathemat-
ics of finance, and introductory counting techniques. May be taken as a Math and Statistics GER.

Mathematics 115: Calculus

This course covers: rate of change and introduction of the derivative for functions of one variable; applications of the
derivative to graphing one-variable functions and to optimization problems; introduction of functions of several variables
and partial detivatives; problems of unconstrained and constrained multivariable optimization; applications of differential
equations; integration of functions of one vatiable and applications, and advanced methods of optimization. Emphasis is
placed on applications and problem solving through conventional and computer methods.

May be taken as a Math and Statistics GER. Prereq: Math 101




STATISTICS

Statistics 105: Social Statistics

This course aims to introduce social science students to the ubiguitous natire of quantitative thinking and to provide them
with essential statistical and empirical reasoning skills. Students are presented with the basic statistical tools necessary to
proceed to serious and effective research, in troduced to the basic concepts and methods of descriptive and inferential sta-
tistics, and familiatized with the special state of mind needed to read, understand and interpret various statistical reports
and analyses. Emphasis is given to a working knowledge of statistics, problem solving, and interpretation by conventional
and computer methods with working examples from a aumber of related disciplines. Topics covered include summary and
dispersion measures, graphs and tables, cortelation analysis, and hypothesis testing. Preseq: Computer Science 101,
Mathematics 100 or 101

Statistics 205: Statistics I

This course introduces students to basic statistical concepts and techniques. Each technique is illustrated by examples,
which help students to understand not only how the statistical techniques are used, but also why decision-makers need to
use them. Topics covered include Frequency Distributions, Statistical Descriptions, Introduction to Probability Theory,
Discrete Probability Distributions, Continuous Probability Distributions, Sampling and Sampling Distributions. Emphasis
is given to problem solving with the use of statistical softwate.

May be taken as a Math and Statistics GER. Prereq: Computer Science 101, Math 101

Statistics 305: Statistics II

Continuing from Statistics 205, this course focuses on Interval Estimation, Hypothesis Testing, Statistical Inference about
Means and Proportions with Two Populations, Inferences about Population Variances, Analysis of Variance and
Experimental Design, Simple Lincar Regression and Correlation, Index Numbers, and Non-paramettic Methods.
Emphasis is given to problem solving with the use of statistical software. Prereq: Stat 205

SCIENCE COURSES

Biology 101: Introduction to Biology

This course introduces the basic principles of modern biology, the framework within which new discoveries are intetpret-
ed and the relations among vatious branches of biological research. Emphasis is given to mammalian - particulatly to
human - biology, the genetic revolution, the cukaryotic cell, and multicellular systems. Laboratory included,

May be taken as a Natural and Physical Science GER.

Chemistry 101: General Chemistry

Designed for non-science majors, this course presents the basic principles of modern Chemistry within the framework of
the modern world and the processes involved in technological developments. Information is first presented at the submi-
croscopic level of electrons, atoms, and molecules to show how subtle events at this level may be propagated upward to
affect organisms, societies, and enfire €Cosystetns. Acids, bases, and their equilibria are treated as basic proton/ electron
transfer reactions telated to organic and inorganic matter. Laboratory included.

May be taken as a Natural and Physical Science GER.




Ecology 110: Ecological Principles

The goal of the course is to introduce students to general ecology. It focuses on major ecological concepts in order to pro-
vide students with a robust framewotk of the discipline upon which they can build. Each discussion is organized around
two ot four majot concepts to present the student with a manageable and memorable synthesis of the lecture and it is sup-
ported by case histories that provide evidence for the concept and introduce students to the tesearch apptoaches used in
the various ateas of ecology. Special emphasis to local environmental problems countries face and the approaches they use
in solving these problems. Laboratory included.

May be taken as a Natural and Physical Science GER.

Physics 101: Physics in Everyday Life

This course is designed to introduce non-science majors to fundamental concepts (theoretical and expetimental) in physics
and how they are applied in the modern wortld. Topics of study include mechanics of particles, temperature and heat, and
electricity and magnetism as well as their relation to technological achievements of our times in the fields of transporta-
tion, enetgy (production and conversion), and information technologies (telecommunications and computets). Laboratory
included. May be taken as a Natural and Physical Science GER.

Physiology 101: Introduction to Physiology

This course is designed to assist the student in understanding how the individual functions of the cells, organs, and organ
systems integrate into a functional whole, the human body. The primary objective of the course is to bridge the gap
between the many introductory topics in physiology covered in part by courses in biology, chemistry, and psychology.
Among the subjects covered are cell physiology, the citculatory system, metabolism and the physiological bases for weight
control, endocrinology, the muscular system and muscle physiology, the nervous system, and sports physiology. The lab
section provides students with an opportunity to apply their knowledge of physiology to practical, real-life situations.
Laboratory included. May be taken as a Natural and Physical Science GER.
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